
...17»‚·Õè 9 ©ºÑº·Õè 2 2559 

Abstract

T

 



Journal of Public Relations and Advertising Vol. 9 No. 2 201618...

Keywords: 

º·¹íÒ

 



...19»‚·Õè 9 ©ºÑº·Õè 2 2559 



Journal of Public Relations and Advertising Vol. 9 No. 2 201620...

 



...21»‚·Õè 9 ©ºÑº·Õè 2 2559 

 



Journal of Public Relations and Advertising Vol. 9 No. 2 201622...



...23»‚·Õè 9 ©ºÑº·Õè 2 2559 



Journal of Public Relations and Advertising Vol. 9 No. 2 201624...

 



...25»‚·Õè 9 ©ºÑº·Õè 2 2559 

 

  



Journal of Public Relations and Advertising Vol. 9 No. 2 201626...



...27»‚·Õè 9 ©ºÑº·Õè 2 2559 



Journal of Public Relations and Advertising Vol. 9 No. 2 201628...



...29»‚·Õè 9 ©ºÑº·Õè 2 2559 



Journal of Public Relations and Advertising Vol. 9 No. 2 201630...



...31»‚·Õè 9 ©ºÑº·Õè 2 2559 



Journal of Public Relations and Advertising Vol. 9 No. 2 201632...



...33»‚·Õè 9 ©ºÑº·Õè 2 2559 



Journal of Public Relations and Advertising Vol. 9 No. 2 201634...



...35»‚·Õè 9 ©ºÑº·Õè 2 2559 



Journal of Public Relations and Advertising Vol. 9 No. 2 201636...

 Public Relations 2.0.New Media, New Tool

 Journal of Public Relations Research.

Public Relations and the Social Web. 

 Strategic Public Relations. An Audience-Focus-Approach. 

Journal of Promotion Management. 

Managing Change in Organizations. 

Effective Public Relations. 

 Public Relations Writing and Media Technique.

 The AMA Handbook of Public Relation: LeveragingPublic Relations in the Digital 

World 

Public Relations Review. 

Excellence in Public Relations and Communication Management.

 Managing Change and Transition.

Change Mangement: The People Side of Change.

Guidelines for Measuring Relationships in PublicRelations. 

Asia Pacific Journal of PublicRelations. 

 Public Relations Theory

Public Relations. The Profession and the Practice. 

Understanding New Media: Extending Marshall McLuhan. 

Handbook of Interpersonal Communication. 



...37»‚·Õè 9 ©ºÑº·Õè 2 2559 

Understanding the Media. The Extension of Man. 

McQuail’s Mass Communication Theory. 

Administration and Society. 

Media and Everyday Life in Modern Society. 

Public Relations Writing: Form and Style. 

This is PR: The Realities of PR.Canada: 

The Social Handbook for PR Professionals  Social Media Monitoring.

Mapping the Consequences of Technology on Public Relations. 

Online Public Relations.

 Risk Issue and Crisis Management. A Casebook of Best Practiced. 

Risk Issue and Crisis Management. A Casebook of Best Practiced.

Effective Public Relations. 

The Social Handbook for PR Professionals: PR and Web 3.0.

Why Study the Media? 

Exploring Public Relations. 

A Computer Mediated Communication:Social Interaction and 

Internet. 

Public Relations Strategies and Tactics. 

Public Relations: Strategies and Tactics

Examining the Increasing Impact of Social Media on the Public Relations Practice. 

 Policy Sciences, 

 


