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ABSTRACT

The objectives of this research study were to (1) contrast individual degrees of acceptance
of the innovative prototype for sales management of concrete, sorted by the demographic
characteristics and (2) investigate the technological factors that influence the acceptance of the
innovative prototype for the sales management of concrete. The research is conducted in a
quantitative design. The samples of the study were selected by the systematic sampling, comprised
of 400 customers of the company. Questionnaires were employed. The collected data were
analyzed by means of (1) descriptive statistics: frequency, percentage, average, and standard
deviation and (2) inferential statistics: ANOVA and multiple regression analysis. The Research Findings
were as follows: (1) Concerned with the demographic characteristics of the participants (gender, age,
education, and current profession), it has been disclosed that the participating customers with
different professions were reported showing differences in accepting the innovative prototype for
the sales management of concrete, which is at a level of .05. For the other factors, the difference
was not found, and (2) Regarding the technological acceptance, it has been revealed that the
perceived ease of use, perceived usefulness, attitude toward using as well as behavioral intention
to use could have decent influence on the individuals. Such factors could present approximately
65% of acceptance tendency. Then, after the test of independent and dependent variables, it has
been found that merely two factors (perceived usefulness and behavioral intention to use) could
influence the individuals to accept the innovative prototype for the sales management of concrete,

significantly at a statistical level of .05.

Keywords : technology acceptance, prototype, innovation, management, concrete sales
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va o o 1
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Y
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o =
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e e

aad (%
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o}

AULUUUIRNTTUNITUIMIIANITNUILABUNTA UINNTT gnAfidednavie Tnelnasiuadewiniu 3.43

3.4.2 wilnawenyu AU §3nadusa A1 Sig. Wiy .004 Fedoendn .05 vunefegnAid

Y

aTnniinauenyy InmseenudunuuinnssunsuImsinnsueeaunin windaduseaiugnén

Y

'
a ] v
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'
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9
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e
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mswﬁ 1 Coefficients

Unstandardized  Standardized Collinearity
Coefficients Coefficients Statistics
Std. Toleranc
fuys B Error Beta t Sig. e VIF
AnAsil (Constant) 196 157 126 212
Xa-mssuitalselon 694 053 580 1313 .000  .452 2.214
xaausdladmginssdlums 327 052 276 6.260  .000  .452 2214

T

9115799 1 1Junsmeaeuiindsdass Uszneusie adesunnudiglunisldanu nmsiuiia
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' 1%
o v A v A

damsauviereunsn Tussdudoddgd .05 anansatudeuduaunisauanasylassil

—~

Y =.196 +.694 (X4) + .327 (X3)

naunsauanney wudn Jadeniseensuimaluladdinadaniseeusudunuuuinnssy
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' ' [ '
= Y
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Y
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anUseNa
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= = 1 U U ¥
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[=32)]
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a1 [ = v

(2015) laesuneienfiu gredudiuiainerdniiseiu daiudesnisndnduein wanasiueenlumniy
AMUFBINTaTIINIZAY W AudniTidfedes Wngsaldiiie iaduasnmdnval \Dusdu uavdenndes

i (9

AUMUITBIDY Wannachotipawat (2017) 193981309 Han 1539 uanwuzUssrInIAI@ns wuin e1ang

a

LLmﬂm"mﬁ’ua’amam'ammﬁmaiﬂum5%aﬂauﬂ§mwauLﬁ%%&i’mﬁﬁaﬁ’]é’iquaﬁamsﬁu .05
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= 1%
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