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Hypothesis Testing between Demography Characteristics with the Desires of

Elderly Tourists in Accommodation Service in Ranong Province

Benjaporn Yaemjamuang®’, Narin Yuenthon?

L2 Faculty of Humanities and Social Sciences, Suan Sunandha Rajabhat University

Received: 07 May 2021
Revised: 20 October 2021
Accepted: 25 October 2021

Abstract

This study was quantitative research using a questionnaire as a research tool to collect data
from sample groups. A total of 400 sets of descriptive statistics were used to summarize demographic
characteristics and elderly tourist behavior, and inferential statistics used to test the hypothesis were
t-test and f-test. The study found that (1) most of the tourists were female. They are under 60 years
of age, single status, with bachelor's degree education, self-employed, and earning more than 30,000
baht per month, (2) when choosing to travel during public holidays and choose accommodation in
the price range of 1,001-1,500 baht, in the comments section of comfort, sufficiency of accommodation,
suitability for accommodation prices and sufficiency of facilities as in, and (3) the results of the
hypothesis testing between demographic characteristics and hospitality needs of the accommodation
business showed that different ages, status, income, education and occupation had no different
requirements for management, service and environment and building. While different gender
characteristics have different administrative and environmental needs and the facility, except for the

service of the hotel, they are not different.

Keywords: Hypothesis Testing, The Desires of Elderly Tourists in Accommodation Service in Ranong

Province

i Corresponding Author; E-mail: benjaporn.ya@ssru.ac.th
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Abstract

The three purposes of this research were (1) to study the level of knowledge management
of academic staff in Ramkhamhaeng University, (2) to study the level of factors that affect the
knowledge management of academic staff in Ramkhamhaeng University, and (3) to study the
relationship between knowledge management and leadership, corporate culture, information
technology and measurement and evaluation. Questionnaires were the tool to collect data from
academic staff in Ramkhamhaeng University. Force by using simple sampling method and
categorizing samples which were which were equal to 330 people. The statistical methods used in
data analysis were mean, standard deviation, person correlation. The study found that (1) quality
of overall knowledge management as a whole was the highest, (2) the level of factors
effecting the knowledge management of academic staff education effective shows that factors
affecting knowledge management had a positive relationship with knowledge management of
academic personnel Ramkhamhaeng University, the highest level, and (3) relationship between
knowledge management and leadership, corporate culture, information technology and

measurement and evaluation are at the overall picture was statistically significant at 0.01 level.

Keywords: Affecting Factors, Knowledge Management, Academic Staff
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NNFWIUIEAILEN TausTsiesns walulagasauma MylawasyUseiiiuna
3. eRnwmnudiiusseninnisdanisenadiunngiii Sanussmesdng waluladasauwmea

Y

ATInkazUseliung

AUNAFIUNTIAY

aunfgrumideded 1 yaansaedvins sninerdesudiume Sanudaiudeadeiidmarie
nsdansanug oA dunaggin auiuusssuesing sumaluladansaung sunsinuazyseiiuna
upngay

auuigunITIdeden 2 n1s¥anisauiiauduiusnisuiniuaiiegiln TmusssuesAns

walulagansauma wazn1sInwazUsyiiung

L%

YULYAVBINITINEY

meiteesilysinussdumsinnisniu nefiin Yaussuesdng meluladansaume mstaua
uazUsuifiuna vesyaansaeinins Tnsfmuaveuiunnisivy il

Uszwnsilélunisise

Uszrnslunmsifeadsdl fo yeainsansduinis Usznaudae 41519013 wilnerummine de
F1uau 330 AU (Weyaannesmstdmiind Yeuuszana 2562)

FuusiiAnen

o

AuUsdase laun Jadendamasianisdnnisanud Usenaudie (1) Aundziii (2) Auimusssy
89ANS (3) Mumalulagansaume uag (4) sunisiniazyssidunag
fwusny liud nsdanisanug Ussnausae (1) msimiunanuiikaznisuasnaug (2) Msdniu

AUs (3) Maiawagasanuslve uaz (@) Msaenennnuiuaztilldusslov
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LNEITHAZINUILNNEIVD

[
va v LY

fldfuiunsfinwusenumusanss nisnuideifedeaiiomnuszneumsifeluadsd
Tnefiseasdondsd

wwIRaRgIRuAMsIAnIsAINS

nnsAnwIAuAIAsRIIsLIRAABIFUNTIAnsALY SdaTvinisliuuiAnuay
arumangliunnue Sssunndisiueenty siiflosnanUszaunisaiuasnsinufuandreiu vilile
aruvsnefuaneaiuludaveasUlawed

Lorsuwannarat (2010) Tvimnumanedn msdanisaius vaneds nseuiunmslunisasne Ussuoa
weuns wagldmnd ileriuusyavsnalumsdiiunu

Nonaka and Takeuchi (1995) Wiaanumunedn msdanisaaug iunssuiunislunisadiesianiug
og1asaiiies dnrsthanuidlalumeuns viotlulflunisudnniouinig nuiunaluladuasssuui
anldlunisuinissuuuulnge

Franklin (2005) lina1331 A3ud115998an1530n15A 05 AnNNSHENNA LY UsERINg

23AUIENaUYRINITINNIAITNS Beusenaulusae 1) au (People) unagnsndniiosdnisldifioasns

a

AMUlAUSEUNIINITWIITUaNANaINnsaresauluaIdnsiasaseuinnssuuasin1uaa 0d 9y

[ YY)

YFuidsunagnsauaniznisal nswaiauluesansiadianudAydudunsn 2) nsyuiunis (Process)
Y8IN153ANTITAINFUTENOUMILUUINILAL TUABUVBINITIANIIAUSADITEYUTELANYBIAN TAULN AT
foens Mnuvasfeyanielunazaieuen iWunisuenuezitanuivialafiaasiuildlussdnisg udah

ANUNIHUINAVUALATIES

vaa 1

a3uladn n1sdenisenuifenssuiunisihauindedununelusadns vidlusaunna viiawenans

Y Y
I

f1eq Aoy nduinsusuesiauliidunnamidussuuielininnulussdnmnauaiunse
\ifsrnnad wiooraazinisuanidsuioudtstunasfunelusadng udsnimuaueanagiamnay
TAnUsraVS N LazUsyAvBrawniign

nuRMUANAEITUAE

Kotter (1999) nggfih munefis awanansalumssdayfuaniznsiasundastd Tneddundy

@

as1 A Fenalm dusA1AURANI999999ANT IUAUIAA AINTUTITAIAUNSDUTIADAUnLNe AT

[

o
Wortmikazaiausinalaniaumaiu Wasnsoevugguassaiitelugidoiim

AvanURAveth Ussnoumenuautivangaunieiu fie (Prasertsri, 2012, p.24)

1. fusrnanthiimusumdsegiadunenis (Authority)

2. 9MUNTEBUTU (Acceptance)

3. PuANEINNTA (Competency)

4. supmdsiusiugdu (Relationship)

Gibson, lvancevich and Donnelly (1997) 1483a13¢511 (Leadership) luigaUfduiusseninaiu

a Y o

vosaunTntungy tnefifindudumilunsvasuudas Wuyaraniddvinaseunnadug Tungu anedi

Y

v & '

Jungrdesiunislddninanasujduiusseninsyana iudunuvesnisiasuwdasiinansenune
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ngfnssuuarn1sUfoRcnuvesandnaudulungy fnisudsusvasiudiowjslugmsussaimnsves
nause finensazduyanadifiumisegafunsmavielsidumansils

wuAARAEIRUSAUsTTIBaANS

Dejaman (2013) N1 JausssuesAns fe MsaiisvesArilon mnudedeandnvesesdnuie
mheuliuauladenisdseguesesdng JausssuesdnsuuulnuifeglussAnsfiannsaaz Aunuls
lagnsisens aaendusamtsdydnualilaran uniniiiavyeaiieddns gusmszassiianuiaudila
femnuddnuesdadetmuaiiannsaldlunmsimussdins Ssianduvsslondnesosinsladuogiann

Sausssueshnsiiesduszneundniidrdned 3 Usens ssddsznouiiiulddmnniian fo dnwaii
dnawiuvesiansssu sufemdeusnuazaude LLasﬁwﬁqmﬁu%’aauuaﬁugm

1. drudsznevdrfyvesimusssufidunaiuls (Observable Culture Elements) Tnganunse

[

) & = & g o’ ¢ A o
ﬁﬂLﬂ@LWNImUﬂQVNﬂWEJIULLagﬂTEJuaﬂ VNﬁaﬂEJEJ'NLUu@QﬂUiﬁﬂ@UWﬁ?ﬂﬁUy

2. ATENTI LazAI1ULe (Shared Values and Beliefs) Saiusssuasrnsidudesndunaviulide

asnnsaulugflansymindermdourdnuazanudosinvesaundnlussansinddaddauazasaluiddey

< <

(% v a

yusnnuddyuwaranusUuiaveuniidediny AN ssedignAaglisu visnuAveINIsRBLLYAY

1Y

wan et mgeiensuIng Afsuuasarinderliuuuuatuiiuanstnudan

3. doauufifiug1u (Basic Assumption) Saussrufudsiidunaiiuldeniigausznoudaede
auufgiudafunngiuvesefounagnninssuiuesaindnluesdng feauufnugumataznfetost
JaymvesuFuaviag v G'quﬁﬂhjLﬁmﬁﬁaﬂmmqﬁuqiﬁm wdnunysneuduySsginisinnis dadu
sruuresAdsieIusTsumAvesau aeAng warisnsfiesdnsufln

AR UmAlulaBan U

nsussendldwmalulagarsaumeliminanumuizauiunisldanu Aoan1s1unukasteseuns
Hueg1ad nswdentladesiieg uaznsussendld sudinisdsunginssunaonaunuimieu ity
eFEIn TN lAas

audndulumsiamunszuvasaumadmiunisiansaug 13 3 Usediu fe 1) madsundag
nszUIUMIUIINSHArNSU TR esnssuuasaumaisiliannsalideya vievianuldmugesnis
TuSewesmsdnmsana} dadulidlmivesmsinms 2) mswdsuuasiumalulad Woswnaufamii
voueluladuazsnfignas waz 3) msvfussdnsuazairsmuldiuieulumsusadiu (Suanpang, 2013)

uaﬂmﬂﬁlmmﬁ’]ﬁqﬂ,um'sﬁwmiwuaﬁaumvﬁém%fumié’]’mmim’mﬁé’aa’mWiaﬁﬂtﬂ%ﬂum%qﬁa
Tunsumsauesdnsliiiuszansamesadadu sesfunmsianuszmanieldlauna “Uszndlne 4.07
PIENANAUUNLIIY 1ATINTT Aanssuvasnasine naliussauanadmingdnae (Sakulkaew, 2020)

uwuauAaRgaiunsiaLasyseifiung

Wilson (1971) 1&laununsvesmadugninianisidsuiinadugninianiniou nuisis
anvanansamsuadtyglunisdeusasldauunnginssuiiiaszasdduaityon TunsSousedu

Uszaudnweonidu 4 szav loun (1) anudanudidiunisia (Knowledge) wafnssuluszauidedndu

a

g (2) Audila (Comprehension) WungAnssudilndlAsatungAnssuszeau

o

noAnssuegluszaus

INYIGYUIRNNSSUIIA-NISIANIS UHIONEIZISIBnnaouguun
22



onsasudmNssuNazn1sIanas UR 7 aUUR 1 (UnsAU-0nuUngU 2565)

mmifmmﬁwLﬁlmﬁumiﬁmm%’u%’auﬂdﬁ (3) 13U lUlY (Application) Wuanuanunsalunisdndula
LLﬁﬂ@MWﬁﬁﬂL%ﬂuﬁuLﬂs L‘W'i’wﬂéj’lSﬁUﬂEUUMWﬁﬂﬂL%EJuUizﬁUEJEﬂu%WJ’NL%EJ‘L! viEowuuilnwaiiinSeudes
@ennsyurunsundgmuazaiiunmsuidymlalaglienn uay (@) 3wzt (Analysis) WWumnuanuisalu
mauidamiithiseuldnamundeundeliwevhuuuiinimundeu Jsdnlngazinisndnunas woingly
vouaonivfiiou nsuilanddnanafosedeninuiildiFounn nufianuAnGuadisased

NauNaunuewA Uy

NSOULUIAA IUNIFIAY

fauUsdasey fauusnny
Uadeudsnaransinnisaanud N1339AN13AN3
1. unzE 1. MIMUUAAINSLAENITLEIIANUS
2. UTAUEIIUDIANT 2. m3dafiuanug
3. Munaluladansaumna 3. Msimukaraenuiiv
4. gumsinlazuseiiiung 4. Mmameneaanuikaziiluldusslon

AN 1 NFOUBLIAANISINE

AWAliun1sidy

WUUUNUNNTIRY

n9iteadsd Feamsdnwinsdanisanug nnefin Saussswesdng weluladansaumna nsta
wazUszillung Y99UARINTaN8IvINTGg uninendesudume §i9eldseileuitn1s39eided199a (Survey
Research)

UseyINSUaLAI0E

v
[

Usgrnslunsidendsd fo UAAINTAI8TYINTT UTENDUAIE 11519015 NENMUNNIINeIEe
F1u7u 330 AY

fegrslumsidendsd e yaansaneinnns netmuarunvesnguiiednslngld3aidnns
Yamaneé (cited in Tirakanon, 2013) fiszdupaidiesiu 95% Aasadou 5% led1uau 330 Au

\n3esiinddy

wiostiofildlumsisuadsi Ae uuvasuntu (Questionnaire) ifunasiiodmiuiAususudoya
Tnsguuuugounulduuuuansda (Close-ended Question) Tasuisesnidiu 3 sou fsil

poudl 1 uvuaeunieriutedvdruyana Tnowuvasunuiidnvuzfudnndennouldifios

Aanades ok 91y menuidein Ussaunsalinnu wagdunianieivinig
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[ °

poufl 2 wwudsuanuiefunisianisaug 19nsiauuuts (nterval Scale) Wudauuuy
1n5dnUszdiuaT (Rating Scale) Wintaszauannudndiu Tneswunoendu 5 szdu fe Wudeets
wndign Wiseun Wiseunans wiusedey uasiiuseiosiian Ussnoufediniy d1uau 25 de
ATEUARY 4 Fu Ao NsinuAANSIaNITLEIIIALY NMsdafiuang MItaukazassrusing
nstenenmuiiavinlulduselon

pouil 3 wuasunuieafutladeiidsmatensdansnng T¥msiauuurag (interval Scale) Liu
MOUKUUIATIEIUNSUSTEUAT (Rating Scale) wietasziuaudniiu Taesuuneandu 5 szdu fe
Wiusheeganniign Wiudioun Wushelunans wWiudetes uazifiusedesiian Usznoufedan
U 42 U8 ATEUARY 4 AU B AUAIEEUY AuTRusTIHRIANT Auwaluladansaume aunisin
uarUsziiuna

mMaiusIuTIndoya

[V
v a Ya v

nsiiususwdeyalunisfnunitenseld §ideldiiudoyadiedneld lneddnsiiudoyalag
fufumsuwanuazifiusnunndoyanuisnisduinesns wazidesanifinaniunisainsunsszuinveshia
Talsu1 vi3o CoVID-19 Fdl¥RiAudeyaifiufusouwuuaeunmeoulal funguieiadudndemidly
MaAuTIUTILToYa

nsAATIEdaya

n9isenfaiiinneinafelusunsudidogumeneuiimeslunisiummenadfsne il

1. inszsiteyaiiedfulladuduyana loun o1y mhenudidsia Ussaunsalvinny uazsdumis
ye3rns WadRnisuanuasenud (Frequency) azA13aeay (Percentage)

2. Jienwideyaienfusefunsiansnieg warsedutladefidsasenisianisauivesypanns
ae3ns ininerderudum lngldisnsaunumaads (Mean) wagAndosuuunmsgiu (Standard
Deviation) aueuAniiuluuiaziu inasinsulanapzuuusuugeuny wusdu 5 szau

3. Aisgiauduiusseninadulsiidutadenisdanisanuivesyaainsaieivanis
uvAnendesmuns Tasldaznsiinseiaduy ssandanduiusifio FauTusdaluwud (Pearson’s

product-moment correlation coefficient)

o

NaN13I98
1. TeyaiugIuveIRouLUUADUNNL WUT1 YAAINTANEIYINTT W Ine1de s lun193de

'
1 1 (% 1

lunsell egdrulugjegszning 31-40 U d1uiu 164 au Andusesar 49.70 nursaundsindiulng

AzAnwIAEnS S1uau 63 AU AnduSosay 17.30 Usvaunisalitaudndugsyning 1-5 U §auau 132 au

& o

$98ag 40.00 Lazilnlamivnsaulng szauenased 91uiu 187 AU 598a% 56.60

D

2. wan1sAnwiienauinguszasdanisideded 1 ieAnwiszdunisdanisainug Usznauaie
nsimueandkaznIsLEIIAng nsdaiuaug nsiawavadisanuiiv nsanevenaaud

wazauilulduselon vasynaInTaeIIINg UNINIRETINAA WaznauTngUizaaAn1TIde Tohl 2
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eAnwszAudadendwmaliiinisdanisaiuivesyaainsanedIvInis umIngndesudum ndaiueg

[

g Taussinesans walulagansaume nsiauavyseiiuna IAsil

M15197 1 AndguazddsauunInggIuedsEAuMIIANITANIYRIYAIINTANLIYINIT UM INIEY

FIUANN
. . ANADA . .
N139AN13AN3 (X) _ FLAUANUAALIAU
X SD

NSMnUAANNIHALAIVIAIINS (X,) 4.55 0.16 mm?izj@
M3daiunaug (X,) 4.72 0.45 Wniign
nsiaukaraienusiv (x,) 4.60 0.49 1niigp
msseneanudwaznsiiivlduselev (X,) 4.56 0.41 Wniiga

T34 Ko 4.64 0.17 mﬂﬁqm

31015199 1 nudn seaun1sinnisadud luamsiuegluseduuinian (X = 4.64) uagiile
frsundusedmunuit Msdafivanud (X = 4.72) msiauiwazadsnnuslul (X =4.60) n1sanemen

anuuazmaihluldusslevd X = 4.56) denflsgauladeiidmanisinnisanud Tusedudian nsimue

ANUFLaEILAIIIAINS (X = 4.55)

M19199 2 AnadeuardiulsauuinsgiuessyiuladendmasiensianisauivesynainsaneIvnig

URINYIAYIIUATLIA

o o ' Y 1Y ﬂlqaaa o a
Uadefdanasian1sdnnisaanus (v) FEAUAVIUARLTIY
e D

AUNTEN 4.64 0.21 WINNgn
AU TUTITUOIANT 4.68 0.18 WNgn
aumnalulad 4.45 0.27 hy
AuNTIanakayUseidung 4.72 0.22 WNNEA

53 4.56 0.25 HRRVIGE

'
a —

AN 2 wud Jadedderasion1sdnnisaanug ansiweglusyiunniign (X = 4.56) uaziile

NFUNTUTIEIUNUIN 3 dUsULTN town nMsianarazUseliuna (X = 4.72) Jausssuasrns (X = 4.68)
Az (X = 4.64) Tenilsyauladendamanisdnnisaus lussdudngn fe walulad (X = 4.45)

3. wansAnvuienauingusvasanisideden 2 iednwianuduiusseninediudsdasy
Usenaudy auniwg auiaiusssuesdns mumalulagansaumea sunsinwasUszdiung fumeulsny
N13MMUAANTRALNITLAIIMIAINS NMsTaiuadns nsWauwazadsanusing uaznisaienen

[

Anuduarauilulduselovivesymainsaneiyinis uninendesiudumg sl
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M19199 3 AduUsEAnSaduiusTEInsianmsanusiuladendmasdonisianisauivesunains

ANYIVINNT WANINYIAYTIUATLIA

n33An1sANS (X)
Yodeiidemane FIUNITAINUA AU FIUNITHAILY | AUAITENENEN
N5IANTSAIINS ANUIwaY MIIAAY wazas e ANUIwaY N139ANTS
(X) mMauamAwg | Anug Anuslvl | hlUlduselewd | Anud
(X)) (X,) (X5) (Xa)
AunTIEHU (Y,) 228* 189* 246* 172 274
AUTAIUSIINBIANT (Y,) 2717 307%* 259%* 180 305%*
puwmalulad (Y,) 351%* 567 4T73%* 506** 555%*
pudnuazUseiiumg (Y,) 356%* A423%* 269%* 182 211%
Uadeitdana 433%* 538%* 446%* 373%* 393%*

3115197 3 wud Tadeidmadenisdanisauiiiauduiiusvmiesuiniun1sdnnisaiusves

YAAINTANLIYINIT UMINGIFETWAMK Inenmsinegaldeddgniainnsesiu 0.01

'
aad (%

duArduUsEansanduiusseiuegsEning .172-0.567 uazildud1Agyvneadinisydu 0.01 wag

Ao o ! Y

fanfieduyssAnsanduiusasge laun aruanudiladunsimuinazasiennuiing (X,) dudiu

msdmiuang (%) (r =.567) sesasufesuanudilamunisimuinasadisanuslva (X;) fuaiws

i

M3INNITAINS (r =.555) WaznMsmAuNsIniuaug 06) (r =.538) audau

Y

@

Uadearunnizgin (v,) danuduiusnisuiniunisdnnisniiug Ingamsiuegaiided Ay

o

a a1 a £ ¥ v & 1w

neadAnseau 0.01 Tanuduiuseglusyiudeudie Taduussansanduiusiviniu 274 WeRasan

i s 5 1 2 '

fuanukniureesdnsidusedunuiriauduiusseduaoutiei 3 Au fe Anuduiusiuegied

D

|
v o o aaa o

WodAyn19addansgau 0.01 AUNIAINUAMINILAYNITUANMIANIN] (X,) (r =.228) Hlanuduiusiuy
pg9iltud A NsEdANsEAU 0.05 tazdanudunusszaumuselddanuduiiug 2 au As A1unTIEIL

wazaseauslval (X,) (r =.189) uwavsumsmeneaanuiwazsiilulduselovd (X,) (r =.172)

[

Uaduimuimussuedans (Y,) Ianuduiusmeuiniunisdanisanug lneamsisegeiidudny

<

Meadifnszau 0.01 Tanuduiuseglusedudeudie TAduussavsanduiusiviniu 305 Weaiasan

¥

flun1sdanisanufidusesunuitiianuduiusseduaoudani 4 dru e drunisdmauaiiug (v,)

u

(r =.307) MUMIAMNUAANLIUAZATUEIIMIANLS (X)) (r =.271) Arumsiaiuagainennuive (X))
(r =.259) fauduiusiusgridoddgmnisedianiszau 0.01 uazliaudniusseaunmie ifinnuduius
1 o1u Ao Aumsanenennuiwaztluldusslevd (X,) (r =.180)

[ aa

Uaduaumnalulad (Ys) Anuduiusmeuiniunisdnnisainug lnegamsisegiiduddynieaia

<

4 1

fsgdv 0.01 danuduiusegluszauliunais dArdudsednsanduiusivindu 555 WeRiansuiiu
m3dnnsauifusesunuinfianuduiiusszauliunais 4 d1u fe sunisdaiuanug (Xy) (r =.567)

AunsatenennmIuasiilulduselevd (X)) (r =.506) sunisimuiuazaaauslvg (X,) (r =.473)
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[ 4 1Y 1 A v

wariaduduiusseaudoud1ent 1 A1y fio AUAITAIMUAAIINILAENISUEIMIAINT (X)) (r =.351)

[

HpudunusiuegltsdAgyneadansesu 0.01

ce
)
De
o™
holy

wnsTanazUsziiiung (Y,) danuduiusnisuindunisianisnnnud lneamsiuediad

'
v o o aaa o

WodAgyneadifisedu 0.01 Iauduiusedlussdudoutieni daduuseansanduiusivindu 355

£

definsandumsinnsanudidunesiunuidanuduiusssaudiunans 1 4w fie sunisdaivanud

= v o & w1 ° v

(X,) (r =.423) flauduiusszauaoudnani 3 91U fie AUAIZE

o

(Y (r =.356) AIUNISHAIUILAZESTS

o o o aad o

ANUsInd (Xs) (r =.269) ) danuduiusiuegralidodrAyn1eadainsedu 0.01 Ianuduiusivegiall

o

Hadfyneadfnseiu 0.05 wazlinnuduiusseauavselidfinnuduiius 1 du fe sunisaienenaug

wazahlUlouselowd (X,) (r =.182)

anUseNa

1. YAaINTaNEinINTg N Ing1desuduns Iannufsiiunessiunisdnnisauivesynains

[y A

1839115 U INeFTWAUN nmsanegluseiuiniign (X = 4.64, SD = 0.17 ) wazillofiansauu

a

Feiunud sunsaivanuegluseduniniigreglusuduusn (X = 4.72, SD = 0.45) @enngesiiv

q
'

117338v849 Kongton (2013) lafnwises Jadeiiidvznasenisianisaiuivesyaansioaisaume
AZLNVEAARSA3IIYNETUTE HAN1SITeNUI n1sdaiivkazduAunnug egluszduiesnss

Y A

2. nansvagevauyAziuded 1 szfudadofidainanisinnisanuivesynrainsaieivanis
uvIngdesudum lunmsseglussduinniian (X = 4.56, SD = 0.25) uazidlefiarsaidunedumnui
nyinnauazUszdiunaagludusiuusn (X = 4.72, SD = 0.22) @andeiuanidevas Chancharoen (2019)
AnwiFes Jadeiiddvdnadenisianisanuivesaniudnuiduendidinw wuin Yadedifieanuduiusse
msdansenuFvesanunuisnuendadinu egnsiiuddnisysu 0.05 Ae msTauazUstidiuna (X 20)

3. namsviadeUaNAguTeT 2 msdaniseuiiiaruduiusmsuaniuanizdiin Yansssuesdns
waluladansaumne wagnsauazUseifiung Aldlunmsiteluaded nui nisdansarusfanudusiug
NUINAUNMTIANITANNFVOIYAAINTANETYINT UM INGITYTWAM NeUdIHaion15IAN1TAINS
YBIYARINTANLIVING d0AARDIIUNANITIFLVBY Boonrueang and Sangwanna (2017) Anwdes Jaded
daHARaN153ANITAIINIVIUMINGITEUMIPIAINTUIIVING1dY Wud1 JaduauTmusssuesdns

Aumnalulad Aun1Igil dawasan133nnN13ANIVeUTIINGIREUMIINIAINTUTIYINGITY Beedl

Y

'
v o o a

HydAgi 0.01

Ualauauuy
1. daeuanuzTunisimaideluly
1.1 sAnendeansiinsfinsunsiawasdsaidiunadunsdnmsanug enlugnsimue
fiens Whne swdusunuiteatduayunisdanisenuslumienu
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Abstract

This research aims to (1) study the history, concepts, theories and rules of law relating to
creation of legal relations under Thai law, (2) study rights, duties and results of the legal relations
between social media influencers and brands, and (3) to compare the establishment of legal
relations under Thai law and foreign laws for the benefit of further legal development through
conducting qualitative research. The results found that the relationship between the brands and
social media influencers, who urged other people to use the brands’ products or services through
social media, under Thai, Swedish, and American laws; are legally binding agreements since the
parties intend to enter into a contract. According to the doctrine of freedom of contract, this creates
contractual rights and obligations between the parties. However, there is no specific provision
establishing the legal liability of social media influencers for their misleading advertisements posts
to the brand consumers. It has no specific statute requiring public disclosure of legal relations
between social media influencers and brands' owners. Similar discussions took place in the United
States of America, where it has the Federal Trade Commission (FTC) whose principal mission is to
promote consumer protection. The FTC deal with those influencers who provide reviews and
endorsements of products or services through social media without disclosing their commercial
relationship to brands when promoting or endorsing products through social media. Therefore, this
research suggests that there should be rules to ensure that brands’ owners and social media influencers
will deliver merely clear and legitimate messages, and disclose their legal relations to their consumers.
Moreover, there is a need to prohibit any misleading marketing messages delivered to the consumers,
so-called unfair practices; and to make certain that the messages they delivered do no harm to

society. Also, government organizations should be set up to monitor and investigate this matter.

Keywords: Legal Relations, Advertising, Products and Services, Influencers, Social Media
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Abstract

This research was based on the quasi- experimental method. The objective were to study
the learning management competencies of early childhood education's pre-service teacher by using
research-based learning management, and to compare the learning management performance of
students in the field of early childhood education before and after experimenting with research-
based learning management. The target group for this study was the 1% year of Early Childhood
Education program’s students, consisted of 36 students in the academic year 2020 by using Cluster
Random Sampling. The research instruments used in this study were lesson plans by using research-
based learning management and the leamning management competency assessment form on
learning management planning. The statistics used in this data analysis were mean and standard
deviation. The research results showed that (1) the research-based learning management could
develop students' competency about plan of learning management and (2) students had learning
management competency in Learning management on learning management planning that higher
after experimenting with research-based learning management. The scores from the post- test
assessment form were averaged 20.39 with a high level of competency which was higher than before
the trial, and had mean score of 14.14. The competency was at a moderate level, and when
considering each aspect, it was found that every aspect had a higher level of competency in planning
for learning management after the experiment than before the experiment were at a good level in
all items. The use of media/innovation and learning resources had the highest post-test performance
level and the least aspect was organizing the learmning environment with the learning evaluation

aspects which were of the same average at a good level.
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Abstract

The purpose of this research is to study and compare the factors affecting admission decision
to enroll in bachelor’s degree at College of Social Communication Innovation, Srinakharinwirot
University for high school students. This study was used a mixed methods research process,
consisting of qualitative research with data collected from education experts via five influential
educational websites with over 100,000 followers on social media. The qualitative research was
conducted using in-depth interviews and quantitative research with data collected from 500 high
school students interested in studying at College of Social Communication Innovation who attend
the open house and apply for admission, Srinakharinwirot University. The research was conducted
with nine factors: the image, the public relations and media, the course, the physical environmental,
the tuition fee, the admission system, the lecturer, the reputation and value, and the guidance and
referral. The research results showed that among the samples of different ages, the opinions on
factors affecting the choice of study did not differ. However, in terms of different genders, school
types, academic plans, average family income, and interested majors, the opinions on factors
affecting the choice of study were different. These factors affected the choice of admission to enroll
and the highest mean was the course factor (X = 4.43, SD = 0.477); followed by the physical
environmental factor (X = 4.41, SD = 0.527); reputation and value factor (X = 4.40, SD = 0.542);
image factor (X = 4.40, SD = 0.447); lecturer factor (X = 4.35, SD = 0.621); admission system factor
(X = 4.18,SD = 0.663); public relations and media factors (X = 4.18, SD = 0.566); guidance and
referral factor (X = 3.80, SD = 0.836); and tuition fee factor (X = 3.80, SD = 0.721) respectively.

Keyword: Affecting Factor, Decision, Bachelor Degree, SWU
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Antecedents and Consequences of Frontline Employee Emotional Labor

When Dealing with Foreign Customer
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Abstract

The purpose of this research was to examine the causal factors and the outcomes of emotive
effort that leads to frontline employees’ action in accordance with the specific situation.
The samples consisted of 332 hotel frontline employees in the central region who have experience
in providing services to foreign customers. Data was collected by using questionnaires and was
analyzed by percentage, mean, standard deviation and structural equation modelling. The results
showed that most of the respondents were female. In the age, 21-30 is age ranges of the most
respondents. Most of them hold bachelor’ s degree. The hypothesis testing results identified the
causal factors as display rule and effective cultural flexibility intelligence had a significantly positive
effect on the emotive effort, whereas job autonomy had a statically insignificant positive effect on
emotive effort. Moreover, the emotive effort was found to have a positive impact on emotional

exhaustion and innovative work behavior of frontline employees.

Keywords: Emotional Labor, Emotive Effort, Innovative Work Behavior, Emotional Exhaustion,

Effective Cultural Flexibility Intelligence

: Corresponding Author; E-mail: amarin@ms.su.ac.th
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asAUsEnaUTasaEduUsiiaunssiulumanseonges (Byme, 2010) lngnan1snaaeuasdusenaududy

nudwvuindiwlsvesnuideiianuaennaesiuinguszatareinisinniung sl Jawavesivddin

aﬂﬁﬂizﬂauguguﬁﬁdﬁ)(z/df = 2.05, Root Mean Square Residual (RMR) = 0.059, Goodness of Fit Index
(GFI) = 0.89, Tucker-Lewis Index (TLI) = 0.92, Normed Fit Index (NFI) = 0.93, Comparative Fit Index
(CFI) = 0.93 and Root Mean Square Error of Approximation (RMSEA) = 0.05

1% o
a Va o

wonINdFITulanaapuAIAINFuTUSYIAIUUINY 6 AadrgadfiieSduanduius (Person
Correlation) tiagiiAmiavesanuduiusszninduls wazilunimageuilesiuinduusduic 4 f fe
WOANTINATIATIAUTANTTU NYNITWARIAIINIAN NsUTUALTRusTTL kagn1stdaselunisufumanu

Tanuduiusiues (Multicollinearity) el Fswan1snaaaUAUFUNUSINEIFUNUIT AUFUNUGVDS

14 6 fudsdudauin wazdiAegsening 0.024 - 0.531 uasiIdelanaaau Multicollinearity vosiauus

AU Ao N1SUTURININTAIUETIN NYNITHENIANTEN wazn1siiBastlun1suifeu aaelusunsu SPSS
Wud1A1 VIF (Variance Inflation Factor) df18g5eming 1.226 fi4 1.455 Uagn Tolerance g5 0.687
f9 0.888 “aiiA" VIF Haundn 5 wawAn Tolerance 1nndn 0.2 uaasliifiuinduysdaseia 4 dlaid
Auduusseiu (Hair et al,, 2010)
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AN5ATITRYOYA

u

[y Y
Y aa b4

n193deasellldadifiganssann Seuas (Percentage) d1msunisitasizndeyaniluvesdney
wuugeuny Aady (Mean) uazdiudeauunnsgiu (S.0) lunisiaseiseduvessiauls wasmmegeu
auufgiu T9n1sTasieiuuudnassaunisiaseaia (Structural Equation Modelling) Litensi9aaudnsna

YDIAILUINIUNTOULUIANIVY

NaN1578

1. foyarmiluresineunuuasuaiy wuii grevwuuaeunudlvgidumends 215 au Andu
Sovaz 65 e 118 au Anluiosas 35 feongszwing 2130 T Andudesas 49 msfinwiszaud3yge3
J088% 69

a1

2. NANINTIATIZRASEAUAINARTILTB RO UL UUABUANRBRILUS FaealiffEy (Mean)

wazanDsuuunasgIu (SD) deil Aadevemginsauaisassduianssuvesmiinauuiniseglussduunn
(Anade = 3.71, 5.0 =0.91) Anunegwlunsuansanuidneglussduann (Aeds = 3.59, SD = 0.99)
nsitdasrlunmsufiRaueglusedunn (duade = 351, SD = 0.97) ngaisuaninnudanvugUfiRnu
agluszauun (Aady = 4.18, S.D = 0.91) ANUgauA M NeITHalaglusEAuUIUNATY (Aady = 3.11,
SD = 1.02) myUfusmuiamsssuegluseiu (Aiade = 3.79, SD = 0.74)

3. MINeFUALNATIU HaAATIEseaunslasIaiie (SEM) nud1 nseukuAnide vieluinadl
ihauslunsfinwadsifianusnzan uavaonndosiungud Tnsduasvidiadsi Normed Chi-square
(X? /df) = 2.07, Root Mean Square Residual (RMR) = 0.065, Goodness of Fit Index (GFI) = 0.89, Tucker-
Lewis Index (TLI) = 0.92, Normed Fit Index (NFI) = 0.93, Comparative Fit Index (CFI) = 0.93 and Root
Mean Square Error of Approximation (RMSEA) = 0.055 §3381a1n1531A518%18n3naveeduUsniy
aunfgruviedafuifeanvguaznadnsielunaaunislasiadns annsevuuadnvesnisdnund
Usenausig 5 auumgiu %qmamimaauﬁiwazLﬁ&ﬂé’f&ﬁ(@,miwﬁ' 1) Ingauundgiuil 1 wog 2 wud1 ans
USuimmuinusssy uagngnsuaninnuidndwaidsuindeauneignslunisiansminuianveminey

[ ! I

usn1segalited1AgMeaia (p < 0.05) ArsAtAduUsEANSNIsanaesuInsgIu (B) = 0.304, 0.205

a wa ! a

ANARU FesousUaNNRFIUA 1 Uag 2 vasNauudgiun 3 nsidaselumsufuiRnudmaiauindanald

[

uindenung1enluniswaninuidnvendnauusnisedisldideddgynisada (p > 0.05) fae
Adsyandnsannesunss iy (B) = 0.130 Feufiasaunfigiuil 3 dwiuauufgiui 4 uazanuweey
lun1suaniauidndamaidsuinseng AnssuaieassAuinnssy wagAugeua e sualvesntnu
a9t AYN9aR (p < 0.05) MeArAdNUsEANSNIsanaaE1nIgIU (B) = 0.515 WAz 0.235 MNAIGU

eaNFUAULAFIUN 4 Uag 5
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A13197 1 LAAINANTNAAOUANNAFIY

GOV B> sE. cCcR. P
H1: nMsUSudmuiaussst— Anungtealunisuaninuian 0304 131 372 .000
H2: nYN1sHARIANIEN— Anune1eulunIsanIANIEN 0.205 .08l 294 003
H3: MsiBasylunsujiiau—se anumeemlunisuansusdn 0134 .108 179 073
H5: aameealunisuanenuian—ewgnssuasassAuinnssy 0.515  .061 394 .000
Ha: puneeulunsuanInNiEn —eANgeudmMeTTNnl 0235 051 359 000
aStandardized parameter, bStanadardized error

“Critical ration, dSignificant level = p <.05

anUsena

nsfnwaatifudutatelavauaznadnsvainisuansniuidniunisujiraudieliuinig
ANANYINNYIR NRANITANYI@DAADITULWIAANTHAAIAINIANYUE U TR (Emotional Labor)
MesueITtumsujduiusivgndrsenitamsviinu slnnudnasuansesuailvunzateanin Jalady

awnaineliinnisuansauidnvagyinaeu laua anudlunisiieu nguesesdns auidasslu

' 1%
fal a =

mevieu Wiy uenaninadnsintuanniswanseuidnde quanzvesiamingy wargun1izes
99ANT (Grandey, 2005)

Kan1sAnyITesuiTednuiingnisuaninnuddn uagnsuiudnuiausssudsadenanm
werenalunisuaninnudnvesnine SadulumuuunAnvesnisuaninnuidnvaginuiiesnin
paAnssUInsiienumemislininnuresauansanuianiiudauinideliuimsgnéniilioystavana
¥9909An3 uazvnminnuilianudiladervuaua feulvvesesdnsildmnuwesulunsuaniniuddn
vieufuanuidnaislu deaenandesiunanisdinwives Diefendorff et al. (2005) AAnwntladuaninglu
m'iLLammmiﬁﬂﬁumsUﬁﬂ’aamsuaaﬂﬂﬁﬂwﬁzé’uﬂ%mmm%ﬁﬁwmmmﬁm'ﬁ LU WENITUVIY WENITU
U3ms winauseuiululsmeiuia Wudu daunisuiudmuiausssudmanonnuneienalunisuans
AnufAnveminauuIng dunneanuiminanudsianadilanasususlidduamsssuvesgn
PR aansnazmuaNmNARLazaLIENLasa I itenitlashensLEn g AT T ANy
Uiunveamsliuimsgnéniunaindnainnssu

nsiidasslunisinudmadionnunergulunisuansanuidnegieldfided Aynieads wansdn

adaa

WiwdmidneauuinisdiuminliuinisgnAivaans@anddasslunisiaunnnduldanuneneuly
NswaRIANN AN aLivanIuN1saivauIUNTaas Fanansfinudaudeivauuigiuinsly annnail
asugladlasundudmdnauuinisvesgsfalsausudnlasunisilineusy wazouivennunvesasdng

(%

#1199 AatuniIminauuInIsIEsus

1idasrlunsufiRen wideamiduinnsgiuvedsusu deds
Wiusnsgndwnasnend niinanufduludeddnisuansannuidnuuuuasouans (Surface Acting) 11nnin
wiglrignAifneiianela aeandesfusiAdeinunmuinyaaaiidassluauesgeasionsualideuan
fussgdlanelunuies wazfinudoiulunuiesgs (Grandey et al, 2005) warlifidodainlunisuans
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anunegolunmsiansmuiandmaidauandenmsoudmisensunl dunineanaiminaud
Usuanuidnngluliaenndostuaniunisaiaeiininudeudmisersuninind udae 91nuan1sAne
donndeaiungufeusnunineg1ns (Conservation of Resource Theory: COR) (Hobfoll, 1989) Feosuneld
Tminnumeesnymneinsvidernuidnvessueaieliuinsgnivsiend widlelsianunsaviale
mufieants favddiAanadnslubeay wu nisseudmisersual nafinulunuideianadostuna
nsfinwdelsedndues Iplik (2014) uammﬁmmwmmﬂummammmifﬁﬂaiqmaL%qmﬂeiawqaﬂiiu
afassdveaniinau JadunanisAnuiiiaula uanslifiuiminnuuinsildnnumeissluuens
Anuddn viedndeniliannsanuquersusilazuansauddnuiniaoonunseninenisliuinisgnin
yssmdazneliAanginssuadvassdutnnssy anwafiiAntuiiaonadesfunguiveouazaing
nsmseuiing (Broaden and Build Theory) flefunedmmnyaeaiiensualidsuinudafieziidnlafilinsudeya
vl 1Aannsi3ouslnadlfiss (Fredrickson, 2001) uenaniiauweeulunisuaninmidnumzsiay

o (% !

vinsilwinvedanaiaiidndudmivdsasulifauinnssuvesyana (Amabile and Pratt, 2016)

o a

F291MAVDIIIUIIY

1. Aseilddnwanuaimnsaneausssy (Cultural Intelligence) vaaniinau duieadosiu
USundfrensine wildinauaiisiwadfidierfenisususiamutausssy FansdileTausssy
Adlsuvesgnindinnudiddesuuinmssgnann duiudmiumsinuluswantninmsetasidudes

' aa

AnwiAuaunsameInusssuluLaaz i

2. nguegslunsauddeil A wilnauuinisdiumiivedsausy muunfudaIndnaulsusy
finagl¥unisiineusuuasiaun (Training and Development) Tudassuuinmsliifugnéitseilneuas
Y1 RNI0E e ANEALAYS Fe1aaziiauuanaannnneuuinsdntluedndue Wy withau
$ruomns Sawavesmsfnuanuitedennazhludedaesnduinegsdulddeudnien fafulunsin
WeluswandIduenvasyinnisfnymdnauusnmsdiuntluuiun

3. MafnwiiveaeuLissdviwatesulsiuiifresusny mnuddldldmageusausdunans
(Mediating Effect) uaziaudsiniu (Moderating Effect) fufulunsiinsadamininidoorsssdumisaugs
feifuanuduiusseninanisuansaaddnuasanugoudinisensualiietisuitymauniizves

nnITuUSsealy

Ualauauuy
1. dawsuauurluntsimaidgluld
1.1 9nsansdnwnuinileninaudesuansainuidnvazineu faudasnersiudiv
arwiAnnslundiisdmarionnusoudmiseisucild fdumnaumsdansuagimuminensingud
wlsiruddysensiineusuizesmsuansanuianuaziuanuidnaeluagiliguanzvominy

lafunsqua
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1.2 nan1sAnwuandliiiivinauaintsanieTausssu (Cultural Intelligence) Tudosves
n1sUsudmnIRusssuiiaudAgseduuinisanaivdsnagdegrann mnndnaulasuaiug
(Educated) wazanunsadoansliogamnzanazdwanirondng

1.3 ngnisuanspnuandemalindnauneieuuansaanuidnlunisvien wisgialsing
fapsvilminnuiienusoudimsensual fafunguieuloviefiangu uazwanzautuanumsaiiagtae
Tinnauvihauldegaiininugy waglivinanuasen

2. Forauauuzlunsisuaedaly
nsfinwluouian UnideastianudiAydunisusnislugiandinisunsssuinvaslsalain 19
Faonadivsuniiaeuluannisinend wu n139nn15gouIeluuUINIT (Hygeine Management in

Service) SaudaANNaENTalUNSIEmAlLUlagvaIndnauluuUsNSIneLe
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Abstract

The purpose of this research was to study the value relevance of accounting decisions as
measured by the book value per share (BVPS) and earnings per share (EPS) to stock prices (SP) and
compare the incremental value relevance of companies listed on the Stock Exchange of Thailand.
Data were collected for 5 years between 2017 and 2021 for 2,522 firm-year observations. The data
were analyzed by statistical analysis using Pearson's Correlation Coefficient, Multiple Regression
analysis and Incremental value relevance coefficient analysis. The results of the study found that
Relevance to decision making using a combination of book value and earnings per share had a
positive correlation with the change in stock prices at a significance level of .01, BVPS is a variable
that affects the change in a stock's price more than EPS. For the incremental value relevance
common, the coefficient of value relevance represents the efficiency of an equation that uses BVPS
and EPS as a combination of variables that can best describe a stock's price. Therefore, it can be

concluded that accounting information is relevant to investor decisions.

Keywords: Value Relevance, Accounting Information, Stock Price
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maa&amami‘um (Sakulkaew, 2010) @siipandumd ”mﬂmmwsuawauamamium (Benyasriawat, 2011,

Kothari, 2001)
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LL&i@ﬂ?ﬂiiﬁ@?NNaﬂqiﬁﬂ‘t}’]LﬁEJ’]ﬁU“?J/’eJJJuaV]’NﬂWiUiU‘UWMNaMai’]ﬂ’]'viaﬂV]iWEJEN‘W‘UNaﬂ’]iﬂﬂ‘E}’WI

o

a

uansnefy laglanizeesbslutiswesangingaasugia amnuieitesvesdoyanisnistyTesinase

nsdndulaasuiuandteiuyieaniunisalunilaeyarinudyduazilsnaydidseansainly

[

ﬂ’rsa%msmimﬁsmuﬂammmé“ﬂm%fwsﬂmLﬁ'mfﬁu (Graham et al., 2000; Devalle, 2012; Bepari et al., 2013)

O.I = Va o =

910U ﬂ’liﬂﬂ‘lﬂﬂuﬂiﬂuwﬁﬁlﬂ‘\]ﬂm’lﬂ’l'iﬁﬂ‘t*}’lﬂ')’]llLﬂEJ')‘UENﬂ‘Uﬂ’l'ﬁﬁ]ﬂﬁﬂiﬁ]%@ﬂ‘ﬁj@mvaw’Nﬂ’l'ﬁﬁjliy% gl

U

v a1 v

yarm Ty Tnevulaziilsderu ilonmaasuuasiuduanuaunsovesdoyanienistnd I1daned

anudeadesiunsdndulanldesuresmmannindlavseld lnanusiusindeyavesuignaanzifeuly

narananninduiauseinalne lugieszesinar 5 U deunl 2560-2564 NAT8UAUYINIAINTTAN
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an1un1sainIsunsszuInvandialisalaia 19 Ndwansznudeiasegialaesiy sazviouliiiu

anuietesvestoyaninstyindulsslevisetnamulunisldussneunisinduleamu

£

L

ngUsTaeAuaINISIVY

1. WeAnwmnuiAdestunisdnaulavestoyanisnistydniameyarmmuiydsefuiaziils
AouiusIAmanvsndrasuIEnaansidoulunanavdnnindunaUsewmelng
2. WilefnwSeuifisuanuiisddesdiudia (Incremental Value Relevance) vesyarnuliayd

rovuuazmlsneuvesustmaaveloulunarandnninduisusemelng

WWIAA N wazauddeningadas
nsunIusIMNsTiiedes iethunduanseunAnuarisnisdiunisinuiluaded
Usgnaumsuuiianguiwasuideanuuadayanian laun
ninnsiezsivdnnindidunisinmsiiuguitideieneuenuar tasenelususeney
nsiAsIzideya U aniniaswgAe gravnssuuardeyavesuITniietu e nsaifianiauaz
mnuhauleasmuvesianis lnsmsiesgideyavesuisndsUiinaiedumsinseiidanudday
Tngthdeyamsnsiulusinuaztagiuinaansaluansiiiunu sudddlunmsimunsamdnmingi

%amuléf (Samransuk, 2020)

¥ v A

Toyannansiydidudeyaiiasudeyaniinisluvesions Useneudme man1saiduaiy g1uen1g

N133u Laznsuanensdguulasgiugn1an1siuluseuszegaityd dadldaiunsadrluuszney

=

n1sandulasineg 16 lnsyarinudydnediu (Book Value Per Share : BVPS) iluyaf1vesiuaniynse

YaAAunInganaveauTen (Net Asset Value) iAnuiadaainnisihdunsndsiuinentddusiu mseie

Jnnuuiioenuwarientisvudvesuivn Jududeyaasyieulisgmuensmsduvesianisld dwnisdman

finlssieu (Earnings Per Share : EPS) Auwiailagldinlsans dadudeyanisnistaydnausoasiiou

Vawan1sALiunuLasNanauLnLYeRienu (Phakdee and Srijunpetch, 2020)

¢ = P 1%

dmiun1Tideanuingitesvesteyan1ansUindnddesiamannindigviinis@nwuneasne

wuudaesnausaldniInuasIAIaNNSNguIeg1saaiiios 819 Ohlson (1995) lavyaminudydun

Y

AATEAAMUFUNUSINES 19U VT a8l UN1505 U815 UABUMIAIUBITIAINANNS NG warsaul Feltham

and Ohlson (1995) laauuuudtaeslunisiasisnsamanning lagtdyaraudyluazilsneiu

' ¥
Nl Y %

NN sAmeTaLAN1NTRY WU Yeyan1ansinydnAnwinsaesdiiuls danuduiusiunamanning

[

Wueed19un #aun Andriantomo and Yudianti (2013) Tadin1s@nwniuiuilenanisivedenndadny

'
= =2 v A

FeRnwauiertewestoyananisUad tiun Alsisdayduazyadinudnd lnaiusivsiudeyasn

o

vsgnmaanzideuluuseimadulafigs wudn AMlsnelyduasyadinudyiieaessionisusenauiud
AuaInsalunsesureTAmanning Tuvaedl Francis and Schier (1999) wuin yar1nudydanunse

ssuensildsuwdadlusiauanninglannitilssieniu dun1sfinuives Beaver (2002) wudn Alsnig

1%
v aa a o g

ARUsEAnSamlunsesutesmmdnning daraieitesiunisdndulalauinnityaraudnd el

)
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Q

2

UL UTEAUNANTANTUNUYDIUTENMY WReItuNIANYITeY Collins et al. (1997) wuin Yar1nw

CV S

yTseru Mlsderiu fanudiiusiumafivluvesnamudnmindedieiifvdfny Tasfansidmlsinay

<

deralvinnufettosvasdeyanianistndiuisundaslume

myideluuseinelng Phakdee and Srijunpetch (2020) vinns@nwigadnutnyduaylsdeviun

£

' [

fidosnamannsndvesvienaavzidoulunguanaimnssugsionisidu Wusseziaan 15 U wuidn Jeynia

X %

N3ty InAnuiianuduiusidaviniuniswdsunlasessinmdnning laeflsdeiuiauieites

v v ¢

dauiinnnnityarnulnd aenndesiunan1sAnwiaes Acaranupong (2017) wudn Mlsnednddunus
fusiavemannindinnndgyadmudnduasnseiaiuan

INNITNUMLITIUNTTY Toyan1enstgdlinnudrdgldesuremswdsundadusiammanning
LwiawiﬁwaﬂﬁﬁﬂmﬁLLMﬂﬁiNﬁuﬁLﬁumamﬂ’mamwLmé’aumqé’mmazLﬁwgﬁﬁmaamumawumaq

1%
av A1

nsAnwtug Saangiounsidei “deyanienistiadivsslesidensiluldlunsdadulansu
wioldegsls” lngldyarmudaddeiudufmuusumuvesdoyagmusmenisdusas flsdeiudufus
uwuvesdoyananisiiuauresianis danuduiusiazannsaliosuienisivasunlamwessin
vdnnindleviolsl uazsenslaesungldinit ilenaaaeuusslovivestoyanamsddmduusslovd

RIENY

= [

ammﬁmmimammmamJaqﬂumimauiwawauawmwmwmmaga B
AovuLazibssiauiuTaannindgvasussnaanzeulunainnanninduisUsemalne Jdad

H1: yarmaudaydrevuuazmlsdeiu danuduiusiBeuaniunavanming

q q

1 4 a

H2: yarmudydneru danuduiusidauiniusainanning

q

H3: filsdenu danuduiusigauiniusimvanning

ASOULUIAA IUNTTIY

fauUsdas2 (Independent Variable) fiauusnnu (Dependent Variable)

yaAmutyddaiy
(Book Value Per Share: BVPS)

srAmannswe
(Stock Price: SP)

mlssiaiu
(Earnings Per Share: EPS)

AN 1 NFOULIAAUNITIVY
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A5anduN1599Y

LUULAUNTSIREY

As9luasalilun53981@9USuNa (Quantitative Research)

o/ 1

A0819N Y luN15398

S 2 74
1 4:4' & v

Toyaildlunsidenssililudeyaniogi (Secondary data) Fuludeyannniunisiuuasuuunand

Y

a

FenstoyaUszdnd (Wuu 56-1) Audimannzifeuhdwasiiumusulilugudeyavesnaiandnning

'
a o

wisUszimelng (SETSMART) Tnedeyaniunldlun1side laua s189umen1stiulszdnt uashuuuand

$18n1570yaUsEdN T (WUU 56-1) faust) 2560-2564 vilnlauseniminanldiiasesiudiuiuedu 2,522

U3un-U (Firm-Year) #40157199 1

M13199 1 Jeyausvnililunisdnw

U USEN-U (Firm-Year)
2560 2561 2562 2563 2564 324

vsvnaanzileulunainrannsnduisusemalng 618 619 619 620 620 3096

v a v oy
dayausenildfne

W newusmedvIuning nesunsadiite 9 9 9 9 9 a5

MR ULALLNIAUTENNBE T8N IS

Wuylnseiiuay

UitmiiTideyalaiauysel 160 112 101 86 70 529
Fruuuieniflilunisfneisdy 449 498 509 525 541 2522

AsiiusausIndoya

a

A3deiusiumindayanian1siuainsunsiulseintaesusevaavsideulunatandnnindun
Uszinalneynngugaaivnssy lswnemusivedmisuning ﬂaqv;wn%’a@hﬁammmummmmu%’mﬁ
agizw'j’mﬂ’rﬁ\l’/uwjmﬁ@hLﬁumu LLasU%ﬁwﬁﬁﬁﬁayjaMauyﬁiﬁ INIUNTRURALUUULAAITIENSTOYA
Usand (Wuu 56-1) Thdsdinaunanssunsmifundnningduaznanandnning szezian 5 U daudd
W.A. 2560-2564

¢

n133ATIZYdaYa

meitelunsedl §3feldlusunsudntogudmiunsidelunsussananatoya lnsadadld
lunmsieseideyalsenaume

(1) adfdenssuun (Descriptive Statistics) Wun1sinsgideyaidostuAssusmulsiiiv
suyulld dwsvadfidmssanaiiaueteyaifnuiierigsan (Maximum) Aign (Minimum) Anade
(Mean) AAadsauusasgIu (Standard Deviation) Lﬁaaﬁﬂiwaqﬂﬁﬁayja

(2) @dfBaoyuIu (nferential Statistics) Lun1sMaaevaNNAzIun15Ide Tneidduuszans
anduiudifiosdu (Pearson’s Correlation Coefficient) Lilefin13aunANuduRuSTEnI9fILUT LAz

NMTIATIEIInneedany (Multiple Regression Analysis) Tun1sesureanuduiusseninyarnudnise
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< =

Vunazilsderusiesamanning laefiarsananAdudseansidanruesnisivuaiviuud (Adjusted

R?) Ineilgunuvaunisaudusiug fadl

SPiu= ot BiBYPS+ o EPS;i+ & e (1)
SPiu= Lot BiBYPS i+ & e (2)
SPi= Lot PiEPSi+ & e (3)
AAUATA :

SPe = FIAMANNING a TUUTENIAIUNITRUATIDADULAIVDIUTEN | Ui t

BVPS,. = yarmudadnevuvesudem i U t

EPS, = mlsderureauiiv | U7 t

b - AAuAAIALAADUYBIUSEN | UT t

(3) msiasiziaduUssansnsinauledaufin (Incremental Value Relevance: IVR) Ay
WWININITAN WIS Bepari (2015) Wlan1Uszansamvesuiavaunisanasedildlunisesuiasian
ndnn3ng lnetdumsiiansananaduysaivesnaissenineduussansnisiadula (Adjusted RY) w09
Fuuslunmsinseiaunsanassfumduuszansmssnauladiuiiusay (Incremental Value Relevance
Common) 3sfunaann

VRcommon = [ Adjusted R? of Model 2 4., + Adjusted R? of Model 3 3]

Yo 1=l Wanle) il lee (=L A T (4)
IVRgyes = Common - Adjusted RZ Of MOAEL 2 (2)  ceoeooeeeeeeeeeeeeeeeeeeeeeeoeeeeeeeeeeeeeeeveoeeeeeeenen (5)
IVReps = Common - Adjusted RZ Of MO 3 (13)  ceveeeeeeeeeeeeeeeeeeeeeeeeeeeseeeeeeeeeeeeeeeoeseeeeenees (6)

NaN1578

1. MIATetayaiiugiu 1NN eidayansadifisenineiiudsay Ae simmannsng

%

(Stock Price : SP) fiu fiauUsdase Yeyan1ansUsyd Feusznaume yarimudaydseiu (Book Value Per

9

e

Share : BVPS) wag finlssaiu (Earnings Per Share : EPS) finan1sitasnsvidoyaiiugiunisadfiiag

q

[%

ANMUFUNUTTEIINILUT ATl

¥

M13199% 2 agunanTIasIzideyaiugu

N Min. Max. Mean SD
BVPS 2522 0.02 528.84 16.33 42.48
EPS 2522 -41.11 57.43 1.23 4.43
SP 2522 0.01 540.00 23.48 54.88

% 1 a a a

31NA15199 2 F1uudiegralun1siesenadfidanssaundnedy 2,522 #1981 lagyaan

v A

mudtydseu (BVPS) dAd1aaviniu 0.02 U A1gegainfiu 528.84 U AladeWINiY 16.33 U
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a 1w

(SD = 42.48) flsseviu (EPS) fA1saniindy -41.11 v Avgeaawitiy 57.43 Um Anadewindu 1.23

U™ (SD = 4.43) uagsiamdnniwe (SP) Tandiaawindu 0.01 U ArgegawiAy 540.00 UIn ATLade
Wiy 23.48 UM (SD = 54.88)

A13197 3 Anedowardiudenuuninsgiuveyad1n ity ey dlsdeu wavsiAmanning

TUUNAUNGUYAANNTTY

BVPS EPS SP
INDUSTRY N
Mean SD Mean SD Mean SD

AGRO 260 11.86 23.43 0.64 3.49 23.11 38.67
CONSUMP 162 38.06 58.50 1.53 7.49 31.44 69.64
FINCIAL 279 28.03 52.36 2.54 4.84 33.68 53.85
INDUS 432 21.22 63.26 1.32 4.06 22.26 59.60
PROPCON 446 7.94 28.12 0.87 4.01 13.10 53.03
RESOURC 245 13.46 30.90 1.52 4.82 19.62 37.69
SERVICE 521 10.98 21.42 0.83 3.93 27.16 61.01
TECH 177 13.45 45.56 1.21 3.44 24.33 50.88

2522 16.33 42.48 1.23 4.43 23.48 54.88

LY a 4 o

NA5199 3 wansdRisuardiudssuuiinsguvesamaudydneiu dlsdeviu wavsian

[ (%

VANNTNG IUUNAINNGUNAINNTTH WU

v A '

waA1euUyBseviu dARagUeannnaugnaInnTIl Wy 16.33 U (SD = 42.48) lngnguiil

| a

Aadugean 3 duusn Ae nguaudgulaauilna (CONSUMP) wihiu 38.06 U (SD = 58.50) naugsna

LR}

-

n1513u (FINCIAL) 111y 28.03 U1 (SD = 52.36) nquduA1gnaIvnssy (INDUS) iwinfiu 21.22 un
(SD = 63.26) Aua19y

flsseru flAedsvemnnguanamnssy Wiy 1.23 U (SD = 4.43) Taenguiifianadegsan
3 d@16uusn Ao NaugININTTIEU (FINCIAL) ity 2.54 U (SD = 4.84) ngudusigulaauslaa (CONSUMP)
Winiu 1.53 Um (SD = 7.49) uag ngunine1ns (RESOURC) Wiy 1.52 um (SD = 4.82)

s 1 a

PmENNING AedsvesnngugnaIvnIsy Winfu 23.48 U (SD = 54.88) lagnguiifidiads
49aR 3 S1RULIN AB NENTIAINTITEU (FINCIAL) iy 33.68 Um (SD = 53.85) ngudusigulaauilag
(CONSUMP) 1171y 31.44 U (SD = 69.64) kag NGUUINNST (SERVICE) Wiy 27.16 U (SD = 61.01)

ANUAIAU
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AN5197 4 AnduUseansandunusiesdu (Pearson Correlations Coefficient)

Collinearity Statistics

Variable BVPS EPS SP

Tolerance VIF
BVPS 1 701 1.427
EPS 547 1 701 1.427
SP 196%* 612%* 1

** syautludnAgy 0.01 (2-tailed)

NN 4 wanerduusyandandunusiiasau (Pearson Correlations Coefficient) o LASI¥Y

ANudNRuUssEnIeiuUsneullUiasinisannasianyan (Multiple Regression Analysis) Wud1

v v v o

fulsdasziisaesiulsimnuduiusivnavdnvindgadusudsmuiissauiledfg 0.01 lneyarny

v a1 Yoa o a

UayTreviuiaduussansminau 0.796 wasmlssenuindu 0.612 Tuvagirmdudssavsanduiussening

v 9

a1

Fruusdaseilanliiiu 0.80 Fawansinliifeymeanuduiussndadu (Multicollinearity) (Bepari, 2015)
aenndasfuen Tolerance wazdn VIF fisnuwinild Fadulunanasives Hair et al. (2014) fidn Tolerance
FoaflAnunndn 0.10 uazan VIF deafiailsiiAu 10 uansidulsdaseiiuinseginisanasslaifitym
ANNENNUGTITILEU (Multicollinearity)

2. MINAFOUANUAFIY

L%

H1: yasaudeyBdaunasinlsdenu danuduiusideuiniusamanning

% o

M13197 5 HAMTIATEianney (Fuusdase: yarmudyddeviulazinlsseiu)

9

Standardized
Unstandardized Coefficients o
Variable Coefficients T p-value
B Std. Error Beta
Constant 5.768 667 8.653 .000%*
BVPS .850 .017 .658 48.729 .000%*
EPS 3.117 167 252 18.628 .000%*

(1) Dependent Variable: SP
(2) R=.823 R’= .678 Adjusted R* = .678

v o o

(3) ** szauted@ay 0.01

o

N5 5 nan1Fiasziannes lneiruabigannuUydseiuwasiilsderududiuysdasy

TunnsaSungsiAmannsng nuin fkUsdasesaassuusanunsaasulenisiasunlasiiwlsniy (51a0

v @ o W

nanning) NszautvdrAey 0.01 lnediaduuseansnisanaula (Adjusted R?) Anansdienuansalunig

CES A A

gauIETIAMENNINGWINTU 0.678 n3ale 67.80% FaAduuszAnsannssyarinudnydseuvintu 0.850

v 9
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o 1 Y A [

wazilsseruiladuusednsonnseviniu 3.117 Ay JeansaasunanisnaaeuaNuigiu (H1) ya
mudydseviunasilsseriuianuduiusidauindesiavannsng Ml Weia1sandnsnaninsavesdi

v 9

'
W

wsBassiifidemusmuanmduuszavisannasannsgiu (Standardized Coefficients) 9smun yarmy

Uydrevudusudsiddninadensiddsuntasiusamdnnindligeniiilsdeuiiledmunls

FauUsdasedug mafi
dmduannisannesiliyarmuiyddevuuazilsderuduiuldasesuiiluniseduignan

PANNSNEG Ao SP = 5.768 + .850 BVPS + 3.117EPS

% IS

H2: yaraudyTdau danudunusideuaniusiaanning

9

¥

M13199 6 NaMTIATIEVIaRneY (UUTdase: Yarnudyddenu)

Standardized
Unstandardized Coefficients o
Variable Coefficients T p-value
B Std. Error Beta
Constant 6.694 709 9.442 .000**
BVPS 1.028 .016 796 65.998 .000**

(1) Dependent Variable: SP
(2) R=.796 R’= .633 Adjusted R? = .633

(3) ** szautlvdAgy 0.01

a %

9INA15°97 6 nan1sIATIEianasy tneinualiyadnudydneiuluiudsdastlunisedue

FINMRANTNG WU @100 UIeNISIWABLLUAITIA AN Nszdutediny 0.01 lnedardulszans

v
v a £ !

n136maula (Adjusted RY) iU 0.633 3old 63.30% Feprduuszansanass wafu 1.028 fatiu

a1 Y A

JsEnunsoasunanIsnageuanuigiu (H2) Inyarinudnydnevuilanuduiusideuindesiamanning

Feagloaunisanasy A SP = 6.694 + 1.028 BVPS
H3: Anlssaiu AAudunusidsuIaniusiauanning

M19197 7 Han1TIRTIeinnney (Fulsdasy: Anlsdenu)

Standardized
Unstandardized Coefficients o
Variable Coefficients T p-value
B Std. Error Beta
Constant 14.175 .897 15.797 .000%*
EPS 7.577 .195 612 38.819 .000%*

(1) Dependent Variable: SP
(2) R= 612 R?’=.374 Adjusted R? = 374
(3) ** szautlvdAgy 0.01
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R399 7 man1siasieiannes nedimvualinlsseiuiludiudsdasyluniseduiesian

s o %) Y]

nannsng wuldn @amsaedurenisiudsunuassiauanning aszautudifey 0.01 lnaliAduUseans

n13iimAula (Adjusted RY) iy 0.374 Sold 37.40% Geprdudszansannes Wiy 7.577 fatiy

[

FJeanansoasunanisnadauanuAgiu (H3) Ilsdeulianuduiusidauindesinmanning Jaagld
AUNNIAANBY AR SP = 14.175 + 7.577 EPS

[

3. MBATIEvAduUsEaNSNsAnauladi iy (Incremental Value Relevance)

€

a

aaulaguiiy (Incremental Value Relevance)

.
-]
=
.
all
ee
ND
=
SN
)
2
al

= a ¢
A9 8 NANITIATIEN

BVPS EPS Adj. R

Model 1 0.850** 3.117** 0.678

Model 2 1.028** 0.633

Model 3 7.577%* 0.374

Incremental Value Relevance;

(1) BVPS 0.304
(2) EPS 0.045
(3) Common 0.329

** syauiedAgy 0.01

(% a

INASN 8 kanINanITIASIEANdNUsEANTNsAnauladIuLALSIN (Incremental Value

< U a

Relevance Common) #i1fiu 0.329 adudszdnsnisanduladiuiiuveyarinudalseru (Incremental
Value Relevance to BVPS) winfiu 0.304 uazArduuszansnisdnduladiuiiuvesiilsienu (incremental
Value Relevance to EPS) 111U 0.045 anudnau Fauansfauseansninvesaunisnldyarmudaydneiu

wazlssevududuussniuaansassuienamanninglaang TuvugiileRinsanusasfuds wud

a0 Y

warnudevulanuieitesiunsdnduladiudiuiusimvanninduinniiilsseriu

q

anUseNa

N o

nsAnw1lddnguszasdiiiofnwinuineltesiunisdndulavesdeyanianisiydves

vsemaanzideulunanndnmsnduwisUsendlneg Inefiusiusndeyadussesian 5 Y dawsd 2560-2564

v o

91U 2,522 U3EN-U (Firm-Year) lngigariniudgydneiuuazilsneiuuifnuiindudiuysng

q

anuduiusuazanunsaldoluienswisunlasmamanningdudunaannisdndulavesdamuliviely
PNMTAATIRRTYaN1EDA nud1 TeyanianisUninsaesiiuysianuduiusidauindenisiufsunlas
TAmaNnINg Ysaenndesiunaiuidelusfinnssauseine (Ball and Brown, 1968; Collins et al., 1997;

Francis and Schier, 1999; Andriantomo and Yudianti, 2013) wagluuseina (Phakdee and Srijunpetch,

N v a a '

2020; Samakhant, 2020) neyarnuUydseiuduiulsifidvinadoniswsuwlatdlusamannsing

q

wnndinlasieviu
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v a '

d1nsunisiasiziatduuseansnisinduladliusiy (Incremental Value Relevance) wuqn

(R % '

Adulsravamsinduladiuiinvesyarmnutyideiuganinmlsdenu fwenntesiunmsiiaszvinaney

9 Y

'
a 12‘ a a e a0 L4

lngaduuszansnisanduladiuiiusiuiidgeiian wansdaUsedviamvesaunisildyarnudaydneiu

q

6

wazilsdafulufiudssuduaiuisasiuissiaimdnnindlafianaonndosiunanisidoves
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Abstract

This research aimed to study personal factors and marketing factors affecting decisions of
the working-age population to purchase dietary supplements from convenience stores in Bangkok.
The probability sample technique was used to select 400 consumers who had purchased dietary
supplements. Data was collected using the questionnaires that passed the validity test and the
reliability test. Data analysis was performed using descriptive statistics and hypothesis testing.
Differential analysis of the mean from 2 sampling groups and analysis of variance of the mean from
at least 3 sampling groups were employed for hypothesis testing. Pearson Product Moment
correlation and multiple linear regression from hypothesis testing found that the personal factors
including education level and income affected decisions of the working-age population to purchase
dietary supplements from convenience stores in Bangkok. As for the marketing factors that affected
decisions of the working-age population to purchase dietary supplements from convenience stores
in Bangkok, it was found that product (0.000), marketing promotion (0.000), website (0.000), social
media (0.000) and price (0.028) at the statistically significant levels of 0.01 and 0.05 could together
forecast at 47.70 percent.

Keywords: Marketing Factors, Buying Decision, Dietary Supplements
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Abstract

The purposes of this research were to identify the factors of the management of schools in
the Eastern Economic Corridor and the confirmation results of the management of schools in the
Eastern Economic Corridor on issues of accurate, appropriate, feasible and applicable. The sample
group used in the research was school administrators, assistant director or head of academic affairs
and teachers of the Office of the Basic Education Commission in the Eastern Economic Corridor
totally of 270 respondents. The instruments for collecting the data were semi-structured interview,
opinionnaire and confirmative form. The results of the research showed that the factors of the
management of schools in the Eastern Economic Corridor were including 7 factors: (1) Strategic
Management (2) Develop teachers to use information technology (3) Promote the creation of
teaching and learning innovations (4) Network-assisted education administration (5) Promote positive
workplace culture (6) Create a curriculum linking to integrate education management and
(7) Organize the personnel management system. The five experts confirmed the result of 7 elements
that it was accurate, appropriate, feasible, applicable and consistent with theory and research

conceptual framework.

Keywords: Administration, School Management, The Eastern Economic Corridor
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Abstract

The objectives of this research were (1) to study the model of marketing channels of
One Tambon One Product and (2) to develop the marketing channels and creating value added of
One Tambon One Product in Khok Mang Ngoi Subdistrict, Khon Sawan district, Chaiyaphum.
The qualitative research was conducted with one group, appliance and decorate entrepreneur of
purposive sampling key-informants of Ban Nong No Noi reed mat community enterprise. The semi-
structured interview was conducted using questions with a correspondence index value of 1.00.
The results revealed that the current marketing channel of Ban Nong No Noi reed mat community
enterprise has only offline channel through trade expo and retail selling at firm. Therefore, in order
to create the ability to compete in the current situation, there is a guideline for develop marketing
channels and creating value added of product via online marketing channel using Facebook page as
the main channel to communicate with target customers. Moreover, there are two approaches to
create value added of the product were (1) upgrading the quality of the product and (2) product

processing.

Keywords: Marketing Channel Development, Value Added, One Tambon One Product
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Abstract

The value of Thailand’s border trade tends to grow every year. Border trade refers to
developing good relationships through economic, social, and security cooperation with neighboring
countries (Myanmar, Laos, Cambodia, and Malaysia). Many studies of border trade have focused on
a specific area/neighboring country. Some work has been carried out to investigate how economic
community, consumer purchasing behavior, and promotion policy affect the strategic plan for border
trade, border trade promotion, and export development. Previous works have not comprehensively
examined factors affecting total border trade value, border trade export value, and border trade
import value. Therefore, the objectives of the study are to identify factors affecting Thailand’s total
border trade value, border trade export value, and border trade import value. The method used to
investigate factors affecting border trade value is multiple regression and ordinary least square (OLS).
Data were collected from the National Statistical Office, the Department of Foreign Trade, and the
Thailand Board of Investment from 2009 to 2021. The multiple regression and ordinary least square
(OLS) were applied to test the model. The results revealed the growing population of border
provinces and the increasing number of border provinces affecting Thailand’s total border trade
value of 4.724 and 0.131, respectively. The results show that border trade export value is related to
the growing population of border provinces and the increasing number of border provinces within
4.752 and 1.305, respectively. Furthermore, these findings support the growth of the population of
border provinces, consisting of consumers and labors, and the importance of border province
numbers that are essential border trade gateways affecting border trade import value within 5.092
and 1.843, respectively. The result of the study could provide a better understanding of the factors
that affect the value of Thailand’s border trade.

Keywords: Trade, Border Trade, Export, Import, Neighboring Countries
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Introduction

The increasing convergence of worldwide economies and societies, as expressed in the free
trade agreements and free trade areas, is a complicated mechanism involving many facets of our
lives. Thailand is located among neighboring countries. It is bordered by Cambodia and Laos to the
east, Malaysia to the south, and Myanmar to the north and west. Border trade has become one of
the main engines driving Thailand’s economy (Pinaduang, 2018).

Department of Foreign Trade (2019) indicated that the Thai border trade grew by 4.01
percent in 2018. Total border trade was worth THB 1,124,672.50 million, consists of import value
was THB 650,908.73 million (decreased by 0.54 percent) and export value was THB 473,763.77
million (increased by 10.99 percent). The greatest border trade value was Malaysia, Laos, Myanmar,
and Cambodia, respectively. Although, Thailand’s border trade fell by 14.7 percent in Januar-May of
2020 as the Coronavirus has wrecked the world economy, and nearly all border control points have
been closed by neighboring countries. The total value of THB 309,630 million, exports were THB
183,720 million, decreased by 12.8 percent, and imports were THB 125,910 million, decreased by
17.2 percent. Thailand maintained a trade surplus of THB 57,810 million.

Thailand’s border trade with Malaysia, the biggest trading partner out of the four neighboring
countries, dropped by as much as 32.4 percent to THB 87,850 million. This was followed by Laos
(THB 77,170 million, decreased by 6.59 percent), Myanmar (THB 73,740 million, decreased by 10.96
percent), and Cambodia (THB 70,870 million, increased by 5.2 percent) (Parpart, 2020).

Border trade has played a key role in the development of Thailand for many years. From
the previous studies, many authors have examined factors affecting border trade between Thailand
and neighboring countries. Krainara and Routray (2015) investigated the prospect of cross-border
trade between Thailand and neighboring countries and associated development potentials closer to
the border regions. Boocharattanachai (2017) examined the level of factors influencing the export
business development along the Thai and Cambodian border in Sa Kaeo. Thongsomijit et al. (2017)
studied the level of importance of the antecedents of government promotion policy, the
relationship of antecedents of government promotion policy, and the strategic border trade plan of
Thailand and Laos at the Chiang-Krong border control checkpoint. Son (2018) studied the factors
affecting cross- border clothing trade between Aranyaprathet and Poipet. Kamol et al. (2019)
examined factors that affected the northeast border trade economy after the creation of the
Vientiane New World (VNW). Pannarai and Ngeoywijit (2020) investigated business factors affecting
and promoting the border trade between Thailand and Laos in Nakhon Phanom and Mukdahan.

Although there have been many studies on border trade, they have not identified factors
affecting Thailand’s total border trade value, border trade export value, and border trade import

value. Therefore, it is necessary to conduct a study to investigate the significant factors of Thailand’s
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border trade value. Moreover, this paper attempts to fill the gap in the literature on border trade
between Thailand and neighboring countries. This study will make a thorough analysis of the
significant factors of Thailand’ s border trade value from 2009 to 2021, not only total border trade

value but also border trade export and import value.

Research Objective

To identify factors affecting Thailand’s total border trade value, border trade export value,

and border trade import value from 2009 to 2021.

Literature Review

In the current study, Yaw (2017) mentioned to the population of the border provinces in
India and Myanmar have not only crossed geographically but also close historical, cultural and
economic relations, and the same ethnic groups live on both sides of the border. Furthermore,
border trade is important for economic growth in Myanmar, as it has a direct impact on the welfare
of people who depend on both sides. Kasemsuk et al. (2017) declared market demand that derives
from the growth of population affecting the competitiveness increasing of trade operators at the
Thailand-Cambodia border especially demand size that is the total potential number of consumers
or sales.

For geographical distance (land border), Arvis et al. (2012) indicated that one of the main
issues with trade costs is to determine their sources and size. As far as their origins are concerned, it
is agreed that bilateral trade costs are the product of external and internal influences. External
factors that contribute to the differentiation factors between exporters and importers are the
following, transportation costs, trading partners, and geographical distance. Internal factors are
unique to origin or destination and reflect the thickness of their borders as follows: international
connectivity, logistic efficiency, and tariffs and non-tariff measures.

Border crossing points and customs clearance points can be barriers to border trade as Guo
and Wang (2009); Sharma et al. (2015) stated that most retail products can be taken across borders
and inspections are restricted. If the Government of Mexico raises controls on goods or the number
of inspections of tourists, the retail business on the U.S. side will experience these consequences
depending on the transition. Northeastern Branch of Bank of Thailand reported in 2008 that poor
information and communication technology (ICT) supporting custom operation is one of the barriers
impeding border trade between Thailand and Cambodia. Moreover, the crowded Klong Luek
(Aranyaprathet, Sa Kaeo) custom pass point caused transport delays. Hadjimarcou et al. (2017)
investigated retailers participating in foreign marketing focused on the area in which they operate.

Rather than aggressively exploring and entering new markets, retailers in border areas around the
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world are engaged in exports because their consumers are traveling to achieve them. Therefore,
traditional approaches to segmentation and related retail strategies can indeed be questioned at
international border points.

On the other hand, Aung (2009) delivered that the increase in border trade is due to the
bilateral cooperation of the country with its neighboring countries. The border points are an
important channel for importing products to respond to domestic demand. Kasemsuk et al. (2017)
mentioned one of the factors affecting the competitiveness increasing of trade operators is
infrastructure development and customs clearance point.

The Special Border Economic Zone (SBEZ) is a network of activities aimed at facilitating
border trade and investment and facilitating the economic and social growth of the region along the
border between countries. It incorporates the definition of a Special Economic Zone (SEZ) but
includes a wider range of additional areas that serve as a bilateral border initiative. Lord and
Tangtrongita (2014) supported the creation of a Special Border Economic Zone (SBEZ) that will
attract investors in productive activities and, respectively, will promote value chains in the subregion
that spur border trade and investment, and enhance the social and economic well-being of the

people along with the border areas.

Research Methodology

The main technique applied in this research is the trade gravity model by using multiple
regression and ordinary least squares (OLS). The OLS method can be examined the effect of total
border trade value, border trade export value, and border trade import value on border trade factors.
The gravity model is mostly applied to analyze the main factors influencing Thailand’s border trade
value (Gomez-Herrera et al., 2013; Ganbaatar et al., 2021). In this investigation, the dependent
variables consist of 1. total border trade value, 2. border trade export value, and 3. border trade
import value in the period 2009-2021. The independent variables, relatively have a relationship with
above mentioned dependent variables. This study applies EViews7, a statistical package used mainly
for time-series oriented econometric analysis to analyze significant factors.

Many studies of border trade have focused on a specific area/neighboring country (Chansuk
and Tavonprasith, 2015; Permboon et al., 2019; Zasen, 2020; Roopsuwankun and Avakiat, 2021).
Some work has been carried out to investigate how economic community, consumer purchasing
behavior, and promotion policy affect the strategic plan for border trade, border trade promotion,
and export development (Krainara and Routray, 2015; Boocharattanachai, 2017; Thongsomijit et al.,
2017; Son, 2018; Kamol et al., 2019; Pannarai and Ngeoywijit, 2020). Previous works have not
comprehensively examined factors affecting total border trade value, border trade export value, and

border trade import value by using demosgraphic, geographic, checkpoint, and government
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promotion factors. Data and source can be concluded as shown in Table 1. Before estimating, the
Variable Inflation Factors (VIF) is used to analyze the variance of the ordinary least squares estimators

among the explanatory variables which value is not more than 5 in each variable. It means all of

the hypothesis is not faced with multicollinearity.

Table 1 Data and source for this study

Data Abbreviation Source
Total border trade value (Million THB) TOCRO Department of Foreign Trade, Ministry of Commerce
Border trade export value (Million THB) EXCRO Department of Foreign Trade, Ministry of Commerce
Border trade import value (Million THB) IMCRO Department of Foreign Trade, Ministry of Commerce
Population of border provinces (People) POP National Statistical Office
Number of border crossing points (Points) BCP Department of Foreign Trade, Ministry of Commerce and

Foreign Affairs Division, Ministry of Interior

Number of customs clearance points CCP Department of Foreign Trade, Ministry of Commerce and
(Points) Thai Customs
Geographical distance-Land Border GEODIS Department of Foreign Trade, Ministry of Commerce
(Kilometers)
Number of border provinces (Provinces) BORPRO Department of Foreign Trade, Ministry of Commerce
Number of special border economic SBEZ Thailand Board of Investment

zones (Provinces)

According to Table 1, this study aimed to explore three parts as Table 2 below.

Table 2 Regression models

1. Factors affecting Thailand’s total border

trade value that was determined by a formula

used. This equation is

Y, :(1+Bxa+[3><b+ [3><3+B><4+[3><5+B><6
+ [3><7 + [3><8 + €

Where

Y, = Total border trade value

B><1 = Border trade export value

BXZ = Border trade import value

Bx, = Population of border provinces

Bx, = Number of border crossing points

Bxs = Number of customs clearance points

Bx, = Geographical distance (Land border)

B><7 = Number of border provinces

Bxa = Number of special border economic

zones

€ = error term

2. Factors affecting Thailand’s border trade
export value that was determined by a
formula used. This equation is

Y, =0+ B><21 + szz + [3><3 + [3><‘1 + [3><5 +

[3><6 + [3><7 + [3><8 + €

Where
Y, = Border trade export value
Bx, = Total border trade value
BXZ = Border trade import value
Bx, = Population of border provinces
Bx, = Number of border crossing points
Bxs = Number of customs clearance points
Bx, = Geographical distance (Land border)
B><7 = Number of border provinces
Bxa = Number of special border economic
zones

€ = error term

3. Factors affecting Thailand’s border trade
import value that was determined by a
formula used. This equation is

Y, =0 + me + Bxsz + [3><3 + qu + [3><5 +

Bxé + [3><7 + [3><8 + &

Where
Y, = Border trade import value
Bx, = Total border trade value
sz = Border trade export value
Bx, = Population of border provinces
Bx, = Number of border crossing points
Bxs = Number of customs clearance points
Bx = Geographical distance (Land border)
Bx7 = Number of border provinces
Bxg = Number of special border economic
zones

€ = error term

The confidence level was set at 95 percent. The allowance for error was set at 5 percent,

so € = 0.05. Even more, the Durbin-Watson statistic test will be used to prove the Autocorrelation

problem because the data are time series.
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The data were processed with EViews7 statistics of all variables used in the regression are

provided in Table 3 and 4 below.

Table 3 Descriptive statistics of the dataset

Variables N Mean Std. Dev. Min Max
TOCRO 13 2.620 0.012 2.592 2.634
EXCRO 13 2.582 0.012 2.550 2.595
IMCRO 13 2.548 0.013 2.526 2.570

POP 13 2.831 0.001 2.829 2.832
BCP 13 3.018 1.089 1.099 3.850
Cccp 13 3.691 0.059 3.584 3.784
GEODIS 13 8.642 0.000 8.640 8.643
BORPRO 13 3.578 0.109 3.401 3.738
SBEZ 12 1.806 0.872 0.000 2.708

Source: Author (2022)

Note: All data is transformed to the natural logarithm.

The result shows that all dependent and independent variables are transformed to the
natural logarithm form. There are 9 observations, which use time-series data to estimate the models
from 2009 to 2021. The mean value in descriptive statistics reveals that the data has a normal

distribution.

Table 4 Matrix of correlations

Variables (1) (2 (3 (4) (5) (6) M ® )
TOCRO 1.000
EXCRO 0.961 1.000
IMCRO 0.939 0.873 1.000
POP 0.306 0.109 0.517 1.000
BCP 0.398 0.193 0.614 0.692 1.000
CccpP -0.343  -0.333  -0.323 0.346 -0.068 1.000
GEODIS 0.118 -0.053 0.319 0.640 0.530 0.496 1.000
BORPRO 0.148  -0.029 0.352 0.549 0.648 0.468 0.599  1.000
SBEZ 0.329 0.141 0.529 0.560 0.509 0.319 0.654  0.665 1.000

Source: Author (2022)
Note: 1. All data is transformed to the natural logarithm.
2. Dependent variables consist of TOCRO, EXCRO, and IMCRO
3. TOCRO: Logarithm of total border trade value, EXCRO: Logarithm of Border trade export value, IMCRO: Logarithm

of Border trade import value, ...
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Table 4 shows the correlation matrix between explanatory variables and dependent

variables. The results are all below 0.7, which means the data does not have a multicollinearity

problem.

Findings

This study is to investigate factors affecting 1) Thailand’s total border trade value, 2) border

trade export value, and 3) border trade import value by using EViews7 to calculate and analyze data.

The findings are as followed;

Table 5 The result of OLS regression

Variables 1) @) (3
TOCRO EXCRO IMCRO
POP 4.724%** 4.752%** 5.092%**
(11.135) (12.141) (11.296)
BCP .109 .185 .012
(.246) (.268) (.250)
CcCcp .988 1.685 0.112
(2.216) (2.417) (2.248
GEODIS 21.400 20.045 26.637
(3.229) (4.815) (2.240)
BORPRO J131*** 1.305%** 1.843%**
(3.173) (3.459) (3.218)
SBEZ .062 .105 .002
(.102) (111) (.103)
Constant -25.115%%* -23.046%** -32.532%**
(5.455) (7.382) (4.530)
Observations 13 13 13
R-squared 0.761 0.601 0.882
F-statistic 101.211 22.877 50.348
t-Statistic -10.761 -4.489 -8.463
Durbin-Watson stat 2.241 2.098 1.588
Source: Author (2022)
Note: 1. All data is transformed to the natural logarithm.

2. Standard errors in parentheses significant at *** p<0.01 level
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1. Factors affecting Thailand’s total border trade value

TOCRO = -25.115 + 4.724POP + 0.131BORPRO

The value of the R square is 0.761. We would conclude that 76.1 percent of Thailand’s total
border trade value can be explained by the population of border provinces and the number of
border provinces. Factors affecting Thailand’s total border trade value can be tested for significance
as shown in Table 5. The OLS estimation revealed two main variables that related to Thailand’s
total border trade value including the population of border provinces (POP) and the number of
border provinces (BORPRO) at a significant level of 0.05 but the number of border crossing points
(BCP), the number of customs clearance points (CCP), geographical distance-land border (GEODIS),
and the number of special border economic zones (SBEZ) are not related to Thailand’s total border
trade value.

According to the rule of thumb, the Durbin-Watson statistic should be between 1.5 and 2.5,
and then the regression model is not subjected to an autocorrelation problem. The Durbin-Watson
statistic of this model is 2.241. It shows the insignificant autocorrelation issue.

In conclusion, if the population of border provinces increases by 1 percent, other things
being equal, Thailand’s total border trade value will increase by 4.724 units. According to Kasemsuk
et al. (2017), market demand that derives from the growth of population affecting the
competitiveness increasing of trade operators at the Thailand-Cambodia border especially demand
size that is the total potential number of consumers or sales. If the number of border provinces
increases by 1 percent, other things being equal, Thailand’s total border trade value will increase
by 0.131 units.

According to the results, this study has two main findings the population of border provinces
and the number of border provinces. Demographics can include any statistical factors that affect the
growth or decline of the population. The growth of the population of border provinces affects total
border trade value as the study by Kasemsuk et al. (2017) indicated that market demand affects
competitiveness increasing trade operators at the Thailand-Cambodia border especially demand size
that is the total potential number of consumers or sales. Therefore, the more population of border
provinces, the more demand size for border trade.

There are 76 provinces in Thailand until 2011, Bueng Kan is a newly established province,
making Thailand has 77 provinces and Bueng Kan became the thirty-first province of border
provinces. It is located in the Northeastern Thailand. It borders, from the north, Nong Khai, Sakon
Nakhon, and Nakhon Phanom. To the north and east, it borders Bolikhamsai of Laos, with the Mekong

River forming the boundary.
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Bidding is scheduled for July 2020 for the construction of the Fifth Thai-Laos Friendship
Bridge project. It is anticipated that construction of the bridge will begin later this year and will be
completed by 2023. The project will connect Bueng Kan and the Bolikhamsai of Laos across the
river Mekong (Xinhua, 2020). The new province as Bueng Kan becomes an important province that

encourages border trade between Thailand and Laos.

2. Factors affecting Thailand’s border trade export value

EXCRO = -23.046 + 4.752POP + 1.305BORPRO

The value of the R square is 0.601. We would conclude that 60.1 percent of border trade
export value can be explained by the population of border provinces and the number of border
provinces. Factors affecting Thailand’ s border trade export value can be tested for significance as
shown in Table 5. The OLS estimation revealed two main variables that related to Thailand’s border
trade export value including the population of border provinces (POP) and the number of border
provinces (BORPRO) at significant level 0.05 but the number of border crossing points (BCP), the
number of customs clearance points (CCP), geographical distance-land border (GEODIS), and the
number of special border economic zones (SBEZ) are not related to Thailand’s border trade export
value.

Time series data is present in this regression model. We need to check the randomness of
the data set and to test whether there is a correlation between the observations of a time series
data. According to the rule of thumb, Durbin-Watson statistic should be between 1.5 and 2.5, and
then the regression model is not subjected to autocorrelation problem. The Durbin-Watson statistic
of this model is 2.0986, which deviated not much far from 2.0000. It shows the insignificant
autocorrelation issue.

If the population of border provinces increases by 1 percent, other things being equal, border
trade export value will increase by 4.752 units. If the number of border provinces increases by

1 percent, other things being equal, border trade export value will increase by 1.305 units.

3. Factors affecting Thailand’s border trade import value

IMCRO =-32.532 + 5.092POP + 1.843BORPRO

The value of the R square is 0.882. We would conclude that 88.2 percent of border trade
import value can be explained by the population of border provinces and the number of border
provinces. Factors affecting Thailand’ s border trade import value can be tested for significance as
shown in Table 5. The OLS estimation revealed two main variables that related to Thailand’s border
trade import value including the population of border provinces (POP) and the number of border

provinces (BORPRO) at significant level 0.05 but the number of border crossing points (BCP), the
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number of customs clearance points (CCP), geographical distance-land border (GEODIS), and the
number of special border economic zones (SBEZ) are not related to Thailand’s border trade import
value.

Time series data is present in this regression model. We need to check the randomness of
the data set and to test whether there is a correlation between the observations of a time series
data. According to the rule of thumb, Durbin-Watson statistic should be between 1.5 and 2.5, and
then the regression model is not subjected to autocorrelation problem. The Durbin-Watson statistic
of this model is 1.5887, which deviated not much far from 1.5000. It shows the insignificant
autocorrelation issue.

In conclusion, the parameters can predict 88.2 percent of the dependent variable in this
multiple regression model. The overall test of significance of regression parameters (F-test) shows
an evidence to conclude that two parameters are not equal to zero and the overall relationship
between dependent and independent variables is significant. The result of t-test shows that the
individual independent variables are significant. Moreover, this model is not subjected to
autocorrelation problems. Although the error term might cause abnormalities, this model is a good
factor.

If the population of border provinces increases by 1 percent, other things being equal, border
trade import value will increase by 5.092 units. If the number of border provinces increases by

1 percent, other things being equal, border trade import value will increase by 1.843 units.

Discussion

The findings are indicated that two significant factors contain the population of border
provinces, and the number of border provinces significantly contributed to Thailand’ s total border
trade value, border trade export value, and border trade import value. This study demonstrates
demographic factors as the population of border provinces, and geographic factors as the number
of border provinces can increase border trade value.

First, the population is one of the crucial factors for the border trade value of Thailand. The
more population of border provinces, the more demand size for border trade. Yaw (2017) indicated
that countries are geographically close to each other, and they had close historical, cultural, and
economic ties, with the same ethnic groups living on both sides of the border. Furthermore, border
trade is vital for economic growth, as it has a direct impact on the welfare of people who depend
on both sides. Kasemsuk et al. (2017) declared market demand that derives from the growth of
population affecting the competitiveness increasing of trade operators at the Thailand-Cambodia
border especially demand size which is the total potential number of consumers or sales. The

growth of population in border provinces influences border trade export value. Besides consumer
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expansion, at the same time, labors are also expanding to respond economic growth along the
border province (Sasong, 2019).

The more population of border provinces, the more consumers for import products from
neighboring countries. Due to Thailand is production base for foreign investors, for this reason,
Thailand must import products including natural gas, magnetic tape, industrial engines, storage
media, computer components, circuit board, and copper to respond to its industrial production such
as computers, electronic appliances, optical materials, and vehicles (Bank of Thailand, 2020). At the
same time, Thailand’ s essential export products are as follows computers and cars that use the
above import products as materials or components (Ministry of Commerce, 2018).

In addition, incentives and promotions for investors in SEZ that located in border provinces
cause the growth of population in border provinces. Most of the target industries are labor-intensive,
as furniture, agricultural and agricultural processing as industries in Bueng Kan, although it is not SEZ
but it is one of potential border provinces. A creation of new province as Bueng Kan in 2011, border
trade import value is continually increasing. Many industries require a large amount of labor to
produce their goods or services (Department of Industrial Works, 2020). Thence, the more factories
in border provinces, the more labors in such area. As the study by Rodriguez- Sanchez (2020), the
retail export industry is critical to the economies of the US and Mexico border regions because it
allows businesses to develop while also providing jobs for a large number of people. Moreover, the
mobility of employees and labor skills development can be a competitive advantage for border
trade and create a good relationship between the two countries (Saengchai, 2016).

Another critical determinant for Thailand’ s border trade value is the number of border
provinces. Border trade activities between Thailand and neighboring countries occurring on the
border provinces all over the country. Janmuean (2018) suggested that the provinces along the
Mekong River in northeast Thailand and districts in Laos are more closely related to creating
economic cooperation, society, culture, and politics, and it becomes a new geopolitical area along
the Mekong River, which is the Greater Mekong Sup-region Initiative (GMS). Massonia and Abe (2022)
stated that cross-border twin cities (such as the Mae Sot (Thailand) and Myawaddy (Myanmar),
Mukdahan (Thailand) and Savannakhet (Laos), and Nakhon Phanom (Thailand) and Thakhek (Laos))
are urban organisms with solid connectivity to the economy and society of their neighbors across
the border. These cities offer enormous potential for becoming integrated nodes in border value
chains and serving as border trade hubs. As Jaroensathapornkul (2017), the solution to support
Thailand and Cambodia’ s border trade is the construction of truck terminals in border cities (as Sa
Kaeo) to serve as hubs for products pooling and distribution. More convenient for transporting

commodities can develop the nation’s economy.
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For southern border provinces, Anuar and Harun (2018) demonstrated that Su-ngai Kolok
(Narathiwat, Thailand) and Rantau Panjang (Kelantan, Malaysia) have been shown to be shopping
utopias for local and foreign tourists, and have the potential to become leading border tourism
products of the Thailand-Malaysia border. As the study of Zasen (2020), the growth of Ubon
Ratchathani’ s border trade market encourages the export of consumer items to people in adjacent
nations. These border provinces can boost border trade with continue negotiations with neighboring
countries (National News Bureau of Thailand, 2021). In agreement with Senphuwa (2019), the
development initiatives for retailers at the permanent border crossing point of Chong Sa-ngam
(Srisaket, Thailand) can foster partnerships at the provincial level between Thailand and Cambodia
as business partners.

Thailand benefits from the strong trend of businesses and investors running business in SEZ
in 10 border provinces throughout the country, including Chiang Rai, Nong Khai, Nakorn Phanom,
Mukdahan, Tak, Kanchanaburi, Sa Kaeo, Trat, Songkhla, and Narathiwat. The SEZ strategy was
introduced for the first time in 2015, based on the government’s belief in the strong potential of
the 10 regions to link with neighboring countries in terms of trade, economy and investment.
Additionally, based on unique geographical strength and locally accessible resources, particular
target industries for each SEZ have been clearly defined such as agricultural processing and furniture
(Thailand Board of Investment, 2017).

Therefore, these findings support the growth of the population of border provinces, consists
of consumers and labors that affecting Thailand’ s border trade value and the number of border

provinces are essential for border trade gateways.

Recommendation

According to selected variables to analyze in this study and ignores the other variables.
Further studies should consider other variables as well. Moreover, the other studies that related to
border trade between Thailand and neighboring countries should examine other issues, for example,
the influence of Thailand and Myanmar border trade, significant factors of Thailand and Laos border
trade, factors leading to Thailand and Cambodia border trade, factors affecting Thailand and Malaysia
border trade. Export and import value are interesting aspects, especially factors affecting border
trade value in each neighboring countries as a difference in economic, demography, geography,
tourism, infrastructure, transportation etc. Export and import products in each border are worth
investigating, which product should produce more to respond increasing market demand or how to
support potential industries or areas for import substitution. Other than border trade that is a part

of cross border trade, transit trade, includes the transit of goods across more than one nation, is also
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a part of it. Transit trade for Thailand consists of trading with Singapore, southern China, Vietnam,

India and Sri Lanka that is new issue for this field of studly.
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Abstract

The rating scale is a research tool that used in quantitative research in the social sciences,
especially in the context of social science research in Thailand, it is widely used. The objectives of
this article are (1) to describe the concepts and key principles of quantitative research tools,
(2) to describe the characteristics of the Likert's original rating scale, and (3) to propose the alternative
rating scales in social science research. This article is based on a study of relevant documents on
the concepts, principles and characteristics of the rating scales. This gives researchers the option to
use a variety of the rating scale for using in social science research that researchers can choose to

adapt accordingly.
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AWl 1 Rensis Likert (.. 1903-1981) glrifiauuuyssiiiusium (Likert scale)

(‘17'1|m: https://en.wikipedia.org/wiki/Rensis_Likert) (Likert, 2022)
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9, Our army and navy should be used when necessary to defend Ameri-
can property rights in Mexico.
Strongly Strongly
Approve  Approve  Undecided  Disapprove  Disapprove
(1) (2) (3) (4) (5)
10, An American committing a crime in Shanghai should be tried by a
Chinese judge.

Strongly Strongly
Approve  Approve  Undecided  Disapprove  Disapprove
(8) (4) (3) (2) (1)

Alternatives

Strongly Un- Dis- Strongly
Approve Approve decided approve Disapprove

International-

ism 6 13 43 21 13 10
Negro 9 3 17 14 44 22
Imperialism 5 32 52 10 B ql
Negro 10 24 49 17 7 3
Imperialism 6 10 27 17 35 11

2N 2 AegansatamaUwarnMNISUSEIIUYe Likert (1932)

10NN 2 aziuladn dred1atanin1ud Likert Ununldlunisiaanafazil 2 dnwaly e

¥ o o

Joaaulul@auan (Positive item) wazdea1a1ululdeau (Negative item) wazinain1suseiiiuagleaiin

ugeegads (Strongly Approve) Liusae (Approve) laidndula (Undecided) laiuiiusiag (Disapprove)
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wazlilifiugneog1ade (Strongly Disapprove) Inedofaniludsay mngneuiiuseegnsds agldnzuuy
Wiy 1 daudemnnludauan magneuiiiufioedisds agldazuuumindu 5 msileutediow waz
Snwarnsliaruuuiinanldsuanuieuwninatlumansarvfiunsidenednueans vily
AnsUseimanazUsemalne Weadie uasiawuu Likert Wumnsinfiadade uasdinistinsuuulu@aun
Wit (526U 1-5) ilinddesulud visetindnwlussAuUSyginuas Uiy endnasinanldiunleglud

wigna wuuiidedindunlurieifaaisaiou (Misconception) dnwaiznis neunivzdnasesdofinariuild

HIdpaziesdnianedn (1) drnldiiieesls wag (2) dhanldudaglitoyannsaield lilvinAneglslieen

usiiuInwdedlugdendanld didedsdnasnunld

Y

Rating Scale ¥94 Likert §i%0138n8n081911971 “A5n15Uszilunuusinal (Method of Summated

{x va

Rating)” \Jumasinndflexldun msedisnisaindidreudisie 3059 nande (1) ludeandideavisy

Y

wdnduiiemausydnde (2) lddesameivszdide (3) ianudetieldgunn Miiediddenasmen

1%
VYVad ada '

mm%ﬁalé’qawaq fumafiadug lFundenn uay (@) wafildarnnislidsiianuundede uas
annsaldidunuunaaeumasguldfuaunatengy anuuaAnues Likert 4 silfinitelunarsaans
uUseyndld wu Anwimansvsensaans walveranskaznsind Usmsgsia Msdans deuenans
SyUsyAaumans 3ednen Wusdu endregnaaiu il 3 WunisAnwanafivesenansdiddenisineu

[y =2 a

398 waznN1sANYILARARNIRENISIASNAN Wusy

98197 1 wuuUsEiusIuA LNl IR anARNIRoN15YN 3989899719750 UMNINEAE

L4 o7
[y (@
2 2
g D =]
I It @
v A& A G ) e}
YDA < s|le | 2|2
EOE | 3| S |8
2 2|2 | S| S
1 2 3 4 5
1. myvenamsasnsalUlgUseloaila
2. NITUNINEIFEAITVINITeNNT
3. wan1sidemsilumeuns T sasivnig
4. MIedAyYnIUInNTIY
o A a oA Yo ada X I3
Feegnel 2 wuulseliusianieldinanafninenisideann
= —~
et N2}
-5 a — 7
‘2 ~ « < | @
o -5 g \(; Pye] Z
YDA 5 | | (£ |3
ag WE '§ \23 g
= = = = Bl
o =
= S
=2
msdeadndunmsassassavssaunmsalidfiaann®da | O | O | O | O | O

AN 3 FeUMUUUISEIUTINAT (Rating scale) NId5199ULUINIGYDY Likert (1932)
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aglsinny Tulagdu wwaRnnisadiawnnsussiusiudves Likert Agninluldednslignsies
wWuiy Wy anamdl 4 Junisldfednadesaunazuuuiailid Suinduluesdnswiminindgves
Uszneilng wudh mndanaliidll 2 Useiiudiliigndfes fie (1) insesiledfenainguszasddidaoulunisia
Li¥3nerls (rnuitawels awd wdemsunluld) uay (2) demnuiiindoulsidn wu Tmsie “Usziiy
AwARiL” way “seduanuiienela/arudmnudhle/msihanusluld” dewuduieenuduaustis

170 s ldladutennuimdululufieniamertu Wudu

seAuAILanela/

. ANu3Aanla/
Uszlau . Y
nsthanusluly

1 2 3 4 5

1. NMSATENAIVIINGINT

2. NSHDUAININYDINYINT

3. ieefldausy

a o ' an o Y a |
AN 4 Fregranlifveanisiduinsuseiliugiuen

msfinnansnunzmeluiiau vie Trait findudadousniduvesisivedea mmedanumieatos
Aualuiyaeneg 1wy nadleanisunases MIussay maun ddensfuusemuems Msenyn undu
ﬂ’]‘iaU‘iiJLgEN@j nsudsdy n1sdoans 1Hudy éfammﬁ msdadanusiidunudnvuzagluiauied
A iy wsnzthlugmsuiuasunaingsy dhininendaenewAnfulasiamunisnsine weorwly
¥ TnelianuaulaluguuvuuagBmsinaiinen degnasatuilusuuuuiitunenisuaslsidumanis

lngianzeg198s nguin1sIan1adsiven (Psychometric Theory) tagnimuiuaztiuildagnaninewing

MMTas1MUUUsEEIUTINAT %30 Likert Scale fvumsunaniunisadne 3 U9 loun (1) Qunudaudsli
Fauinayiavauafineiuesls (2) Iusmdenn vantunsiansudonum1e) wlouwes Thurstone
waz (3) arnudernununuunluliaungunislsyduainiumenseliviuiig undesualnu waz

HnslirzuuursafUUALINTNANLIY FaTl

A157199 1 szaunisuseiliuiaznstrmazuuulunsuseiiusiuaves Likert

. R ANDNUNIIUIN ANDUNIIAU
FEAUNITUIELLU
ALY ATLUY
WAL 081984 5 1
RN 4 2
lae9 soliuula 3 3
lalihuog 2 4
laliumneagaBs 1 5
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Ve {

AMFUAIIUTNIUIN TTINAZMUUTIINLAVDIRRDU liRzuuuINNLanTINEnauTANsAnNAse

detiunnn lumansady dnlapzuuuipsuaniingnouianusanilas AOAIAULNN dUFaNLVNaY B9

Ay LLU‘LWNV]&J@%@QN@@UI@Q THhUUNN LLﬁﬂQ?’]NW@UNﬂ?’]&J'ﬁﬁﬂWIN fodaiuunn lunimsetnu anlanguuu

‘LIE]EJLLEWNTING\@UNQ?’I&JiﬁﬂVlﬂG}@ﬁQuuN’]ﬂ

aa v

wuuUsediusauaves Likert fidennandosiudian Sey Ao Yemudneg AaRldTavauafiise
WrnevesviAuaf (attitude object) ag19LABINU ety msidendennunsetomanu il saviauaily

dudeniu Jadudsddguinnisidendedionn liihdeaunlanaasdddivinevuinsisisedeiiie

Uszillunmunmueusiadadiee1avild 2 35 fie 3591 1 miAn t-test sendneAafisvesngulinzuuusiugs

'
o

funguldnzuuusiue lnenaaeuiiazdoluaunun dalafilie t wirduvieunndt 1.75 fedrdetuegly
nadildle Ao dnvazfiaunsaduunnguanuiulaneaunis wagdsn 2 maranduiusszninmnzuuy

wiazdoiuazuuwRissnnde Wunmsleszilasdainasiasiianslusuugeuniu (Criterion of Internal

[

Consistency) flaaranduiusas uansinldld agrelsfinin n1sTiasieiniean t uaganduiusi 16d

MsmsvEBUguEINUI fanuaenadesfiugenn lumajiRseenaidenisladsuiadls

- | 0o w . a v Y] s

N19LaNBUS e1939U Rating Scale Tun1s3densdesnudans
Rating Scale 1fun15¥vnaden (Indirect Measurement) tosaindefnutiulvignouyssiiiunm
awaniindn uavensusivesimeuluvaztiy liwmileudu Test visuvunaaoudunsiamisnsa (Direct

Measurement) i EN‘\]’Iﬂ‘UE]ﬂ’]ﬂW%JiJﬂ’W\E]UV]ﬂﬂLLa e LLWﬂWi?@VlN@@NhﬁJﬂﬂlNNNﬂ wsztdunsuseidiu

ﬂlddq

puauianiinfnvesnusies Tnsunfinisidenld Rating Scale wiazdszianiitothanld3nsdauusly

WednInen AUsgiuingUsrasirainTinuar AN vzaeiiwlsNiein Aeiu n1siden Rating Scale

aa' =

WA sslosiinniianuasdvsyanBnmguanazsdosdndsisssiudand i Tuitd asvosndoen
Rating Scale 8u 4 7ildsuanufonlumsidensdinumansuenuileluanuuulssifiusauves Likert
w3e Likert Scale iovdunuanislifuiniselainluidenldldegrvmunzay 1oud (1) u1nsines
Thurstone %58 Thurstone Scale (2) 110151n9830sgood #38 Osgood Scale wag (3) U1ATTAVDIVDS
Guttmanyie Guttman Scale Tneilstvaziuanedaay fail

1. 4053Aa9 Thurstone %30 Thurstone Scale ffoiSundnagrmilein “wnsdunsnavintu

A1uU5n9 (Equal-Appearing Interval Scale)” (Thurstone, 1970) ¥u1lginAuanvagn1s3nineale

¥ v ¥y ' o
= Ud

wannviane el gAndulaasianasiifuniieldinenai duiuisnisaine fuseulunisaiiuns del

[
[

JUABUN 1i’miw%’ammﬁmmﬁmﬂaLﬁmﬁ"uﬁaqﬁéfaqmﬁmmiﬁmﬂﬁqm Aeflavdas
a & P 2 2 v a a < 9 Y & a & v v v
fsanlunisidendaniny Are (1) Wutemnuwaniainudawiy lilvteiiaass (2) Wudemnunziinse
Tnwndnladne (3) Wudeanufdanudaned danudaau wazasautvunefuseaiaeanisia Tadu
2 Wy (@) Wudeanuiiuuszloanssninan (active voice) lildnssnanan (passive voice) uaw (5) Faniu
N5IUTINUILABIATOUAGULSDII1INABINTAETA

JunauT 2 InnattenNUlRtIIuILNINNY 100 YUl

o
v

Fupaui 3 Rundaraiuaslutnsveas 1 Uns visefunaslunszaiwuwrumedtuile
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Juneaudl 4 lganduuszuia 200-300 au (Fanduiduliderviglusesiug ilufivae)
asmuiudndwdendennuusazing wiodonTaneulunszaie lnelinzuuudoanudiue 1-11 asuuu
wiabiszAuANUuiinotanumMaItY 11 SEAU InveuLInTigadseutieaiign d1veuunfigali

11 Azkuy onbivauasls 1 Azuuy

T T
= a

Liwauuniign YOUNINNEA

0 1 2 3 4 5 6 7 8 9 10 11

AN 5 an¥LIDe Scale MULLINIUINTIAVDY Thurstone (Thurstone, 1970)

v
o

Fupeud 5 thazuuunginduuimA1Uszdnde (scale value) vasusazdoniny Tagmn
Aadsuazandoanuunnsgu

fumeuil 6 dndonderutuaniine Tnefinusluninden Ae (1) THidusesteasudt 11
sedfu o dfaud 1 89 11 (2) uiazdeaslifamnundosvudumeladdosy ndnfe A1 Q liasiiu

1.67 (3) 13nTvaeuA1Uszdntelagislinguduiinnsandndumiiounguwsn wiigitAuseddendeuly
wield dldidsuluaniuansinldled (4) drmnddeaundidusedrdewiniu Adadenondeniidu

'
a

Jeauuiasgiuaindi (5) dennuiidadenuniiazuinndt 11 dels iewalidoanusieg daussdde

D.

| [

Pinaiudugaeg gatasiing du ndfigaisgefian (W denuinUszuna 20-30 Feaiu laeden

'
£

Joruniddiudosuunnsgium 9 1Wudu)

Jupauil 7 nMsihluld didemnufidenudmnseedvdu ingquiiegrsmauiiosindiusiie

a

wialdiiusreiudeaulawintu lddesszyszaunnuiu wazdueiauszsdeiingudiegadonun

siunmue udnanadodunzuuuiruafvesnguiiogiatie

AsEdnde daAy
1.00 5uﬁ]zl,wiqmuﬁ’uuﬂﬂaﬂu§
1.80 Suazweniuyaranuilifuiieain
2.80 Suazlilayeeaaud
3.50 Suarhuilenagsfatuyanaauid
4.20 Suapneneuiantuyananuil
4.70 Suazweniuyaranuilifuiiouny

18

AT 6 eI IANNIITYesThurstone WiaumeAUsednte (Fans F¥v175, 2523)
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2. 1AsInTiAuARYEY Osgood 1158 Oseood Scale fFaiiundnataniedn “Uinsian1ssuun
AANNNRUIBUDIAT (Semantic Differential Scale)” (Osgood, Suci, and Tannenbaum, 1957; Snider and
Osgood, 1969) \JunnsTansauuuuszdiusumiiunldagsunsnanelaidoslunin Likert Scale duu
uAalumsaianaTinvetOsgood aguldai

v o

(1) nsadredranluunnsid enderiaieg Wudida (stimulus words) lusiead (concepts)

99 Ineluwsazdemaurzdmandninianumnenssduiuiugy (bipolar) Mivegfivatevisassdg

YBIUINTT TIRUALS 7 SEAU LU

“M3SgUaYIY JUsEnauMINIdanw”

g1n : : : : : : : : 5’18

fuselewd : : : : : : : : 15Uselowd

AN 7 Feg1anTinn1uiaued0sgood (Osgood Scale)

(2) 119539909 Osgood %30 Osgood Scale a1satulETAlANIFIL ALININ UazUTu

A a

FINIANIUAZANNTUTDIUATE 9eudiane Ao TUnsinieal Ay fe lanvuziu uin-tes

Wieale

[ '3 o aa 4

(3) Snwalzvesmsiimaudnionasuunlaidu 3 5 Ae

9

- fifgun1sUseLiiuan (Evaluation) 1y A-tad tudy

@

a vy 1 <@ 1 | L%
AMUANEAIN (Potency) 1UU hUdwII-00UkD LUUAY

it B}

fiRguAanssu (Activity) 1y Jeel-Toed Hudu

'
o o A @ [

(@) M3ldunsinlagordunisiiwunanunuievesr msduinssiadlldieinaudnuue

i v ¢ ¢ aa'

YBINGUNRDIN1TANY 8199117 3 wuu fio wuudl 1 lddaudnrinaney grendaulusing wuuit 2 14

9

'
1 =3 ° [ 3

Audwiiisanisgonilaluiimd vie wuud 3 ldaaudniiswmilgnevaieuluied egelsinim
]

° « o e 9 & a o ] a A a I @Y v ! vl
A1 “ulusinid (concept)” Tunflora@sulufniond wisenadsudulselonsnag Ala wanaslid

°

A1

Anudaunegneuazyszfiudneuld anuuuteans 3 wuull wuun 1 Juiuunangn dWesannluwsiag

uluimansnsadnldlunanes) sy Weagusuduaiadsosnindeniinumneniinisiniesiiuben
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wuud 1 : [imadwivane ) Adevilaluviad

#1989
Mulianuanegslsie “@nun”
H1NIU : : : : : : : : $1578
270 : : : : : : : : I\‘i
KRN : : : : : : : : DOULD
1‘*}]5 : : : : : : : : IQ%’]EJ

(manesvg o1aldmAuAniavualuyailiudluiaidus 16)

wuud 2 : Mmaadnsiiievileeseviialurial
f78819
(1) vihudanuidnedalsde “n1spuniiila”

Jaonny : : : : : : : : DURNTNY

2) iudlenudaiusgnalsse “Srusvnsluuninende”

HERRLY : : : : : : : : anusn

(3) vihudanuAaiuegislsae “windegulutagiu”

PIRNY : : : : : : : : I\‘i

wuu?l 3 : IAnudwiiewmlsdevateuluria
ZPLERN
ynuflanuAniivedsreyaraneluil ensursesisieiiiedls

1. A3 g1NIU : : : : : : : : $1578

. @nnfAnw

. NS

. WoA

o B~ W DN

LU

Awi 8 sUwuUNslERmAnANYIvenTIANN1I5vee Osgood (Osgood Scale)

3. 41AsTAR1035 999 Guttman %38 Guttman Scale 19387138097 “Scalogram Analysis”
TneunsTauuuiiidodonsndenilein “Cumulative Scale” (Guttman, 1944) WusnnsIanieuuuuszidiv
afidusnmadenuiwesnsivenedinumans Tnonznsideluddning dmsuiinsadaunsin
499 Guttman SluuaAnsal

(1) Aarulusuuinvsadazidumaufelidudou Ineiidmaulineauinlevseluly (Yes or

I3 v U A o

No) fmeusuteninulateninunis Avzdesufiasteninudnteniunils dufsfineuvegnouteln

Fonils aldiluesehuwedneuteduvasineuie ieswndneuusasdediauieilesiu
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A15199 2 Fg1INSIIUBANNILUBY Guttman Scale 14

.. AN
Jornu
WY . WY .

1. ugenih 4 W 6 19 19
2. dugandt 5 ¥n 19 19
3. dugand 5 vim 6 i Tafly 19
4. Fuaind 6 n laily 19
5. dugand 6 vim 6 i Tafly Taily
Fruudmouiigndesutivey 2 4
AT 2.0 4.0

lngasy MsleIdnisves Guttman %5 Guttman Scale faudagldnaunlunisaiawuuinyinil

wiiranlaziuranuwdadoun

UnIIsal

wan3Neg1AsIavsenuuYseiluswaminaueludieduy nsinnudnuugnidne1ai
Fnsiavagen (Indirect Procedures) snuszgndldls Faduismsiignianliifieinaudnunzvesynana
Tneusmnmsdi fogawesdsmstalutssinnil Idun mslfinadianisaiseen (Projective Technique)
\Judu Oppenheim (1966) Telvanudiuieatunisiuesialuldin Wewinuseansamaeanisidunns
fntuegfuanuiauiiouaznisilamevesinou Sgnouneisuiitzundinounionavluteidondi
“ldurila” annfign nszaunds anudilaiin anumeniwesdeau viowdudenilivouiiudives

Y
[
%

wuuaeuaw dsariorsaziduanmgiibiianmsiadeulunisneununinuduaiedle dadu

1

B113191
faluldagdosuuladn droviialalidoyaniuaanuduass udoursadnisldiinimiedon (ndirect
Methods) fanusaiirisdeyaseduinvesgouldininsldums indfiesosaien fauuanudad uae
\uiuvdeavnuesnisuisuszianvesmsiaiauafidu 2 Useian Ao 33n3ian1anss wagddnsin
RNGEHY

wiidn Likert Scale azxifuindosilotniiadsine waziluldazen unfdidmainigsnnanswuui
tanldlunsifomedinuemans uenmdeluaniegunasiarieuuulssiusuaiauefluunany
eall 1wy msduntual nM3d1sie nsvilna mslduuuaeuay nsldinasta msdann MsldItdeuds
(Sociometric Procedures) nM1s@nenaintufinuszantunseainuiluuseda Wudu (Henerson, Morris and
Fitz-Gibbon, 1978) Tui3asUsyanEn1mues Likert Scale Roberts (1999) duansnnuiulidn lunisuenues
AUUANAINTENTNNTTVON Likert Laz3Tvo9 Thurstone tasdrulnginideinaglduinsgruniomnus
Aetunisiadueiesdndu wu anudiss (Reliability) wazUsyansnmuesnisadianasia (Efficiency
of Scale Construction) 91AN15ANINUTT AzULUTLFINNNIMTTAUUY Likert %ﬁmwmﬁmqmd%ﬁa

WIgULgunUiIsN15Y89 Thurstone wananil 357Awed Likert §9918M8n15851901013135084 Thurstone

Snene w135 ve4 Likert Tudndudasandedi@arvalunisiiaiaziuulseide

U <
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ag9lsfiny uenmileluanuinsianssnuudsziuswaidmsunisiuieniouen (Scales for
External Prediction) 7ifleldfnnuiveiuenginssuniguan wWu weinssunsdenss nginssuduilon
ngAnssunskden Wudu feiedwweunasialulssinniiminauslua Teun nnsiadiauafives Likert

(Likert Scale) 419 51nviAUARYDY Thurstone (Thurstone Scale) 11 5IAAUARYDY Osgood (Osgood

aa

Scale) Lagd1nTINYDY Guttman (Guttman Scale) Ja3Uu Sullunnsdnvanguuunily

o

wauallograhaula
il fngudnuarnisininet 1wy nnsiadimiuiinues Butzin and Anderson (1973) %38
wAEBa (Smiling Face Scale) W3aRMTIUNMN (Picture scale) 105 IAAIMLMINIEIANYEY Bogardus
%39 The Bogardus Social Distance Scale (Bogardus, 1925) 11953AU9A113LAE7 (The One-item Rating

Scale) Wumu

How do you feel at this moment?

Very Sad Somewhat Sad Neutral Somewhat Happy Very Happy

AW 9 ﬁaasmmmwﬂ’féu (Smiling/Smiley Face Scale) (Pérez-Saez, et al., 2020)

unagl

@

n1sinaudneagn@ndudiilisuanuaulaniuiulunguinnis@nwiuazinininedsay

wsgliaud Aot saidutinvesuyed nsitiienudniinfAnvesupravienguauniseddladeniladn

Jululuiiansla Sszduanuduannidesudlny genasyiligiiedosaunsonunuasdiiunisegns

= o

Inegranisiuypmansenguautulistiegndes uaziliusednsam fegeunsinnsaiuuysediugiuani

4 4 ¥
< 1 I3

Ynauell Wuusiissfiegaif@nvivsedinazdadunuimidlunisiluldvingu Msldeniuey

U

[

c

L4 )

PIINLVBINTIARNIL DL kazLysNITal vispaonunsalluvazdudae
wedlied3fiulilunsfnuuietanadnuazmsintu Tulagouldgmiruldesaainvans
WU NTEINR NSFNATIYAl N15E1929 N1SYIlna nslduuuasuanu nslguinsinviauaf n1sldivaila
AMsA18e0N NMSMITEIANTR N1sAnwIIINTuiinusedrTurseanuiluuse IR [Wudu Lwimaﬁﬂﬁlﬂuﬁé’%’ﬂ
LLazgﬂﬁmﬂ%’asmLLWi'Mmaﬂ,umiﬁﬂwﬁ%’amqé’mumam%ﬁLﬁsth?‘ﬁ%‘ Tnsawzegads nslaunsTavie
WUUUTLIUTINAT (Rating Scale) 1 119 5IAY89 Thurstone (Thurstone Scale %38 Equal-Appearing
Interval Scale) 11m53nv84 Likert (Likert Scale #3® Method of Summated Rating) 11053nv84 Osgood
(Osgood Scale 30 Semantic Differential Scale) WazamTInO9 Guttman (Guttman Scale 38 Cumulative

Scale %30 Scalogram Analysis)
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JoLEUBDLUL

= aa'

1. YIRFIAMIBRUUUTEUSINA LN TITENIAIAUAIEASTHNANULUU NISNILNANIIINARATTIA b

wiannsinladuisnnngaiu ludagludmndeasuiuudaldld mszusazidaehilidnuasiamznddy

o

v o ==

ety maaesiavdeuvussdusiuauuuingg W dAnwvidediaasdosdiiiiinuasnndasiy
Pajsmnevesmsinamzegauazaniunsaivesn s inluvmsiude

2. mdafiiuludmginssy dnideoradenuinsiaviouuuyseifiusiuaives Likert u1ld
desanadadie uiazdfsedy Juegiuauminzan winsiafitiuludanuddninda vieensual
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Abstract

This academic article aims to present a substantive approach to the research skills of
research teachers and academic scholars to improve their teaching and learning capabilities. There
consists of the meaning and significance of research skills for research teachers to enhance their
teaching skills, the essential elements of research, and processes needed to conduct research which
are able to apply the research findings to their lessons and techniques from their experience in
research chapters writing. The issue presented in this article will help to promote and guide research
teachers to develop learning styles that are appropriate to learners. Besides, the research teachers
will be examining and developing the new teaching methods to suit their learners and the individual
differences of learners as a guideline for learners' success in the future. The research for teachers is
considered an innovative process that plays a vital role in improving their potential to learn

management, learner’s development, and professional development to be consistent quality level.

Keywords: Research Skills, Research Teachers, Research to Improve Teaching
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