






































68... Journal of Public Relations and Advertising Vol. 1 No, 1 2008 

unA:>1U 

:ii'Ul~'ll fl~il911u u~:; af\jf\j'l'l'i~ "l1lltlJaVJi. "WPP SuperAgency 

UU'i'U~l811 3 (ll.J'Hlti'U 2545): 104-114. 

' 
~~~tN~il ~~~il~ltl fJVITI'I'l~ U91Ufl11' 

:ii'Ul~'ll fl~il911u. "Omnicom Group Active Agency." U91Ufl11'UU'i'U~U.l11 3 (l:I.J'Hlti'U 2545): 115-117. 

ll~~:I.J 'l'l"'U'I'l~k "Publicis Move." U91Ui:IUU1J'fl..l~l811 3 (!:I.J'Hlti'U 2545): 117-118. 

ll~~:I.J 'l'l"'U'I'lik "World Group Agency." U91tJfl11'UU'iU~l811 3 (!:I.J'Hlti'U 2545): 119-123. 

tana1sau 1 

il u:;"'fl'HtU A~U~. "fiAVI1'iflll1llU~1'ilil'IUl-HVI~1llVI'U L'SJ'Hru11'U~~il'I~:I.J~11all (VIA1ll'H 2000)." 1VI tllU'I'l'U:fi 

:~.~m1Jruofii'J ~ru:;U!VIrlrllfll'li ~Wl~'ifllW:I.J'I111VIt11"'tl, 2541. 

IJ1'U1VI ~uNau. "~lluuu ~~l'lflll'l'ilt~'lu1-HVJ~1uVJu 1m'Hru1~~11U'U~lfi~ 1~ v1i uu1~~fll'j~m;n'jfll'jl'lm~ uuu 

Nfl:I.JNal'U 1u1ll:;IVJA1VIt1." 1VIt11U'I'l'U:fi:I.J'I11lJruofii'J ~ru:;U!VIrlrllfll'li ~Wl~'ifllW:I.J'I111VI tll"'tl, 2543. 

a:~.~A'n~ 1t~'IW"lVI1i'l'l'l~. "fll'j1ll'u~1'ilil'1Ul-HVI~1l!VI'U 1m'Hru11u1l'j:;tVJrt1VJ v1uVJA1ll'H 2000." 1VJ mii'l'lu:6:~.~m1Jruofii'J 
~ru:;U!VIAAlLll'li ~Wl~'ifllW:I.J'I111VIt11"'tl, 2541. 

~1nru fl~1'ill11tU'11. "~WJ'Ulflll'ilil'lu'l-HV1~1llVI'Utm'Hru11u1ll:;IVJrt1VJv (i1"''1a'l~ll:I.J 1~n~f'~~ 2 O'il~t~u 
lJ~'Ulti'U 'l'l.A. 2540)." 1VJt11U'I'l'Ufi:I.J'I11lJruofii'J ~ru:;U!VIAA1Lll'li ~Wl~'ifllW:I.J'I111VIt11"'tl, 2543. 

tJ'j1WJu ~1l1l19lfl. "fll'j1Jl'l11l~lfl~~1l!VI'U L'SJ'HtlJl'il'Ul~flal'i u~:;'ij\,11~ Uil:I.J." 1VI ti1U'I'l'U:fi:I.Ji11lJruofii'J ~ ru:;u IVIAAlfll'li 

~Wl~'ifllW:I.Ji111VIt11"'tl, 2546. 

Books 

Ferguson, Paul R., and Ferguson, Glenys J. Organisations: A Strategic Perspective. Great Britain: 

MACMILLAN PRESS, 2000. 

Hodgettes, Richard M.; Luthans, Fred; Doh, Jonathan P. International Management. 6th ed. New York, 

NY.: McGraw-Hili Irwin, 2006. 

Jones, J.P. "Introduction: The Advertising Business." In The Advertising Business: Operations, Creativity, 

Media Planning, Integrated Communications, p. 9-12. Edited by John Philip Jones. California: 

Sage Publications, 1999. 

Marieke de Mooij. Advertising Worldwide: Concept, Theories and Practice of international, multinational 

and global advertising. 2nd ed. Great Britain: Prentice Hall International (UK), 1994. 

Michell, Paul. "International Advertising Decisions." In Advertising Agency-Client Relations: A 

Strategic Perspective. p. 134-156. Great Britain: Billing & Sons Limited, 1988. 

Porter, Micheal. "Interrelationships across Businesses." In Managing the Multibusiness Company: 

Strategic Issues for Diversified Groups, p. 178-217. Edited by Goold, Michael and Luchs, 

Kathleen Sommers. London: Routledge, 1996. 



:nsa1sn1slls:~1<fuuiuliua:msTuwu1 Dn 1 mJun 1 2551 ••• 69 

Shim, Jae K. The Encyclopedia Dictionary of Accounting and Finance. New York: MJF Books, 1989. 

Strauss, A., and Corbin, J. Basic of qualitative research: Grounded Theory procedures and techniques. 

Newbury Park, CA: Sage Publication, 1990. 

WPP Annual Report & Accounts 2005. 

Articles 

Ducoffe, Robert H.; Sandler, Dennis; and Secunda, Eugene. "Survey of Senior Agency, Advertiser, and 

Media Executives on the Future of Advertising." Journal of Current Issues and Research in 

Advertising 18 (Spring 1996): 1-19. 

Gould, Stephen J.; Lerman, Dawn B.; and Grein, Andreas F. "Agency Perceptions and Practices on 

Global IMC." Journal of Advertising Research 39 (January-February 1999): 7-26. 

Gronstedt, Anders. "How agency can support integrated communications." Journal of Business Research 

37 (1996): 204-205. 

Gronstedt, Anders, and Thorson, Esther. "Five Approaches to organize an integrated marketing commu­

nications agency." Journal of Advertising Research 36 (March/April 1996): 48-58. 

Kim, Ilchul; Han, Dongsub; and Schultz, Don E. "Understanding the Diffusion of Integrated Marketing 

Communications." Journal of Advertising Research 44 (March 2004): Pg. 31-45. 

Leslie, D. A. "Global Scan: The Globalization of Advertising Agencies, Concepts, and Campaigns." 

Economic Geography 71 (4, 1995): 142+. 

Website 

http://www .interpublic.com. 

http://www .omnicomgroup.com. 

http://www. wpp.com. 

http://www .publicis.com. 


