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Design and Implementation of Digital TV Suggestion System

based on Personal Profile and Behaviors

Chatchawan Kaewmanee Somchai' Numprasertchai * Pradondet Nitagupta3

ABSTRACT

As the technological development has been improved continuously, it has the strong impact to the
main media such as TVC in which that it taps into potential for creating TV digital website to reach the
consumer precisely. All of these have positive effect to the consumer’s behavior for having varieties of
choices to reach information. Hence, this research has purposed for developing the system of
recommending digital TV program which is suitable for characteristic and behavior’s consumer by data
mining of clustering and association rules combined with collaborative filtering for suggestion TV digital
program with high accuracy. The accuracy evaluation of system is to test set of 2,000 people in which
the system can suggest the accuracy information calculated as 82.4% that can conclude the developed

system has high accuracy in good level to use effectively.

Keywords: data mining, recommender system,collaborative filtering
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