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°“√«‘‡§√“–ÀåÕß§åª√–°Õ∫‡™‘ß ”√«®¢Õß∫ÿ§≈‘°μ√“ ‘π§â“¢Õß
¡À“«‘∑¬“≈—¬‰∑¬

(An Exploratory Factor Analysis of Brand Personality of
Thai Universities)

≥—∑¿—Ø ªíôπ®“¥

Abstract

n important step in the university branding process is determining the

A university brand personality (UBP) which has influence on university brand

identity creation as well as university brand communication strategy. Despite its signifi-

cance, the majority of current UBP studies in Thailand still rely on conceptual frameworks

and scales developed outside the Thai context which might not be comprehensive and

truly representative of Thai universities. Therefore, a study of conceptual framework and

exploratory factor analysis (EFA) of brand personality of Thai universities is needed,

and thus, enabling university managers, marketers, and brand strategists to utilize the

conceptual framework for crafting university brand identities as well as strategizing

university brand communication plans that are truly representative of Thai universities.

The exploratory factor analysis using principal component analysis and varimax rotation

revealed 62 university personality traits that can be grouped into 8 dimensions 1) Good

conduct 2) Sincerity 3) Artistic 4) Competence 5) Sophistication 6) Prestige 7) Excitement

and 8) Ruggedness.

Keywords: University Brand, University Branding, University Brand Personality,

Thai University, Exploratory Factor Analysis
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∫∑§—¥¬àÕ
°“√°”Àπ¥∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ (Uni-

versity brand personality) π—Èπ‡ªìπ¢—ÈπμÕπ∑’Ë¡’

§«“¡�”§—≠„π°√–∫«π°“√�√â“ßμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

‡π◊ËÕß®“°¡’Õ‘∑∏‘æ≈μàÕ°“√°”Àπ¥‡Õ°≈—°…≥å·≈–°“√

«“ß·ºπ°≈¬ÿ∑∏å°“√�◊ËÕ�“√μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

Õ¬à“ß‰√°Áμ“¡ °“√»÷°…“·π«§‘¥‡√◊ËÕß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬‰∑¬„πªí®®ÿ∫—π�à«π„À≠àπ—Èπ¬—ßÕ“»—¬

°√Õ∫·π«§‘¥·≈–¡“μ√«—¥∑’Ë‰¥â√—∫°“√æ—≤π“¢÷ÈππÕ°

∫√‘∫∑¢Õß�—ß§¡‰∑¬ ÷́ËßÕ“®¡’Õß§åª√–°Õ∫∑’Ë¬—ß‰¡à§√∫

∂â«π·≈–¬—ß‰¡à�–∑âÕπ„Àâ‡ÀÁπ∂÷ß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬‰∑¬∑’Ë·∑â®√‘ß ¥—ßπ—Èπ ®÷ß¡’§«“¡®”‡ªìπ∑’Ë

®–μâÕß»÷°…“°√Õ∫·π«§‘¥·≈–Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬ ‡æ◊ËÕ„ÀâºŸâ∫√‘À“√

π—°°“√μ≈“¥ ·≈–π—°°≈¬ÿ∑∏åμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

μà“ßÊ �“¡“√∂π”°√Õ∫·π«§‘¥·≈–Õß§åª√–°Õ∫∑’Ë�”§—≠

¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬‰ª„™â ‡ªìπ

·π«∑“ß„π°“√°”Àπ¥‡Õ°≈—°…≥åμ√“�‘π§â“·≈–°“√

«“ß·ºπ°≈¬ÿ∑∏å°“√�◊ËÕ�“√μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬

‡æ◊ËÕ�–∑âÕπ„Àâ‡ÀÁπ∂÷ß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬

∑’Ë·∑â®√‘ß ∑—Èßπ’È º≈®“°°“√«‘‡§√“–ÀåÕß§åª√–°Õ∫‡™‘ß�”√«®

(Exploratory factor analysis) ‚¥¬°“√�°—¥Õß§åª√–°Õ∫

À≈—° (Principal component analysis) ·≈–À¡ÿπ

·°πÕß§åª√–°Õ∫μ—Èß©“°¥â«¬«‘∏’·«√‘·¡° ǻ (Varimax)

æ∫«à“ ∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬¡’∑—ÈßÀ¡¥ 62

§ÿ≥≈—°…≥– ·∫àßÕÕ°‡ªìπ∑—ÈßÀ¡¥ 8 Õß§åª√–°Õ∫ §◊Õ

1) Õß§åª√–°Õ∫§«“¡ª√–æƒμ‘μπ¥’ (Good conduct)

2) Õß§åª√–°Õ∫§«“¡®√‘ß„® (Sincerity)

3) Õß§åª√–°Õ∫§«“¡‡ªìπ»‘≈ªîπ (Artistic)

4) Õß§åª√–°Õ∫§«“¡�“¡“√∂/‡°àß (Competence)

5) Õß§åª√–°Õ∫§«“¡´—∫´âÕπ (Sophistication)

6) Õß§åª√–°Õ∫§«“¡¡’√–¥—∫ (Prestige)

7) Õß§åª√–°Õ∫§«“¡πà“μ◊Ëπ‡μâπ (Excitement)

8) Õß§åª√–°Õ∫§«“¡Àâ“«À“≠¥ÿ¥—π (Ruggedness)

§” ”§—≠
μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ °“√�√â“ßμ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬ ∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ ¡À“«‘∑¬“≈—¬

‰∑¬ °“√«‘‡§√“–ÀåÕß§åª√–°Õ∫‡™‘ß�”√«®

∑’Ë¡“·≈–§«“¡ ”§—≠¢Õßªí≠À“
º≈‘μ¿—≥±å (Product) À¡“¬∂÷ß �‘Ëß„¥°Áμ“¡∑’Ë

π—°°“√μ≈“¥�“¡“√∂π”‡�πÕ�Ÿàμ≈“¥‡æ◊ËÕ∑”„Àâ‡°‘¥§«“¡

�π„® °“√§√Õ∫§√Õß °“√„™â À√◊Õ°“√∫√‘‚¿§ ÷́ËßÕ“®μÕ∫

�πÕß§«“¡μâÕß°“√¢ÕßºŸâ∫√‘‚¿§‰¥â (Keller, 2013) ∑—Èßπ’È

°“√�√â“ßμ√“�‘π§â“ (Branding) ‡ªìπ·π«§‘¥∑’Ë‰¥â√—∫

°“√π”‰ªª√–¬ÿ°μå„™â‡¢â“°—∫º≈‘μ¿—≥±åÀ≈“¬ª√–‡¿∑®π

°àÕ„Àâ‡°‘¥‡ªìπ°“√�√â“ßμ√“�‘π§â“À≈“¬ √Ÿª·∫∫ ‡™àπ

°“√�√â“ßμ√“�‘π§â“¢Õßº≈‘μ¿—≥±å (Product branding)

°“√�√â“ßμ√“�‘π§â“¢Õß°“√∫√‘°“√ (Service branding)

·≈–°“√�√â“ßμ√“�‘π§â“¢ÕßÕß§å°√ (Corporate branding)

‡ªìπμâπ ‰¡à‡«âπ·¡â·μà°√–∑—ËßÕß§å°√°“√»÷°…“ ‚¥¬‡©æ“–

Õ¬à“ß¬‘Ëß�∂“∫—πÕÿ¥¡»÷°…“ (Higher education insti-

tutions)

μ√“�‘π§â“¢Õßº≈‘μ¿—≥±å (Product brand) À¡“¬∂÷ß

�‘Ëß∑’ËÕ¬Ÿà„π§«“¡√Ÿâ�÷°π÷°§‘¥¢ÕßºŸâ∫√‘‚¿§ ‡ªìπ�‘Ëß∑’Ë¡’√“°

∞“π¡“®“°¢âÕ‡∑Á®®√‘ß·μà�–∑âÕπ„Àâ‡ÀÁπ∂÷ß°“√√—∫√Ÿâ

·≈–≈—°…≥–‡©æ“–μ—«¢ÕßºŸâ∫√‘‚¿§ (Keller, 2013) ´÷Ëß

À“°æ‘®“√≥“§«“¡À¡“¬¥—ß°≈à“« μ√“�‘π§â“¢Õßº≈‘μ¿—≥±å

§◊Õ °“√√—∫√Ÿâ¢ÕßºŸâ∫√‘‚¿§∑’Ë¡’μàÕº≈‘μ¿—≥±å ·≈–°“√�√â“ß

μ√“�‘π§â“¢Õßº≈‘μ¿—≥±å §◊Õ °“√�√â“ß°“√√—∫√Ÿâ‡°’Ë¬«°—∫

º≈‘μ¿—≥±å„π§«“¡√Ÿâ�÷°π÷°§‘¥¢ÕßºŸâ∫√‘‚¿§ „π°√≥’¢Õß

¡À“«‘∑¬“≈—¬ Õ“®°≈à“«‰¥â«à“ μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

(University brand) §◊Õ °“√√—∫√Ÿâ¢Õß°≈ÿà¡ºŸâ∑’Ë¡’�à«π‰¥â

�à«π‡�’¬μà“ßÊ ¢Õß¡À“«‘∑¬“≈—¬∑’Ë¡’μàÕ¡À“«‘∑¬“≈—¬ ·≈–

°“√�√â“ßμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ §◊Õ °“√�√â“ß°“√√—∫√Ÿâ

‡°’Ë¬«°—∫¡À“«‘∑¬“≈—¬„π§«“¡√Ÿâ�÷°π÷°§‘¥¢Õß°≈ÿà¡ºŸâ∑’Ë¡’

�à«π‰¥â�à«π‡�’¬μà“ßÊ ¢Õß¡À“«‘∑¬“≈—¬

°“√·¢àß¢—π∑’Ë‡æ‘Ë¡ Ÿß¢÷Èπ√–À«à“ß¡À“«‘∑¬“≈—¬„πªí®®ÿ∫—π

‰¥â�àßº≈„Àâ¡’®”π«πÀ≈—°�Ÿμ√μà“ßÊ ‡æ‘Ë¡¡“°¢÷Èπ Õ¬à“ß‰√
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°Áμ“¡ À≈—°�Ÿμ√μà“ßÊ ¥—ß°≈à“«π—Èπ¡’§«“¡§≈â“¬§≈÷ß°—π·≈–

‰¡à¡’§«“¡·μ°μà“ß¡“°æÕ∑’Ë®–¥÷ß¥Ÿ¥π—°»÷°…“‰¥âÕ¬à“ß¡’

ª√–�‘∑∏‘¿“æ ª√–°Õ∫°—∫°“√√—∫√Ÿâ¢Õßπ—°»÷°…“∑’Ë¡Õß

°“√»÷°…“‡ªìπ°“√≈ß∑ÿπª√–‡¿∑Àπ÷Ëß ®÷ß¡’§«“¡§“¥À«—ß

∑’Ë®–‡¢â“»÷°…“„π¡À“«‘∑¬“≈—¬∑’Ë¡’§«“¡·μ°μà“ß (Rutter,

Lettice, & Nadeau, 2017) „π∫√‘∫∑¢Õßª√–‡∑»‰∑¬

π—°»÷°…“√–¥—∫ª√‘≠≠“μ√’¡’®”π«π∑—ÈßÀ¡¥ 1,653,340 §π

„πªï æ.». 2560 (�”π—°ß“π§≥–°√√¡°“√°“√Õÿ¥¡»÷°…“,

2560) Õ¬à“ß‰√°Áμ“¡ ‚§√ß�√â“ßª√–™“°√‰∑¬π—Èπ®–

‡ª≈’Ë¬π·ª≈ß‡¢â“�Ÿà�—ß§¡�Ÿß«—¬Õ¬à“ß�¡∫Ÿ√≥å‡¡◊ËÕ�‘Èπ�ÿ¥

·ºπæ—≤π“‡»√…∞°‘®·≈–�—ß§¡ ©∫—∫∑’Ë 12 À√◊Õ æ.».

2564 (�”π—°ß“π§≥–°√√¡°“√°“√æ—≤π“°“√‡»√…∞°‘®

·≈–�—ß§¡·Ààß™“μ‘, 2559) ´÷ËßÕ“®�àßº≈„Àâ°“√·¢àß¢—π

√–À«à“ß¡À“«‘∑¬“≈—¬‰∑¬‡æ‘Ë¡�Ÿß¢÷Èπ Õ—π‡ªìπº≈¡“®“°

Õ—μ√“°“√‡°‘¥·≈–®”π«ππ—°»÷°…“∑’Ë≈¥πâÕ¬≈ß ¥—ßπ—Èπ

°“√�√â“ßμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬®÷ß¡’§«“¡�”§—≠

�”À√—∫ºŸâ∫√‘À“√ π—°°“√μ≈“¥ ·≈–π—°°≈¬ÿ∑∏åμ√“�‘π§â“

¢Õß�∂“∫—πÕÿ¥¡»÷°…“μà“ßÊ ‡π◊ËÕß®“°°“√�√â“ßμ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬π—Èπ®–�“¡“√∂�√â“ß§«“¡·μ°μà“ß„Àâ

°—∫À≈—°�Ÿμ√·≈–¡À“«‘∑¬“≈—¬μà“ßÊ ‰¥â

°“√�√â“ßμ√“�‘π§â“·≈–°“√�√â“ßμ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬‡ªìπ°√–∫«π°“√∑’Ë¡’À≈“¬¢—ÈπμÕπ ∑—Èßπ’È

Kapferer (2008 : 174) ‰¥âπ”‡�πÕ·∫∫®”≈Õß

‡Õ°≈—°…≥åμ√“�‘π§â“·≈–¿“æ≈—°…≥åμ√“�‘π§â“ (Identity

and image) ´÷Ëß·�¥ß„Àâ‡ÀÁπ«à“ °√–∫«π°“√�√â“ßμ√“

�‘π§â“π—Èπ‡ªìπ·π«§‘¥∑’Ëª√–°Õ∫¢÷Èπ®“°∑—ÈßÀ¡¥ 3 Õß§å

ª√–°Õ∫ §◊Õ 1) ºŸâ�àß�“√ (Sender) ÷́Ëß∑”Àπâ“∑’Ë

°”Àπ¥‡Õ°≈—°…≥åμ√“�‘π§â“·≈–�◊ËÕ�“√μ√“�‘π§â“

2) ¢âÕ§«“¡ (Messages) ÷́Ëß‰¥â√—∫°“√�◊ËÕ�“√ºà“π

º≈‘μ¿—≥±å ºŸâ§π �∂“π∑’Ë ·≈–°“√�◊ËÕ�“√μà“ßÊ ·≈–

3) ºŸâ√—∫�“√ (Receiver) ´÷Ëß∑”Àπâ“∑’Ëμ’§«“¡À¡“¬¢Õß

¢âÕ§«“¡®π‡°‘¥‡ªìπ¿“æ≈—°…≥åμ√“�‘π§â“¥—ß·ºπ¿“æ∑’Ë 1

´÷ËßÀ“°æ‘®“√≥“°√–∫«π°“√¥—ß°≈à“« °“√°”Àπ¥‡Õ°-

≈—°…≥åμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬·≈–°“√�◊ËÕ�“√μ√“

�‘π§â“¢Õß¡À“«‘∑¬“≈—¬π—Èπ‡ªìπ¢—ÈπμÕπ∑’Ë¡’§«“¡�”§—≠

„π°√–∫«π°“√�√â“ßμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

·ºπ¿“æ∑’Ë 1 ·∫∫®”≈Õß‡Õ°≈—°…≥åμ√“�‘π§â“·≈–¿“æ≈—°…≥åμ√“�‘π§â“

·À≈àß∑’Ë¡“:  Kapferer (2008 : 174)



80...   Journal of Public Relations and Advertising  Vol. 11 No. 2 2018

‡Õ°≈—°…≥åμ√“�‘π§â“ (Brand identity) À¡“¬∂÷ß

™ÿ¥§”‡™◊ËÕ¡‚¬ß∑’Ë‡ªìπ‡Õ°≈—°…≥å´÷Ëßπ—°°≈¬ÿ∑∏åμ√“�‘π§â“

¡ÿàßÀ«—ß∑’Ë®–�√â“ßÀ√◊Õ√—°…“‰«â ‚¥¬§”‡™◊ËÕ¡‚¬ßμà“ßÊ π—Èπ

· ¥ß„Àâ‡ÀÁπ∂÷ß§«“¡À¡“¬¢Õßμ√“ ‘π§â“·≈–¡’π—¬‡ªìπ

§”�—≠≠“∑’Ë„Àâ‰«â°—∫≈Ÿ°§â“ (Aaker, 1996) „π°√≥’¢Õß

¡À“«‘∑¬“≈—¬ Õ“®°≈à“«‰¥â«à“ ‡Õ°≈—°…≥åμ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬ (University brand identity) §◊Õ ™ÿ¥

§”‡™◊ËÕ¡‚¬ßμà“ßÊ ∑’Ë∫àß∫Õ°§«“¡À¡“¬¢Õßμ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬ πÕ°®“°π’È ‡Õ°≈—°…≥åμ√“�‘π§â“¢Õß

º≈‘μ¿—≥±åπ—Èπ¬—ß∑”Àπâ“∑’Ë°”Àπ¥∑‘»∑“ß «—μ∂ÿª√–�ß§å ·≈–

§«“¡À¡“¬¢Õßμ√“�‘π§â“¢Õßº≈‘μ¿—≥±å (Aaker, 1996)

¥—ßπ—Èπ „π°√≥’¢Õß¡À“«‘∑¬“≈—¬ ‡Õ°≈—°…≥åμ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬°Á¬àÕ¡∑”Àπâ“∑’Ë°”Àπ¥∑‘»∑“ß «—μ∂ÿª√–�ß§å

·≈–§«“¡À¡“¬¢Õßμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬¥â«¬‡™àπ°—π

∑—Èßπ’È ‡Õ°≈—°…≥åμ√“�‘π§â“·≈–‡Õ°≈—°…≥åμ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬‡ªìπ·π«§‘¥∑’Ë¡’À≈“¬¡‘μ‘·≈–Õß§åª√–°Õ∫

´÷Ëß®“°°“√∑∫∑«π·π«§‘¥‡√◊ËÕß‡Õ°≈—°…≥åμ√“�‘π§â“·�¥ß

„Àâ‡ÀÁπ«à“ °“√°”Àπ¥∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

(University brand personality) π—Èπ‡ªìπ¢—ÈπμÕπ

∑’Ë¡’§«“¡�”§—≠„π°√–∫«π°“√�√â“ßμ√“�‘π§â“¢Õß¡À“-

«‘∑¬“≈—¬ ‡π◊ËÕß®“°¡’Õ‘∑∏‘æ≈μàÕ°“√°”Àπ¥‡Õ°≈—°…≥å·≈–

°“√«“ß·ºπ°≈¬ÿ∑∏å°“√�◊ËÕ�“√μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

∫ÿ§≈‘°μ√“�‘π§â“ (Brand personality) À¡“¬∂÷ß

™ÿ¥§ÿ≥≈—°…≥–¢Õß¡πÿ…¬å∑’Ë‡™◊ËÕ¡‚¬ß‡¢â“°—∫μ√“�‘π§â“

(Aaker, 1997) ∫ÿ§≈‘°μ√“�‘π§â“‡ªìπ§ÿ≥≈—°…≥–¢Õß¡πÿ…¬å

∑’Ë ‡°’Ë¬«¢âÕß·≈–‡™◊ËÕ¡‚¬ß°—∫μ√“�‘π§â“‚¥¬ºŸâ∫√‘‚¿§

(Kapferer, 2008; Keller, 2013) „π°√≥’¢Õß

¡À“«‘∑¬“≈—¬ ∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ (Univer-

sity brand  personality) À¡“¬∂÷ß §ÿ≥≈—°…≥–¢Õß

¡πÿ…¬å∑’Ë°≈ÿà¡ºŸâ∑’Ë¡’�à«π‰¥â�à«π‡�’¬μà“ßÊ ‡™◊ËÕ¡‚¬ß‡¢â“°—∫

¡À“«‘∑¬“≈—¬ (Rauschnabel, Krey, Babin, & Ivens,

2016) ´÷ËßÀ“°æ‘®“√≥“§«“¡À¡“¬¥—ß°≈à“« ∫ÿ§≈‘°μ√“

�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ §◊Õ §ÿ≥≈—°…≥–¢Õß¡πÿ…¬å∑’Ë°≈ÿà¡

ºŸâ∑’Ë¡’�à«π‰¥â�à«π‡�’¬μà“ßÊ ‡™◊ËÕ¡‚¬ß‡¢â“°—∫¡À“«‘∑¬“≈—¬

·≈–μ√“�‘π§â“¡À“«‘∑¬“≈—¬

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬π—Èπ‡ªìπ·π«§‘¥∑’Ë¡’

§«“¡‡∑’Ë¬ß‡™‘ßª√“°Ø (Face validity) „π√–¥—∫∑’Ë

¬Õ¡√—∫‰¥â„πÀ¡Ÿàπ—°°≈¬ÿ∑∏åμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

·≈–π—°«‘®—¬ ‡π◊ËÕß®“°°“√°”Àπ¥∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬‡ªìπ‡§√◊ËÕß¡◊ÕÀπ÷Ëß∑’Ë™à«¬�√â“ß§«“¡·μ°μà“ß

„Àâ°—∫À≈—°�Ÿμ√·≈–¡À“«‘∑¬“≈—¬μà“ßÊ ‰¥â ∑—Èßπ’È ¡À“-

«‘∑¬“≈—¬™—Èππ”À≈“¬·Ààß„π�À√—∞Õ‡¡√‘°“‰¥â�√â“ß‚¡‡¥≈

μ√“�‘π§â“∑’Ë°”Àπ¥∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰«â

Õ¬à“ß™—¥‡®π ¬°μ—«Õ¬à“ß‡™àπ John Hopkins University,

Berkeley University of California, University of

Denver ¥—ßμ“√“ß∑’Ë 1

μ“√“ß∑’Ë 1 ∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬„π�À√—∞Õ‡¡√‘°“

John Hopkins University Berkeley University of California University of Denver

¡’§«“¡©≈“¥ (Smart) ¡’§«“¡Õ¬“°√ŸâÕ¬“°‡ÀÁπ (Curious) ¡’§«“¡‡ªî¥°«â“ß (Open)
¡’æ≈«—μ (Dynamic) ¡’§«“¡®√‘ß®—ß (Intense) ¡’§«“¡Àπ—°·πàπ (Affirming)

¡’§«“¡°≈â“À“≠ (Bold) ¡’§«“¡§‘¥∫«° (Optimistic) ¡’§«“¡º®≠¿—¬ (Adventurous)
¡’§«“¡Õ∫Õÿàπ (Warm) ¡’Õ‘∑∏‘æ≈ (Influential) ¡’§«“¡‡ªìπ�à«π√à«¡ (Engaging)

¡’§«“¡μ√–Àπ—°μàÕ�—ß§¡ (Socially ¡’«—μ∂ÿª√–�ß§å (Purposeful)
Conscious) ¡’§«“¡©≈“¥ (Smart)

¡’§«“¡√—°Õ‘�√– (Independent) ¡’§«“¡·∑â®√‘ß (Real)
¡’§«“¡·∑â®√‘ß (Real) ¡’§«“¡‡ª≈’Ë¬π·ª≈ß (Transformational)
¡’§«“¡‡ªî¥√—∫ (Open)

·À≈àß∑’Ë¡“: (çJohn Hopkins University Visual Brand Guidelines,é 2014) (çBrand Guidelines brand.berkeley.edu,é
2013) (çBrand Visual Guide University of Denver,é n.d.)
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„π»μ«√√…∑’Ë 21 Õß§å°√∑’Ë®–ª√–�∫§«“¡�”‡√Á®‰¥â

π—Èπ¢÷ÈπÕ¬Ÿà°—∫ªí®®—¬À≈“¬ª√–°“√ ‡™àπ æ—π∏°‘® ‚§√ß�√â“ß

°√–∫«π°“√ ·≈–«—≤π∏√√¡ ‡ªìπμâπ ªí®®—¬Àπ÷Ëß∑’Ë¡’

§«“¡�”§—≠Õ¬à“ß¬‘Ëß §◊Õ ∫ÿ§≈‘°μ√“�‘π§â“¢ÕßÕß§å°√

(Keller, 2013) „πªí®®ÿ∫—π ¡’°“√»÷°…“·π«§‘¥‡√◊ËÕß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß�∂“∫—π°“√»÷°…“‡æ‘Ë¡¡“°¢÷Èπ‡æ◊ËÕ

∑”§«“¡‡¢â“„®°“√«“ßμ”·Àπàßμ√“�‘π§â“¢Õß�∂“∫—π°“√

»÷°…“∑à“¡°≈“ß∫√‘∫∑¢Õß°“√·¢àß¢—π (Rutter et al.,

2017) ∑—Èßπ’È ¡À“«‘∑¬“≈—¬À≈“¬·Ààß‰¥âÕ“»—¬§ÿ≥≈—°…≥–

‡™‘ß�—≠≈—°…≥å¢Õß∫ÿ§≈‘°μ√“�‘π§â“„π°“√�√â“ß§«“¡·μ°μà“ß

‡™‘ß°“√·¢àß¢—π (Rauschnabel et al., 2016) ‡π◊ËÕß®“°

∫ÿ§≈‘°μ√“�‘π§â“π—Èπ‡ªìπæ≈—ß�”§—≠„π°“√�√â“ß§«“¡·μ°μà“ß

√–À«à“ß¡À“«‘∑¬“≈—¬‡æ◊ËÕ¥÷ß¥Ÿ¥π—°»÷°…“ (Rutter et al.,

2017) ¥—ßπ—Èπ °“√æ—≤π“∫ÿ§≈‘°μ√“�‘π§â“∑’Ë‚¥¥‡¥àπ∑’Ëπ—°

»÷°…“�“¡“√∂√–∫ÿμ—«μπ‰¥â ®÷ß‡ªìπ°≈¬ÿ∑∏åÀπ÷Ëß�”À√—∫

°“√μ≈“¥¢Õß¡À“«‘∑¬“≈—¬„π°“√�√â“ß°“√μ√–Àπ—°√Ÿâ

‡°’Ë¬«°—∫¡À“«‘∑¬“≈—¬ (Watkins & Gonzenbach,

2013)

πÕ°®“°π’È π—°«‘®—¬À≈“¬§π¬—ß‰¥â»÷°…“·π«§‘¥‡√◊ËÕß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬„πª√–‡¥Áπμà“ßÊ ‡™àπ

°“√�√â“ß¡“μ√«—¥∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ °“√

«—¥∫ÿ§≈‘°¢Õßμ√“�‘π§â“¡À“«‘∑¬“≈—¬ ·≈–Õ‘∑∏‘æ≈∑’Ë∫ÿ§≈‘°

μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬¡’μàÕμ—«·ª√μà“ßÊ ‡ªìπμâπ

�”À√—∫°“√«—¥∫ÿ§≈‘°¢Õßμ√“�‘π§â“¡À“«‘∑¬“≈—¬π—Èπ æ∫

«à“¡’π—°«‘®—¬�à«πÀπ÷Ëß∑’ËÕ“»—¬°√Õ∫·π«§‘¥·≈–¡“μ√«—¥

∫ÿ§≈‘°μ√“�‘π§â“¢Õß Aaker (1997) ‡æ◊ËÕ«—¥∫ÿ§≈‘°

μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ (Watkins & Gonzenbach,

2013; Rutter et al., 2017) ´÷Ëßº≈®“°°“√«‘®—¬æ∫«à“

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬π—Èπ¡’§«“¡·μ°μà“ß®“°

∫ÿ§≈‘°μ√“�‘π§â“‚¥¬∑—Ë«‰ª ¥—ßπ—Èπ π—°«‘®—¬�à«πÀπ÷Ëß®÷ß‰¥â

æ—≤π“°√Õ∫·π«§‘¥·≈–¡“μ√«—¥¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬‚¥¬‡©æ“– (Cernicova et al., 2015;

Rauschnabel et al., 2016) ∑—Èßπ’È °“√»÷°…“·π«§‘¥

‡√◊ËÕß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬„πªí®®ÿ∫—ππ—Èπ

Õ“»—¬°√Õ∫·π«§‘¥·≈–¡“μ√«—¥∑’Ë‰¥â√—∫°“√æ—≤π“¢÷ÈππÕ°

∫√‘∫∑¢Õß�—ß§¡‰∑¬ ́ ÷ËßÕ“®¡’Õß§åª√–°Õ∫∑’Ë¬—ß‰¡à§√∫∂â«π

(Comprehensive) ·≈–¬—ß‰¡à�–∑âÕπ„Àâ‡ÀÁπ∂÷ß∫ÿ§≈‘°

μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬∑’Ë·∑â®√‘ß (Representative)

«—μ∂ÿª√– ß§å·≈–ªí≠À“π”°“√«‘®—¬
ß“π«‘®—¬‡√◊ËÕß ç°“√«‘‡§√“–ÀåÕß§åª√–°Õ∫‡™‘ß�”√«®

¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬é ‡ªìπ°“√«‘®—¬

∑’Ë¡’«—μ∂ÿª√–�ß§å‡æ◊ËÕ»÷°…“Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°

μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬ ‚¥¬¡’ªí≠À“π”°“√«‘®—¬

§◊Õ Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“-

«‘∑¬“≈—¬‰∑¬‡ªìπÕ¬à“ß‰√

¢Õ∫‡¢μ¢Õß°“√«‘®—¬
°“√«‘®—¬„π§√—Èßπ’È‡ªìπ°“√»÷°…“Õß§åª√–°Õ∫∑’Ë�”§—≠

¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬ ®“°¡ÿ¡¡Õß

¢Õßπ—°‡√’¬π¡—∏¬¡ª≈“¬·≈–π—°»÷°…“√–¥—∫ª√‘≠≠“μ√’

™“«‰∑¬√–À«à“ßªï æ.». 2560-2561 ́ ÷Ëß‡ªìπ°≈ÿà¡ºŸâ∑’Ë¡’�à«π

‰¥â�à«π‡�’¬∑’Ë�”§—≠�”À√—∫μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬

π‘¬“¡»—æ∑å∑’Ë„™â„π°“√«‘®—¬
μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ (University brand)

À¡“¬∂÷ß °“√√—∫√Ÿâ¢Õß°≈ÿà¡ºŸâ∑’Ë¡’�à«π‰¥â�à«π‡�’¬μà“ßÊ ¢Õß

¡À“«‘∑¬“≈—¬∑’Ë¡’μàÕ¡À“«‘∑¬“≈—¬ ·≈–°“√�√â“ßμ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬ §◊Õ °“√�√â“ß°“√√—∫√Ÿâ‡°’Ë¬«°—∫¡À“-

«‘∑¬“≈—¬„π§«“¡√Ÿâ�÷°π÷°§‘¥¢Õß°≈ÿà¡ºŸâ∑’Ë¡’�à«π‰¥â�à«π‡�’¬

μà“ßÊ ¢Õß¡À“«‘∑¬“≈—¬

‡Õ°≈—°…≥åμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ (University

brand identity) §◊Õ ™ÿ¥§”‡™◊ËÕ¡‚¬ßμà“ßÊ ∑’Ë∫àß∫Õ°§«“¡

À¡“¬¢Õßμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ (University brand

personality) §◊Õ §ÿ≥≈—°…≥–¢Õß¡πÿ…¬å∑’Ë°≈ÿà¡ºŸâ∑’Ë¡’

�à«π‰¥â�à«π‡�’¬μà“ßÊ ‡™◊ËÕ¡‚¬ß‡¢â“°—∫¡À“«‘∑¬“≈—¬·≈–

μ√“�‘π§â“¡À“«‘∑¬“≈—¬
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ª√–‚¬™πå∑’Ë§“¥«à“®–‰¥â√—∫®“°°“√«‘®—¬
°“√«‘®—¬„π§√—Èßπ’È�“¡“√∂‡Õ◊ÈÕª√–‚¬™πå„Àâ°—∫ºŸâ∑’Ë¡’

�à«π‰¥â�à«π‡�’¬°≈ÿà¡μà“ßÊ ‰¥â „π‡™‘ß«‘™“°“√ π—°«‘™“°“√

·≈–π—°«‘®—¬�“¡“√∂π”°√Õ∫·π«§‘¥·≈–Õß§åª√–°Õ∫∑’Ë

�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬‰ª„™â

‡ªìπ·π«∑“ß„π°“√»÷°…“Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°

μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ª√–‡∑»Õ◊ËπÊ À√◊Õ �∂“∫—π

°“√»÷°…“ª√–‡¿∑Õ◊ËπÊ ‡™àπ ‚√ß‡√’¬π·≈–�∂“∫—π°«¥«‘™“

‡ªìπμâπ

„π‡™‘ß«‘™“™’æ ºŸâ∫√‘À“√ π—°°“√μ≈“¥ ·≈–π—°

°≈¬ÿ∑∏åμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬μà“ßÊ �“¡“√∂π”

°√Õ∫·π«§‘¥·≈–Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬‰∑¬‰ª„™â‡ªìπ·π«∑“ß„π°“√°”Àπ¥

∫ÿ§≈‘°μ√“�‘π§â“·≈–«“ß·ºπ°≈¬ÿ∑∏å°“√�◊ËÕ�“√μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬‰∑¬ ‡æ◊ËÕ�–∑âÕπ„Àâ‡ÀÁπ∂÷ß∫ÿ§≈‘°μ√“

�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬∑’Ë·∑â®√‘ß (Representative)

·π«§‘¥‡√◊ËÕß∫ÿ§≈‘°μ√“ ‘π§â“¢Õß¡À“«‘∑¬“≈—¬
∫ÿ§≈‘°μ√“�‘π§â“·≈–∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

‡ªìπ·π«§‘¥∑’Ë¡’§ÿ≥≈—°…≥–·≈–Õß§åª√–°Õ∫À≈“¬ª√–°“√

ß“π«‘®—¬™‘ÈπÀπ÷Ëß´÷Ëß‡√’¬°‰¥â«à“‡ªìπß“π«‘®—¬∫ÿ°‡∫‘°‡°’Ë¬«°—∫

·π«§‘¥‡√◊ËÕß∫ÿ§≈‘°μ√“�‘π§â“ §◊Õ ß“π«‘®—¬¢Õß Aaker

(1997) ‰¥â∑”°“√«‘®—¬‚¥¬¡’«—μ∂ÿª√–�ß§å‡æ◊ËÕæ—≤π“°√Õ∫

·π«§‘¥·≈–¡“μ√«—¥¢Õß∫ÿ§≈‘°μ√“�‘π§â“∑’Ë¡’§à“§«“¡

‡™◊ËÕ¡—Ëπ (Reliability) §«“¡‡∑’Ë¬ßμ√ß (Validity) ·≈–

§«“¡�“¡“√∂Õâ“ßÕ‘ß�√ÿª‰¥â ‡π◊ËÕß®“°„π™à«ßπ—Èπ¬—ß‰¡à

ª√“°Ø¡“μ√«—¥¢Õß∫ÿ§≈‘°μ√“�‘π§â“∑’Ë‡ªìπ¡“μ√∞“π ‚¥¬

∑”°“√æ—≤π“°√Õ∫·π«§‘¥·≈–¡“μ√«—¥¥â«¬«‘∏’°“√‡™‘ß

§ÿ≥¿“æ·≈–‡™‘ßª√‘¡“≥À≈“¬¢—ÈπμÕπ ́ ÷Ëßº≈°“√«‘®—¬æ∫«à“

∫ÿ§≈‘°μ√“�‘π§â“π—Èπ¡’∑—ÈßÀ¡¥ 42 §ÿ≥≈—°…≥–·≈–·∫àß

ÕÕ°‡ªìπ∑—ÈßÀ¡¥ 5 Õß§åª√–°Õ∫ §◊Õ 1) Õß§åª√–°Õ∫

§«“¡®√‘ß„® (Sincerity) ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡√—°

§√Õ∫§√—« (Family-oriented) ¡’§«“¡™π∫∑ (Small-

town) ¡’§«“¡μ‘¥¥‘π/‡√’¬∫ßà“¬ (Down-to-earth) ¡’

§«“¡®√‘ß„® (Sincere) ¡’§«“¡ ◊́ËÕ�—μ¬å/�ÿ®√‘μ (Honest)

¡’§«“¡·∑â®√‘ß (Real) ¡’§«“¡¥—Èß‡¥‘¡ (Original) ¡’

ª√–‚¬™πå (Wholesome) ¡’§«“¡√à“‡√‘ß/·®à¡„� (Cheerful)

¡’§«“¡´“∫ ÷́Èß (Sentimental) ·≈–¡’§«“¡‡ªìπ¡‘μ√

(Friendly) 2) Õß§åª√–°Õ∫§«“¡πà“μ◊Ëπ‡μâπ (Excite-

ment) ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡∑—π�¡—¬ (Trendy) ¡’§«“¡

°≈â“∑â“∑“¬ (Daring) ¡’§«“¡πà“μ◊Ëπ‡μâπ (Exciting) ¡’

§«“¡‡∑àÀå (Cool) ¡’§«“¡¡ÿàß¡—Ëπ (Spirited) ¡’§«“¡‡¬“«å«—¬

(Young) ¡’§«“¡‡ªìπμ—«¢Õßμ—«‡Õß (Unique) ¡’

®‘πμπ“°“√ (Imaginative) ¡’§«“¡∑—π�¡—¬ (Up-to-date)

¡’§«“¡√—°Õ‘�√– (Independent) ·≈–¡’§«“¡√à«¡�¡—¬

(Contemporary) 3) Õß§åª√–°Õ∫§«“¡�“¡“√∂/

‡°àß (Competence) ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡æ÷Ëßæ“‰¥â

(Reliable) ¡’§«“¡¢¬—π (Hard-working) ¡’§«“¡¡—Ëπ§ß

(Secure) ¡’§«“¡©≈“¥ (Intelligent) ¡’‡∑§π‘§ (Tech-

nical) ¡’§«“¡‡ªìπ∫√‘…—∑ (Corporate) ¡’§«“¡�”‡√Á®

(Successful) ¡’§«“¡‡ªìπºŸâπ” (Leader) ·≈–¡’

§«“¡‡™◊ËÕ¡—Ëπ„πμπ‡Õß (Confident) 4) Õß§åª√–°Õ∫

§«“¡´—∫´âÕπ (Sophistication) ª√–°Õ∫‰ª¥â«¬ ¡’√–¥—∫

(Upper-class) ¡’§«“¡™«π„ÀâÀ≈ß„À≈ (Glamorous) ¡’
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·ºπ¿“æ∑’Ë 2 ¡“μ√«—¥∫ÿ§≈‘°μ√“�‘π§â“ (Brand personality scale)

·À≈àß∑’Ë¡“ : Aaker (1997)

§«“¡Àπâ“μ“¥’ (Good-looking) ¡’‡�πàÀå¥÷ß¥Ÿ¥ (Charming)

¡’§«“¡‡ªìπºŸâÀ≠‘ß (Feminine) ·≈–¡’§«“¡‡√’¬∫À√Ÿ

(Smooth) ·≈– 5) Õß§åª√–°Õ∫§«“¡Àâ“«À“≠¥ÿ¥—π

(Ruggedness) ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡‚≈¥‚ºπ

(Outdoorsy) ¡’§«“¡‡ªìπºŸâ™“¬ (Masculine) ¡’§«“¡

‡ªìπμ–«—πμ° (Western) ¡’§«“¡·¢Áß·°√àß/‡¢â¡·¢Áß/·¢Áß

·√ß (Tough) ·≈–¡’§«“¡Àâ“«À“≠¥ÿ¥—π (Rugged)

¥—ß·ºπ¿“æ∑’Ë 2 (Aaker, 1997)
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·ºπ¿“æ∑’Ë 3 ·∫∫®”≈Õß∫ÿ§≈‘°¢ÕßÕß§å°√

„π°√≥’¢Õß¡À“«‘∑¬“≈—¬ °“√»÷°…“¢Õß Watkins

and Gonzenbach (2013) ·≈– Rutter et al. (2017)

‰¥âπ”¡“μ√«—¥¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß Aaker (1997) ‰ª

„™â‡æ◊ËÕ«—¥∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ Õ¬à“ß‰√°Áμ“¡

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬π—Èπ¡’Õß§åª√–°Õ∫∑’Ë¡’

§«“¡·μ°μà“ß®“°∫ÿ§≈‘°μ√“�‘π§â“‚¥¬∑—Ë«‰ª ∑—Èßπ’È Keller

(2013) ‰¥âπ”‡�πÕ·∫∫®”≈Õß∫ÿ§≈‘°¢ÕßÕß§å°√ (Corporate

personality traits) ´÷Ëß·�¥ß„Àâ‡ÀÁπ«à“ ∫ÿ§≈‘°¢Õß

Õß§å°√π—Èπ¡’∑—ÈßÀ¡¥ 6 Õß§åª√–°Õ∫ §◊Õ 1) Õß§åª√–°Õ∫

§«“¡À≈ß„À≈ (Passionate) 2) Õß§åª√–°Õ∫§«“¡‡Õ“

„®„�à/Àà«ß„¬ºŸâÕ◊Ëπ (Compassionate) 3) Õß§åª√–°Õ∫

§«“¡§‘¥�√â“ß�√√§å/πÕ°°√Õ∫ (Creative) 4) Õß§åª√–°Õ∫

√–‡∫’¬∫/√–∫∫ (Disciplined) 5) Õß§åª√–°Õ∫§«“¡

§≈àÕß·§≈à« (Agile/Flexible) ·≈– 6) Õß§åª√–°Õ∫

§«“¡„Àâ§«“¡√à«¡¡◊Õ (Collaborative) ¥—ß·ºπ¿“æ∑’Ë 3

(Keller, 2013) „πªí®®ÿ∫—π ‰¥â‡√‘Ë¡¡’°“√æ—≤π“¡“μ√«—¥

¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢ÕßÕß§å°√ (Sung & Yang, 2008)

¥—ßπ—Èπ °“√»÷°…“�à«πÀπ÷Ëß®÷ß‰¥âæ—≤π“°√Õ∫·π«§‘¥·≈–

¡“μ√«—¥¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‚¥¬‡©æ“–

‰¥â·°à °“√»÷°…“¢Õß Cernicova et al. (2015) ·≈–

Rauschnabel et al. (2016)

Cernicova et al. (2015) ‰¥â∑”°“√«‘®—¬‚¥¬¡’

«—μ∂ÿª√–�ß§å‡æ◊ËÕ«—¥∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ ‡π◊ËÕß

®“°∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬π—Èπ‡ªìπ·π«§‘¥∑’Ë¡’

§«“¡�”§—≠�”À√—∫°“√�√â“ßμ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ ‚¥¬

∑”°“√«—¥¥â«¬«‘∏’°“√‡™‘ß§ÿ≥¿“æ·≈–‡™‘ßª√‘¡“≥À≈“¬

¢—ÈπμÕπ ´÷Ëßº≈®“°°“√«‘®—¬æ∫«à“ ∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬π—Èπ¡’∑—ÈßÀ¡¥ 18 §ÿ≥≈—°…≥– §◊Õ 1) ¡’

§«“¡§≈àÕß·§≈à« (Flexible/Agile) 2) ¡’ª√–�‘∑∏‘¿“æ

(Efficient) 3) ¡’‡Àμÿº≈ (Logical) 4) ¡’§«“¡®√‘ß„®

(Sincere) 5) ¡’§«“¡Õ¥∑π (Tolerant) 6) ¡’§«“¡‰«â„®‰¥â

(Credible) 7) ¡’§«“¡∑—π�¡—¬ (Modern) 8) ¡’§«“¡

‚ª√àß„� (Transparent) 9) ¡’§«“¡¥—Èß‡¥‘¡ (Traditional)

10) ¡’§«“¡∑—π�¡—¬ (Trendy) 11) ¡’ª√–�‘∑∏‘º≈

(Effective) 12) ¡’§«“¡™Õ∫°“√·¢àß¢—π (Competitive)

13) ¡’§«“¡‡ªìπμ—«¢Õßμ—«‡Õß (Distinguished) 14) ¡’

·À≈àß∑’Ë¡“ : Keller (2013 : 409)
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§«“¡‚¥¥‡¥àπ (Distinctive) 15) ¡’§«“¡√—°…“§”æŸ¥

(Keeping itûs word) 16) ¡’§«“¡§ÿâπ‡§¬ (Familiar) 17)

¡’§«“¡Àπ—°·πàπ (Solid) ·≈– 18) ¡’§«“¡‡ªìπ™π™—Èπ

�Ÿß (Elitist) (Cernicova, Dragomir, & Palea,

2015)

πÕ°®“°π’È Rauschnabel et al. (2016) ¬—ß‰¥â

∑”°“√«‘®—¬‚¥¬¡’«—μ∂ÿª√–�ß§å‡æ◊ËÕæ—≤π“°√Õ∫·π«§‘¥

·≈–¡“μ√«—¥¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

‡π◊ËÕß®“°¬—ß‰¡àª√“°Ø¡“μ√«—¥¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬∑’Ë‡ªìπ¡“μ√∞“π ‚¥¬∑”°“√æ—≤π“°√Õ∫

·π«§‘¥·≈–¡“μ√«—¥¥â«¬«‘∏’°“√‡™‘ß§ÿ≥¿“æ·≈–‡™‘ßª√‘¡“≥

À≈“¬¢—ÈπμÕπ ´÷Ëßº≈®“°°“√«‘®—¬æ∫«à“ ∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬π—Èπ¡’∑—ÈßÀ¡¥ 28 §ÿ≥≈—°…≥–·≈–·∫àß

ÕÕ°‡ªìπ∑—ÈßÀ¡¥ 6 Õß§åª√–°Õ∫ §◊Õ 1) Õß§åª√–°Õ∫

§«“¡¡’√–¥—∫ (Prestige) ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡‡ªìπ

∑’Ë¬Õ¡√—∫ (Accepted) ¡’§«“¡‡ªìπºŸâπ” (Leading)

¡’™◊ËÕ‡�’¬ß (Reputable) ¡’§«“¡�”‡√Á® (Successful) ·≈–

¡’§«“¡‡Õ“„®„�à (Considerable) 2) Õß§åª√–°Õ∫§«“¡

®√‘ß„® (Sincerity) ª√–°Õ∫‰ª¥â«¬ ¡’¡πÿ…¬∏√√¡

(Humane) ¡’§«“¡™Õ∫™à«¬‡À≈◊Õ (Helpful) ¡’§«“¡

‡ªìπ¡‘μ√ (Friendly) ¡’§«“¡πà“‡™◊ËÕ∂◊Õ (Trustworthy)

·≈–¡’§«“¡¬ÿμ‘∏√√¡ (Fair) 3) Õß§åª√–°Õ∫§«“¡‡√â“„®

(Appeal) ª√–°Õ∫‰ª¥â«¬ ¡’‡�πàÀå¥÷ß¥Ÿ¥ (Attractive)

¡’ª√–�‘∑∏‘º≈ (Productive) ·≈–¡’§«“¡æ‘‡»… (Special)

4) Õß§åª√–°Õ∫§«“¡¡’™’«‘μ™’«“ (Lively) ª√–°Õ∫‰ª

¥â«¬ ¡’§«“¡·¢Áß·√ß (Athletic) ¡’æ≈«—μ (Dynamic)

¡’™’«‘μ™’«“ (Lively) ·≈–¡’§«“¡§‘¥�√â“ß�√√§å/πÕ°°√Õ∫

(Creative) 5) Õß§åª√–°Õ∫§«“¡´◊ËÕμ√ß (Conscien-

tiousness) ª√–°Õ∫‰ª¥â«¬ ¡’√–‡∫’¬∫ (Organized) ¡’

§«“¡�“¡“√∂/‡°àß (Competent) ¡’‚§√ß�√â“ß (Structured)

·≈–¡’ª√–�‘∑∏‘º≈ (Effective) ·≈– 6) Õß§åª√–°Õ∫§«“¡

‡ªìπ�“°≈ (Cosmopolitan) ª√–°Õ∫‰ª¥â«¬ ¡’‡§√◊Õ¢à“¬

°«â“ß¢«“ß (Networked) ¡’§«“¡‡ªìπ�“°≈ (Interna-

tional/Cosmopolitan) (Rauschnabel et al.,

2016)

√–‡∫’¬∫«‘∏’«‘®—¬
ºŸâ«‘®—¬‰¥â„™â√–‡∫’¬∫«‘∏’«‘®—¬·∫∫º�¡º�“π ∑—Èß°“√

«‘®—¬‡™‘ß§ÿ≥¿“æ·≈–‡™‘ßª√‘¡“≥‡æ◊ËÕ√«∫√«¡§ÿ≥≈—°…≥–

·≈–�√ÿ ªÕß§åª√–°Õ∫¢Õß∫ÿ §≈‘ °μ√“�‘π§â “¢Õß

¡À“«‘∑¬“≈—¬‰∑¬ ¥—ß∑’Ëª√“°Ø‡ªìπ«—μ∂ÿª√–�ß§å¢Õß°“√«‘®—¬

‚¥¬°“√√«∫√«¡∑—Èß¢âÕ¡Ÿ≈‡™‘ß∑ÿμ‘¬¿Ÿ¡‘·≈–‡™‘ßª∞¡¿Ÿ¡‘‡æ◊ËÕ

„Àâ‰¥âÕß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

‰∑¬∑’Ë¡’§«“¡§√∫∂â«π (Comprehensive) ·≈–�–∑âÕπ

„Àâ‡ÀÁπ∂÷ß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬∑’Ë·∑â®√‘ß

(Representative) ´÷Ëß¡’¢—ÈπμÕπ°“√»÷°…“∑—ÈßÀ¡¥ 3

¢—ÈπμÕπ ‚¥¬¡’√“¬≈–‡Õ’¬¥¥—ßμàÕ‰ªπ’È

¢—ÈπμÕπ∑’Ë 1 °“√∑∫∑«π‡Õ°�“√ ß“π«‘®—¬ ·≈–

∫∑§«“¡«‘™“°“√∑’Ë‡°’Ë¬«¢âÕß°—∫·π«§‘¥‡√◊ËÕß∫ÿ§≈‘°

μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‡æ◊ËÕ√«∫√«¡§ÿ≥≈—°…≥–

¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

·À≈àß¢âÕ¡Ÿ≈¢Õß°“√«‘®—¬„π¢—ÈπμÕππ’È‡ªìπ·À≈àß¢âÕ¡Ÿ≈

®“°‡Õ°�“√ (Documentary sources) ́ ÷ËßºŸâ«‘®—¬‰¥â§âπ§«â“

®“°‡Õ°�“√ ß“π«‘®—¬ ·≈–∫∑§«“¡«‘™“°“√∑’Ë‡°’Ë¬«¢âÕß

°—∫¡“μ√«—¥∫ÿ§≈‘°μ√“�‘π§â“·≈–∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬ ®”π«π 5 ™‘Èπ ‰¥â·°à °“√»÷°…“¢Õß Aaker

(1997) Sung and Yang (2008) Cernicova et al. (2015)

Balaji et al. (2016) ·≈– Rauschnabel et al. (2016)

¢—ÈπμÕπ∑’Ë 2 °“√�—¡¿“…≥å (Interview) °—∫°≈ÿà¡

π—°»÷°…“√–¥—∫Õÿ¥¡»÷°…“‡æ◊ËÕ√«∫√«¡§ÿ≥≈—°…≥–¢Õß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬

·À≈àß¢âÕ¡Ÿ≈¢Õß°“√«‘®—¬„π¢—ÈπμÕππ’È‡ªìπ·À≈àß¢âÕ¡Ÿ≈

®“°∫ÿ§§≈ (Personal sources) ÷́Ëß‡ªìπ°≈ÿà¡π—°»÷°…“

√–¥—∫Õÿ¥¡»÷°…“ ®”π«π 35 §π

«‘∏’°“√�ÿà¡°≈ÿà¡μ—«Õ¬à“ß‡ªìπ°“√�ÿà¡‡≈◊Õ°°≈ÿà¡μ—«Õ¬à“ß

·∫∫‡®“–®ß (Purposive sampling) ÷́Ëß‡ªìπ°≈ÿà¡

π—°»÷°…“√–¥—∫Õÿ¥¡»÷°…“∑’Ë¡’Õ“¬ÿ√–À«à“ß 20-25 ªï ®÷ß¡’

ª√–�∫°“√≥åμ√ß°—∫¡À“«‘∑¬“≈—¬ ´÷Ëßπ”‰ª�Ÿà°“√√—∫√Ÿâ

‡°’Ë¬«°—∫∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬μà“ßÊ

°“√§—¥‡≈◊Õ°μ√“�‘π§â“¡À“«‘∑¬“≈—¬‡ªìπ°“√§—¥‡≈◊Õ°

μ√“�‘π§â“¡À“«‘∑¬“≈—¬·∫∫‰¡à‡®“–®ß ‚¥¬„ÀâºŸâ„Àâ



86...   Journal of Public Relations and Advertising  Vol. 11 No. 2 2018

�—¡¿“…≥åπ÷°∂÷ß¡À“«‘∑¬“≈—¬„¥°Á‰¥â ‡π◊ËÕß®“°ºŸâ«‘®—¬

μâÕß°“√√«∫√«¡§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬∑’Ë¡’§«“¡§√Õ∫§≈ÿ¡„π«ß°«â“ß

‡§√◊ËÕß¡◊Õ∑’Ë„™â„π°“√«‘®—¬‡ªìπ·π«§”∂“¡�”À√—∫°“√

�—¡¿“…≥å (Guided questions) ‚¥¬¡’∑—ÈßÀ¡¥ 2 �à«π §◊Õ

�à«π∑’Ë 1 ¢âÕ¡Ÿ≈∑—Ë«‰ª¢ÕßºŸâ„Àâ�—¡¿“…≥å

�à«π∑’Ë 2 §ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬

ºŸâ«‘®—¬‰¥â‡°Á∫√«∫√«¡¢âÕ¡Ÿ≈‚¥¬°“√π—¥À¡“¬°≈ÿà¡

π—°»÷°…“√–¥—∫Õÿ¥¡»÷°…“≈à«ßÀπâ“‡æ◊ËÕ·®âß«—π ‡«≈“ ·≈–

�∂“π∑’Ë�”À√—∫°“√�—¡¿“…≥å„π™à«ß‡¥◊Õπ°—π¬“¬π æ.».

2560 ‚¥¬„Àâ°≈ÿà¡π—°»÷°…“√–¥—∫Õÿ¥¡»÷°…“∑”°‘®°√√¡

°“√‡™◊ËÕ¡‚¬ß·∫∫Õ‘�√– (Free association) ‡æ◊ËÕ√–∫ÿ

§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ 2 ·Ààß

‚¥¬„ÀâºŸâ„Àâ�—¡¿“…≥åπ÷°∂÷ß¡À“«‘∑¬“≈—¬„¥°Á‰¥â ‡æ◊ËÕ„Àâ‰¥â

§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬∑’Ë¡’

§«“¡§√Õ∫§≈ÿ¡μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬„π«ß°«â“ß

πÕ°®“°π’È °“√√–∫ÿ§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬¬—ß„™â¿“…“‰∑¬ ‡æ◊ËÕ„Àâ‰¥â§ÿ≥≈—°…≥–¢Õß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬∑’Ë¡’§«“¡§√∫∂â«π

(Comprehensive) ·≈–‡ªìπ∑’Ë§ÿâπ‡§¬�”À√—∫§π‰∑¬

(Familiar) ́ ÷Ëß�“¡“√∂≈¥¢âÕ∫°æ√àÕß¢Õßß“π«‘®—¬∑’Ëºà“π¡“

·≈–À≈’°‡≈’Ë¬ß¢âÕ®”°—¥∑“ß¥â“π¿“…“·≈–«—≤π∏√√¡

ºŸâ«‘®—¬‰¥â�√ÿª¢âÕ¡Ÿ≈‡æ◊ËÕπ”‰ªæ—≤π“‡ªìπ·∫∫�Õ∫∂“¡

�”À√—∫°“√«‘®—¬‡™‘ß�”√«®„π¢—ÈπμÕπ∂—¥‰ª

¢—ÈπμÕπ∑’Ë 3 °“√«‘®—¬‡™‘ß�”√«® (Survey research)

°—∫°≈ÿà¡π—°‡√’¬π√–¥—∫¡—∏¬¡ª≈“¬·≈–π—°»÷°…“√–¥—∫

Õÿ¥¡»÷°…“‡æ◊ËÕ�√ÿªÕß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬‰∑¬

·À≈àß¢âÕ¡Ÿ≈¢Õß°“√«‘®—¬„π¢—ÈπμÕππ’È‡ªìπ·À≈àß¢âÕ¡Ÿ≈

®“°∫ÿ§§≈ (Personal sources) ‚¥¬«‘∏’°“√�ÿà¡°≈ÿà¡

μ—«Õ¬à“ß‡ªìπ°“√�ÿà¡‡≈◊Õ°°≈ÿà¡μ—«Õ¬à“ß·∫∫‡®“–®ß

(Purposive sampling) ´÷Ëß‡ªìπ°≈ÿà¡π—°‡√’¬π√–¥—∫

¡—∏¬¡ª≈“¬·≈–π—°»÷°…“√–¥—∫Õÿ¥¡»÷°…“∑’Ë¡’Õ“¬ÿ√–À«à“ß

15-25 ªï ‡π◊ËÕß®“°‡ªìπ™à«ßÕ“¬ÿ∑’Ë�π„®‡√’¬πμàÕ„π√–¥—∫

Õÿ¥¡»÷°…“À√◊Õ°”≈—ß»÷°…“Õ¬Ÿà„π√–¥—∫Õÿ¥¡»÷°…“ ®÷ß¡’

°“√‡ªî¥√—∫·≈–§âπÀ“¢âÕ¡Ÿ≈¢à“«�“√‡°’Ë¬«°—∫¡À“«‘∑¬“≈—¬

®“°�◊ËÕμà“ßÊ „π√–¥—∫�ŸßÀ√◊Õ¡’ª√–�∫°“√≥åμ√ß°—∫

¡À“«‘∑¬“≈—¬ ´÷Ëßπ”‰ª�Ÿà°“√√—∫√Ÿâ‡°’Ë¬«°—∫∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬μà“ßÊ

°“√§—¥‡≈◊Õ°μ√“�‘π§â“¡À“«‘∑¬“≈—¬‡ªìπ°“√§—¥‡≈◊Õ°

·∫∫‰¡à‡®“–®ß ‚¥¬„ÀâºŸâ„Àâ�—¡¿“…≥åπ÷°∂÷ß¡À“«‘∑¬“≈—¬

„¥°Á‰¥â ‡π◊ËÕß®“°ºŸâ«‘®—¬μâÕß°“√√«∫√«¡§ÿ≥≈—°…≥–¢Õß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬∑’Ë¡’§«“¡§√Õ∫§≈ÿ¡„π

«ß°«â“ß

‡§√◊ËÕß¡◊Õ∑’Ë„™â„π°“√«‘®—¬‡ªìπ·∫∫�Õ∫∂“¡�”À√—∫

°“√«‘®—¬‡™‘ß�”√«®·∫∫¡’‚§√ß�√â“ß (Structured ques-

tionnaire) ∑’Ë„ÀâºŸâμÕ∫·∫∫�Õ∫∂“¡°√Õ°§”μÕ∫¥â«¬

μπ‡Õß (Self-administered) ‚¥¬¡’∑—ÈßÀ¡¥ 2 �à«π §◊Õ

�à«π∑’Ë 1 §”∂“¡§—¥°√Õß·≈–¢âÕ¡Ÿ≈∑—Ë«‰ª¢ÕßºŸâμÕ∫

·∫∫�Õ∫∂“¡ ®”π«π 3 ¢âÕ

�à«π∑’Ë 2 §ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬ ®”π«π 100 ¢âÕ

�”À√—∫¡“μ√«—¥§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬ ºŸâ«‘®—¬‰¥â√«∫√«¡§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°

μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬®“°·À≈àß¢âÕ¡Ÿ≈®“°‡Õ°�“√

·≈–®“°∫ÿ§§≈

ºŸâ«‘®—¬‰¥â°”Àπ¥§à“°“√«—¥°“√Õ∏‘∫“¬§ÿ≥≈—°…≥–

¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ ∑—ÈßÀ¡¥ 5 √–¥—∫

(5-pointed Likert scale) ‚¥¬°”Àπ¥§«“¡À¡“¬¢Õß

§à“‡©≈’Ë¬�”À√—∫°“√Õ∏‘∫“¬§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬ 5 √–¥—∫ §◊Õ

§–·ππ√–¥—∫ 4.50-5.00 À¡“¬∂÷ß §ÿ≥≈—°…≥–π’È

�“¡“√∂Õ∏‘∫“¬∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰¥â„π

√–¥—∫�Ÿß¡“°

§–·ππ√–¥—∫ 3.50-4.49 À¡“¬∂÷ß §ÿ≥≈—°…≥–π’È

�“¡“√∂Õ∏‘∫“¬∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰¥â„π

√–¥—∫�Ÿß
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§–·ππ√–¥—∫ 2.50-3.49 À¡“¬∂÷ß §ÿ≥≈—°…≥–π’È

�“¡“√∂Õ∏‘∫“¬∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰¥â„π

√–¥—∫ª“π°≈“ß

§–·ππ√–¥—∫ 1.50-2.49 À¡“¬∂÷ß §ÿ≥≈—°…≥–π’È

�“¡“√∂Õ∏‘∫“¬∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰¥â„π

√–¥—∫μË”

§–·ππ√–¥—∫ 1.00-1.49 À¡“¬∂÷ß §ÿ≥≈—°…≥–π’È

�“¡“√∂Õ∏‘∫“¬∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰¥â„π

√–¥—∫μË”¡“°

�”À√—∫°“√μ√«®�Õ∫§ÿ≥¿“æ¢Õß‡§√◊ËÕß¡◊ÕºŸâ«‘®—¬‰¥â

∑¥�Õ∫§«“¡‡™◊ËÕ¡—Ëπ (Reliability) ¢Õß‡§√◊ËÕß¡◊Õ‚¥¬

°“√À“§à“�—¡ª√–�‘∑∏‘Ï�—¡æ—π∏å¢Õß§«“¡�Õ¥§≈âÕß¿“¬„π

(Coefficient of internal consistency) ‚¥¬„™â

�Ÿμ√§”π«≥¢Õß Cronbach (Cronbachûs alpha

coefficient) ́ ÷Ëß°”Àπ¥§à“§«“¡�Õ¥§≈âÕß¿“¬„π√–À«à“ß

0-1 ∑—Èßπ’È ®“°°“√§”π«≥æ∫«à“ §à“�—¡ª√–�‘∑∏‘Ï�—¡æ—π∏å

¢Õß§«“¡�Õ¥§≈âÕß¿“¬„π §◊Õ .989 ´÷Ëß·�¥ß„Àâ‡ÀÁπ«à“

§«“¡�Õ¥§≈âÕß¿“¬„π¢Õß¡“μ√«—¥π—ÈπÕ¬Ÿà„π‡°≥±å∑’Ë¥’¡“°

πÕ°®“°π’È ºŸâ«‘®—¬¬—ß‰¥âμ√«®�Õ∫§«“¡‡∑’Ë¬ßμ√ß¢Õß‡π◊ÈÕÀ“

(Content validity) ¢Õß‡§√◊ËÕß¡◊Õ  ‚¥¬°“√„ÀâÕ“®“√¬å

ºŸâ∑√ß§ÿ≥«ÿ≤‘μ√«®�Õ∫¢âÕ§”∂“¡«à“�“¡“√∂Õ∏‘∫“¬

§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰¥â

ºŸâ«‘®—¬‰¥â‡°Á∫√«∫√«¡¢âÕ¡Ÿ≈‚¥¬°“√·®°·∫∫�Õ∫

∂“¡ÕÕπ‰≈πå„π™à«ß‡¥◊Õπμÿ≈“§¡-æƒ»®‘°“¬π æ.». 2560

‚¥¬„Àâ°≈ÿà¡π—°‡√’¬π√–¥—∫¡—∏¬¡ª≈“¬·≈–π—°»÷°…“√–¥—∫

Õÿ¥¡»÷°…“„Àâ§–·ππ§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬ 1 ·Ààß ‚¥¬¡’§”�—Ëß¥—ßμàÕ‰ªπ’È ç‚ª√¥π÷°∂÷ß

¡À“«‘∑¬“≈—¬Àπ÷Ëß·Ààß·≈–®‘πμπ“°“√¡À“«‘∑¬“≈—¬∑’Ë∑à“π

π÷°∂÷ß‡ªìπ§πÀπ÷Ëß§π ∑—Èßπ’È ¡À“«‘∑¬“≈—¬·μà≈–·Ààßπ—Èπ

®–¡’∫ÿ§≈‘°¿“æ¢Õß¡À“«‘∑¬“≈—¬∑’Ë·μ°μà“ß°—π ‚ª√¥√–∫ÿ

§–·ππ∫ÿ§≈‘°¿“æ¢Õß¡À“«‘∑¬“≈—¬∑’Ë∑à“ππ÷°∂÷ß ‚¥¬

æ‘®“√≥“«à“∫ÿ§≈‘°¿“æ¥—ßμàÕ‰ªπ’È�“¡“√∂�–∑âÕπ∂÷ß∫ÿ§≈‘°¿“æ

¢Õß¡À“«‘∑¬“≈—¬∑’Ë∑à“ππ÷°∂÷ß‰¥â¥’‡æ’¬ß„¥é ∑—Èßπ’È π—°‡√’¬π

√–¥—∫¡—∏¬¡ª≈“¬·≈–π—°»÷°…“√–¥—∫Õÿ¥¡»÷°…“∑’ËμÕ∫

·∫∫�Õ∫∂“¡ÕÕπ‰≈πå¡’®”π«π 1,133 §π

ºŸâ«‘®—¬‰¥â≈ß√À—�¢âÕ¡Ÿ≈‚¥¬Õ“»—¬‚ª√·°√¡§Õ¡æ‘«‡μÕ√å

∑“ß�∂‘μ‘�”‡√Á®√Ÿª·≈–«‘‡§√“–Àå¢âÕ¡Ÿ≈‚¥¬„™â�∂‘μ‘‡™‘ß

æ√√≥π“ (Descriptive statistics) ‡æ◊ËÕ·®°·®ß§«“¡∂’Ë

(Frequency) §”π«≥Õ—μ√“√âÕ¬≈– (Percentage) §”π«≥

§à“‡©≈’Ë¬ (Mean) ·≈–§”π«≥�à«π‡∫’Ë¬ß‡∫π¡“μ√∞“π

(Standard deviation) ¢Õß≈—°…≥–‡™‘ßª√–™“°√·≈–

°“√Õ∏‘∫“¬§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

∑—Èßπ’È ºŸâ«‘®—¬‰¥â«‘‡§√“–ÀåÕß§åª√–°Õ∫‡™‘ß�”√«® (Explor-

atory factor analysis) ‚¥¬°“√�°—¥Õß§åª√–°Õ∫À≈—°

(Principal component analysis) ·≈–À¡ÿπ·°π

Õß§åª√–°Õ∫μ—Èß©“°¥â«¬«‘∏’·«√‘·¡°´å (Varimax) ‚¥¬

æ‘®“√≥“μ—¥∑‘Èß§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬‰∑¬∑’Ë¡’πÈ”Àπ—°Õß§åª√–°Õ∫πâÕ¬°«à“ 0.45

À√◊Õ¡’ Croos loading ¡“°°«à“ 1 Õß§åª√–°Õ∫ ·≈–

§ÿ≥≈—°…≥–¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬®–

μâÕß¡’§à“‰Õ·°π (Eigan value) ¡“°°«à“ 1.0 ‡æ◊ËÕ

»÷°…“Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬‰∑¬

 √ÿªº≈¢Õß°“√«‘®—¬
®“°√–‡∫’¬∫«‘∏’«‘®—¬¥—ß°≈à“« ºŸâ«‘®—¬�“¡“√∂�√ÿªº≈

¢Õß°“√«‘®—¬μ“¡«—μ∂ÿª√–�ß§å¢Õß°“√«‘®—¬ ´÷Ëßπ”‰ª�Ÿà

°“√Õ¿‘ª√“¬º≈·≈–¢âÕ‡�πÕ·π–¢Õß°“√«‘®—¬ ‚¥¬¡’

√“¬≈–‡Õ’¬¥¥—ßμàÕ‰ªπ’È

¢âÕ¡Ÿ≈∑—Ë«‰ª¢ÕßºŸâμÕ∫·∫∫�Õ∫∂“¡

°≈ÿà¡μ—«Õ¬à“ß�à«π„À≠à‡ªìππ—°‡√’¬π√–¥—∫¡—∏¬¡ª≈“¬

®”π«π 1,052 §π §‘¥‡ªìπ√âÕ¬≈– 92.9 ·≈–°≈ÿà¡

μ—«Õ¬à“ß∫“ß�à«π‡ªìππ—°»÷°…“√–¥—∫Õÿ¥¡»÷°…“ ®”π«π 81

§π §‘¥‡ªìπ√âÕ¬≈– 7.1 ‚¥¬�à«π„À≠à‡ªìπ‡æ»À≠‘ß ®”π«π

687 §π §‘¥‡ªìπ√âÕ¬≈– 60.6 √Õß≈ß¡“‡ªìπ‡æ»™“¬

®”π«π 446 §π §‘¥‡ªìπ√âÕ¬≈– 39.4 ¡’§à“‡©≈’Ë¬Õ“¬ÿ 17.34

ªï Õ“¬ÿμË”�ÿ¥ 15 ªï ·≈–Õ“¬ÿ�Ÿß�ÿ¥ 25 ªï

Õß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬

º≈°“√∑¥�Õ∫§«“¡‡À¡“–�¡¢Õß™ÿ¥§ÿ≥≈—°…≥–

∑’Ë∑”°“√»÷°…“ ‚¥¬°“√«‘‡§√“–Àå Kaiser-Meyer-Olkin
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Measure of Sampling Adequacy (KMO) æ∫«à“

¡’§à“‡∑à“°—∫ 0.986 ÷́Ëß¡“°°«à“ 0.80 ·�¥ß„Àâ‡ÀÁπ«à“

§ÿ≥≈—°…≥–™ÿ¥π’È¡’§«“¡‡À¡“–�¡∑’Ë®–π”¡“«‘‡§√“–ÀåÕß§å

ª√–°Õ∫„π√–¥—∫¥’¡“° ·≈–º≈°“√∑¥�Õ∫ Bartlettûs

Test of Sphericity æ∫«à“§ÿ≥≈—°…≥–μà“ßÊ ¡’§«“¡

�—¡æ—π∏å°—πÕ¬à“ß¡’π—¬¬–�”§—≠∑“ß�∂‘μ‘∑’Ë√–¥—∫ 0.000

·�¥ß„Àâ‡ÀÁπ«à“§ÿ≥≈—°…≥–μà“ßÊ �“¡“√∂π”‰ª„™â„π°“√

«‘‡§√“–ÀåÕß§åª√–°Õ∫‰¥â ¥—ßμ“√“ß∑’Ë 2

μ“√“ß∑’Ë 2 ·�¥ß°“√«—¥§à“ KMO ·≈–°“√∑¥�Õ∫ Bartlettûs Test of Sphericity

Kaiser-Meyer-Olkin Measure of Sampling Adequacy .986
Bartlettûs Test of Sphericity Approx. Chi-Square 98723.815

df 4950
Sig. .000

º≈®“°°“√®—¥§ÿ≥≈—°…≥–‡¢â“Õß§åª√–°Õ∫ æ∫«à“

§ÿ≥≈—°…≥–∑’Ë„™â„π°“√«‘‡§√“–Àå¡’∑—ÈßÀ¡¥ 62 Õß§åª√–°Õ∫

�“¡“√∂®—¥Õß§åª√–°Õ∫‰¥â®”π«π 8 Õß§åª√–°Õ∫

®“°π—Èπ®÷ß∑”°“√°”Àπ¥™◊ËÕÕß§åª√–°Õ∫‡æ◊ËÕ�◊ËÕ§«“¡À¡“¬

∑’Ë�Õ¥§≈âÕß°—∫§ÿ≥≈—°…≥–¢Õß·μà≈–Õß§åª√–°Õ∫¥—ßμ“√“ß

∑’Ë 3

μ“√“ß∑’Ë 3 Õß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬

Õß§åª√–°Õ∫ §ÿ≥≈—°…≥–

Õß§åª√–°Õ∫§«“¡ª√–æƒμ‘μπ¥’ (Good conduct) 1. ¡’§«“¡μ—Èß„®‡√’¬π
2. ¡’®√‘¬∏√√¡
3. ¡’§«“¡√—∫º‘¥™Õ∫
4. ¡’§«“¡¢¬—π
5. ¡’§«“¡ÕàÕπÀ«“π
6. ¡’§«“¡‡√’¬∫√âÕ¬
7. ¡’§«“¡�ÿ¢ÿ¡
8. ¡’§«“¡∂àÕ¡μπ
9. ¡’§«“¡®ß√—°¿—°¥’
10. ¡’‡Àμÿº≈
11. ¡’§«“¡„®°«â“ß
12. ¡’§«“¡√—°Õ‘�√–
13. ¡’§«“¡‡¢â¡ß«¥
14. ¡’§«“¡μ√ß‰ªμ√ß¡“
15. ¡’§«“¡ª√–æƒμ‘¥’/«“ßμ—«‡°àß
16. ¡’§«“¡√—°…“§”æŸ¥
17. ¡’§«“¡Õ¥∑π
18. ¡’§«“¡°√–μ◊Õ√◊Õ√âπ
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μ“√“ß∑’Ë 3 Õß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬ (μàÕ)

Õß§åª√–°Õ∫ §ÿ≥≈—°…≥–

Õß§åª√–°Õ∫§«“¡®√‘ß„® (Sincerity) 1. ¡’§«“¡¬ÿμ‘∏√√¡/‚ª√àß„�
2. ¡’§«“¡™Õ∫™à«¬‡À≈◊Õ
3. ¡’§«“¡®√‘ß„®
4. ¡’§«“¡´◊ËÕμ√ß
5. ¡’§«“¡ ◊́ËÕ�—μ¬å/�ÿ®√‘μ
6. ¡’¡πÿ…¬∏√√¡
7. ¡’§«“¡‡Õ“„®„�à/Àà«ß„¬ºŸâÕ◊Ëπ
8. ¡’§«“¡μ‘¥¥‘π/‡√’¬∫ßà“¬
9. ¡’ª√–�‘∑∏‘º≈/ª√–�‘∑∏‘¿“æ
10. ¡’√–‡∫’¬∫/√–∫∫

Õß§åª√–°Õ∫§«“¡‡ªìπ»‘≈ªîπ (Artistic) 1. ¡’§«“¡‡ªìπ»‘≈ªîπ
2. ¡’§«“¡‡∑àÀå
3. ¡’§«“¡™Õ∫‡¢â“�—ß§¡
4. ¡’§«“¡ºàÕπ§≈“¬
5. ¡’§«“¡™Õ∫·ø™—Ëπ
6. ¡’§«“¡§‘¥∫«°
7. ¡’§«“¡�ßà“ß“¡
8. ¡’§«“¡√—°æ’Ë√—°πâÕß/‡§√◊Õ≠“μ‘
9. ¡’∫ÿ§≈‘°¿“æ¥’/¡“¥¥’
10. ¡’§«“¡�πÿ°�π“π

Õß§åª√–°Õ∫§«“¡�“¡“√∂/‡°àß (Competence) 1. ¡’§«“¡©≈“¥
2. ¡’§«“¡�”‡√Á®
3. ¡’§«“¡�“¡“√∂/‡°àß
4. ¡’§«“¡æ÷Ëßæ“‰¥â/πà“‡™◊ËÕ∂◊Õ/‰«â„®‰¥â
5. ¡’§«“¡¡—Ëπ§ß
6. ¡’§«“¡‡ªìπ�“°≈

Õß§åª√–°Õ∫§«“¡´—∫´âÕπ (Sophistication) 1. ¡’§«“¡‡ªìπ≈Ÿ°§ÿ≥ÀπŸ
2. ¡’√–¥—∫/§«“¡‡ªìπ™π™—Èπ�Ÿß/ºŸâ¥’‡°à“/∞“π–¥’
3. ¡’§«“¡À√ŸÀ√“
4. ¡’§«“¡¥—Èß‡¥‘¡/‡°à“·°à/À—«‚∫√“≥
5. ¡’§«“¡ —́∫ ấÕπ
6. ¡’§«“¡�π„®°“√‡¡◊Õß
7. ¡’§«“¡‡ªìπμ–«—πμ°
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‚¥¬�√ÿª ∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬¡’

∑—ÈßÀ¡¥ 62 §ÿ≥≈—°…≥– ·∫àßÕÕ°‡ªìπ∑—ÈßÀ¡¥ 8 Õß§å-

ª√–°Õ∫ §◊Õ

1) Õß§åª√–°Õ∫§«“¡ª√–æƒμ‘μπ¥’ (Good con-

duct) ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡μ—Èß„®‡√’¬π ¡’®√‘¬∏√√¡ ¡’

§«“¡√—∫º‘¥™Õ∫ ¡’§«“¡¢¬—π ¡’§«“¡ÕàÕπÀ«“π ¡’§«“¡

‡√’¬∫√âÕ¬ ¡’§«“¡�ÿ¢ÿ¡ ¡’§«“¡∂àÕ¡μπ ¡’§«“¡®ß√—°¿—°¥’

¡’‡Àμÿº≈ ¡’§«“¡„®°«â“ß ¡’§«“¡√—°Õ‘�√– ¡’§«“¡‡¢â¡ß«¥

¡’§«“¡μ√ß‰ªμ√ß¡“ ¡’§«“¡ª√–æƒμ‘¥’/«“ßμ—«‡°àß ¡’

°“√√—°…“§”æŸ¥ ¡’§«“¡Õ¥∑π·≈–¡’§«“¡°√–μ◊Õ√◊Õ√âπ

2) Õß§åª√–°Õ∫§«“¡®√‘ß„® (Sincerity) ª√–°Õ∫

‰ª¥â«¬ ¡’§«“¡¬ÿμ‘∏√√¡/‚ª√àß„� ¡’§«“¡™Õ∫™à«¬‡À≈◊Õ

¡’§«“¡®√‘ß„® ¡’§«“¡ ◊́ËÕμ√ß ¡’§«“¡ ◊́ËÕ�—μ¬å/�ÿ®√‘μ ¡’

¡πÿ…¬∏√√¡ ¡’§«“¡‡Õ“„®„�à/Àà«ß„¬ºŸâÕ◊Ëπ ¡’§«“¡μ‘¥¥‘π/

‡√’¬∫ßà“¬ ¡’ª√–�‘∑∏‘º≈/ª√–�‘∑∏‘¿“æ·≈–¡’√–‡∫’¬∫/√–∫∫

3) Õß§åª√–°Õ∫§«“¡‡ªìπ»‘≈ªîπ (Artistic) ª√–°Õ∫

‰ª¥â«¬ ¡’§«“¡‡ªìπ»‘≈ªîπ ¡’§«“¡‡∑àÀå ¡’§«“¡™Õ∫‡¢â“

�—ß§¡ ¡’§«“¡ºàÕπ§≈“¬ ¡’§«“¡™Õ∫·ø™—Ëπ ¡’§«“¡§‘¥

∫«° ¡’§«“¡�ßà“ß“¡ ¡’§«“¡√—°æ’Ë√—°πâÕß/‡§√◊Õ≠“μ‘

¡’∫ÿ§≈‘°¿“æ¥’/¡“¥¥’ ·≈–¡’§«“¡�πÿ°�π“π

4) Õß§åª√–°Õ∫§«“¡�“¡“√∂/‡°àß (Competence)

ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡©≈“¥ ¡’§«“¡�”‡√Á® ¡’§«“¡

�“¡“√∂/‡°àß ¡’§«“¡æ÷Ëßæ“‰¥â/πà“‡™◊ËÕ∂◊Õ/‰«â„®‰¥â ¡’§«“¡

¡—Ëπ§ß ·≈–¡’§«“¡‡ªìπ�“°≈

5) Õß§åª√–°Õ∫§«“¡ —́∫´âÕπ (Sophistication)

ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡‡ªìπ≈Ÿ°§ÿ≥ÀπŸ¡’√–¥—∫/§«“¡

‡ªìπ™π™—Èπ�Ÿß/ºŸâ¥’‡°à“/∞“π–¥’ ¡’§«“¡À√ŸÀ√“ ¡’§«“¡

¥—Èß‡¥‘¡/‡°à“·°à/À—«‚∫√“≥ ¡’§«“¡´—∫´âÕπ ¡’§«“¡�π„®

°“√‡¡◊Õß ·≈–¡’§«“¡‡ªìπμ–«—πμ°

6) Õß§åª√–°Õ∫§«“¡¡’√–¥—∫ (Prestige) ª√–°Õ∫

‰ª¥â«¬ ¡’™◊ËÕ‡�’¬ß ¡’§«“¡æ‘‡»…/‚¥¥‡¥àπ ¡’§«“¡‡ªìπ

∑’Ë¬Õ¡√—∫ ·≈–¡’§«“¡‡ªìπºŸâπ”

7) Õß§åª√–°Õ∫§«“¡πà“μ◊Ëπ‡μâπ (Excitement)

ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡πà“μ◊Ëπ‡μâπ ¡’§«“¡°≈â“∑â“∑“¬ ¡’

§«“¡√à“‡√‘ß/·®à¡„� ·≈–¡’®‘πμπ“°“√

8) Õß§åª√–°Õ∫§«“¡Àâ“«À“≠¥ÿ¥—π (Ruggedness)

ª√–°Õ∫‰ª¥â«¬ ¡’§«“¡‚≈¥‚ºπ ¡’§«“¡Àâ“«À“≠¥ÿ¥—π

·≈–¡’§«“¡·¢Áß·°√àß/‡¢â¡·¢Áß/·¢Áß·√ß

μ“√“ß∑’Ë 3 Õß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬ (μàÕ)

Õß§åª√–°Õ∫ §ÿ≥≈—°…≥–

Õß§åª√–°Õ∫§«“¡¡’√–¥—∫ (Prestige) 1. ¡’™◊ËÕ‡�’¬ß
2. ¡’§«“¡æ‘‡»…/‚¥¥‡¥àπ
3. ¡’§«“¡‡ªìπ∑’Ë¬Õ¡√—∫
4. ¡’§«“¡‡ªìπºŸâπ”

Õß§åª√–°Õ∫§«“¡πà“μ◊Ëπ‡μâπ (Excitement) 1. ¡’§«“¡πà“μ◊Ëπ‡μâπ
2. ¡’§«“¡°≈â“∑â“∑“¬
3. ¡’§«“¡√à“‡√‘ß/·®à¡„�
4. ¡’®‘πμπ“°“√

Õß§åª√–°Õ∫§«“¡Àâ“«À“≠¥ÿ¥—π (Ruggedness) 1. ¡’§«“¡‚≈¥‚ºπ
2. ¡’§«“¡Àâ“«À“≠¥ÿ¥—π
3. ¡’§«“¡·¢Áß·°√àß/‡¢â¡·¢Áß/·¢Áß·√ß
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Õ¿‘ª√“¬º≈°“√«‘®—¬
®“°º≈¢Õß°“√«‘®—¬¥—ß°≈à“«  ºŸâ«‘®—¬�“¡“√∂Õ¿‘ª√“¬º≈

¢Õß°“√«‘®—¬ ´÷Ëßπ”‰ª�Ÿà¢âÕ‡�πÕ·π–¢Õß°“√«‘®—¬ ‚¥¬¡’

√“¬≈–‡Õ’¬¥¥—ßμàÕ‰ªπ’È

ß“π«‘®—¬„π§√—Èßπ’Èæ∫«à“  ∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

π—Èπ¡’Õß§åª√–°Õ∫∑’Ë�”§—≠∑—ÈßÀ¡¥ 8 Õß§åª√–°Õ∫ §◊Õ

1) Õß§åª√–°Õ∫§«“¡ª√–æƒμ‘μπ¥’ (Good conduct)

2) Õß§åª√–°Õ∫§«“¡®√‘ß„® (Sincerity) 3) Õß§å

ª√–°Õ∫§«“¡‡ªìπ»‘≈ªîπ (Artistic) 4) Õß§åª√–°Õ∫

§«“¡�“¡“√∂/‡°àß (Competence) 5) Õß§åª√–°Õ∫

§«“¡ —́∫´âÕπ (Sophistication) 6) Õß§åª√–°Õ∫§«“¡

¡’√–¥—∫ (Prestige) 7) Õß§åª√–°Õ∫§«“¡πà“μ◊Ëπ‡μâπ

(Excitement) ·≈– 8) Õß§åª√–°Õ∫§«“¡Àâ“«À“≠¥ÿ¥—π

(Ruggedness) ÷́ËßÀ“°æ‘®“√≥“‡ª√’¬∫‡∑’¬∫°—∫°“√

»÷°…“¢Õß Aaker (1997) ∑’Ë‰¥â»÷°…“Õß§åª√–°Õ∫¢Õß

∫ÿ§≈‘°μ√“�‘π§â“∑—Ë«‰ª ·�¥ß„Àâ‡ÀÁπ∂÷ß§«“¡·μ°μà“ß

√–À«à“ßÕß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

°—∫Õß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“∑—Ë«‰ª ÷́Ëß�Õ¥§≈âÕß

°—∫°“√»÷°…“¢Õß Watkins ·≈– Gonzenbach (2013)

·≈– Rutter et al. (2017) ‚¥¬ß“π«‘®—¬„π§√—Èßπ’È æ∫«à“

Õß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬π—Èπ¡’

Õß§åª√–°Õ∫∑’Ë�”§—≠·≈–·μ°μà“ß®“°Õß§åª√–°Õ∫¢Õß

∫ÿ§≈‘°μ√“�‘π§â“∑—Ë«‰ª∑—ÈßÀ¡¥ 3 Õß§åª√–°Õ∫ §◊Õ 1) Õß§å

ª√–°Õ∫§«“¡ª√–æƒμ‘μπ¥’ (Good conduct) ‡π◊ËÕß®“°

·�¥ß∂÷ß∫√√∑—¥∞“πÕ—π‡ªìπ§«“¡§“¥À«—ß¢Õß�—ß§¡·≈–

ºŸâ∑’Ë¡’�à«π‰¥â�à«π‡�’¬¢Õß¡À“«‘∑¬“≈—¬ 2) Õß§åª√–°Õ∫

§«“¡‡ªìπ»‘≈ªîπ (Artistic) ‡π◊ËÕß®“°�–∑âÕπ≈—°…≥–¢Õß

°“√‡√’¬π°“√�Õπ∑’Ë¡’§«“¡�√â“ß�√√§å∑’Ë‡ªìπ‡Õ°≈—°…≥å

‡©æ“–μ—«¢Õß�“¢“«‘™“μà“ßÊ ‡™àπ π‘‡∑»»“�μ√å π‘‡∑»»‘≈ªá

À√◊Õ�∂“ªíμ¬°√√¡»“�μ√å ‡ªìπμâπ ·≈– 3) Õß§åª√–°Õ∫

§«“¡¡’√–¥—∫ (Prestige) ‡π◊ËÕß®“°�◊ËÕ�“√∂÷ß°“√‡ªìπ∑’Ë

¬Õ¡√—∫¢Õß�—ß§¡

πÕ°®“°π’È À“°æ‘®“√≥“‡ª√’¬∫‡∑’¬∫°—∫°“√»÷°…“¢Õß

Cernicova et al. (2015) ·≈– Rauschnabel et al.

(2016) ∑’Ë‰¥â»÷°…“Õß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß

¡À“«‘∑¬“≈—¬πÕ°∫√‘∫∑‰∑¬ ·�¥ß„Àâ‡ÀÁπ∂÷ß§«“¡·μ°μà“ß

√–À«à“ßÕß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬

°—∫Õß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

ª√–‡∑»Õ◊ËπÊ ‚¥¬ß“π«‘®—¬„π§√—Èßπ’È æ∫«à“ Õß§åª√–°Õ∫

¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬π—Èπ¡’Õß§å-

ª√–°Õ∫∑’Ë�”§—≠·≈–·μ°μà“ß®“°Õß§åª√–°Õ∫¢Õß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ª√–‡∑»Õ◊ËπÊ ∑—ÈßÀ¡¥ 2

Õß§åª√–°Õ∫ §◊Õ 1) Õß§åª√–°Õ∫§«“¡ª√–æƒμ‘μπ¥’

(Good conduct) ·≈– 2) Õß§åª√–°Õ∫§«“¡‡ªìπ»‘≈ªîπ

(Artistic) ∑—Èßπ’È ∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬ §◊Õ

§ÿ≥≈—°…≥–¢Õß¡πÿ…¬å∑’Ë°≈ÿà¡ºŸâ∑’Ë¡’�à«π‰¥â�à«π‡�’¬μà“ßÊ

‡™◊ËÕ¡‚¬ß‡¢â“°—∫¡À“«‘∑¬“≈—¬·≈–μ√“�‘π§â“¡À“«‘∑¬“≈—¬

(Rauschnabel, Krey, Babin, & Ivens, 2016)

¥—ßπ—Èπ §«“¡·μ°μà“ß¥—ß°≈à“«Õ“®¡’�“‡Àμÿ¡“®“°≈—°…≥–

·≈–§à“π‘¬¡‡©æ“–μ—«¢Õß§π‰∑¬ ‰¥â·°à °“√ª√–æƒμ‘

μπ¥’μ“¡À≈—°®√‘¬∏√√¡·≈–»’≈ 5 ¢âÕ μ“¡À≈—°»“�π“

æÿ∑∏´÷Ëß‡ªìπ»“�π“À≈—°¢Õßª√–‡∑»‰∑¬ ·≈–§«“¡‡ªìπ

»‘≈ªîπ∑’Ë‰¥â√—∫°“√∫à¡‡æ“–ºà“π«—≤π∏√√¡·≈–»‘≈ª°√√¡

¢Õß‰∑¬ Õ—πª√“°Ø„Àâ‡ÀÁπºà“π�∂“ªíμ¬°√√¡ ®‘μ√°√√¡

À—μ∂°√√¡ ·≈–π“Ø»‘≈ªá∑’Ë¡’§«“¡«‘®‘μ√ß¥ß“¡�àßº≈„Àâ

§π‰∑¬‡™◊ËÕ¡‚¬ß§«“¡ª√–æƒμ‘μπ¥’·≈–§«“¡‡ªìπ»‘≈ªîπ

‡¢â“°—∫μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬

¢âÕ‡ πÕ·π–¢Õß°“√«‘®—¬„π§√—ÈßμàÕ‰ª
1) §«√»÷°…“Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬‰∑¬ ®”·π°μ“¡ª√–‡¿∑¢Õß¡À“«‘∑¬“≈—¬

‡™àπ ¡À“«‘∑¬“≈—¬√—∞·≈–¡À“«‘∑¬“≈—¬‡Õ°™π ‡æ◊ËÕ

‡ª√’¬∫‡∑’¬∫Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬√—∞·≈–¡À“«‘∑¬“≈—¬‡Õ°™π

2) §«√»÷°…“Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬‰∑¬ ®”·π°μ“¡¿Ÿ¡‘¿“§¢Õßª√–‡∑»‰∑¬

‡™àπ ¡À“«‘∑¬“≈—¬¿“§‡Àπ◊Õ ¡À“«‘∑¬“≈—¬μ–«—πÕÕ°-

‡©’¬ß‡Àπ◊Õ ¡À“«‘∑¬“≈—¬¿“§°≈“ß ·≈–¡À“«‘∑¬“≈—¬¿“§„μâ
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‡ªìπμâπ ‡æ◊ËÕ∑√“∫∂÷ßÕ‘∑∏‘æ≈¢Õß«—≤π∏√√¡∑âÕß∂‘Ëπ∑’Ë¡’

μàÕ∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬

3) §«√»÷°…“Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬‰∑¬‚¥¬°“√√«∫√«¡§ÿ≥≈—°…≥–¢Õß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬ ®“°ºŸâ∑’Ë¡’�à«π‰¥â

�à«π‡�’¬°≈ÿà¡Õ◊ËπÊ ‡™àπ ºŸâ∫√‘À“√ π—°°“√μ≈“¥ π—°°≈¬ÿ∑∏å

μ√“�‘π§â“¢Õß�∂“∫—π°“√»÷°…“ ·≈–Õ“®“√¬å ‡ªìπμâπ

‡æ◊ËÕ„Àâ‰¥âÕß§åª√–°Õ∫¢Õß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“-

«‘∑¬“≈—¬‰∑¬∑’Ë¡’§«“¡§√∫∂â«π (Comprehensive) ·≈–

�–∑âÕπ„Àâ‡ÀÁπ∂÷ß∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬

∑’Ë·∑â®√‘ß (Representative) ¡“°¬‘Ëß¢÷Èπ

¢âÕ‡ πÕ·π– ”À√—∫°“√ª√–¬ÿ°μå „™âº≈¢Õß
°“√«‘®—¬

1) π”°√Õ∫·π«§‘¥·≈–Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬‰ª„™â‡ªìπ·π«∑“ß

„π°“√»÷°…“Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬ª√–‡∑»Õ◊ËπÊ

2) π”°√Õ∫·π«§‘¥·≈–Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß

∫ÿ§≈‘°μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬‰ª„™â‡ªìπ·π«∑“ß

„π°“√»÷°…“Õß§åª√–°Õ∫∑’Ë�”§—≠¢Õß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß�∂“∫—π°“√»÷°…“ª√–‡¿∑Õ◊ËπÊ ‡™àπ ‚√ß‡√’¬π·≈–

�∂“∫—π°«¥«‘™“ ‡ªìπμâπ

3) °”Àπ¥∫ÿ§≈‘°μ√“�‘π§â“·≈–«“ß·ºπ°≈¬ÿ∑∏å°“√

�◊ËÕ�“√μ√“�‘π§â“¢Õß¡À“«‘∑¬“≈—¬‰∑¬μ“¡°√Õ∫·π«§‘¥

·≈–Õß§åª√–°Õ∫∑’Ë�”§—≠∑—ÈßÀ¡¥ 8 Õß§åª√–°Õ∫ §◊Õ

1) Õß§åª√–°Õ∫§«“¡ª√–æƒμ‘μπ¥’ (Good conduct)

2) Õß§åª√–°Õ∫§«“¡®√‘ß„® (Sincerity) 3) Õß§å

ª√–°Õ∫§«“¡‡ªìπ»‘≈ªîπ (Artistic) 4) Õß§åª√–°Õ∫

§«“¡�“¡“√∂/‡°àß (Competence) 5) Õß§åª√–°Õ∫

§«“¡ —́∫ ấÕπ (Sophistication) 6) Õß§åª√–°Õ∫§«“¡

¡’√–¥—∫ (Prestige) 7) Õß§åª√–°Õ∫§«“¡πà“μ◊Ëπ‡μâπ

(Excitement) ·≈– 8) Õß§åª√–°Õ∫§«“¡Àâ“«À“≠¥ÿ¥—π

(Ruggedness) ‡æ◊ËÕ�–∑âÕπ„Àâ‡ÀÁπ∂÷ß∫ÿ§≈‘°μ√“�‘π§â“

¢Õß¡À“«‘∑¬“≈—¬‰∑¬∑’Ë·∑â®√‘ß (Representative)



«“√ “√°“√ª√–™“ —¡æ—π∏å·≈–°“√‚¶…≥“  ªï∑’Ë 11 ©∫—∫∑’Ë 2 2561   ...93

√“¬°“√Õâ“ßÕ‘ß

Aaker, D. A. (1996). Building strong brands. New York: The Free Press.
Aaker, J. L. (1997). Dimensions of brand personality. Journal of Marketing Research, 34, 347-356.
Brand Guidelines brand.berkeley.edu. (2013). Retrieved 5th February, 2018, from Berkeley University of

California http://brand.berkeley.edu
Brand Visual Guide University of Denver. (n.d.). Retrieved 5th February, 2018, from University of

Denver http:/ www.du.edu
Cernicova, M., Dragomir, M., & Palea, A. (2015). A studentsû and professorsû view on the image of

their university. Case study: Politehnica University of Timisoara. Procedia - Social and Behavioral
Science, 191, 98-102.

John Hopkins University Visual Brand Guidelines. (2014). Retrieved 5th February, 2018, from John
Hopkins University http://brand.jhu.edu

Kapferer, J. (2008). The new strategic brand management. Great Britain: Kogan Page Limited.
Keller, K. L. (2013). Strategic brand management: Building, measuring, and managing brand equity

(4th ed.).  Upper Saddle River, NJ: Pearson/Prentice Hall.
Rauschnabel, A. P., Krey, N., Babin, J. B., & Ivens, S. B. (2016). Brand management in higher

education: The university brand personality scale. Journal of Business Research, 69, 3077-3086.
Rutter, R., Lettice, F., & Nadeau, J. (2017). Brand personality in higher education: Anthropomorphized

university marketing communications. Journal of Marketing for Higher Education, 27(1), 19-39.
Sung, M., & Yang, S. (2008). Toward the model of university image: The influence of brand

personality, external prestige, and reputation. Journal of Public Relations Research, 20(4), 357-376.
Watkins, A. B., & Gonzenbach, J. W. (2013). Assessing university brand personality through logos:

An analysis of the use of academics and athletics in university branding. Journal of Marketing
for Higher Education, 23(1), 15-33.

�”π—°ß“π§≥–°√√¡°“√°“√æ—≤π“°“√‡»√…∞°‘®·≈–�—ß§¡·Ààß™“μ‘. (2559). ·ºπæ—≤π“‡»√…∞°‘®·≈–�—ß§¡·Ààß™“μ‘
©∫—∫∑’Ë�‘∫�Õß æ.». 2560-2564. Retrieved 15th February, 2018 www.nesdb.go.th

�”π—°ß“π§≥–°√√¡°“√°“√Õÿ¥¡»÷°…“. (2560). π—°»÷°…“√«¡ªï°“√»÷°…“ 2560: ®”·π°μ“¡�∂“∫—π/°≈ÿà¡�∂“∫—π/‡æ»/
√–¥—∫°“√»÷°…“/§≥–/™◊ËÕ�“¢“«‘™“. Retrieved 5th January, 2018 www.info.mua.go.th



94...   Journal of Public Relations and Advertising  Vol. 11 No. 2 2018



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


