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Abstract

This article examined the economic expansion of the Chinese government
through cross-border e-commerce, analyzing the technological, cultural, legal and
infrastructural factors that contributed to the success of Chinese entrepreneurs.
The Chinese government has actively encouraged its entrepreneurs to invest
abroad, resulting in an influx of Chinese products into Thailand, which has had a
direct impact on Thai businesses. This situation presented both opportunities and
challenges for Thai SMEs in the Chinese market. The article utilized a literature
review of relevant research on cross-border e-commerce, particularly between
Thailand and China, as well as reports from government and private sector
organizations, and online networks, to analyze the success of Chinese
entrepreneurs in cross-border e-commerce. The article concluded that the
Chinese government has negotiated import agreements that enable Chinese
products to enter Thailand without incurring import taxes, thus placing a heavier
burden on Thai entrepreneurs who face higher costs compared to their Chinese
counterparts. In contrast, Thai entrepreneurs seeking to engage in cross-border
trade face elevated commercial costs and limited support from the Thai
government, resulting in a significant disadvantage in international competition.
These challenges posed a substantial issue for the Thai government, which must
find effective ways to support and empower Thai entrepreneurs in order to
facilitate their participation in cross-border online trade and enhance their
competitiveness in the global e-commerce market.
Keywords: E-Commerce; International Trade; Small and Medium Enterprises
(SMEs)
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