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ABSTRACT
Objectives of this research were 1. to study general contexts of Agro-

tourism in Rayong province, 2. to study the factors affecting the Agro-tourism in
Rayong province, and 3. to propose the Buddhist method supporting Agro-tourism
management in Rayong province.

Methodology was mixed method. The qualitative research was
conducted by in-depth interviewing 21 keys informants and focus group discussion
with 12 specialists who were the expert in Agro-tourism which selected by
purposive samplings and analyzed by using analytic induction technique. The
quantitative research was conducted from the samples of 400 respondents who are
the Thai tourists by accidental sampling. The sample size was derived from the the
Taro Yamane Table. The tool used for data collection was questionnaire at
reliability level all of copy is 0.969. Statistics used to analyze data were frequency,
percentage, mean, and standard deviation.

Findings were as followings:

1. The general contexts of Agro- tourism in Rayong province was suitable
for relaxion with family. Mostly of Thai tourists were favorite the orchard. The
suitable duration for Agro-tourism was overnight one night and most appropriate
time on Saturday — Sunday. The important information sources for Agro-tourism was
others online media.

2. The factors affecting the Agro-tourism in Rayong province by Marketing
Mix Theory in high level. 1) Agro-tourism attraction, mostly tourists focus on the
good security and had unique and reflected local culture, 2) price, mostly tourists
focus on charged reasonable fee and worthy with benefits, 3) location most tourists
focus on finding directions via GPS and had the clearly signs along the way, and 4)
service, most tourists focus on good take care the tourists and quick service.

3. Buddhist methods to support the Agro-tourism management base on
Sappurisa Dhamma for community life quality in Rayong province were 1)

Dhammannuta (Knowing the Cause), Agro-tourism attractions planned the Agro-
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tourism management and defined the role of each staffs were suitable, 2)
Atthanfuta (Knowing the Purpose), Agro-tourism attractions knows that the
happening of anything what effect good or bad with the tourists and led to plan for
achieve the objectives of organization, 3) Attafnuta (Knowing yourself), Agro-tourism
attraction are take action according with environment community, community
culture, and suitable for the entrepreneur's knowledge and abilities which led to
achieve the objectives of organization, 4) Mattaniuta (Knowing how to be
temperate), Agro-tourism attractions take action appropriately overview base on the
Sufficiency Economy Philosophy, 5) Kalannuta (Knowing the Proper time), Agro-
tourism attractions opened service on time and provided service with the tourist in
appropriate circumstance, 6) Parisafifiuta (Knowing the community), Agro-tourism
attractions take action according with culture community and created the benefits
to community, and 7) Puggalaniuta (Knowing the individual), Agro-tourism
attractions practiced with any people in satisfied level and recruited the staffs for

working suitable.

Keywords: Management, Agro-tourism, Tourism, Tourists

1. INTRODUCTION

Agro-tourism is the one of travel type. It refers to the journey on the agrarian
area, agro-forestry, farmland, herb garden, livestock farm and animal husbandry. Maybe
visit to enjoy or add the new experiences such as visiting the sunflower field, feeding
sheep, milking cow, etc.

Agriculture is an important and dynamic part of Thailand’s economy and way
of life, and contributes significantly to the country’s unique identity. Thailand has a
variety of attractions and the natural resources available, including traditional and folk
culture that is unique, which is something to attract tourists both Thailand and foreigners.
Moreover, agricultural products, including vegetables, fruit, with cood taste and
reputation of each province is a key factor in Agro-tourism business. As a result, income

distribution to the business sector in the community, such as accommodation, transport,
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food. It also helps solve the problem of farmers due to productivity changes according to
the weather, price volatility, as well as productivity is rising production costs.

Special features of the Agro-tourism provide opportunities for visitors to
experience the lifestyle community such as fruit picking and eating fresh fruit in orchards,
taste the local cuisine, learn the ways of life and the well-being of farmers, which are
activities that impact on the community by making the organic growers will help foster
the conservation and rehabilitation of biodiversity contributes to sustainable agriculture.
In addition to responding to treatment, rehabilitation, as well as income and then also
need to conserve nature too.

Rayong is the one of eastern provinces of Thailand. It has many famous travel
places such as beach, local restaurant and garden. Agro-tourism combines agriculture
and visit inside the garden and focuses on the interaction between the tourists and
nature.

Rayong province has the natural resources that are suitable for Agro-tourism,
but must increase the management of resource for create the systematic and
sustainable development to lift the quality of life community through cooperation from
all sectors.

For the reason above, | think the Rayong province is the center of Agro-tourism
because it is an important economic province, rich nature resource and tradition of

farmer community. Therefore, | used the Rayong province as a research unit in this study.

2. OBJECTIVES OF THE RESEARCH
2.1 To study general contexts of Agro- tourism in Rayong province.
2.2 To study the factors affecting the Agro-tourism in Rayong province.
23 To propose the Buddhist method supporting Agro-tourism

management in Rayong province.

3. RESEARCH METHODOLOGY
This research used mixed methods. Qualitative method was collected
data by in-depth interview from the 21 key informants and 12 specialists for focus

group discussion. The 21 key informants, purposefully selected from the local Agro
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— tourism entrepreneurs, community leaders, stakeholder. The reason chose this
group because they were responsible persons, entrepreneurs, and community
leaders in Agro-tourism both directly and indirectly. After conclusion field data,
researcher used this data to focus group discussion with 12 specialists. The
researcher selected the specialists who expertise in Agro-tourism.

Research tool by structured in-depth interview and discussion topic for
focus group discussion. The in-depth interview data and focus group discussion
were analyzed by descriptive interpretation.

Quantitative method, the population used in the research study is the
number of Thai tourists who visited at Agro - tourism place in Rayong Province
which the exact population cannot be identified.

The sample derived from the population of Thai tourists who visited at
Agro—tourism place in Rayong Province where the researcher defined and the exact
population cannot be defined. Research use the Taro Yamane Table (1973) follow
as below, by non-probability sampling that the given error is 0.05. The sample size

is 400 people.

4. CONCLUSIONS
4.1  Activities for Agro-tourism in Rayong province suitable for relaxing

mostly had 232 people (58.0%). Types of Agro-tourism that the tourists most
favorite orchard had 171 people (42.8). The suitable duration for Agro tourism was
overnight 1 night had 225 people (56.3%). Mostly samples think that A person or
group who suitable with activities of Agro-tourism was family had 259 people
(64.8%). Mostly samples think that the most appropriate time to go to journey of
Agro-tourism was Saturday — Sunday had 242 people (60.5%). Important information
sources for Agro-tourism which the tourists got it was the others online media had
166 people (41.5%). Suggestions for the general contexts of Agro-tourism in Rayong
province were the Agro-tourism of Rayong province where silvan and good view but
it not as prominent as the sea or island. It should increase the advertising of Agro-

tourism through the online media.
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4.2 Factor of attraction found that the overall of average in high level
(X = 3.97, S.D. = 0.55). Factor of price found that the overall of average in high level
(X = 4.12, S.D. = 0.53). Factor of location found that the overall of average in high
level (X = 3.88, S.D. = 0.51). Factor of service found that the overall of average in
the highest level (X = 4.38, S.D. = 0.48). Suggestions for the factors affecting the
Agro-tourism in Rayong province were most of the Agro-tourism attractions provided
very good service but there are also problems of the fruits and some agricultural
products were not enough with demand of tourists.

4.3 Dhammannuta (Knowing the Cause) found that the overall of
average in high level (X = 4.17, S.D. = 0.37). AtthanfAuta (Knowing the Purpose)
found that the overall of average in high level (X = 4.16, S.D. = 0.49). AttanAuta
(Knowing yourself) found that the overall of average in the highest level (X = 4.79,
S.D. = 0.39). Mattanfuta (Knowing how to be temperate) found that the overall of
average in the highest level (X = 4.40, S.D. = 0.50). KalanAuta (Knowing the Proper
time) found that the overall of average in the highest level (X = 4.36, S.D. = 0.56).
Parisaniuta (Knowing the community) found that the overall of average in the
highest level (X = 4.67, S.D. = 0.45). Puggalaniuta (Knowing the individual) found
that the overall of average in the highest level (X = 4.56, S.D. = 0.49). Suggestions
for Agro-tourism management in Rayong province base on Sappurisa Dhamma with
modern science Agro-tourism attractions uses the knowledge of organic agricultural
or the agriculture base on New Theory of Sufficiency Economy Philosophy which
good represented to local culture but it also lacked the knowledge of
management, marketing and information technology which supported the Agro-
tourism such as homestay, car service, event promote marketing, online marketing,

etc.

5. DISCUSSIONS
The Subdistrict Administration Organization plan the long-planning to create

collaboration of all sector viz public sector, private sector, and civil sector. Takan
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Monastery has supported the place to build a floating market where will be the
Agro-tourism place. IRPC Public Company Limited supports the innovative of
fertilizer spray machine for the agricultural sector. Then, continue by the public
sector and cooperate with villagers according with Phrakru Sriworawinit who study
the topic research is “Community Participation in The Buddhist Archaeological
Management in Phayao Province” result that the participation of the community in
management is characterized by having a group of people who related the people
in community viz the local government sector and government organizations (1)
having the participation of the temple and the people in community, (2) having the
participation of the community and the local government, (3) having the
participation of the local government and government organizations, (4) having the
participation of the community and government organizations, and (5) having the
participation of communities and educational institutions.

Each community creates identity of local community which is the strength
point. Public sector supports the budget and provide the specialist to train the
knowledge such as accounting, marketing, management, administration. Encourage
villagers emphasize the Agro-tourism in their own gardens for sustainability, focus
on being a good host and good service mind. Create the teamwork and cooperation
from all sectors to promote the Agro-tourism according with Teerawatt Sankom
who study topic research is“A Strategy for Sustainable Cultural Tourism
Development in Accordance with Buddhism of Local Administrative Organizations
in Loei Province” result that Loei Province has a strength in the cultural tourism
resources, which is unique and outstanding to the local area and gained the
support or promotion of cultural tourism from concerned government agencies
including budget support, public relations, and academia. In addition, the
community has a harmonious social and cultural pattern. Therefore, it is possible to
develop sustainable cultural tourism by adopting the principles of Buddhism in

order to develop sustainable cultural tourism.
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6. RECOMMENDATIONS

6.1 There should be defining the policies for promote Agro-tourism which
accordance with the strength point of each community.
6.2 There should be defining the policies for staff who responsible the Agro-
tourism.
6.3 There should be defining the policies by collaborate with the education
sector to design the Agro-tourism program.
6.4 There should be defining the policies for activities or services that

support the Agro-tourism.
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