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Abstract

The objectives of this research were 1) to study
Perceived usefulness, Perceived Ease of use, Compatibility,
Social Influence, Perceived Security, Perceived Privacy,
Perceived Trust, intention to use and usage behavior of
Thaichana application user in Thailand and 2) to develop
and validate the consistency of a structural equation model
of causal factors affecting the acceptance of Thaichana
application with empirical data. This research was a
quantitative research employing the survey method. The
sample group for this study is 320 participants aged 18 and
up who use the Thaichana application. Data was collected
via a questionnaire. Data were analyzed with the structural
equation modeling (SEM).

The research findings revealed that the
structural model of causal factors affecting the adoption
of the Thaichana application is congruent with empirical
data, as the model's consistency index fits the following
criteria: 1) Relative Chi-squared is 1.775. 2) Comparative Fit
Index (CFI) = 0.970. 3) Normal Fit Index (NFI) = 0.935. 4)
Non-Normalized Fit Index (NNFI): 0.965. 5) Incremental Fit
Index (IFl) = 0.971. 6) The relative fit index (RFI) is 0.923. 7)
Root Mean Square Error of Approximation (RMSEA) is
0.049. The variable of intention to use the Thaichana
application has a positive direct influence on the behavior
of using the Thaichana application. With the highest effect
value of 0.795, Compatibility, Social Influence and
Perceived Trust have a positive direct influence on
intention to use with influence values of 0.375, 0.182, and

0.421, respectively.

Keywords:  Application, Technology Acceptance Model,
Causal factors, Structural Equation Model
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Chi-Square = 740.192, df = 417,

Relative Chi-Square = 1.775, p value = .000
GFIl = .877, AGFI = .844, CFl = .970,

NFI = .935, NNFI = .965, IFl = .971,

RFI =.923, RMR = .058,

RMSEA = .049
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