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ABSTRACT

The objectives of this survey research were to 1) study the behavior of
using the service of laundry located in Nakhonratchasima Province 2) study the
marketing mix related to the decision of customers in using the service. Population
under study included all customers in Mueng District, Nakhonratchasima using the
service of the laundry. Size of the sample was 100 customers. Questionnaire was a
tool used to collect the data. Sampling was conducted using convenience sampling
.data analysis by descriptive interpretation. The findings of this research were as
follows: The majority of samples were female (60.00 percent), 30 to 39 years of age
(37.50 percent), single (53.27 percent) bachelor degree holders (68.53 percent)
working as employees in private company (55.28 percent) with monthly income
between 10,000 to 30,000 baht (55.00 percent) The majority of them owned a
house of their own (53.00 percent) with 3-4 family members (41.00 percent). They
visited the laundry after 5 p.m. (65.00 percent) used all kinds of services provided.
Main reason given for the use of service was that they had no time to do the

laundry themselves. Frequency of using the service was once or twice a week
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.Expense made for using the service was between 101 to 200 baht. The number of
items brought to the laundry for washing, ironing, and dry cleaning or solely for
ironing was “between “6-10. Payment made was on the basis of piece serviced.
Hypothesis test showed that age was correlated to expense paid for service, that
marital status was correlated to the expense made and the person influential to
the use of service, that education was correlated to the time of visit and the
expense made, that occupation was correlated to the time of visit - to the
frequency in the use of service and to the person influential to the decision, that
monthly income was correlated to the types of services used and the expense
made. The type of residence was correlated to the time of visit —to the expense
made- to the person influential to the decision. Finally, number of family members
was correlated to the frequency in the use of service, the person influential to the
decision and the basis of payment charged. The study also revealed that most
influential factor in the marketing mix was quality of service followed by marketing
promotion. The two least influential factors were price and method of payment.

Key words: Satisfaction, Service, laundry, Nakhonratchasima Province
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