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Abstract

This academic article aimed to present the principles of
Savghahavatthudhamma which is a principle of support in society. It is fair to use
to hold the hearts of people and harmonize them to love to be harmonious
society by sharing articles, knowledge, good words, not distorting information
support perform sacrifice as well as inequality, equality and justice with the
community, society and the nation. By helping or being responsible for the society,

the business organizations return the responsibility to society which is called
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“Corporate Social Responsibility” or CSR, which is international concept that has
been widely popular. Business organizations do not need only profit, still need to
take into account the various impacts on stakeholders, communities, society and
environment. CSR has scope beyond the common donation or giving. There is still
a scope in terms of the worthwhile use of resources. When virtuous look at the
impacts of the environment ethics and code of conduct and actions were taken,
they will collectively strengthen competitiveness and benefit conducive to the
sustainable development of the organization.

Keywords: Savghahavatthudhamma; Corporate Social Responsibility; Sustainable
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