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Abstract

This research examined qualifications of PR officers
required by business organizations and factors that
explain the decision to recruit PR staff to work in their
organizations. The study was conducted by applying
qualitative and quantitative research methods. The first
one was done by*focus groupssinterview including 20
supervisorsgand® PR staffyin 20 “busihess organizations.
The sgcomdsmethod was “donel by\ ajsurvey. The
instyimé€nt was questionnaire distribuged to 100
respondents igcluding PR\ executives/ PR ‘supervisors,

from [¥00_business organizations:
The resulispof this researchsWere:

1. \(The quahfieatiofis of PR~efficers/required by
business “organizations comptise’ ©i-siX dimensions,
namely, knowledge, experiences,gmmindsets, professional

skills, external and, inferfial persemality.

2. ¢y The, FfactonsytHatn explain decigionste. recruit PR
officers, for, business, @rganizations, i, d hatland include
capability, personality, educational proficiency, extracurricular
activities in college, health, accommodation, knowledge,
connections and other factors such as unemployment,

and candidates’ attention in preparing resume for a job.

Keyword :@ Qualifications of PR officers , Factors

affecting the decision to recruit PR officers
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