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Abstract

T he objectives of this research are as follows: 1) to study the
presentation of message in Thai movie trailers for marketing
promotion 2) to study the use of persuasive message in Thai movie
trailers for marketing promotion and 3) to study the similarity of Thai
movie trailers in each genre of movies. The research method relies on
content analysis of 50 movie trailers which can categorize into 6 genres:
of this research are as follows : 1) Visual part is a consist of storytelling
scene and outstanding scene of the movie, audio part is the use of
dialogue and music for sounds, cut technigue is the most popular in
editing technique and narration part is a use of vision and dialogue
along with music. 2) Persuasive message in movie trailer created by 3
factors of content and structure of message; drama, message appeal,
presentation of famous actor or director. 3) Similarity of historical movie
trailers are presentation of spectacle scene and special effect, similarity
of action movie trailers are presentation of action scene and capability of
actor, similarity of comedy movie trailers are the use of funny scene and

presentation of comedian actor or director, the similarity of romantic-

@ o o @ e 4 a o 1 ~
*fiudvite inueguwa (weu. msilsenduiug, gnasnsoiuniineds, 2553) uaz 39U #5159 (MLA. in Comm.,
. . ) o o o | w a o a & o ° a @ o
Fairfield University) lagiiusmssdumiaimhnmainmsdsznduius uazsesmansingd dsziimaimnmadlsznduniug
a o =3 o
anzilmameans PaInsaiuInedy
S ' 4 a A i o 4 o . 7 A ' -
ynanuiifudiumieosinerfinudiios “smaiuaueilemimirludiedaniweuasidon s duasunisaain
@ ¢ @ = P a ~ = PN a a S % Y
Mmesuasing” v fuaviiy inuyuwa lavil F0IMMAN31915039u Aasdlian duoresdndTnuinednus F9ldsu
o o =y @ A a Qs @ o 3
mydsziuramsaeuineinusluszdufnn vesevdnmalszmduiug Usssilnsan 2553



comedy movie trailers is presentation of romantic

scene, similarity of horror movie trailer is presentation
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of horror scene and similarity of animation movie

trailer is presentation of spectacle scene in fantasy.
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