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Abstract

This research aims to: 1) explore tourist
attractions that represent the community identity of
Ban Rai District, Uthai Thani Province, 2) investigate
the perception of community identity and tourism
routes in Ban Rai District, and 3) develop a public
relations strategy to promote tourism. The research
employed a mixed-method approach, including field
surveys, in-depth interviews with 10 key informants,
and a survey of 400 participants.

The research findings revealed that the
participants perceived Ban Rai District as a community
with a distinctive identity, with a mean score of 4.27,
indicating a high level of agreement. Regarding
tourism routes, the participants expressed a strong
preference for comprehensive tourism routes that
include attractions, local products for souvenirs, and
various facilities, with a mean score of 4.46, also at a
high level. The most representative tourist attractions
in terms of community identity were: the Giant Tree
for natural attractions (60.00%), Wat Tham Khao
Wong for religious attractions (67.50%), and Sao Hai
Market for cultural attractions (58.75%).

The public relations strategies aimed at
promoting Ban Rai to local community members
were centered on fostering a sense of pride in the
community's identity and promoting unity within Ban
Rai. Tactics involved raising awareness of the
community's shared cultural heritage, encouraging
local stewardship of tourist attractions, offering
leadership training in  tourism for community
menmbers, and establishing a network of local tourism
entrepreneurs. The public relations media tools
employed included interpersonal communication,

event communication, and news media.
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The public relations strategies aimed at
promoting Ban Rai to tourists emphasize its identity
as "one-of-a-kind”, “second to none”, “accessible to
all." Key communication tactics include highlighting
the integration of arts, culture, and tradition, which
represent Ban Rai’s unique identity. Additional
strategies involve media relations, promoting year-
round tourism, and developing community
museums and local shops. The public relations
media tools utilized include local media, digital and
online platforms, multilingual promotional content in
English and Chinese, tourism marketing events, and

integrated advertising and promotional Media

Keywords: Community Identity, Strategic Public

Relations, Tourism, Tourism routes
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