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ABSTRACT

Objective of this research were to The Study of Model of Community
Tourism  Management of PRACHARATH RAKSAMAKEE SOCIAL ENTERPRISE
(THAILAND) Co., Ltd., The Researcher Used A Survey Method From Three Sample
Groups: People Who Joined The Company, Related To Government Officials And
The Company Officers. In Addition, The Researcher Also Conducted An
Evaluation of The Performance Using The Indicators of The Key Performance
Indicator: Kips Consisting. The Results of The Research Showed That The Factors
of Sustainable Tourism Management Which Contain of The Readiness And
Participation Of People In The Community Is The Most Important Thing.
Keywords: Model of management, Community tourism , Pracharath

Raksamakee Social Enterprise (Thailand) Co., Ltd
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