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The Design of Thai Cultural Tourism Activities: A Case Study of
Tha Phrachan and Bang Lumphu Areas

1 4 v 20/ v = 3 4a 1'% }%
F’!ﬂ']'i&lf] ‘Ui%ﬁ']‘VILLﬂ'J, IYNA LLgUNAaY, ‘L‘!mﬂ‘lﬁi UNAY LAY W?jiy'] ﬂ]llLLﬂ'J‘L!
'Supharom Prasatkaew, “Ratchapon Yamkeep, *Boonyanuch Nakha
i\ \ff and “Pichaya Koomquan
{&L,\\ - anTUlNYARANY UANINYIBUSITUANERS
/;// Thai Khadi Research Institute, Thammasat University, Thailand.

" orresponding Author’s Email: ratchapon@tu.ac.t
/ “Corresponding Author’s Email: ratchap h

£ '

uNAnLa
N § A o o & A 1 [y 3 o ] <
UW@UW@JU@J’J@QU?%%QV’ILW@ 1) @1979ANYATNNUN YIUNTINTEIUNS LLaquﬂaWVMQﬂqﬁLUu

'
=

dunmsnisvieniiondflne waz 2) iedinszvianuiianeleanidunisnisvieniivanvuiiui
siuRanssuiinseduussamdudana 5 18ud 5U sa ndu Fes warduda nelduuAnnisviondien
Faadreassd warmsvieadiennmengs Ingldsudeuisidouuunaunauy siusndeyaainnisdne
loNaNT MITIAAMATLIN MIBENLUUAINIIMBITMUUIAUIN SudumsdnfanssuduLuuiy
NAUAIDE1Y harUsellUNaN TULUUABUAINKALNNTAUNUING UL BY (Focus Group Discussion)
1Y 25 AY

pansIdenui 1) fuflvesdumaviondionidlne nadifiufishosns druvhmssuniuazen
vduidnsamiussiimansuas ausssugeannnsadeuloadsadusg Samansid i

a a

Uszaunisalmsviesiiienldegnsiiuszavdam Taslamzeuusdmiienuduudessmauuazing
sosanasAmuidRnssrianiisafidsduanziiiiiadls WWuTeudeiud dunsazan uwids
Pamsdamssunsiesiedlussdugiu yndaulugmuadlasiudanistunadgagannsainm
TiAansonszdunsviesiindldlueunan 2) nguietnsnnufianelasodunuuidunenisviesiien
Tusgduannigalu 5 fu Téun sunenw awdnwal fuesual mmddn sunsifisyuaug

Auimusssy Wneflanelaluseavannlusmunisujduiusiugau

AdARyY: NSVt YINg; MnsEAuns; U1ea; WU IFun

Abstract

This article aims to 1) explore the potential of Tha Phrachan and Bang Lamphu areas
to serve as Thai-style tourism routes and 2) develop a prototype walking tour through activities
designed to stimulate all five senses - sight, taste, smell, sound, and touch - based on the
concepts of Creative Tourism and High - Value Tourism. A mixed - methods approach was

employed, including document analysis, field surveys, activity design, and the implementation
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of prototype tours for a purposively selected sample of 25 participants. Data collection
methods included questionnaires and Focus Group discussions. The findings reveal that Tha
Phrachan and Bang Lamphu possess significant historical and cultural value, allowing for
effective integration of local heritage storytelling into immersive tourism experiences. In
particular, Bang Lamphu demonstrated strong community engagement and the ability to
develop sustainable tourism initiatives rooted in local knowledge.

The research results found, 1) the Thai way of life tourism route in the case of the Tha
Phrachan and Bang Lamphu neighborhoods represents a high-potential cultural learning area
with significant academic value, distinctive historical identity, and a favorable geographic
location with convenient access. However, it lacks integrated tourism management at the
neighborhood area. If local communities actively collaborate with government agencies, there
is potential to enhance and elevate tourism in the future. 2) The sample group expressed the
highest level of satisfaction with the prototype tourism route across five key dimensions:
physical environment, image, emotional experience, knowledge acquisition, and cultural

value. They also reported a high level of satisfaction with social interaction along the route.

Keywords: Thai-Style Tourism; Tha Phrachan; Bang Lamphu; Walking Tour
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Figure 1: Tourism Route Map
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Journey Model
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v/ Policy value v/ Environmental value

Figure 2: 5 Senses of Love Journey Model
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