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Abstract

Preparing tourism business operators or communities for agro-ecological tourism
marketing strategies aims to understand customer groups who have a need for agro-ecological
tourism, which is consistent with the principles of the Tourism Authority of Thailand (Public
Organization), or TAT. Local resources must be protected by locals without destruction or
further encroachment, but rather by utilizing existing local resources to create tourism

activities and having a good management system. Each area has unique physical characteristics
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that can be used as a selling point, such as local traditions, culture, and local wisdom, to
distinguish it from other tourist attractions. These are elements that can generate income for
tourism by stimulating the economy of tourism business operators, communities, and villagers
to become self-sufficient. As a result, selecting the right marketing strategy for agro-ecological
tourism is a decision that tourism business operators or communities must prioritize and use

appropriately.
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