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Abstract

Purpose of the study were: (1) To study product innovations that affect the
success of small and medium sized businesses in furniture and home decoration and
(2) To study design innovations that affect the success of small and medium sized
businesses in furniture and home decoration. Research Methodology: Mixed Methods
Research is the use of quantitative and qualitative methods. The sample was a 400
consumers whom buy furniture and decorative items by using a simple random method
and 270 entrepreneurs conducted by using multi-stage sampling and important
information provider was: (1) Group of small and medium sized enterprises in business of
furniture and home furnishing 15 people. (2) 5 scholars and marketing experts by using a
purposive sampling technique, Data were collected through questionnaires and in-depth
interviews. Analysis of data by frequency, percentage, average and hypothesis testing by

multiple regression analysis (MRA) at the statistical significant level of 0.05.

The result of research were: 1) Product innovation Innovative design of small and
medium sized businesses of furniture and home decoration, The overall of feedback level
was very high. 2) The hypothesis test showed that the attitudes of consumers toward of
features of innovative product entrepreneurs and design innovation has an affect the
success of small and medium sized businesses in furniture and home decoration at the
statistical significance level of 0.05. and 3) Innovative strategies critical to the success of
small and medium sized businesses of furniture and home decoration products were:
Marketing research, Evaluation of Satisfaction, Product design can be separated into parts,

and Products development using materials resistant to the environment.

Keywords: The role of innovation; Furniture; Home decoration products; Small and

medium sized enterprises.
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9IRNTEINARDITULLIARYBY (Gibbons, 1997) finanlinusanssuluszsuvesesdnsidunisi
wwaRabmldunguIEnlidinesdumsinudande Sasinszuiunsnanguuuuuinissandgusuy

ANSUSMISIANITANTANTUIIUTEUUKAEAINTTUNIINITABIAVBIDIANSADAAADINULUIAAVD S

Drucker (1985) finanainuinnssufesuuuulunisasyadiivasinmuaiiuninensndeglng

o1 lundnduannddnuniolifld Fsazldsunisusaiivainanuiisnelavesgndtuazende

o

nagnsunldlun1susnsdnns AawwiRnues (Porter, 1998) Mlaulaue nagnsnisasnenula

o v

wWigvlunsudsdudsenaudienagns 3 arudsil (1) nagnsgunaudumu (cost leadership

strategy) Ao nagnsnsudsdudsldiuyuifgauiniagyilaiegdanandiulnguazasianilsg

'
¥ a =

Husmsnagldnagnsifesdinisauauauueg1uATIASAUAUY UAULS NI TR AULAENITAATA

q q

v

naenaulszansamlunisndnnisdndenaziuganudufihsudunuiuinsainisaansiai

U

an el gutiuaunsaasisdunsewmatniaraieiilsliadu (2) nagnsnisasneeiy
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wAneing (differentiation strategy) Wunagnsnsudsiufisesdnsasismnuuansnslundnsasifila

[

anAsu3

fanuunnaiautnanaulitilogn Ao INEN e TULANA1INHER T et
vosgutstunvzfulanfouniszdelumagalselosiainnagnsnisasrsaruuanisfieniny
fnfangnAuazinlsngsiuesdnsldnagnsdasndynisudsdunifousuunisysuladnuuy

'
= ° 1% 1%

AuLanesTidgRydmiugna (3) nagnsysanizalu (focus strategy) unagnsnisuasdua

v Y

) a ca o o

pIANIanananidinvendniaandiavioveulanegimansidnianagnsiazyiinaiaway
Ingefunagnsanududihsuiunusenisadisenuuanaseilinagnsysanizdiuiledng
Lisuusglogidanmlsiiasainaaimdndddainisudaduiigussudunnuaiuisaaniznie

Uszaunsaliaudslaid

VDLEUDUL

1. §Usznaun1sgsnIvUIAnalauazvuIndauysinninesdinesuazduainnuasdiu
gAasimuInueslidauainsalunisldnnuinnuanadsassavinveuagindulviiaing

Wenwigneaunsianisiagmalulaglinnwenazinanldlunmswaunlninuinnssulme

2. fUTENaUNTTINvUIANA LAz IUIngauUsELABs TesuasAuAnnud ey
mivduasulimdnauluesinslnsenindennudAyvesuinnssuuazdntnousuliaiug

ANUTIUNReL LA

3. gUsEnauN1sgIivUIANakazuIngeuUsELAvasTesuazduAnnu sy
msyatulunsfinuideaaiaiiemuuimslunisiauiuazeonuuundndugiNmungauiunain

W AN Anusady dendnualianiy uazaunn

4. gUTEnauN1sgINvUIANaNkazsuIngeuUsELAvasdesuazduAnnui ety

misiinsinausundnaulisianuivas@einalunisesniuuasinunEniaeiogiaue

5. nursuniasgadsatuayuliuseimalvedugudnandunisdnaunansdudi
westiaes welilnawmurslukazisUssmeaiiuininedanunionlunng dursludewes

o Y aaa

AU NIEUINIHERTINTINITERNLUUALAIG mlaelanLy

6. wirgunnsgadsdnasulyiinisyndeminddunialygrvesgsiauseian

v

WastasharduannueaaUu

7. mignuniasgmsatvayurseduasulvnulunisviifevieriidesuiuniisnu

masglunsamuiuvsedarineusy duuur msfnwgauunduiagsiiaseine
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8. msiiausiuesznininiasguazienvulunisairamdngasnisiineusuuinnssy
PanLuUNaAd kAN THAINIYAaINstlinwe sauvatuayuliiisulseuauagalsingg
UuuaReuluwazngszifvvvesanitunisiulunisveduinisduatvauuainniasslidenndos

AUANBUELALIUIATBINTANTUTINR

9. $gunamislrinmsatuayuenvulunsamulugnaivnssunsudamesinesiiionisds
ponmuulouIenIiAIIgAaIMNTIILBN 5dI00N (EXPORT-ORIENTED INDUSTRALIZATION)
warsgasadisuswsegelalunisamulugeavnssundnnesdnesaduayunisiauinsuas
Tngionasesdnsasislmidrunldluruiunsudnuardaasailviinissamamuiudsnidmiu

NIHANVUIA Y

10. Sgasdaasunisasuundndninesinesynuiafiviinisndniediesnlivesni
Sovay 80 vasUsuaTngs enualaglrlasudndidenianigennsuneInuaunfnaniie

dsoaniildunmsduasudug
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