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Rebranding image in Sihanoukville Province,

Cambodia under Chinese influence

lausnwal A3 waz gauns Ss¥dtezna

'Somluck Sriram and Udomporn Teeraviriyakul

N\ A b Cooa

i\\\\l } AUTAIANATERNT UWNINYIAYULIAIT
gﬁt\\/;}’ 'Faculty of Social Sciences, Naresuan University, Thailand.
/S\/ 1Corresponoling Author’s Email: somluck2526@gmail.com
Y

UNAALD

) s a

npUszasAiive 1) Anwimsiudsuidainmdnvalvesdmindmiad Usswme
R

o

UNAMUIIBUL

[

unw wag 2) daueunumvesiundirenisidsuwlainmanvalvesdmindnyla

q

JEANe
Y a Yo a A v 3 N & awv o 1%
Auny nseuwwiAnldlaun wuiAaisean1sadsuusudanIui lneidunsideidnmuning iy
NsANYINENATHAZYINNTIATIERTeYalagnTIATEitilon

[

Han1TITenuI 1) Sguiadunlanadmanemsinuiiasesnuuunnanwal S indny

Jaald 4 Usznis Ae (1) wieaiidulsendnisAndon1an1sAiasnIsany (2) Wosgudnaens

AURT) 9

a s 1

AuuANuddladadingd (3) Wesrudnarsgnavingsy wag (4) aawran1svisaigauagn1susnig
2) ununresIuniinenisildsunUasnmdnualvesdmindnyiad Ussmaduyen 8 2 sUsuu fie
(1) unumannmMsAuaznsamulugdiuunsamulenss wag (2) unumnshinuiemasiie

nswmLwndnyIas

a 13 U

Adnfey: Fu; msLAsuuvasnwanual; Amyiad; M
Abstract

The research article consisted of the following objectives: 1) to study the changing of
image of Sihanoukville Province, Cambodia; and 2) to present the roles of China in changing
the image of Sihanoukville Province, Cambodia. The conceptual framework used was the
building of a location brand. This was a qualitative research by means of studying the

documents and analyzing the data by content analysis.
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The research results found that 1) the government of Cambodia has set the goals for
developing and designing the image of Sihanoukville Province with four development goals as
follows: (1) a gateway city to trade and investment network, (2) a center city of transportation
and logistics, (3) a city of industrial hub, and (4) a city of tourism and services; 2) The roles of
China in changing the image of Sihanoukville Province consist of 2 aspects: (1) the role of
trade and investment in the form of foreign direct investment, and (2) the role in providing

assistance for developing Sihanoukville Province.

Keywords: China; Changing of Image; Sihanoukville; Cambodia
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