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Abstract

he purpose” of#thisfresedrch is'\to studw theyprofessional
T practicgy of¥ public relations in ThailandusihgWames E.
Grunig’s foun models of~publie,_relations as the Jconceptual
framework, The resuits of=this.reSearch provide @ clearer
understanding of [the lstatus of public relati@ns practice in
Thailand based on : 'l the press ageny/publicity fiedél,| 2. the
public-information miedel, 3™ the"fwo-way asymmetrical model, 4.
the two-way symmetnicalrmodel. For qualitafive-rcsearch, key
informants were reesuited \among=24 PR spractifioners and the
survey samples for quantitativesréscarch were 182 PR
practitioners fromythepprivateyand public (Secfors incindine non-
profit orgagizations.

The study has shown that public relations practitioners in
each type of organization in Thailand have more or less practiced
every stage of the 4 public relations model. In the private sector,
the two-way symmetrical model was most practiced, followed by
the two-way asymmetrical model and the public-information
model respectively. In the government sector and non-profit
organizations, the public-information model was most practiced,

followed by the two-way symmetrical model and the two-way
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asymmetrical model respectively. The press agent/
publicity model was practiced least in every sector.
Moreover, the two-way asymmetrical and the two-
way symmetrical models were practiced more in the
private sector than in the government sector,
including state enterprises, demonstrating that the
private sector is more concerned about establishing
and maintaining a good relationship between an
organization and its stakeholders in terms of mutual

satisfaction. For this reason, information seeking
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tools such as public participation and opinion
surveys are seen to be the choice of the private
sector to establish a positive attitude and mutual
satisfaction of stakeholders for their organization ’s
performance. Meanwhile the practitioners in the
government sector, state enterprises and non-profit
organizations devote most of their efforts to
promoting their organizations to control public
attitude and behavior rather than create mutual

satisfaction as practiced the private sector.
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