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Abstract

ocial Media is a form of communication to access targets at

levels. Social Media is the upcoming and growing media in public
relations sectors. Its trend seems to be a great boom in the near future.
Many businesses have paid more attention to social media as a tool in
supporting traditional PR media to build corporate communication as
well as to promote products and services. Public Relations on social
media should mainly focus on PR practices, PR and communications,
including PR contents and on social media for PR. These bring about

positive corporate image and support organizations in the long run.
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Top 15 Social media Sites Worldwide, Ranked by
Penetration of Active Users, Q1 2013

2% of internet users

1. Facebook

2. Googles

3. YouTube

4. Twitter

5

5. Sina Wweibo

8. Tencent Weibo

9_ Youlku
129
10. RenRen
I o<
11. Tudou
9%

12. Linkedin
8%
13 Kalxin
&%

14 . Pinterest
<>
1S5. S1.com
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S519%

Note: ages 16-64. used or contributed in the past month
Sowrce: GlobalWeblindex, "Stream Social: Quarternty Social Platforms Update

O7 20713, " April 26, 20713
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Fortune 500 Corporate Social Media Usage
% of Fortune 500 companies with active accounts
July 2013
77%
73%
70%
66% 69%
62%
w2012 2013
35% 34%
28%
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N/A _2% | N/A N/A
Twitter Facebook YouTube Google+ Blog Pinterest Foursquare Instagram
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