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Abstract

The two objectives of this research were (1) to explore the readiness of Nostalgia Tourism
destination to accommodate MICE Travelers in Phra Nakhon Si Ayutthaya Province, and (2) to study
the situation of MICE sector (Meetings, Incentive, Convention, and Exhibitions) in Phra Nakhon Si
Ayutthaya Province. A qualitative approach is applied to use as a frame for the study, based on
observation notes was carried out. The data also was collected using the semi-structure interview
from key informants. To explore the readiness of Nostalgia Tourism destination to accommodate
MICE Travelers, which the observation list consists of 6As of tourism destinations such as Attractions,
Accessibility, Amenities, Available Packages, Activities and Ancillary Services. The research found that
there are 8 destinations for nostalgia tourism to accommodate MICE Travelers in Phra Nakhon Si
Ayutthaya Province which are Bang Pa-In Royal Palace, Wat Niwet Thammaprawat Ratchaworawihan,
Japanese Village, Wat Mahathat (Ayutthaya), Wat Chaiwatthanaram, Sufficiency Economy Learning
Center BAN-KONG-POR, Lad Cha Dow Market, and Baan Khunpitakborriharn. However, there are

several limitations in some area.

Keywords: Situation of Nostalgia Tourism, MICE Travelers, Phra Nakhon Si Ayutthaya Province
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(3) Toma fie Sguralvimnuddnyiugsialud mzdunilslugnannssuiiduindeuiasug Aavesuszing
Snisdananszuasaieysendmegluhiaililnannngammmuasinain ausadunisldesaazain
waznasgliduaiunsisadisnanslutssma lunanasaziangngudnenniiduseulss iamansuay
Sausssulidunsdudadszaunisaid ousinn161dlasenis “Premium Nostalgia: 4sAnuisaeny” e
nsgfunsliTsneluussmadnie uas (4) guassa Ae ANudieawny uazUszaunisalvesUsyneuns
TudmiaAsatugsialuddadldundn dlinsiauenssduduluoisdng uasiidosinvesiiud
Adnlvgidunvesgneulseidaand wazduusanian vililiaunsodafanssuuisegald vie
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viuiifideulavietosfauiasems fe wersvtiunsyBuileglumiuguavesdiinmsssne s

nnmsUszdudnenmgmanvinssuludludamianssuasadegsonianunsaauifloslud (MICE
City) fren1siagianinuinaey azalgliuuimslunsiauiainudaay wazidululuiimmafenty
annsataueaLa LYt innsruAsAToysuInauNIeui sanTamednldegrefiiendnual
@enAda3u Poungcho and Lakpetch (2019) Aildnanain msdimsgsianinuanden avaeliuuamsly
n1smudeslud danudaau aursadtaueyaaurasdaninagadiondnwal (Unique Selling
Proposition) nsslanguidvnelunnddiietsnuimsianisaauil viedaanulsimnzauiungugnén
wagldidunuimslunsamusiuaauilimnzaniuanudesnisvesnaugnignainnssalud (MICE
Industry) AaeAULA 1TAAINAINITAIUNITUYITY d0asuANTTUNINITAAIN wazUsyvrduwus
guavnssulud (MICE Industry) Tudssinealnglasgnelivss@nsam uavdiaenaaesiu Pharitpongsakomn
et al. (2020) fildnais wuamnsluniswaundiedlud (MICE City) fremadanisinssianinuindoy
gaamnssa (SWOT) lnsimualiiinsezsigauds wangageuludussuunisvudunany duaniud
vioadieafiuyudadislu fruanundeunesynainsi fuiiaveu Auresiu waslinszsilonia wazgUassn
Fuvhuading duasugie warduaniuiviesfleafidumasssumivefed fausssuuas s Tiaans
annsataeliundwionfisaiiflanuidslusmiaidesmsimundudeddud (MICE City) anunsadileds
psAUsEROUTiddryet1sdaau saudeuszneunsvilng anunsadnwiuunldunisidvlnvesmana
nmsvieadisfiolenavensgiiavesnues Ingmdewndunisidisududiumilduislsgunm (Supply
chain) ¥843319N153AN15Us893 N5L5ausu N5MAUSNTS Saudeansdminedud denadaasnslonianig
N3 wazn1sasulugnainssulud (MICE Industry) Tuszazend

uanNd HavINMsEnwIRINaSsaonadastudos “nsdaniaiessyfRmaniduasluddfiie
sesdugshaludlunguuszvauiasugiaedeu (AEC)” (Maneenetr, 2016) wuin dnvisaifieddiusnd
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mMeauTuieiauegisredos (Sangpikul and Kim, 2009)

2. frumalulad msinmsitauiszuuduanadunesdaliiussansnmannd iy Waugunsal
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