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Abstract
This research aimed to 1) study the

requirement and concern towards health form and
content posted on social media for working age
women and 2) compare the requirement and
concemn towards health form and content posted
on social media for working age women who
worked in different sectors. The quantitative
research methodology was conducted, as well as
utilized survey research method to collect data
from those who aged 15 years old from
government sector, private sector and factory/
enterprise sector in Bangkok and its vicinity which
amount to 1,074 samples factory/enterprise sector
reflected that they required message in form of
plain text more than working age women in private
sector. 2) Working age women in private sector
required health information regarding before and
after comparison display and providing medical
information more than working age women in
government sector and factory/enterprise sector.
3) Working age women in private sector required
health information regarding message in terms of
providing knowledge and suiding to practice more
than working age women in government sector
and factory/enterprise sector. While 4) Working age
women in private sector were concerned about
health information posted on social media was
incorrect and unreliable; however, working age
women in government sector were concerned
towards little message volume and message might

lead to abuse others.

Keywords: Requirement, Concemn, Health form

and Content, Working Age Women
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