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Abstract

The objectives of this research were to study: 1) the levels of performance of the
micro entrepreneurs, qualifications of entrepreneurs, market orientation, marketing capability,
and competitive advantage; and 2) the influences of qualifications of entrepreneurs, market
orientation, marketing capability, and competitive advantage on the performance of micro
entrepreneurs. This research employed a quantitative method. The research sample consisted
of 400 entrepreneurs from 8 popular markets in Bangkok. The sample size was determined
based on the criterion of 20 times the observed variables. They were selected via multi-stage
sampling. Data were collected with the use of a questionnaire and then were analyzed with
a descriptive statistics and structural equation modeling.

The research findings showed that 1) the performance of micro entrepreneurs and
qualifications of entrepreneurs were rated at a moderate level whereas and market
orientation, marketing capability and competitive advantage were at a high level; 2) market
orientation had the overall greatest influence on the performance of the micro entrepreneurs,
followed by competitive advantage, qualifications of entrepreneurs and marketing capability,
respectively. These research findings can be used by entrepreneurs and executives of the
markets in Bangkok as well as organizations in public and private sectors in operational
planning and determining marketing policies and strategies in order to enable stores or markets
to maintain their popularity among their target markets and become important tourist
attractions in the areas. Moreover, they also enable the consumers to have higher purchasing

power which lead to better performance of the micro entrepreneurs.

Keywords: Performance; Micro Entrepreneurs; Market orientation

unin
v a Y A = P g va o v =~ & ]
nandadugsianisadnuuunilaagladeindunaniilnddadugauinnian Wuunas
VM Bouar vy Nuslaaamsadnfislaieniiunasdeviedu o femaintdnzddund
aINvaNgUANUMIIEaNiUN I SITInvesruluiosdiutiy 9 lnelinsduudsunyuieuduam

maeamuiukaza i vuall nsdanantnurazusaeieuliuintdinvesnuluiuitu o 16

Juwedad nswsaivlavesnaiadndadunislugsiaiindum mglasdannudoinisvasdusiag
UsMsfsianuvainvaty s1agnnInsiua1ldnna q W eglndqiin lddeadunislng aainidads

v £

a1unsanseslagnatlavainvalesedu n1sAguilaaiuudeduniainaaindauindu lunie

wiswgnaduil dealinaiadadidununyuiisudeudiegs gsnanantdndasioufseduiAsugig



Journal of MCU Peace Studies Vol.9 No.4 (June 2021) 1567

[%
a v v v Y]

wanulidueged dniunisiaweaindaliiussdnsinmnsmiuanudensveanguiuilneis
Fududosduumvnamaiaueraduszuu Tnefiteyatmasvesmaraiiieidenlosszninguslnai
fune ufduBesesanuazein waveudusulouvesmaiain

soduidlunanindudufuszneunisiamianedes (micro enterprise) Ssdivunadn
undleifisududuszneunsiamisvuianataazvuingey tnelud 2562 Akuun sz
AN STUURSINAMUYRUlUNENNITNTOURLININI TR TAIMAIVUIANAUALIUINGBATUINAT
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dudlunaiadasing q Wudadiuwi q fu Gevay 12.5) Wisldinunruiafiegdlunainiauday
wits luwnvesnguiiegawiazaaniinladiuau 47.5 918 fRdedarwiudiviudn 50 51o Tuus
agman TNRLIUNGUAIEeTAY 400 Fpeng
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AuUs 1 Pe Py
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RMSEA woenan 0.05 0.018
SRMR wounan 0.05 0.040
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MKTCAPT = 0.18*MKTORI + 0.01*ENTRECHA, Errorvar. =0.95,R2=0.030 .. (3)
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Ns3LLUNITNAIN 0.54** 0.05 0.54**
ANUAILITOAIUNITAANN 0.01* 0.02 0.01*
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Y Y

* fdgdAgyNseau 0.05, ** AdedAgNsesu 0.01
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1990) wan 13Anwilusdn Slater and Narver (1994) wui1 sefnsfigjaunisnainazneuausde
Arufaansvasgnéldedimng uariiadussdusznavddyidaeliesdnsmaniannsnauld
Audmnansildegnaiiuszansnim luvhueafeatu ssdnsiyatunsmaninagyszauauduie
Tudugonuneiiesonuandusilva esnesdnsweandasneneuimuninnssy wandas s
pI1dauAT N 9 L‘ﬁama‘uauaﬂmmﬁaqﬂwsﬂaqqﬂﬁwaejl,aua (Bodlaj, 2003; Jensen, and Harmsen,
2001; Slater, and Narver,1994) @oaAaeafiu HANSANYIVY LABSNT WazAuANY (Kirca et al. 2005)

Ly

wud1 Msdsdunseaaiudanuduiusiunanisanidunudeing1dy 1wy nauszneunis wie

q

TBUMIN & sy veauTEngrandau 203 eUsEmAansFeIEn vazdl nMsAnuilu
yuenfeaty ves 919aladn luaaes wiTuu S1uddan uasiauisives Uaakkola, Moller,
Parvinen, Evanschitzky, and Muhlbacher, 2010) AdUnWUd1 A53atdunisnaindenswadunanis
ANTUIUTRNITY

2) arldiudeulunisudady fonsnadtemnsadusuduansonanisdiiuanuyos
fUsznounseges 1Wesn fuszneunsnegesaiisnuuansiie lileneuausinufeInIsuaz
afenualiifugndn Tvilendguisnedulusanaifiosnwidumimmanisnaia wiew q fuaiis
uamssiiunsfifdusyanaminioniesdnsdu Tasarulfiuisulunsudsiuduiifusznaunis
segesiidsiguidliamsarmuniolifimahauldegnadauia (Kotler, and Keller, 2016) A
IhFeulunsudsduiananedulseifuddyidmalifussnounsnegesaansaminugudsdy

1 o]

08U 9 uaztiauenansusintaua e liifugneile (offers greater value to customers)
Tagthiausnausglovifmiloniiliifugnén (Kotler, and Armstrong, 2014)
dosnmsadmnulfivisulunsutetuiufnnn aunmeessdnde msuimsdanis
SIPUaTAUYY waznsdsuauAuiviunasd (L, et al, 2006) :Mnn1sAnwves 1830 i3t Foes
wazdy (Ward, Duray, Leong, and Sun, 1995) wu31 Asun mkdnsiuel Useansamlunisdeuay
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AnuddyAunsanduuien15utadu (Ward, and Duray, 2000) ¥augfinan1s@nyiues o1luen
Tne-3uun81 waz Uss (Amoako-Gyampah, and Boye, 2001) Wui1 ANFUFouLaZN1THTITUT
JuLTIMeEIAY dwaligsiadenliauddyfistusumsanduny Usuussamnnnan st i
auBangulunsndn uaziisdseavsamlunsdweudud auaniunsaluagnagnsilannld
M3AnYIve 41 81U uaz Tog (Chew, Yan, and Cheah, 2008) finuin ANANLNTANENUBIBIANS
(core capabilities) iaruduiusidavinduanulaiuTouidanag nsvesesrns vuglagdIfu
prwansandnvesesdnawazeuldiuieudnagnsiudailudnansiidunuiiiveesdnsly
ounAndnde 1eduduazuinisvesguszneunisneges fanuldiuseulunisudsdugaden
mnefananisiifuruaneenuns wails wardnumnismainfigadusailude (Veutia, and
Ismail, 2012)

3) AuaNURYaIUTENaUNIS T8vSnarenanisaiuiuvesyuseneunissedey {Wu
sz fusznounsfivszaumnudisasindulidiosnisaiudnie (need for achievement) nén
fiazgausuauides (risk taking propensity) assiuLuIAaves fataes (Miller, 1983) fildnaiia
wurAnNsysfuAmduUszneunns (entrepreneurial orientation) ItduluIAnfiysiiunis
sidugshalnseusuisaudssfianiotu ieovuzguisiudonisdiiumadagn
fuszneumsiivszaumnudisadugiveusumamidsstilussiuuunans sulalunnuamnsaves
AULes Laziliosudn nulesazUszauaudsa fannudvanglunisdnng Yawliiuau udfs
ABanguAmanIuAn3al (Scarborough, and Zimmerer, 2000) Yaigdl WaN1sANYIYDS Tilvanos
uay 15986 (Mitchelmore, and Rowley, 2013) wun fififianssaurgaaztimnesdnslugaudiia
prludumamssuineny uaznmsiuln FIAINMIARUMUATEFAD

AnanTAvesiuszneunsielduanssaurdfyfazduindeussialiinluthanth nglamy
0g19B9g3RT8g00 denndesiunanisAnuiluefiniinudl andnunrvesifusznounsiauduiug
fuadud s auesgsia (Coy, Shipley, Omer, and Khan, 2007; Karami et al. 2006; Eggers et al.
2013) flosa1n Juszneumsiudodunnedavasgsfavuindn vafsunudeys uasdnass
niNeNTENe 9 samdahnigsialuganudsa (Ahmad et al. 2010)

4) ArwEnansadunsAan SavEnasenanisilunuvesUszneunsTeges Liesan
ANEANIasUNRan WunszuIumMsTifuszneumsegesldesnuuuiiiesiussuazUszond
A3 finwe wagnineinsvesgsialiiindunmdosnisueanatn annsiiunualiuAuAYEe
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fiAninguesnedu (Day, 1994) mmanunsadunsmaIndssagliiuszneunssegosanusaiam
nuladliaeniuiumudeInsvesgnAuazautsty saufeanimuindensine 4 Mifeteadendly
Yy nBawidve (Tsai, and Shih, 2004) vuztAeniu AMNEINITAAIUATTRAIATRARIINATTWUIT
fogarnarsiunisnainitsesdnsegainflentu iensvaussaufesnisvomain a1
AanisreagnAn uaziiioairsauiisnelagegaliiugnAivileningudsdu (Slater, and Narver,
1994) AnmansadunsamadwaliosdnsiAnaildiuieulunmsutsdu vlisigndiuunniy
wiou 9 funaneuLLTugstutuReatu (Vorhies, 2005)

[ 1Y 1

JUszneunIegosfiiinnudsivgiunseainagliniuddyiuaiiuaiunsagiu
msnaadufivemiiosnniuiedefiinadonanisaniiuauvesesins (Morean, 2012; Morgan et
al. 2009) TnerannzegaBeianssuiiisndestutadudiuuseauniainsnain Wy MswawINEn S
Tl MIAIMUATIAN ANSUSMITIANISYOINIINISTATIMUNE waznsdeansnisnan (Morgan et al.
2009; Vorhies, Morgan, and Autry, 2009) UgugLagiu duuﬂizammqmmmmﬁ?ul,i‘]uﬂmamﬂ’awé’ﬂ
YIAUAINITAAIUNITAAIALTINATAT (the core features of dynamic marketing capabilities)

(Barrales-Molina et al. 2014) @auanafisnnuarisatun1sUsuimlildiuanIneIndauvesgsng

aa ¥

frewn il gatafdaruanisadiunimmanluszdugesiinanisdidueilussdugaruioatu
fosan gsfamandaglimuddyiunsadsauaiangausugndngutinne wu nsuan
Aufuaruinisidaanings fmstmunsiadimanzay fnnsuimsiiniden waeilideyasudu
Ustlewtifugnénegaiiane Gaianssudinanmanitedudunilwesnisduiiunisiumnain
935379 InglanzegeBannianssudananininensimldernmiesisruaudide (rare) daa
a4 (valuable) snnlunisvenviensnideunuy (inimitable) uar lifiduduiouinisdunaunuld
(non-substitutable) Aanssuwatuaznatsifuanuldiusulunisutsdy uazdeuasonanis
fufiuauluiian uar arwannsadunsnaniianudiiudidwanfunanmssiiunuiadelng
Ideuazianidey (Morgan, 2012; Morgan et al. 2009) Youzf 19elean wazAudy 9 (Jaakkola et al.
2010) WU ANNEInTasuUNIRaIakuUnglugnieuen (inside-out marketing capabilities) 8
Usznausme N15U3M15IANSINUNITRY N1SUSMIIANITNINeINTUAAR NMTUINITIANITOIANTILAL
MsUIMITAnIsAuAsRaInd TUszansaindanudusius funanisandunuddnidones
gnanIsy (Day, 1994) apnAdesiun1sAnwIves leanad wagdsan (O'Cass, and Weerawardena,
2010) finuin Aansadunmaneteliian s dunuTemIALA LRy WAy w1
1n way loAad (Ngo, and O’Cass, 2012) WU AINANLITAAIUNITAAIATEIUAIAYADNITATIS
uinnssuuazanuduiudiugndn suthlugnanmsdndunuiiiluiian uaz mnuannsasmunImaIn

¥
0y a 1

JULDNTNADYIUINABNANTITALTUINUVDIDIANT
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Ualauauuy

Mnuanside §iTeddeiausuus feil

1. YaLEuauuLIINNTIVY

1.1 nasiesdiewmden Usenaun1sneges Tua1uauinIsnain AN3AIUNITUIING
Jan3 wareufiRgrunisvenegugndn ufsnumstuiiguszneunsnegesunenesiasnisi
wiLmanfe veneiants uilifiiunuian nedifeshowdodedudonondes

1.2 {Us2N0UN15318808# 9383 19AUUANA19YBIRUA AL UT N7 LA UTRaINN G
AUTENBUNISUTHANALINY LU @519AUUANANANATNLNATIZIU FIUvie UTTAAMeT TRy unas
WA fUszneunsmsdonmiuuaninaiilanubeslaiemian uazdsiidonunguéringudadsls]
Tluvairdu smmunnsafesmoulandgndn uandudsiigniliamd,

1.3 ffUszneunsnegosiinsuinsinnisuardnuazisnisdnlngidufonisiifides

gsnavimthiyneglufians namsaiiuauveaRansIuegiuanus Auatnsalun1susnig

fansvesiarusznaunmalundn fufu fuseneunsmedesdesiiniunum wealena way
Arudosmslual q ioraiiatulusunen

1.4 fuszneumsnegosaisiinsuimsdiansitanu Tnsamznsdaidd Wons
anuzvesgsRwarannsaudsunUlimas washlUldlumsnausueunanveaianis

1.5 fuszneumsnedesmslidedanuesuladlunisussyduius saufansdmngdud
rutesnsesulat] iilevenetesmsmsdadmineg

1.6 fusmanantin msudmsianmadesiuaiios lasdnmaudsiufivssannaudlndds
naugndliie uazazen lnedsnsaAniiimunganiunanisiiunuresusznaunisiegos
WieliiifUszneunssegesanansayszneufansluviiadiale

2. forausuuziion1sisesioly

dmfulssiulunisidenielumeiifelulsaiuieaty

2.1 msfnwiAnfuyndedsvemansiniunuvesusznounmsnegosndaainnsiings
Tva ARpusnlU9N3ETInuuLFL (new normal) Aeulafalati 19 szua

2.2 msfnwnAeduyndadsvesmanisdnduanuresUsenaunissedes Tnefnw
fUsEneuMITEdoBlamEngal YU NqugIAI0IMT naNgIRaIATaLsInTe ielilddeAunuiitaiay
Ny

2.3 M3AnwILuINIg niounsnisvesizlumsquagusznaunis WielBersmansenuain
Ta¥alalsun 2019 (COVID-19)
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