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Abstract

The objectives of this research were 1) to
study and analyze the use of effective copy / verbal
and visual components in Thai out of home advertising
design: posters and 2) To study the trend of advertising
design in out of home media: current posters in
Thailand. This research is content analysis research,
which is based on reliable information from books and
textbooks on verbal components, the commonly
used presentation techniques and the type of poster.
These will be the criteria for analyzing out of home
advertising examples from finalists and winners of the
advertising and marketing communications contest,
namely “Adman Awards” in Thailand during 2015 -
2019, totally of 83 pieces. The results of the research
revealed that the poster design consisted of five
elements of verbal components as follows: 1)
Headline 2) Baseline 3) Sub Headline 4) Caption 5)
Body Copy. The most commonly used for poster
designing is headline. The headline as a picture caption
is the most used to convey a message that uses
headline together with the visual in which the receiver
has to see the headline text together with the visual
to understand clearly the ideas that creators want to
communicate. For visual, the results of the research
revealed that there are 11 presentation techniques for
the poster design as follows: 1) Slice of Life 2) Problem
3) Analogy 4) Off beat or Surrealistic 5) Before & After
6) Dramatization 7) Demonstration 8) Presenter 9)
Documentary 10) Symbolic 11) Production Number.
The slice of life advertising tactic is the most used to
convey a message. The story (Execution) mainly
presents scenarios that may occur in the daily life of
the target audience. The audience may have been in
such situations before or may occur in their lives in

which the products and services may be able to solve

those problems or be able to avoid such situations or
improve their quality of life. Besides,the photograph is
commonly used in poster designing to convey abstract
meaning. The trends of advertising design in out of
home media: current posters in Thailand provide a
guideline according to the key components that
appear on the poster. The results of the research
revealed that there are two types of the poster as
follows: 1) Poster with Copy/text and visual 2) Visual
poster. Poster with copy/text and visual is the most
used to convey a message. The audience and receiver
have to see both visual and copy to understand the
advertising concept that the creator wants to
communicate. It is found that the Headline as a picture

caption is commonly used in poster design.

Keywords: Advertising Design, Copy / Verbal
Components, Visual, Out of Home Media:

Poster
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