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Abstract

Objectives of this research articles were to study investors' behavior in
choosing to invest in securities, to study integrated marketing communication
strategies of listed companies and to develop marketing communication strategies
that were suitable for registration in listed companies. This study used mixed
research methods. The sample group that responded to the quantitative research
questionnaire consisted of 440 samples of investors who invested in the Stock
Exchange of Thailand and there were 2 groups of key informants for in-depth
interviews. The first group consisted of 5 senior executives of listed companies
and the second group was the Executives of a public relations consulting
companies totaling 5 persons.

The results showed that most respondents had their opinions on
integrated marketing communications. It was at a moderate level with an average
of 3.29, When considering each aspect, it was found that most respondents had
opinions on interactive marketing at a high level, with the average of 4.20,
followed by public relations and news reporting at a high level, the average was
3.52, and word-of-mouth marketing was at a moderate level, with the average of
3.46, respectively.

Keyword: Integrated Marketing Communications; Stock Market; Investors
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2562 f98 w2564 ylidgRndeuazdeTiavilandudwiuinn vasdeafufld
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Assessment of the Potential Economic Impact of COVID-19 4845W1A1TNAILILDLTE
WUINATYFNAANDIGYLHLUAAINIUATYFNITENIN 5.8 - 8.8 AIUAUUIEYANSTT
WIBLTIEUWINTENIN 6.4 - 9.7% vaa GDP lan (Iwasyind, 2563) T fiNansENues
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Stock Exchange) Uszinaanigetuinidilasunansznulasnss Infianunnuiain
LNINT218U83L3ALATIN-19 LiI15U1A1SNANENST (Federal Reserve Bank : FED) lgi
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fimunduinlasiioifanssuvesnsdnisuargndnndsranuditueiasiionisdeans
Msmanaluguuuusing 9 el miy mnrgnfaimsasuiinaisnanmatg
13 wuanlawanEIudesis 4 91nAanssunisduaiunisue saanUssAnves
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518 ludvesszunsvisedideyad1dey (Key Informant) tieymsdun1waluuuid
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NAILATIEDIAUTENRULTE USUAILUSTURALUUTIaIENN SIS ATIAS 1IN U
lunassAUszneudisduduiinuaenad osiutayaeuszandegluinaeis a1 Chi -
Square = 65.450 df = 78.0 Sig. = 0.844 > 0.05 wag CMIN/df. = 0.839 < 2.0 WAzl
ALdBRAddLaTAEDRlnadARYTTnANNEDnAd BINANNAWTIEUNNS (CFI) AU
1.000 > 0.90, fuilSaarunaundu (GFI) wiafu 0.984 > 0.90, fuilTnAunaundud
USuualunda (AGFI) winfu 0.964 > 0.80, fsilsniiaorosAiiadsa1uAaInLAG ou
A8 9899U89n15UTENUAY (RMSEA) 111A1U 0.000 < 0.05, A% TAANADAAE O
naunduluganuaainnden wie sinfidesvesAindoi dsaesesdiumdeinggu
(RMR) v 0.014 < 0.05, svdiaunaundulssianiuTeuiguiuguiuudase (NFI)
Wiy 0.985 > 0.90 uazsvilaunaunaududseuiisuiuguwuugiu (IF) windy
1.003 > 0.90 Fannd 1

Chi-square=65.450 df.=78 Sig.= .844 CMIN/dI. = 839 n. 440
CFI=1.000 NFI=.985 GFI=.984 AGFI=.964 IFI=1.003
RMSEA=.000 RMR=.014
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N1571AT1EW aNN151lASIES 19 (System Equation Model : SEM) ¥nsluina
wuudrassHadugusieviinisnsade UL zaNLAr NG NFBYeslLIAAANNNS
Belnssarsuazyhnsusuluealiiinimanysel Weliradifiduisensulngisidou
#uUs Modification Indices WayIINITATIVHBUAIUNUILAULALAIUYNABIVDY
Tunsaunaiddasiaisdenisiansananimdndulsege R2 dWevinisnsiaaey
ArufuLUsnTesiated agunafnmd 2

-
79

- Value

AN 2 AUNSNLATIAS I UUTIARINAYNENITADAITNITRAIALTIYTUINITVRIUTEN
nzileulunmananningninasenisiionasuvetinamu

HATIATIEaNNSdlasasllinuaenndetfuteyallieusedndeylunueia
AR DINUMNLUIAAYDY Hair et al. (2006), Bollen (1989) and Sorbon (1996) &
ANaRAdeINaNNduiutayalaUTEINYAY Chi - Square = 75.957 df = 72.0 Sig. =
0.352 > 0.05 wag CMIN/df. = 1.055 < 2.0 #a3lAs1z131NN15USUlUAE WUIIAEDaA
wiandrunasifinmuall wazssiieuaenndondulunnasinsuaeduens
TlunalunsTnidiinudienss (validity) w3e OK Fit Confirm Tne Comparative Fit
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Index: CFI = 0.999 > 0.90, Goodness of Fit Index: GFI = 0.981 > 0.90, Adjusted
Goodness of Fit Index: AGFI = 0.955 > 0.90, Root Mean Square Error of
Approximation: RMSEA = 0.011 < 0.08, Normed fit index; NFI = 0.983 > 0.90,
Incremental fit index: IFI = 0.999 > 0.90 Wag Root Mean Square Residual: RMR =
0.014 < 0.05
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30U udInueoulausng 9 Wy LINE Facebook kag Instagram wagdanuingnou
wuaeunuAniuiEviiaulaamu dnduitesfeananluldy wiviu vievhusiuiie
Tawaundng 9 uazidefansundusiediuvesnisnatauuuyinsetn nuigney
LuvasUALAnIINMsAUUIE ouAgfuUTEnTvinuaulaawuiidniwadenisindula
amu 30987 uveud agld FuAuuziliamulagnisaunuinss waznou
LUUdBUNMABARUALIE a1 sidenUIETvinuaulaawuanlusanesudeil eutn
29U @enAdBIRULUIAATES Roman (1995) MiLIIn151INN5EoN19MITRATALUY
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994 Feng and Wang (2016) &1lana1vin anuitanelavesgnalasuniseeusuindu
villutnAnndnvesmsnaiananinlurhefigaudaidmnegeanuemnednisients
AOUANBIAINABINISVRIRNAT Tuduvasnndnualluuiunveanisaana Wuniswdy
msaaSeduaiunmdnuallnonisdeansianssud 9 vesuitmvieduims [Hinaia
TunsUssanduiusinumsvheludneuasssosinefimngay asuuodlufiamed
Huvan Ynauedoyavesuivmitudomnenisdeansang o ielvitnamuidesiulush
VS T2ua g ol uAUR 1Mz USN15199US BN denAd I ULUIAAUDY Banker,
Mashruwala, & Tripathy (2014) 1‘7{ﬂa'n5ammﬁ1ﬁ”zyfumﬂaqwﬁﬂ'ﬁ?iamimimmm WU
nsuansduAtlurunansdudl nsdadnssanisuansdudi Wunisihdudisiuiu
funudmirglunisuansinssanisdudgramnssy Wemslirnuiiuuszvmuvie

'
a

wauiaﬁuﬁw%dLﬁuﬁﬂwﬁwmmqmﬂmwm%uﬁﬂﬁ@ﬂﬁwmﬁ’m%mﬁm%%w‘%ﬁwLLaz

@32

A519ALAUNUANANAINAUYS FANUAMAIRNTIFUAT Wunislamadalunisasiamsiauan

[y o

funsadenmdnvailundendu Tnonsldinaianisdeasdoyavesuisnesnluly
Fonzuayszepinsivngan Wsliinamuamnsaandrindanuunneis aeandesiu
LIARYES Duncan (2005) TiUINNITIAUHLLUUIUAUS (Zero Based Planning) Ao
maéﬁgﬁmqﬂizamﬂ,l,azmsawLLmuﬂaqwé lngAmdsdsaniunisallagduresaninaain
warns1dudndundn nasnaunisidenlddeuszianedne q desdnisiudsuudadle
wngannungAnnsuvesnguimaneferuiu Heluduremmauduazamdnea
sz mnanegidlaegwnilsluasyiliidennfidesenluvinauauysaiuaslsl
annsaldutinliSuasideludeyauazduyarmdnning nsdeansmsnainiite
asdvdwaduyadvdnninglagldnsdeansmemsnaaiievliinamuidnivied

LuAld U7 EAR 88ANNTRY A @AAR 8N UILUIAAYDY Arvidsson (2005) NE1I1



TrIaT T dveus eIy Journal of MCU Social Science Review  R-248

UsyAvBnmusuusudlsiifioausmneianmninvessdndaeiviiuudesudanud
yoens3uslunairnaud anadedelila mnuivirunimeiuuandensnaudee
nssuienuAms At liauasnmulingds waluiruafdauindunsidum
saufuld msl¥Fesmesnold MlsuFovianuideseinngnignaivnisy uazan1ng
MaAsugAafiie esuisen1sigsAa 19980138 eansuazdeamnsnisdeansid
Usgavsamidielitinamuannsaidfedoyaldie uazillenandosnudeyaiideans
ganlu

29AAININNMUAITY

fiselsimansiwsgitoyaidsUinashenisidenssdussnoudesiidaade
AUV ANGIAR IULARE AN LAZHANTITIATIENY oY ALTIAMNAININTATIEN TN
wazwanFneinasudusuuuunagnsivangay wuinnsdeansisiuseansam
limsueslufiizeswesnrusiniuasSossusyndadunuudifiosedafier uidedls
mnuddyluiFosteyavesusiniigniesasuiutaay Welinamuamnsahlusi
TAnNaUstleviiufvestnamu suaansnaassiuiivinldAnnsyaduazuen
dold sanfanisldmaialunisuszaduiusiiunsveludmzuarszogied
wanzaudiovliAnmssuiuarnmanunssdulunguuesiinasy Whndnllues
nsdaasunmdnuaivesesAnsieairsnndluisoswesussaninmlunisuimsauy
Unsau waznsidussdnsifianusuiieveuredsesuazyney nsduaiuniwdnuali
Fupafuivsuandffiudidofminuiuumimsdiiugsiavesesdnaisluiiagsu
uazou1An aufvdnasunmdnuaifidvesdudniowusliiuinnududinludud
wazuinsilassiumioningudaazmadugirlunsaiauinnssumsanudnlg
vuniatudeslinuddyfunisdeasidaauiefuunaiinveselduasils
YoIUTEN mszhadidyadvemannindasilulununalavieniemanisnann u
nsdeansiiieaindlvidnansenuiuyarufionaamisarldmesnsfaiesmemanis
fufiuausing Tenmanagsia vdeusunulusuianueauisn deannsoaenuninides
yesmmdnual uazasdud lnonslinadansaeansniensnaialumnganiiesivli
dnsnguiinamulildundian Feidevhagunadsd



R-244 i 12 aniui 2 S — anvvs 2566 Vol. 12 No.2 March - April 2023

amanwailuusunmanisaain N15AA1INIIAAIALTIYIMING P
v PR =, = - < «’“ o o = ﬂmﬂﬂﬂi’]ﬁuﬂ’]
Thauddiusssniviavesuion msdeasuuvesulataiivazdnsamii . v e
| e e ‘ anuddtyvansduiilddusd
danasuuduimsiivodealums wulddaaunduwuveadlaiiiosn R R
wananmeg o - Lo _ Awanwalvsadydnual uadulu
i vsmndenauiluginludud ansnaieUfduniusiuinanmu uaz st msilunsddiussh
TR ) - L wililulassahmanlunisduiiugsia
uazUsnsiilamAundusEvaulunda navAUDIAAABIN1ENTSSU TR sinamY .
amaMNITIGETY wartinasmuanninihdoyaluldusslonls
yawannsng
WANIALINIY AN RRAMNTTILAY
Tondlumsinnsgsiia fisvinalaensaiu
yarvdnning

AW 3 LUeaJULUUNAENSIMNNZaU TN TERATNTAAIALTIYTUINITVDIUTENAN
nulsulupaiarannsne

k74

UVDLEUDLLUS
darauauuznly
fawitnamuiivitdeesulatiludewmndunisiideyaiazainsngs suds

Y
[ N

ﬁaﬂ%’muﬁdm%aLﬁ'amﬁé’f@aﬂa watnawundenslianudidgyiunsdeaisiuuiiu 9
rrunslamannis Ing 73 wilsdediant thelawaneing q Sstladefitlavinasoyanives
vannindinniigalusuesvesinamufenanisaidumvesion lneflizeswosan
Wasuwlamenelduagilsnnuanisiiiiuiny wasdu anuduammstuies
anmeassmensiudulssinundn Wanuddgydiunmanealvesaaniuniessnns
Awdnwalfuinis uarssnnAviavesuitn uasiiuituieniidudilududuas
usnsflaniau dn1sdanisuaznisuimisesdnsi dumsgiuniiuisnd ulungu
gnamnssudefudulssduses dhamudnlngfniunliwesmnsdoasnisnain
Faysannslueuranagydluiinsdeansesuladifunan lasazdelufusunuues
dosiledoansitussrsuiludeldou fuguuuuresmsdeansiidussansaman
flanfionsthiauedoyadesdimunszdy fidemillidade fanulandulunisiiaue
anunsanansdeyaldnsudiulaglisiludiesfinnunasfosmauausiniuesInivesu
GRE

Foruauuzdmiun1sidunaoly

MsAnwInAgNssdeansnisnanilaysannisvesuisnaanzifoulunain
vanningfisinasionsidenasmuvesinasmu annsadnuifisiudmenisuenindedes



Ty Uy dveus e S Journal of MCU Social Science Review  R-245

panidumain SET (Stock Exchange of Thailand) wagman mai (Market for Alternative
Investment) Wil lWiteyasinuvainuany audansinis@nwdnaslusoazidoaves
Hadeiiddnsnatuudasiulsduudaziadiolilddoyaiifinnuazdonuind iy
vauzifguimslinuddyiuengueslideyaddymsinatunuiiisnsses
nan539e esnUsraunisalfinvesusiazyaraszavyiousenusinuyNesiifiaay
uanene vaiziefulidededaidaiafunguiisesnisdeansmmaraideysannisly
esuasuueslagimomis WeaamauimsnsnainanunsadevgauaziUasundasle
napAnaMwAlLlagLarUSUNTINIE AL

LONE1591984

naAnanNInewisUsenalng. (2560). SET and mai IPO AND LISTING GUIDE. dufiu
20 nNINQIAN 2563, 310 https://www.set.or.th/th/products/listing2/files/
Going Public Guide 2018.pdf

pa1anannInduisUssinelng. (2563). agudwauanninduarusnoangideu, Fuau
11 wwgu 2563, 970 https://www.set.or.th/set/marketstatistics.do

ness. (2563). Wy Tain-19" iadadnsgaseu 8 T 1 tieu dosfuiaiidilusen.
duAu 14 nNINNIAU 2563, Anhttps://www.thairath.co.th/scoop/1795753

wnAa Wugnly wazaning atdnuszung. (2562). JULUUAILUTEANNNITAAIALAE
nginssuvesfuilnasoUsyavuananinain nsteomsansumisesylat
AUSlnalunsunnuviuasuazUSuMma. 2159753188 N I vemansy Ina
UsviFid, 14(2), 31-49.

UNAR WUFWIH%Y. (2563). NAYNSN19GINIVOTAIMAIVUIANA ALY UINY DUNHT
Ingen1sailsaseunaladn-19 Tulsewelve. 2958157988138 18 8197 51
UYYEIFNTUALSIAUAIARS, 42(4), 39-52.

Twasvng. (2563). Lo TFNanszny COVID-19 vinaswgAadsmienin. Audu 20
NqwAIAU 2563, 91N https://www.posttoday.com/finance-stock/news/
623668

Anty ASUIA. (2545). garmvannswdaunsimunasygnalne. dudu 15 nsngiay
2563, N http://econ.tu.ac.th/class/archan/Supachai/article/

Arvidsson, A. (2005). Brands: A critical perspective. Journal of consumer culture,
5(2), 235-258.



R-246 1 12 avivii 2 Swwm — wnsem 2566 Yol. 12 No.2 March - April 2023

Banker, D. R., Mashruwala, R., & Tripathy, A. (2014). Does a Differentiation Strategy
Lead to More Sustainable Financial Performance than a Cost Leadership
Strategy? Management Decision, 52(2), 872-896.

Belch, G. E. & Belch, M. A. (2005). Advertising and promotion: an
integratedmarketing communications Perspective (6" ed). Boston:
McGraw-Hill.

Bollen, K. A. (1989). Structural equations with latent variables. New York: John
Wiley & Sons.

Corbin, J., & Strauss, A. (2007). Basics of qualitative research Techniques and
procedures for developing grounded theory (3rd ed.). Thousand Oaks, CA
Sage.

Feng, T. and D. Wang. (2016). The Influence of Environmental Management
Systems on Financial Performance: A Moderated-Mediation Analysis.
Journal of Business Ethics 135 (2): 265-278.

Hair, J. F. J., Anderson, R. E., Tatham, R. L., Black, W. C., (2006). Multivariate Data
Analysis (Sixth ed.), New Jersey, Prentice Hall.

Lim, K. H., Ling, S. C. Lee, M. K. O., & Benbasat, I. (2006). Do | Trust You Online, and
If So, Will IBuy?. Journal of Management Information Systems, 23(2), 233-
266.

Infoquest. (2563). World Markets: ﬁg‘z/maw)mmfu ugu;,u NOIAT UaLHaINIY
A9UsEnA. AUAU 7 NINYIAN 2563, 31N https://www.infoquest.co.th/news/

Roman, E. (1995). Integrated Direct Marketing. Lincolnwood, Il: NTC Business Books.
Sorbon Dag. (1996). LISREL 8: User's reference guide. Second Edlition, Ed. Scientific

Software International, Chicago

T D (BB3


https://www.infoquest.co.th/news/

