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Abstract

T hegobjéctive of ‘this sunyey researchy is to explore
the /inedia exposure, attitude® and participation in
corporate social respoasibility jof employees in
organizations| winming=“Board with ConSistent Best
Practices” award. The samples are totally 400 employees
in four\|organizations, EGCO €o, Ltd., ®TT|Co, Ltd.,
Siam Commercial “Bank=Co, Litd. and TISCQ Bank Co,
Ltd. The) questionpaire is uséd”for; daia’ collection. The
statistics forydata \analysisgare shown if percentage and
average measuremeit_(iean) tosSpecify the population
and itycharacteristics. Feor hypotheses testing, t-test and
the Pearson" Product Moment "Correlation” Coefficient are
used for the anaiysis in order fo test the differences and
the correlations among variables under study. SPSS

program is used for data processing.

The result shows that the employees regularly
expose to information about corporate social
responsibility via mass media. Their attitude towards
corporate social responsibility is positive, while, their

participation is low.
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The results of hypothesis testing are as

follows:

1. The exposure to information about
corporate social responsibility among the
employees in primary activities and supporting
activities is not different at statistical

significant level of 0.05.

2. The attitude towards corporate social
responsibility of employees among the employees
in primary activities and supporting activities

is different at statistical significant of 0.05.

3. The participation in corporaté€ social
responsibility of employees daes n6t correlate
with their attitude toward gotporate social

responsibility at statistical signifieant leyel of 0.05
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