4 =Y N A 1 o < a 5%
NAYNTNIIN|INUINIT (7P’s) mmwamamwmﬁwaﬂqsﬂaLmliu”lfuas'm

nunnsillsnluuangannaniuaswasUsuumna”
Service Marketing Mix (7p’S) Strategic Affecting of Success the Premium
Coffee Shop’S Franchise in Bangkok and Metropolitan Area

330 wvellSAde waz nqug Awdd

\ Virat Techanirattisai and Kritsada Tunpow
> UMTINSBLELTITU
Western University, Thailand
'Corresponding Author. Email: virat.tec@gmai.com

UNAnga

2
av adao

nM3Jelldfnguszasd ednwdadvdiuuana wafnssun1sANNILN LaZNAYNENITAAIA

A:Lu a a

UsnN1svesanAmfidusnisgsfaunsulediuntunndidioy uaziauanagnsnisnainusnisidiuase

o & a sy a o av Ao a o = Y o v Y]
ﬂ']"llla']lﬁﬂ‘lla\‘]ﬁqiﬂﬂLLW?UI%&?WU‘HWLLWW?L@JEJ@J A1538LFIUTU ﬂaallm']@‘ﬂ']\‘iﬂ@ QﬂﬂWWL‘UWQJ']IsU

=i

U3Ns5ununnsifion $1uau 400 Au N53ETeRanIn iiudeyaniedsnisdunivaliuuiaiegdn
wuussed flvideyade gnAilduinisssiaunsuledirunu wiillou $1uau 10 AU uazaunun
nau fuszneun s ununiden $1uu 12 au ad@nldluniside leun Avfesar A1aud
Aledy ward1udeuuunnTgIu nadeuaNNAgIufleai A1gaoyuu wagdiasziid o
HANITITY WU NAYNTNITAAIAUTNITAD 1) NAgNSATUNERA I AL N1TRMUITAYIAN LY
2) nagydFusian iliiAnwdnwal wioUsraunisallunsBununiuansneiy 3) nagndaiu
Foanedadiminefie nadeniafinauazussnianisnnusaduii deansdeniwdnual 4) nagng
FrudauasunismaradunisiasunindnualvesgsAsuinnindunisnsedusenisluszevdu
5) nagdeuntinauisdnuurnousnvemmiing wazauldlalunisliuinisguagnén 6) nagws
Aunsasianaznsiauednuaznenennie ausingluiudmasesisualainudnves
fuslna uag 7) nagnsiunszuaunmsuinsveshusaustoudiulduinig

AdIARY: NaENs; N13RaIAUINTG; gsnaunsulud; SruntunnGiden

*Received Ausgust 23, 2019; Revised August 27, 2019; Accepted October 14, 2019



1742 Journal of MCU Peace Studies Vol.7 No.6 (November-December 2019)

Abstract

This research aims to study personal factors, coffee drinking behavior and service
marketing strategies of customers who use the franchise business, premium coffee shops, and
to propose service marketing strategies that contribute in order to be success in the business
franchise cafe premium. This work Is a quantitative research that used population and sample
group to be customers who have used the service premium coffee shops 400 people. The
qualitative research used data from informants by in-depth, face-to-face interviews. The
premium coffee shops franchise had 10 people, and focus group discussion method of the
premium coffee shops had 12 people. Data was analyzed by percentage, means, standard
deviation, whereas inferential statistics and content analysis. The study indicated that most
consumers are female, age 21-30 years, single status, bachelor degree education is a student.
The average monthly income is below 10,000 baht. Use the service because of the coffee
flavor. Average spending per time is less than or equal to 60 baht know from online media
and use the service every day. The results of qualitative research were 1) Product strategy was
to develop coffee flavor 2) Price strategy causing the image or different coffee tasting
experiences 3) Distribution channel strategy Is the selection of the location and the
atmosphere of the shop decoration that indicated the image of business owner wanted to
convey of employees and attention to customer care services 6) strategies for creating and
presenting physical characteristics. What appears in the store, affecting the emotions of
consumers since early entering the service, and 7) Process Strategies, various services that had
to be determined since before entering the service in the shop including quality control
consistency in taste and most importantly, the process of motivation through the membership

system in order to create a desire to return to use the service again.

Keywords: Strategy; Service Marketing Strategy; Franchise Business; Premium coffee shop
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