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ABSTRACT

The objective of this research is to study the level of acceptance of the use of inventory
management applications and to study the factors that affect the acceptance of the use of inventory
management applications of Jetion Solar (Thailand) Co., Ltd. It is a quantitative research. Data was
collected from 219 employees of Jetion Solar (Thailand) Co., Ltd. The questionnaires that passed
validity checks and confidence values. Percentage, mean, standard deviation, and hypothesis testing
by using multiple regression analysis, the research found that technology acceptance factors have a
significant effect on the acceptance of the use of inventory management applications that .05 The
hypothesis testing can be summarized as follows: perceived independent variables that are useful
for use (x;) affect the most according to the acceptance of the use of inventory management
applications (¥) followed by perceived ease of use (x,), attitude towards usage (x;) and intention
usage behavior (x,) respectively, can explain the acceptance of use of the app Inventory

management application of Jetion Solar (Thailand) Co., Ltd. is 63.0%), as shown in the following

equation.

Y = 412X, +.334X, +..142X, +.129X,

Keywords : Technology Acceptance, Application, Inventory
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AIAlanUNILLWIAN Vu]] wazassanIsufeItesiun1idy Al
1. WUIAANEINUAITIANITAUAIAIARS
Water (2003) na189M53aN158UAIAIAGS (INventory Management) As NSAANTSAEAAUNTINMLAY

wazn1smIvANAUAIALde Wienisdadulafivzdmiu wazsnerszavaudlilunaififeanis daduded

o %j o 1Y o a =

Fududmsunsanfugsiamszdudumailiielinsndavsenisueansasnduldegiessuiu nmsi

1%
g

dudpsadanniuluonaludymivgsivisluSesiuyunisiiuineifias duderadouanin vuneny

v o (%

aadl gnalue visegyme wenanilduilvgydelonia lumaihRunuedfvaumasddlumysylewd

ol
Tughudug

Audasada (Inventory) vanefia Yaauiedudeneg flesdnsgsiadamuniensedliiiovionie
Fadouliiftodoudngnsruiunisndn viodudunudug lneilunsdnedoududinindsaziyaci
oej5wIne 20-60 Wediiuduemingaunyudeuioun (Lalitaporn, 2009)

N159ANN33UAIAIASY (INventory Management) {un159anT15AeafunITILALLEZAITAIUAL

Aaa

durtaunde lulivsununisdweinnan Jagtuinisiissuureuinmasitiunldediqunsvaieiie

mM3dnnsdudaeduiieliiinanugnieuduguwasiuian dudnwmdwuslaidu 4 Uszuam Tun

a

1. AuApspsaUseaningau (Raw material inventory) visngdis Jagidavmuieldlunszuiunis

9

2. AUAIAIAGIUTELANUTENININ (Work-in Process inventory) anefis dudnseingaunlad
v Y2 ] 3 6 a Y o <
nswdsannudwadsliiasaauysaliduduidnsagy
3. Aumaspasussinvesluadmiugentnge (Maintenance / Repair / Operating, MROs) #3118/
duAvseezlraniiliion1sdontise lawn nstounsuiATesdng waznsesiiolunsuan
4. FudnAsrdsUssiamduddnsagzy (Finish goods inventory) winefia AudikiunszuIunITWEn

v
U v

Tugavneidundadasinauysal wavserssmsdweuligndsely

a a ¥ v

FEUUUIMTAUAIAIAGT (Inventory Management System) {unszuaun1sdnn1s3anm1ae aaus

2
v v a

msdansmdsdegndn nsiudud msdmiafendudileiduniseuauuiinadudfimazay nsids
Audn nisdalfu nIvBududiniudids nsdads n1ssnsdudieenainads nisnsatududiuas
n1snsaTaeuuALAT Tauvieszuutad (Ounjangwang, 2013) SewsazAanssuay dnmaiusaunudoye
wuUsnluiiA (Automated Data Collection)

Jagdumgauasgivdimanalulad lun1sdanisdusiasadalagneegenaintdniaug
govliuag UszhvsAnduaaduweundinduiieldnussuuujifnisluguvestusunsudssgnditanansald
suuulnsfwiladeuil wazwiudn eauadesi azminsanii aunsadanisszuvaudasndslénn
anuiuazinan Ingldiafuainszuuifu

a3uladn n15dani158uA1AIAEY (Inventory Management) ugwsanansfidAgynyieligsia

Uszaumudnsa danuanunsalunisudedu iun1sdanisifeniunisiaunuwaznisnivandudaumnge
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MIMUANANN YRSV ManBuud M3lesiu uazanmsgadeannmsdidunuiieliiuny
msmdiunumiige ualdusslenituiuillilduniian aududeuiidomnislimsuimsianistiaunin
i Foseduszuunsviauiifinunm fszvumalulad gunsaiiniesilefiviuary uazyrainsiiiuie
onilelAna L lunsviey
2. wwaRaReafuTuuIBLeUWALAdY
Tuungueunaindy mnefs Leundndu vielusunsuussgndoonuuusnitensdiiuny wield
suamzmsiitislunsiauvesilivugunsaldearsuuunnm wu Insdwsidlede vieaunivlu lag
Tusunsuazthemevauninudesnisvesuilaaliamsaldauldheddu fueundindutuaginuuy
spUUUUAN1T (05) Aunndafuly (Palachaipiromsilp, 2011) #ae819vesszUUUfTANTUUUATAl
wAAaudlaun Window Mobile 289 Microsoft, I0S a3 Apple, Android OS 284 Goosle vJugu Tuuie
wouwdiadu uwadu 3 Ussuam léun
2.1 wituaunaindy (Native Application) fie LLanﬁLﬂ%uﬁﬁwuwﬁasJﬁqmﬁwﬁq IS GRVERT
Waulusunsurdonaundindu Tnsamiz 983 OS Mobile 987 Ao anunsadhisszuuldlnediaarn Goosle
Play %138 Apple’s App Store Tausnsvhanuuuulifendeusedumesidaluvneundiedu 1unisdiy
ANNAEAINAMSUR LT
2.2 lausauaundiadu (Hybrid Application) ﬁaLL@UWE%m%"uﬁgﬂﬁ@umﬁwqmﬂwaqﬁiﬁ
ansafuuuszuuUianislinn os lngldyaddadnge wieliaunsovhauldmnssuuufiing uas
pansunanosilukeundinduien deffe viliiaulidosdenalunsiuu inmzndougaidsads
Wwenaunsaldlannunanesuiasidualinetey
2.3 Fuuaundiatu (Web Application) Qm%au%uml,ﬁalﬂu Browser @msunistdauiuma
#1199 grusuusidliiuansnausazdruiisniudioidunisasmineinslunmsuszananavesinindosaunivlyiu
vido wiuide yililnasutiuledldistu dof Aeldonude azanynil yonat nudelinissman wily
Torana1aineY agnaeanial wagldnuldvnunanwesu (Palachaipiromsilp, 2011)
3. uaUwAlatun1sdnn1saudands
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3.2 N159539TUAUAN (Count Stock) LHuszuURTUTNNaTeINIIRTIvEaUNITTUAUA luASY

Wielinsueendumaundefiiegass a afidlunsiatiu

3.3 mMsasivaeuuauA (Verify count stock) unszuiun1sinsiatuudanuin S1uiudum
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3.4 M3AMAUNY (Calculate cost) T¥UUANIAAWINTIAIAUNUALANINTE W dvne
Wethluandusisnuduim waringhvsindsamsomuwuiilsnnsuglane
4. wurRauasngeinefiunIseansunsidmalulad
wiAlulad (Technology) 1191071817571 Technologia Wlai1 n1snseyinNdssuuinalulad

finflesldnivaiuin InermanslagSensing 91 ermansuazimalulag
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Heinich, Molenda, and Russell (1993) na1331 walulad nunede Fanuuwdnmuduiayigly
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v Al 1! a =

nsvihanu videudtymisngg 1wy gunsal in3esile 1eFesdng Yan viowinseieiildlfidudwesiiduseds
WU NITUIUNITAG

Webster (2003) lalvina1unuieves malulad nuieds nsldnssviunisniainedians
uszgndltifloTnguszasdmeiugnavnssuagIndvenssy

aguldn malulad waneds Aefiuyudfmutulaonniauimaineimansinuszgndlfiie
Paglunsinanu vizeufdamiang q SuneliiAntangunsal ia3esdle wedesdng lelddnw dunu uay
naaedltauldnaudIniunltats dwalviAnnisiasuuias

I sAnuiunssenfumaluladifunmsinyidangAnssuuyed Aavedurefieidnig uay
wapaveLdazyanalunisseniumalulad Svdnavesdaderng Mdusmatvayuliinnssensiuuas
nslémalulad Buduannguinisnszviiaundnnisuagingua (Theory of Reasoned Action) iaue
Tne (Ajzen and Fishbein, 1972) 1dunilslunguiniadninerdsau (Social psychology) gninanldiiu
fugrulumsfnyimgnssuuysdifeesuennuduiudszniteanudowasiaunddiidongfnssudi
waAnssuNywdidunamnanmsAsuuaseudeliosanyanatziansamgraneumsnseyiaue 49
nauinseensulsgnifauninizesy nquivilsilauniseeniuegisunsuansie Technology Acceptance
Model (TAM) @s1itauslneg Davis, Bagozzi and Warshaw (Cited in Vongsumet, 2013) Qﬂﬁ’mﬂ‘fjjlﬂu
fugrudmiunmsfinumginssunissensumelulafuniigalasameluszuuasaumauasgnussandld

TunszuIuNIMNgsia Nsdedns uarwesvlasszuy WWusu

[V 7
[ VYa o

msfinwasatifideldfnulasendengul TAM Jundn lnedadunsvensumalulad Usenoudie

4 o1 lewn

FV

1. MssuFinfivselevisonisldau (Perceived Usefulness) nunefia viruafinnuiiavasunaaiiil

Y

son1ssuinistdinalulagasaume vesvuulaszuunils Weaudneninlunisiauvesyaaatiy vin
Aaszleviveanaluladnseiurnussinisvesyanafasiilugniseensunasldmealulagiusely Junadi

(2015) a3uneAUvInEveen1sTuiieUselorinsldmalulagin yaraednmsldmaluladansaumeay

' [ '
'

Frefinuszansnmlunsienuliuniniu nsiyaerasuiinunalulaginiunldluneliiaussleviuasidu

madeniifiguan viliuavihfinun ity vie Wity dwasesglaniiuuniu feiluusegdla

' [
o w a1

newen NM3suiUsslevifadutadeddgyiivadtniseensv wazdidnsnansdeunenisldinaluladlag
AIUNGANTTUNTHBUTUTTULEY
2. msfuianudrenan1sldeu (Perceived Ease of Use) 11884 seAUATINGD AMUAIANIIVDS

Adnagldinalulaasaumaindussuuiiaunsadeuslaieg lideddanuneremegiunnlunisseul

Y
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uAaANutanarldssuumaluladansaunany wenannd Junadi (2015) FelimnunuIgvaInIssuUs

Y
a

anudrglunsldaui nssuianuiglunsldnududuvswdniifldamanisemalulagidud e
srldidesdianudeuaziinnududaszananuuusneiey weluladfildnudsuavazainlidudoud
anudululdunniiagldsuniseensvangld nisudmnuiglumsldnuidvinananssongfnssunis

o

gousuIaAINAilafazld wazlidnsnanisdeudonislalasdiiungAnTsunseausy wardanuiinisius

3
AnuirelunmsldnuiidnsnasdonisSuiussloviaie

3. vimunfseni5l991u (Attitude Toward Using) manefis simundfisisenisldvesusiazyana
Wuamniinnnuavesmssuiieruiisslend uazfudimnuiglunislissuvveamaluladansaume
fuinfuuinnsslmifdaaiulinisihnuivssansamnntu aufnanuaulafiegldssuumeluladuas
gousunsldau

4. ngfnssuaudslalunisldem (Behavior Intention to Use) vianafls n1sflusazynaaldei

walulagtuanldasauinanuaulasazdddanazisouinisldnuuasiinnissensuinalulad wansle

U ldl
AN 1
o Y1
353U
Jselgvina
AU \ 4
Y a
o Perceived \ JiAuARRaNS WeANTIY nsldase
Audsnneuan .
Usefulness 19w Arunsla Actual
External
A Attitude P Tunisldeu > Use
Variables T
Toward Using Behavioral
A155U39n )
v Intention
dnesans
Tdau
Perceived
Ease of Use

il 1 ngufNseausumalulag (Technology Acceptance Model: TAM)
fi1: Davis (1989)
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398 AwARIlUNINS 2

AUsdasy AUsnny

Uadaniseausuwmalulad

Technology Acceptance

Model: TAM Model N158aU5UNS IHLRUNALATUNITINNS

A 4

v Y oo & 1 Y] a v o a o & O '
L.nsfuiniivsvlevisenisldeu FAUAIAIARIVDIUTEN 1INTU Tan
2.mssuihaesensidau WUszwdlng) 3119
3. NAUARABDAT bUIY

dngAnssuanunasialunisldanu

AN 2 NTOULLIAAIUINITINE

ad o a\ a o
A9MILUUNTIIAVY
LUUBNUYBINIFIY
AsveAsetdun1s3ITeBaUsuna (Quantitative Research)

Usensuaznguaiegi

[

Usgnsfildlunisidede wiinouudsn Wndu lvan Uszwelve) $1in 91w 484 au
Y i = o A o 2 o ' o v o 1% °
nNauIeE1e fim WilnIuUIEN \Andu la1 (Usenalng) 41dn 91w 219 Ay lannnisaiwan
VUANFUAIDE9AILEATVDI ML 813 Lazldengudiiet g Tsduedisdy
w3nslienldlun1side

wseadlefillunsiiusivsudeya Wuwuudeunuifideasnstu Usenausie 4 nou fe moud 1

[

ToyadnuauraulszuInImans neun 2 teyaladeniseeniumalulad neun 3 Teyanisveusunisly

Y

woUndlatunisinnisaufinsadresuiim lindu Tedr (Wsemalng) $1in wae aeud 4 feiauouuzan
NENFIBENS

N135ATIVFBUAMIANLATET

1. asradeuAuLiisensndaiont (Content Validity) Tnafidoawiny 3 Mau Léadwil

ANUABAAGDY WU 1 YNTe

N o

2. asRapUAIAERiY (Reliability) Instuuugeuauluneassddiungduiiidnuaelnglfeadiu

a

NaNAIBE19NANE 98U 30 AL LAIINNIATIERIAIAULTEIU InenduUsyansuaainuanTauuIY

(Cronbach’s Alpha Coefficient) léifnaanudesiuvisatiumindu 0.8115 wazedetiarogsening 0.933 -
0.946
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AsiiusausIndoya

Pteiidunsifununudeyauvvooulat lnsdsmsdludnguiogisiduunls uazdamuauls
WUUARUANNATUANTILIY 219 Aty

nsAATIEvitaya

fAfoihuuuaeununinTsideyadelusunsudSaguneadn Tnefitunou il

1. My armeatiAlianssaun (Descriptive statistics)

asuneUadediuynnaveinguiiegig T¥adff1n11ud (Frequency) Sowaz (Percentage)
dumsenesissiunnuaaiiurenguiegiufeituiiadenissensumalulad waznseniunnsly
woUndladunisinnisudaindsues UiEm 1ndu Tva (Wszindlne) $180 14 d1iade (Mean) waz
dudesuuumsgiu (Standard deviation)

2. MIRATIEafAeuNIY (Inferential statistics)

Anngitadeiidmasenssonunisltusunaindunisinnisaumasndsesudem 1indu Tua
(Uszmelng) Sria TENTInseinisanasguuunvan (Multiple Regression)

3. mIllneideyafnfudeAnulas dolausuuzun

JuwvugeuaudnuazUateida (Open-Ended) 1433n159as1zsiilon (Content Analysis)

1% I3 ' o a o W 19
LLa?ﬁEUaaﬂm’]LﬂUﬂqﬂﬁqmﬂ IﬂﬂLiﬁJﬂaqﬂUQ’]ﬂN’]ﬂ‘lﬂuaa

NAN15338

1. nansdameidayaidosdu

HaN1FIATIERdayaINgRaukuUaeUaY 1wt 219 au wudn daulnglumane forgszwing
31 - 40 U sunsfnwigaanegluszdudiaynd fiumisoudundnauufoing uaziiseldiadese
\eusEIINg 25,001 — 35,000 UM

nseeusunaluladiunissuinfivsslevidsenisldau seauanudadiulaesinvesnagudiogns

@ 1 @

oglusgduiiiudienin (X = 3.99, s.d. = .38) Fanuin nquiiegafiudiefunisdiandildsnelu
nsdnfiuau wagannsovhauldlddinaniuivazing snfige sesasnie Yaglivinauldnsmy
npUsvasd Taedansesndnalimnzantuanu fasantumenlunsyiteny daelidanisszuunmsians
Audasnddldognsdiussaninin uastaelivhousufugBuldasamntu smuddy

nsgeusumalulagaunissuiindesenisldnu seauanufaiulaesiuvenguiiegeglu
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