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Abstract

Objectives of this research article aimed: 1. To study direxct influence of
the marketing strategies affected the satisfaction and service usage behavior at a
shell service station at Na Kae District, Nakornpanom Province, 2. To study indirect
influence of the market strategy that affected the service usage behavior through
satisfaction. The sample group in this research were 400 customers who used the
service at a Shell gas stations, Na Kae District, Nakornpanom Province The
researcher collected data by accidental selection and the research tool was a
questionnaire. The data were analyzed by mean, percentage, standard deviation
and structural equation model analysis.

The results showed that 1. The Marketing strategies affected the service
usage behavior at the shell service station were consisted of marketing mix and
satisfaction, and 2. Consumer behavior. The direxct and indirect influences were
found that marketing mix and satisfaction factors had direct influence on the
service usage behavior at the shell service station at Na Kae District with the Path
Coeffiennt value at 0.924 and 0.353 accordingly and the marketing mix factor had
indirect influence through satisfaction with the Path Coefficient value at 0.571.

Keywords: Marketing Strategy; Consumption Behavior; Gas Station; Satisfaction
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Tassaaduguiudoyadeszdng Tngfiansanainen 2-test A 2/df MsH1NT1 2.00
(Carmines & Mclver, 1981) CFl (Comparative Fit Index) @2511171 .95 (Hair et al,,
2010) A1 TLI (Tucker-Lewis Index) A25311131 .95 (Hu & Bentler, 1995) A1 RMSEA
(Root Mean Square Error of Approximation) AI591IN31 .05 (Schumacker & Lomax,
2004) agA1 SRMR (Root Mean Square Error of Approximation) AI59IN31 .05 (Hu
& Bentler, 1995)
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INAMF 1 wuuTiaedlasiadieinun1siese nuan wuusaedlasiadng
fanunaunduiu Teyailelszany laeiia1sanainan Relative Chi-Square (CMIN/DF)
WU 2.319 A1 CFl (Comparative Fit Index) iU .992 A1 Tucker-Lewis Index (TLI)
A1 RMSEA (Root Mean Square Error of Approximation) tv11AU .979 agm1 SRMR
(Root Mean Square Error of Approximation) i1y .018
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Standardize

fianus Estimate Sig R? CR  AVE
Error
AURENNIIN1INAIN (Market) 0.890 0.536
1. fundasauet (produc) 0.765 0.024 0.000 0.586
2. AU (price) 0.731 0.027 0.000 0.534
3. futeswedvie (place) 0.759 0.024 0.000 0.577
4. fun1saueEsunan (promot) 0.699 0.024 0.000 0.488
5. ﬁm‘Qﬂmﬂi (person) 0.798 0.021 0.000 0.637
6. HUNTEUIUNTT (process) 0.687 0.030 0.000 0.742
7. PUANBALNNIEATN 0.680 0.029 0.000 0.462
(physic)
auNawala (satisfy) 0.900 0.692
1. ANuAANIedgnen (expedt)  0.748 0.025 0.000  0.560
2. gnéiesiaiias (contin) 0.866 0.016 0.000 0.751
3. ms‘u%miﬁimﬁ's (service) 0.855 0.019 0.000 0.730
4. AUFBIN1IVRIGNAT (need) 0.854 0.017 0.000 0.729
wpAnssuguilan (behave) 0.546  0.756
1. ANUABIAS (impuls) 0.861 0.060 0.000 0.741
2. anuddninda (fellin) 0.898 0.065 0.000  0.806
3. AN3AUM (search) 0.298 0.049 0.000 0.089
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ATl 0.5 egadfad1Ayn1eada (p < 0.001) snviusuds search wagA1AN
W eansentely (convercent validity) ¥iint Wa15a1l891nA1 Average variance
extracted evaluation (AVE) Arfiseuduldvesauiiswnsaiaiiae linasdinin .50
(Hair et al, 2010) @1 AVE fA131nn21 0.05 YN uagAIANE 83U (composite
reliability - CR) winAiige wansliifiudn ssdusznautiu 4 Uszneudedamanumie
Fad Sad faudusius mmeluiiasedu (internal consistency) Arfisousuldvasaiy
Fesiuviaiiae limsanii 0 .70 Hair et al., 2010) 3@ CR fiAmnnd1 0.70 VhlZe
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Effect EStimate S.E. P-Value NANIINAEDY
market -> behavi 0.924 0.063 0.000% gauu
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satisf -> behavi 0.353 0.161 0.028* YOS
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