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Abstract

This research aims to study the factors affecting the purchase of eco-
friendly products by the people in Songkhla Province. The sample group is 322
people in Songkhla Province aged 15 years and over. The research instrument is
a questionnaire. The statistics used in the research are frequency, percentage,
mean, standard deviation, and multiple regression analysis.

The research results found that the factors affecting the purchase of eco-
friendly products by the people in Songkhla Province, ranked from most to least,
are environmental attitude and environmental knowledge and understanding.
Both factors have the same effect on the purchase of eco-friendly products by
the people in Songkhla Province. All factors can explain the change in the
purchase of eco-friendly products by the people in Songkhla Province by 50.1
percent. The research recommendations are that it is essential to inculcate the
richt environmental attitudes as well as to provide comprehensive environmental
knowledge and understanding, with the main responsible agencies having to be
more proactive.

Keywords: Purchase; Eco-friendly Products; Environmental Attitude; Environmental

Knowledge and Understanding
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#0819l M91uau 322 #0819 WEaTagui1e819n1uALAZAN (Convenience
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Analysis)
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wuih egfluseduannynde Besdrduandnadeannlution fuil syudiussanmises
flamedodetunaziu sywdddhimsiminenssssumauldnusnola (X=4.13
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uay 4. Aasginvduiug (Multicollinearity) lagn1sns3adeuan Tolerance wazAn VIF
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(n=322)
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Auus Coefficients Coefficients t Sig.
B Std. Error Beta

(Constant) .090 101 397 .589
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R = 0.642, R? = 0.573, Adjusted R? = 0.501
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