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Luxury 

Public Necessity 
(Mobile Phone) 

 
Product : Informational Influence 
Brand    : Informational Influence 

Necessity 

Public Luxury 
(Handbag) 

 
Product : Informational Influence,   

    Value-expressive Influence 
Brand    : Informational Influence,  

    Value-expressive Influence 

Private Necessity Private Luxury 
(Perfume) 

 
Product : Value-expressive Influence,  

  Informational Influence 
Brand    :  Informational Influence 

Public 

Private 

 
 
 



Journal of Public Relations and Advertising Vol. 9 No. 2 2016146...

References

 
  

 
,

 
,

Advances in Consumer Research,
 

,
A  

 
,

 
,

  

, 59
 

,



...147»‚·Õè 9 ©ºÑº·Õè 2 2559 

 
  

 
(

,

  

. 

 
  35,

(

, 1
 

, 80

, 4

. , 24(
.  

 
, 4

 
17



Journal of Public Relations and Advertising Vol. 9 No. 2 2016148...

 
 

   

 
,

 

 

, 9
  

, 9
. , 38

 .
 

 , 15


