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Abstract

he objective of this research is to study the distribution, brand, product
Tplacement of The Mask Singer’s TV content and the effectiveness to
audience relationship by the qualitative textual research analysis and focus
group discussion of the audiences who watch TV content continuously and
discontinuously. In the result, we found that the distribution of The Mask
Singer’s TV content has two formats. First TV content broadcasting is limited
on television platform. Second, TV content broadcasting is unlimited on
online and application platforms. The content of online and application
platforms are changed to each of platforms, but it remains same story line.
The formats of brand or product placement in The Mask Singer’s TV content
consist of visual type and Audio and visual type.
The effectiveness of distribution of TV content is audiences receive
TV content form multi-platform in anytime and anywhere. Although the
audiences watch TV content unintentionally, but they have positive attitudes
towards accession of TV content form multi-platform. The effectiveness of
brand or product placement of TV content is creation brand awareness. All of
audiences know that brand or product placement is another kind of sponsorship.

In the effectiveness of audience relationship result, audiences are not attracted
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to formats of brand or product placement.
The number of audiences who are acknowledge
of the brand image and those who are not
different. However, the audiences will satisfy if
brand or product placement do not show both
audio and visual format because the audiences

are annoyed.
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AuAuan https://www.youtube.com/watch?v=AmUkp79S410
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