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Abstract

The research article aimed at developing the components, values, and characteristics
of creative tourism expected by tourists of creative destinations. The study applied a
quantitative research method by collecting data from 400 tourists who travelled in Thailand’s
world-class creative cities: Phuket, Chiang Mai, Bangkok, and Sukhothai. The sample was
acquired by way of quota sampling and accidental sampling. The obtained data were analyzed
by using percentage, mean, standard deviation (S.D.), and frequency in order to screen for
creative tourists only. As a result, the tourists who responded to a questionnaire had a
medium-to-high level of desire for creative experience (100%), implying that all tourists were
creative tourists. The exploration factor analysis (EFA) on 17 variables was used to analyze
data on expectations, values, and characteristics of creative tourism from the perspectives of
creative tourists in Thailand. The KMO value was found at 0.910 and the Bartlett's Test of
Sphericity yielded a statistically significant correlation of 0.00.

From the study, it is found that the characteristics of creative tourism expected by
creative tourists can be classified into 4 components: the first component on creative space
and environment (eigen value = 7.330); the second component on creative participation (eigen
value = 1.443); the third component on creative fascination, rareness, and novelty (eigen value

= 1.180); and the fourth component on creative on functional values (eigen value = 1.037).

Keywords: Creative Tourism; Characteristics of Creative Tourism; Expectation of Creative

Tourists
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nmsvieafnssandu q §idedddBmauanuaseuiuidunsmaduaindsnnufaiues
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Aansoslamzgmeunuuasunuifidedsnudniuluszduiiunans - seiugs nudn ngugaey
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fio 91838918 31-40 T (28.50%) uarnquouuuvasUNuuIutesfigileny 60 U Jul fou
ag 57.50 vesmouLUUABUANT mATan U Hlan SesadunAenauiidsanuuda/og e iy
(36.00%) waz n81319/mee (6.509%) My dldreunuuaeuniudosas 51.00 WWuwalne
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LuvdBUNNINNIAs wiladins@nuiluseduusye3 (58.50%) 5998911ABAINIIUT Y193
(21.00%) Tusnuer@n wud 9w 1 lu 4 vesmauwuvdeunuduninauustiensu (24.25%)
sosasnAenguiniou/dndnw (13.75) uagnguwiinanuigiamindunguifidiuutesiian
(2.00%) usnanidegyadssryingudaeunvuasuauanivgiseldiadododiousewing 500-
1,000 Aoaaan3g(27.25%) se%adn Ao 1518lasendng 1,001-1,500 Aoaa1ansy (22.00%) waykil
yeldifounin 500 poadansy Wunguiifidnaulesian (14.25%)
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MTienisdUsEneumNLAAnTInuAAudn YL Ye I TTBN TN T i 9asAluLYas
avnegUanemsnsvisaisanyamesuesinvisnondsainaassd annguiegediua 400
AU mamamaausﬁagaﬁwm KMO (Kaiser-Meyer-Olkin Measure of Sampling Adequacy) Fadu
Afldiaramnzanvesdoya nuin danamunzasluszfuann KMO = 0.910 Fannnin 0.60
wanaTgaiaulsildlunsfnwiaded faumunean uasnanismaaoy Bartlett's Test of
Sphericity Wuinduuseng « fanuduiusiueafitoddyniadfisedu 0.00 wansinduainia
ANILVLNZEN @111503LAT18903AUTENBULT A5 (Exploration Factor Analysis-EFA) lasialu
Fauanslunised 2

A5797 2 wansran1sUszEuA KMO (Kaiser-Meyer-Olkin) Wazn19vadayu Bartlett’s Test

Test Results
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.910
Bartlett's Test of Sphericity Approx. Chi-Square 3264.442

df 136
Sig. 0.000

lunsAnwaseilldinaiia Principle Component Analysis (PCA) WagN1INLULNUKUUTT
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) Factor Eigen % of Cronbach
B9AUlIzNBY/318N13 loading  Value Variance Alpha

aedUsznaUf 1 Huflnazdeundoudadneassd 7330  21.701 0.877
(Creative Space and Environment)
1. miLﬁuamuﬁﬁﬁﬂﬁﬁﬁﬂiﬁﬁdmmLﬂuLaﬂé’ﬂwaiﬁﬁmwwma 0.760

YoEnUAY
2. nMsiRanssuRMY wiAna vieUssmdiundisuwaniu 0.724

Uszaumsaifiunanan
3. MsdaldilitufiuazussenmadniunssnRanssuds 0.647

a519a55A
4. nsiAEIEAINET AN uasaWSWiquﬂﬂﬂﬁﬂaaiﬁ 0.631

Unieafienfinnunsesndadneasse
5. aunfuinsuazideamsvesiauluviosiu 0.620
6.ﬂﬁiagiuaawuﬁﬁﬁﬂqwméﬁLamLﬂumadﬂ%qﬂSWﬂQWﬂﬂﬁiuﬁhLau 0.556

o 9
7. Anumannva1evesianssunsesiismelunnasieadien 0.502
adUszNaUdl 2 mMsfidauiaundeadreassd 1.483 15343 0.793
(Creative Participation)
1. mslasuuszaunmsalanniadiefiluvessuieveuilily 0.789

ANINRINMIDEI 9L
2. msldmuiiiunesusifeafuusaniidunenainednluumas 0.744

Vioadien
3. mydalandliinviesdisaunsasiadsassaanssy/ 0.651

HAR U
a. msldilomaeuiuasiiufduiusiudautosduluiud 0.647
asAUsTNOUR 3 Anudieun wldenn wazulanluaiiBs 1.180  15.106 0.762
#519855A (Creative Fascinating Rareness and Newness)
1. mslesauanssunsviesiieniifldndnualuazmlaen 0.806
2.ﬂawuﬂwﬁqamiﬂmadﬁaﬂiiu/mamfku%ﬂWﬁﬂaqtﬁaaﬁﬁwwa 0.675

sUdnualLazANIan
3. audanlmlvesianssunasndnsusinisvieadien 0.566
aefusznaudl 4 amAriugtunaniindBeadneasse 1.037 12731 0.714
(Creative Functional Value)
1.ﬂaﬂmiﬁﬂﬂaaﬂfkﬂu%imuasw§w§§umaamnawma&ﬂW?wauﬁsa 0.805
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2. mnuazmanlunsiumsludiuiivarnsiuneagluiiui 0.757
thy
3. auduAveslsTauMInif LA usuAuRuiseld 0.512
Total 11.030 64.881 0.916

91989311 Hair et al. (2010) seUfwnNIINITLENAIUTENDUT 518N1562UUTNTAT Eigen
value 11nA71 1.00 wag A1 factor loading 0.50 AulY deinfitdedrAguazimunzaulunisthluldiie
N1TMENDIAYTENDU AINANTIN 3 WU AU TN LELUN19TLATIEY 17 518015 @1015090UN

aeAUsznauls 4 asrdsenay AiwdsAnwmnsienisnaiuisadnadiesdusenauls lnelaseasig

A

VanuaiinariminesAuszneu (factor loading) ag5ening 0.512 - 0.806 FefienditdedrAnylunia

o

UHUR (practically significant) 9uunasnusznauls 4 asAUsznou Eigen value 9g51INg 1.037 -

Y
(% (%

7.330 har AAMULUSUTIUIRESIU (total variance) Winfu 64.881% 84AUSENDUNY 4 tokn 1) Nuf
LALAILINADULTIFS19ETTA 2) NNSHAIUTIUTIES9ETIA 3) ANUTLEUY ANUMIEINLATANUKUAN

Tyl Beaieasse wag 4) AnANUg AUt IEI19assA

s 1
29AAN3 el

n13An¥ITeasalynlilaveyaninuaua1InniAnA1A NN YU YBINITVIBLT 8T

Ya o <

adnassANinvieunendeaseaassafiese Jeadideinuyaanninvsufiednundeudouies
asassdseaulanvedlnglaanisuszniAatnesAn1s UNESCO wazAnnsastnyiadeiainaLage
ANUSITAUIUTEAUNITRINTTY BT 8L T9a3198556 (Consciousness/ Awareness) Fatdunayua
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o v a

ddivilidnrienfiondaisassdunndantnriosiisnssanduy mslnszdesdusenoulds
81579 (EFA) ﬁqiéfmmﬂmmﬁmﬁmmﬂ’ﬂﬂmLﬁmL%qa%’waﬁﬁm"aﬁqLLazﬁﬂﬁLﬁmaqﬁmmi‘Lm
fi3unin a9AUsznaURmIRIRsn YN TYRuTs U Teas NaTSATIA Y19 NLINe eIV NTE
easnassalulssnalng Ussneuie eetsenauil 1 uiuasdunaoudeaiiasse (Creative
Space and Environment) wanefa nsiduaniudi iyl dnladeanudueondnualfidof
AuMInevesaautity danunafnduvessswsranmsusaiule q Sanuainvaneves
Aanssunsvieaiisnnelunrasieadien lnsanien1sisudfivay wana wieuszmdiiundisau
wazdudszaunisaliuianst msdalddnuiiuazussernadimiunisdaianssuideadneassa
dssnnemnuazmnuazasisalnaiitielitnviondiondimunsedidsainassd waranuuiing
wazioomsvesiauluriesdu esdUsznouil 2 nisiidiusaundsaireasse (Creative Participation)
wneda Ynrewdigananiinisldsulszaunisalanniadiaduiescllldnsdnannnieadslu

v v ] A4 o vy a o ey a o q' a DX ::l'
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Rareness and Newness) #118A3118 NAASM UINIT MTAINTIUNNTVIBLAEINTNTIRLTE)
Weaseassanands taun anufgalanimiesudnuaivazanuidn anuddndnuaiuaznilaein
nanIuAULUanivdveIndnsiue USN1T vTeNANTIUNNNTVIBWTET Uae a9AUsEnaU] 4 AR
UG IIIIMINTIGaas 198356 (Creative Functional Value) mingfia AnAMiUgIuYeddI81uIeAY
azantunsihunsludaiuivaznisiiunisnmeluiiuiiy anuvasadediednsiufanssuvsenasn
a i ] = a v ¢ = [ cay vor A

Meglunnasgavinglaieniamvieuie udaieassd suluisnnuAuavesUssaunsalilasuiile
a o a a1 = £ [ ! ! ::l' <) [ o o Ay
Wieuiudunanely dslusuanuvasadlunaanunedaremeiesiendudssiauddgily
Weuamzinvienfiendeassassauiinvisufieinguasaaniveanulasadenasniaily

SEMINNNNBIRYNTDIINAINTTUNTIINNG AILFAIUBNUNINT 1

The Components of Expectation for Creative Tourism Attributes from
Creative Tourist Perspective

Creative Space and Environment Creative Participation

- Sense of Place - True Authentic Experience
- Special Event/Tradition

- Available Place of Creative

- Facilitation of becoming and living
experiences

- Friendliness of Host Communities
- Authenticity (natural, genuine)

- Open and Diverse Society

- Value of Indigenous
- Opportunity to Co-creation

- More Learning and Interaction with Local

Creative Fascinating Rareness and Newness

Creative Functional Value

- Rare Product and Service (unique,
distinctive)

- Emotional and Visual Attractive Product

- Safe Challenge Activities
- Uniqueness Mobility

- Value for money

- Novelty and Useful

Creative Tourism Destination in THAILAND
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