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The Technology Acceptance and Country of Origin Affecting the Attitude

on Pre-order Cosmetic via Online Business of Customer in Bangkok

Panjasap Panyawail*, Lokweetpun Supawan2

Abstract

The purpose of this research was to study the technology acceptance and country of origin affecting
the attitude on pre-order cosmetic via online business of customer in Bangkok. The samples used for the
research were the population in Bangkok. Data were collected from 400 customers through a closed-ended
questionnaire survey. The statistics used in the analysis were percentage, mean, standard deviation, standard
deviation, Pearson’s correlation coefficient and multiple regression analysis.

This research found that most of respondents are female, aged 21-30 years; most of all are with
bachelor’s degree, and most of them working in the private company with a monthly income between
15,001-30,000 baht. As for the hypothesis testing, the results found that the technology acceptance and
country of origin affecting the attitude on pre-order cosmetic via online business of customer in Bangkok at

significant level of .05.

Keywords: technology acceptance, country of origin, attitude, pre-order cosmetic
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