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Abstract

This research aims to: 1) examine the general situation of surplus food and food waste
management in convenience stores in Phuket Province, 2) identify the problems related to
surplus food and food waste management in these stores, and 3) explore effective
management approaches for surplus food and food waste. This study employs a qualitative

research methodology, collecting data through interviews with municipal officials responsible
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for public health and waste management, convenience store operators, store owners, and
employees, totaling 42 participants. Data analysis was conducted using analytical induction.
The findings revealed that: 1) the amount of surplus food and food waste varied among
convenience stores, depending on sales volume, store location, store size, and product types.
The budget allocated for waste control ranged from 300 to 1,000 baht per store. The most
commonly discarded food items included bakery products, pre-cut fresh vegetables and fruits,
beverages, dairy products, and ready-to-eat meals. 2) The main issues in surplus food and
food waste management stemmed from over-ordering products beyond customer demand,
leading to food expiration before being sold. Additionally, new products unfamiliar to
consumers often remained unsold, contributing to food waste, and 3) effective surplus food
and food waste management strategies should involve efficient inventory management,
aligning procurement with actual demand, arranging products according to their shelf life,
maintaining cleanliness and organization within stores, implementing promotional campaigns
to boost sales of short-shelf-life products, and utilizing applications to highlight near-expiry
items and notify consumers to increase sales opportunities. Moreover, surplus food should be

donated to organizations or foundations that can distribute it to underprivileged individuals.

Keywords: Food Surplus; Food Waste Management; Food Management Strategies
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Prevention

I

Recycling & Recovery

Picture 1: Model for Managing Surplus Food and Food Waste
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pwnsduAumardogneldnismuauuesidansd uidamulImagudiindudanng s
anunsausloald Suazmndousuusudiituiifinnsninihemnsduduluuinelitvesingd
Aendes Iuidiriunansinumves Srisuwanket (2019) fiszyiniruduanursurdlidhsialasanis
U391A esnviaumsnisgslaninniedg waglifiulouemengmneidaiau

HaNMFITeTagUsEasAT 3 wud wuamenisuimsdamsenmsdiuiuresuasaanie
Tudmiagiin asliruddgiv A5IUHUNSE T ouarUS M IAUAAIRSs teanlenainges
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Beuaztostududuinadien @9 Department of Business Development. (n.d.) Towugilvldveya
songlueimnneinsalnsdede ndounsiaseuauinunidsstsaianaieldlfiinJymaten
aUTTORMNINFUAIARAY

AIANLAITIULAENTINLTIAUAT ATNARDNITANTILDINIT STUMTSNYIAIINALDIALAZ IR
Medudbinzauivengnisiuinw laeg Department of Business Development. (n.d.) ki
Tidndudvunlngliduarwarduduiedliluseduason dsgenndostunanisdnuves
Mohtae, and Koykijcharoen (2019) ﬁwudwﬂmmwé’ﬂmaﬁmazmﬂ%@ﬁaﬁuﬁammazammsflu
$rush uazmsdndesduduesadey deiaueuuzAemsuulsiliianudussfovnniy

nsluinisvesniinau danuddnsonisnszdusenuevesiuazainde aonadosiu
1U3T8ve4 Roy et al. (2020) finuin Auazanauielunstiusnisduidundeuiidifyves
WOANTIUNTHAIUTINVBIGNAN

TushiudaaiunsnedudnnagnsiansnsadisanyuTinae wnsdnuiu Tnemsinsudsiusly
Fudraiie W uaunsausmsaudiamdliity deandestuniideves Nonraksanukul (2017)
Anumgfnssunistendndugt CP Easy Snack nuinnisduadunsnaiadiavinasenisindulaves
FJuslaa Wulieadu Boontep (2018) As1891u31 Tadedundndnet 51A71 nsduasunisnain
UAAINT wazdnuagnamenmilnadenisiadulateduiiuazande

NSO UNAATUIN I UTNTAUAIAINNTATIAATEZ DT LALAENITLILADUAUAIAATIAY
wazdnnuannydudlnduuneigliluniiusnveseundindy aenndesiuauide Srisuwanket
(2019) wugihlildunanvlesuiugdusatne msivgTuuana 1u Food Cloud waz Too Good To
Go Tuglsu uag Phaisantiya (2020) 4swudn Jadesunandast Yosmansdndmuneg waznns
duasunsmanaiinasenisinaulegedudriuneunandu 7-Eleven Delivery

MIMIUANAIBNMNIBRAZNITUSIAMS Sadudssiiudfty %ﬁuazmﬂ%ﬂué’mi’mglﬁm
fidrudosiithemnsdruAvluuinalifuyaidsalnaisd eow dafiuuud (SOS) iiodeoli
sioelonia §a Srisuwanket (2019) T1897UT NAUTLNALNYVUIATUANVELDINT LYY NS

@32

LY

taduligesindiinvunnlvgdesudanemmsdiuiu vuedl ansgenisni Mnnsnisaavdound
Tifuuiiivinnemns nglusuedlawliansanndeunBdmivomsuine Sguadnlesilely
LASANNTE 10% veaduAiuiane uarssliagslmasAnnn® 50% vesae1msAuiaa uidesl
Au 2,500 USD siod agslsfimuussnalnedlifinmsnismunsludosd vinliuasanieds
Fonitazirdnevnsdifuinunisianennniinisuiana

RN

Suazmndeludmingiindomisdiufuiazesrems Feusuunisgydedueyfu
sonue Tnsdiulnginesuyszanamsgadelsiiu 1,000 vmseu Auddnusndign Téud wines
fnuaznalddausl 1n3eafu wandusiuy Lagomsusadude JgmmdniAnannsdaduiuiunm
wniftonavaussaufoamsvasuilng vliAudfiflorgdundodsadon Snvauylmiilallisy
audsufinanedusimsdauiuuazuezemns uuvnanisdanis Wud 1) mansuwudsiouas
UivsAuiasddlivingay 2) msdadssduilashaudmuneigdlidumi 3) nsunisia

\enseusanvie 4) WUsluduansadumlnanuneny 5) Msldwaundiaduriisudufounasusnig
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AUA1 UaT 6) N1IAIVANFIBNNMUBLAZNITUSINAIMS aglsinu Suazmindediulvagdiludn
FulasiNsusnReIsdIAY dwaliermsiwiunndagnitanduverermsyniu

RIEIGINE

Mnuanside §iTeddeiausuuy il

1. YaLauauuLINNITINY

NaaINNNTITETRgUIasAfl 1 wudn anmialuiAgadunisdanisenmisdiuAunasvey
psvasduazmndoludmingifin fewnsdiuiuuazszemslassussanaildamuums
anAuogsening 300-1,000 vwsiodu feduduasmndeludmingiinesiiluldsuiunig fai
1) Usuussszuudstanasuimsaudiaceds WlauusiuidduieanUimmemsiinuneig o
$ate 2) duasunisldivealulad Al uae Big Data Iwnsieriuuildunisuilaafioandudininds
duiiu wazifislemalunsnedudlndnuaengiuueundiadu 3) aunagnsaniaiiieszue
dudlndvuneny 1y “Flash Sale” 138 “Happy Hour Discount” ansimdudineununeigiiie
nsgdulAnnsuslnaununsiis

Na1NMTITeTngUIzadnl 2 wudn doyvvdnlunisdansemsdnifunasueremsves
fuagmndeifinannsdsdudnuiuanudainisuesgndt wilkaudmunoigfoudmuievun
uenniaudlmiffuslnaliddnfnuelild dnfusuazmndeluiminginasiilulddiiums
sl 1) vaaewmaardeulnfdudilnl Wy nsda “Gudnnass (Trial Products)” wie “Sampling
Campaign” wieUszdiuwuiltunisuedeuindrdudluuimanin 2) Wislutuwavdiuanuuule
w1fin (Dynamic Pricing) tieandudfiviglieen wu nsansiedudlvfidsldiduiitey vens
JaupsUsy “Buy 1 Get 1 Free” @ wsuaualvdlutiusn 3) vengdeamnenisuisdualnavaneiy
i nslduaundiatu “Too Good To Go” w3 “Happy Hours Discount” wiawfisleniasivie
nNaunLAeTY

NAINMTITEIAUTEAIAT 3 Wud LMssdanisesAILAULAYIET9IVNIAITUIMNS
Audnands dsdelfaenndeafuiuimnnudesnts Snisssdudlimnefuagmaiuinm Snw
anuaveauaraudusndouvesiiu dalusTudunsedusenuneiudionsdu Iuoundinduuans
duslndnunegneunazudaieuduilaaierfislonanise ewnsduAumsgniliuiaia
THudmisrunieyaisfiannsonszasemsludsdoslonald fufusuazandeludmingii
arslUlddduns il 1) Humsnisaauezemsuuy “Zero Waste Store” Tngidudniinngla)
ponundalusluduisasau (Flash Sale) niothdudlndnunengluansaniueunaiaty 2) i
wmsnanszdunsdedudniilnduuney wu nsldthoudafeunudunnsdud nsansania
9291381 (Dynamic Pricing) kagn15L@uavguuuLANLAY LU “§o 2 uau 1”7 ﬁm%’uﬁuﬁmquﬁ
3) asepnusuilenuyatisvisessAnsnisneaa Wy yailsalnaisd eeu daiiuuud (SOS) w3alAseng
Food Rescue Hiadnn15emisdiuiiunasanysunaeze1mis 4) nnaedlAsINis “ Food Sharing
Corner” meluitu Insdnituiidmiuliignénanunsathensfitefunwandeudoutstuiuld

2. Forauauuzlumsiseadely

2.1 asfnmanudlasgiauafivesiuasainderesmsaii Weliduiives

wianiissasdinnAmsonmauazanansmir Uld U Tomild
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2.2 msvenremsfny g sianemnsdiuiudiuiunin W lsausuuazgsiadnien
Fulugramnssundnvesdwmingine ielilddeyalsdndmsunisudmsdnnisseiuiiasdu
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