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Abstract

Objectives of this study were: 1. To investigate marketing strategy and
2. To study risk management strategy to reduce the perceived risks that affect the
decision to purchase fashion products of the new generation through online social
media. This quantitative research was conducted with a group of 400 samples of
the new generation, aged 23-40 years old or born between 1980 and 1997 who
used to buy fashion products through online social media. A convenient sampling
method, an online questionnaire was used to collect data.

The findings showed that 1. the strategic marketing factors: privacy had the
greatest impact on problem recognition processes (B=0.19) and post-purchase
behavior (B=0.17). Place factor had the greatest effect on the information search
(B=0.20), alternative evaluation (B=0.19), and purchase decision processes
(B=0.22). 2. Risk management factor, the reduction of perceived risk strategy,
the psychological risk had the greatest impact on the problem recognition
(B=0.27), alternative evaluation (B=0.40), and purchase decision processes
(B=0.31). The security aspect had the greatest impact on the information search
Process (B=0.26) while the social aspect affected post-purchase behavior
(B=0.26).
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