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º≈¢Õß¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥ ‘π§â“ ª√–‡∑»ºŸâº≈‘μ ‘π§â“
·≈–§«“¡‡°’Ë¬«æ—πμàÕæƒμ‘°√√¡ºŸâ∫√‘‚¿§

Abstract

his research was (2 x 2) x 2 mixed between-within subjects factorial

T designed, experimental research with the objectives that were to examine

the main and the interaction effects of country of origin image (i.e., favorable

and unfavorable country images) and country of manufacture image (i.e.,

favorable and unfavorable country images) with the different levels of product

involvement (i.e., high and low involvement products) on consumer behavior,

that consisted of perceived quality, attitude toward the product, attitude toward

the brand, and purchase intention. One hundred and thirty-nine undergraduate

students at Chulalongkorn University were served as the experimental participants

during April 2015. The findings presented that different country of origin

image had main effect on perceived quality and attitude toward the brand in

case of low-involvement product while in case of high-involvement product,

different country of manufacture image had main effect on perceived quality,

attitude toward the product and purchase intention. In addition, the result also

indicated that different types of product involvement had main effect on

purchase intention for product with a favorable country of origin image and

had main effect on perceived quality, attitude toward the product and attitude
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toward the brand for product with a favorable

country of manufacture image. Furthermore,

different types of product involvement was also

found to have main effect on perceived quality,

attitude toward the brand and purchase intention

for product with an unfavorable country of origin

image, and had main effect on purchase intention

for product with an unfavorable country of manu-

facture image as well.

Keywords: Country of origin, Country of manu

facture, Involvement, Consumer

behavior, Experimental research
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°“√«‘®—¬„π§√—Èßπ’È‡ªìπ°“√«‘®—¬‡™‘ß∑¥≈Õß„π√Ÿª·∫∫

(2 Ó 2) Ó 2 ·ø§∑Õ‡√’¬≈·∫∫º�¡ ‚¥¬¡’«—μ∂ÿª√–�ß§å

‡æ◊ËÕ»÷°…“º≈°√–∑∫À≈—°·≈–º≈°√–∑∫√à«¡°—π¢Õß¿“æ

≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ (ª√–‡∑»∑’Ë¡’¿“æ

≈—°…≥å‡ªìπ∑’Ë™◊Ëπ™Õ∫ ·≈–ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å‰¡à‡ªìπ

∑’Ë™◊Ëπ™Õ∫) °—∫¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“ (ª√–‡∑»

∑’Ë¡’¿“æ≈—°…≥å‡ªìπ∑’Ë™◊Ëπ™Õ∫ ·≈–ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å

‰¡à‡ªìπ∑’Ë™◊Ëπ™Õ∫) „π�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π∑’Ë·μ°

μà“ß°—π (�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß ·≈–�‘π§â“∑’Ë¡’

√–¥—∫§«“¡‡°’Ë¬«æ—πμË”) ∑’Ë�àßº≈μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§

´÷Ëß‰¥â·°à °“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“ ∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’

μàÕ�‘π§â“ ∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“ ·≈–§«“¡

μ—Èß„® ◊́ÈÕ °—∫ºŸâ‡¢â“√à«¡°“√∑¥≈Õß ÷́Ëß‡ªìππ‘�‘μ√–¥—∫

ª√‘≠≠“μ√’ ®ÿÃ“≈ß°√≥å¡À“«‘∑¬“≈—¬ ®”π«π 139 §π

º≈°“√«‘®—¬æ∫«à“ ¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

�àßº≈°√–∑∫∑“ßμ√ßμàÕ°“√√—∫√Ÿâ§ÿ≥¿“æ ·≈–∑—»π§μ‘∑’Ë

ºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“ „π�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π

μË”Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ �à«π¿“æ≈—°…≥åª√–‡∑»

ºŸâº≈‘μ�‘π§â“�àßº≈°√–∑∫∑“ßμ√ßμàÕ°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß

�‘π§â“ ∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ ·≈–§«“¡μ—Èß„®´◊ÈÕ„π

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�ŸßÕ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘

·≈–�”À√—∫√–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“∑’Ë·μ°μà“ß°—π

�àßº≈°√–∑∫∑“ßμ√ßμàÕ§«“¡μ—Èß„®´◊ÈÕ�‘π§â“´÷Ëß¡’ª√–‡∑»

·À≈àß°”‡π‘¥�‘π§â“∑’Ë¡’¿“æ≈—°…≥å‡ªìπ∑’Ë™◊Ëπ™Õ∫Õ¬à“ß¡’π—¬

�”§—≠∑“ß�∂‘μ‘ √«¡∑—Èß¬—ß�àßº≈°√–∑∫∑“ßμ√ßμàÕ°“√√—∫

√Ÿâ§ÿ≥¿“æ ∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ ·≈–∑—»π§μ‘∑’ËºŸâ

∫√‘‚¿§¡’μàÕμ√“�‘π§â“„π�‘π§â“∑’Ëº≈‘μ¡“®“°ª√–‡∑» ºŸâ

º≈‘μ�‘π§â“∑’Ë¡’¿“æ≈—°…≥å‡ªìπ∑’Ë™◊Ëπ™Õ∫Õ¬à“ß¡’π—¬�”§—≠

∑“ß�∂‘μ‘ πÕ°®“°π’È √–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“¬—ß�àß

º≈°√–∑∫∑“ßμ√ßμàÕ°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“ ∑—»π§μ‘
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∑“ß�∂‘μ‘¥â«¬‡™àπ°—π

§”�”§—≠: ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ ª√–‡∑»ºŸâº≈‘μ�‘π§â“

§«“¡‡°’Ë¬«æ—π æƒμ‘°√√¡ºŸâ∫√‘‚¿§ °“√«‘®—¬

‡™‘ß∑¥≈Õß
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„πªí®®ÿ∫—π‰¥â¡’æ—≤π“§«“¡°â“«Àπâ“∑“ß¥â“π‡∑§‚π‚≈¬’
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‡�âπ∑“ß°“√§¡π“§¡¢π�àß„Àâ�“¡“√∂§√Õ∫§≈ÿ¡„πÀ≈“¬

æ◊Èπ∑’Ë∑—Ë«‚≈°‰¥â¡“°¬‘Ëß¢÷Èπ ®÷ß�àßº≈„Àâ�¿“æ°“√μ≈“¥„π

ªí®®ÿ∫—π°≈“¬‡ªìπμ≈“¥°“√§â“∑’Ë�“¡“√∂·≈°‡ª≈’Ë¬π ◊́ÈÕ

¢“¬°—π‰¥âÕ¬à“ß‰√âæ√¡·¥π ́ ÷Ëß‡ªìπº≈¥’μàÕ°“√¥”‡π‘π∏ÿ√°‘®

°“√§â“√–À«à“ßª√–‡∑»∑’Ë¡’°“√¢¬“¬μ—«‡æ‘Ë¡¡“°¢÷Èπ‡√◊ËÕ¬Ê

�‘π§â“®“°μà“ßª√–‡∑»®÷ß‡¢â“¡“¡’∫∑∫“∑μàÕºŸâ∫√‘‚¿§¡“°¢÷Èπ

‡°‘¥‡ªìπ°“√·¢àß¢—π∑“ß°“√μ≈“¥¢Õß�‘π§â“®“°ª√–‡∑»μà“ßÊ

∑—Ë«‚≈° ¥â«¬‡Àμÿπ’È ∫√‘…—∑‡®â“¢Õß�‘π§â“®÷ßμâÕßæ¬“¬“¡



«“√ “√°“√ª√–™“ —¡æ—π∏å·≈–°“√‚¶…≥“  ªï∑’Ë 11 ©∫—∫∑’Ë 2 2561   ...31

À“°≈¬ÿ∑∏å∑“ß°“√μ≈“¥¡“„™â‡æ◊ËÕ„Àâ�‘π§â“¢Õß∫√‘…—∑

�“¡“√∂·¢àß¢—π°—∫�‘π§â“§Ÿà·¢àß∑—Ë«‚≈°‰¥â Õ’°∑—Èß¬—ß™à«¬„Àâ
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§«“¡π‘¬¡‡ªìπÕ¬à“ß¡“°§◊Õ °“√„™â¿“æ≈—°…≥å¢Õß

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“·≈–¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ

�‘π§â“ ‡π◊ËÕß®“°¡’°“√«‘®—¬∑’Ë§âπæ∫«à“ ºŸâ∫√‘‚¿§®–π”

¢âÕ¡Ÿ≈„π¥â“π¿“æ≈—°…≥åª√–‡∑»¢Õß�‘π§â“¡“‡ªìπÀπ÷Ëß„π
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Nes, 1982; Hong & Wyer, 1989; Kim & Pysarchik,

2000) ‚¥¬‡©æ“–Õ¬à“ß¬‘Ëß„π°√≥’∑’ËºŸâ∫√‘‚¿§‰¡à¡’§«“¡

§ÿâπ‡§¬°—∫�‘π§â“À√◊Õμ√“�‘π§â“π—Èπ (Han & Terpstra,

1988) ÷́Ëß·�¥ß„Àâ‡ÀÁπ«à“ ‡¡◊ËÕ¡’�‘π§â“μ—«‡≈◊Õ°‡ªìπ

®”π«π¡“°®“°À≈“°À≈“¬ª√–‡∑»„ÀâºŸâ∫√‘‚¿§‰¥â‡≈◊Õ°´◊ÈÕ

Õß§åª√–°Õ∫¢Õß�‘π§â“„π¥â“π¿“æ≈—°…≥åª√–‡∑»·À≈àß

°”‡π‘¥�‘π§â“·≈–ª√–‡∑»ºŸâº≈‘μ�‘π§â“®÷ß‡ªìπÀπ÷Ëß„πÕß§å

ª√–°Õ∫∑’Ë¡’∫∑∫“∑‡ªìπÕ¬à“ß¡“°μàÕ°“√ª√–‡¡‘π�‘π§â“

¢ÕßºŸâ∫√‘‚¿§ (Han & Terpstra, 1988) Õ¬à“ß‰√°Áμ“¡

§«“¡´—∫´âÕπ„π°“√ª√–¬ÿ°μå„™â°≈¬ÿ∑∏å∑’Ë‡°’Ë¬«°—∫¿“æ≈—°…≥å

ª√–‡∑»‰¥â∂Ÿ°æ—≤π“„Àâ¡’¡“°¢÷Èπμ“¡≈”¥—∫ π—Ëπ°Á§◊Õ �‘π§â“

®–¡’≈—°…≥–¢Õß°“√º�¡º�“π°—π®“°À≈“°À≈“¬ª√–‡∑»

(Hybrids Product) ‚¥¬Õ“®¡’ª√–‡∑»·À≈àß°”‡π‘¥

�‘π§â“®“°ª√–‡∑»·ÀàßÀπ÷Ëß·≈–¡’ª√–‡∑»ºŸâº≈‘μ�‘π§â“

®“°ª√–‡∑»Õ’°·ÀàßÀπ÷Ëß (Iyer & Kalita, 1997) √«¡∑—Èß

¬—ßÕ“®¡’ª√–‡∑»·À≈àßº≈‘μ™‘Èπ�à«π¢Õß�‘π§â“ ·≈–ª√–‡∑»

·À≈àßª√–°Õ∫�‘π§â“¡“®“°ª√–‡∑»Õ◊ËπÊ ∑’Ë·μ°μà“ß°—π

Õ’°¥â«¬ ´÷Ëß°“√º�¡º�“π°—π¢Õßª√–‡∑»μà“ßÊ ∑’ËÀ≈“°

À≈“¬‡À≈à“π’È Õ“®�àßº≈μàÕ°“√ª√–‡¡‘π�‘π§â“·≈–∑—»π§μ‘

¢ÕßºŸâ∫√‘‚¿§‰¥â (Kim & Pysarchik, 2000; Lee &

Ganesh, 1999)

∑—Èßπ’È „πª√–‡∑»‰∑¬‰¥â¡’°“√»÷°…“«‘®—¬‡°’Ë¬«°—∫

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“‰«âÕ¬à“ßÀ≈“°À≈“¬ ·μà¬—ß

‰¡à¡’°“√»÷°…“∂÷ß§«“¡�—¡æ—π∏å√–À«à“ß¿“æ≈—°…≥åª√–‡∑»

·À≈àß°”‡π‘¥�‘π§â“·≈–¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’Ë

�àßº≈μàÕæƒμ‘°√√¡ºŸâ∫√‘‚¿§ ¥â«¬‡Àμÿπ’È ºŸâ«‘®—¬®÷ß¡’§«“¡

�π„®∑’Ë®–∑”°“√»÷°…“∂÷ßº≈°√–∑∫¢Õß¿“æ≈—°…≥å

ª√–‡∑»·À≈àß°”‡π‘¥·≈–ª√–‡∑»ºŸâº≈‘μ„π�‘π§â“∑’Ë¡’

√–¥—∫§«“¡‡°’Ë¬«æ—π∑’Ë·μ°μà“ß°—π §◊Õ �‘π§â“∑’Ë¡’√–¥—∫

§«“¡‡°’Ë¬«æ—π�Ÿß ·≈–�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË”

∑’Ë�àßº≈μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§„π¥â“πμà“ßÊ ®÷ß‡ªìπ

∑’Ë¡“¢Õß°“√»÷°…“«‘®—¬„π§√—Èßπ’È

·π«§‘¥‡°’Ë¬«°—∫¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥
¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ (Country of

Origin Image) ‡ªìπÕß§åª√–°Õ∫∑’Ë¡’∫∑∫“∑�”§—≠μàÕ

°“√√—∫√Ÿâ¢ÕßºŸâ∫√‘‚¿§∑’Ë¡’μàÕ�‘π§â“ ‡π◊ËÕß®“°¿“æ≈—°…≥å

¢Õßª√–‡∑»‡ªìπÀπ÷Ëß„πÕß§åª√–°Õ∫™’È·π–¿“¬πÕ°¢Õß

μ—«�‘π§â“ (Extrinsic Cue) ∑’Ë™à«¬�–∑âÕπ§ÿ≥¿“æ

¢Õß�‘π§â“∑’Ë¡“®“°ª√–‡∑»π—ÈπÊ „ÀâºŸâ∫√‘‚¿§‰¥â√—∫√Ÿâ (Han,
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¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ ‚¥¬‰¥â„Àâ§”π‘¬“¡

«à“À¡“¬∂÷ß ¿“æ ‡�’¬ß À√◊Õμâπ·∫∫∑“ß§«“¡§‘¥∑’ËºŸâ∫√‘‚¿§

‰¥â∑”°“√‡™◊ËÕ¡‚¬ß‡¢â“°—∫�‘π§â“¢Õßª√–‡∑»„¥ª√–‡∑»Àπ÷Ëß

´÷Ëß‡ªìπ�‘Ëß∑’Ë¡’Õ‘∑∏‘æ≈μàÕ°“√�√â“ß¿“æ≈—°…≥å„π„®¢Õß

ºŸâ∫√‘‚¿§ ‚¥¬¿“æ≈—°…≥åª√–‡∑»∑’ËºŸâ∫√‘‚¿§�√â“ß¢÷Èππ—Èπ

Õ“®‰¥â√—∫Õ‘∑∏‘æ≈®“°æ◊Èπ∞“π§«“¡√Ÿâ∑“ß¥â“π‡»√…∞°‘®

·≈–°“√‡¡◊Õß √«¡∑—Èß¥â“πª√–«—μ‘»“�μ√å·≈–¢π∫∏√√¡‡π’¬¡

«—≤π∏√√¡∑’ËºŸâ∫√‘‚¿§‡§¬√—∫√Ÿâ¡“Õ’°¥â«¬ πÕ°®“°π’È Jaffe

·≈– Nebenzahl (2001) ‰¥â®”·π°≈—°…≥–¢Õß

ª√–‡∑»·À≈àß°”‡π‘¥ÕÕ°‡ªìπÀ≈“¬≈—°…≥–¥â«¬°—π´÷Ëß‰¥â·°à

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ ª√–‡∑»ºŸâº≈‘μ�‘π§â“ ª√–‡∑»

∑’ËÕÕ°·∫∫�‘π§â“ ª√–‡∑»·À≈àßº≈‘μ™‘Èπ�à«π¢Õß�‘π§â“

·≈–ª√–‡∑»·À≈àßª√–°Õ∫�‘π§â“ ∑—Èßπ’È „π�à«π¢Õß

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“·≈–ª√–‡∑»ºŸâº≈‘μ�‘π§â“‡ªìπ

�Õß≈—°…≥–ª√–‡∑»·À≈àß°”‡π‘¥∑’Ë�”§—≠´÷Ëß„™â„π°“√

«‘®—¬§√—Èßπ’È ‚¥¬ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ (Country of

Origin) À¡“¬∂÷ß ª√–‡∑»∫â“π‡°‘¥À√◊Õª√–‡∑»μâπ

°”‡π‘¥¢Õß∫√‘…—∑‡®â“¢Õß�‘π§â“À√◊Õμ√“�‘π§â“ (Home
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Country) À√◊Õ‡ªìπª√–‡∑»∑’ËºŸâ∫√‘‚¿§√—∫√Ÿâ«à“¡’§«“¡

‡™◊ËÕ¡‚¬ß°—∫�‘π§â“À√◊Õμ√“�‘π§â“‡�¡◊Õπ‡ªìπ·À≈àß∑’Ë¡“

¢Õß�‘π§â“π—Èπ (Jaffe & Nebenzahl, 2001; Samiee,

1994) �à«πª√–‡∑»ºŸâº≈‘μ�‘π§â“ (Country of Manu-

facture) À¡“¬∂÷ß ª√–‡∑»´÷Ëß‡ªìπ·À≈àßº≈‘μÀ√◊Õª√–°Õ∫

�‘π§â“ ·¡â«à“�‘π§â“∫“ßª√–‡¿∑Õ“®¡’�à«πª√–°Õ∫∑’Ë¡“

®“°À≈“°À≈“¬ª√–‡∑»°Áμ“¡ ·μàª√–‡∑»ºŸâº≈‘μ�‘π§â“

§◊Õ�∂“π∑’Ë·Ààß�ÿ¥∑â“¬„π°“√º≈‘μ�‘π§â“π—ÈπÊ ´÷Ëß�“¡“√∂

‡ªìπª√–‡∑»·Ààß‡¥’¬«°—π°—∫ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

‰¥â‡™àπ°—π Õ’°∑—Èßª√–‡∑»ºŸâº≈‘μ�‘π§â“¬—ß‡ªìπª√–‡∑»∑’Ë

√–∫ÿ™◊ËÕÕ¬Ÿà„πªÑ“¬©≈“°·�¥ß�∂“π∑’Ëº≈‘μ�‘π§â“¥â«¬

(Samiee, 1994)

∑—Èßπ’È ¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“π—Èπ¡’

≈—°…≥–‚§√ß�√â“ß·∫∫À≈“¬¡‘μ‘ (Multidimensional

Construct) (Jaffe & Nebenzahl, 2001; Johansson

& Nebenzahl, 1986) ‚¥¬ Roth ·≈– Romeo (1992)

‰¥â∑”°“√√«∫√«¡·≈–«‘‡§√“–Àåß“π«‘®—¬μà“ßÊ „πÕ¥’μ ·≈–

∑”°“√®”·π°¡‘μ‘¢Õß¿“æ≈—°…≥åª√–‡∑»ÕÕ°‡ªìπ 4 ¡‘μ‘

À≈—°Ê §◊Õ 1) ¡‘μ‘¥â“ππ«—μ°√√¡ À¡“¬∂÷ß °“√¡’§«“¡

°â“«Àπâ“·≈–°“√„™â‡∑§‚π‚≈¬’„À¡àÊ „π°“√º≈‘μ�‘π§â“

2) ¡‘μ‘¥â“π°“√ÕÕ°·∫∫ À¡“¬∂÷ß √Ÿª√à“ß≈—°…≥–¿“¬πÕ°

·≈–§«“¡À≈“°À≈“¬¢Õß�‘π§â“ 3) ¡‘μ‘¥â“π§«“¡¡’™◊ËÕ‡�’¬ß

À¡“¬∂÷ß §«“¡¡’√–¥—∫·≈–§«“¡¡’™◊ËÕ‡�’¬ß¢Õßμ√“�‘π§â“

·≈– 4) ¡‘μ‘¥â“π§«“¡‡™’Ë¬«™“≠ À¡“¬∂÷ß §ÿ≥¿“æ„π

°“√º≈‘μ�‘π§â“´÷Ëß¡‘μ‘μà“ßÊ ‡À≈à“π’È�“¡“√∂�àßÕ‘∑∏‘æ≈μàÕ

æƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§„π¥â“πμà“ßÊ ‰¥â ‚¥¬§«“¡À¡“¬

¢ÕßÕ‘∑∏‘æ≈¢Õß¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥π—Èπ

À¡“¬∂÷ß¢Õ∫‡¢μÀ√◊ÕÕ‘∑∏‘æ≈¢Õß�∂“π∑’Ëº≈‘μ�‘π§â“∑’Ë¡’

º≈μàÕ°“√ª√–‡¡‘π�‘π§â“¢ÕßºŸâ∫√‘‚¿§ (Gurhan-Canli

& Maheswaran, 2000) ∑—Èßπ’È ≈—°…≥–¢ÕßÕ‘∑∏‘æ≈

¢Õßª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“π—Èπ�“¡“√∂®”·π°‰¥â‡ªìπ

3 ≈—°…≥–�”§—≠ §◊Õ 1) Õ‘∑∏‘æ≈μàÕ°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß

�‘π§â“ 2) Õ‘∑∏‘æ≈μàÕ∑—»π§μ‘¢ÕßºŸâ∫√‘‚¿§ ·≈– 3) Õ‘∑∏‘æ≈

μàÕ§«“¡μ—Èß„®´◊ÈÕ¢ÕßºŸâ∫√‘‚¿§ (°√√≥‘°“√å ‡´Áππ—π∑å, 2549)

·π«§‘¥‡°’Ë¬«°—∫§«“¡‡°’Ë¬«æ—π
§«“¡‡°’Ë¬«æ—π‡ªìπÀπ÷Ëß„πªí®®—¬�”§—≠∑’Ë¡’Õ‘∑∏‘æ≈μàÕ

°“√μ—¥�‘π„®·≈–°“√°”Àπ¥æƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§‚¥¬

§«“¡‡°’Ë¬«æ—π (Involvement) À¡“¬∂÷ß √–¥—∫∑’ËºŸâ∫√‘‚¿§

√—∫√Ÿâ«à“«—μ∂ÿ (‡™àπ �‘π§â“À√◊Õμ√“�‘π§â“) À√◊Õ‡Àμÿ°“√≥å (‡™àπ

�∂“π°“√≥å°“√ ◊́ÈÕ�‘π§â“) π—Èπ¡’§«“¡‡°’Ë¬«¢âÕß�—¡æ—π∏å

À√◊Õ¡’§«“¡ºŸ°æ—πμàÕμπ‡Õß ‚¥¬ºŸâ∫√‘‚¿§®–∑”°“√

ª√–‡¡‘π®“°§«“¡μâÕß°“√ §ÿ≥§à“·≈–§«“¡�π„®¢Õß

μπ‡Õß (Peter & Olson, 2005; Solomon, 2015)

‚¥¬≈—°…≥–¢Õß§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“�“¡“√∂®”·π°

‰¥â‡ªìπ 3 ≈—°…≥– §◊Õ 1) §«“¡‡°’Ë¬«æ—π∑’ËºŸâ∫√‘‚¿§¡’μàÕ

�‘π§â“ §◊Õ √–¥—∫§«“¡�π„®∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“Àπ÷ËßÊ

2) §«“¡‡°’Ë¬«æ—π∑’ËºŸâ∫√‘‚¿§¡’μàÕ¢âÕ¡Ÿ≈ §◊Õ √–¥—∫·√ß®Ÿß„®

¢ÕßºŸâ∫√‘‚¿§„π°“√„Àâ§«“¡�π„®μàÕ°“√ª√–¡«≈¢âÕ¡Ÿ≈

¢à“«�“√∑’Ë‰¥â√—∫ ·≈– 3) §«“¡‡°’Ë¬«æ—π„π‡™‘ß�∂“π°“√≥å

§◊Õ §«“¡·μ°μà“ß∑“ß·√ß®Ÿß„®„π°“√´◊ÈÕÀ√◊Õ°“√„™â�‘π§â“

‡¥’¬«°—π„π�∂“π°“√≥å∑’Ë·μ°μà“ß°—π (Solomon, 2015)

πÕ°®“°π’È Vaughn (1980) ‰¥â®”·π°√–¥—∫¢Õß

§«“¡‡°’Ë¬«æ—πÕÕ°‡ªìπ 2 √–¥—∫ §◊Õ §«“¡‡°’Ë¬«æ—π„π

√–¥—∫�Ÿß (High Product Involvement) §◊Õ √–¥—∫

¢Õß§«“¡‡°’Ë¬«æ—π∑’ËºŸâ∫√‘‚¿§√—∫√Ÿâ«à“�‘π§â“À√◊Õ∫√‘°“√π—Èπ¡’

§«“¡‡°’Ë¬«¢âÕß�—¡æ—π∏å°—∫μπ‡Õß„π√–¥—∫∑’Ë¡“° ‚¥¬

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß®–¡’√“§“·æß ·≈–¡’

§«“¡‡�’Ë¬ß„π°“√ ◊́ÈÕ�‘π§â“ ºŸâ∫√‘‚¿§®÷ß¡’·√ß®Ÿß„®∑’Ë®–„Àâ

§«“¡�π„®‡ªìπÕ¬à“ß¡“°°—∫°“√§âπÀ“¢âÕ¡Ÿ≈‡°’Ë¬«°—∫�‘π§â“

À√◊Õ∫√‘°“√ Õ’°∑—ÈßºŸâ∫√‘‚¿§¬—ß∑”°“√æ‘®“√≥“‰μ√àμ√Õß

Õ¬à“ß≈–‡Õ’¬¥√Õ∫§Õ∫°àÕπ°“√μ—¥�‘π„®´◊ÈÕÕ’°¥â«¬ �à«π

§«“¡‡°’Ë¬«æ—π„π√–¥—∫μË” (Low Product Involvement)

§◊Õ √–¥—∫¢Õß§«“¡‡°’Ë¬«æ—π∑’ËºŸâ∫√‘‚¿§√—∫√Ÿâ«à“�‘π§â“À√◊Õ

∫√‘°“√π—Èπ¡’§«“¡‡°’Ë¬«¢âÕß�—¡æ—π∏åμπ‡Õß„π√–¥—∫μË” ÷́Ëß

�‘π§â“®–¡’√“§“∑’Ë‰¡à�Ÿßπ—°·≈–‰¡à¡’§«“¡‡�’Ë¬ß®“°°“√´◊ÈÕ

�‘π§â“ ºŸâ∫√‘‚¿§®÷ß‰¡à§àÕ¬„Àâ§«“¡�π„®°—∫°“√§âπÀ“·≈–

æ‘®“√≥“¢âÕ¡Ÿ≈¡“°π—° À√◊ÕÕ“®¡’°“√§âπÀ“¢âÕ¡Ÿ≈·μà‡æ’¬ß

‡≈Á°πâÕ¬‡∑à“π—Èπ Õ’°∑—Èß�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË”
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∫“ßª√–‡¿∑�‘π§â“ ºŸâ∫√‘‚¿§Õ“®¡Õß«à“‡ªìπ°“√μ—¥�‘π„®

´◊ÈÕ�‘π§â“∑’Ë‰¡à‰¥â¡’§«“¡�”§—≠ ®÷ß¡’·π«‚πâ¡∑’Ë®–‡≈◊Õ°´◊ÈÕ

�‘π§â“μ“¡§«“¡§ÿâπ‡§¬ À√◊Õ‡≈◊Õ°®“°μ√“�‘π§â“∑’ËºŸâ∫√‘‚¿§

„™â‡ªìπª√–®” (Ahmed, Johnson, Yang, Fatt, Teng,

& Boon, 2004) πÕ°®“°π’È Mowen ·≈– Minor

(1998) ‰¥âÕ∏‘∫“¬∂÷ßªí®®—¬∑’Ë�àßº≈μàÕ√–¥—∫§«“¡‡°’Ë¬«

æ—π¢ÕßºŸâ∫√‘‚¿§ ´÷Ëß�“¡“√∂®”·π°ÕÕ°‰¥â‡ªìπ 4 ªí®®—¬

¥—ßπ’È 1) �‘π§â“¡’§«“¡�”§—≠μàÕ°“√·�¥ßμ—«μπ ‡π◊ËÕß®“°

�‘π§â“π—Èπ�“¡“√∂™à«¬„ÀâºŸâ∫√‘‚¿§·�¥ßÕÕ°∂÷ßμ—«μπÀ√◊Õ

§«“¡‡ªìπμ—«‡Õß„ÀâºŸâÕ◊Ëπ‰¥â√—∫√Ÿâ 2) �‘π§â“¡’§«“¡�”§—≠

μàÕ§«“¡æ÷ßæÕ„® ‡π◊ËÕß®“°�‘π§â“π—Èπ�“¡“√∂„Àâ§«“¡æ÷ß

æÕ„®·°àºŸâ∫√‘‚¿§‰¥â 3) �‘π§â“¡’§«“¡�”§—≠„π·ßà¢Õß

°“√π”¡“„™â ‡π◊ËÕß®“°�‘π§â“π—Èπ‡ªìπ�‘Ëß®”‡ªìπÀ√◊Õ¡’ª√–‚¬™πå

„π‡™‘ß°“√π”¡“„™â�Õ¬ ·≈– 4) �‘π§â“¡’§«“¡‡�’Ë¬ß„π°“√´◊ÈÕ

‡π◊ËÕß®“°�‘π§â“π—ÈπÕ“®∑”„Àâ‡°‘¥§«“¡‡�’Ë¬ß·°àμ—«ºŸâ∫√‘‚¿§

∑—Èßπ’È §«“¡�”§—≠¢Õß·μà≈–ªí®®—¬®–·μ°μà“ß°—π‰ªμ“¡

ª√–‡¿∑¢Õß�‘π§â“À√◊Õ∫√‘°“√ √«¡∑—Èß∫ÿ§≈‘°≈—°…≥–¢Õß

ºŸâ∫√‘‚¿§¥â«¬ (Vaughn, 1980)

·π«§‘¥‡°’Ë¬«°—∫æƒμ‘°√√¡ºŸâ∫√‘‚¿§
·π«§‘¥‡°’Ë¬«°—∫æƒμ‘°√√¡ºŸâ∫√‘‚¿§ (Consumer

Behavior) §◊Õ·π«§‘¥∑’ËÕ∏‘∫“¬∂÷ß°√–∫«π°“√∑’Ë‡°’Ë¬«¢âÕß

°—∫°“√μ—¥�‘π„®‡≈◊Õ° °“√´◊ÈÕ °“√„™â °“√∫√‘‚¿§ °“√·≈°

‡ª≈’Ë¬π·≈–°“√°”®—¥�à«π∑’Ë‡À≈◊Õ¢Õß�‘π§â“À√◊Õ∫√‘°“√

‡æ◊ËÕμÕ∫�πÕßμàÕ§«“¡æ÷ßæÕ„®·≈–§«“¡ª√“√∂π“¢Õß

ºŸâ∫√‘‚¿§ (Mowen & Minor, 1998; Solomon, 2015)

´÷Ëß°√–∫«π°“√·√°¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§‡√‘Ë¡μâπ¥â«¬

°√–∫«π°“√√—∫√Ÿâ §◊Õ °“√∑’Ë∫ÿ§§≈∑”°“√‡≈◊Õ°�√√®—¥

√–‡∫’¬∫·≈–μ’§«“¡À¡“¬�‘Ëß‡√â“®“°¿“¬πÕ°∑’Ë¡“°√–∑∫

ª√–�“∑√—∫�—¡º—� (Assael, 2004; Solomon, 2015)

‚¥¬®–‡√‘Ë¡®“°°“√∑’Ë∫ÿ§§≈∑”°“√‡≈◊Õ°‡ªî¥√—∫�‘Ëß‡√â“∑’Ë

∑”„Àâμπ‡Õß‡°‘¥§«“¡√Ÿâ�÷°æ÷ßæÕ„® ·≈â«®÷ß„Àâ§«“¡�π„®

�‘Ëß‡√â“∑’Ëμ√ß°—∫§«“¡μâÕß°“√À√◊Õ§«“¡�π„®¢Õßμπ‡Õß

(Assael, 2004; Schiffman, Kanuk, & Wisenblit

2010) ®“°π—Èπ∫ÿ§§≈°Á®–∑”°“√®—¥√–‡∫’¬∫·≈–‡√’¬∫‡√’¬ß

�‘Ëß‡√â“∑’Ë‰¥â√—∫√Ÿâ¡“„Àâ‡ªìπ°≈ÿà¡À√◊ÕÀ¡«¥À¡Ÿà ‡æ◊ËÕ„Àâßà“¬μàÕ

°“√·ª≈§«“¡À¡“¬·≈–°“√®¥®”®“°π—Èπ®÷ß‡¢â“�Ÿà¢—ÈπμÕπ

¢Õß°“√·ª≈§«“¡À¡“¬�‘Ëß‡√â“π—Èπ ‚¥¬∫ÿ§§≈®–∑”°“√

μ’§«“¡·≈–„Àâ¢âÕ�√ÿª�‘Ëß‡√â“π—Èπ∑’Ëºà“π¢—ÈπμÕπ¢Õß°“√√—∫√Ÿâ

·≈–®—¥√–‡∫’¬∫¡“·≈â««à“�‘Ëßπ—Èπ§◊ÕÕ–‰√·≈–¡’§«“¡À¡“¬

Õ¬à“ß‰√ ‡¡◊ËÕºŸâ∫√‘‚¿§‰¥â¡’°“√√—∫√Ÿâ‡°’Ë¬«°—∫�‘Ëß‡√â“π—Èπ·≈â«

„π¢—ÈπμÕπμàÕ‰ª®–‡ªìπ¢—ÈπμÕπ∑’ËºŸâ∫√‘‚¿§‡°‘¥∑—»π§μ‘

À√◊Õ‡°‘¥§«“¡√Ÿâ�÷°μàÕ�‘Ëß‡√â“π—Èπ ‚¥¬∑—»π§μ‘À¡“¬∂÷ß ·π«

‚πâ¡¢Õß®‘μ„®„π‡™‘ß∫«°À√◊Õ‡™‘ß≈∫´÷Ëß‡°‘¥®“°°“√‡√’¬π√Ÿâ

‡æ◊ËÕ·�¥ßæƒμ‘°√√¡μÕ∫�πÕß«à“™Õ∫À√◊Õ‰¡à™Õ∫μàÕ�‘Ëß

„¥�‘ËßÀπ÷Ëß ‡™àπ «—μ∂ÿ ª√–‡¥Áπ À√◊Õæƒμ‘°√√¡ (Lutz,

1991) ‚¥¬∑—»π§μ‘‡°‘¥®“°ªí®®—¬�”§—≠ 3 ªí®®—¬ §◊Õ

1) ªí®®—¬¥â“πª√–�∫°“√≥å∑’Ë∫ÿ§§≈¡’μàÕ«—μ∂ÿ 2) ªí®®—¬¥â“π

�—ß§¡·«¥≈âÕ¡¢Õßμ—«∫ÿ§§≈ ·≈– 3) ªí®®—¬¥â“πÕ‘∑∏‘æ≈

®“°�◊ËÕμà“ßÊ ∑’Ë∫ÿ§§≈‡ªî¥√—∫ ·≈–°√–∫«π°“√�ÿ¥∑â“¬

¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§§◊Õ °“√μ—¥�‘π„®¢ÕßºŸâ∫√‘‚¿§ ÷́Ëß

ª√–°Õ∫¥â«¬ 5 ¢—ÈπμÕπ�”§—≠ ‰¥â·°à 1) °“√μ√–Àπ—°∂÷ß

ªí≠À“À√◊Õ§«“¡μâÕß°“√¢Õßμ—«ºŸâ∫√‘‚¿§ 2) °“√�”√«®

·≈–°“√§âπÀ“¢âÕ¡Ÿ≈‡æ◊ËÕπ”‰ª�Ÿà°“√μ—¥�‘π„® 3) °“√

ª√–‡¡‘π∑“ß‡≈◊Õ°μà“ßÊ ‡æ◊ËÕμ—¥�‘π„®‡≈◊Õ°�‘π§â“∑’ËμÕ∫

�πÕß§«“¡μâÕß°“√¢ÕßºŸâ∫√‘‚¿§‰¥â¡“°∑’Ë�ÿ¥ 4) °“√

μ—¥�‘π„®‡≈◊Õ° ◊́ÈÕ�‘π§â“∑’Ë‡À¡“–�¡°—∫§«“¡μâÕß°“√¢Õß

ºŸâ∫√‘‚¿§ ·≈– 5) °“√æ‘®“√≥“À√◊Õ°“√ª√–‡¡‘π¿“¬À≈—ß

°“√´◊ÈÕ�‘π§â“«à“�‘π§â“π—Èπ�Õ¥§≈âÕß°—∫§«“¡§“¥À«—ß¢Õß

ºŸâ∫√‘‚¿§À√◊Õ‰¡à (Solomon, 2015)

 ¡¡μ‘∞“π°“√«‘®—¬
®“°°“√»÷°…“·π«§‘¥ ∑ƒ…Æ’ ·≈–ß“π«‘®—¬∑’Ë‡°’Ë¬«¢âÕß

¢â“ßμâπ ºŸâ«‘®—¬�“¡“√∂μ—Èß�¡¡μ‘∞“π�”À√—∫ß“π«‘®—¬‰¥â¥—ß

μàÕ‰ªπ’È

1. ¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“�àßº≈

°√–∑∫À≈—° (Main Effect) μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§

2. ¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“�àßº≈°√–∑∫À≈—°
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(Main Effect) μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§

3. √–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“�àßº≈°√–∑∫À≈—°

(Main Effect) μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§

4. ¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ ·≈–

¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“ „π√–¥—∫§«“¡‡°’Ë¬«æ—π

¢Õß�‘π§â“∑’Ë·μ°μà“ß°—π�àßº≈°√–∑∫√à«¡°—π (Interaction

Effect) μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§

√–‡∫’¬∫«‘∏’«‘®—¬
°“√«‘®—¬‡√◊ËÕß çº≈¢Õß¿“æ≈—°…≥åª√–‡∑»·À≈àß

°”‡π‘¥�‘π§â“ ª√–‡∑»ºŸâº≈‘μ�‘π§â“ ·≈–§«“¡‡°’Ë¬«æ—π

μàÕæƒμ‘°√√¡ºŸâ∫√‘‚¿§é „π§√—Èßπ’È ‡ªìπ°“√«‘®—¬‡™‘ßª√‘¡“≥

(Quantitative Research) ‚¥¬„™â«‘∏’«‘®—¬‡™‘ß∑¥≈Õß

(Experimental Research Method) „π√Ÿª·∫∫ (2 Ó

2) Ó 2 ·ø§∑Õ‡√’¬≈·∫∫º�¡ (Mixed Between-within

Subjects Factorial Design) ‚¥¬¡’«—μ∂ÿª√–�ß§å‡æ◊ËÕ

»÷°…“º≈°√–∑∫À≈—°·≈–º≈°√–∑∫√à«¡°—π¢Õß¿“æ≈—°…≥å

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“·≈–¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ

�‘π§â“„π√–¥—∫§«“¡‡°’Ë¬«æ—π∑’Ë·μ°μà“ß°—π ∑’Ë�àßº≈μàÕ

æƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§ ‰¥â·°à °“√√—∫√Ÿâ§ÿ≥¿“æ ∑—»π§μ‘

∑’Ë¡’μàÕ�‘π§â“ ∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“ ·≈–§«“¡μ—Èß„®´◊ÈÕ

´÷ËßºŸâ«‘®—¬‰¥â∑”°“√®”·π°Õß§åª√–°Õ∫∑’Ë∑”°“√»÷°…“ÕÕ°

‡ªìπ 3 �à«π ‚¥¬�à«π·√°·≈–�à«π∑’Ë�Õß‡ªìπÕß§åª√–°Õ∫

√–À«à“ß°≈ÿà¡ (Between-subjects Factors) §◊Õ ¿“æ

≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“∑’Ë¡’º≈μàÕæƒμ‘°√√¡¢Õß

ºŸâ∫√‘‚¿§ ·≈–¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’Ë¡’º≈μàÕ

æƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§ ·≈–�à«π�ÿ¥∑â“¬´÷Ëß‡ªìπÕß§å

ª√–°Õ∫¿“¬„π°≈ÿà¡ (Within-subjects Factor) §◊Õ

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π∑’Ë·μ°μà“ß°—π∑’Ë¡’º≈μàÕ

æƒμ‘°√√¡ºŸâ∫√‘‚¿§

‚¥¬„π¢—ÈπμÕπ¢Õß°“√∑¥�Õ∫‡∫◊ÈÕßμâπ°àÕπ°“√

∑¥≈Õß (Pretest) π—Èπ ºŸâ«‘®—¬‰¥â∑”°“√�Õ∫∂“¡°—∫π‘�‘μ

√–¥—∫ª√‘≠≠“μ√’́ ÷Ëß‡ªìπ°≈ÿà¡μ—«Õ¬à“ß„π°“√«‘®—¬§√—Èßπ’È ‡æ◊ËÕ

À“ª√–‡¿∑¢Õß�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß·≈–�‘π§â“∑’Ë¡’

§«“¡‡°’Ë¬«æ—πμË” ‚¥¬„ÀâºŸâμÕ∫·∫∫�Õ∫∂“¡√–∫ÿª√–‡¿∑

�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß·≈–�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”

®“°§”π‘¬“¡∑’ËºŸâ«‘®—¬‰¥âÕ∏‘∫“¬‰«â¡“Õ¬à“ß≈– 5 ª√–‡¿∑

´÷Ëßº≈∑’Ë‰¥â§◊Õ √Õß‡∑â“°’Ã“‡ªìπμ—«·∑π¢Õß�‘π§â“∑’Ë¡’

§«“¡‡°’Ë¬«æ—π�Ÿß ·≈–√Õß‡∑â“·μ–‡ªìπμ—«·∑π¢Õß�‘π§â“

∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” ·≈â«®÷ß∑”°“√μ√«®�Õ∫´È”Õ’°§√—Èß

‚¥¬„™â¡“μ√«—¥¢Õß Zaichkowsky (1987) ·≈–∑”°“√

«‘‡§√“–Àå¢âÕ¡Ÿ≈¥â«¬§à“�∂‘μ‘ Paired-sample t-test æ∫

«à“ √Õß‡∑â“°’Ã“‡ªìπ�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π„π√–¥—∫∑’Ë�Ÿß

°«à“√Õß‡∑â“·μ–Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ ‚¥¬¡’§à“‡©≈’Ë¬∑’Ë

3.70 ·≈– 2.90 (t[9] = 3.68, p < .05) �”À√—∫°“√

∑¥�Õ∫‡∫◊ÈÕßμâπ„π¢—ÈπμÕπ∂—¥‰ª§◊Õ ¢—ÈπμÕπ¢Õß°“√§—¥

‡≈◊Õ°ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“·≈–ª√–‡∑»ºŸâº≈‘μ�‘π§â“

‚¥¬ºŸâ«‘®—¬‰¥â∑”°“√§—¥‡≈◊Õ°ª√–‡∑»„π 5 Õ—π¥—∫·√°

·≈–ª√–‡∑»„π 5 Õ—π¥—∫�ÿ¥∑â“¬®“°‡°≥±å°“√®—¥Õ—π¥—∫

ª√–‡∑»¢Õß Country Brand Index ªï §.». 2014 ¡“

„ÀâºŸâμÕ∫·∫∫�Õ∫∂“¡§—¥‡≈◊Õ°·≈–®—¥Õ—π¥—∫ª√–‡∑»∑’Ë¡’

¿“æ≈—°…≥å‡ªìπ∑’Ë™◊Ëπ™Õ∫·≈–ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å‰¡à

‡ªìπ∑’Ë™◊Ëπ™Õ∫�”À√—∫�‘π§â“ª√–‡¿∑√Õß‡∑â“ ´÷Ëßº≈∑’Ë‰¥â§◊Õ

ª√–‡∑»≠’ËªÿÉπ‡ªìπμ—«·∑π¢Õßª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å

‡ªìπ∑’Ë™◊Ëπ™Õ∫ ·≈–ª√–‡∑»∫—ß°≈“‡∑»‡ªìπμ—«·∑π¢Õß

ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å‰¡à‡ªìπ∑’Ë™◊Ëπ™Õ∫„πß“π«‘®—¬§√—Èßπ’È

‚¥¬ºŸâ«‘®—¬‰¥â∑”°“√μ√«®�Õ∫´È”Õ’°§√—Èß„π�à«π¢Õßª√–‡∑»

·À≈àß°”‡π‘¥�‘π§â“‚¥¬„™â¡“μ√«—¥¢Õß Roth ·≈– Romeo

(1992) ·≈–∑”°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈¥â«¬§à“�∂‘μ‘ Paired-

sample t-test æ∫«à“ ª√–‡∑»≠’ËªÿÉπ‡ªìπª√–‡∑»·À≈àß

°”‡π‘¥�‘π§â“∑’Ë¡’¿“æ≈—°…≥å‡ªìπ∑’Ë™◊Ëπ™Õ∫¡“°°«à“ª√–‡∑»

∫—ß°≈“‡∑»Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ ‚¥¬¡’§à“‡©≈’Ë¬∑’Ë 4.57

·≈– 1.82 (t[9] = 23.34, p < .05) ®“°π—ÈπºŸâ«‘®—¬®÷ß‰¥â

∑”°“√μ√«®�Õ∫ È́”„π�à«π¢Õßª√–‡∑»ºŸâº≈‘μ�‘π§â“‚¥¬

„™â¡“μ√«—¥®“°ß“π«‘®—¬¢Õß Moradi ·≈– Zarei (2012)

·≈â«®÷ß«‘‡§√“–Àå¢âÕ¡Ÿ≈¥â«¬§à“�∂‘μ‘ Paired-sample t-test

æ∫«à“ ª√–‡∑»≠’ËªÿÉπ‡ªìπª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’Ë¡’¿“æ-

≈—°…≥å‡ªìπ∑’Ë™◊Ëπ™Õ∫¡“°°«à“ª√–‡∑»∫—ß°≈“‡∑»Õ¬à“ß¡’
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π—¬�”§—≠∑“ß�∂‘μ‘ ‚¥¬¡’§à“‡©≈’Ë¬∑’Ë 4.82 ·≈– 1.82 (t[9]

= 30.43, p < .05) „π�à«π¢Õß°“√∑¥�Õ∫‡∫◊ÈÕßμâπ„π

¢—ÈπμÕπ�ÿ¥∑â“¬π—Èπ §◊Õ¢—ÈπμÕπ¢Õß°“√§—¥‡≈◊Õ°™◊ËÕμ√“�‘π§â“

‚¥¬ºŸâ«‘®—¬‰¥â„ÀâºŸâμÕ∫·∫∫�Õ∫∂“¡™à«¬§—¥‡≈◊Õ°·≈–®—¥

Õ—π¥—∫™◊ËÕμ√“�‘π§â“∑’Ë‡À¡“–�¡®–‡ªìπμ√“�‘π§â“�”À√—∫

√Õß‡∑â“°’Ã“·≈–√Õß‡∑â“·μ– ´÷Ëßº≈∑’Ë‰¥â§◊Õ ™◊ËÕμ√“�‘π§â“

Phoenix

�”À√—∫·∫∫�Õ∫∂“¡∑’Ë„™â„π°“√«‘®—¬π—Èπ �“¡“√∂

®”·π°ÕÕ°‰¥â‡ªìπ 3 �à«π ‚¥¬�à«π·√°§◊Õ�à«π¢Õß

§”∂“¡�”À√—∫«—¥æƒμ‘°√√¡ºŸâ∫√‘‚¿§ �à«π∑’Ë�Õß§◊Õ �à«π

¢Õß°“√μ√«®�Õ∫´È” ·≈–�à«π�ÿ¥∑â“¬§◊Õ �à«π¢Õß¢âÕ¡Ÿ≈

¥â“πª√–™“°√¢ÕßºŸâ‡¢â“√à«¡°“√∑¥≈Õß ‚¥¬§”∂“¡�”À√—∫

«—¥æƒμ‘°√√¡ºŸâ∫√‘‚¿§ ºŸâ«‘®—¬‰¥â∑”°“√«—¥„π¥â“π°“√√—∫√Ÿâ

§ÿ≥¿“æ ¥â“π∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“ ¥â“π∑—»π§μ‘∑’Ë¡’μàÕ

μ√“�‘π§â“ ·≈–§«“¡μ—Èß„®´◊ÈÕ ‚¥¬„π�à«π¢Õß°“√«—¥°“√

√—∫√Ÿâ§ÿ≥¿“æ (Perceived Quality) π—Èπ ºŸâ«‘®—¬‰¥â

ª√–¬ÿ°μå„™â¡“μ√«—¥¢Õß Yoo, Donthu ·≈– Lee

(2000) ÷́Ëß¡’§à“§«“¡‡™◊ËÕ¡—Ëπ¢Õß‡§√◊ËÕß¡◊Õ∑’Ë„™â«—¥„π

√–¥—∫¥’ ‚¥¬¡’¢âÕ§”∂“¡®”π«π 6 §”∂“¡ §◊Õ 1. μ√“

�‘π§â“π’È¡’§ÿ≥¿“æ�Ÿß 2. ¡’·π«‚πâ¡«à“μ√“�‘π§â“π’È¡’

§ÿ≥¿“æ„π√–¥—∫∑’Ë�ŸßÕ¬à“ß¡“° 3. ¡’§«“¡‡ªìπ‰ª‰¥â«à“

μ√“�‘π§â“π’È®–¡’ª√–�‘∑∏‘¿“æ°“√„™âß“π„π√–¥—∫�Ÿß 4. ¡’

§«“¡‡ªìπ‰ª‰¥â«à“μ√“�‘π§â“π’È¡’§«“¡πà“‡™◊ËÕ∂◊Õ„π√–¥—∫�Ÿß

5. μ√“�‘π§â“π’Èπà“®–¡’§ÿ≥¿“æ¥’ ·≈– 6. μ√“�‘π§â“π’È¥Ÿ

‡À¡◊Õπ«à“¡’§ÿ≥¿“æ�‘π§â“„π√–¥—∫μË”

�”À√—∫¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ (Attitude

toward the Product) ºŸâ«‘®—¬‰¥âª√–¬ÿ°μå„™â¡“μ√«—¥

®“°ß“π«‘®—¬¢Õß White, Goddard ·≈– Wilbur (2009)

´÷Ëß¡’§à“§«“¡‡™◊ËÕ¡—Ëπ¢Õß‡§√◊ËÕß¡◊Õ∑’Ë .81 ·≈–‡ªìπ§”∂“¡

„π√Ÿª·∫∫§”§ÿ≥»—æ∑åμ√ß°—π¢â“¡ ®”π«π 6 §”∂“¡ ‰¥â·°à

1. √Ÿâ�÷°™◊Ëπ™Õ∫/√Ÿâ�÷°‰¡à™◊Ëπ™Õ∫ 2. ¡’§«“¡√Ÿâ�÷°¥â“π∫«°/

¡’§«“¡√Ÿâ�÷°¥â“π≈∫ 3. ™Õ∫¡“°/‰¡à™Õ∫¡“° 4. ¥’/‰¡à¥’

5. ¡’§ÿ≥¿“æ�Ÿß/¡’§ÿ≥¿“æμË” ·≈– 6. �‘π§â“π’È‡Àπ◊Õ°«à“

�‘π§â“Õ◊Ëπ/¥âÕ¬°«à“�‘π§â“Õ◊Ëπ

¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“ (Attitude

toward the Brand) ºŸâ«‘®—¬ª√–¬ÿ°μå„™â¡“μ√«—¥¢Õß Rea,

Wang ·≈– Stoner (2014) ´÷Ëß¡’§à“§«“¡‡™◊ËÕ¡—Ëπ¢Õß

‡§√◊ËÕß¡◊Õ∑’Ë .96 ·≈–‡ªìπ§”∂“¡„π√Ÿª·∫∫§”§ÿ≥»—æ∑å

μ√ß°—π¢â“¡ ®”π«π 11 §”∂“¡ ‰¥â·°à 1. ¥Ÿ�“¡“√∂„™â

ß“π‰¥â/¥Ÿ‰¡à�“¡“√∂„™âß“π‰¥â 2. ¥Ÿ¡’ª√–�‘∑∏‘¿“æ/¥Ÿ‰¡à¡’

ª√–�‘∑∏‘¿“æ 3. ¥Ÿ¡’¢âÕ¥’/¥Ÿ‰¡à¡’¢âÕ¥’ 4. ¥Ÿ¡’§ÿ≥§à“/¥Ÿ‰¡à¡’

§ÿ≥§à“ 5. ¥Ÿ¡’ª√–‚¬™πå/¥Ÿ‰¡à¡’ª√–‚¬™πå 6. ¥Ÿπà“æ÷ßæÕ„®/

¥Ÿ‰¡àπà“æ÷ßæÕ„® 7. ¥Ÿ�¥„�√à“‡√‘ß/¥ŸÀ¡àπÀ¡Õß 8. ¥Ÿπà“

�π„®/¥Ÿ‰¡àπà“�π„® 9. ¥Ÿπà“μ◊Ëπ‡μâπ/¥Ÿπà“‡∫◊ËÕ 10. ¥Ÿ

�πÿ°�π“π/¥Ÿ‰¡à�πÿ°�π“π ·≈– 11. ¥Ÿπà“¥÷ß¥Ÿ¥„®/¥Ÿ‰¡à

πà“¥÷ß¥Ÿ¥„®

�ÿ¥∑â“¬§◊Õ ¥â“π§«“¡μ—Èß„® ◊́ÈÕ ºŸâ«‘®—¬ª√–¬ÿ°μå„™â

¡“μ√«—¥®“°ß“π«‘®—¬¢Õß Lee, Yun ·≈– Lee (2005)

´÷Ëß¡’§à“§«“¡‡™◊ËÕ¡—Ëπ¢Õß‡§√◊ËÕß¡◊Õ∑’Ë .90 ·≈–¡’®”π«π

§”∂“¡∑—ÈßÀ¡¥ 3 §”∂“¡‰¥â·°à 1. Õ“®®– ◊́ÈÕ/Õ“®®–‰¡à́ ◊ÈÕ

2. ¡’·π«‚πâ¡∑’Ë®– ◊́ÈÕ„πÕπ“§μ/‰¡à¡’·π«‚πâ¡∑’Ë®– ◊́ÈÕ„π

Õπ“§μ ·≈– 3. ¡’§«“¡‡ªìπ‰ª‰¥â∑’Ë®–´◊ÈÕ/‰¡à¡’§«“¡‡ªìπ

‰ª‰¥â∑’Ë®– ◊́ÈÕ

„π�à«π∂—¥¡“¢Õß·∫∫�Õ∫∂“¡§◊Õ �à«π¢Õß°“√

μ√«®�Õ∫´È”„π‡√◊ËÕß¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

·≈–¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“ ́ ÷Ëß‡ªìπ�à«π∑’Ë∑”°“√

μ√«®�Õ∫«à“ºŸâ‡¢â“√à«¡°“√∑¥≈Õß√—∫√Ÿâμ—«·ª√Õ‘�√–μ√ßμ“¡

∑’ËºŸâ«‘®—¬μâÕß°“√»÷°…“À√◊Õ‰¡à ‚¥¬„π�à«π¢Õß¿“æ≈—°…≥å

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“π—Èπ ºŸâ«‘®—¬ª√–¬ÿ°μå„™â¡“μ√«—¥

¢Õß Roth ·≈– Romeo (1992) ‡™àπ‡¥’¬«°—∫¢—ÈπμÕπ

°“√∑¥�Õ∫‡∫◊ÈÕßμâπ ´÷Ëß¡’§à“§«“¡‡™◊ËÕ¡—Ëπ¢Õß‡§√◊ËÕß¡◊Õ∑’Ë

.81 ·≈–¡’®”π«π§”∂“¡∑—ÈßÀ¡¥ 4 §”∂“¡ �à«π°“√

μ√«®�Õ∫ È́”„π�à«π¢Õß¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“

ºŸâ«‘®—¬‰¥âª√–¬ÿ°μå„™â¡“μ√«—¥¢Õß Moradi ·≈– Zarei

(2012) ‡™àπ‡¥’¬«°—π°—∫¢—ÈπμÕπ°“√∑¥�Õ∫‡∫◊ÈÕßμâπ‡™àπ

°—π ‚¥¬¡’§à“§«“¡‡™◊ËÕ¡—Ëπ¢Õß‡§√◊ËÕß¡◊Õ∑’Ë .70 ·≈–¡’

®”π«π§”∂“¡∑—ÈßÀ¡¥ 4 §”∂“¡ ·≈–�à«π�ÿ¥∑â“¬¢Õß

·∫∫�Õ∫∂“¡§◊Õ §”∂“¡‡°’Ë¬«°—∫¢âÕ¡Ÿ≈¥â“πª√–™“°√¢Õß
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ºŸâ‡¢â“√à«¡°“√∑¥≈Õß ÷́Ëßª√–°Õ∫¥â«¬§”∂“¡®”π«π 4

§”∂“¡∑’Ë�Õ∫∂“¡„π‡√◊ËÕß‡æ» Õ“¬ÿ ™—Èπªï∑’ËºŸâ‡¢â“√à«¡

°“√∑¥≈Õß°”≈—ß»÷°…“ ·≈–§≥–∑’ËºŸâ‡¢â“√à«¡°“√∑¥≈Õß

»÷°…“Õ¬Ÿà

�”À√—∫¢—ÈπμÕπ¢Õß°“√∑¥≈Õß ºŸâ«‘®—¬‰¥â∑”°“√‡°Á∫

¢âÕ¡Ÿ≈°—∫ºŸâ‡¢â“√à«¡°“√∑¥≈Õß ÷́Ëß‡ªìππ‘�‘μ√–¥—∫ª√‘≠≠“

μ√’∑’Ë≈ß∑–‡∫’¬π‡√’¬π„π«‘™“¿“…“∑—»π“ §≥–Õ—°…√»“�μ√å

®ÿÃ“≈ß°√≥å¡À“«‘∑¬“≈—¬ „π™à«ß‡¥◊Õπ‡¡…“¬π æ.». 2559

‚¥¬ºŸâ«‘®—¬‰¥â∑”°“√®—¥·∫àß°≈ÿà¡ºŸâ‡¢â“√à«¡°“√∑¥≈ÕßÕÕ°

‡ªìπ 4 °≈ÿà¡ ÷́Ëß·μà≈–°≈ÿà¡‰¥â√—∫‡§√◊ËÕß¡◊Õ„π°“√∑¥≈Õß

∑’Ë·μ°μà“ß°—π‰ª ¥—ß·�¥ß„πμ“√“ß∑’Ë 1

μ“√“ß∑’Ë 1 ·�¥ß°“√„Àâ√“¬≈–‡Õ’¬¥¢Õßμ—«·ª√°“√«‘®—¬·≈–°“√·∫àß°≈ÿà¡ºŸâ‡¢â“√à«¡°“√∑¥≈Õß

¿“æ≈—°…≥å
¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

ª√–‡∑»∑’Ë‡ªìπ∑’Ë™◊Ëπ™Õ∫ ª√–‡∑»∑’Ë‰¡à‡ªìπ∑’Ë™◊Ëπ™Õ∫

¿“æ≈—°…≥å ª√–‡∑»∑’Ë‡ªìπ∑’Ë™◊Ëπ™Õ∫ G1 §«“¡‡°’Ë¬«æ—π�Ÿß G2 §«“¡‡°’Ë¬«æ—π�Ÿß

§«“¡‡°’Ë¬«æ—πμË” §«“¡‡°’Ë¬«æ—πμË”

ª√–‡∑»ºŸâº≈‘μ�‘π§â“ ª√–‡∑»∑’Ë‰¡à‡ªìπ∑’Ë™◊Ëπ™Õ∫ G3 §«“¡‡°’Ë¬«æ—π�Ÿß G4 §«“¡‡°’Ë¬«æ—π�Ÿß

§«“¡‡°’Ë¬«æ—πμË” §«“¡‡°’Ë¬«æ—πμË”

„π�à«π¢Õß°“√ª√–¡«≈·≈–«‘‡§√“–Àåº≈π—Èπ ºŸâ«‘®—¬

„™â§à“�∂‘μ‘ Independent Samples t-test ‡æ◊ËÕ∑¥�Õ∫

º≈°√–∑∫À≈—° ·≈–„™â§à“�∂‘μ‘ Univariate Analysis of

Variance ‡æ◊ËÕ∑¥�Õ∫º≈°√–∑∫√à«¡°—π ‚¥¬°”Àπ¥√–¥—∫

π—¬�”§—≠∑“ß�∂‘μ‘‰«â∑’Ë .05 À√◊Õ√–¥—∫§«“¡‡™◊ËÕ¡—Ëπ 95%
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º≈°“√«‘®—¬
º≈°“√«‘®—¬„π§√—Èßπ’Èπ—Èπ ¡’ºŸâ‡¢â“√à«¡°“√∑¥≈Õß

®”π«π∑—Èß�‘Èπ 139 §π ‚¥¬·∫àß‡ªìπ‡æ»™“¬®”π«π 25

§π (18%) ·≈–‡æ»À≠‘ß®”π«π 114 §π (82%) ÷́Ëß

�à«π„À≠à¡’Õ“¬ÿ√–À«à“ß 18-20 ªï ®”π«π 137 §π

(98.6%) √Õß≈ß¡“§◊Õ °≈ÿà¡∑’Ë¡’Õ“¬ÿ√–À«à“ß 21-25 ªï

®”π«π 2 §π (1.4%) ‚¥¬ºŸâ‡¢â“√à«¡°“√∑¥≈Õß∑—ÈßÀ¡¥

‡ªìππ‘�‘μ√–¥—∫ª√‘≠≠“μ√’™—Èπªï∑’Ë 1 §≥–Õ—°…√»“�μ√å

®ÿÃ“≈ß°√≥å¡À“«‘∑¬“≈—¬

�”À√—∫°“√∑¥�Õ∫�¡¡μ‘∞“π¢âÕ∑’Ë 1 ∑’Ë°≈à“««à“

¿“æ≈—°…≥å¢Õßª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“�àßº≈°√–∑∫

À≈—° (Main Effect) μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§π—Èπ æ∫

«à“ „π�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß (√Õß‡∑â“°’Ã“) §à“

‡©≈’Ë¬¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ ¥â“π∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“ ¥â“π

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“ ·≈–¥â“π§«“¡μ—Èß„® ◊́ÈÕ¡’§«“¡

·μ°μà“ß°—πÕ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ¥—ßπ—Èπ �”À√—∫

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿßπ—Èπ º≈°“√«‘®—¬„π§√—Èßπ’È

ªØ‘‡�∏�¡¡μ‘∞“π¢âÕ∑’Ë 1 (¥Ÿμ“√“ß∑’Ë 2)

μ“√“ß∑’Ë 2 ·�¥ß§à“‡©≈’Ë¬¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§∑’Ë‰¥â√—∫Õ‘∑∏‘æ≈®“°ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ (�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß)

æƒμ‘°√√¡ºŸâ∫√‘‚¿§
¿“æ≈—°…≥åª√–‡∑»

M SD t p
·À≈àß°”‡π‘¥�‘π§â“

°“√√—∫√Ÿâ§ÿ≥¿“æ
ª√–‡∑»≠’ËªÿÉπ 3.14 0.78

0.81 .42
ª√–‡∑»∫—ß°≈“‡∑» 3.04 0.66

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“
ª√–‡∑»≠’ËªÿÉπ 2.89 0.65

0.88 .38
ª√–‡∑»∫—ß°≈“‡∑» 2.79 0.64

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“
ª√–‡∑»≠’ËªÿÉπ 2.89 0.62

1.12 .26
ª√–‡∑»∫—ß°≈“‡∑» 2.78 0.49

§«“¡μ—Èß„®´◊ÈÕ
ª√–‡∑»≠’ËªÿÉπ 2.13 0.91

0.09 .93
ª√–‡∑»∫—ß°≈“‡∑» 2.12 0.74

À¡“¬‡Àμÿ: °“√„Àâ§–·ππ‡ªìπ·∫∫ 5 √–¥—∫ ‚¥¬ 1= ¡’∑—»π§μ‘„π‡™‘ß≈∫¡“°∑’Ë�ÿ¥ ‰ª®π∂÷ß 5 = ∑—»π§μ‘‡™‘ß∫«°¡“°∑’Ë�ÿ¥
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μ“√“ß∑’Ë 3 ·�¥ß§à“‡©≈’Ë¬¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§∑’Ë‰¥â√—∫Õ‘∑∏‘æ≈®“°ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ (�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”

æƒμ‘°√√¡ºŸâ∫√‘‚¿§
¿“æ≈—°…≥åª√–‡∑»

M SD t p
·À≈àß°”‡π‘¥�‘π§â“

°“√√—∫√Ÿâ§ÿ≥¿“æ
ª√–‡∑»≠’ËªÿÉπ 3.08 0.77

2.00 .048
ª√–‡∑»∫—ß°≈“‡∑» 2.84 0.64

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“
ª√–‡∑»≠’ËªÿÉπ 2.84 0.68

1.43 15
ª√–‡∑»∫—ß°≈“‡∑» 2.67 0.67

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“
ª√–‡∑»≠’ËªÿÉπ 2.88 0.71

2.38 .02
ª√–‡∑»∫—ß°≈“‡∑» 2.62 0.58

§«“¡μ—Èß„®´◊ÈÕ
ª√–‡∑»≠’ËªÿÉπ 2.55 1.12

1.09 .28
ª√–‡∑»∫—ß°≈“‡∑» 2.35 0.99

À¡“¬‡Àμÿ: °“√„Àâ§–·ππ‡ªìπ·∫∫ 5 √–¥—∫ ‚¥¬ 1= ¡’∑—»π§μ‘„π‡™‘ß≈∫¡“°∑’Ë�ÿ¥ ‰ª®π∂÷ß 5 = ∑—»π§μ‘‡™‘ß∫«°¡“°∑’Ë�ÿ¥

„π∑“ß°≈—∫°—π °“√∑¥�Õ∫º≈°√–∑∫À≈—°¢Õß¿“æ

≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“∑’Ë·μ°μà“ß°—π�”À√—∫

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” (√Õß‡∑â“·μ–) æ∫«à“

§à“‡©≈’Ë¬¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ·≈–¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’

μàÕμ√“�‘π§â“¡’§«“¡·μ°μà“ß°—πÕ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘

‚¥¬�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥¡“®“°ª√–‡∑»≠’ËªÿÉπºŸâ

∫√‘‚¿§®–√—∫√Ÿâ«à“¡’§ÿ≥¿“æ�‘π§â“∑’Ë¥’°«à“ √«¡∑—Èß¡’∑—»π§μ‘

μàÕμ√“�‘π§â“¥’°«à“�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥¡“®“°

ª√–‡∑»∫—ß°≈“‡∑» ·μà§à“‡©≈’Ë¬¥â“π∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“

·≈–§à“‡©≈’Ë¬¥â“π§«“¡μ—Èß„® ◊́ÈÕπ—Èπ¡’§«“¡·μ°μà“ß°—π

Õ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ¥—ßπ—Èπ �”À√—∫�‘π§â“∑’Ë¡’

√–¥—∫§«“¡‡°’Ë¬«æ—πμË”π—Èπ º≈°“√«‘®—¬„π§√—Èßπ’È®÷ß¬Õ¡√—∫

�¡¡μ‘∞“π¢âÕ∑’Ë 1 ‡æ’¬ß∫“ß�à«π‡∑à“π—Èπ (¥Ÿμ“√“ß∑’Ë 3)
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„π�à«π¢Õß°“√∑¥�Õ∫�¡¡μ‘∞“π¢âÕ∑’Ë 2 ∑’Ë°≈à“«

«à“ ¿“æ≈—°…≥å¢Õßª√–‡∑»ºŸâº≈‘μ�‘π§â“�àßº≈°√–∑∫

À≈—°μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§π—Èπ æ∫«à“ �‘π§â“∑’Ë¡’

√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß (√Õß‡∑â“°’Ã“) §à“‡©≈’Ë¬¥â“π°“√

√—∫√Ÿâ§ÿ≥¿“æ ¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ ·≈–¥â“π

§«“¡μ—Èß„® ◊́ÈÕ¡’§«“¡·μ°μà“ß°—πÕ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘

‚¥¬�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»≠’ËªÿÉπ∑”„ÀâºŸâ∫√‘‚¿§ª√–‡¡‘π

°“√√—∫√Ÿâ§ÿ≥¿“æ�‘π§â“¥’°«à“ ¡’∑—»π§μ‘μàÕ�‘π§â“„π∑“ß∫«°

·≈–¡’°“√ª√–‡¡‘π√–¥—∫§«“¡μ—Èß„®´◊ÈÕ¡“°°«à“�‘π§â“∑’Ë

º≈‘μ®“°ª√–‡∑»∫—ß°≈“‡∑» ·μà§à“‡©≈’Ë¬¥â“π∑—»π§μ‘∑’Ë

ºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“π—Èπ¡’§«“¡·μ°μà“ß°—πÕ¬à“ß‰¡à¡’

π—¬�”§—≠∑“ß�∂‘μ‘ ¥—ßπ—Èπ º≈°“√«‘®—¬„π§√—Èßπ’È�”À√—∫

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß®÷ß¬Õ¡√—∫�¡¡μ‘∞“π¢âÕ∑’Ë

2 ‡æ’¬ß∫“ß�à«π‡∑à“π—Èπ (¥Ÿμ“√“ß∑’Ë 4)

μ“√“ß∑’Ë 4 ·�¥ß§à“‡©≈’Ë¬¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§∑’Ë‰¥â√—∫Õ‘∑∏‘æ≈®“°ª√–‡∑»ºŸâº≈‘μ�‘π§â“ (�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß)

æƒμ‘°√√¡ºŸâ∫√‘‚¿§ ¿“æ≈—°…≥åª√–‡∑»
M SD t p

·À≈àß°”‡π‘¥�‘π§â“

°“√√—∫√Ÿâ§ÿ≥¿“æ
ª√–‡∑»≠’ËªÿÉπ 3.26 0.66

2.82 .00
ª√–‡∑»∫—ß°≈“‡∑» 2.92 0.74

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“
ª√–‡∑»≠’ËªÿÉπ 3.00 0.60

2.14 .03
ª√–‡∑»∫—ß°≈“‡∑» 2.72 0.66

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“
ª√–‡∑»≠’ËªÿÉπ 2.91 0.49

1.43 .15
ª√–‡∑»∫—ß°≈“‡∑» 2.77 0.62

§«“¡μ—Èß„®´◊ÈÕ
ª√–‡∑»≠’ËªÿÉπ 2.28 0.80

2.20 .03
ª√–‡∑»∫—ß°≈“‡∑» 1.98 0.83

À¡“¬‡Àμÿ: °“√„Àâ§–·ππ‡ªìπ·∫∫ 5 √–¥—∫ ‚¥¬ 1= ¡’∑—»π§μ‘„π‡™‘ß≈∫¡“°∑’Ë�ÿ¥ ‰ª®π∂÷ß 5 = ∑—»π§μ‘‡™‘ß∫«°¡“°∑’Ë�ÿ¥
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μ“√“ß∑’Ë 5 ·�¥ß§à“‡©≈’Ë¬¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§∑’Ë‰¥â√—∫Õ‘∑∏‘æ≈®“°ª√–‡∑»ºŸâº≈‘μ�‘π§â“ (�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”)

æƒμ‘°√√¡ºŸâ∫√‘‚¿§ ¿“æ≈—°…≥åª√–‡∑»
M SD t p

·À≈àß°”‡π‘¥�‘π§â“

°“√√—∫√Ÿâ§ÿ≥¿“æ
ª√–‡∑»≠’ËªÿÉπ 3.04 0.60

1.34 .18
ª√–‡∑»∫—ß°≈“‡∑» 2.88 0.81

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“
ª√–‡∑»≠’ËªÿÉπ 2.77 0.62

0.28 .78
ª√–‡∑»∫—ß°≈“‡∑» 2.74 0.74

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“
ª√–‡∑»≠’ËªÿÉπ 2.73 0.58

-0.35 .73
ª√–‡∑»∫—ß°≈“‡∑» 2.77 0.73

§«“¡μ—Èß„®´◊ÈÕ
ª√–‡∑»≠’ËªÿÉπ 2.42 1.01

-0.39 70
ª√–‡∑»∫—ß°≈“‡∑» 2.49 1.12

À¡“¬‡Àμÿ: °“√„Àâ§–·ππ‡ªìπ·∫∫ 5 √–¥—∫ ‚¥¬ 1= ¡’∑—»π§μ‘„π‡™‘ß≈∫¡“°∑’Ë�ÿ¥ ‰ª®π∂÷ß 5 = ∑—»π§μ‘‡™‘ß∫«°¡“°∑’Ë�ÿ¥

„π¢≥–∑’Ëº≈°“√∑¥�Õ∫º≈°√–∑∫À≈—°¢Õßª√–‡∑»

ºŸâº≈‘μ�‘π§â“∑’Ë·μ°μà“ß°—π „π�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«

æ—πμË” (√Õß‡∑â“·μ–) æ∫«à“ §à“‡©≈’Ë¬¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ

¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ ¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§

¡’μàÕμ√“�‘π§â“ ·≈–¥â“π§«“¡μ—Èß„® ◊́ÈÕ ¡’§«“¡·μ°μà“ß

°—πÕ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ¥—ßπ—Èπ º≈°“√«‘®—¬„π§√—Èß

π’È�”À√—∫�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” ®÷ßªØ‘‡�∏

�¡¡μ‘∞“π¢âÕ∑’Ë 2 (¥Ÿμ“√“ß∑’Ë 5)
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�”À√—∫°“√∑¥�Õ∫�¡¡μ‘∞“π¢âÕ∑’Ë 3 ∑’Ë°≈à“««à“√–¥—∫

§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“�àßº≈°√–∑∫À≈—°μàÕæƒμ‘°√√¡

¢ÕßºŸâ∫√‘‚¿§π—Èπæ∫«à“ �”À√—∫�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß

°”‡π‘¥§◊Õª√–‡∑»≠’ËªÿÉππ—Èπ √–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“

∑’Ë·μ°μà“ß°—π�àßº≈μàÕ§à“‡©≈’Ë¬¥â“π§«“¡μ—Èß„®´◊ÈÕ¢ÕßºŸâ

∫√‘‚¿§„Àâ¡’§«“¡·μ°μà“ß°—πÕ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘

‚¥¬ºŸâ∫√‘‚¿§¡’√–¥—∫§«“¡μ—Èß„® ◊́ÈÕ�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«

æ—πμË”¡“°°«à“�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß �à«π§à“‡©≈’Ë¬

¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ ¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“

·≈–¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“π—Èπ¡’§«“¡·μ°

μà“ß°—πÕ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ (¥Ÿμ“√“ß∑’Ë 6)

μ“√“ß∑’Ë 6 ·�¥ß§à“‡©≈’Ë¬¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§∑’Ë‰¥â√—∫Õ‘∑∏‘æ≈®“°√–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“ (�‘π§â“∑’Ë¡’ª√–‡∑»

·À≈àß°”‡π‘¥§◊Õª√–‡∑»≠’ËªÿÉπ)

æƒμ‘°√√¡ºŸâ∫√‘‚¿§
√–¥—∫§«“¡‡°’Ë¬«æ—π

M SD t p
¢Õß�‘π§â“

°“√√—∫√Ÿâ§ÿ≥¿“æ
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 3.14 0.78

0.75 .46
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 3.08 0.77

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.89 0.65

0.53 .60
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.84 0.68

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.89 0.62

0.09 .93
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.88 0.71

§«“¡μ—Èß„®´◊ÈÕ
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.13 0.91

-2.64 .01
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.55 1.12

À¡“¬‡Àμÿ: °“√„Àâ§–·ππ‡ªìπ·∫∫ 5 √–¥—∫ ‚¥¬ 1= ¡’∑—»π§μ‘„π‡™‘ß≈∫¡“°∑’Ë�ÿ¥ ‰ª®π∂÷ß 5 = ∑—»π§μ‘‡™‘ß∫«°¡“°∑’Ë�ÿ¥
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„π¢≥–∑’Ë�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π∑’Ë·μ°μà“ß°—π

∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ ª√–‡∑»∫—ß°≈“‡∑»�àßº≈„Àâ

§à“‡©≈’Ë¬¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ §à“‡©≈’Ë¬¥â“π∑—»π§μ‘∑’ËºŸâ

∫√‘‚¿§¡’μàÕμ√“�‘π§â“ ·≈–§à“‡©≈’Ë¬¥â“π§«“¡μ—Èß„®´◊ÈÕ¡’

§«“¡·μ°μà“ß°—πÕ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ ·μà§à“‡©≈’Ë¬

¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“π—Èπ¡’§«“¡·μ°μà“ß°—π

Õ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ‚¥¬ºŸâ∫√‘‚¿§„Àâ§–·ππ°“√

√—∫√Ÿâ§ÿ≥¿“æ·≈–∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“„π�‘π§â“∑’Ë¡’

√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß¡“°°«à“�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«

æ—πμË” ·μàºŸâ∫√‘‚¿§¡’√–¥—∫§«“¡μ—Èß„®´◊ÈÕ„π�‘π§â“∑’Ë¡’

§«“¡‡°’Ë¬«æ—πμË”¡“°°«à“�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß

(¥Ÿμ“√“ß∑’Ë 7)

μ“√“ß∑’Ë 7 ·�¥ß§à“‡©≈’Ë¬¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§∑’Ë‰¥â√—∫Õ‘∑∏‘æ≈®“°√–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“ (�‘π§â“∑’Ë¡’ª√–‡∑»

·À≈àß°”‡π‘¥§◊Õª√–‡∑»∫—ß°≈“‡∑»)

æƒμ‘°√√¡ºŸâ∫√‘‚¿§
√–¥—∫§«“¡‡°’Ë¬«æ—π

M SD t p
¢Õß�‘π§â“

°“√√—∫√Ÿâ§ÿ≥¿“æ
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 3.04 0.66

3.06 .00
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.84 0.64

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.79 0.64

1.44 .15
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.67 0.67

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.78 0.49

2.42 .02
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.62 0.58

§«“¡μ—Èß„®´◊ÈÕ
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.12 0.74

-2.00 .049
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.35 0.99

À¡“¬‡Àμÿ: °“√„Àâ§–·ππ‡ªìπ·∫∫ 5 √–¥—∫ ‚¥¬ 1= ¡’∑—»π§μ‘„π‡™‘ß≈∫¡“°∑’Ë�ÿ¥ ‰ª®π∂÷ß 5 = ∑—»π§μ‘‡™‘ß∫«°¡“°∑’Ë�ÿ¥
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�”À√—∫°“√∑¥�Õ∫º≈°√–∑∫À≈—°¢Õß√–¥—∫§«“¡

‡°’Ë¬«æ—π¢Õß�‘π§â“∑’Ë·μ°μà“ß°—π„π�‘π§â“∑’Ë¡’ª√–‡∑»ºŸâº≈‘μ

§◊Õ ª√–‡∑»≠’ËªÿÉπ æ∫«à“ √–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“

∑’Ë·μ°μà“ß°—π�àßº≈μàÕ§à“‡©≈’Ë¬¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ §à“

‡©≈’Ë¬¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ ·≈–§à“‡©≈’Ë¬¥â“π

∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“„Àâ¡’§«“¡·μ°μà“ß°—π

Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ �à«π§à“‡©≈’Ë¬¥â“π§«“¡μ—Èß„®´◊ÈÕ

π—Èπ¡’§«“¡·μ°μà“ß°—πÕ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ‚¥¬

ºŸâ∫√‘‚¿§„Àâ§–·ππ°“√√—∫√Ÿâ§ÿ≥¿“æ ∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“

√«¡∑—Èß∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“„π�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—π�Ÿß¡“°°«à“�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” (¥Ÿ

μ“√“ß∑’Ë 8)

μ“√“ß∑’Ë 8 ·�¥ß§à“‡©≈’Ë¬¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§∑’Ë‰¥â√—∫Õ‘∑∏‘æ≈®“°√–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“ (�‘π§â“∑’Ë¡’ª√–‡∑»

ºŸâº≈‘μ§◊Õª√–‡∑»≠’ËªÿÉπ

æƒμ‘°√√¡ºŸâ∫√‘‚¿§
√–¥—∫§«“¡‡°’Ë¬«æ—π

M SD t p
¢Õß�‘π§â“

°“√√—∫√Ÿâ§ÿ≥¿“æ
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 3.26 0.66

3.55 .00
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 3.04 0.60

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.95 0.60

2.15 .04
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.77 0.62

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.91 0.49

2.56 .01
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.73 0.58

§«“¡μ—Èß„®´◊ÈÕ
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.28 0.80

-1.09 .28
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.42 1.01

À¡“¬‡Àμÿ: °“√„Àâ§–·ππ‡ªìπ·∫∫ 5 √–¥—∫ ‚¥¬ 1= ¡’∑—»π§μ‘„π‡™‘ß≈∫¡“°∑’Ë�ÿ¥ ‰ª®π∂÷ß 5 = ∑—»π§μ‘‡™‘ß∫«°¡“°∑’Ë�ÿ¥
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„π¢≥–∑’Ë�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»∫—ß°≈“‡∑»„π

√–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“∑’Ë·μ°μà“ß°—ππ—Èπ�àßº≈„Àâ

§à“‡©≈’Ë¬¥â“π§«“¡μ—Èß„® ◊́ÈÕ¢ÕßºŸâ∫√‘‚¿§¡’§«“¡·μ°μà“ß°—π

Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ ·μà§à“‡©≈’Ë¬¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ

§à“‡©≈’Ë¬¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ ·≈–§à“‡©≈’Ë¬

¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“π—Èπ¡’§«“¡·μ°μà“ß°—π

Õ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ‚¥¬�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—πμË”¡’√–¥—∫§«“¡μ—Èß„® ◊́ÈÕ¢ÕßºŸâ∫√‘‚¿§¡“°°«à“�‘π§â“

∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß ¥—ßπ—Èπ ®÷ß°≈à“«‰¥â«à“ º≈°“√

«‘®—¬„π§√—Èßπ’È¬Õ¡√—∫�¡¡μ‘∞“π¢âÕ∑’Ë 3 ‡æ’¬ß∫“ß�à«π‡∑à“π—Èπ

(¥Ÿμ“√“ß∑’Ë 9)

μ“√“ß∑’Ë 9 ·�¥ß§à“‡©≈’Ë¬¢Õßæƒμ‘°√√¡ºŸâ∫√‘‚¿§∑’Ë‰¥â√—∫Õ‘∑∏‘æ≈®“°√–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“ (�‘π§â“∑’Ë¡’ª√–‡∑»

ºŸâº≈‘μ§◊Õª√–‡∑»∫—ß°≈“‡∑»)

æƒμ‘°√√¡ºŸâ∫√‘‚¿§
√–¥—∫§«“¡‡°’Ë¬«æ—π

M SD t p
¢Õß�‘π§â“

°“√√—∫√Ÿâ§ÿ≥¿“æ
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.92 0.74

0.53 .60
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.88 0.81

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.72 0.66

-0.16 .88
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.74 0.74

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 2.77 0.62

-0.03 .98
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.77 0.73

§«“¡μ—Èß„®´◊ÈÕ
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß 1.98 0.83

-3.44 .00
�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” 2.49 1.12

À¡“¬‡Àμÿ: °“√„Àâ§–·ππ‡ªìπ·∫∫ 5 √–¥—∫ ‚¥¬ 1= ¡’∑—»π§μ‘„π‡™‘ß≈∫¡“°∑’Ë�ÿ¥ ‰ª®π∂÷ß 5 = ∑—»π§μ‘‡™‘ß∫«°¡“°∑’Ë�ÿ¥
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„π�à«π¢Õß°“√∑¥�Õ∫�¡¡μ‘∞“π¢âÕ∑’Ë 4 ∑’Ë°≈à“«

«à“¿“æ≈—°…≥å¢Õßª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ ·≈–¿“æ

≈—°…≥å¢Õßª√–‡∑»ºŸâº≈‘μ�‘π§â“ „π√–¥—∫§«“¡‡°’Ë¬«æ—π

¢Õß�‘π§â“∑’Ë·μ°μà“ß°—π�àßº≈°√–∑∫√à«¡°—π (Interaction

Effect) μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§π—Èπæ∫«à“ ∑—Èßª√–‡¿∑

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß·≈–�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—πμË” ¿“æ≈—°…≥å¢Õßª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

·≈–¿“æ≈—°…≥å¢Õßª√–‡∑»ºŸâº≈‘μ�‘π§â“�àßº≈°√–∑∫

√à«¡°—πμàÕæƒμ‘°√√¡ºŸâ∫√‘‚¿§§◊Õ °“√√—∫√Ÿâ§ÿ≥¿“æ ∑—»π§μ‘

∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ ∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“ ·≈–

§«“¡μ—Èß„®´◊ÈÕ „Àâ§à“‡©≈’Ë¬¡’§«“¡·μ°μà“ß°—πÕ¬à“ß‰¡à¡’π—¬

�”§—≠∑“ß�∂‘μ‘ ¥—ßπ—Èπ ®÷ß°≈à“«‰¥â«à“ º≈°“√«‘®—¬„π§√—Èßπ’È

ªØ‘‡�∏�¡¡μ‘∞“π¢âÕ∑’Ë 4 ∑—Èß„πª√–‡¿∑�‘π§â“∑’Ë¡’√–¥—∫

§«“¡‡°’Ë¬«æ—π�Ÿß (√Õß‡∑â“°’Ã“) ·≈–�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—πμË” (√Õß‡∑â“·μ–)

Õ¿‘ª√“¬º≈°“√«‘®—¬
„π�à«π¢Õß°“√«‘‡§√“–Àå·≈–Õ¿‘ª√“¬º≈�“¡“√∂

®”·π°ÕÕ°‡ªìπ 4 �à«π¥â«¬°—π §◊Õ 1) º≈°√–∑∫¢Õß

¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“∑’Ë¡’μàÕæƒμ‘°√√¡

ºŸâ∫√‘‚¿§ 2) º≈°√–∑∫¢Õß¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ

�‘π§â“∑’Ë¡’μàÕæƒμ‘°√√¡ºŸâ∫√‘‚¿§ 3) º≈°√–∑∫¢Õß√–¥—∫

§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“∑’Ë¡’μàÕæƒμ‘°√√¡ºŸâ∫√‘‚¿§ ·≈–

4) º≈°√–∑∫√à«¡°—π¢Õß¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥

�‘π§â“ ·≈–¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“ „π√–¥—∫

§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“∑’Ë·μ°μà“ß∑’Ë¡’μàÕæƒμ‘°√√¡¢Õß

ºŸâ∫√‘‚¿§ ‚¥¬¡’√“¬≈–‡Õ’¬¥¥—ßμàÕ‰ªπ’È

º≈°√–∑∫¢Õß¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“∑’Ë¡’μàÕ

æƒμ‘°√√¡ºŸâ∫√‘‚¿§

º≈°“√«‘®—¬„π�à«π·√°�”À√—∫�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—π�Ÿß§◊Õ °“√∑¥�Õ∫º≈°√–∑∫¢Õß¿“æ≈—°…≥å

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§„π

¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“ æ∫«à“ �‘π§â“∑’Ë¡’ª√–‡∑»

·À≈àß°”‡π‘¥§◊Õ ª√–‡∑»≠’ËªÿÉπ¡’§à“‡©≈’Ë¬�Ÿß°«à“�‘π§â“∑’Ë¡’

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“§◊Õ ª√–‡∑»∫—ß°≈“‡∑» Õ¬à“ß

‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ‡π◊ËÕß®“°�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—π�Ÿßπ—Èπ ºŸâ∫√‘‚¿§®–„Àâ§«“¡�π„®‡ªìπÕ¬à“ß¡“°

„π°“√§âπÀ“·≈–æ‘®“√≥“¢âÕ¡Ÿ≈¢Õß�‘π§â“Õ¬à“ß≈–‡Õ’¬¥

√Õ∫§Õ∫°àÕπ°“√μ—¥�‘π„®´◊ÈÕ (Vaughn, 1980) ¥—ßπ—Èπ

ºŸâ∫√‘‚¿§®÷ß‰¡à‰¥âæ‘®“√≥“�‘π§â“·≈–ª√–‡¡‘π§ÿ≥¿“æ¢Õß

�‘π§â“®“°Õß§åª√–°Õ∫¥â“π¿“æ≈—°…≥åª√–‡∑»·À≈àß

°”‡π‘¥�‘π§â“‡æ’¬ß‡∑à“π—Èπ ·μàºŸâ∫√‘‚¿§¬—ßμâÕßæ‘®“√≥“„π

‡√◊ËÕß§ÿ≥�¡∫—μ‘μà“ßÊ ¢Õß�‘π§â“¥â«¬ ´÷Ëßº≈°“√«‘®—¬∑’Ë‰¥â

„π§√—Èßπ’È¡’§«“¡�Õ¥§≈âÕß°—∫º≈°“√«‘®—¬¢Õß Johansson,

Douglas ·≈– Nonaka (1985) ∑’Ë°≈à“««à“ ª√–‡∑»

·À≈àß°”‡π‘¥�‘π§â“‰¡à¡’Õ‘∑∏‘æ≈À√◊Õ¡’Õ‘∑∏‘æ≈‡æ’¬ß‡≈Á°

πâÕ¬μàÕ°“√√—∫√Ÿâ§ÿ≥¿“æ�‘π§â“¢ÕßºŸâ∫√‘‚¿§ ´÷Ëß�‘π§â“∑’Ë„™â

„πß“π«‘®—¬¥—ß°≈à“«§◊Õ √∂¬πμå ‚¥¬ºŸâ∫√‘‚¿§®–„Àâ§«“¡

�”§—≠°—∫°“√æ‘®“√≥“§ÿ≥�¡∫—μ‘„π¥â“πμà“ßÊ ¢Õß√∂¬πμå

¡“°°«à“ ‡æ◊ËÕª√–‡¡‘π«à“√∂¬πμå√ÿàππ—Èπ¡’§ÿ≥¿“æ∑’Ë¥’À√◊Õ‰¡à

´÷Ëß¡’§«“¡§≈â“¬§≈÷ß°—∫°“√∑¥≈Õß„π§√—Èßπ’È∑’ËºŸâ‡¢â“√à«¡

°“√∑¥≈Õß®–‰¡à‰¥âª√–‡¡‘π§ÿ≥¿“æ¢Õß√Õß‡∑â“°’Ã“´÷Ëß

‡ªìπ�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß‚¥¬æ‘®“√≥“®“°Õß§å

ª√–°Õ∫„π¥â“π¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

‡æ’¬ßªí®®—¬‡¥’¬« ·μàÕ“®®–æ‘®“√≥“√“¬≈–‡Õ’¬¥‡°’Ë¬«°—∫

§ÿ≥�¡∫—μ‘„π¥â“πμà“ßÊ ¢Õß�‘π§â“∑’Ë¡’Õ¬Ÿà„π™‘Èπß“π‚¶…≥“

¥â«¬ �”À√—∫º≈°“√«‘®—¬„π¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“

·≈–¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“æ∫«à“ ¿“æ

≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“∑’Ë·μ°μà“ß°—π�àßº≈„Àâ

§à“‡©≈’Ë¬¡’§«“¡·μ°μà“ß°—πÕ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘

´÷Ëßº≈°“√«‘®—¬∑’Ë‰¥âπ—Èπ‡ªìπ‰ª„π∑”πÕß‡¥’¬«°—π°—∫ß“π«‘®—¬

¢Õß Erickson, Johansson ·≈– Chao (1984) ∑’Ë§âπ

æ∫«à“ ¿“æ≈—°…≥åª√–‡∑»¡’Õ‘∑∏‘æ≈μàÕ§«“¡‡™◊ËÕ ·μà‰¡à

�àßº≈μàÕ∑—»π§μ‘¢ÕßºŸâ∫√‘‚¿§ ‡π◊ËÕß®“°„π�‘π§â“∑’Ë¡’√–¥—∫

§«“¡‡°’Ë¬«æ—π�Ÿß ´÷Ëß„πß“π«‘®—¬¥—ß°≈à“«„™â√∂¬πμå‡ªìπ
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�‘π§â“„π°“√∑¥≈Õß ºŸâ∫√‘‚¿§®–æ‘®“√≥“∂÷ßÕß§åª√–°Õ∫

„π¥â“πÕ◊ËπÊ ¥â«¬ ‡™àπ √“§“ ·≈– §«“¡∑π∑“π ‡ªìπμâπ

¥—ßπ—Èπ Õß§åª√–°Õ∫„π‡√◊ËÕß¿“æ≈—°…≥åª√–‡∑»·À≈àß

°”‡π‘¥�‘π§â“®÷ß‰¡à¡’Õ‘∑∏‘æ≈μàÕ∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“·≈–

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“¢ÕßºŸâ‡¢â“√à«¡°“√∑¥≈Õß ‡™àπ

‡¥’¬«°—π°—∫º≈°“√∑¥≈Õß„π§√—È ßπ’È∑’Ë¢âÕ¡Ÿ≈„π¥â“π

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“‡æ’¬ßÕ¬à“ß‡¥’¬«Õ“®‰¡à�àßÕ‘∑∏‘æ≈

μàÕ∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“·≈–∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“¢Õß

ºŸâ‡¢â“√à«¡°“√∑¥≈Õß

·≈–�à«π�ÿ¥∑â“¬§◊Õ ¥â“π§«“¡μ—Èß„® ◊́ÈÕ ‚¥¬º≈°“√

«‘®—¬æ∫«à“ §à“‡©≈’Ë¬¢Õß�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ

ª√–‡∑»≠’ËªÿÉπ·μ°μà“ß®“°�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ

ª√–‡∑»∫—ß°≈“‡∑» Õ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ´÷Ëß

�Õ¥§≈âÕß°—∫ß“π«‘®—¬¢Õß Prendergast, Tsang ·≈–

Chan (2010) ∑’Ë∑”°“√∑¥�Õ∫ª√–‡∑»·À≈àß°”‡π‘¥

�‘π§â“¢Õß‡§√◊ËÕß§Õ¡æ‘«‡μÕ√å·∫∫æ°æ“ ‚¥¬º≈°“√«‘®—¬

æ∫«à“ ‡§√◊ËÕß§Õ¡æ‘«‡μÕ√å∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ

ª√–‡∑»≠’ËªÿÉπ‰¡à‰¥â¡’Õ‘∑∏‘æ≈μàÕ§«“¡μ—Èß„®´◊ÈÕ¢ÕßºŸâ∫√‘‚¿§

¡“°°«à“‡§√◊ËÕß§Õ¡æ‘«‡μÕ√å∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ

ª√–‡∑»‡°“À≈’ ‡π◊ËÕß®“°ºŸâ∫√‘‚¿§¡Õß«à“°“√μ—¥�‘π„®´◊ÈÕ

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿßπ—Èπ¡’§«“¡‡�’Ë¬ß„π‡√◊ËÕß

°“√‡ß‘π ºŸâ∫√‘‚¿§®÷ß‰¡à�“¡“√∂ª√–‡¡‘π�‘π§â“®“°‡æ’¬ß

·§à¢âÕ¡Ÿ≈„π‡√◊ËÕßª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“‡∑à“π—Èπ ·μà

®–æ‘®“√≥“¢âÕ¡Ÿ≈¢Õß�‘π§â“„π¥â“πÕ◊ËπÊ ‡™àπ §ÿ≥�¡∫—μ‘

¢Õß�‘π§â“ ¡“ª√–°Õ∫°“√μ—¥�‘π„®´◊ÈÕ�‘π§â“¥â«¬

„π≈”¥—∫μàÕ‰ª§◊Õ °“√∑¥�Õ∫º≈°√–∑∫À≈—°¢Õß

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“∑’Ë¡’μàÕæƒμ‘°√√¡ºŸâ∫√‘‚¿§

�”À√—∫�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” ‚¥¬„π�à«π·√°§◊Õ

¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ æ∫«à“ �‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß

°”‡π‘¥§◊Õ ª√–‡∑»≠’ËªÿÉπ¡’§à“‡©≈’Ë¬�Ÿß°«à“�‘π§â“∑’Ë¡’

ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ ª√–‡∑»∫—ß°≈“‡∑» Õ¬à“ß¡’π—¬

�”§—≠∑“ß�∂‘μ‘ ´÷Ëß�Õ¥§≈âÕß°—∫ß“π«‘®—¬¢Õß Ahmed

et al. (2004) ∑’Ë∑”°“√∑¥�Õ∫�‘π§â“ª√–‡¿∑Õ“À“√∑’Ë

π”‡¢â“®“°μà“ßª√–‡∑» ÷́Ëßº≈°“√∑¥≈Õßæ∫«à“ �‘π§â“

ª√–‡¿∑Õ“À“√∑’Ëπ”‡¢â“®“°ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å¥’�àßº≈

„ÀâºŸâ∫√‘‚¿§ª√–‡¡‘π§ÿ≥¿“æ�‘π§â“¥’°«à“�‘π§â“∑’Ë¡“®“°

ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å∑’Ë‰¡à¥’ �”À√—∫¥â“π∑—»π§μ‘¢ÕßºŸâ

∫√‘‚¿§∑’Ë¡’μàÕ�‘π§â“æ∫«à“ §à“‡©≈’Ë¬¢Õß�‘π§â“∑’Ë¡’ª√–‡∑»

·À≈àß°”‡π‘¥§◊Õ ª√–‡∑»≠’ËªÿÉπ¡’§«“¡·μ°μà“ß®“°�‘π§â“

∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ ª√–‡∑»∫—ß°≈“‡∑» Õ¬à“ß

‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ́ ÷Ëß�“¡“√∂Õ∏‘∫“¬μ“¡·∫∫®”≈Õß

°√–∫«π°“√„™â¿“æ≈—°…≥å¢Õßª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

„π°“√ª√–‡¡‘π�‘π§â“¢Õß Laroche, Papadopoulos,

Heslop ·≈– Mourali (2005) ∑’ËÕ∏‘∫“¬«à“ §«“¡‡™◊ËÕ

∑’ËºŸâ∫√‘‚¿§¡’‡°’Ë¬«°—∫ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“¡’Õ‘∑∏‘æ≈

μàÕ¿“æ≈—°…≥å¢Õßª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ ÷́Ëß®–π”

‰ª�Ÿà°“√�√â“ß§«“¡‡™◊ËÕ∑’Ë¡’μàÕ�‘π§â“¢ÕßºŸâ∫√‘‚¿§ ·≈–‡°‘¥

‡ªìπ°“√ª√–‡¡‘π�‘π§â“À√◊Õ‡°‘¥‡ªìπ∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“

·μà‡π◊ËÕß®“°√Õß‡∑â“·μ–‡ªìπ�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π

μË”´÷Ëß‡ªìπ�‘π§â“∑’Ë¡’§«“¡‡�’Ë¬ß∑“ß¥â“π°“√‡ß‘πμË” ºŸâ∫√‘‚¿§

®÷ß‰¡à‰¥â„Àâ§«“¡�π„®°—∫¢âÕ¡Ÿ≈¢Õß�‘π§â“„π‡√◊ËÕßª√–‡∑»

·À≈àß°”‡π‘¥�‘π§â“¡“°‡∑à“„¥π—° ®÷ßÕ“®°≈à“«‰¥â«à“ „π

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË”π—Èπ ‰¡à«à“�‘π§â“®–¡’

ª√–‡∑»·À≈àß°”‡π‘¥¡“®“°ª√–‡∑»„¥°Á‰¡à‰¥â�àßº≈μàÕ

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“ �”À√—∫�à«πμàÕ‰ª§◊Õ ¥â“π∑—»π§μ‘∑’Ë

ºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“æ∫«à“ �‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß

°”‡π‘¥§◊Õ ª√–‡∑»≠’ËªÿÉπ¡’§à“‡©≈’Ë¬¥â“π∑—»π§μ‘∑’Ë¡’μàÕ

μ√“�‘π§â“�Ÿß°«à“�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ  ª√–‡∑»

∫—ß°≈“‡∑» Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ ´÷Ëß�“¡“√∂Õ∏‘∫“¬

‰¥âμ“¡·∫∫®”≈Õß∑’Ë�“¡“√∂¬◊¥À¬ÿàπ‰¥â (Single Flexible

Model) ¢Õß Knight ·≈– Calatone (2000) ∑’ËÕ∏‘∫“¬

∂÷ßªí®®—¬∑’Ë¡’Õ‘∑∏‘æ≈μàÕ∑—»π§μ‘¢ÕßºŸâ∫√‘‚¿§ ́ ÷Ëß‰¥â·°à ªí®®—¬

„π¥â“π¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ ·≈–ªí®®—¬

„π¥â“π§«“¡‡™◊ËÕ∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ ´÷Ëß·�¥ß„Àâ‡ÀÁπ∂÷ß

°√–∫«π°“√∑’Ë‡™◊ËÕ¡‚¬ß°—π¢Õß∑—Èß�Õßªí®®—¬∑’Ë�àßº≈μàÕ

∑—»π§μ‘¢ÕßºŸâ∫√‘‚¿§‚¥¬‰¡à‰¥â¡’§«“¡‡°’Ë¬«¢âÕß°—∫√–¥—∫
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§«“¡§ÿâπ‡§¬À√◊Õ§«“¡√Ÿâ∑’ËºŸâ∫√‘‚¿§‡§¬¡’‡°’Ë¬«°—∫�‘π§â“

°≈à“«§◊Õ ‰¡à«à“ºŸâ∫√‘‚¿§®–¡’§«“¡√ŸâÀ√◊Õ§«“¡§ÿâπ‡§¬‡°’Ë¬«°—∫

�‘π§â“π—ÈπÀ√◊Õ‰¡à ªí®®—¬„π¥â“π¿“æ≈—°…≥åª√–‡∑»·À≈àß

°”‡π‘¥�‘π§â“·≈–ªí®®—¬„π¥â“π§«“¡‡™◊ËÕ‡°’Ë¬«°—∫�‘π§â“°Á

�“¡“√∂¡’Õ‘∑∏‘æ≈μàÕ∑—»π§μ‘¢ÕßºŸâ∫√‘‚¿§‰¥â ‚¥¬∑—»π§μ‘

¢ÕßºŸâ∫√‘‚¿§Õ“®‰¥â√—∫Õ‘∑∏‘æ≈‚¥¬μ√ß®“°ªí®®—¬„¥ªí®®—¬

Àπ÷Ëß À√◊ÕÕ“®‰¥â√—∫Õ‘∑∏‘æ≈√à«¡°—π®“°∑—Èß�Õßªí®®—¬‰¥â

‡™àπ°—π ·≈–�à«π�ÿ¥∑â“¬§◊Õ ¥â“π§«“¡μ—Èß„® ◊́ÈÕ æ∫«à“

§à“‡©≈’Ë¬¢Õß�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ ª√–‡∑»

≠’ËªÿÉπ ¡’§«“¡·μ°μà“ß®“°§à“‡©≈’Ë¬¢Õß�‘π§â“∑’Ë¡’ª√–‡∑»

·À≈àß°”‡π‘¥§◊Õ ª√–‡∑»∫—ß°≈“‡∑» Õ¬à“ß‰¡à¡’π—¬�”§—≠

∑“ß�∂‘μ‘ ´÷Ëß Ahmed et al. (2004) ‰¥âÕ∏‘∫“¬‰«â„π

ß“π«‘®—¬«à“ �‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË”∫“ßª√–‡¿∑

�‘π§â“π—Èπ ºŸâ∫√‘‚¿§Õ“®¡Õß«à“‡ªìπ°“√μ—¥�‘π„®´◊ÈÕ„π�‘Ëß∑’Ë

‰¡à‰¥â¡’§«“¡�”§—≠¡“°π—° ¥—ßπ—Èπ ºŸâ∫√‘‚¿§®÷ß¡’·π«‚πâ¡

∑’Ë®–‰¡à„Àâ§«“¡�π„®°—∫¢âÕ¡Ÿ≈™’È·π–„π¥â“πª√–‡∑»·À≈àß

°”‡π‘¥�‘π§â“¡“°‡∑à“„¥·μàºŸâ∫√‘‚¿§®–‡≈◊Õ°´◊ÈÕ�‘π§â“μ“¡

§«“¡‡§¬™‘π¢Õßμπ‡Õß ‚¥¬Õ“®‡≈◊Õ°�‘π§â“®“°μ√“�‘π§â“

∑’Ë„™â‡ªìπª√–®”À√◊Õ‰¥â√—∫§«“¡π‘¬¡„π¢≥–π—Èπ

º≈°√–∑∫¢Õß¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’Ë¡’μàÕ

æƒμ‘°√√¡ºŸâ∫√‘‚¿§

º≈°“√∑¥�Õ∫º≈°√–∑∫À≈—°¢Õß¿“æ≈—°…≥å

ª√–‡∑»ºŸâº≈‘μ�‘π§â“„π�à«π·√°�”À√—∫�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—π�Ÿß§◊Õ¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ æ∫«à“ �‘π§â“∑’Ëº≈‘μ®“°

ª√–‡∑»≠’ËªÿÉπ¡’§à“‡©≈’Ë¬�Ÿß°«à“�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»

∫—ß°≈“‡∑»Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘´÷Ëß�Õ¥§≈âÕß°—∫ß“π

«‘®—¬¢Õß Tse ·≈– Gorn (1993) ∑’Ë§âπæ∫«à“ ºŸâ∫√‘‚¿§

¡’°“√ª√–‡¡‘π§ÿ≥¿“æ¢Õß√–∫∫‡§√◊ËÕß‡�’¬ßμ√“�‘π§â“

SONY ∑’Ëº≈‘μ„πª√–‡∑»≠’ËªÿÉπ«à“¡’§ÿ≥¿“æ¥’°«à“�‘π§â“∑’Ë

º≈‘μ®“°ª√–‡∑»Õ‘π‚¥π’‡´’¬ ‡π◊ËÕß®“°ª√–‡∑»≠’ËªÿÉπ‡ªìπ

ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å∑’Ë¥’·≈–¡’§«“¡πà“‡™◊ËÕ∂◊Õ¡“°°«à“

ºŸâ∫√‘‚¿§®÷ß√Ÿâ�÷°™◊Ëπ™Õ∫„π�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»∑’Ë¡’

¿“æ≈—°…≥å∑’Ë¥’°«à“Õ¬à“ßª√–‡∑»≠’ËªÿÉπ Õ’°∑—Èß Teas ·≈–

Agarwal (2000) ´÷Ëß∑”°“√»÷°…“‡°’Ë¬«°—∫§«“¡

�—¡æ—π∏å¢Õß¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“·≈–°“√√—∫√Ÿâ

§ÿ≥¿“æ¢Õß�‘π§â“¬—ß‰¥â°≈à“«„π∑”πÕß‡¥’¬«°—π«à“ ª√–‡∑»

ºŸâº≈‘μ�‘π§â“∑’Ë¡’¿“æ≈—°…≥å„π‡™‘ß∫«°�“¡“√∂�àßÕ‘∑∏‘æ≈

„π‡™‘ß∫«°μàÕ°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“‰¥â „π∑“ßμ√ß

°—π¢â“¡ À“°ª√–‡∑»ºŸâº≈‘μ�‘π§â“¡’¿“æ≈—°…≥å„π‡™‘ß≈∫

°Á�“¡“√∂�àßº≈„ÀâºŸâ∫√‘‚¿§¡’°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“

„π‡™‘ß≈∫‰¥â‡™àπ°—π πÕ°®“°π’È º≈°“√«‘®—¬„π§√—Èßπ’È¬—ß

�Õ¥§≈âÕß°—∫ß“π«‘®—¬¢Õß¡—≈≈‘¬“ �ÿ«√√≥«—≤πå (2548)

∑’Ë∑”°“√∑¥�Õ∫¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’Ë�àßº≈

μàÕ°“√ª√–‡¡‘π�‘π§â“¢ÕßºŸâ∫√‘‚¿§ ´÷Ëßº≈°“√«‘®—¬æ∫«à“

§à“‡©≈’Ë¬„π¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“∑’Ëº≈‘μ¡“®“°

ª√–‡∑»∑’Ëæ—≤π“·≈â« (ª√–‡∑»�À√—∞Õ‡¡√‘°“) ¡’§à“¡“°

°«à“§à“‡©≈’Ë¬¢Õß�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»°”≈—ßæ—≤π“

(ª√–‡∑»®’π) Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ ®÷ßÕ“®°≈à“«‰¥â«à“

¿“æ≈—°…≥å¢Õßª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’Ë·μ°μà“ß°—π�àßº≈

„ÀâºŸâ∫√‘‚¿§¡’°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“∑’Ë·μ°μà“ß°—π ≈”¥—∫

∂—¥¡“§◊Õ ¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ æ∫«à“ �‘π§â“

∑’Ëº≈‘μ®“°ª√–‡∑»≠’ËªÿÉπ¡’§à“‡©≈’Ë¬�Ÿß°«à“�‘π§â“∑’Ëº≈‘μ®“°

ª√–‡∑»∫—ß°≈“‡∑»Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ ́ ÷Ëß�Õ¥§≈âÕß

°—∫ß“π«‘®—¬¢Õßæ√√≥«¥’ æ“π‘™ (2549) ∑’Ëæ∫«à“ ¿“æ

≈—°…≥å¢Õßª√–‡∑»ºŸâº≈‘μ�‘π§â“¡’Õ‘∑∏‘æ≈‚¥¬μ√ßμàÕ

∑—»π§μ‘∑’ËºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡’μàÕ�‘π§â“‰Œ‡∑§ ‚¥¬

�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»∑’Ëæ—≤π“·≈â« (ª√–‡∑»≠’ËªÿÉπ) ¡’

§à“‡©≈’Ë¬�Ÿß°«à“�‘π§â“∑’Ëº≈‘μ„πª√–‡∑»∑’Ë°”≈—ßæ—≤π“

(ª√–‡∑»‡«’¬¥π“¡) Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘

„π¢≥–∑’Ëº≈°“√«‘®—¬„π�à«π¢Õß∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’

μàÕμ√“�‘π§â“æ∫«à“ �‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»≠’ËªÿÉπ¡’§à“

‡©≈’Ë¬∑’Ë·μ°μà“ß®“°�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»∫—ß°≈“‡∑»

Õ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ´÷Ëß�“¡“√∂Õ∏‘∫“¬μ“¡·∫∫

®”≈Õß·∫∫‡À¡“√«¡ (Halo Model) ‰¥â«à“ À“°ºŸâ

∫√‘‚¿§‰¡à¡’§«“¡√Ÿâ∑’Ë‡æ’¬ßæÕÀ√◊Õ‰¡à¡’§«“¡§ÿâπ‡§¬°—∫



48...   Journal of Public Relations and Advertising  Vol. 11 No. 2 2018

�‘π§â“À√◊Õμ√“�‘π§â“π—Èπ ºŸâ∫√‘‚¿§®–�√â“ß§«“¡‡™◊ËÕ‡°’Ë¬«

°—∫�‘π§â“‚¥¬°“√π”¢âÕ¡Ÿ≈‡°’Ë¬«°—∫¿“æ≈—°…≥åª√–‡∑»

ºŸâº≈‘μ�‘π§â“¡“�√â“ß‡ªìπ§«“¡‡™◊ËÕ∑’Ë¡’μàÕª√–‡∑»·Ààßπ—Èπ

·≈â«®÷ßπ”‰ª�Ÿà°“√Õπÿ¡“π∂÷ß§ÿ≥¿“æ¢Õß�‘π§â“ ·≈–‡°‘¥

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“ ·≈–Õ“®�àßº≈‚¥¬ÕâÕ¡μàÕ∑—»π§μ‘∑’Ë

ºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“ºà“π∑“ß§«“¡‡™◊ËÕπ—Èπ¢ÕßºŸâ∫√‘‚¿§

(Han, 1989) ®÷ßÕ“®°≈à“«‰¥â«à“ ¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ

�‘π§â“Õ“®�àßÕ‘∑∏‘æ≈„π∑“ßÕâÕ¡ ·μà‰¡à¡’Õ‘∑∏‘æ≈‚¥¬μ√ß

μàÕ∑—»π§μ‘∑’ËºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡’μàÕμ√“�‘π§â“ ·≈–

�à«π�ÿ¥∑â“¬§◊Õ ¥â“π§«“¡μ—Èß„®´◊ÈÕ ´÷Ëßº≈°“√«‘®—¬„π§√—Èß

π’Èæ∫«à“ ¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’Ë·μ°μà“ß°—π

�àßº≈„Àâ§«“¡μ—Èß„®´◊ÈÕ�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»≠’ËªÿÉπ·≈–

ª√–‡∑»∫—ß°≈“‡∑»¢Õß°≈ÿà¡ºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡’§«“¡

·μ°μà“ß°—πÕ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘ ‚¥¬º≈°“√«‘®—¬∑’Ë

‰¥â�Õ¥§≈âÕß°—∫ß“π«‘®—¬¢Õß Knight (1999) ∑’Ë§âπæ∫

«à“ ¿“æ≈—°…≥å¢Õßª√–‡∑»ºŸâº≈‘μ�‘π§â“�àßÕ‘∑∏‘æ≈μàÕ

§«“¡μ—Èß„®´◊ÈÕ�‘π§â“¢ÕßºŸâ∫√‘‚¿§ ‚¥¬ºŸâ‡¢â“√à«¡°“√∑¥≈Õß

√Ÿâ�÷°™◊Ëπ™Õ∫·≈–¡’§«“¡μ—Èß„® ◊́ÈÕ‡§√◊ËÕß‰¡‚§√‡«ø∑’Ëº≈‘μ

®“°ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å∑’Ë¥’¡“°°«à“�‘π§â“∑’Ëº≈‘μ®“°

ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å∑’Ë‰¡à¥’ ‚¥¬‰¡à‰¥â„Àâ§«“¡�π„®«à“

∫√‘…—∑‡®â“¢Õß�‘π§â“®–¡’ª√–‡∑»·À≈àß°”‡π‘¥¡“®“°

ª√–‡∑»„¥ ®“°ß“π«‘®—¬π’È®÷ß°≈à“«‰¥â«à“ §«“¡μ—Èß„® ◊́ÈÕ

¢ÕßºŸâ∫√‘‚¿§‰¥â√—∫Õ‘∑∏‘æ≈®“°ª√–‡∑»·À≈àßº≈‘μ�‘π§â“

¡“°°«à“ª√–‡∑»·À≈àß°”‡π‘¥¢Õß�‘π§â“À√◊Õ∫√‘…—∑

�”À√—∫º≈°“√«‘®—¬„π�à«π¢Õß�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—πμË”æ∫«à“ ¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ·≈–∑—»π§μ‘∑’ËºŸâ

∫√‘‚¿§¡’μàÕ�‘π§â“π—Èπ §à“‡©≈’Ë¬¢Õß�‘π§â“∑’Ëº≈‘μ®“°

ª√–‡∑»≠’ËªÿÉπ·≈–ª√–‡∑»∫—ß°≈“‡∑»π—Èπ ¡’§«“¡·μ°

μà“ß°—πÕ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ´÷Ëßº≈°“√∑¥≈Õß¥—ß

°≈à“«¢—¥·¬âß°—∫ß“π«‘®—¬¢Õß Hamzaoui-Essoussi,

Merunka ·≈– Bartikowski (2011) ∑’Ë°≈à“««à“ ¿“æ

≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“�àßº≈μàÕ°“√ª√–‡¡‘π§ÿ≥¿“æ

¢Õß�‘π§â“ ·≈–�àßº≈μàÕ‰ª¬—ß∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“ ·μà

‡π◊ËÕß®“°ß“π«‘®—¬¥—ß°≈à“«∑¥�Õ∫°—∫‡§√◊ËÕß√—∫‚∑√∑—»πå

´÷Ëß‡ªìπ�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß ®÷ß�“¡“√∂Õ∏‘∫“¬

‰¥â«à“ „π°√≥’∑’Ë�‘π§â“¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” ºŸâ∫√‘‚¿§

®÷ßÕ“®‰¡à‰¥â„Àâ§«“¡�π„®°—∫°“√æ‘®“√≥“Õß§åª√–°Õ∫

¢Õß�‘π§â“„π¥â“πª√–‡∑»ºŸâº≈‘μ�‘π§â“¡“°‡∑à“„¥π—° ·¡â«à“

„π°“√æ‘®“√≥“�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”μ“¡·∫∫®”≈Õß

°“√‚πâ¡πâ“«„®„π°“√‡ª≈’Ë¬π∑—»π§μ‘ (Elaboration

Likelihood Model) ¢Õß Petty ·≈– Cacioppo

(1986) ∑’ËÕ∏‘∫“¬«à“ �‘π§â“∑’Ë¡’ºŸâ∫√‘‚¿§¡’√–¥—∫§«“¡‡°’Ë¬«

æ—πμË” ºŸâ∫√‘‚¿§®–‡≈◊Õ°„™â‡�âπ∑“ß�“¬√Õß„π°“√

ª√–‡¡‘π�‘π§â“ ‡™àπ °“√æ‘®“√≥“�‘π§â“®“°¢âÕ¡Ÿ≈„π¥â“π

ª√–‡∑»ºŸâº≈‘μ�‘π§â“ Õ¬à“ß‰√°Áμ“¡ „π�‘π§â“∑’Ë¡’√–¥—∫

§«“¡‡°’Ë¬«æ—πμË”∫“ßª√–‡¿∑�‘π§â“π—Èπ ºŸâ∫√‘‚¿§°Á¡’·π«

‚πâ¡∑’Ë®–‰¡à�π„®„π‡√◊ËÕß¢âÕ¡Ÿ≈™’È·π–¢Õß�‘π§â“‡∑à“„¥

(Ahmed et al., 2004) ºŸâ∫√‘‚¿§®÷ß‰¡à‰¥â„Àâ§«“¡

�”§—≠‡°’Ë¬«°—∫¿“æ≈—°…≥å¢Õßª√–‡∑»ºŸâº≈‘μ�‘π§â“¡“°π—°

¥—ßπ—Èπ �”À√—∫�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” ª√–‡∑»

ºŸâº≈‘μ�‘π§â“∑’Ë·μ°μà“ß°—π®÷ß‰¡à¡’Õ‘∑∏‘æ≈μàÕ°“√√—∫√Ÿâ§ÿ≥¿“æ

·≈–∑—»π§μ‘∑’ËºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡’μàÕ�‘π§â“ „π�à«π

¢Õßº≈°“√∑¥�Õ∫„π¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“

�‘π§â“π—Èπ æ∫«à“ §à“‡©≈’Ë¬¢Õß�‘π§à“∑’Ëº≈‘μ®“°ª√–‡∑»

≠’ËªÿÉπ¡’§«“¡·μ°μà“ß®“°�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»

∫—ß°≈“‡∑» Õ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß�∂‘μ‘ ´÷Ëß�“¡“√∂

Õ∏‘∫“¬‰¥â¥â«¬·∫∫®”≈Õß·∫∫‡À¡“√«¡ (Halo Model)

∑’ËÕ∏‘∫“¬«à“ „π°√≥’∑’ËºŸâ∫√‘‚¿§μâÕß∑”°“√ª√–‡¡‘π

§ÿ≥�¡∫—μ‘¢Õß�‘π§â“„À¡à∑’ËºŸâ∫√‘‚¿§‰¡à√Ÿâ®—°À√◊Õ‰¡à¡’§«“¡

§ÿâπ‡§¬°—∫�‘π§â“π—Èπ ºŸâ∫√‘‚¿§®”‡ªìπ∑’Ë®–μâÕßπ”¢âÕ¡Ÿ≈

‡°’Ë¬«°—∫ª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’ËºŸâ∫√‘‚¿§‡§¬√—∫√Ÿâ¡“°àÕπ

Àπâ“π—Èπ¡“�√â“ß‡ªìπ§«“¡‡™◊ËÕ∑’Ë¡’μàÕª√–‡∑»·Ààßπ—Èπ

·≈â«®÷ßπ”‰ª�Ÿà°“√�√â“ß§«“¡‡™◊ËÕ∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“„π

¿“æ√«¡ ·≈–�ÿ¥∑â“¬®÷ßπ”‰ª�Ÿà°“√�√â“ß§«“¡‡™◊ËÕ‡°’Ë¬«

°—∫μ√“�‘π§â“ ·≈â«‡°‘¥‡ªìπ∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“π—Èπ

(Han, 1989) ́ ÷Ëß·�¥ß„Àâ‡ÀÁπ«à“ ¿“æ≈—°…≥å¢Õßª√–‡∑»
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‰¡à‰¥â�àßº≈‚¥¬μ√ßμàÕ∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“

·μà®–¡’Õ‘∑∏‘æ≈ºà“π∑“ß§«“¡‡™◊ËÕ∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“

®÷ßÕ“®°≈à“«‚¥¬�√ÿª‰¥â«à“ ¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ

�‘π§â“‰¡à‰¥â¡’Õ‘∑∏‘æ≈‚¥¬μ√ßμàÕ∑—»π§μ‘∑’ËºŸâ‡¢â“√à«¡°“√

∑¥≈Õß¡’μàÕμ√“�‘π§â“„π�à«π¥â“π§«“¡μ—Èß„®´◊ÈÕæ∫«à“

§à“‡©≈’Ë¬¢Õß�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»≠’ËªÿÉπ·μ°μà“ß®“°

�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»∫—ß°≈“‡∑» Õ¬à“ß‰¡à¡’π—¬�”§—≠

∑“ß�∂‘μ‘ ‡π◊ËÕß®“°√Õß‡∑â“·μ–‡ªìπ�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—πμË”∑’ËºŸâ∫√‘‚¿§¡Õß«à“°“√μ—¥�‘π„® ◊́ÈÕ�‘π§â“π—Èπ‰¡à

‰¥â¡’§«“¡�”§—≠‡∑à“„¥π—° Õ’°∑—ÈßºŸâ∫√‘‚¿§¬—ß¡Õß«à“°“√

μ—¥�‘π„®´◊ÈÕ�‘π§â“π—Èπ‰¡à‰¥â¡’§«“¡‡�’Ë¬ß∑“ß¥â“π°“√‡ß‘π

(Ahmed et al., 2004) ºŸâ∫√‘‚¿§®÷ß‰¡à‰¥â„Àâ§«“¡�π„®

°—∫¢âÕ¡Ÿ≈™’È·π–„π‡√◊ËÕßª√–‡∑»ºŸâº≈‘μ�‘π§â“¡“°‡∑à“„¥

πÕ°®“°π’È ºŸâ∫√‘‚¿§¬—ß¡’·π«‚πâ¡∑’Ë®–‡≈◊Õ°´◊ÈÕ�‘π§â“∑’Ë¡’

√–¥—∫§«“¡‡°’Ë¬«æ—πμË”μ“¡§«“¡‡§¬™‘π¢Õßμπ‡Õß ‚¥¬

Õ“®‡≈◊Õ°�‘π§â“®“°μ√“�‘π§â“∑’Ëμπ‡Õß„™â‡ªìπª√–®”À√◊Õ

μ√“�‘π§â“∑’Ë‰¥â√—∫§«“¡π‘¬¡„π¢≥–π—Èπ

º≈°√–∑∫¢Õß√–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“∑’Ë¡’μàÕ

æƒμ‘°√√¡ºŸâ∫√‘‚¿§

�”À√—∫°“√∑¥�Õ∫º≈°√–∑∫¢Õß√–¥—∫§«“¡‡°’Ë¬«æ—π

¢Õß�‘π§â“ æ∫«à“ �‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

§◊Õª√–‡∑»≠’ËªÿÉππ—Èπ °≈ÿà¡ºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡’°“√√—∫√Ÿâ

§ÿ≥¿“æ¢Õß�‘π§â“ ¡’∑—»π§μ‘μàÕ�‘π§â“ ·≈–¡’∑—»π§μ‘μàÕ

μ√“�‘π§â“„π�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß·≈–�‘π§â“∑’Ë

¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË”·μ°μà“ß°—πÕ¬à“ß‰¡à¡’π—¬�”§—≠

∑“ß�∂‘μ‘ ‡π◊ËÕß®“°°≈ÿà¡ºŸâ‡¢â“√à«¡°“√∑¥≈Õß√—∫√Ÿâ«à“

ª√–‡∑»≠’ËªÿÉπ‡ªìπª√–‡∑»∑’Ë¡’°“√æ—≤π“∑“ß¥â“πÕÿμ�“À°√√¡

·≈–‡ªìπª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å∑’Ë¥’ (Johansson &

Nebenzahl, 1986) ´÷Ëß‰¡à«à“ª√–‡∑»≠’ËªÿÉπ®–‡ªìπ

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“¢Õß�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«

æ—π�ŸßÀ√◊Õ�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” ºŸâ∫√‘‚¿§°Á®–

¡’°“√ª√–‡¡‘π¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“ ·≈–¡’

∑—»π§μ‘‰ª„π∑‘»∑“ß∫«°Õ¬à“ß‰¡à·μ°μà“ß°—π „π¢≥–∑’Ë

§à“‡©≈’Ë¬¢Õß√–¥—∫§«“¡μ—Èß„® ◊́ÈÕ„π�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—πμË”�Ÿß°«à“�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�ŸßÕ¬à“ß¡’

π—¬�”§—≠∑“ß�∂‘μ‘ ‡π◊ËÕß®“°�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«

æ—πμË”‡ªìπ�‘π§â“∑’Ë‰¡à‰¥â¡’§«“¡‡�’Ë¬ß�Ÿß ºŸâ∫√‘‚¿§®÷ß‰¡à‰¥â

„Àâ§«“¡�π„®°—∫°“√§âπÀ“¢âÕ¡Ÿ≈À√◊Õ∑”°“√§âπÀ“¢âÕ¡Ÿ≈

·μà‡æ’¬ß‡≈Á°πâÕ¬‡∑à“π—Èπ Õ’°∑—ÈßºŸâ∫√‘‚¿§‰¡à¡’·√ß®Ÿß„®∑’Ë®–

æ‘®“√≥“Õ¬à“ß≈–‡Õ’¬¥∂’Ë∂â«π°àÕπ°“√μ—¥�‘π„®´◊ÈÕ�‘π§â“

(Assael, 2004) ºŸâ∫√‘‚¿§®÷ß¡’·π«‚πâ¡∑’Ë®–‡≈◊Õ°´◊ÈÕ

�‘π§â“μ“¡§«“¡‡§¬™‘π „π¢≥–∑’Ë�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—π�Ÿßπ—ÈπºŸâ∫√‘‚¿§Õ“®‰¡à‰¥â‡°‘¥§«“¡μ—Èß„®´◊ÈÕ�‘π§â“

‚¥¬æ‘®“√≥“®“°‡æ’¬ß·§à¢âÕ¡Ÿ≈„π‚¶…≥“‡∑à“π—Èπ ·μà®–

μâÕß§âπÀ“·≈–æ‘®“√≥“¢âÕ¡Ÿ≈‡ªìπÕ¬à“ß¡“° ‡æ◊ËÕªÑÕß°—π

‰¡à„Àâ‡°‘¥§«“¡‡�’Ë¬ß®“°°“√μ—¥�‘π„®∑’Ëº‘¥æ≈“¥ ¥—ßπ—Èπ

º≈°“√∑¥≈Õß„π‡√◊ËÕß√–¥—∫§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“∑’Ë

·μ°μà“ß°—π¢Õß�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“§◊Õ

ª√–‡∑»≠’ËªÿÉπ®÷ß¡’§à“‡©≈’Ë¬„π¥â“π§«“¡μ—Èß„®´◊ÈÕ„π�‘π§â“

∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË”¡“°°«à“�‘π§â“∑’Ë¡’√–¥—∫§«“¡

‡°’Ë¬«æ—π�Ÿß

´÷Ëßμ√ß¢â“¡°—∫º≈°“√∑¥�Õ∫√–¥—∫§«“¡‡°’Ë¬«æ—π

¢Õß�‘π§â“∑’Ë·μ°μà“ß°—π„π�‘π§â“∑’Ë¡’ª√–‡∑»ºŸâº≈‘μ�‘π§â“§◊Õ

ª√–‡∑»≠’ËªÿÉπ ́ ÷Ëßæ∫«à“ ºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡’√–¥—∫§«“¡

μ—Èß„®´◊ÈÕ�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß·≈–�‘π§â“∑’Ë¡’

√–¥—∫§«“¡‡°’Ë¬«æ—πμË”·μ°μà“ß°—πÕ¬à“ß‰¡à¡’π—¬�”§—≠

∑“ß�∂‘μ‘ ‡π◊ËÕß®“°ºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡Õß«à“ ‰¡à«à“®–

‡ªìπ�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß À√◊Õ�‘π§â“∑’Ë¡’√–¥—∫

§«“¡‡°’Ë¬«æ—πμË” À“°�‘π§â“π—Èπº≈‘μ¡“®“°ª√–‡∑»≠’ËªÿÉπ

´÷Ëß‡ªìπª√–‡∑»∑’ËºŸâ∫√‘‚¿§∑—Ë«‰ª√—∫√Ÿâ«à“¡’¿“æ≈—°…≥å∑’Ë¥’ Õ’°

∑—Èß¡’§«“¡°â“«Àπâ“„π‡√◊ËÕßÕÿμ�“À°√√¡°“√º≈‘μ ·≈–¡’

§«“¡πà“‡™◊ËÕ∂◊Õ„π°“√º≈‘μ�‘π§â“ (Gurhan-Canli &

Maheswaran, 2000) �‘π§â“∑’Ëº≈‘μ¡“®“°ª√–‡∑»π—Èπ



50...   Journal of Public Relations and Advertising  Vol. 11 No. 2 2018

®÷ß¬àÕ¡μâÕß¡’§ÿ≥¿“æ∑’Ë¥’ ¥—ßπ—Èπ ºŸâ‡¢â“√à«¡°“√∑¥≈Õß®÷ß

¡’·π«‚πâ¡∑’Ë®–¡’§«“¡μ—Èß„® ◊́ÈÕ�‘π§â“∑’Ëº≈‘μ®“°ª√–‡∑»≠’ËªÿÉπ

‰¡à«à“�‘π§â“π—Èπ®–‡ªìπ√Õß‡∑â“°’Ã“À√◊Õ√Õß‡∑â“·μ– „π

¢≥–∑’Ëæƒμ‘°√√¡ºŸâ∫√‘‚¿§„π¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“

∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ�‘π§â“ ·≈–∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕ

μ√“�‘π§â“¡’§«“¡·μ°μà“ß°—πÕ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘

‚¥¬¡’§à“‡©≈’Ë¬„π�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß¡“°°«à“

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” ‡π◊ËÕß®“°¢âÕ¡Ÿ≈„π‡√◊ËÕß

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“·≈–ª√–‡∑»ºŸâº≈‘μ�‘π§â“‡ªìπ

¢âÕ¡Ÿ≈„π∑“ßÕâÕ¡∑’Ë‡™◊ËÕ¡‚¬ß°—∫�‘π§â“ ‚¥¬ºŸâ∫√‘‚¿§®–π”

¢âÕ¡Ÿ≈ ÷́Ëß‡™◊ËÕ¡‚¬ß∂÷ßª√–‡∑»·Ààßπ—Èπ∑’ËºŸâ∫√‘‚¿§‡§¬√—∫√Ÿâ

¡“‡ªìπ¢âÕ¡Ÿ≈∑’Ë‡™◊ËÕ¡‚¬ß„π∑“ßÕâÕ¡°—∫�‘π§â“ ´÷Ëß®–‡ªìπ

ª√–‚¬™πåμàÕºŸâ∫√‘‚¿§„π°“√�√â“ß§«“¡‡™◊ËÕ‡°’Ë¬«°—∫�‘π§â“

·≈–ª√–‡¡‘π�‘π§â“ ‚¥¬ª√–‡∑»≠’ËªÿÉπ‡ªìπª√–‡∑»∑’Ë¡’°“√

æ—≤π“·≈–¡’§«“¡‡®√‘≠°â“«Àπâ“∑“ß¥â“πÕÿμ�“À°√√¡

§àÕπ¢â“ß¡“° ºŸâ∫√‘‚¿§®÷ß¡Õß«à“ ‡ªìπª√–‡∑»∑’Ë¡’»—°¬¿“æ

„π°“√º≈‘μ�‘π§â“ (Parkvithee & Miranda, 2013) ‚¥¬

‡©æ“–Õ¬à“ß¬‘Ëß„π�‘π§â“ª√–‡¿∑Õ‘‡≈Á°∑√Õπ‘§�å À√◊Õ�‘π§â“

∑’ËμâÕß„™â§«“¡°â“«Àπâ“∑“ß¥â“π‡∑§‚π‚≈¬’„π°“√º≈‘μ

(Kaynak, Kucukemiroglu, & Hyder, 2000) ®÷ß

�“¡“√∂°≈à“«‰¥â«à“ ª√–‡∑»≠’ËªÿÉπ‡ªìπª√–‡∑»∑’ËºŸâ∫√‘‚¿§

¡Õß«à“¡’¿“æ≈—°…≥å∑’Ë¥’ ºŸâ∫√‘‚¿§®÷ß¡’·π«‚πâ¡∑’Ë®–

ª√–‡¡‘π§ÿ≥¿“æ�‘π§â“¡’∑—»π§μ‘∑’Ë¥’μàÕ�‘π§â“·≈–μ√“�‘π§â“

„π�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß¡“°°«à“�‘π§â“∑’Ë¡’

√–¥—∫§«“¡‡°’Ë¬«æ—πμË”

�”À√—∫°“√∑¥�Õ∫º≈°√–∑∫¢Õß√–¥—∫§«“¡‡°’Ë¬«æ—π

¢Õß�‘π§â“∑’Ë·μ°μà“ß°—π„π�‘π§â“∑’Ë¡’ª√–‡∑»μâπ°”‡π‘¥§◊Õ

ª√–‡∑»∫—ß°≈“‡∑» æ∫«à“ °≈ÿà¡ºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡’

∑—»π§μ‘μàÕ�‘π§â“„π�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß·≈–

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË”·μ°μà“ß°—πÕ¬à“ß‰¡à¡’π—¬

�”§—≠∑“ß�∂‘μ‘ ‡π◊ËÕß®“°ª√–‡∑»∫—ß°≈“‡∑»‡ªìπª√–‡∑»

∑’ËºŸâ∫√‘‚¿§√—∫√Ÿâ«à“¬—ß‰¡à¡’§«“¡°â“«Àπâ“„π¥â“πÕÿμ�“À°√√¡

¡“°π—° Õ’°∑—Èß¬—ß‡ªìπª√–‡∑»∑’Ë∂Ÿ°®—¥Õ¬Ÿà„π°≈ÿà¡ª√–‡∑»

∑’Ë°”≈—ßæ—≤π“ ºŸâ∫√‘‚¿§®÷ßÕ“®¡’∑—»π§μ‘μàÕª√–‡∑»

∫—ß°≈“‡∑»‰ª„π∑‘»∑“ß≈∫ ´÷Ëß�àßº≈„ÀâºŸâ∫√‘‚¿§¡’

∑—»π§μ‘μàÕ�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“¡“®“°

ª√–‡∑»·Ààßπ’È„π∑“ß≈∫¥â«¬‡™àπ°—π ¥—ßπ—Èπ ºŸâ‡¢â“√à«¡

°“√∑¥≈Õß®÷ß¡’∑—»π§μ‘μàÕ�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥

¡“®“°ª√–‡∑»∫—ß°≈“‡∑»∑—Èß�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π

�Ÿß ·≈–√–¥—∫§«“¡‡°’Ë¬«æ—πμË”Õ¬à“ß‰¡à·μ°μà“ß°—π „π¢≥–

∑’Ëº≈°“√∑¥�Õ∫„π¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“ ·≈–

¥â“π∑—»π§μ‘∑’ËºŸâ∫√‘‚¿§¡’μàÕμ√“�‘π§â“ æ∫«à“ §à“‡©≈’Ë¬„π

�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß¡’§à“¡“°°«à“�‘π§â“∑’Ë¡’

√–¥—∫§«“¡‡°’Ë¬«æ—πμË” ´÷Ëß·¡â«à“®–¡’§«“¡¢—¥·¬âß°—∫ß“π

«‘®—¬Õ◊ËπÊ ∑’Ë§âπæ∫«à“ �‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

À√◊Õª√–‡∑»ºŸâº≈‘μ�‘π§â“¡“®“°ª√–‡∑»∫—ß°≈“‡∑»π—Èπ

ºŸâ‡¢â“√à«¡°“√∑¥≈Õß®–ª√–‡¡‘π§–·ππ§ÿ≥¿“æ¢Õß�‘π§â“

„π√–¥—∫∑’Ë‰¡à�Ÿßπ—° Õ’°∑—Èß¬—ß¡’∑—»π§μ‘„π∑“ß∑’Ë‰¡à¥’‡∑à“„¥

Õ’°¥â«¬ (Kaynak, Kucukemiroglu, & Hyder, 2000)

·μà∑—Èßπ’È�“¡“√∂Õ∏‘∫“¬‰¥â«à“ °“√ª√–‡¡‘π�‘π§â“¢ÕßºŸâ∫√‘‚¿§

Õ“®‰¥â√—∫º≈®“°√–¥—∫§«“¡§ÿâπ‡§¬°—∫�‘π§â“¢Õßª√–‡∑»

·Ààßπ—Èπ ´÷Ëßº≈°“√«‘®—¬„π§√—Èßπ’È¡’§«“¡§≈â“¬§≈÷ß°—∫º≈

°“√«‘®—¬¢Õß Ahmed ·≈– dûAstous (2007) ∑’Ë§âπæ∫«à“

ºŸâ∫√‘‚¿§™“«‰∑¬®–ª√–‡¡‘π§–·ππ§ÿ≥¿“æ¢Õß�‘π§â“

(‡§√◊ËÕßÕ—¥«‘¥’‚Õ) ¢Õß°≈ÿà¡ª√–‡∑»∑’Ë°”≈—ßæ—≤π“∑’ËºŸâ∫√‘‚¿§

¡’§«“¡§ÿâπ‡§¬°—∫ª√–‡∑»À√◊Õ�‘π§â“®“°ª√–‡∑»·Ààßπ—Èπ

¡“°°«à“ ‡™àπ ª√–‡∑»øî≈‘ªªîπ�å ª√–‡∑»®’π ·≈–

ª√–‡∑»‰μâÀ«—π ‚¥¬ºŸâ∫√‘‚¿§¡’·π«‚πâ¡∑’Ë®–√Ÿâ�÷°™◊Ëπ™Õ∫

„π�‘π§â“¢Õßª√–‡∑»π—Èπ¡“°°«à“ ·¡â«à“ª√–‡∑»·Ààßπ—Èπ

®–‡ªìπª√–‡∑»∑’Ë°”≈—ßæ—≤π“°Áμ“¡ ‡™àπ‡¥’¬«°—π°—∫º≈

°“√«‘®—¬„π§√—Èßπ’È ∑’ËºŸâ‡¢â“√à«¡°“√∑¥≈Õßª√–‡¡‘π§–·ππ

§ÿ≥¿“æ¢Õß�‘π§â“·≈–∑—»π§μ‘μàÕμ√“�‘π§â“„π�‘π§â“∑’Ë¡’

§«“¡‡°’Ë¬«æ—π�Ÿß´÷Ëß¡’ª√–‡∑»·À≈àß°”‡π‘¥§◊Õ ª√–‡∑»

∫—ß°≈“‡∑» ¡“°°«à“�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” ®÷ß

Õ“®°≈à“«‰¥â«à“ ºŸâ‡¢â“√à«¡°“√∑¥≈Õß„π§√—Èßπ’ÈÕ“®‰¥â√—∫

Õ‘∑∏‘æ≈®“°§«“¡§ÿâπ‡§¬°—∫�‘π§â“®“°ª√–‡∑»∫—ß°≈“‡∑»
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®÷ßÕ“®∑”„Àâ¡’º≈μàÕ°“√ª√–‡¡‘π„π¥â“π§ÿ≥¿“æ�‘π§â“ ·≈–

∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“„Àâ¡’≈—°…≥–∑’Ë·μ°μà“ß®“°ß“π

«‘®—¬Õ◊ËπÊ �”À√—∫º≈°“√∑¥≈Õß„π¥â“π§«“¡μ—Èß„®´◊ÈÕ

�‘π§â“π—Èπæ∫«à“§à“‡©≈’Ë¬„π�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”�Ÿß

°«à“�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß ‡π◊ËÕß®“°ºŸâ∫√‘‚¿§‰¡à¡’

·√ß®Ÿß„®„π°“√§âπÀ“·≈–ª√–¡«≈¢âÕ¡Ÿ≈¢Õß�‘π§â“∑’Ë¡’

§«“¡‡°’Ë¬«æ—πμË” Õ’°∑—ÈßºŸâ∫√‘‚¿§¡Õß«à“°“√μ—¥�‘π„®´◊ÈÕ

�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”‰¡à‰¥â¡’§«“¡�”§—≠¡“°π—°

(Assael, 2004) ºŸâ∫√‘‚¿§®÷ß¡’·π«‚πâ¡∑’Ë®–μ—¥�‘π„®´◊ÈÕ

�‘π§â“®“°μ√“�‘π§â“∑’ËºŸâ∫√‘‚¿§¡’§«“¡§ÿâπ‡§¬ À√◊ÕÕ“®

‡ªìπμ√“�‘π§â“∑’ËºŸâ∫√‘‚¿§‡§¬‰¥â¬‘πÀ√◊Õ‰¥â‡ÀÁπ®“°‚¶…≥“

(Ahmed et al., 2004) ¥—ßπ—Èπ ºŸâ‡¢â“√à«¡°“√∑¥≈Õß®÷ß

¡’√–¥—∫§«“¡μ—Èß„®´◊ÈÕ�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”¡“°°«à“

�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß∑’ËºŸâ∫√‘‚¿§μâÕßæ‘®“√≥“¢âÕ¡Ÿ≈

‡ªìπÕ¬à“ß¡“°°àÕπ°“√μ—¥�‘π„®´◊ÈÕ

·≈–°“√Õ¿‘ª√“¬�à«π�ÿ¥∑â“¬§◊Õ º≈°“√∑¥�Õ∫º≈

°√–∑∫À≈—°¢Õß§«“¡‡°’Ë¬«æ—π¢Õß�‘π§â“∑’Ë·μ°μà“ß°—π„π

�‘π§â“∑’Ë¡’ª√–‡∑»ºŸâº≈‘μ§◊Õ ª√–‡∑»∫—ß°≈“‡∑» ∑’Ë�àßº≈

μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§ ´÷Ëßº≈°“√«‘®—¬æ∫«à“ �‘π§â“∑’Ë

º≈‘μ®“°ª√–‡∑»∫—ß°≈“‡∑»π—Èπ ºŸâ‡¢â“√à«¡°“√∑¥≈Õß®–

¡’°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“ ¡’∑—»π§μ‘μàÕ�‘π§â“ ·≈–¡’

∑—»π§μ‘μàÕμ√“�‘π§â“·μ°μà“ß°—πÕ¬à“ß‰¡à¡’π—¬�”§—≠∑“ß

�∂‘μ‘‡π◊ËÕß®“°ºŸâ∫√‘‚¿§√—∫√Ÿâ«à“ª√–‡∑»∫—ß°≈“‡∑»‡ªìπ

°≈ÿà¡ª√–‡∑»∑’Ë°”≈—ßæ—≤π“ ·≈–‰¡à„™àª√–‡∑»∑’Ë¡’™◊ËÕ‡�’¬ß

„π‡√◊ËÕß§«“¡°â“«Àπâ“∑“ß¥â“πÕÿμ�“À°√√¡ (Kaynak,

Kucukemiroglu, & Hyder, 2000) ¥—ßπ—Èπ ‰¡à«à“

ª√–‡∑»∫—ß°≈“‡∑»®–º≈‘μ�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—π�Ÿß

À√◊Õ�‘π§â“∑’Ë¡’√–¥—∫§«“¡‡°’Ë¬«æ—πμË” ºŸâ‡¢â“√à«¡°“√∑¥≈Õß

°Á¡’°“√ª√–‡¡‘π§à“‡©≈’Ë¬„π¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ ¥â“π

∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“ ·≈–¥â“π∑—»π§μ‘∑’Ë¡’μàÕμ√“�‘π§â“„π

√–¥—∫∑’Ë‰¡à�Ÿßπ—°Õ¬à“ß‰¡à·μ°μà“ß°—π „π¢≥–∑’ËºŸâ‡¢â“√à«¡

°“√∑¥≈Õß¡’§«“¡μ—Èß„®´◊ÈÕ�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”¡“°

°«à“�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß Õ¬à“ß¡’π—¬�”§—≠∑“ß�∂‘μ‘

‡π◊ËÕß®“°�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”‡ªìπ�‘π§â“∑’Ë¡’√“§“∂Ÿ°

À“´◊ÈÕ‰¥âßà“¬ ºŸâ∫√‘‚¿§®÷ß‰¡à‰¥â„Àâ§«“¡�”§—≠°—∫°“√æ‘®“√≥“

¢âÕ¡Ÿ≈¢Õß�‘π§â“°àÕπ°“√μ—¥�‘π„®´◊ÈÕ¥—ß‡™àπ�‘π§â“∑’Ë¡’

§«“¡‡°’Ë¬«æ—π�Ÿß ºŸâ∫√‘‚¿§®÷ß¡’·π«‚πâ¡∑’Ë®–μ—¥�‘π„®´◊ÈÕ

�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”‰¥âßà“¬°«à“ ‚¥¬ºŸâ∫√‘‚¿§Õ“®

‡≈◊Õ°´◊ÈÕμ“¡§«“¡§ÿâπ‡§¬ (Assael, 2004) À√◊ÕÕ“®

‡≈◊Õ°®“°μ√“�‘π§â“∑’ËºŸâ∫√‘‚¿§√Ÿâ®—°À√◊Õ§ÿâπ‡§¬ ÷́ËßÕ“®‡§¬

‡ÀÁπ‡§¬ºà“πμ“®“°‚¶…≥“μà“ßÊ (Ahmed et al., 2004)

¥—ßπ—Èπ °≈ÿà¡ºŸâ‡¢â“√à«¡°“√∑¥≈Õß®÷ß¡’√–¥—∫§«“¡μ—Èß„®´◊ÈÕ

�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË”�Ÿß°«à“�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—π�Ÿß

º≈°√–∑∫√à«¡°—π¢Õß¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

·≈–¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“ „π√–¥—∫§«“¡‡°’Ë¬«

æ—π¢Õß�‘π§â“∑’Ë·μ°μà“ß∑’Ë¡’μàÕæƒμ‘°√√¡¢ÕßºŸâ∫√‘‚¿§

�”À√—∫º≈°“√∑¥�Õ∫º≈°√–∑∫√à«¡°—π¢Õßμ—«·ª√

„π¥â“π¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“ ·≈–

μ—«·ª√„π¥â“π¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“„π�‘π§â“∑’Ë

¡’§«“¡‡°’Ë¬«æ—π�Ÿß·≈–�‘π§â“∑’Ë¡’§«“¡‡°’Ë¬«æ—πμË” æ∫«à“

¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“·≈–¿“æ≈—°…≥å

ª√–‡∑»ºŸâº≈‘μ�‘π§â“‰¡à�àßº≈°√–∑∫√à«¡°—πμàÕæƒμ‘°√√¡

ºŸâ∫√‘‚¿§ ‚¥¬„π�à«π¢Õß°“√√—∫√Ÿâ§ÿ≥¿“æ�‘π§â“¢ÕßºŸâ∫√‘‚¿§

π—Èπæ∫«à“ º≈°“√∑¥≈Õß‡ªìπ‰ª„π∑‘»∑“ß‡¥’¬«°—∫ß“π

«‘®—¬¢Õß Thakor ·≈– Lavack (2003) ∑’Ë∑”°“√»÷°…“

º≈°√–∑∫¢Õß¿“æ≈—°…≥åª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

·≈–¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“¢Õßº≈‘μ¿—≥±å

‡§√◊ËÕßæ‘¡æå·≈–ª“°°“ æ∫«à“ ∑—Èß�‘π§â“ª√–‡¿∑‡§√◊ËÕß

æ‘¡æå·≈–ª“°°“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“∑’Ë¡’¿“æ

≈—°…≥å∑’Ë¥’ ·≈–º≈‘μ®“°ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å∑’Ë¥’®–¡’

§à“‡©≈’Ë¬¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ�Ÿß∑’Ë�ÿ¥ „π¢≥–∑’Ë°≈ÿà¡∑’Ë¡’§à“

‡©≈’Ë¬¥â“π°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“πâÕ¬∑’Ë�ÿ¥§◊Õ °≈ÿà¡¢Õß

�‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“∑’Ë¡’¿“æ≈—°…≥å∑’Ë‰¡à¥’

·≈–º≈‘μ®“°ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å∑’Ë‰¡à¥’ ÷́Ëßº≈°“√

«‘®—¬π’È·�¥ß„Àâ‡ÀÁπ«à“ À“°�‘π§â“¡’ª√–‡∑»·À≈àß°”‡π‘¥
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¢Õß�‘π§â“∑’Ë¡’¿“æ≈—°…≥å∑’Ë¥’·≈–º≈‘μ®“°ª√–‡∑»∑’Ë¡’

¿“æ≈—°…≥å∑’Ë¥’®–�àßº≈„ÀâºŸâ∫√‘‚¿§¡’°“√√—∫√Ÿâ§ÿ≥¿“æ

�‘π§â“„π∑“ß∫«° „π∑“ß°≈—∫°—π À“°�‘π§â“¡’ª√–‡∑»

·À≈àß°”‡π‘¥�‘π§â“∑’Ë¡’¿“æ≈—°…≥å∑’Ë‰¡à¥’·≈–º≈‘μ®“°

ª√–‡∑»∑’Ë¡’¿“æ≈—°…≥å∑’Ë‰¡à¥’°Á�“¡“√∂�àßº≈„ÀâºŸâ∫√‘‚¿§¡’

°“√√—∫√Ÿâ§ÿ≥¿“æ¢Õß�‘π§â“‰ª„π∑‘»∑“ß≈∫ ∑—Èßπ’È º≈°“√

∑¥≈Õß¥—ß°≈à“«‰¡à¡’º≈°√–∑∫√à«¡°—π¢Õß¿“æ≈—°…≥å

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“·≈–ª√–‡∑»ºŸâº≈‘μ�‘π§â“‡™àπ

°—π �”À√—∫º≈«‘®—¬„π�à«π¢Õß¥â“π∑—»π§μ‘·≈–§«“¡μ—Èß„®

´◊ÈÕæ∫«à“ �Õ¥§≈âÕß°—∫ß“π«‘®—¬¢Õß Carvalho, Samu

·≈– Sivaramakrishnan (2011) ∑’Ë∑”°“√∑¥�Õ∫

§«“¡�Õ¥§≈âÕß°—π√–À«à“ßª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“

·≈–ª√–‡∑»ºŸâº≈‘μ�‘π§â“¢Õßμ√“�‘π§â“„À¡à∑’ËºŸâ∫√‘‚¿§

‰¡à¡’§«“¡§ÿâπ‡§¬∑’Ë�àßº≈μàÕ∑—»π§μ‘¢ÕßºŸâ∫√‘‚¿§·≈–

§«“¡μ—Èß„®´◊ÈÕ º≈°“√«‘®—¬æ∫«à“ �‘π§â“∑’Ë¡’ª√–‡∑»·À≈àß

°”‡π‘¥�‘π§â“·≈–ª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’Ë¡’¿“æ≈—°…≥å∑’Ë¥’

®–�àßº≈„Àâ°≈ÿà¡ºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡’∑—»π§μ‘μàÕ�‘π§â“

·≈–μ√“�‘π§â“‰ª„π∑“ß∫«°¡“°∑’Ë�ÿ¥ ·≈–�àßº≈μàÕ§«“¡

μ—Èß„® ◊́ÈÕ �à«π�‘π§â“°≈ÿà¡∑’Ëª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“¡’

¿“æ≈—°…≥å∑’Ë¥’·μàª√–‡∑»ºŸâº≈‘μ�‘π§â“¡’¿“æ≈—°…≥å∑’Ë‰¡à

¥’π—Èπ ∑—»π§μ‘∑’ËºŸâ‡¢â“√à«¡°“√∑¥≈Õß¡’μàÕ�‘π§â“·≈–

μ√“�‘π§â“®–¡’§–·ππ∑’Ë≈¥μË”≈ß „π¢≥–∑’Ë�‘π§â“°≈ÿà¡∑’Ë¡’

ª√–‡∑»·À≈àß°”‡π‘¥�‘π§â“∑’Ë¡’¿“æ≈—°…≥å∑’Ë‰¡à¥’ ·≈–

ª√–‡∑»ºŸâº≈‘μ�‘π§â“∑’Ë¡’¿“æ≈—°…≥å∑’Ë‰¡à¥’‡ªìπ°≈ÿà¡∑’Ë

ª√–‡¡‘π§–·ππ¥â“π∑—»π§μ‘∑’Ë¡’μàÕ�‘π§â“·≈–μ√“�‘π§â“

μË”∑’Ë�ÿ¥ ·≈–¡’√–¥—∫§«“¡μ—Èß„®´◊ÈÕμË”�ÿ¥ Õ¬à“ß‰√°Áμ“¡ „π

°“√∑¥≈Õß¥—ß°≈à“«·�¥ß„Àâ‡ÀÁπ«à“ ¿“æ≈—°…≥åª√–‡∑»

·À≈àß°”‡π‘¥�‘π§â“·≈–¿“æ≈—°…≥åª√–‡∑»ºŸâº≈‘μ�‘π§â“

‰¡à¡’º≈°√–∑∫√à«¡°—πμàÕ∑—»π§μ‘·≈–§«“¡μ—Èß„®´◊ÈÕ¢Õß

ºŸâ∫√‘‚¿§

¢âÕ®”°—¥ ¢âÕ‡ πÕ·π– ”À√—∫°“√∑”«‘®—¬„π
Õπ“§μ ·≈–°“√π”º≈°“√«‘®—¬‰ªª√–¬ÿ°μå„™â

�”À√—∫¢âÕ®”°—¥„πß“π«‘®—¬§√—Èßπ’È‡π◊ËÕß®“°°“√«‘®—¬

„π§√—Èßπ’È‡ªìπ°“√«‘®—¬‡™‘ß∑¥≈Õß ́ ÷ËßºŸâ«‘®—¬‰¥â∑”°“√ÕÕ°·∫∫

·≈–®”≈Õß¿“æ™‘Èπß“π‚¶…≥“�◊ËÕ�‘Ëßæ‘¡æå‡æ◊ËÕ¡“‡ªìπ

‡§√◊ËÕß¡◊Õ∑’Ë„™â„π°“√∑¥≈Õß§√—Èßπ’È Õ’°∑—ÈßºŸâ«‘®—¬¬—ß‰¥â

‡≈◊Õ°„™âμ√“�‘π§â“„À¡à„π™‘Èπß“π‚¶…≥“‡æ◊ËÕ≈¥Õ§μ‘¢Õß

ºŸâ‡¢â“√à«¡°“√∑¥≈ÕßÀ√◊Õªí®®—¬·∑√° ấÕπÕ◊ËπÊ ∑’ËÕ“®

‡°‘¥¢÷Èπ‰¥â ÷́Ëß∂◊Õ‡ªìπ¢âÕ®”°—¥¢Õß°“√«‘®—¬‡™‘ß∑¥≈Õß∑’Ë¡’

§«“¡®”‡ªìπ∑’Ë®–μâÕß∑”°“√§«∫§ÿ¡μ—«·ª√‡æ◊ËÕ„Àâ‡°‘¥

§«“¡‡∑’Ë¬ßμ√ß¿“¬„π (Internal Validity) Õ’°∑—Èß°“√

«‘®—¬„π§√—Èßπ’È¬—ß∑”°“√«—¥º≈°—∫ºŸâ‡¢â“√à«¡°“√∑¥≈Õß

‡æ’¬ß§√—Èß‡¥’¬« ®÷ß∑”„Àâª√–�∫°“√≥å∑’ËºŸâ‡¢â“√à«¡°“√

∑¥≈Õß‰¥â√—∫®“°°“√™¡™‘Èπß“π‚¶…≥“„π§√—Èßπ’ÈÕ“®¡’

§«“¡·μ°μà“ß®“°°“√‡ªî¥√—∫™¡™‘Èπß“π‚¶…≥“®√‘ß

πÕ°®“°π’È °“√«‘®—¬„π§√—Èßπ’È¡’�—¥�à«π¢ÕßºŸâ‡¢â“√à«¡°“√

∑¥≈Õß∑’Ë‡ªìπ‡æ»™“¬πâÕ¬°«à“‡æ»À≠‘ß ®÷ß∑”„Àâ�—¥�à«π

¢Õß‡æ»¢ÕßºŸâ‡¢â“√à«¡°“√∑¥≈ÕßÕ“®�àßº≈μàÕº≈°“√

«‘®—¬‰¥â

�à«π¢âÕ‡�πÕ·π–�”À√—∫°“√∑”«‘®—¬„πÕπ“§μπ—Èπ

Õ“®∑”°“√»÷°…“¿“æ≈—°…≥åª√–‡∑»„π¡‘μ‘Õ◊ËπÊ ‡æ‘Ë¡‡μ‘¡

‡™àπ ª√–‡∑»∑’ËÕÕ°·∫∫�‘π§â“ ª√–‡∑»·À≈àßº≈‘μ™‘Èπ

�à«π¢Õß�‘π§â“À√◊Õª√–‡∑»·À≈àßª√–°Õ∫�‘π§â“ ‡ªìπμâπ

√«¡∑—Èß¬—ßÕ“®∑”°“√»÷°…“„π¡‘μ‘¢Õß¿“æ≈—°…≥åª√–‡∑»

·À≈àß°”‡π‘¥¢Õßμ√“�‘π§â“ (Brand Origin) À√◊Õ¿“æ

≈—°…≥åª√–‡∑»¢Õß∫√‘…—∑‡®â“¢Õß�‘π§â“ (Country of

Corporate Ownership) ·≈–‡≈◊Õ°„™âμ√“�‘π§â“∑’Ë¡’Õ¬Ÿà

®√‘ß„π°“√∑¥≈Õß πÕ°®“°π’È °“√»÷°…“«‘®—¬„πÕπ“§μ

Õ“®‡æ‘Ë¡®”π«πμ—«·ª√μ“¡„π¥â“πÕ◊ËπÊ „Àâ¡’§«“¡À≈“°

À≈“¬¡“°¬‘Ëß¢÷Èπ ‡™àπ ‡æ‘Ë¡μ—«·ª√„π¥â“π¿“æ≈—°…≥å

μ√“�‘π§â“ (Brand Image) ¥â“π§«“¡‡μÁ¡„®∑’Ë®–®à“¬

(Willingness to Pay) À√◊Õ¥â“π°“√√—∫√Ÿâ§«“¡‡�’Ë¬ß
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(Perceived Risk) ‡ªìπμâπ ∑—Èßπ’È À“°‡≈◊Õ°„™âμ√“�‘π§â“

∑’Ë¡’Õ¬Ÿà®√‘ß„π°“√∑¥≈Õß°Á¬—ß�“¡“√∂‡æ‘Ë¡°“√«—¥μ—«·ª√

μ“¡„π‡√◊ËÕß§ÿ≥§à“μ√“�‘π§â“ (Brand Equity) ‰¥âÕ’°¥â«¬

Õ’°∑—Èß¬—ßÕ“®„™â«‘∏’°“√®—¥·∫àßª√–‡¿∑�‘π§â“„π≈—°…≥–Õ◊Ëπ

‡™àπ ®—¥·∫àßμ“¡≈—°…≥–°“√„™âß“π¢Õß�‘π§â“ ‚¥¬Õ“®

·∫àß‡ªìπ�‘π§â“∑’Ë∫√‘‚¿§‡æ◊ËÕμÕ∫�πÕß§«“¡μâÕß°“√∑“ß

¥â“πª√–‚¬™πå„™â�Õ¬ ·≈–�‘π§â“∑’Ë∫√‘‚¿§‡æ◊ËÕμÕ∫�πÕß

§«“¡μâÕß°“√∑“ß¥â“πÕ“√¡≥å§«“¡√Ÿâ�÷° πÕ°®“°π’È °“√

»÷°…“«‘®—¬„πÕπ“§μÕ“®∑”°“√§«∫§ÿ¡≈—°…≥–∑“ßª√–™“°√

¢ÕßºŸâ‡¢â“√à«¡°“√∑¥≈Õß¥â«¬ ‡™àπ ∑”°“√§«∫§ÿ¡�—¥�à«π

¢Õß‡æ»¢ÕßºŸâ‡¢â“√à«¡°“√∑¥≈Õß„Àâ¡’�—¥�à«π¢Õß‡æ»À≠‘ß

·≈–‡æ»™“¬„π®”π«π∑’Ë„°≈â‡§’¬ß°—π

·≈–�ÿ¥∑â“¬ ¢âÕ‡�πÕ·π–�”À√—∫°“√π”º≈«‘®—¬‰ª

ª√–¬ÿ°μå„™â º≈°“√«‘®—¬„π§√—Èßπ’È�“¡“√∂π”‰ªª√–¬ÿ°μå„™â

„π°“√«“ß·ºπ°“√μ≈“¥„Àâ°—∫μ√“�‘π§â“„À¡à∑’Ë‡æ‘Ëß‡¢â“�Ÿà
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