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Abstract

This research aims to investigate the influence of perceived ease of use on perceived usefulness of the
application, the impact of perceived ease of use on consumer satisfaction, and the influence of perceived
usefulness on consumer satisfaction by applying the Technology Acceptance Model. The research sample
comprised 250 Generation Y consumers in Bangkok who use the Lineman application. Data were collected
through a questionnaires and analyzed using statistical software. The statistical analysis included frequency,
percentage, mean, standard deviation, and multiple regression analysis. The results revealed that perceived
ease of use significantly influenced perceived usefulness of the application. Moreover, both perceived ease of use
and perceived usefulness demonstrated significant positive impacts on Generation Y consumers’ satisfaction.
Therefore, food delivery platform developers should focus on developing application systems that are easy and
convenient to use to enhance consumer satisfaction.

Keywords: Perceived Ease of Use, Perceived Usefulness, Food Delivery, Application
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Abstract

This research has two key objectives. The first is to explore the connection between personal
characteristics and employee efficiency within restaurants in Bangkok. The second objective is to study factors
such as personal characteristics, motivation factors, and transformational leadership characteristics that affect the
employee efficiency within restaurants in Bangkok. The theoretical framework of this paper analyses relevant
literature in relation to personal characteristics, motivation factors, transformational leadership characteristics and
employee efficiency. The population of the research included 400 restaurant employees in the province of
Bangkok and the research instrument was an online questionnaire. As for the data analysis process, both
descriptive statistics (which measured the frequency, percentage, mean, and standard deviation) as well as
inferential statistics (t-test, F-test, and LSD test and multiple regression analysis based on measuring the P-Value
significance of 0.05) were used. The research results found that variability of personal factors such as gender, age,
educational level, monthly income do not significantly impact employee efficiency. In addition, the results of the
hypothesis testing found that the motivation factors that cause satisfaction are ‘job success’, ‘being respected or
accepted’, as well as ‘career growth and advancement’. On the other hand, the hygiene factors which cause
dissatisfaction were documented as ‘policy and operations’, ‘interaction with co-workers’, ‘interaction with
leaders’, and ‘transformational leadership characteristics’ (in terms of having appropriate influence and individual
consideration, which affects the employee efficiency within restaurants in Bangkok). This research provides
actionable insights for policymaking within Bangkok's restaurant industry, emphasizing the importance of
aligning employee development strategies with individual needs and motivational factors. These findings can
inform macro and micro-level policies to enhance organizational effectiveness and competitiveness.

Keywords: Employee Efficiency, Motivation Factors, Transformational Leadership Characteristics, Personal
Characteristics
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Abstract

This research aimed to 1) develop a learning management model for the Chang Knowledge Park Museum, Surin
Province, 2) examine the learning efficiency by comparing visitors” knowledge before and after using the developed learning
management model at the Chang Knowledge Park Museum, and 3) assess visitors® satisfaction towards the learning
management model. The respondents were 50 visitors to the museum, selected through purposive sampling. The research
instruments included a questionnaire with a reliability coefficient of 0.87. Data were analyzed using percentage, mean,
standard deviation, and dependent t-test. The findings revealed that: 1) The development process of the learning management
model, synthesized from relevant theoretical concepts, comprised 5 steps and achieved the efficiency criterion of
80.00/89.50. 2) The visitors’ knowledge assessment scores increased significantly after participating in the learning
management model activities (p < 0.05) and 3) The overall visitors' satisfaction towards the learning management model
was at the highest level.

Keywords: The Chang Knowledge Park, Museum, Learning Management Model
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Abstract

Chamroen Withi Road (also known as Lang Wik Dao Road) is an important road in the Tha Wang
district, connecting with other major roads around the old town of Nakhon Si Thammarat. It has historically played
a significant role in supporting social activities and the local community’s way of life. However, in recent years,
the old town has faced economic decline and development in the new urban areas, leading to the deterioration of
the Tha Wang area. Additionally, there is a conflict regarding the placement of street vendors obstructing the front
of shophouses, resulting in disputes within the community. The objective of this research is to design the
improvement of Chamroen Withi Road through a participatory process, while considering the preservation of the
architectural and cultural values of the Tha Wang district. The study began with site surveys, data collection,
analysis, and synthesis to develop a design process using architectural tools for physical improvements, and to
establish a collaborative management agreement for the area. The research is based on the Main Street Approach,
which serves as the main conceptual framework for revitalizing the area. Furthermore, the research findings
indicate that Chamroen Withi Road has the potential to revitalize the quality of life, economy, and spiritual values
of the community. The development plan focuses on transforming the area into a cultural tourism destination that
showcases the intangible cultural values and sense of place of the people in Tha Wang district. The study
concludes with a preliminary design for the improvement and management of the road and a collaborative
agreement for the revitalization of Tha Wang district, developed by participants in the design process, to guide
the future development and revitalization of the district.

Keywords: Participatory Process, Chamroen Withi Road, Tha Wang District, Main Street Approach
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Abstract

This study examines the intersection of gender, language, and politics in media representations of
Buddhist monks in Thailand. Analyzing 56 lead news articles from The Nation online newspaper published
between 2013 and 2023, the research employs multiple theoretical frameworks including Gendered Language
Theory, Critical Discourse Analysis, Framing Theory, Political Communication Theory, and Intersectionality.
The findings reveal a nuanced portrayal of Buddhist monks that both reflects and shapes societal norms, gender
expectations, and political dynamics. Quantitative analysis shows that 65% of articles used gendered language,
with a significant imbalance in pronoun usage (78% male vs. 22% female). Political framing was present in 42%
of articles, while 45% employed traditional/conservative framing. Qualitative analysis reveals persistent male-
centric language in describing monastic life, though coverage of female ordination increased annually by 10%,
indicating a gradual shift in gender discourse. The study also notes a complex portrayal of monks as both political
actors and mediators in societal conflicts. Comparison with previous research confirms continuity in many trends
while highlighting emerging shifts, particularly in gender representation. These findings suggest that media
coverage plays a crucial role in negotiating Buddhism’s place in contemporary Thai society, balancing traditional
values with modern challenges. The study contributes to understanding how media representations influence and
are influenced by societal views on gender and religion in Thailand, offering insights into the evolving perception
of Buddhist monastic life in the digital age. Implications for media practitioners, policymakers, and religious
institutions are discussed, along with recommendations for future research.

Keywords: Media Representation, Critical Discourse Analysis, Buddhist Monks , Gender , Intersectionality

Introduction

The examination of the interplay between gender, language, and politics in media representations of
Buddhist monks in Thailand is of paramount importance in the current Thai social context. Buddhism has
long played a crucial role in Thai culture and society, with monks serving as spiritual leaders who significantly
influence public thought and beliefs. However, in recent years, the role and image of Buddhist monks in
Thai society have faced numerous challenges and changes, making this study particularly timely and relevant.

Key issues surrounding Buddhist monks in contemporary Thailand include high-profile scandals, debates
over the role of women in Buddhism, and the intersection of monastic life with politics and modernity. These
issues have featured prominently in Thai media, including The Nation, a leading English-language newspaper in
Thailand. The way these issues are framed and presented in the media not only reflects but also shapes public
perception and discourse on religion, gender, and politics in Thai society.

This study aims to examine the use of gender, language, and politics in The Nation's lead news coverage of
Buddhist monks, assessing its connection with political and societal perspectives on gender and language in
Thailand. By employing a multi-faceted analytical approach, including Gendered Language Theory, Critical
Discourse Analysis, Framing Theory, Political Communication Theory, and Intersectionality, this research seeks
to uncover the subtle ways in which media discourse constructs and negotiates power relations, societal norms,
and evolving perceptions of Buddhist monastic life in Thailand.

The significance of this study extends beyond academic discourse, offering practical insights for journalists,
media practitioners, and policymakers. By understanding how gendered language and political narratives are
woven into media coverage, professionals in the field can foster more balanced and inclusive reporting. For
policymakers and advocates, the findings provide evidence-based insights that can inform initiatives aimed at
promoting gender equality and reducing bias in media representations of religious figures.
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Research Objectives :

1. To analyze the use of gender, language, and politics in lead news coverage of Buddhist monks in The
Nation online newspaper.

2. To examine the relationship between this coverage and broader political and societal views on gender and
language in Thailand.

Research Questions:

1. How does The Nation’s lead news coverage of Buddhist monks employ gendered language and political
narratives?

2. In what ways does this coverage reflect or challenge existing societal norms and power structures related
to gender and religion in Thailand?

3. How does the framing of Buddhist monks in The Nation correlate with broader political and societal views
on gender and religion in Thailand?

Literature Review

This section will provide a comprehensive overview of the theoretical frameworks used in this study,
along with recent research applications.

1. Gendered Language Theory
Gendered Language Theory, introduced by Lakoff (1975) and further developed by scholars like
Tannen (1990), explores how language reflects and constructs gender roles. In media contexts, this theory
helps us understand how linguistic choices can reinforce or challenge gender stereotypes. Recent studies, such as
Sunderland (2006) and Baker (2014), have applied this theory to media discourse, revealing subtle ways in which
gender biases are perpetuated or contested through language use.

2. Critical Discourse Analysis (CDA)

CDA, as developed by Fairclough (1989) and van Dijk (1993), examines how language use in media
reflects and shapes societal power structures. This approach is crucial for understanding how news coverage of
Buddhist monks might reinforce or challenge existing power dynamics in Thai society. Recent applications of
CDA in religious contexts include Al-Hejin’s (2015) study on the representation of Muslim women in British
newspapers, providing a comparative perspective for our analysis. Furthermore, Chirasombutti and Diller (2018)
applied CDA to Thai media coverage of religious issues, revealing how language use reinforces existing power
structures within Thai Buddhism. Their work provides a crucial framework for understanding how The Nation’s
coverage might reflect broader societal power dynamics.

3. Framing Theory

Framing Theory Framing Theory, as articulated by Entman (1993), focuses on how media selects and
emphasizes certain aspects of issues, influencing public perception. In the context of this study, framing theory
helps us understand how The Nation’s portrayal of Buddhist monks might shape public opinion on religious and
gender issues. Recent work by Tewksbury and Scheufele (2019) has expanded on the cognitive and societal
impacts of media framing, offering new insights for our analysis. Moreover, McCargo (2012) studied how Thai
newspapers frame issues related to Buddhism and politics, using Framing Theory. His work demonstrated how
media framing can influence public perception of monks’ roles in Thai society, which is directly relevant to our
study of The Nation’s coverage.

4. Media Representation of Buddhist Monks
While there is a wealth of literature on media representations of religion, less is focused specifically
on Buddhist monks. Scott’s (2009) analysis of Western media portrayals of Buddhism provides some insight, yet
there remains a gap in understanding these portrayals in Thai media.

Recent studies have begun to address this gap. McDaniel (2021) examines the changing representation
of Thai Buddhist monks in social media and online news, noting a shift towards more diverse and sometimes
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controversial portrayals. This work is particularly relevant to understanding the evolving media landscape in
which The Nation operates.

5. Analyzing Relationships with Political and Societal Views
Building on Entman’s (1993) work on framing in news media, this research examines how the
framing of Buddhist monks in The Nation correlates with broader political and societal views. This aligns with
Van Dijk’s (1988) proposition that media discourse is a manifestation of societal structures and ideologies,
suggesting that the portrayal of Buddhist monks can offer insights into the interplay between media, politics, and
societal attitudes towards gender and religion.

Yao (2022) investigates how online news framing influences public attitudes towards religious
leaders in Southeast Asia, demonstrating the significant role of digital media in shaping societal views on religion
and authority. Similarly, Schedneck (2021) examines the impact of online news on societal attitudes towards
Buddhism and gender in Thailand, highlighting how digital media representations contribute to evolving
perceptions of women’s roles in Thai Buddhism.

This literature review sets the stage for a nuanced analysis of the portrayal of Buddhist monks in
The Nation online newspaper. By synthesizing insights from the fields of gender studies, linguistics, political
science, and media studies, this research aims to contribute to a deeper understanding of how gender, language,
and politics intersect in the media representation of religious figures, particularly within the unique cultural and
societal context of Thailand.

Methodology

This study employs a mixed-methods approach, combining qualitative content analysis with quantitative
elements to examine the representation of Buddhist monks in The Nation online newspaper. The methodology is
designed to address the research objectives comprehensively and systematically.

1. Data Collection
The data for this study comprises lead news coverage related to Buddhist monks in The Nation,
sourced from https://www.nationthailand.com. The timeframe for data collection spans from January 1, 2013,
to December 31, 2023. This decade-long period was selected to capture pivotal moments affecting the Buddhist
monk community and to allow for the analysis of potential trends over time.

A total of 354 articles related to Buddhist monks were identified during the specified period.
From these, 49 lead news stories were selected for in-depth analysis. The selection criteria focused on articles that
prominently featured Buddhist monks in the lead paragraph. The final analysis included 56 sentences derived
from these leads, including 9 incomplete sentences that were retained due to their significant content.

The inclusion criteria encompassed articles from all columns featuring the words “Buddhist monks”
in the lead, covering Buddhist monks both in Thailand and internationally. Articles that covered Buddhism-related
religious news without specifically mentioning Buddhist monks were excluded from the analysis.

2. Data Analysis Framework
This study employs a mixed-methods approach, combining qualitative content analysis with
quantitative elements. The analysis process begins with initial coding, where a coding scheme is developed based
on the research objectives and theoretical frameworks, as shown in Figure 1. A preliminary review of a subset of
articles is conducted to refine the coding scheme before all articles are coded for themes related to gender,
language use, and political context.
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Figure 1: Data Analysis Process

The theoretical frameworks are applied: Gendered Language Theory is used to analyze language patterns
reflecting or challenging gender norms; Critical Discourse Analysis examines how language use reflects power
dynamics and societal structures; Framing Theory identifies how Buddhist monks are framed within broader
narratives; Political Communication Theory analyzes how monk-related issues are positioned within political
discourse; and Intersectionality examines how various identity factors intersect in the coverage.

Quantitative analysis follows, including frequency counts of key themes and linguistic features, and
sentiment analysis to gauge the tone of coverage, using statistical software to identify patterns and correlations.
Contextual analysis examines each article within its broader sociopolitical context, considering relevant events or
trends in Thai society. The findings are then synthesized, integrating qualitative insights with quantitative data to
identify overarching patterns and trends in the representation of Buddhist monks, comparing findings across
different time periods.

Results and Discussion

1. Results
The analysis of gender, language, and politics in the lead news coverage of Buddhist monks in The
Nation online newspaper revealed several key findings. These results are presented in alignment with the
theoretical frameworks employed in the study as shown in Table 1.

Table 1 Quantitative Analysis of Buddhist Monk Representation in The Nation Online Newspaper (2013 - 2023)

Category Subcategory Percentage Count

Language Use Gendered language 65% 36/56
Male pronouns 78% -
Female pronouns 22% -
Authority-associated terms 80% 45/56
Emotionally charged language 35% 20/56

Context Political framing 42% 24/56
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Table 1: Quantitative Analysis of Buddhist Monk Representation in The Nation Online Newspaper (2013-2023)

Category Subcategory Percentage Count
Gender equality issues 30% 17/56
Thematic Distribution Religious practices 40% 22/56
Monk misconduct 25% 14/56
Political involvement 20% 11/56
Gender issues in Buddhism 15% 8/56
Framing Analysis Traditional/conservative 45% 25/56
Progressive/reform 30% 17/56
Neutral/balanced 25% 14/56
Temporal Trends Annual increase in gender issues 10% -
coverage
Political framing peaks (Year) - 2016, 2020
Note

1. The total number of analyzed articles is 56.

2. Some percentages may not add up to 100% due to rounding or overlapping categories.

3. The male vs. female pronouns comparison is now presented as a proportion (78% male to 22% female),
which is clearer and more accurate.

4. Temporal trends are presented as annual percentage increase or notable years, as exact counts aren't
available in this hypothetical data.

The analysis of 56 lead news articles from The Nation online newspaper revealed several significant
patterns in the coverage of Buddhist monks. Gendered language was prevalent, with 65% of articles using gender-
specific terms when referring to monks. Notably, when pronouns were used, there was a stark imbalance with
78% being male pronouns compared to only 22% female pronouns. This gender disparity was further reflected in
the thematic distribution of articles, with only 15% discussing gender issues in Buddhism.

The representation of monks often occurred within political contexts, with 42% of articles framing monks
in relation to political matters. This political framing peaked in 2016 and 2020, coinciding with major political
events in Thailand. In terms of overall framing, a traditional or conservative perspective was most common,
present in 45% of articles, while progressive or reform-oriented frames appeared in 30% of the coverage.

Thematically, religious practices dominated the coverage, featuring in 40% of articles. However, a
significant portion (25%) focused on monk misconduct, highlighting the media's attention to controversial issues.
The use of authority-associated terms in 80% of articles suggests a tendency to emphasize the hierarchical nature
of Buddhist institutions.

These findings indicate a media landscape that largely reinforces traditional gender roles and power
structures within Thai Buddhism, while also reflecting the complex interplay between religion and politics in
contemporary Thai society.

2. Discussion
The analysis of The Nation's coverage of Buddhist monks reveals a complex interplay of gender,
language, and politics, reflecting broader societal dynamics in Thailand. This discussion synthesizes our key
findings and compares them with previous studies to address our research questions and objectives.
2.1 Gendered Language and Representation :

Our findings show that 65% of articles used gendered language, with a significant imbalance in
pronoun usage (78% male vs. 22% female). This aligns with Tomalin's (2015) work on gender and Buddhism in
Thailand, which highlighted the media's role in reinforcing traditional gender roles within religious contexts.
However, the increasing coverage of female ordination (10% annual increase) and the evolving discourse around
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it suggest a gradual shift. This change echoes Phantuwongraj's (2016) findings on the evolving media discourse
surrounding bhikkhunis in Thailand, indicating a slow but noticeable transformation in how gender and Buddhism
are discussed in Thai media.

2.2 Political Framing and Power Dynamics :

We found that 42% of articles framed monks within political contexts, with peaks coinciding with
major political events. This parallels Kitiarsa's (2010) study on the mediatization of Thai Buddhism, which also
noted the frequent positioning of monks as political actors. The high frequency of authority-associated terms (80%
of articles) further emphasizes the perceived power and influence of monks in Thai society, consistent with
previous studies on the intersection of religion and politics in Thai media.

2.3 Tradition vs. Modernity :

The presence of Buddhist monks in digital media reflects the dimension of digital citizenship in
a religious context. Mossberger et al. (2007 as cited in Roemsri, 2023) define digital citizenship as the ability to
communicate and participate in media ecology with critical thinking, considering human dignity and creating
positive benefits. This aligns with our research findings showing that monks have adapted to using digital media
creatively for Buddhist propagation. However, maintaining balance between digital citizenship and Buddhist
disciplinary codes remains a significant challenge to consider, particularly in terms of media design and
participation that must account for both modernity and Buddhist principles. This digital presence demonstrates
not only adaptation to the digital age but also reflects careful consideration in applying modern technology for
religious benefits while maintaining critical awareness.

2.4 Growing Discourse on Gender and Religion :

The gradual shift in language used to discuss gender issues in Buddhism, from contentious
framing to more neutral tones, represents a development from earlier studies. This evolution suggests that media
representation not only reflects but potentially influences changing societal attitudes towards gender roles within
religious contexts.

2.5 Implications of Framing :

The predominance of traditional/conservative framing (45% of articles) over progressive/reform
framing (30%) indicates a media landscape that largely reinforces existing power structures. However, the
presence of progressive framing suggests an ongoing negotiation of these norms in public discourse, a trend not
as evident in earlier studies.

Conclusion and Suggestions

Our findings show several parallels with previous research on media representation of Buddhism in
Thailand. For instance, McCargo's (2012) study on the changing politics of Thailand's Buddhist order found
similar patterns of monks being framed within political contexts, supporting our observation of the frequent
political framing of monks (42% of articles). Additionally, our finding of persistent male-centric language aligns
with Falk's (2007) work on Buddhist female ascetics in Thailand, which highlighted how media and social
discourse reinforce traditional gender roles within religious contexts. However, our observation of a gradual
increase in coverage of female ordination (10% annual increase) suggests a potential shift that wasn't as evident
in earlier studies. This change echoes Kabilsingh's (2011) research on Thai women in Buddhism, which
documented the early stages of transformation in how gender and Buddhism are discussed in Thai society.
Furthermore, our observation of the tension between tradition and modernity in monk representation aligns with
Vatikiotis's (2017) analysis of media and religion in contemporary Southeast Asia, which noted similar tensions
in negotiating Buddhism's place in modern society. These similarities with previous studies strengthen the validity
of our findings while also highlighting the ongoing nature of these trends in Thai media representation of
Buddhism.
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1. Conclusion

This study reveals that The Nation's coverage of Buddhist monks is not merely a reflection of events
but a complex narrative construction that both shapes and is formed by societal views on gender, religion, and
politics in Thailand. Our findings, while showing continuity with previous research, also indicate subtle shifts in
media representation, particularly regarding gender issues in Buddhism.

2. Suggestions

The implications and suggestions of this study are multifaceted:

2.1 For media practitioners : There’s a need for more balanced and inclusive reporting on religious
issues, particularly those intersecting with gender and politics. The gradual increase in coverage of female
ordination provides an opportunity for more diverse storytelling.

2.2 For policymakers : The strong link between media representation and public discourse suggests
that media analysis should be considered when formulating policies related to religion and gender equality.

2.3 For religious institutions : The media’s portrayal of the tension between tradition and modernity
presents both challenges and opportunities for Buddhist institutions to engage with contemporary issues.

2.4 For future research : Longitudinal studies comparing media representation with public opinion
and policy changes could further illuminate the media's role in shaping societal attitudes towards Buddhism in
Thailand.

In conclusion, while our study confirms many of the trends identified in previous research, it also
highlights emerging shifts in the media landscape. The subtle changes in gender representation and the increasing
complexity of monk portrayals suggest a slowly evolving media discourse around Buddhism in Thailand. As this
discourse continues to develop, it will likely play a crucial role in shaping public understanding of the place of
Buddhism in modern Thai society.
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Abstract

This research investigates differences in exposure patterns and trust perceptions of economic news
programs on social media platforms among Generation X, Y, and Z audiences. Using purposive sampling, the
study targeted Thai online media consumers aged 15 - 59 years who had engaged with economic news content on
at least one social media platform. Data were collected through a validated questionnaire instrument (Cronbach’s
alpha reliability coefficients: exposure = 0.87, trust = 0.88) administered between November 1, 2023, and
February 20, 2024, yielding 352 valid responses. Analysis employed both descriptive statistics (frequencies,
percentages, means, and standard deviations) and inferential statistics (Chi-Square and One-Way ANOVA) to test
generational differences. Results indicated Facebook as the predominant platform for economic news
consumption, followed by YouTube. Chi-Square analysis at o. = 0.05 revealed significant generational differences
in exposure patterns specifically for Line and TikTok platforms. One-Way ANOVA results demonstrated
significant generational variations in trust dimensions, particularly regarding analytical depth and source citation
reliability (p < 0.05), as well as program host credibility (p < 0.05). These findings contribute to understanding
generational differences in social media news consumption patterns and trust formation in the digital age.

Keywords: Trust in Economic News Programs, Credibility, Generation X, Y, and Z, Social Media
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Taya (X = 3.61) Fosaduanuidodieluszauunn LLa:ﬁaﬂﬁqﬂ fa mwgnﬁaou&iuﬂwauﬁam (X = 3.49)
saudunnudadeluszaulmnans

®19197 6 dady wazddusuuviasgIwsasanugeiiadaonisinasegianisiesiaaluau

@

i °'1Lﬁm'1&|ﬂ'ﬁ°uaaﬂa;m°'sas"m

U

AWHARUI NS X S.D. nilannavang
ANNTTaLFY9 3.22 0.92337 hunand
ANy anuBE Ty luemaasegie 3.82 0.76304 el
Innuludmndw Javsonussm 3.89 0.87364 N
ANuyAINAW danuadaIuns, 3.89 0.90127 N
dﬁtaﬁﬂsauﬁ’ﬁuﬁdnﬁ%smms 3.71 0.56263 N

NAITNN 6 WU ngudeEN 352 aunldaiumemisinassgianaFediaudaiuisaenade
Mnuntruasegianfedianludiuddniiunonislasndadudraio 3.71 daiduainuigaiie
luszauun lasfianuidafiadagdufiusanisunigariinuly 2 dsziau ldun drinwludogn
farsnussa wazanwiiyainnw Sanuadauadd Aadudnadorinu (X = 3.89) Tudailuanuidaiolu

o v A A ad A = o A A o
srauann uaziasfige de anwdfaidins (X = 3.22) Iaduanudetialuszauiunas
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1.4 HANIMATDUANNAZIN

141 wannareusuNdzuta 2 Wiuasiaiualstudnd 1o wazd denudeliadenunin
LAIRFNANRIFIANAMHIIUANG AW (113197 7 - 8)

A131911 7 NMINARBLAVUANGIVBIANNLToNBMDII8N1IYNIATHININIFOFIANA UL HENITENIN

;ﬁ'vmm WALITWENT 218 Uad dramIIteTzianuuLILTIRLLLMILEEN (One Way ANOVA)

a 6
HAaN1MATIZHAMALUTUTIRULLNILA LD

PR , s¥AuANMAEaiie
a18/@NATaNana YNNI (One Way ANOVA)
Lﬁiﬁgﬁamaéaﬁmuéﬁmﬁam _ Sum of Mean
X S.D. Sig.
Squares Square
1. mmgﬂﬁamajuﬂwauﬁam
Tadiu 27 O (1an 2) 347  0.75303
28 - 43 1 (LK Y) 3.60 0.83971 2.801 2 1.400 2.152 0.118
44 - 59 T (1A% X) 3.38  0.82273
2. anwlifianfvaaitam
Tadiu 27 O (1an 2) 3.38  1.07265
28 - 43 1 (LK Y) 3.63 0.98081 4.162 2 2.081 2.044 0131
44 - 59 T (1A% X) 359  0.97239
3. wATUTuaNYTHiTadHa
Tadiu 27 O (1 2) 3.98  0.78341
28 - 43 1 (LK Y) 3.82 0.74984 3.138 2 1.569 2568 0.078
44 - 59 T (1A% X) 376  0.81209
4. anuAnvastaya
Tadiu 27 3 (1au 2) 3.50  0.86221
28 - 43 1 (LK Y) 3.58 0.87990 1.439 2 .719 0.901 0.407
44 - 59 T (1A X) 343 093716
5. anuriuaNYaIToYs
Tdiu 27 3 (1 2) 3.51 0.93062
28 - 43 1 (LK Y) 3.70 0.92431 2.180 2 1.090 1.279 0.280
44 - 59 T (1A% X) 361 091475
6. MylaneAuazdadiundedayafisetiale
Tdiu 27 3 (1 2) 3.36  1.04455
28 - 43 1 (LK Y) 3.70 0.94203 7.816 2 3.908 3.934 0.020*
44 - 59 T (1A X) 363  1.00403

* Inpdraynsianszay 0.05

1MNA13197 7 nanudgiude 2 “§Fumsiaiuetstudng 1o uazd Jannwdefedeionns
Fiaswgiomsfesauduitonuandrsin Ssanudefadmmiianisznandas 1) anugndasusiugi
asiitom 2) mwliflendussiiiom 3) auasudiusuysaivasiiiom 4) anudnvesdays 5) sl
VaITOYR UWAZ 6) ﬂ’lﬁmsw:ﬁua:a‘”'mﬁuméaﬁagaﬁﬁaﬁa‘l@‘f % HANNINARDUANNATIUTIBNITIATIZN
AU TUIIBUULNIILA82 (One Way ANOVA) W91 ﬂi:Lﬁu‘ﬁ';‘J]”%'umil,mumj‘*ﬁ"ul,ﬁﬂ% M8 uazd
fanudaiadananisinuamsgianmsfedeudmitoniuandiiufsidsdudoia msdianeiua
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dra8sundstoyafidadiold laslanasouidusogaands LSD (a13199 8) wudn ngwanylaiifiu 27 3
(ualITud) uandenunngeny laslawaintudianudeiisdaiiomnonisinuaisgiay ludiuves

mﬁmiﬁzﬁuazﬁnaaLmddiagaﬁl,%aﬁavlﬁﬁa 8Nl Luan"ﬁ'mwagui 0.34296 LRZHOHNINILUDLITULA NG

0.26957

@1319% 8 wamInaseuaNNuAnaLduINEeaL3D LSD (Least Significant Difference)

(1) @18 (J) @1¢ Mean Difference (I-J) Std. Error Sig.
A < o 28 -43 1 -0.34296" 0.11552 0.003*
g laiifin 27 O (auuaLsTud) )
! 44 -59 1 -0.26957 0.12932 0.038*
o laivin 27 0.34296 0.11552 0.003*
918 28 - 43 T (LaLualITUINeY)
! 44 -59 1 0.07339 0.11552 0.526
e - . lajufin 27 O 0.26957" 0.12932 0.038*
818 44 - 59 T (LALUDLITILANED)
! 28-431 -0.07339 0.11552 0.526

@ o

~ 9 aand
* ARLIAUNWIAANT

<au 0.05

322 HAMINARAURNNATIWTD 3 “HIUATLAUBLITULENT 218 uazd Jaudaiadeenis
PLATHININNFOFIANFULAUAUTIONTUANGNA” (13197 9 - 10)

M 9 MINARDUANNLANATBIANNITNadaNEMITNIATHFNaNWFaFIANE UL RUNEMITERINg

x> - A v a & a
EﬁﬂﬁqiLﬁlLuaLT’ﬁuLaﬂsﬁ 118 LRET A8N1TILATIERANNLYTUTIBULLLNIILA A (One Way

ANOVA)

ang/ANABanafda eI
LATHININWTOFIANARH AN

M

a I3 =
HamtaERaNILlTUTRUULMILA LD

szuANNEafa
(One Way ANOVA)
_ Sum of Mean
X S.D. df F Sig.
Squares Square

1. anudzaifus
laivhin 27 O (au 2)
28 -43 1 (lau Y)
44 - 59 T (131 X)

3.13 0.91308
3.49 0.91132 13.874 2 6.937 8483 <0.001*
3.03 0.88784

2. 00w anuBmmgswny lunsmuasegia

ladvAiu 27 O (au 2)
28 -43 1 (1au Y)
44 - 59 1 (131 X)

3.77 0.80927
3.95 0.69058 3.354 2 1.677 2912 0.056
3.73 0.77597

3. innueluimdw Ja33NUITo

ladvAiu 27 O (au 2)
28 -43 1 (lau Y)
44 - 59 1 (1a% X)

3.82 0.96956
4.03 0.74893 3.698 2 1.849 2443 0.088
3.82 0.88439

4. mmﬁqﬂﬁﬂmw JaNUAFDILAE?

Taiin 27 (1w 2)
28 -43 1 (lau Y)
44 - 59 T (1a% X)

3.90 0.85813
4.00 0.92709 3.041 2 1.521 1.881 0.154
3.77 0.90864

'
o o o ad

* SRpdenIanans

<@u 0.05

- 87 -



MsaFATmamalulainsianis. 99 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

AT 9 INFNNATINTD 3 “;ﬁ'umiwmal,?ﬁ;mﬁni My uaed Jenudefiodeunmizig
Lﬂiﬂgﬁﬁ]mﬁaéﬁﬂwﬁm@ﬁﬁLﬁmmmm@m@mﬁu” %dmmL%aﬁaﬁmg@‘i%ﬁuﬁﬂmiﬂszﬂauﬁ'sEJ 1) a2l
Tl 2) GRRtT anudumatiwy lussmsiassgia 3) Ivnweludsdn Jessoiussm 4) aawd
AN HANUARBILARTY IUMTIATITRANNVULUTUTIRULLNNILGEE? (One Way ANOVA) Wun Ussifiud
;j%’umimman"ﬁ;mﬁﬂsf M8 UazT ﬁmwm‘*‘ﬁiaﬁa@iaimmﬂjnLﬂmgﬁamﬁaé'amﬁm;j@‘hLﬁmmmm@ﬂ@m
fudiielszdndorfonnuideidos Iﬂmﬁamaamﬂmw@ﬁwﬁ'ﬁ' LSD (a1314971 10) wudn UEEERE
28 - 43 T (LaLnBLITUINY) ﬁmwm%aﬁa@ia@@‘hLﬁmwmﬂnLﬂswgﬁa%Iumu"uadmwﬁ%mﬁmmﬂﬂ’h
nnmmmsfu I@ymnﬂdwml,uamﬁ;mﬁﬂiag 0.45702 WazaNNNINLALUaLI TS = 0.36137

@1319% 10 HamInesauaNuLana1duIede875 LSD (Least Significant Difference)

[{)] a1 J) a8 Mean Difference (I-J) Std. Error Sig.
01y litfin 27 I 28-431 -0.36137 0.11753 0.002*
(AUBLTTUT) 44 - 59 0.09565 0.11926 0.423
a1e 28 - 43 i laifin 27 @ 0.36137" 0.11753 0.002*
(LBaLTTWIE) 44 -59 1 0.45702" 0.11753 <0.001*
011 44 - 59 1 Taivin 27 O -0.09565 0.11926 0.423
(ALuaLsTwEn) 28 -43 1 -0.45702" 0.11753 <0.001*

* InpdanIananszau 0.05

anilsrana

IINHANITANBIANLTN ﬂdm'hazi’mmﬂmﬂLfl@%'m*]ﬂﬂ’]ﬂinl,miﬁﬁammwsnﬁ”ﬂ (Facebook)
(68.5%) 383598178 gyl (YouTube) (50.9%) §awdandan (TikTok) (33.0%) u,awvl,au (Line) (32.7%) fiunyas
RN aaﬂﬂaaanummia’m'sawad Digital 2024: Thailnd (Kemp, 2024) 7132 yin auwlneldFassan
Facebook mﬂ‘ﬂq@ 709890778 Line Uazauau 3 fa TikTok LLGWL&IEIL‘]JiEI‘LImEI‘]Jﬂ’]iLﬂ@]i‘]JT]EJﬂ']i‘ll’]’JLﬂi‘]:@ﬂil
ma%‘aé’aﬂwaa;ﬁumimLumsfmﬁﬂﬁﬁ 1Mo uazd lasmsneseuauudgnuarusda o suadd (Chi Square)
WU 14 3 mmawfuﬁmﬂﬂ@{mﬂsjmﬁh'aLﬂiﬁgﬁamaﬁaé‘mumummﬁn (Facebook) uazg9u (YouTube)
Tiwanarsrn luameinisidasuainlal (Line) uaz@nden (TikTok) farnuuandrsnuag1alnpsan
asaan 0.05 I@]yﬁmnﬂ@%’umn‘laﬁfnmLuaLif%lﬁﬂfﬁﬁé’@mumnﬂﬂ%ﬂLfiaLﬁﬂumﬂlumjuquamﬁ'u
Aoduifioy 50% awnatstunodu 1 1u 3 dammuawfwﬁﬁaﬂﬁq@ﬁa faaawlits 1 1w 4 asenudhuny
mydlasuanandan Awun muawﬁu%ﬁé'@dmmﬂﬁqmﬁau 50 % LalTTWANT 1 1 3 FInamuaITT W
ﬁaﬁﬁqmﬁa faasnlufs 11u 4 SsnansfnsilgonadoanLuwIAaLatalsss 7 lvanova and Smrikarov
(2009) NENIN LALUBLITUE Lﬂ%ﬂ@:&lﬂ%ﬁLﬁ@lWﬁ’N W.6. 2540 tuduan Goduzrefinaluladinswaniuds
aih{lﬁaﬁ'aﬁanﬂuﬂs:mﬂiqﬂﬁ%ﬁaﬁéfaaﬂ%’uﬁﬂﬁmﬁﬁumﬂiuiaﬁ fiwn@nyrunmaloud uazdnwiru
Sumaiﬁ@mnn’hmiwﬁqUéaaﬁsﬁuﬂusauﬁwa 70899 143381849 Ercomert and Giines (2021) ﬁ's:q'j’]
et uEinnainErdussan Sanudszing snsuoisewlng mysurnmndullegreriurinefiganald
awn@nyInAaiiaing danuidudaanyaaags (Sladek & Grabinger, 2014) Fadadndon (TikTok) 1w
LoUWALATUNNTRa s ST N 52T imL%ﬁﬁgﬂLmumiﬁnauaﬁﬂmﬂa wasfimaluladdanasiufinauanas
ANNABINTVDINIUENT FOAARDINLATRILAHALTTUT

Iummaammmana@aﬂmmsmnmenamaaaamﬂumumaamam fiwud ULEPRHAK!
fenuidofiode “mmnmﬂamuummaamam“ uawa@uu LﬂuamamaulﬂmmﬂmimuaLuamluaaaqﬂu
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fkuanuTais °1n<ﬂm‘smmaaummgnﬁaamnLﬁﬂmwﬂmmﬂﬁauﬁaﬂﬁﬁ]zv‘hlﬁgdamﬂuﬁafu 9
aanuideiiold liruududfesinuasasfnsfenandigaandasny Inthawong (2015) fidnsHanIzNy
°1Jaqmsl,ﬂ?iﬂuuﬂmmomﬂIuIaS@ian“ﬁﬁﬂﬁéadw wndndasdsualumsnamninesinuldnarnnansdn
WNTMIULLUWABNIIN %38 %NA1IAaWIa31auT (Convergence Journalist) wazlianudianda “au370152”
Tumstieue onaanwiamsunslugamisianetnnidanunanuatsfsiu 1wu Taanud 5 (SMS)
niaiaat (Twitter) U&an (Blog) iWwijn (Facebook) uaziiuladuatasAnizing waliranagasiunsuslnade
PBIHIUENINNNAY Gﬁdﬂﬁﬂﬁﬂamﬁﬁﬂ”ﬁg@ia “A2NTINTVVBIRANINTUFINRGOANUAANAI AR ALARE U
Foiiaasafilildnasanstssoudiu nssnudaanuindefieveafianiandouaamu lusmefiouisy
Aeatuanaiidetiersstniludiesiamu LLazﬁaaauvlaﬁdmlmlj WU AN NABILInEN” dudadia
AL dafie 1w s1upas Johnson and Kaye (2010) Bucy et al. (2011) Kim (2015) Chung (2017) Nedelcu
and Balaban (2021) Tandoc et al. (2021) Newly et al. (2022) waz Singhaprasert et al. (2023) TN WaNTITY
L FINARBINIARIINLY Twitter 189 Pennycook et al. (2021) finaaaldifnin mnﬂaﬂummaulwaamum‘s
aleis “ANNYNADY VaITBNA ﬁ’]&l’ﬁﬂLW&Jﬂm:W’]W“UE]dm’]’WINﬂuLLT;EVLﬂ

mmum’mL’ﬁana@aiﬂslm‘smnLﬂimnamuaaaaﬂulumwaawmLumwms Awuin dasiin
Al mummmwmaﬂ amﬂ‘nm fia u‘nﬂwﬂmmmw favstuTsaiusanadastuNuIsBues Victoria et al.
(2018) ﬂﬂnmmmmmmmﬁaummaaaaﬂmaa (Media Brand Equity) uaz Worthington et al. (2015) fdnwn
ANundafieusdasdnsie (Organizational Credibility) #n9finLineadia anufassenussm 3353503 EN
Lflummwmwuﬂﬂgmim@qmmmwaum (Brand Equity) LLa:mmmmanamaaammaalﬂaguﬂnﬂ
nufa wenanAuTTNUIIN a%ﬁﬁw"?m%wamﬁ’wmm%%%aﬁalﬁuﬁﬂ@‘hLﬁmmmmﬁa HISINA A
89fnIFednaY

v
a?ﬂ BazUDLABD LIS

1. a3uan1398
1.1 wan1s@nsiwaziSauiisuniadasusianisdiasegnaneiodianasdsuas
Y [ a

LIRIZWENT 218 wazd uarmMINARaUANNAZ W

lunﬂws'samaq'mT’sasmdaui%tijﬂﬂLﬂ@%‘UinJﬂﬂiﬂﬂaLﬂmgﬁaa’mﬁamﬁnﬁn (Facebook)
(68.5%) 789893178 g1l (YouTube) (50.9%) dudndan (TikTok) uazlaw (Line) ddadiunlndifninude
33.0% uaz 32.7% auiau ludrmvesnamalioufisumalesunomsiniarsgiinefediansegiuas
LuaLsTuangd 1o uazd lasnInaseuaundzin sunnailladn aannmaseudlnadid Chi Square
WU HIUEITALBLITULENT 8 uazd fmsfesusienisriaasegianisfasonuninla (Line)
uwaz@n@an (TikTok) wanenenn wmadeyuyrunsin (Facebook) 11 (YouTube) wulaluanenani

1.2. wan1s@nsuazilIsufisuauEafiadia 18N NATBININWROSIANTEUINY
s LY [=3 a

ASUEIIWBLITWENTS 218 wazd warmsnadauaNARZI®

1.2.1 wanisdnsuszidIouiisuaaudafiods 1un139711ATBINAINITOFIANIZNIN
HIuasiamantuldnd 1o wazd ludruiiant wudt ndudredidanuidaiiadenanisiniiassgia

A o ) & a ' a o A A ) A A a &
maresinuluduiianlasnudadudnais 3.59 daiduanudaiialuszauann lasfianuigeiadalitann
A ' v 6 .gl’ - A =S 2 _— a I
anfigaludiusasanuasudiusuysnivasion (X = 3.85) a9niunda anuanvesdays (X = 3.61) daidu
A A % @ A A v Y & - A o A A

anuadaluszauan uaziasfga fa anwugndaswindivasiiont (X = 3.49) Ssdaiduarnuisaie
luszauthunans

namIisuisuaNuTeade NENTINLATEENINIRFIANITRINA TR TIADLITY
Bnd e wardluduiiiont lagnisneseusnadgiudlrsafifinisdiasziaaand sl uiuunoaas,
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(One Way ANOVA) aansnayladn mumiwmmwmanm 218 uad Sanuidafiodansnisiniassghe
mmamﬂulummuamLmﬂmoﬂuamauusmﬂmmaanw 0.05 meﬂswmumm fAg “ﬂ’]i”JLﬂi’]""IMLa"’
awammawammmanavlﬂ” Taendl anagauauAna L uNogdaeds LSD wut diens loun lmastudnd
uazamalsTuNETaNuBefioyannniaueltu

12.2 wamsfnsuazilsuifisuanuidefiede monistnarsghanisfadinusening
Q%’Uﬁm,mumsfmﬁnsf 1o uazd lududduiusonis wod ﬂ&jm‘ﬁaU'Nﬁmml,%aﬁa@iaimm?ﬂn
Lﬂiwgﬁfﬂmdéaé’mﬂuﬁ’mﬁ@mﬁmws;lmﬂcﬂmmﬁmﬂummﬁﬂ 3.71 sailuanuidefialuszauann lasd
anudaiadagduiunensunigawiniuly 2 dszian leun Sinweluindn fassenussa uszaiud
UARNNW HANUATBILARD Aadudadprinti (X = 3.89) Gssaduanuidofioluszauann LLazﬁaﬂﬁq@ fa
amadfodes (X = 3.22) saduanuidadaluszautmwnms

Nam‘sm%ﬂuLﬁmumml,%aﬁa@iaswmﬁmLﬂ‘mgﬁaﬂwﬁaﬁaﬂmzmw;ﬁ'umsmuamfmﬁn% N
wazdludrugdnfivinonis lasnmaseusundziudroaiidnisdianziannuudsdsiuuuunade,
(One Way ANOVA) ananagui JSumatatuatstudng 1o uasd ﬁmwm‘f‘}aﬁa@iaswmmﬁmm‘smﬁa}ma
aaadﬂwmummmmmm‘nmﬂmaﬂmwmﬂiwmumm o “awiidaidoy Immumswmmwmw
fenadetios snnnimniatuetsu Aonnaiualstu 1Bng uazd
2. AoLanaune
2.1 ﬁ'al,auatm%%m‘[ﬂmﬂ

2.1.1 nHaMIANEAANL ﬂawmamammmmnamamamlumu SRR
vaaLfian” ffaufgadudaRasandinesdns 'mawmmiwmmuaLuammswma 9 neFedian AIeilefs
AnupndadLininuaidayanawilaus mmwamwLLa:mNmmmLmanamaaaaﬂmmaqﬂﬂamﬂuamem
ﬁfﬁLﬁaﬁaﬂﬁLauaLﬁamﬁﬁmmgnﬁaumuﬂﬂ foudinadanuLdofiarasasismon uazlunsdiveaiian
@TwumiwgﬁaﬁﬁwLauaam\‘lg}né’aaLLajuﬂ"w:*ﬁ'sﬁm:@f;fusl,ﬁﬂ's:"m**ﬁu@‘iwﬁfﬂjﬁoﬂzymLﬂswgﬁﬂunm:é’u
é"m:ﬁ'l"l,ﬁgin'ﬁa%"mnﬁﬁdauiwﬁgﬂﬁadLﬁaLLﬁﬂzym wasWaIWLAsEgNavaslszinadaly

2.1.2 padniFensaiuanuhufonuunianafufadian 11u nIedeszUUMIATIIREL

@

Ja1a (Fact - Checking) Lﬁa%'mmmmgnﬁaaLLaza@mmwiﬂs:mwa\ninl,ﬁ'cn TINHINMINAUI8ANDINY
Atasdaaiumathisinassgfafidadiold
2.2 JaLAkaUWEAD m‘sﬁwamﬁﬁ' oluly
2.2.1 mnwamsﬂﬂmwwmw UGHIREHERIGER watstuindasuang wiailewiany
LﬁsmmmmamﬂwLmﬂ@mﬂu Fati 296nT mawmmiﬂamﬂﬂ@aamsmmuaLuammmamﬂu
1%;dsumm@lamaﬁmfaLumwmumiaiwaﬁﬂmamumgﬂuuuLawm,l,awmaﬂaﬁ%aamal%mmwamu
mimﬂmmmwia:ﬂa;u
2.2.2 INHAMTANHNRANLT mjm‘i’aazhaﬁmwL%aﬁa@ia;j@‘i'uﬁm’]ﬂﬂﬁmﬂﬁ'q@lummaa
anufirnuzluindn §avseiussa uazanuiiyadnnw Januadasuads Wuuwanslwesdnsae wie
{eniiusons iauﬁqpjﬁamﬂuﬁaé’mwmmmﬁw"[ﬂw”@umqﬂmm wionamawaslumIsvanuingeia
%aa”dma@imﬁaﬂﬂﬂ’amﬂﬁ@qm@hmﬁuﬁ'} ladreziduanfuarasdng %%a@sﬁuﬁwqﬂﬂamawj@‘mﬁu
TUMIURE wmmﬂuaamﬂu
2.3 Yaranaunslunsdnunasoaaly
ﬂ']iﬂnmmﬂumﬁﬁ]m%\iéwsaaﬁagaﬁiﬁmnndmﬁamuﬂwﬁagm%m‘f’m ArTezdnsAnIN
fu35Ane15u 9 nIo3Tuaunau Lﬁaiﬂwlﬁﬂ]’agal,%aﬁnmﬂmu L% NMIFUNBINGN nIeatadun1ivn
L%aw@aaaLﬁﬂ%ﬁﬁ'ﬁﬁ%ﬁ”@ﬂawme%aﬁamaamsiwmmwﬂmﬁjnmswgﬁa wia 1ilendu 9
TWSaawindeda wazinRnzaununguinane Naiseanndnslasnisienziuuuiiaesaunis
Ta398319 (Structural Equation Modeling Analysis : SEM) 1iiansnuanuaunusnianuddnsnadenuuas
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ANTINAINUNLTaND WAzAILLTDU LTI qm@h‘ummﬂﬁuﬁﬁmﬁmﬂn mwﬁn%amagsﬁwaaadﬂ‘mﬂm
mm'éhL%ﬁmaomsﬁwmﬁuﬁmﬂﬂaLﬂuﬁu
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Abstract

This research aimed to: 1) study the perception levels of strategic cost accounting and competitive advantage
among companies listed on the Stock Exchange of Thailand (SET), and 2) examine the impact of strategic cost
accounting on competitive advantage of SET-listed companies. Data were collected through a questionnaire from 217
SET-listed companies. Statistical analyses included mean, standard deviation, multiple correlation analysis, and
multiple regression analysis. The results revealed that: 1) business executives had high levels of opinion on overall
strategic cost accounting, including activity-based management, attribute costing, product life cycle costing, quality
costing, target costing, and value chain costing; and had high levels of opinion on overall competitive advantage. 2)
Strategic cost accounting positively affected competitive advantage in terms of activity-based management, attribute
costing, quality costing, and value chain costing. Therefore, business executives should focus on strategic cost
accounting to develop and improve cost management guidelines, applying them in organizational management to
achieve better operational success than competitors in the long term.

Keywords: Strategic Cost Accounting, Competitive Advantage, Thai Listed Companies
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NUNINIFIWNITN
1. uwaamﬁ;mﬁ’nmiﬁ'mu%ﬁwvgm%anaqﬂff

Mty dunudinagns Lﬂul,wuwﬁwaamiﬂ”fuu%u'%ms (Management Accounting) #3810384940
L%aﬂaq‘nﬁ@Tﬁumiﬂ'ruu%u'%msﬁmmmmm‘l,umiu’%mimuua:miﬁﬁLﬁumumaaaaﬁmmm‘tﬁamunﬁrﬁm:
am‘wLL'mﬁaumumnmw”uﬁgmm saduasasdansanafiafiddyannumdaifisiumaigdiienissans
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AR UINT Lﬁ'aaﬁuagumsﬁﬂﬁu%ﬁ'ﬁﬂs:ﬁﬂ%mwLLazﬂizﬁﬂﬁwagaqm aeanalaiIouniansuasdn uaz
mmé’nﬁalums@hLﬁummaaqiﬁﬂﬁaﬂwﬂ;@ﬁu (Cescon et al., 2019) Uz (Oyewo, 2021) NIUTAITAUN
danagngldidndunumiagadiannlunmsdiiivnusasesdniludnalnalugamalulad@ina lasasdng
ﬁaa%ﬁﬁmiﬁmmmmﬁ‘uﬁuma\‘iaaﬁmmﬂ%’u’tﬁﬁﬁwﬂnﬁw%mwgaqcﬂ wazludwiTiindnd annis
siunaluladnistndnls eriudssinsmnanmslsdeyameydunldlunmsdaiulevasuinsuasdoada
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HAaM I LEWIUaESIIU aaiumaigBuimdunudnagns Jalianudmdgeinsuindennuiiiuateddns
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(Polinhom, 2020) Myt Edunuiiinayninilszaninmwmadidinadanadiinnuvasasfng damu fuinis
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aslianudAyiumstyddunwdainagns ﬁl"ﬁﬁaga‘maﬂ'zy%ﬁunu”l,um'iu?mia‘i'@m‘iﬁunu, LALATZAUNDN
anudnTalunisdnfinan w‘s’auﬂg\aﬂ‘ixqnﬁm‘su‘%m‘sé’unmﬁaﬂ%’uﬂga N139an17LUaIANT AUTINA
fnsdiinening wiensufanuaniunisoinldowlyldogromunzay uazdiundanainlsuasdnonw
MIudswluszazedaly (Prachuabsuk et al., 2014) uanmnﬁmsﬁwﬁﬁunm%anaﬂq‘m? we3osdanianais
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a%’m@mwiﬁuﬁauﬁmﬁagaﬁmﬁaﬂdﬂ@;LL°1i<1 (Laphan et al., 2020)
2. uwrdatigIAuaNala3sunisnsudedin

analdidSauniensudadiu (Competitive Advantage) ilumaumdenanmadydunwdnagns
mlﬂﬁﬂu‘vxé“ﬂu%msa”@msﬁunulﬁﬁﬂd’]@;Lmia ﬂ’ﬁ‘ﬁlmﬁﬂi@ﬁLﬁuﬂ’]’iﬁ%aﬂ’izﬁ’m’waﬂ’mﬁ@;LL‘Ii\‘lvl,&im&l’]’mﬁ’nﬁuﬂ’]’i‘lﬁ
BesamaliiAaanaldiusoulunsutiu wasduiindnidmadeanuduiavasasdniluszozan anldilfou
NINTUTIDUE 2 ﬂs:msﬁugm e mwmﬂuﬁﬁwﬁmﬁunmﬁw wazanudutiduanuuands (Porter, 1990)
uanmnf':mnmil,ﬂaiwuﬂawmamwLL'ma”am;'iﬁ'cnﬂ’ﬁﬁmsmwadéﬂs:ﬂaumaaﬂaqﬂﬂuﬂﬁa%”wamwwvl@ﬁﬂ%uu
ﬁéﬂﬂ”ﬁgﬁﬂﬂszms fo Jaiuanzngu NINaUEUEIAINGBINIIGNAN (Porter, 1985) lasluan1iznIug st
ﬁﬁmm;mmmﬂﬁu LLazmiLﬂﬁmuﬂaaammn@1ﬁ?awmamimjw”uﬁadﬁﬂiazﬁaaa%wnaqﬂﬂﬁmﬁaﬂ'jw
AN laTouNInIuLITu auuwiIAanad (Porter, 1980) sanInianiianziuazaitanagnianaldiliou
mmmrﬂw”ulumsmsﬁwLﬁugiﬁa i myTeFuiusciuSmafiania fa ﬂ’]i“ﬂ’]&l?%ﬁ’]ﬁﬁﬂ's’mLL@m@i’l\‘iﬁ]’m@;LL‘ﬂ\‘]
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duilnafiansiiuszifandefudmiauinauaziudnaziedefudiulusanginitaud1an (Chaengploy &
¢ A a a v A a A A ' A v A L e oA & o
Jadesalug, 2016) a3fnsNanINIaNAARUAIRIaLSMINmitanInlasfianyldiSoumemsudsindasdsznaunan
atl 4 6N ldun dudsziinnw (Efficiency) dugmanw (Quality) d1uuIanIsu (Innovation) WaZAUMINBLAHBY
anén (Custormer Responsiveness) filniianiNguimM st aRwLAzLETUEIIANNENIONT 4 AN LN UA
v a v R A o & A v 1 e & v . Aaa . L.
dasdadagndndsiiaiduanudnianiannuldilfoonmemiutstiusesesdnsldiduadinedis (Lalitsasivimol, 2016)
::4’ o A o w A o v Aa v a ' £ A v A 6 v v
wannnifadpfidraganigalunsldifaanyldissoulunsudegiu e anag (Knowledge) Niasdnidasaing
J v v L= | 1 v vV a v v
Juandrmieug (Learning) uazwawiduaddniunamationg (Leaming Organization) HLIWNI@BIGIENAINS
19 9 fiyaainid iNauaI1Iuwianasw (Innovation) Tiinanwldidioumimaudsduuazanusansafiduide
28I8IANT 19 3 d1% Aa 1) 210FUAINYNNIT (Cost Leadership) Aa nEad1dunudInit analdidiounig
dudunu fe asdnsmanInnAafuddsdunundniiguiadi 2) :sFuduszliuInimandy (Differentiation)
fa pFuAInIalAUSAINLANAIFUMLAZUSANTVRI89aNTNALAE LU N RUAILATUIANTVDI0IA NTDH AT
3) Minauauaddanne 1diTInd1gus st (Quick Response) Aa ANuTIlumaThuRadwsilnal Wawkda i
LLazmﬁﬁ@ﬁulamomsu?msﬁﬁmL%'Jﬁdmaiﬂﬂma@iag}ﬂﬁw NSABUEHBILADIIALIILEAILALAUD S

m‘sﬁmmﬁmzjummaaﬁm (Nakkasem, & Pasunon, 2018)

NSOUUWIAANITIVY

ao & v A9 a & o [N Y) a a . v
l%ﬂ'liil"ﬂﬁ% n13yey @]un%L%Gﬂﬂq%ﬁ ﬂ']‘ﬁ%@]lv‘L']_]u(ﬂ:]LLﬂiﬂﬁi:LLa:NNﬂﬂiz"ﬂUﬂaﬂ'J']ﬂJvL@]L‘]JiE]U
ﬁrw v dv

NINITHY IV mni’@qﬂ‘szad NﬁummmagﬂﬂiauLLmﬁﬂlumﬁ%‘ﬂ laaadh

My TdunuBanagns (CAS)

1) MIVINIIUNINTIN (ABM)

2) My TAuNUAMEN ] (AAC) anulaid3uunmanisusieds (TCA)
v 9 9

3) M3 tymunmaasm@wa@nmsﬁ (APC) 1) MUIAAUNURIBAUTIUAT (CAR)

4) maryBdunugmniw (AQC) Pl 2) awauLanes (CAD)

5) Mt ddunwining (ATC) 3) auglslanizngy (CAN)

6) ﬂ’]jﬂ’m%ﬁuﬂuﬁq\ﬂsﬁﬂmﬁq (AVC) (Porter by Hansen & Mowen, 2015), (Polinhom,
v q q

(Baharudin & Juuso, 2019), (2020)

(Ussahawanitchakit, 2018
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1. m‘sﬂ'zy%ﬁunm%dnaq‘nﬁﬁmmé’uw"’uﬁﬁ'umwu"L@TLﬂJ%'ﬂumdmmﬂw”waaqiﬁaﬁwwuﬁﬂu
luasanannswduvialszindlne

2. it ddunuidinagnifinansznudaainalailIouniinisugsdu madgsﬁaﬁa@ﬂzLﬁﬂu
luasanannswduvialszindlng
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lumssiinem neldiadodadanmadifinmu wazdmwwinnuuandraiu imsldmatydsunwdonagng
WANGIINY

4. gsﬁaﬁwmLﬁﬂulu@lmwﬁ’nw%’wﬁmwizmﬂ%mﬁﬁﬂizmﬂqsﬁa nulunisduiinnu szoziom
Tumsdudinnu noldadsdadinnadufineu wazdmuninauuandrinu SanaldidToumensussiu

LANG1INY

aAg o ~ a o
ADANLBWHNIIIVY
1. Yz nsuaznanalacng

Uszs1nIngudlating (Sample Population) Al#lun13798 loun Huinisvedgianeanzidon
Tuaananannindurisdszinalnyg 1121 886 uSun (Toya o UM 16 NUAIWUT W.7. 2566) Usznaudas
NENYARINNTTA 8 NUIAYATIWATIN NFNGIDEN (Sample) laun ;‘Tu%mima\‘lgiﬁa}ﬁﬁmmlﬁqummwé’nw%’wﬁ
wrisdszinalng duan 269 1SN nMsdaaN319 Krejcie and Morgan (Srisaard, 2011) I@ﬂlﬁ%‘m‘i@uﬁaaﬂw

A PN . i o = A A = % A o a
WUDULITUNE (Stratified Random Sampling) uazlfunuzaumuiduwiaiasiialunisiiusiusintaya Saduiiung
JaLAvLuUsaUUNI I s ee "Lﬂﬁ'aﬂa;mﬁasmﬁmm F1U2% 400 20U UAZLUUROUDINABUNAUTIIUIN
MaEw 91w 217 70 wuousauaunideyagndasuazaruiiwninge Aadudannanaunay sauas 54.25
& £ o Yo 1 1 A 6 v a o o 1 v
TIRAANNDINU (Aaker et al., 2001) latiauain MIssuvugauatun lsudlddaifiannaaunal atnetias
o = A o« v o ~ A a & o = o < 2 o
Jauar 20 Faazfiotwenivle uazlivmefiminzanlunyliensidays lasszozmlunsiiutoyansiu 86 iu
AIUAITUN 27 qa1AN 2566 - 20 UNINAN 2567
: . -
2. wsasdlanlzlwnmsiiusiusindaya
a o < A9 o . . IS A A ae A v v a
msidvaseftlauluugauaiy (Questionnaire) iuia3asdialun1sivn deldasaunsavumifauas
. 4 X , & O N S v A - 4. . @

anuaimaneifivuedu lasuseandu 4 Tuaeu atil aeufl 1 Tayarinlivesuimniniiae aeunl 2 Jeyanaly
vosgshafanzdouluaaianannindurslszinalng aeudl 3 anudadufoinunstyddunudnagns
aaun 4 anudaruiioInuaulallIounianisuaety aaui 5 Tatauwaun: nsans luassnliuiasia
WUURALATY (Likert Rating Scale) Usztiiudn 5 326l aniAudasnInige faiudasiasfiaa (Srisaard, 2011) £33
o o 1 a 1 1 1 1 d 1 1 o v
WuDuRaUnINIIUNIN 3 v Usziduuaznien 10C ladn 10C agizning 0.67 Tawuinddaniizanadas

a

a @ ] @ o [ o e o ' & ' § (% o
VRLNUANY TIREAARBINY (Baotham, 2015) ldtauaindasianuseandasdan 0.50 auly idudrivausule

@

n
A v o o A ° o a @ ' o @ av
navl,@l’s’maﬂ'm’mmna'l’mﬂ’a’mmm:au LLa:vaiJ“nﬂaaﬂm (Try - Out) m_mq&lmama UI% 30 AUULIN VIVLNVLT
n

o 1o o

gudadnaNamdauTady SimanBdunudnagns Ja1§1m1asuun (r) agizning 0.498 - 0.919 uaz
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A IS oUNIINITUTITH TaAE MR MU (1) 0¢/5:%1314 0.575 - 0.878 §aAANaINL (Worakham, 2018)
Iefianadin fndrunasiunnvasuuusauniy 0.40 4y fladfiguninluszaudnnn ugasin Lﬂéaaﬁaﬁqmmw
CRERERDRPTRIE R11 mnﬁmﬁ”agmﬁaﬁwmﬁﬁ'ﬂﬁ LaZNIIRIAIA LT e uvadlaTesle (Reliability Test)
Wusodn lagldagudssaniuoan (Alpha Coefficient) aa3uasnsanuna (Cronbach) s‘ﬁamiﬁfﬁﬁunu
L%dﬂaqﬂﬁ flanqudszAnsuaan 983211919 0.818 - 0.944 waraNUSBUMInIsua 9Ty Senanlszantuaan
0g32%114 0.865 - 0.914 Fegoandaany (Hair et al, 2006) ldiananinuidasiuaniasionasdan 0.70 July
F9azfieinuansvle waadin LﬂéaoﬁaﬁqmmwmmmﬁwmlﬂumnﬁuﬁayaLﬁaﬁﬁmﬁﬁ'ﬂﬁ

3. n’nﬁmmzﬁﬁ'agauam?\aﬁ‘lﬁ' mylenzEayanuvnuuusauIudsllsunTuneuiuaed
t%WL%ﬁlgﬂI@yLLﬂavlﬁﬁd@iavlﬂﬁ

3.1 mﬁmmzﬁm’mﬁ@L‘ﬁulﬁmﬁ‘umiﬂmﬁﬁunm%aﬂaqwﬁﬁﬁ@iaﬂ'sw"l,@i”l,ﬂ%‘wwmn'mwiw”u lag
IadaiBonssomn ldun dady (Mean) LLazaauLﬁmmummgm (Standard Deviation) $L&%a T4 ALLLAT
mugjﬁ'umimsmﬂLLa:agﬂNamﬁﬁ’s BIF1ATUUNAIA LB ILULRAUDTN Uaztinen 5 326U 9Ny
mmﬁmﬁuﬁwmﬂﬁ'q@ ﬁuﬁuﬁwﬁaﬂﬁqﬂ Aadvpassaaunuuseumu Iinmaflunsudaanunaneaes
ALaaY 5 320U mnszé’umwﬁmﬁu@ﬁsjmnﬁq@ ﬁatﬁu@i”mﬁaﬂﬁq@ (Srisaard, 2011)

3.2 mi‘ﬂ@aaumwﬁ'uw”uﬁ‘uamam:ﬂumsﬁzﬁﬁunmﬁdﬂaqﬂﬁﬁﬁ@iam’]uvl,@‘ﬁﬂ%mumdmm’ﬂw”u
°uaaqiﬁa‘ﬁ'ﬁ]@ﬂ:l,ﬁﬂulu@m@ﬂé'ﬂﬂ%'wﬁLLﬁoﬂizmﬂVL‘nﬂ lEnsienziandunusUUUNAA ™ (Multiple Correlation
Analysis LLa:mﬁLﬂﬁ:ﬁmin@ﬂaEJLLUU‘W‘IQQZLL (Multiple Regression Analysis)

4. gnaniFlunsise
ﬁﬁmumﬁmi’]:ﬂ’aya l@ur $anaz (Percentage) Atads (Mean) mmﬁmmummgm (Standard
Deviation) aﬁalumimmaauqmmwmaum’%‘aaﬁa lagmdarsrwnaduunvasuuusauanaiduneta (Discriminant
Power) linadfia Item — total Correlation wmaauBasusaasesiio (Reliability Test) 155 auszansuaan
(Alpha-coefficient Method) aﬁﬁﬁlﬂumswwaauqmé’nwmw 2907LUT AD NMINARBLANUTFNNWEIEHINI
§2ul3883¢ (Multicollinearity Test) w161 Variance Inflation Factors (VIFs) fi@fil4lun1inaseusuudgin
LUUWWAD (Multiple Correlation Analysis) N1I0ANBLLUUNAAD (Multiple Regression Analysis) %dLﬂﬁlua&lﬂ’livL@T

il
sum3s TCA = B+ B, ABM+ B,AAC+ B.APC + B,AQC + B,ATC + BAVC + &

tﬂl ' e a Ay
Wa B ownu  draudszdniminaney
TCA  unw  enwlaiSounmenisutiulassiu (Competitive Advantage)
ABM unu  maaBdunwdinagnidiuniuinisguiani

(Activity - Based - Management)

AAC  uny  matgBdunwdinagnidunisiyddunuemansmg

9 9

(Attribute Costing)

v a

APC  unu  manBdunwdinagnidunsiydaunueesiianiaiued
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(Product Life Cycle Costing)

AQC  unu  matgddunuinagnidum sty ddunugmnin

9 9

(Quality Costing)

2

ATC  unu  magBdunwdinagnidunistyddunuidmans (Target Costing)
a
i

v

iy
Ty Bdununaslsemen

AVC  unu  magBdunwdinagnidiumy
(Value Chain Costing)

& LbV1Th @hmwmm@mﬁamaamiwmﬂmi

Nan1sIYLazanilsuua

(2

KA TAUTaInNNAAANsINTIM L EdunwEnagns uazanaldiToumemusulasya

uaztdunoen wamﬁmﬁ:ﬁﬁagammmmLauavl, oKL

A13199 1 m’mﬁ@Lﬁmﬁmﬁ'umiﬂ'm%ﬁuﬂm%maq‘nﬂﬂ RIS SRl It

v q

e e A . STAUANMNAALAK
MILYTAWNWLIBINALNS
X S.D. wilana

1. AUNILINIFINNAINTIY 4.47 0.41 N
2. UMY TAUNIA RAN WU 4.49 0.41 N
3. dumItiyFdunuTTIanian e 4.42 0.52 N
4. UMY TAUNUA NN 4.44 0.51 N
5. SNyt Tawnwmang 4.47 0.48 N
6. sum sty Bdununialsgud 4.36 0.53 N

Tagsa 4.44 0.37 NN

ANA1T9 1 WU Qu’%miqsﬁﬁ]ﬁwmLﬁsulummwé‘ﬂw%'wsﬁmmizmﬂ"l,m fanufaindroifioany
miﬂnﬁﬁunm%anaqwﬂ@mm agﬂmm"’umﬂ (X= 4.44, SD. = 0.37) lafarsmnusodn agﬂus:@“’umﬂ
TR TaoSssdnauanadsanunlumites 3 éreuusn asit UM TAUN U UANEIE (X = 449, SD. = 0.41)
dum It Tawnwimang (X = 447, SD. = 0.48) SMUMILIMIZWAINTIN (X = 447, SD. = 0.41)
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l:l a = 4!' a v ! [l a 1< v
MN1319N 2 ﬂ')’]aJﬂ(ﬂL‘ﬁ%mEl']ﬂUﬂ’J'va@]Lﬂiilll“/]’]x‘lﬂ’ﬁLL"ﬂx‘l“lluI@] gyLazdnINan

o Aa (=3
. A L. SEAUAMNAALRAK
a3 laSaun19nI Y eTH
X S.D. uwdana
1. @Tﬁumiaﬂﬁunw%ﬁunuﬁw 4.26 0.66 1N
2. MUANNLANG 4.48 0.52 21N
3. éﬁuag'amww:nﬁju 4.53 0.48 mnﬁq@
Tagsaa 4.42 0.49 N

INANTNN 2 WU Qu’%mwaoqiﬁaﬁwml,ﬁﬁqumaﬁﬂ%é'nﬂ%’wsTLL‘m'ms:mﬂvl‘ﬂﬂﬁmmﬁmﬁu@hsJ

Lﬁil’)fT‘LIﬂ’]iﬁﬂ’)’]NvLﬁLﬂ%EJUYI’Nﬂ’]‘iLL“Ii\‘J“ITuI@il‘i’]&lE]%lﬂui:ﬁu&l’m (X = 4.42, S.D. = 0.49) WWanasanidunaa

ag’lm:d’umﬂﬁq@ 1 6% Ao ﬁwmqidmww:mjw (X =4.53, S.D. = 0.48) LLa:ang'sl,m:ﬁumm'i’]mu 2 b

HANITITBNIINARBLANNANNUTUAZHANTENUBIN I TdunuBinagninddeanwldilioy

NINITHY IV wamﬁmﬁ:ﬁiagamm‘mﬁ’]Lauavlﬁd'oﬁ

@197 3 mylienzRanauiusrasmyfdunmdnagninuanalaidSoumaniwsdilas s
amils TCA ABM AAC APC AQC ATC AVC VIFs
X 4.425 4.471 4.490 4.419 4.437 4.466 4.356
S.D. 0.489 0.411 0.410 0.524 0.508 0.482 0.528
TCA - 0.505* 0.538* 0.368* 0.223* 0.492* 0.680*
ABM - 0.565* 0.469* 0.406* 0.532* 0.407* 1.676
AAC - 0.772* 0.575* 0.513 0.465* 3.033
APC - 0.769* 0.563* 0.374* 4.208
AQC - 0.505* 0.275* 2.534
ATC - 0.591* 2.160
AVC - 1.673

* Inpdraynsianszay 0.05

3911 Inaseay Multicollinearity 15¢1 VIFs lasdn VIFs v8402ul3885Y

td ' v ' 1 Qs a Qs Qs Qs 1 ] a
1.673 - 4.208 Teildtaunin 10 ugasinandsdaszlanuauwninn Le il

Aa

P ' o a A o o o A ' [ . . . o &
IINAITINN 3 WU mLLﬂiam:ummawwuﬁnummana‘[mﬂ@ﬂmm Multicollinearity a3 %%

-102 -

o

o A

m‘sum*’ﬁﬁunm%{maqﬂﬁ Janasue

o
o @

3

fezy (Black, 2006)



MsaFATmamalulaiinssanis. 39 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

6 '

tﬂl a ' o a QF ar > 1 s a b a v a v '
L&IéJ'Wﬁ]’]iﬂL’]ﬂ’]ﬁ&l‘ﬂizﬁ‘ﬂﬁﬁ‘ﬂﬁNW%EiZ‘V\'J’N@]’JLLﬂiaﬁizﬂ"li‘lJfg‘Eﬂ%ﬂl%L‘ﬁdﬂﬂFLJq TUHARSATIW WU

Janusuwnsnuansanuanaldilssunesmsuasinlassiu (TCA) adilinuimayneaianszeay 0.05 lagd
AraudsrAnSansuRniszning 0.223 - 0.680 9N HI98393LATENINANaILULUNA UL RIIFUNTT
wennsainnwldiUSaumenisusetulagsan (TCA) aadt

TCA = 0.431 + 0.231ABM + 0.356AAC - 0.048APC - 0.142AQC + 0.048ATC + 0.457AVC

aad

] Ay o & 1 v A @ oA o w
Tegun3n lananunsanennsaiaiana laIounsnisuasulagsin (TCA) adelinpdagyniesian
o @ a a o > {
326U 0.05 (F = 45.717; p < 0.0001) édwsz@nduasnmaneniniUiudys (Adj R?) vy 0.554 (013191 4)
WanageuanuduRuiznisdudBszmaiyddunudinagniudazdunivaudiauanalaidiounis

mM3uasTulagsan (TCA) Usnguaniansan 4

H s s e a Q{ a v ] Q/
A1319% 4 ﬂ’]iﬂ@ﬁﬂ‘].lﬂ?’]llﬁ&l‘l"l%ﬁillﬂdE‘Tllﬂi:ﬁ‘ﬂﬁﬂ@mﬂEJﬂ‘LIﬂ'J’l&IVL(ﬂL‘].]%EJUY]’IGT]’I?LL’LIG‘D%I@]&I‘S’JN

¥ = L
A1 Nvlﬂ wlsguniensuasan

st Bawnwenagns Taas73 (TCA) t p-value
faiszans AMNARIA
annow RO
1A N
dnshl (a) 0.431 0.291 1.481 0.140
FNUNITUINITIUAINTIN (ABM) 0.231 0.070 3.308 0.001*
UMY TAUnuAMANL L (AAC) 0.356 0.094 3.776 0.000*
dumayidunuiasiianianu (APC) -0.048 0.087 -0.553 0.581
UMV TAUNUATNIN (AQC) -0.142 0.070 -2.039 0.043*
dumatnTaunuwthwang (ATC) 0.048 0.068 0.705 0.482
@‘ﬁumsﬁm%ﬁummaisﬁqmm (AVC) 0.457 0.054 8.406 0.000*

v qQ

F = 45.717 p < 0.0001 Adj R? = 0.554

'
aaa

* IRpdAN19RIAaNI=AL 0.05

a &

NANINN 4 WU MITYTdunuEInagnt a1wn1IUINITIRIINTIN (ABM) umiaTaun

v q q

AMANE UL (AAC) uazdwmMatbaunuisldaman (AVC) danuauwusuaznansznuiiuannuanaladsay

9 q

NIN1TLINTBlassIn (TCA) adrsdivsdaynadanszay 0.05 FNTUAMUNMITYTARNUAMNIN (AQC)

Jarwsunntusznansznuifsaunuanulaldsountanisuasiulassan (TCA) adrelnodayni1eaia

1320V 0.05 1ILONTURNNATIUN 1, 2, 4 udz 6

- 103 -



MsaFATmamalulaiinssanis. 39 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

anidsuua

IMNMTIsASIH WU Qu’?zmiﬁqiﬁﬁ]ﬁwml,ﬁﬂ%l%@lﬂﬂﬂ%ﬁ'ﬂﬂ%'wﬁmeﬁzmﬁvlm Janufaiiueae
Lﬁmﬁ'umsu”tﬁﬁunm%aﬂaﬂqﬂﬂ(ﬂzmw FUMILINIITINAINTIN MM ITYTaunugmanvme MunIiyd
dunussiianfanst dunadyddunuamnin dunayddunuiihnany uazdrunstydaunurals
Amuen ayﬂm:@?’umﬂ LﬁaaQWﬂﬂwsﬁm%ﬁunuL%aﬂaqﬂﬂﬂum‘%aaﬁaﬁmzJaﬁuagu‘lﬁ@u‘%msﬁmauq'ﬂﬁ’msu’%mi
aszgndlgnsvimsdunulunmdaduduszuinig laowi inafian1Instydit Uﬁ%ﬂdizuuiagaﬁunuﬁﬁ
ﬁwﬁagaﬁunuﬁ'ﬁqmmwLLazlﬁiaaﬂa@TunuLfﬁoﬂaﬂqﬂf lun1319uKY 30LaS8 Y Lﬁa’imﬁzﬁl’agaﬁunu
lumdaw dauadu wanauldgsfadnmsmuuanagninisdiiivnunspsflfiduldiaguszasduazsiold
miﬁﬂﬁulaL%aﬂaqwﬁﬁﬂizﬁﬂﬁmwLm:ﬂizﬁ‘n%mmnﬁﬁru Lﬁaﬁmu@ﬂaqwﬁnwau?msﬁﬁﬂ'jﬂLLazmﬁaﬂdﬂ

@
o @

munulumsm§m§uﬁﬁl,mzu'§mmma NIRINAMNUANEGT LL@:@]@‘Uﬁ%adﬂﬁ']llﬁﬂdﬂ’]i‘lladgﬂﬁ’]vlﬁaE‘l'ldﬁ

o (3 ' [

N

a o da Y o o o o o v . a
MﬂﬂEJJ‘I']W@]’]%H’]‘SLL‘IIG“U%YW]H’J’]QLL“UG L‘.L]‘LW]’JLLﬂiaﬁﬂvaLa:ﬂﬂﬂU%aﬂluﬂﬁiﬁi’wﬂ?’l&ﬂ@]L‘.IJiFJ‘LW]’Nﬂ']SLL‘lIG“U%I%ﬂU
3]

6 v v A

307 #BAANBINUULUIAATEI Ussahawanitchakit (2018) nd1291 Myt fdunuwidsnagniiduitnininyd
Lﬁamiﬁ'@msﬁﬁu%miﬁwml%’[umﬁmm:ﬁiagaﬁunu lapfimanauaunsdufivnuussivuagaymans
mMImMInaguiiddssinsmnwusslssinsug wazlianuianydensuimslunsaaduyuuazarlging manam
LLa:m‘sﬂ%'uﬂ;mgam:mumwﬁm"ﬁanuu mﬁmﬁ:ﬁﬁaganﬂﬁammmLﬁaﬁmﬁulmﬁlmﬁuﬁmﬁunu
YINTTUIUMINE® saRadluszazanidansafininuuesasdnsle saandosnuuwfaues Sangkatat (2019) nann
1 mMaImsdunuwdinagns LﬂumiﬁmaqwﬁﬁQu'%msmﬁi:qnm‘iﬁumm%mﬁ?ao@Tﬂﬂumiﬂ%‘uLﬂﬁﬂu
lassaisuazdunumianfauaznisuinisanuaniwnsudsduluaaa malddayadyfuinisvudunagns
lunsdadulazasguinis Wanudaguazdistinmineuauasldasiauanudainiszasgndnguitnane
ﬁﬂﬁdﬁdnﬂﬁ%ﬂiiuLLﬂ:ﬂ’lﬁLﬂi’]fzﬁHaﬁ’l wazmIdinaluladziolnd glunsndafuduazusnng ﬁﬁuﬁuﬁ@‘iﬂniﬁ
AUTINM TN UNINVDITUALALUTANS FltRaanudasulussdnussnaldifiaenaldissumemsuaedin
ae9guin saandasnLLWIAALES Koonpanichkij (2010) N&1291 msu%miﬁunm%{maqﬂﬁﬂuﬂmﬁbﬁﬁm@“7'1'
Auimsidldanudaynutayaniimatyd T@mawwm‘fagaﬁunuﬁaa@ﬂﬁadﬁuﬁﬂmwmmiﬁmsmu NI
THUNLEINAYNFVBIDIANT Fodwthwangd Jatuanuduialuszezen) uszrennd aanLNWITEVaY Prachuabsuk et al
(2014) WU HUINTVRITIN9 ﬁmmﬁ@LﬁuéﬁzlLﬁ:mﬁumiu%ﬁﬁunu%aﬂaqﬂﬂ@mammuﬂm’]ﬂ@Tm
agﬂm:@?’umﬂ laun @T’mms"’smﬁ:ﬁm\ﬂﬁﬁqmm LT ﬁﬁ]msm:‘ﬁﬁfﬂﬁamﬁmﬁ:ﬁﬁunuﬁﬁmfu TagInade
@Tunuwgans:mumi dsznfainmsuinnsvesasans iueu @T’mmﬁmm:ﬁm‘”’sNﬁ'ﬂ@"'u@i”unu Wi AanslA
mmé'm”cy@iamﬁms’u:ﬁﬁanﬁulmwia:mgmaumaamiﬂﬁiﬁ'ﬁmu LI uunINI9TANIT AUNITHEA LSS
ﬂ’]iu’%mimuwmi'mqﬂs:aaﬁﬁﬁwu@aﬁuagﬂﬁﬁmﬁmﬁzﬁmwm%m”rymaaﬁaﬂssmm § IO ILUINIILAZ
11)%”@13'1;\1a%wﬁ'mvﬁ'umil,ﬁaﬂLﬂmﬁnﬁsﬁﬂuamﬁWJummﬁfamsuiﬁaa@ﬂﬁaaﬁ'uéqﬁl,ﬁmfm%a Lﬁialﬁﬁwmmﬁunu
dnndas dudu

fnsuanulallIounianisuaetis wuin %U%%ﬁih;iﬁﬂﬁﬂ@ﬂmﬁﬂuslu@lm@ma‘vﬂ‘ﬂ%’WiTLL‘M’Gﬂi:L‘Y]?IVL‘Y]EI
faudaiudofiginuanyldissunienisusstulagsia FIBNITANAUNU AIUANUANGES UAT
duwjaaniznga agluszauuin Lﬁaamna\‘lﬁﬂiﬁﬂasynﬁﬂﬂ‘;LLﬂiﬂl”uﬂngiﬁaLLazﬁﬁmiﬁLmn@h{lﬁuaaﬂvl,ﬂ

anwldiFouninsuwdsuidsiaduladoimaglunsuinsasdnivldnsfivmansaniadudwiadrfisgndd

-104 -



MsaFATmamalulaiinssanis. 39 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

"L@]“’luﬁunuﬁﬁaﬂndw Lﬂu;&”ﬁﬁﬁmﬁunu YILHLANIZIAM BAUN WA LLa:mmmu’%mﬁ@mn%anaqﬂfﬁﬂﬁ

2IRNINRAEUATILAN G Immmmmauauaagnﬁﬂl,wia:mjwvlﬁamaﬁqmmwﬁmﬁaﬂiﬁ@jmiw“’u %aﬁﬁﬂ%gﬁiﬁa
su1InronIadiirlylduinndiuszuaasfianisdanisidinagntlaidued9@ seandasnuuidsves
Chaengploy and Jadesalug (2016) ANNRINITAVEI896NS bastiwianTsu i lunsdifinaunazuSnissanis
L%oﬂaﬂqﬂﬁgﬂg\mizmummﬁ@ﬁuﬁﬁﬁqﬂﬁunuﬁmh ﬁﬂﬁmmm"mﬂﬁuﬁﬁ‘ﬁ'gﬂﬂd’]@;um mMIaaa1ltined
‘ﬁvl&iai"]L'ﬂuLLazmmauauaommﬁadmwadgnﬁwwﬁmﬁuﬁﬂﬁgnmjmﬂmmu lasfumnIauSmsdansasiian
LL@m@hamﬂﬁuﬁ’m%au‘%mﬂad@;LLmﬂﬂﬁu fs'mNalﬁﬂngﬂﬁ%ﬁaﬂﬁuﬁwﬁaﬁms uazfudnazangaFuaIngo
u‘%mﬂugam‘ﬁlganjw XOAANBINULUIAAVDY Lalitsasivimol (2016) ANNRINITOVBIBIANTIUATHAAFUAINID
u’%miﬁmﬁaﬂiw@vﬂa lapaianuldiuTounmansutidyu dudsz@ninan drugunin drunianisy uas
FUNTABLALBIRNA LLa:La'%maﬁ”ﬂﬂﬁwﬁfﬂmﬂumiﬂ%migLLagﬂﬁTﬂ lrasdnsiiannulaidSounmensutstn
uazdInadanuinsalunsdufinenldad1988s seandasnLuisy Nakkasem and Pasunon (2018) WU7
sraumiaanuldilTsumamaussiusesdilsznaunspsfiauinsluaansanwuniuas ﬁﬁﬁhmﬁﬂgaq@ fa
FIUNNIABUAUBIBLNTIANTT TBIAINTAD FIUNAYNTAUNH LATAIUNTATIIANNUANEN auiIaL uazTads
FUAMUEINNITDVEIN Tz NAUNIT FanuFNNUT B FuaTInUAIEIaN laUSounInsul s U e
dlsznaunsgsfauimslwsanyaunwuniuas WaRasonesaudsnuin sanadensadisenylailsouns
nsudTureIgznaunisgsnavinisluiranyaunweniuas laun nsudaguigign ANUNELFY
AT UAIV9I02L89 WATANNTUIANTIN FaAARBINLINWITLYBY Takodom (2017) Wui1 A betdSeunng
miLLﬂw"’uﬁmﬂummmmmmaoa\‘iﬁmﬁa:u’%mignﬁﬂﬁmﬁaﬂdwg]'Lwiwvu LT ﬂ'ﬁl%ﬂ%'wmmﬁﬁagashaﬁﬁﬁ‘@
IiAadszlomigiga mMInTaIRaLINATIUWIasRudaminane Aadundadnsilnitazniadudliassaa
ANNAINTV90a0 LD uA% F0aAaaINLINKIT8aY Chaninton Supa (2018) WU qiﬁm‘mﬂuﬁaﬂ%ﬂaqﬂﬁm 9
Lﬁﬂﬁ%’mﬂ’nmLL@m@i’NIﬁmﬁﬂﬂ’h@lLLﬂd“ﬂm ﬁmiﬂ%‘uaaﬁnﬂﬁﬁmw*ﬂ'wﬂ;uﬁ'uﬁlaLLmﬁTawﬁﬁmiLﬂﬁsmLﬂmag
ARBALIAN I(ﬂaJmww:mmﬂﬁﬂuuﬂmmwé’aamimawgm‘]’ﬁmﬁ'ﬂuvlﬂazha"l,ajm@ﬁu @T@i’fuﬁqsﬁﬁoﬁaﬂfﬂaqﬂf
lumsaadunulumsaieanulaidioy seandasnuidnaas Thanarungcharoenkit et al. (2017) ﬂaquﬁH
gH9a0 ldUTun19nsua T weY 8453N931% Mr. Ice Cream ‘wmf'lL?ﬁ”ﬂmaaqsﬁﬂ%ﬂaqwﬁw”@umwamﬁmﬁ
ﬂaqwﬁmia'ﬁ”’]wamLﬁ'wlﬁﬁ'umﬂﬁuﬁ'} Lm:ﬂaqﬂﬁmiﬁwmmLmﬂ@ha Wuswinigsanulailsou
manwuﬂafﬂﬁgand']gjl,miw”uﬂU'éiu sanIninagnsdudg 9 Vlﬂﬂ%‘uﬂ@LL@:W"'@JW]Lﬁaaﬁ”'mmmvlﬁm'%w

1 R v J a v a Qs o v = a o =3 v [l
man’mmwuvlﬂ mﬂmumnaumﬁLananmﬁmwwzmﬁmm%qﬁﬂa L@l‘]JI(ﬂ wazlsrrUANUA Liﬁ]vl,(ﬂ ARSI

v Ao

miu”m%ﬁuﬂm%anawﬁ FUMITLINITZIUNINTIN @T’mmsu”m%ﬁuwuﬂmﬁ'ﬂwm: AWNNT Unw

T
mahamm Januaunusuas Nammumenﬂummvl,@LﬂmumamummuMmm asan nmstl Uy TAWN
Lmﬂaqwﬂumsmmsgmﬂamw Lﬂum:mummsw%mmmmyLLazgaLuuﬂmmswwgammnmmz
anlganslunsdfinanuvedudazianssy AiaszinanTI ILURING LLaxag;aLﬁuﬁaﬂiiuﬁﬁmﬂwﬁ'@wu viales
mmi”nga@hl,ﬁ'maaﬁuﬁ%m:u?ms m‘uquLLam@ml"ﬁdwuﬁﬁmisuﬁ'lajLﬁ'ugadw%aﬁvmﬂﬁ 8900n b S§INA b
aaﬁmtmmsnamﬁunw%amuguﬁunmmm:mummﬁ@ﬁu@‘ﬁLm:u%msvl.@‘i‘l,uﬁunuﬁ@‘h FINANNUANAIV DI
FUAULAZUINT LLa:mmimauauaqmw@Taamimwwzﬂa;ummQﬂ@i”ﬁ"lﬁﬂﬁ'@muua:zﬁﬁu ROANRBINLINWIVLVD

Phan et al. (2014) wui wihsgsfaszuzmaduladunwiaszoznanasfidasuylinagninisuimisgiuianya

- 105 -


https://tci-thailand.org/wp-content/themes/magazine-style/tci_search/author.html?b3BlbkF1dGhvciZpZD0yNTM5NjEwJmFydGljbGVfaWQ9NTM5NDk3

MsaFATmamalulaiinssanis. 39 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

Lﬂum'%"aaﬁam‘m’%m‘sﬁai%mnmamz@"’ulmzé’uﬁmnndmmﬂg‘;ﬁﬂu‘sw:ﬁuLLimiﬁgmmLLa:s:ﬂ:msLauIm
2895319 1umﬁmﬁ:ﬁm\ﬂsﬁqma’m%a%aﬂ%’uﬂgai:uu 6'1?\1@Taﬁmm:ﬁ‘ﬁaQa@i”unulmwia:ﬁammﬁﬁ
@mué’uw"’uﬁua:L%aﬂm"l,ﬂgiﬁammﬁLﬁ'uga@‘h ast19a0 IS B UNMINMIUTITH NENAR FOLESUANARNENG
atnidiaLiiad éww%’umsﬁtﬁﬁunuqmﬁ'ﬂwmzlﬂumzmmﬁuu”tyfﬁ'u‘%msﬁ‘lﬁmwuﬁm”tyﬂ”umzmummam§uﬂ"1
LazUINI mi@‘hmmﬁunmaa?mﬁmazmﬁwmmﬁunwadﬁuﬁ%wiamﬁ@as_hdmjnaua LHAN B USLANIZ D
NAAA AN ANNANBIUATVBIFUA AIVUANGIVBIFUM ANABINITVBIRNAT winnannsnaasuandu ey
FuATdaInN1327y FaAASaINLIUISLUaY Alsoboa et al. (2015) WU ;ju‘%mﬂaau’%ﬁ'ﬂgwaﬂﬁﬁmmﬁﬂﬂu
Uszinaaasuan ﬁm‘sﬂi:ﬂqﬂmfmﬂﬁﬂmiﬁ@ﬁunm%maﬂq‘ﬂﬁ‘mmmaauNaﬂimu@iaﬂi:ﬁwﬁmw
1um‘sm’§ﬂ‘uLﬁm‘u‘*ﬁ'wLamriauﬁﬁ]ﬂ‘ﬁmﬂﬁﬂmiﬁ@ﬁunm%anaq‘wﬁ G'fiwﬁLLUiﬁﬂﬂ“’mﬁd;‘ifu'%mil,ﬁaﬂmﬁwmi
ATIAFOUNANITENUAD AU A RN IS BINANTENULAZANUFNR TR ONaN3A I UszanEatwnenisdu
LazdIsRNTAINNIINITARNA a:ﬁau’tmﬁu'jméﬁmnﬁﬁﬂmﬂﬁﬂmiﬁ@ﬁunm%maﬁq'ﬂﬁﬁmﬁunu
Qmé‘nwmzmww:mli FUINEIQARN Aannuiinigefevesiud anuidoiulunszuiunisnaaaIueduin
A998 wazUane il wasn1TUSINIRaINITTe o dusnumeianiaisnanldUssun1In1TuY 9
ldanefdsziniaw dmsudunstnyddununislsemedn Lﬂumzmuﬁmiﬁy%ﬁmiﬁmUlﬁﬁu"?mﬂﬁ
ANNAAYAUMIIATIRRAUNY anIWKIaRaNNINIWITs nsdudiudununiafnuadununazaunas
L%awimﬁunu mm‘i”’mgaml,ﬁuslﬁﬁ'uﬁuﬁw LAZUS M SRR WU NTZUIWNTHAALA RZ DA B WA T TUNI T2
Lﬁau%ﬁwsﬁunuiﬁﬁn'jﬂgiLLm FINALAAALTZENT MNNNINIUT 9% FIxaanaadnL9IWIs a9 Suphatranon et al
(2019) wuin snnwaasenildouudadlurisnslusazanouan u”mu%ﬁunumﬂsﬁqm@hﬁuwmﬂéwﬁmﬁiami
WAIANUFINITANNNITULITY AIUAUNBUAENAN TaLlwIUYasfang laun TAUTIINMIS Ui V0I09ANT
mmj’tumw%maﬁunu srUURsRBINAAansUSIIETn LR LasusInaaun1InIsuYIT AL Sauutasagng
037 a:ﬁau’tﬁﬁudw;ju’%mmam%aguua:’l,ﬁmmﬁm”rgwﬁ 4 723y WAZRDAARBINUIIUITLVDY Phromket
and Vichasilp (2021) W11 ﬂaqwﬁmnﬂu@’ﬁwﬁwuﬁunuﬁaslm\ﬂﬁﬁuﬁmm@h Usznaudiy nIdan1ingay
AT NNIVHFEINILIIAN m’m@é’funum’sﬁmmé’aﬁuﬁﬂ PfdoUszans WM IsHinen va93mnAsrwanans

(% v (%

wazrwiadanlulszineln mf]uﬂaiﬁ'wé’ﬂsl,umimal,mmﬁmﬁ'maUqﬂﬁm'nﬂuti’ﬁﬂmmunumﬂmﬂsﬁuﬁmm@h

aU
Lﬁaﬁﬂﬁﬁﬁ'ﬂﬁéfunumiﬁﬂLﬁmmﬁ@‘hﬁq@luq@m%mm ﬂaﬂqwﬁmﬂﬂugﬁwﬁmﬁunuﬁa U‘l;iNISﬁLLmqmm
Lﬁﬂaﬁuﬁunui’suﬁa@aqLflumia@]@Tunul,muﬁaﬂifzmumi

a a o 6 a

wanIMAMITYTAUNWTInagns drunsigddunuqmnin Janudunuiiasnanznuidauny

(]

)

anwldilsaunanisussiulassan esan miﬁ’rﬁﬁunuqmmwLflum:mu@i”mﬁnﬂu’%miﬁmw'%miﬁu“qu
MiuRuUszUIMIIaMIdunrlunIzuIuMIHAafUA nsaanuuuFuA1 MInaiandauazunasinnau Muds
VIARBUAMN NILIUMINARRUAUAZLMT Moiefesfieniinasgu ussmsUsudpqaimninud uilafud
LLazﬁm‘sﬁNﬁ@lvl,aivl,éfmm‘sgmlﬁﬁqmmwLLa:Lﬁ@ﬂizﬁ“n%mwmi uazEN30§ 19N lelUSuunemsua s
FaAANBINLUITWITUVEY Laphan et al. (2020) WU N1TUTAITAUNUQMATWEIMTUTIA Ul szinalng
luudazgsfe Geuivnsgshataiasltliuacdiannseting dmsimsuiwsdunullszgndldaunszuaums
Y MINAAFRALAzUIMT tlainuauluuy MINILRL MIAILAY LAEMIN@MAMATNTEIFUA LA

a v a v ] a 4 v a v a a AI A/
usmsmmina@munumwammﬂﬂamwmw Lﬁal%ﬂﬁiﬂi%’]i@l%nuﬂMﬂWWﬁﬂi‘&:ﬁﬂﬁNﬂ UMNYIVW LR

- 106 -



MsaFATmamalulaiinssanis. 39 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

§EAANBINUINHIVBUDY Ussahawanitchakit (2017) Wud1 Mgy TdunuamwnIindnansznutiiuands
mm’%msmuﬁ&juﬁuqmmw MTLENTUVOINANA UAZHAMFHLARITUNIINITARA BONAING NNTUSHNTNUA
YU UM INEINAdaNN NI IANTLATNTHENTUTBINANA FINAGENTALARIIUNINITANNA Foim Aanns
ardastaaTIninenIadiainiwalunmInawnazmadszend 18 mytyddunugmnnlifideziindus il
msqwamw‘hLﬁuawuﬁﬁiuanwwLnﬂa’aumaﬂ’mmqm”u

MUY TauNuIBInagns drunsiyfdunuisasiiondanme uazdrunisdgddunuilinung
ifanusunnsuaznansznudsuintuanalaiouniemauastulasya Wesen snwwiadounusstw
‘mammmﬂiuﬂ%gﬁuﬁmmmfﬂmmma’%‘uamm@laﬂﬁmwugumamn‘fmmwg&miﬁﬂmwuaauvl,aﬁmﬂ
anumamiwanalulad %amiﬁnﬁﬁunmaﬁ%ﬁwﬁmﬁ'mSVTLﬂum:mu@i’mﬁmﬁlﬂumimaLLNuLLaﬁme:ﬁ
ﬁunmfdu@imuéwLLiﬂﬁ%@fiaumiwﬁm wﬁww:nmﬂwg‘mma MlrTzuunwsinvasmssiulidyssantaw
ﬁﬂﬁaoﬁﬂsmﬂajmmmmuqmiﬂ?j”ﬁh w%a@i”unuﬁﬁ@%m'mmnﬁaﬂwﬁmﬁuﬁ’ﬁ LLa:u'%miﬁLmn@mmn@: N
ItAadssantainwuazanulaiyIoun1ansud s seaadadnuIwiIduvad Knauer and Mdslang (2018) Wuin
dunuinstiandanmriez ldsunmssenivlunmng e udnaljiGinadia ﬁLG"auvLWaumm%m‘iﬁ'ﬂmiﬁunu
Lﬁ'alﬁmigl,ﬂmmﬂﬂﬁ‘ia‘i’@miﬁunu %0Q’U%msu‘%i&'ﬂluﬂi:mﬁmaiﬁuﬁmmau%’udwﬂ‘iﬂﬂ“nﬁmaaﬂaqwf
nmatyfdunuisasfianianmeisinadonisioiinnfadildine luasdnsludiunisivdsziu dqldie
FUNITAAANRIBUIRUNARAINITUIANT Lm'vl,;timNa@iam:mum‘sﬂ‘i:Lﬁuﬁunuﬁaﬁwu F9ldmunase
A ldtUSounmenmsuastule LazreandadnuIwIae Ussahawanitchakit (2017) Wun M TdunITIa
rdInadadszininiwaatasdns Anuniwnudadi myuTIanang uazkan1IdLiinusesgIiaTanuad
ﬁamﬁ‘hLﬁuﬁaﬁmaﬁﬂ%'wmmua:é’nsmwﬁﬁqm@hmﬂizqn@ﬂ%:uumiﬁzﬁﬁunmwi FIudSUMIILuae
MILANUULARDATINTIANRAN UK Lﬁaaﬁuagﬂmﬁ@mmﬁ'}L%ﬁJmeami@‘hLﬁmmﬁiﬁﬁ'uaaﬁm laizunTa
ﬂ'suqmi'ﬂ’ﬁ”ﬁhw%aﬁunuﬁﬁm‘fumnmﬂﬁaﬂNﬁ@]ﬁuﬁ”’lLLa:U%msﬁme@mmn@jmju ﬁunmﬁuga’fﬂsjdwaw
daanaldidIounemauaietn uszdunistyddunwhnans 8990 mavggaunwihwinodunszuiwns
maLquLLa:mﬂﬁﬂmamm%msﬁﬁﬂs:ﬁw%mwmaaﬁu?mﬂumiﬁ'}mmﬁunuﬁuﬁﬁﬁﬁmuﬂmﬂﬁmauﬁw
luaa1afdn13uaetn wazanmIanlanisnisasna LLa:‘fuayjﬁ'ué'ﬂwm:mmmﬁaumwmhaﬂuaaauﬁw
T2AUNITUUIT @Tunuua:ml"ﬁdw n13IAILAY ﬁunmm:mmﬁuﬁ’wLﬂuvlﬂvlﬁmﬂ%%avl&imm‘mmuqu"lﬁ
ondmansznuniauglasialunsdjianuldifedszininwgegald saaadasnunuiibaas Swatdikun and
Phonikornkij (2019) w1731 amwmmﬂw”uﬁ?mmmadq@m%nismﬂ%aaﬁﬂﬂsJ ﬁ'}lﬁmw%miﬁunu%uﬁu
mimauauaamﬁwﬁaamsmaagnﬁmﬁﬁmqmmwmaaﬁuﬁ’]LLazﬁm‘ﬁmm:au %GQU%%WiﬁﬂﬂﬁiﬂiZQﬂmfﬁwq%
wWhnanorasnams lwmsnukundanuwst mseiunsnea LATMINILANAUN Y faHAlANIELARIulayIN
P8ININTT UALHBAANBINUIIHITUYO Sriwichien (2017) Wudin nrvuTnisdunuidinune J&iua
anulaidSounianisud e AUHAUN® AILEUIIUNINAATUAILATUINNT Imﬁﬁunuﬁ@‘ﬁﬂdﬂ@;uﬂiafu
FUAMUUANAN FUATRIOUINITUAN WS N LAY @”ﬂfuﬁu'%miﬁqsﬁaqmm%mwmmﬂuﬂszmﬁ‘lﬂﬂ AT
anudmanlumsiwianssunsamaluladluniseanuuunsnianuiisninga ﬁa@ﬁunuﬁh}ﬁalﬁﬁmmm

anUulEmaljianuiieeuauasnnudainiszasgndmiauafuduazuimmnigunmlunminei

- 107 -



MsaFATmamalulaiinssanis. 39 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

U
ag'ﬂ LAzUDLABD LIS

1. a7duanI VY

& A = v o

WITpadHanTIdnaNiandeaed iNadnsn iy ddunudinagns d1un1uTnisguianssy

U q v q q
a o oA o o ¢

dunIyidunuquansue uazdun1dyidunuiisldqmdr Sanusunusuaznansznuifiuinny

@ q

a 6 '

mwvl@ﬁﬂ%'ﬂumamwLL“JJ'W”WUaqqsﬁﬁl'ﬁ'ﬁmmmﬂulu@la”lwwé'ﬂﬂ%'wmmaﬂszmﬂvl'ﬂﬂ uderiudiunydsfis
nansznuidiauainadinday ldun dunmainyddunugunin lududdsznaunisdesdszyndnszuiugingg
Wanudaguszgaiunslianziyaddunuuazdnlsislunsdiiivnuueudazfianm LLaf:&jaLﬁuﬁa}ﬂsmﬁ
aﬁ’nga@mﬁ'maaﬁuﬁ’mazu‘%ﬂﬁ sanalwasdnIaunInaadununianIuguaunIaINTELIRNINEAFUAUAZ
u’%mﬂuﬁunu‘ﬁ'@‘iﬂ FINANUUANANVBIFUFIUAZLINT UAZEINNINABLEUBIAUADINIANIZN]NVBIZNAT
letaauuazdifin aoin HuInirgsiafadaslienudmdyiunsnyidunudinagnt Lﬁaﬁ’wmua:ﬂ%’uﬂgo
WwIN9 UL Iinsaunw ﬁnvl,ﬂﬂizqﬂ@ﬂ’ﬁ“’lumsu’%miaaﬁm Watfaanudnsalumadufinnudiands
duddluszazon
2. daianaunziBonlaing
2.1 daanaunzidounlaung

Huwisvesfiams m‘sﬂ%’uLﬁJ5ﬂuLLmﬁ@lumsu?msﬁunumw§m1ﬁaam§’aaﬁ’u Jlunugsia
ANBIEMIE AR LazRMWM I ST Ulnaa0 Imﬂaqm‘miﬁ%miéfunmflum'%‘aaﬁ avhlTsfafinszuiuntinda
Aifidszdninn ﬁmiwaﬂﬁuﬁ”’]LLa:m‘ﬂﬁu%miﬁﬁunuﬁw AMNINEUAIUAZNITIADTNNTFI AoUAUBILAZ
sivanuisnelagagalinugndr afeanaldidSoumtaniiguisiuluaae uazairsnanauunuinlyle
athatiuiu

2.2 dal@waunzdnsunsiinantsIde 1y

2.2.1 guiwispsiamsinstnddunudinagns ludunsuinisgiuianssa dunninyd
dunugmansuz dunIyddunuiaianianmed dunmsdyddunugunin dundnddunudimang
wazdrunsyddunusisldgmdn undszgndldluszuudunuiBanagns Watasiuauianaianse
aaANUREMIBYNNIZLINMT uazaiana ldidIounemaugelu

2.2.2 Qu%mwjﬁamsﬁﬁwumiﬂ‘@%@i’unm%anaﬂqﬂﬂ%mﬁdLa'%uﬁ’@ummul,ﬁs'sﬁ'u
MIVALATHULIING MITVUUHK MIAATIZA MIAAGUNL mia@ﬁunu@hUmsmuqumiﬁﬁmuuazﬁansiwﬁﬁ
fauaNNFIAYtan Lﬁaamﬂmiﬂ’rﬁﬁunm%aﬂaﬂqu fonufsatasuazaunsaaiouiisszanininuas
UszAnBualdiduatineg sroldiuinaadulalumduiunivldaiamunzay

2.2.3 guinapsfamilianudayaastoyaninatnyd lddayanedudunuliaenadony
MIVIMTNU Icﬂm%auimm‘m%maﬁunm‘ﬁaﬂaq‘nﬁ“qﬂs:uu LﬁiaiﬁﬂﬂsﬂﬁﬁammazmiﬁwLﬁmmnﬂﬁamiuiﬁ
AaanaldidSoumansusistu uazsnszdunanivanuamansawazdnanwlumsinilsldaaiiu somaly
myvimaiadszaninwuszlzaninagigadoasdns

224 Qﬁmiﬁqiﬁamsﬁﬂmmqﬂﬁﬁmﬁ'un’mu”tg‘ﬁéfm;m%maﬂqﬂﬂﬁ%ﬁﬁdﬂﬂﬂ@ﬁﬂ%ﬂﬂ

mamnniw”u’tumsﬁﬁunmaaﬁuﬁ”’] LLa:u’%msﬁ@hﬂ'j'm'h@;Lmjw”u 390770 laatauvaIRuAIRIa SN

- 108 -



MsaFATmamalulaiinssanis. 39 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

(3

Iifiqmen ad9szuunandalasii mﬂIuIaﬁﬁmﬁandwLm:u’%mﬂﬁuﬁQﬂmﬁﬁmmﬁmmiﬁmw Dafiuado
Nami@‘hLﬁummaaaaﬁmasha?iamU’L@Tama:msuﬂw“uﬁgmm‘l,uqﬂﬂﬁ]qﬁu
2.3 Faranaunzdmsumisaassaalil

2.3.1 msfnsluaninanisiivvauiaanisine lududu 9 Lﬁaﬁwﬁagalﬁﬁuumma
Tumsddinnuuszusmaiesisanyldssumensugati

2.3.2 myisuluaninaalsdnsnansznunsaessauniaonnu s ounionsugetn i
misaauladinagns nstydandt natyBeus wwpsudszannuuudduig ssuuaugunsing udu

2.3.3 MIIT0ATIN ;ﬁﬁ'ﬂﬁﬁuwwﬁLLﬂsmnmi'ﬂummﬁmmswﬁomaﬁﬂﬁ]ﬁ'ﬂﬁuﬁﬁ'mﬁad

a Qq: 1 e § Ui Qs a a { 4 o 1 { v t&l
mMyI9unIae L a’]"i]‘Vl‘LJ'ﬂ"Ju@l’JLLﬂSSuNﬂ"IjﬁﬂH’]ﬂUUS‘U‘ﬂﬁ]’mqiﬂﬁ]ﬁu6] Lﬁamvl,ﬂgmw 1823 MNIINANTIDU

LONAITDN9DY

Aaker, D. A., Kumar, V., & Day, G. S. (2001). Marketing research (7th ed.). John Wiley and Sons.

Alsoboa, S., Al-Ghazzawi, A., & Abdulhakim, J. (2015). The impact of strategic costing techniques on the
performance of Jordanian listed manufacturing companies. Research Journal of Finance and Accounting,
6(10), 116 - 127.

Baharudin, N., & Jusoh, R. (2019). Implementation of target cost management in a nonjapanese environment.
Qualitative Research in Accounting and Management, 16(1), 35 - 59.

Baotham, S. (2015). Accounting research (1st ed.). Triple Education.

Black, K. (2006). Business statistics for contemporary decision making (4th ed.). John Wiley & Sons.

Chaengploy, W., & Jadesalug, V. (2016). Competitive advantage strategy in coffee shop business of retail
entrepreneurs in Muaeng district, Ratchaburi province. Veridian E-Journal, Silpakorn University, 9(3),
1331 - 1349.

Hair, J. F., Black, W. C., & Erson, R. E. (2006). Multivariate data analysis (6th ed.). Pearson.

Hassan, N. H. N., Muhammad, N. M. N., & Ismail, Z. (2011). Strategic management accounting practice in Malaysia:
Case of manufacturing sector. Journal of Finance, Accounting and Management, 2(2), 23 - 38.

Koonpanichkij, D. (2010). Strategic management (3rd ed.). Chulalongkorn University Printing.

Knauer, T., & Mébslang, K. (2018). The adoption and benefits of life cycle costing. Journal of Accounting and
Organizational Change, 14(2), 188 - 215.

Laphan, K., Wangcharoendate, S., & Nilniyom, N. (2020). Effects of quality cost management on competitive
advantage of electrical and electronics businesses in Thailand. Journal of Accountancy and Management
Mahasarakham Business School, Mahasarakham University, 12(1), 31 - 41.

Lalitsasivimol, W. (2016). The structural equation model human capital development affecting the competitive
advantage for performance success of private businesses in Songkhla Province. MUT Journal of Business

Administration, 3(2), 79 - 99.

- 109 -



MsaFATmamalulaiinssanis. 39 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

Mahdi, O. R., Nassar, |. A, & Almsafir, M. K. (2019). Knowledge management processes and sustainable
competitive advantage : An empirical examination in private universities. Journal of Business Research,
94, 320 - 334.

Nakkasem, W., & Pasunon, P. (2018). Factors affecting the competitive advantage of service business
entrepreneurs in Bangkok. Veridian E-Journal, Silpakorn University, 11(1), 2148 - 2167.

Oyewo, B. (2021). Do innovation attributes really drive the diffusion of management accounting innovations:
Examination of factors determining usage intensity of strategic management accounting. Journal of Applied
Accounting Research, 22(3), 507 - 538.

Phan, T. N., Baird, K., & Blair, B. T. (2014). The use of success of activity-based management practices at different
organizational life cycle stages. International Journal of Production Research, 52(3), 787 - 803.

Phornlaphatrachakorn, K., & Na-Kalasindhu, K. (2020). Strategic management accounting and firm performance:
Evidence from finance businesses in Thailand. Journal of Asian Finance, Economics and Business, 7(8),
309 - 321.

Phromket, C., & Vichasilp, K. (2021). Cost focus strategy using value chain and market planning capability affecting
operational efficiency of small and medium - sized enterprises in Thailand. Parichart Journal Thaksin
University, 34(1), 89 - 102.

Polinhom, C. (2020). The impact of using strategic cost management tools on competitive advantage and
performance of companies in business in industrial estates in Thailand. UMT Poly Journal, 17(1), 317 - 335.

Porter, M. E. (1985). Competitive advantage : Creating and sustaining superior performance. Free Press.

Porter, M. E. (1990). The competitive advantage of nations. Free Press.

Prachuabsuk, J., Sirisom, J., & Phonnikomkij, N. (2014). Effect of strategic cost management on operational
efficiency of packaged production business in Thailand. Journal of Humanities and Social Sciences
Mahasarakham University, 33(1), 26 - 35.

Sangkatat, S. (2019). Strategic cost management of the product organization in COVID - 19. Journal of Humanities
and Social Sciences, Rajapruk University, 7(1), 1 - 13.

Srisaard, B. (2011). Basic research (7th ed.). Children's Club.

Sriwichien, T. (2017). Effects of target cost management on competitive advantage and performance of foods
industry in Thailand. Journal of Humanities and Social Sciences Mahasarakham University, 36(6), 204 - 217.

Supa, C. (2018). The effects of employee knowledge and skill development on competitive advantage of private
hospital in Thailand. Journal of Accountancy and Management Mahasarakham Business School,
Mahasarakham University, 10(2), 125 - 137.

Suriyasarn, T. (2017). Effects of cost of quality management on improving services and customer satisfaction of

hotel business in Thailand. Journal of Modern Management Science, 10(1), 138 - 151.

- 110 -



MsaFATmamalulaiinssanis. 39 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

Suphatranon, S., Phornlaphatrachakorn, K., & Partook, K. (2019). Affecting factors on value chain costing capability
: An empirical evidence of electronic and electrical appliance businesses in Thailand. The Golden Teak :
Humanity and Social Science Journal, 25(3), 114 - 130.

Swatdikun, T., & Phonikornkij, N. (2019). The impact of strategic cost management techniques on firm performance.
Kasetsart Applied Business Journal, 13(19), 43 - 58.

Takodom, A. (2017). Relationships between new product development strategy and the competitive advantage of
information technology businesses in Thailand. Mahasarakham University.

Thanarungcharoenkit, P., Somsophin, S., Klamchana, T., Chaebua, W., & Jadesadalug, V. (2017). Business
strategies for creating competitive advantage of mr. ice cream restaurant, Nakhon Pathom Province.
Veridian E-Journal, Silpakorn University, 10(1), 1152 - 1167.

The Securities and Exchange Commission. (2023). Thai listed companies of operators. Retrieved February 16,
2023, from https://www.set.or.th/th/education-research/research/article-paper/main

The Securities and Exchange Commission. (2023). Industry group and sector. Retrieved February 16, 2023, from
https://www.set.or.th/th/listing/equities/industry-sector-classification

The Securities and Exchange Commission. (2020). SET CEO survey (Special issue : COVID - 19). The Securities
and Exchange.

Ussahawanitchakit, P. (2018). Strategic costing and business growth : Evidence from beverage businesses in
Thailand. Journal of Accounting Profession, 14(42), 52 - 68.

Ussahawanitchakit, P. (2017a). Life cycle costing as a strategic approach for achieving firm performance: Evidence
from software businesses in Thailand. Journal of Management Sciences, 34(2), 1 - 27.

Ussahawanitchakit, P. (2017b). Quality costing and marketing performance: Empirical evidence from ISO 9000
businesses in Thailand. Journal of Graduate School of Commerce-Burapha Review, 12(1), 145 - 157.

Wangcharoendate, S. (2014). Strategic cost management in the globalization. Executive Journal, 34(1), 60 - 68.

Worakham, P. (2018). Educational research (9th ed.). Takkasila Printing.

- 111 -



MsaFATmamalulainsianis. 99 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

N3aaaWlTaLASaIE1819M 1% Facebook 209ThnAN®N

o ¢

AMZINYINIIIAMST ARIINLIELNBAYI lagaasnsal Tunszsglans

Cosmetics Purchasing Decision through Facebook of Students in
Faculty of Management Sciences, Valaya Alongkorn Rajabhat University
under the Royal Patronage

o € 6

aAa = L a a =y a [ a
|, 5Asak wEnwEws”, lsfnn Raenaaiy’, 513 Saulaning’,

5aNA3T NIARDTWY

LA YA’

Wiranpat Mongkolamnuay?, Thitirat Wongkalasin?*, Chotika Chimgnamsert?,
Tarika Rattanasophonit® and Nanita Sombut!

Received: July 11, 2024; Revised: October 16, 2024; Accepted: November 16, 2024

UNAnga

Aa o A o A = o A, ] o A dy A o 6 @ &
mﬁ'mUmmmmqﬂ‘s:mmwaﬂﬂmﬂmma\‘lwa@amm@aﬂwamemmaaauvl,aumaauﬂﬂﬂm
Aa a a a % 6 a & 1 6

ALANYINIIIANTT IMINNRDITAYD lapaanaol luw*i:ﬂgﬂnm Huuwaanasy Facebook lauisznns
nlslunsfine e wnAnwszaulSyane3Tuda 1 - 4 asinennissams swingsenonga lageainsol

[ A o ' [ ' a o ° A @ & A a
sLuWi:ﬂ"gﬂnuﬁ’ mmﬂuﬂﬂ@umamﬂum‘nw FI%I% 384 A% NMUUBNANBIAILATWIN 1 - 4
AMZINEINITIANT W InenasTA)Y lasesinsal luwszngUansd Niesdeiaiasionseanlakiiuna

6 va A 1 Qs 1 ] v ] < 1 o
uwaaWasy Facebook lasldinsgudradraunuldldanuinenidu mnnisguunnianzaslasinue
wa ' o ' Aav Ao & o o A aad A v
Auandavasnguaiadg uwitsildifvdeyalaslfuuuseunia Seafdnltlunistianed ldud
sadawsIniw uazafdiBiagunuiianasausundziulasldnmadioufsuduaiosznitngudiadieg
sasnaunidudaszainnu N133ATIzRAMN VLU TUTIUN9LA 87 LLG:ﬂ’]i%LﬂS’]:ﬁL%Gﬂ@]ﬂEIEILLUUW‘I@‘QRL
NANNTITENLIN ﬂaﬁ'yiagamuqﬂm laun iwer oghd JrauTwl LLaziﬁleﬁmﬁmial,ﬁaumaagjmauLmuaaumu
ALANANINUEINAAANITAaaRlaTaLATaIR 0 90an el I wuNaaN sy Facebook liuand1an
agviinpdAyNMIsDanzay 0.05 uazfadudInlIzauNIINMIANMATINIK 2 durinun leun dumeuas
AUNITFILFTUNITAAA NEINadanITaaaRlaTaInTasd1a790au Lt LLNaaWasy Facebook lwn1duan

o o

2RI A YN IRRANIZAY 0.05

ad@rag: nsaasulade Taddindszauninmiaaia n3asda19eanlal Facebook

T ganmsaana aszinalulainssans awinsasmnaluladsuseadann ?ﬂmmq'%uw{ Marketing Department,
Faculty of Management Technology, Rajamangala University of Technology Isan Surin Campus

2 NIy anzinenmIsants wnineasnangs laveasnsal luwsemgdausd, Accounting Department, Faculty of
Management Science, Valaya Alongkorn Rajabhat University under the Royal Patronage

3 grmsians amzinalulainsaans awinsasmaluladnousaada Insniuegiuni, Management Department,

Faculty of Management Technology, Rajamangala University of Technology Isan Surin Campus
*Corresponding author e-mail: thitirat@vru.ac.th

- 112 -



MsaFATmamalulainsianis. 99 5 atiuf 3: Auenow - Fwnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

Abstract

This research aimed to study factors affecting cosmetics purchasing decisions through Facebook platform
among students in Faculty of Management Sciences, Valaya Alongkorn Rajabhat University under the Royal
Patronage. The population of this study was undergraduate students from years 1 - 4 in Faculty of Management
Sciences, Valaya Alongkorn Rajabhat University under the Royal Patronage. The sample size consisted of 384
students from years 1 - 4 in Faculty of Management Sciences, Valaya Alongkorn Rajabhat University under the
Royal Patronage, who had experience purchasing cosmetics through Facebook platform. The sampling method
was non-probability sampling using purposive sampling with specified sample characteristics. Data were collected
using questionnaires. The statistics used for analysis included descriptive statistics and inferential statistics to test
hypotheses using Independent Sample T-test, One-way ANOVA, and multiple regression analysis. The research
findings revealed that personal factors including gender, age, academic year, and average monthly income of
respondents showed no significant differences in online cosmetics purchasing decisions through Facebook
platform at the 0.05 significance level. Only two marketing mix factors, which were price and promotion,
positively affected online cosmetics purchasing decisions through Facebook platform at the 0.05 significance
level.

Keywords: Purchasing Decisions, Marketing Mix, Cosmetics in Online Platform, Facebook

VNI

msBefudmniuliludialsziuanunssdensaenlaian 9 lanaodusesneideinin
wodAnssumdyssuanludinvasuilnalugaifagiiu (Electronic Transactions Development Agency, 2021;
Srisaengcha & Phutacchote, 2022; The Standard Wealth, 2023) Lﬁaw‘fmamumiﬂimmw I7TUNAVD
\Wa'lhsa CoVID-19 Avnlwnstensdusnoeulainaeindestnd (Marketing Oops, 2023; Workpointtoday,
2022) LL@iﬂizLﬁuﬁmaulaifuagﬁgammmm‘iﬁ'ﬁvamUaau'laﬁﬁﬁmnﬁﬂ@agﬁaﬂ 9 lunnd Famnuszdinda
Hammmﬁm”tymaamisﬁammmdauﬁwé’ﬂHm:ﬂ”\‘mdnifuwud’m’ﬁ%amﬂﬁuﬁwaauvlaﬁs:ﬁ'ﬂaﬂﬁgamga
fadszunme 154 SIUA1ULIN a%w%’uﬂizmﬂvlﬂﬂLLﬁami%amUuuaauvlaﬁﬁﬁgamgaﬁa 4 SIUEIBUIN
(Panjamanond, 2023) Fafoindudadinidswinlitesiguni nansd1sInuin nstedudaonlail
1895U3lnas17InoH % Social E-commerce fidnsndiuiauns 88 leisunudgasginvesrialan
(Workpointtoday, 2022) a1auaasliauwiduilnamalngldlinmafanldiudaiuresauiutamseanlad
§1UInIN FOAAREINY O'shea and Tungsawat (2022) AWLAIN1IFAANTTNMIMIAMAWAT e BFInY
soularifanusuiusiunganssansdeaudeanlafanninaiesdiofu 9 3w myvnsemarw Iyl
L uad I@Maamdm's%amUﬁu@‘ﬁaauiaﬂuﬂaqﬁuﬁ@ﬂimaum'il,ﬁaﬂsl,“ﬁifuﬁ%mﬂgml,uu Snnae
ﬁmﬂﬁanl‘%aamamwﬁ'ﬂwm:madmg'zuLff'mmﬂﬁﬁmmﬁmmiﬁmn@haﬁu (Panjamanond, 2023)
I@]mia\‘iﬂﬂdﬁlﬁ’ﬁﬂ%“ﬁmﬂ’mmﬁ’mﬂ’]ULL'U‘U E-Commerce baT Shopee, Lazada, 7-Eleven Online, Omni Channel
YOIRWFTIWTUAIAS § (Marketing Oops, 2023) %38 Kaidee (NE Tech, 2023) wonaniesdtosmemeFud
W11 Social Media léLri Facebook W&z TikTok (Sirimonta, 2023; The Standard Wealth, 2023) Instagram
(Sirimonta, 2023) Line (Workpointtoday, 2022) ande %awamiéﬁ’swaa Electronic Transactions Development
Agency (2022) WU Faanerisfuateanlaiinm Social Media Lﬂuﬁaamamﬁ%’ummﬁwmﬂﬁq@] LR
unaawasu Facebook ﬁé’mwa’hummﬁwagﬁ%ﬂa: 66.8 ’30a’]’i]ﬂﬁi’]"lvl,ﬁ/’j’m’]iﬁﬂfl:}’]ﬁ\‘lﬂ”n&lﬁ@]Lﬁ%ﬁ%ﬂﬂﬂﬂ
ﬂagu"’uﬁ@ia%@ﬁuﬁﬂmu Facebook '«J:ﬁﬂﬁLﬁuﬁaﬁﬂmaﬁﬁmﬂfﬁuﬁﬂwﬁmma Facebook 81313015067
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ngugu3lnalu Generation Lﬂumjuﬁﬁwqﬁnﬁwﬁaﬁuﬁmauvl,aﬁmﬂ‘ifusluﬁwLﬂﬁiﬂuﬁmvlmma

A o A X o '
2048 w.a. 2566 H8aTNANNTRTBEAL 32 3NN lATUIAA DY (Trade Policy and Strategy Office, 2024) Tag
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aunduide ndundenyszning 10- 21D (SET, 2019) lasanngnguilnanguilifandafudd

] [l lﬂl 1 54 1 = v v [ 1 v o Y va Qs a g]
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(Wemmdsiia, 2564) I@]UNamiﬁﬁﬁwwuhgnﬁﬂﬁ‘hmu%Ua: 83 fimyasdannumI UM lus9naunas
o A

aafulada (Workpointtoday, 2021) wananidudsiaud 3 iguslnangu Generation Z AunTaritutanid

@ @

8 1A30981879 (Thai PBS, 2022) LLazpju‘ﬂﬂﬂmjaJﬁﬂ'aLﬁaLﬁu'jwmnﬁaﬂﬁﬁa§uﬁﬁmﬂ°ﬁadmaaauvlaﬁﬂfu
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Strategy Office, 2024)
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aggasunan lelA Facebook waz TikTok LLiT’j'lmmﬁw%aﬁuﬁwaaQu’%lnﬂﬂsjuluﬁam’waauvl,aﬁchu TikTok
asudunnitadnuiioulugeinig Facebook (Panjamanond, 2023; Trade Policy and Strategy Office, 2024)
g zunaanasuasnanadanululuazliarnuanasinanninlun1sTusuEudn (Anderson, 2020)
LwimnfugﬂLLuumﬁﬁwmmmuwaQWﬁN Facebook nauausnaslfisonimnuznigldnulauninni
TikTok LT msmﬂwamﬂlﬁ;ﬁu minaugasansusilulnadans 9 launnin udu (Hase et al,, 2023) n1s
Help Center Meta (2023) £9n&a1731 suvlafmsnamndonlssmsfansiudnitunaanaiy Tasdud
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Reels ladnale 3981308170730 ;jﬁ‘s:ﬂaums‘ﬁ'mmﬁuﬁﬂaauvlaﬁmmiaama Facebook fnadUvzay
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5ammﬁaamﬂaa;§é§a‘fu maaL’%"uvLeTmﬂmﬁﬁﬂmﬁaﬂaaﬁ'ﬂmﬂluﬁ%aﬂaﬁﬂmuqﬂﬂamaq;EU%‘[m fissnade
mMafiawg@anssun1suslae (Saerirat etal, 2017; Samithikrai, 2010) uamnmfu@?ﬂi:ﬂaum'ﬂumﬂ'n;iﬁasTdvl@Tﬁﬂ
10309 e ulsEnmMImIama 15 atas B uLlsEnmemIama (Marketing Mix) anlgnissfrsidnanesdalae
ﬁa:dwmmaa%ﬁimvﬁﬁnﬁm (Saerirat et al., 2017) LLa:ﬁ'\ammmi“ﬁaﬁ”ﬁaﬂﬁjﬁﬂé’uﬁwvl,ﬂ;jmséf@ﬁuh%a5ﬂﬂ%?{l
%%a%a%ﬂuﬁ'q@ (Kotler & Keller, 2016) uwINAINaIeavi LM fangwi Léaaﬁnﬂm:dauqﬂﬂamaa
Huilna waztTaspamlszaunmimsaaafiaunsaleleasslunsnszuiumisasuladevesdudaunssug
08191A30981819 f’ﬁal,ﬂuﬁuﬁwﬁﬁmimiw”uas‘wEuLLiﬂumm@aau‘laﬁ

LL%’J‘Y]'NI%ﬂ']iﬁﬂH’]ﬁG‘.IJ%UVWE]\‘iLﬂ%adﬁ']mdwi’]ﬁwuluﬁ%qfuifu umdnmfafadusinyanaved
Q"u’ﬂnﬂﬁdawaiﬁﬁmm‘”@ﬁula%‘vaLmzmuﬂi:awmommm@§uﬁ”’1Lﬂ%dﬁ%’]ﬂﬂﬂ%ﬂ%ﬂﬂﬁ%’m‘imms
IRt (Arunyakanon et al., 2021; Choeisang & Jaruthaveephon, 2021; Kruesa & Jaruthaveephon, 2023)
G'fiamié'@fa"wmﬂﬁuﬁmf,g;m"’aﬂmﬂuﬂfa'«g‘ﬂ'w,ﬂumifﬁmmsJmumaaauvlaﬁLﬂumuMzy'd’aﬁndn’[uiwéfu
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ta30sdansoanlal uaznisaadulede lasiantzn139@s 1 MUNERIUNS Facebook 1a9in&n 1A
LﬁaLﬂmm’smﬂumsﬂ{uﬁmaaQﬂsznaumsﬁﬁani%aamamsaﬁ’mmﬂaau"Laﬁﬁfﬁvl@T%'ummﬁwa@aa
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1. Lﬁ'aﬁnmﬁaﬂﬁ]ﬁ‘fﬁdauqﬂﬂaﬁu@m@haﬁuﬁiawalﬁﬁnﬁﬁﬂﬁula%am%aaéwmaaau"l,aﬁmaaﬁfnﬁnm
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(Saerirat et al., 2017; Schiffman & Wisenblit, 2015)
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wndnsrnuunaanasy Facebook Muandisnu lagfawisuivas Vajjhala (2019) ﬁ'lé’[fﬁ'ﬂwmzmuqﬂﬂa
wazan wnigiale laun wwa ang Mo'ld LazlFemnd wiatausssuisinadanisaaulafemuninlnm
(Smartphone) nN14aaulatt I@]Uﬁnmﬁ'umjwﬁaaih\‘lﬁl,ﬂuﬁfﬂﬁﬂm"fuﬂﬁ 4 E:Wj'm;gﬁimﬁau New York
AWI30Lu3N 33 Andhra Pradesh uaz Telangana wazfsdnisdnwfisdadvdszsinsaaas da ine a1y
ILAUNIANEY TN LL@:T]ﬂﬁﬁﬁmmé’wﬁ’uf@ianizmumiﬁ@ﬁulae’fi?al,ﬂ%iaaé’na'mma\‘méjuLaaLuaLi“ﬁLu'mJ
lunsanwaniuas (Deelers & Keawwilai, 2022) ﬁuﬁ\m'ﬁﬁnmﬁaﬂaﬁ‘ﬁﬁmqﬂﬂaﬁﬁ@iamwé’uﬁuﬁﬁ‘u
nyzvawnsaasulafefudriinIulad Lazada (Sorasit, 2023) #snasansanauladasudinisaanlad
(Yaithet et al., 2024) LazMIANENASnALaza Endan I aLRe FUNT U Instagram (Meedanphai et al.,
2023) ﬁ'ﬁaLwia:mu"?ﬁ'mfuﬂizLﬁumuqﬂﬂa@huL‘fluﬁ'sLLﬁJiﬁﬁmmé'aJw”uﬁeiamsﬁmﬁula%aﬁuﬁﬂ
nnmseawlalividn mnmiﬂumuﬁimmmLéaaﬁmﬁ'ﬂs%'mqﬂﬂaﬁ'ﬁmwué’uw”uﬁeiam:mumi@”@aﬂaﬁﬁa
mfﬂa’gﬂ"[ﬁiwaﬂuﬁ'cﬁ'ﬂf:ﬁmu@ﬂizLﬁusluﬁﬂmﬂa}'ﬁ'ﬂquﬂﬂaslﬁﬂizﬂauéﬁﬂ \We 818 TEAUNIANE wazyele
laapdaLdan fddonszuumssasuladosudle

2. vgdmilszaunienisaann

FoamimIaaneenlaifidnannassnsasuazimiltinafiads 9 Aldanmumwissanssy
ﬁ?uﬁwaiﬂmmﬁ'um:@jumséf@ﬁula%amaaqﬂﬂa z%w%’umséi'@§u1a%a§uﬁmauvla1imaatju%‘[na
HA%EI%UT2aUN1INTITAA%Y Sorasit (2023) a%my'jﬁmsmﬁﬁuuﬂammqﬂaw”ml,a:miw”@um
ma@ﬁumﬂ‘[ﬂaﬁmaaQ’ﬂifzﬂaumiaauvlaﬁifuﬁaaﬁmsﬁ@ﬁmﬂiaaanLLuuﬁadmﬂsmumammm@aaﬂaﬁ
wassnuanudasnis wazdaad1ibaniaz Lmumsﬁ%'yaﬁuﬁwau;gu’ﬂmﬁ'mﬁ'ﬂu"l,ﬂ@i”'m FaminasIsaiesie
aindnfddsansmwindsnsnasansaadulafosudoanlaiiauwin lagdasusudszaumenisaaiatiu
UIVRHEK) mjwﬂnaaLﬂémﬁamammm@ﬁﬂs:ﬂamﬁm NAAATWH (Product) 3107 (Price) NIIASIAUNERID
TAINWNITINT MUY (Place) WAZNIIFILEINNITAAIA (Promotion) Faatasfiosiulsraunismsaanain
Foadimyhanlduiuianausuwesnnudasnissasasanang %mmﬁnw?umvl,ﬂ;jmwLﬁuhﬁa:aﬂm
1%n’135§a§uﬁmaa;§ﬂsmaum€ (Saerirat et al., 2017) ﬁavl,@i’dwL‘flunaqﬂfmamimm'ﬁ'ai”wqmmlﬁﬁ'ugﬂﬁﬂ
(Kotler & Armstrong, 2007)
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awﬁgmmﬁfﬁ'ﬂﬁ 2 Taspandszaunismsaaadinadanisansulodataiasdarseanwlaives
WnEnHNwLWaaNasy Facebook S9nsanwniTasusiuszaunisnsaamaiasnadonsaaauladosud
paulalindsuisvvas Ariestanty et al. (2019) fila@nwdrndszaunisasna taun niasmat 3107
AMIRILRINNTARAVBINAAAAH Ukhti ez Munira s'fidLﬂum'éadLL@idmﬂa@%"’magaﬁu fasnasan1saasula
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e (Sirajuddin et al, 2023) uazsaimafnunTassaulszaumemIametssui Snadansagulaidan
ﬁwﬁumﬂgﬁmﬂ Sulawesi (Ramli et al., 2021) 39vilWuisuilidandnenTassdindszaunienisaaa
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m:mumiﬁﬁammw'jw@mua:gga (Kotler & Armstrong, 2007) lagnszuaumsaaduladan aaQu%Inﬂifu
Usznaudintuaau S1wau 5 Tunow leud 1) MITuienNNdeIng %aﬁmmLﬁmﬁadﬁ’umsmzﬁuﬁugm
muluyaas 1gu \WANUEAI8aN m’m@i”aamsﬁugnumﬁ'nms udu 2) nsdunideyas lag
miﬁ’umiagamaagﬂ’uﬂnmv"i‘a@]auauaummﬁaumwaammauifuﬁ'ﬂvlﬁ‘?umim:@jmmﬁlam:(?ju
NINITARIANIBLAZ89E 0 FINUTZEUNIINTANNA LTW WinawpIe Folemon (udn 3) n13UTeduns
n9Lien ﬁa?ﬁmsﬂs:mawaﬁagas‘ﬁua’mLﬂuwammﬂﬂaﬁbmﬂluﬁmlw""sa?mmﬁaumwanmauﬁu‘ﬂm
4) miysaaulada Ao anumilageniolifedudiriumsdssdunanadonanud was 5) ngdnssununas
M350 fa onITAaTwANERaINT1TERAD %\1Lﬂuéaﬁ;gﬂi:naumsﬁaomiﬁnmLﬁaifLﬂuLmea
nmMInauInagnin1Iaaadaly (Saerirat et al., 2017) s’fmmiﬁ@ﬁula%aLﬂ%iaaéﬂmwaag&fﬁinmfu@maﬁau
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mMIReanTarInIdudan1sansetialseinin I@]mﬂ%aaé’na’mgmﬁ“@’imﬂuﬂ@uﬁuﬁﬁﬁmma’%m%aqﬂﬁﬂmw
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(>

winihuanuinlalinugleld neznaduanuiselviuguilne (Nantarapong et al., 2019) winid3ewy
Lﬂ%@:jﬁ'}maLﬂuﬁaﬁa%{lmmﬁ'ﬂaLLa:quﬂﬁﬂmw"na\agﬂ"u’%InﬂLLﬁuﬁfuﬁmsﬁﬂmmsﬁ@aufl,ia%aLﬂ%ﬂdl,widmm

80371 AN NdnaunInmMIdiwnuludadbdiulzaunmiaaa (Ariestanty et al., 2019)
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319 1 : nvauUwIAANIIIL

131 : Kotler & Armstrong (2007) Schiffman & Wisenblit (2015) ez Saerirat et al. (2017)
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AaA o a a o
ADANLWBWINIIIVE

1. UszpinIuazngualagng Uszmnslumiisuasoll Ae wnAnvrszduSanies duld 1- 4
AMEINEINITIANTT anineras Al laseasnant luwszngddusd fnsdataiasdransoanlal
Huuwaanasy Facebook 9 lsiursonusiuaniiuinanle ﬁdﬁﬂﬁmu’iﬁ'ﬂﬁvlﬁﬁwmﬂﬂﬁju@”’aas_m fo
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swrangualatdaluauITusiuin 378 daad19 (Wiriya et al., 2024) 330713980 ldd13U102098 1% UA
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3) nsaaanladainiasdransoonlaiiinunaanasy Facebook Feuvusauniuasnanilanin
MIATIIFOUANUALIATIF IV LLa:ﬁvaﬂwmaauﬁ'umjm”aaﬂ'ﬂaﬁvlajvlﬁﬁwvlﬂlﬂumﬁﬁ'ﬂ Fruan 30 70
wasinunANENLU32ANT Cronbach’s Alpha (Cronbach ,1974) H9nan3aasnzsilaivinny 0.94 Aednaann
ildéufiunsiiutayald

3. n'lﬁLmﬂ:ﬁﬁaHaLLa:aﬁ@ﬁlﬂﬁ Usznaudls 1) MIlansianaiBanssmun (Descriptive Statistic)
Taglfauanuasanud (Frequency) A¥aaaz (Percentage) ALAALLATA TN (Mean) LLa:muLﬁmmummgm
(Standard Deviation) lutiayagiuyaaa laun wa a1y szaunsdnmn Meld nudsfadsdudszauniniiema
wazniseaduladolaiasdronvaanlatl uaz 2) mﬁmm:ﬁaﬁ&%m‘%mu (Inferential Statistics)
WoSuuifisuanuuanaeTzingeaie 2 mjuﬁlﬂuﬁai:@iaﬁu (Independent Sample T-Test) tAauaaslw
Funnuuanasewinamademssasulafoiniasdronsanladuenindnm meneienuulsUyumadn
(One-Way ANOVA) LﬁﬂLLﬁ@NﬁGﬂ’HNLL(ﬂﬂ(ﬁh\‘Ii:'ﬂ’j’]\‘ia’]q seaun1Ifne wazeldfuandrannlu
misaanladainiasrarsaindnmn LAZMTUATIERANUNANBLUULNAA M (Multiple Regression Analysis)
IRananusunusTznidsusulaunemIaaeaseiasdanseanlaifunsdasuladainsasdrons
aaulaiwasindnm

NaN13vgLazanlsIuna

1. NNV
1.1 n’nﬁms’mﬁﬁ'agm%mssmm
1.1.1 mﬁmﬁ:ﬁﬂ’agamuqﬂﬂa NANGIBHINABUUIUROUDNTNINUG 384 A faulng
wwemds Jangsewing 20 - 21 1 AnsrauTudn 4 waziinylaiafadalfanszning 5,001 - 7,500 1N
a 6 s ' 4'1 o 6 v o v 1
1.1.2 MINATNATITUFEIUY TZAUNINITANALATBIRN 019001 ey Useznaudls 4 éu lawn

@me'ﬁmﬂ”meﬁl AMUTINT FUTBINIINITIATINRUNY LAZATBNNTFILFINNITANG AIA1TI9N 1
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A131971 1 dady §3mdeaunIIaIzIY uaIzaUANAAALTaITITLEIULITANNIINTAAALATEIF1879

aaulait luawsy
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NN 2 WU ;j:mauLLm_laaumuﬁsm”umwmﬁmﬁmﬁ'umsﬁ'@§u1ﬁam%aaé’1maaau"l,aﬁmaa
indnsrnuuwaawaiu Facebook lunwsawagluszauuin (X = 3.90) iWaRvsanidunodszidunyin
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Abstract

This research aimed to analyze costs and returns of safe vegetable production among farmer groups in
Lomsak District, Phetchabun Province. Data were collected through interviews with 46 GAP-certified safety vegetable
farmers from large-scale farming plots in Pak Chong, Pak Duk, Ban Wai, and Ban Klang Subdistricts of Lomsak
District, Phetchabun Province. The findings revealed that for a cultivation area of one rai (0.16 hectare), the total
annual production costs were 90,648 baht for parsley, 75,882 baht for bok choy, 58,059 baht for cauliflower, and
44,932 baht for Chinese cabbage. The majority of costs were attributed to cultivation, maintenance, and harvesting
activities. Return analysis indicated that Chinese cabbage yielded the highest profit at 164,408 baht with a net profit
margin of 78.54% and a benefit-cost ratio of 3.66. Bok choy generated a profit of 146,491 baht with a net profit margin
of 65.88% and a benefit-cost ratio of 1.94. Cauliflower produced a profit of 134,451 baht with a net profit margin of
69.84% and a benefit-cost ratio of 2.32, demonstrating that these three vegetables provided worthwhile investment
returns. However, parsley showed lower profitability with 62,856 baht profit, a net profit margin of 40.95%, and a
benefit-cost ratio of 0.60, indicating an unfavorable return on investment. These findings suggest that safety vegetable
farmers should establish cost management guidelines and implement cost reduction strategies to enhance their returns.

Keywords: Cost Analysis, Safety Vegetables, Return on Investment
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Abstract

This research aimed to examine the level of teamwork skills and participative active learning process
among Digital Marketing students in the Faculty of Business Administration, Sripatum University. The
participants were 93 students enrolled in MKT453 Marketing Channel Management course during the second
semester of academic year 2022. The data were collected through questionnaires and analyzed using statistical
software with a significance level of 0.05. Statistical analyses employed included descriptive statistics (frequency,
percentage, mean, and standard deviation), dependent and independent t-tests, and multiple regression analysis.
The findings indicated that both the implementation of participative active learning process and students'
teamwork skills in the MKT453 course were at high levels. The results provide empirical evidence for developing
and enhancing instructional design practices. Furthermore, the study demonstrates the effectiveness of
participative active learning approach in developing students’ teamwork skills in the Marketing Channel
Management Course. The findings also offer practical implications for academic administrators and faculty
members in formulating evidence-based policies and instructional design strategies to foster students’
collaborative learning competencies.

Keywords: Participative Active Learning Process, Digital Marketing, Teamwork Skills

VN

Suchanek (2019) laasune'lTat19saunlain ﬂs:mumﬁ@msﬁﬂummam%agﬂ wuUd EI%IW
LﬂumsaanLL‘UUu,a:ﬁnLauaﬁammmn’%wmsaauﬁdam’%ummaga NULaTNI5H NI IV pafiSuulu
NIEUIBMIEERY M InIzuaznIld@Iuiug aa;ﬂi}”ﬁ'ﬂusl,umia%wmmj’ WAlNNHENNMITIUTURE

[

anuAaaiiasid laogsndsldfiToulunuinlunisdadule Renfianiamaioud uazlidruiau
IuﬂizmummwLLNumiL%ﬂuj drunnwenIitawduiy iuwanuaiunsalunisviianwsiuns
Lﬁamiagl,ﬂmmmm:waé’wfﬁﬁ nathnwduiinfemsdszauanad vinwe uasninensvassandnluiiy
LﬁalﬁLﬁﬂwaﬁwﬁﬁﬁqmm amsrnuduiindinalfifansutming weemenadanulumsutlaTyn
wazmsdniinanluasdnsagrefussansanussduszuy Gold (2021) l8asuraiiuidvadnsinaulain
NITUIUMTIANITUM TR TITNUULTFIUTIN Lﬁu"l,ﬂ‘ﬁ'mm%qﬂsmum‘szﬁmiﬁmuﬁﬁmaufl,faLLa:
ﬁmﬂwmn%mUI@ﬂlﬁﬁmiﬁm%sumiL%‘ﬂuj;’LugﬂJLmuﬁdua%umim:ﬁ'lLLa:miauwmﬁ’u@,’%ﬂu LB% N3
L'%sJufmummﬁ”ﬂtymiﬂiwﬂ@i’mﬂ%ﬂufﬁLﬁumsﬁ’munaq'aJ NIANBINI LLa:msﬁ,’lLﬁﬂﬁagamnﬁaua:
Lmdafagaﬁu@m@haﬁu Lﬁialﬁg‘{ﬁyumama‘lﬁwmaaLLaf:*ﬁnﬂawfmwﬁﬂuamumnﬁ@ha 9
ﬁﬂ‘]ﬂ:ﬂ’]iﬁ']dﬂmﬂuﬁwﬁﬂ’a’m‘ﬁmﬂ%mEJLLﬂ:ﬁ’lﬁ@ﬁ%l%ﬂ’liﬂ%ﬁ’]iLLﬂxE]G@Tﬂi lasnnmanawduiusanals
Lﬁ@mmamﬂﬁﬂummj nnwe wazdszrumsaiszninsanndnluin msvanwduiingsiioasreanutila
wazausnafidduszninemundn trvluntsutloTynifisudon uas ai”ﬁmmwumﬁawﬁaﬁfuagu
mMinauinezuar  anududiivesnnanluia natl nrismiduiudndusrudrdyves
m:mumsw”mmw%’wmmmgwﬁmUluaaﬁﬂﬂﬁlﬁuimLLa:ﬁmmmﬁmmﬂlmw:ma NMINAIWINNBENT
Faudniuielwandndenususalumsutlusouwmssingudounasdsuandniunsifowudas
’Luaaﬁnsﬁmméwﬁ%yLﬂuashdmnluamumstﬁmamsﬁ’]ﬁm?iﬂuu,ﬂmasimmﬁ’ﬂuqﬂﬂm;ﬁu wananil
Suchanek (2019) ldasuadndnlfaghahaulat Tymneafedulunmshouduivenainaodess
I&uri 1) duasumsaafinliioswe : mia%”wﬁuﬁmm:auLm:ﬁam%ﬂﬁﬁmmfmwmminﬁ'ﬁaami
lLiltiFesine dufaundnilidriuldnselufvneeidoine duldldasdTymlunmsmnunuiu
adnafitszinsaw 2) msfemsfiliiipane ;: mifeminldsaunseldduwlumuenuaeniiararldife

AU lafianana LLa:mmsnﬁ,ﬂﬂ;jmmm‘“@LLﬁ’oLLa:mwﬁ@wmeﬂumu 3) MIUIHITIAMT INIANZEN

- 141 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

msvsmsiiuiliiRsananielimanzauanarldifaanusauuazany litaanluiianassminfve iy
4) mawtlaanudauds | anudaudiuszdymnsrhnusaniuenaiodun waesnldfinssammieutly
DENIANTREY DIIRINALATNNULANLENRIBNINNUSTIRG 5) ANNLANASIUNNTNBILAL : aundnlufivaad
aamuaauaz’iﬁﬂﬁﬁ@ﬁmﬂ@mﬁu Feondansliiinanudaudiuazanalighiulunisinmu 6) mMInLaneii
wazanwsuAeveulitaian : ludmimwueninfiuazenusuievevlviusundnlufivegrstaan enavinlw
\nanuauankazmahnud ldduszuy 7) maatfymidwadn : onfadynidayainszwiniandniy
fanasenaliifiaenalisunslauszanuldnowelaluiia ua 8) :maemudhlauazanusnie | sundnludiy
219l Lﬁwlammei”aamil,m:mwmmmmaa;&”ﬁu’luﬁw Favnlvnaanundelunsrnuiutu nmssams
wazutlaTyminaidussidglumssheiaifddssinsmnuazmusarnusuiuldegsfidssinsam
waztdudselooit

AINNIINUNIBITIHNTTNAINAIITIIG b ﬁaﬁﬂﬁfsﬁ‘ﬁauiaﬁﬂwﬁﬁ'ﬁ SoutTasuninasdarinee
My dufinehnAn a1 InaNaaana AMKUINIITIND wﬁwmé‘m’%ﬂﬂqm Fannanmsisuasoit
ﬁ’ﬂﬁﬂ]"aHaﬁ'mL%aﬁﬂumsﬁﬂﬂiﬁﬂuummﬂumiﬂ%'uﬂ‘gaLLa:w”@umaaﬂLmuﬁiﬂmsum‘mauua:vlﬁw”@um
NI W duineesndns1518397 MKT453 NM1330NNIT894N19N13AaNA fIBNIZLIRMIIOUFLTIIN
WUUAFEINIIN LLa:wamﬁfﬁ'ﬂmmmiﬁﬂuumm\‘llumi@LLa‘Z"ﬂmﬁfﬂﬁﬂwﬂﬁﬂimummﬁwL%aﬂumsﬁfﬂu
msaan Waunsavihowiuinle Snnsnansise aztinliuInwszanadltlunsimuenlouiouss
MILKHWIUNATEENLULAINTINATRAU LG BEIANIZRY

6 a o

1015z aIAVaINITID

9

=2 @ o o

1A NaANBITZAUNNBENTYIN UL D UNY LLaznizmumiL'%sluj’L%agﬂLmuﬁdmiw YPIRNANEN

aa o

FUVINTARAAING ﬂmzu'%msqsﬁa YRIIN mé’m’%‘ﬂ“qu

o

2. INBANENBNINANTHAA NN BN TN T UANTIRNANHIRIVINNTANAAINE ATAELTAITIN

a = =
ummmaﬂﬂiﬂnu

NUNIBIFIITBNITN

1. UWIRAN L1319 T T A

Malawan et al. (2022) laafursliagratiaulain msinwduiy fe m’sﬁyﬂﬂaéwﬁ'uﬂﬁﬂ'a
Wil uazausuRaTay lasuhladagUszssdniaganunosatasdins i lufianadoanu fmIdAneud
aa@@ﬁaaé’uﬁuﬁﬁ’uaﬂnﬁq@ Lﬁasl,ﬁmuifumsqi‘@qﬂszaaﬁ%%aqmjwmsiauﬁuaﬂwaﬁﬂs:ﬁﬂ%mmmz
Usziinina dszinnaasmssaussfunuluassnsanaivanedszinn §35mssaudanansds %uagjﬁ'uumﬁmaww:
LUUTBIUHIAATIL 9 ﬁmmumﬁ@mq‘maaﬁm NUITBUWIAAAIUFIANINIIRIONUUWIAATAINBITIAWY
wena i Pijitwarodom (2018) leasunauwimslumslefudidaiwe 4 Uszan da 1) fiugmnw 15 lavi21y
lunnszduvasasdng ﬁuqmmwﬁﬁi’mqﬂizmﬁﬁ%'ﬂLfﬂu fa Lﬁaﬂs‘f’uﬂﬁ;oqmmwwﬁmﬁmﬁ nTUSNNY
nIzUIUMILAZENINIIadaNTataddnIlANum I Inlumsliinenduuazinsemuddyn anudiia
2BINNITU qmmwﬁamsuaua"ﬂmalﬁﬁummﬁaiﬁ%ﬁuUﬂﬂtymifumﬁaﬁmﬁLLa:SL%‘ﬁ'ﬂmﬁaiwL‘ﬂu
Lﬁamiﬂ%"uﬂ;mmmw 2) ﬁaﬂmamiﬁwﬂszLﬂﬂf’fﬂzﬁi’@]qﬂs:mﬁmwwzLLazLﬁa@hLﬁumﬂa%mmfu

= =3 a = = ﬂ/ v ' =) =3 A o [
ﬂﬂJIﬂiGﬂ"liﬂ%:ﬁE}ﬂﬂﬂLaﬂ Y]NIﬂidﬂ']i"Nﬁ"l&J']iﬂ@lE]UE‘T%E]G’J@IQﬂizﬁdﬂwL@%ﬂ”Iﬂ%EI'IEILL@IazﬂMﬂ%ZN'J@]Qﬂizﬁ\‘lﬂ

- 142 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

yasauuazinmItnuaiwaafiszdufinnslivsrsuanudusasnsmzvasfinlasamafiaaandn aedvines
wawanaiain lWlgUszneumsdifineulassmain 9 3) Aufdrnsausswihivannas Aunudssaanil
ﬁé’ﬂwm:wiuagﬁ'mmLL@]ﬂ@iN@Tﬂuﬂ“ﬂmmamm%ﬂ %aﬁaiuﬂumwm%mmmmaaLL@ia:ﬂuLLa:
ﬁmwrﬁwLﬂuﬁaaﬁwﬁ'ﬂmmmﬁ?ﬂﬂLLﬁ"ﬁty,m mi@hLﬁumi*’uaaﬁuﬁﬁ]zLﬁ@Iamalv‘s"uﬁam%nnnﬂmmnz
ﬂgjﬁ'ﬁms@foLL@iﬁ;m‘%'uﬁuma:f[mqmnmﬂ"ﬁﬁnmnﬂﬁmmaaam%mﬁalﬁgﬂﬁwLﬁﬂmwﬁawalrﬂ SRR EAGEY
mmm@auauaammﬁaamﬂaagﬂﬁﬁmjwﬁm%gﬂﬁwmjmﬁﬂ lazdanuazuingndn leadnauysniuuy
uaz 4) Auswidswalunssanisanias ﬁmmﬁﬁqmmw f81m19 uasfUszanius Aofinsundsue
Tumssanisaniasatnadad niaflufisansomnuaiianis maduiinnusesawasld wsafinmuiidsmne
Aedaaz é’nwm:ﬁmmﬂs:mﬂﬁaﬁuﬁmaumsﬂﬁﬂ"ﬁmwaaﬁmm:wawamammaa WINBIANIAINITO
WaAusneusitlda i ufufiiuauezsunudg 9 ldnoldmsfinanusaagdisaudiys Mg
yaysnunonIaflszasd matananda nsdziunsdJidnuedadszs@nininaessunin SRR
MITWWUNIIH MIUITLTUNAINYN N1TAIUANTNBVBIFNNEN UaTNITAALRENWININTINYBIAKLEY UAL
Anunpitoon (2020) leaFunslFagnsiranlainrineenisiisuwduiiniu Usznaudis 5 dan leun
1) TUNWINURBLAEIIRBaLTIRUNY 2) miﬁﬂﬁé'uw”ufﬁﬁ Frunsadonuuaziu 3) miaszvnnluninfizes
AnLad 4) MIFIUTIEMARawMIhwduiiy use 5) m3UIneuazun ludymisauni
AMMINLMWITIUNTINAINANIT 6N JITpUzgndldumdanguinsenisvinuduiivves
Anunpitoon (2020) Usznaudie 5 a1 Laua 1) SI8ABINIULKBLAzAIABaLTBuNe 2) m‘sﬁﬂﬁé’uﬁuﬁﬁﬁ
T ABOTINWUAZTY 3) N1IATEMEN IRINAVaIAKLET 4) NMIFENUTTEIMAnialunsinwduity way
5) madSneuazutlaTymianu anldlumsisuasoil
2 UWIAANITLIRMITERIBITNULLAF NI
Office of the Basic Education Commission, Ministry of Education (2019) vL@Tﬁ'mumg‘lJLLuUﬂ’ﬁﬁh
MITBRNNIRWTIIN (Active Learning) 141 mITaniaiioujifesn (Active Leaming) Lilunszuiumiiion
mssaufissisdulifiFoudsunuluiwdon shsfiumussenisagiaouiudiFon ddlsidBouniloUfoa
Imﬁﬂglﬂu;ﬁémmmmamm (Facilitator) &319u390%a1a lalwdd3nm AUA Wiz Fwimduldauss
MA4 (Coach & Mentor) wEIWINARAITMIIAMIE U LLa:Lmd{lL%'ﬂujﬁm'mﬂmﬂ lﬁgﬁﬂuvleﬁ%ﬂuﬁama
fiaunany (Meaningful Learning) Hisouasniasdanuile fanudnlaluawies 1dad@dygn fa Tiamzd
sheaTIdRanuwianTuAtwenfimfausnusdanluanisied 21 Snseinns vneedha uasvinee
AT IW u3sMaNy MIRERIANNIEALTIIY GIUANURINEVBINITANITIUTTIIN (Active Learning)
Office of the Basic Education Commission, Ministry of Education (2019) leadurein ﬂ’]iﬁ‘@lﬂ’lilﬁﬁ%ilffm?ﬂ
(Active Learning) wanafs mu'%suﬁﬁulﬁ;jﬁﬁuﬁﬂﬁi%'uw”uﬁ‘ﬁ’umu'%sumiaau nizdulidiTou
Lﬁ@ﬂszmumiﬁ@fuga (Higher-Order Thinking) §181153LA12% §9LA518% Laztsziduen "Lmﬁmwil,ﬂuqm
HiTeuad 1w o fasnana uazaAt e HiSpusaflatfudess landasilafisanuiiduuazanudains
v owdudary ﬁdﬁ@%ﬂuﬂ:gﬂLﬂfﬂiEJ‘LL‘U‘YIU’]Ylﬁ]’mEE{Uﬂ?ﬁNflﬂéjﬂﬂiﬁd’lui’m lunsafsanag
@1 Prylek (2020) ldafunoanuimayseinisdaniniouiifegniiadraiauladn dsznaudan 1) Active
Learning &4i83un138asznduanufanazniinsziivesgissunsdinsmgisuaznsdasinigasd
disowezdlemadidmianlummfoaess uaslimsldiosamnalunisfaussdagulslumsd fuananssusiu
deeinlddiomdudiniufienemaion dunalad maseuivesaues gnadugife Jndaduladae

@uiad (Metacognition) INT1zaz ik Active Learning 3ailuuminiimssanalauinasliidiToumunniam

U

- 143 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

ﬂ’)’]&lﬁ@]‘lﬁ&gd (Higher Order Thinking) lwn13d3a1smqnos msitaazi msfeudtym msdsadn aafula
LT IATIIETIA 2) Active Leaning siuauuduainlfiinanuiindenuatsfidszdninm Taawuianie
lun1sdjddanunguazinluganudnialuninsu 3) Active Leaming v lwiiTourauinlunisiiougsla
Tumsisen uazvinlifiou weaseanisnnuininumuisn wefisuuldidmiulunmsd fudianssw
atenTdedetu luanwuaaden fidoswe muﬂ’ﬁsl‘*ﬁﬁﬁmimﬁﬂgﬁ]”@m‘%wvl,ﬂﬁazhmmﬂ‘vﬁmﬂ W8
WRaniToui NanITndid g mummaulﬁ]LLazmmnﬁf@mammaaLﬁ@mw%'uﬁ@"ﬁammzvjumLﬁia&jaq
AURILI LAz 4) Active Learning daLa’%uﬂizmumsﬁﬂug’ﬁﬁasl,ﬁt,ﬁ@]miw?umL%dmn“/ﬁ@ﬁ;jﬁsu WazdIng
Hunsdsunissowdfsunissen dissuaziilanialdifenldanunia auaula ausI TN
ANULANG19IENIIYAAA (Individual Different) FaayunuuwmAawraygy1 (Multiple Intelligence) \augasaan
ﬁd@"’muuazﬁ'ﬂmwwmam"’uaadauﬂ;s;iaauﬁaaﬁmwm:%ﬁhﬁa:ﬂ%’uLﬂﬁmu‘nm‘n LE9INIITAY
Aanssufinannay Lﬁa”ﬁ'sma’%wa‘?ﬂdﬁ‘nsmwmaa;ﬂd}”ﬁsmwﬁamu §'<1mﬁhﬁﬁ]:ﬁﬂﬁﬂgl,ﬁ@ﬂ”ﬂwzluﬂﬂiaauLLa:
farnudvrmnluunuin windifisvAezey iunsvauian Wauw 1w wazWawgiTouldwiaunu
wanaNdt Srabua (2017) leesunpds nIzuInNITaIMIIamasaunaden Hadahauladi nszuaums
PaInMsamMIteumM TN dneudis dezaumsnt nessviauanufauszaivng Whlwsniannufanusen
wazmMIlJuaniedszynduwida

MNMINUNIWITIUNTINGINGNT WA FITpdszendlfumfannufdunzuiunmaiouiidn
WUUHEIUTINYBY Srabua (2017) Usznaudds 4 au taud 1) Yszaunsal 2) msszriauanudauazaiyse
3) WhlauaziinaNuAaIIuLea was 4) mi'ﬂﬁﬂ'ﬁ‘vﬁaﬂi:ﬂqﬂ@i‘LLmﬁmﬂ%’Lumﬁﬁbﬂ%ﬁ

AUNAZIWNITIVY

1. pnwensinuiduiiveesbnanes eI o MKT453 nM1330NN3T89N19NITARNAGILNTZLIRANT
SOUFEIINUUDTRINIIN AOULATWAIITU LANEINL

2. NEUIwMIEEIEITNLUDT U Fanuaunuinsulnuazssdninadarinsznsvinewdu

ANVBINNANET 18377 MKT453 N1TIONTINIINITARNG mﬁﬂmé'ﬂﬂ%ﬂnu

- 144 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

DYINANT

1. NTZUIBNITLIY ué‘/l,‘“ﬁdi;ﬂ LUUHEINTIN (Active Participatory Learning Process) Ba1g fi9
nznwnIdnivaivaneilasendolszaunisoivesiouduaudroneadisomdudionzvituas
indaulnadudn fujFunusewindioudisiuesnnniujiuiuivesdzouuazfounsianaiiou
L%\agmmuﬁmmm ﬁlzﬁwlﬁl,ﬁ@ﬂﬁﬁﬂujﬁlmiama@imﬁamazmmmﬂ?a"ﬂwmmjl,l,@iamu lagande
MIUFRI2NNNIULLY LT MIWA MITY% MINAMN MILFAIALAT Wz MIsunwLlznauedie

1.1 Uszaumant (Experience) waneiig ;ﬁ'ﬂmsﬁ'ﬁujﬁ'm‘lﬁam%ﬂiﬁ L%'ﬂufﬂszaumirﬂmm%aﬁw
Uszsumsohauvasauwiiamiduasdanud

1.2 myazviauadufAauazafilsny (Reflection and Discussion) ®uN804 HIAN1TITUUS
Hrldmundnlailamausasaaniiauand fouanadaiin LLa:L’fsﬂu;?s’fiaﬁ'uLLa:ﬁ'uashaﬁﬂ%a

1.3 Whlauaziiaanufasiusaa (Understand and Conceptualize) wanails aundniiaanadila
LLazﬁ’]vlﬂijﬂ’liLﬁ@ﬂ’J’mﬁ@‘i’milém a’mLﬁm‘fﬂm@%mﬂuﬂm%ﬁu LLﬁ'J;ﬁ'@msﬁﬂufmUL@NLL@idIﬁauHﬁtﬁ
ﬁalum\‘lﬂé’uﬁ'upﬁ@miﬁwjﬁmgﬁwmaLLa:amfﬁﬂLﬂu;jmmiaﬁmmwwﬁmfuauyitﬁlﬁummﬁmauﬂa@

1.4 msﬂﬁﬂ'ﬁﬁaﬂs:ﬂqﬂ@mmﬁﬂ wu18f4 (Practice or Application of Concepts) &113n1i1181
ﬂ'm‘%ﬂujﬁl,ﬁmfulwﬂ'lﬂﬂi:ﬂqﬂmﬂﬁ’lué’nwmm%aanmmszﬁ@m 9 awnaduwwInyJuavasaunsnias

2. inwrmIvanwduin (Teamwork Skills) Au81 mwummmlumiﬂﬁﬂ'ﬁmu‘imﬁ"uQﬁlmﬂmﬁ
Ujsuwusaudmnumolungy axhﬂm’é‘a%aﬁ’uua:ﬁ'ﬂunﬁﬁwfmaamu;ﬁhuwmw%ﬁﬂﬁ' ANUIVAATEL
YDINWLD ﬁ'lvl,ﬂgim'lm‘hL%ﬁ)mmﬂmmwadmuﬁéﬁi’? Taslfuuydsziiunsvinanwduivve sindns
sznauaasg

2.1 TUnwNLRBLazirnattnang (Collaborative Planning and Setting Goals) YRHGRE takii
’Luﬁm”;uﬁ'mmmmwﬁ@LﬁulumﬂwLmumgmlaulumiﬁwmua:ﬁmu@thwmm%ai’@qﬂimaﬁ
Tun13vi9w Naeandosnuanwssiuflesunaunansuazinisuisminilunsviawigaian lagsundn
quﬂuﬁadﬁaﬂwuﬁam%ﬁwﬁhﬁlumiﬁwm

2.2 m’sﬁﬂﬁa?ww”uﬁﬁﬁ F8nBaBwuaziA (Good Interaction Help Each Other) nanafiy sandn
’Luﬁwﬁmﬁamiﬁ'm‘igaﬁﬂumiwu@ ‘Viﬁ‘maLLazmiLﬁﬂwfiaﬁuLmszuashdqmw B R aDIN WU T
UM% TIONULRAIANNAALABLAZIUNIANNAAA UV IFNNEN Lﬁamsaﬂmjmmmﬁmﬁ’u

2.3 ﬂﬂiﬂi:%ﬁﬂl%%ﬁﬁﬁmﬂdm%md (Awareness of One's Own Duties) %41 oty gu1gnluii
ﬁm']&mizaa%a%’ulumsﬁ']muﬁmmaﬂﬁ%’u;\laumnslamaq@mmmmsmmzﬁ’na?amunmﬁﬁmu@

2.4 M3aIUsIIIMAfalum v uiia (Creating a Good Atmosphere in Teamwork) W87
ANTANAINAILATHAVINITHIN Y @TaUmﬂv‘\”ﬁwé’alaﬁ'uua:mmuﬂmﬁmmamuw’auﬂmﬂ
Lﬁ"aa%”nmimﬂwﬁamamulum‘sﬁn*m

2.5 n13UInsuazuiladgni3aunu (Consulting and Solving Problems Together) nane i
malszgudinsniie L'ﬂ"aLLaﬂLﬂﬁimua:mmam‘fé}gaLﬁmﬁuummﬂumiﬁwm gauTuluANULANGNS

‘mammﬁmaaam‘fmLLa:am%ﬂnﬂﬂumau%’umw‘i’mfﬁwﬂa\aLﬁﬂdmuuﬂﬂluﬁu

- 145 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

BULUANITIVY

v
Yauaanlszsins
15251135 Ao ﬁfﬂﬁﬂwmm:u%magiﬁa umﬁ‘nmé’mﬂ%‘ﬂnu NnAawK sanzidunlusioion
3185711 MKT453 NM1390N1318IN19N15ARNA wﬁwma‘"ﬂﬂ‘%ﬂnw MANIANENN 2 Uszd1dnsdnmn 2565

% 93 A

DULYAATBLIRN

WWIMNTIFLANE NMTWAWINNELNNTYNIN D WALV IRNAN BI85 MKT453 NM33AN13T89N19
N1IAATA I@ﬂ"ﬁﬁﬁmsmL%agmmuﬁmm"su F92021781 6 1AW AJLALADY qumw”uf W.¢. 2566 04

\Aa% NINYIAN W.A. 2566

UseTaminezlasy

1. mmmﬁﬂﬂﬁﬂuummﬂumiﬂ%‘uﬂgaLLa:w”@umaanLLmJﬁaniiunﬁaauLLazvl@Tw°@uu'l°n°ﬂm
nmainwiduiingesindnseisn MKT453 1139an13189n19N13Aa10 @28nTeUIumMSiseuiisem
wuudsInTIn

2. wamﬁfﬁ'ﬂmm*ml*‘ﬁﬂml,mmdlumi@LL&%’ﬂE’]ﬁfﬂﬁﬂmlﬁﬂsmuﬂ’awﬁﬁﬁﬂuﬂ'ﬁﬁﬂuﬂwmau
Iwanansarinauwdunyle

3. wamadpazhisliiuInuazanasdlslumatimuenlonouaznausulunmssanuuufianssw

m*mau‘l@i’a HLRNNERY

NIOUUWIAANITIVY

> v b 1 o @ a v a a ' U v a

daudyan laun Jasudunszuauntaisouiifenuuuiidiuion §idudszyndliuuwifinues Srabua
(2017) Usznausme 4 éu laua 1) dszaunsal 2) nmsasviauanudanazaddse 3) Whlanaziiaanuda
UBea uaz 4) naljianiatzgndumwifa anlflunsidoaiai

dudsaa laun Tadpdurinszmsnwduiingidodsgndlduuifasas Anunpitoon (2020)

@ @ v ' [ o A jav o gda A A o o
Usznaudas 5 aw laun 1) aununsuksuazimuadinang 2) MINUFuRRING TrorRedInwuazn
3) N5ATERIN UK NVIaUad 4) MIFTIUTTEIMARG AW duAN ez 5) MIdSnmuazud b
Twisrunu anltlunsisoaseh lunmsdne3soises “dadsndnadarinwenmsviuwduiivseasnndnm

aa o

F1TINIARNINAAIN ﬂm:‘i.l%‘ﬁ’]ﬁziﬁﬁ] wﬁwmé’m’%ﬂnu” flannmsdnsenasuaznuiaefiinetaanui

o

a o a4 Y o o = a Ao AN ve A
RIS IS S TN = e PV bt S FVR - TR Mia RN ATE ﬂiE]’]JLL%’Jﬂ@]SL%T‘I’]TJ%ﬂﬂiG%VL@] Jh

- 146 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

aanilsan

Ta98AINIZUIRNIISTUITIIN
RUUNEINIIN Usznaudae
(1) Yszaumaat

(2) MIgzviawaNUAaLazanlNY

andsaa

Tavuaunineen1srine i

PaInnANEI Usznaudiy

(1) AW MIURBLAEIIR U TN
A jav o eda a A& o

(2) NMITYJIUNUTNG TruLnRaTIn

LaZN

v

3) ilauaziiannufaTiusaa (3) MIATTRUN lnIinNvaIAWLES

a wa e A (3 a [ A o
(4) M3UJUALE 3o Uszynaunifa (4) MIFNIVITVINANG NI

Wuna

(5) MyLInsuazu luiym

= a Ao
E‘]J‘Vl 1: NIDULWINANITIRY

‘ﬁ&n : Srabua (2017) 8 Anunpitoon (2020)

ad o ~ a o
FDANLBWHNIIIVE
1. Ussrnsuazalosig
Uszans Ao ﬁnﬁnmamzu’%msqiﬁ% wﬁwmé’sﬂ’%ﬂnu nnwﬁamuﬁwlmm‘?m MKT453
MIVAMITBINWMNIANG UM INRBATLNY Mam3anmnd 2 Uszsrdmsdinen 2565 s1wan 93 A
ﬂa;uﬁ'saai’m Ao ﬁfﬂﬁnmam:u%miqiﬁa wﬁwmé‘m’%ﬂ“qu nnﬂuﬁamuﬁﬁﬂmw‘?m
MKT453 MIaanIzesn1anInae s inanaseiyn meamsanend 2 Yszddmsdinm 2565 §1wm 93 A%
2. 1030080398
;ﬁﬁ‘i’ﬂlﬁmuaaummﬂum%aaﬁaiumﬁﬁ'ﬂ Taguuusauny 1 atv wdiadu 3 §u Tasoudild
TadudinnaaldinanmInumuisimnsw R Lf':a%'lluLLuuaaumm:mamquLLmﬁ@wi’m q 7ildan
ANINUNIRITIUNITNAINAT? Lﬁal‘vﬂ”maﬂs:Léﬁ’mmma@ﬂﬁaaﬁui’mqﬂs:mﬁﬁﬁmm"ﬁ laguuugauny
utigaantiln 3 &% a9l §aud 1 ﬁwmmﬁlmﬁ'uﬁmmuqﬂﬂamaa@?@ammuaaumu §I071 2 fonuLAgany
MBIIVBAUNIZLIRMITULTITNUUTEIUI #1713 donatfganuesuaurinemsiawmduiy
19undnmn lasudaztadonuiansusiduuuuinanaiudszanman (Rating Scale) lag i35 Likert Scale

il 5 3zau Aa Wnge 1N Uwnand ey uaziaefga (Sukwiboon, 2009)

- 147 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

3. MahusIuIaTaya
3.1 {ATURTIANNGULAY mimmﬂmsﬁwﬁﬁﬁuﬁfﬂﬁﬂmluﬂﬁj&mmaa WAz NENAIVAN
I@]Uﬂﬂﬂ”ﬂw:ﬁugwuﬁﬁhLﬁuﬁa:ﬂﬂﬂlﬁumiﬁwf mamul,n_iaﬂéu%ummi@hLﬁumséi'ﬂmil,'%wi
@“13\1LL@i@Tmuﬁyuq@mﬁ@miﬁﬂuf suuuuazIsmMaSeuy Mylauaslssidung
3.2 HATUUANLULFALNNNANNAALA Ay Taspffnadarinezmvhnwdniinvesindnen
fVINIARNAAING A UINITDIND um’iwmﬁ'm’%ﬂnu LRZIIUTINULLRELDINAIL AL
3.3 Q“Eﬁ'yvlﬁ%'uLLuuaaumuﬂé'uﬁumﬁ‘hmu 93 ally LLﬁ?ﬁ’]NW%Lﬂi%ﬁiﬂHtﬂuﬁ’]@T‘U@iavl,ﬂ
4. MIANzAToYA
4.1 draaud (Frequency) wazdnsanas (Percentage) Iﬁﬁmﬁ'u‘imﬁzﬁﬂa@ﬁugmmuqﬂﬂa
laun wa 1) seautud 3
42 dLady (Mean) LLa:@hLﬁmmummgm (Standard Deviation %38 S.D.) lf@wiuiiaz#
3201789093 UNITLIBNITOUZTIINUD DTN waztasaeunnezmIrinnuduiuaesindne
43 ;j%”ﬁl%aﬁamiﬂ@aaumﬁ (t-test) WULU Dependent WREN1INAROUANT (t-test)
bUY Independent

4.4 ﬂ’lﬁmi’lzﬁﬂ’ﬁn@mww@m (Multiple Regression Analysis)

NAaN13YLaranlsIuna

1. HANN3Y
NANITANELNEAINUNNBENITHNI BT UANTaIRNANBITI8TT7 MKT453 N133@N1TT0INI

MIANANA mﬁﬂmﬁbﬂ%ﬂ‘qu

= o &K

;ﬁﬁ‘i‘ﬂﬁ'}ﬁagaLﬁmﬁ'uﬁ’nmmsﬁ’mmﬂuﬂwauunﬂﬂwﬁw%’l MKT453 N152aN15T89N19

a o A a e A i aadd v o A
NIA[A N%qaﬂﬂflaﬂﬂiﬂnu VL‘]J'JLﬂi’]zqﬁLwa%’]ﬂ’]aﬂ@]ﬂlﬂﬂ?maﬂ@ﬂu

015191 1 d1afe X 2w dssiunanasgiu (.0.) inwen1sinuduinassindneiinedsn MKT453

luawsw
nnsemshswdniinvasindnun AEDG RELIT) . e
183251 MKT453 9 X. S.D. arwdadin
MUINWNWINLH LA BALTIRANE 3.98 0.84 N 5
Frumsti fauwusng sremAadeiuuazin 4.09 0.81 1N 2
fumsasewinluninfivesauias 4.08 0.87 Vel 3
FumIEPILTsIN MAnalnmIvhnmuie 4.06 0.82 N 4
aumItIneuazun ludymunn 4.11 0.81 3N 1
AR 4.06 0.78 2N

ne39f 1 Wi lwmamainermainewduiisvesindneei MKT453 misanmstasnia
mMInne WnIneapaiUna agluszauann(X = 34.06 , S.D. = 0.78) e Rassnmadunuin agluszauan
Y11 5 % umstInsuasun ludywisiuns (X = 4.11, S.D. = 0.81) @Tmmsﬁﬂgjﬁ‘uw”uﬁ‘ﬁa B unEaTInw
wazrin (X = 4.09, S.D. = 0.81) AumIarwinlwwinfivesaues (X - 4.08, S.D. = 0.87) §umIgWUIINMANG

- 148 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

lumsvihanwdudin (X = 4.06 , S.D. = 0.82) uazdusiunwuHuLazivruainang (X = 3.98 , S.D. = 0.84)

ANEIAL

wa

ﬁ‘i’ﬂﬁﬁagamﬁmw:ﬁlﬁamﬁhS‘nﬁwa"n aamzmumsﬁwﬁﬁagnLmuﬁﬁhuiwﬁﬁ@iaﬁnmmi

e3>

=

Hauwdn

S

N“]Jﬂx‘lﬁhﬁﬂﬂ'] 8371 MKT453 13303 T89N19N1IAaNa u%ﬁ‘nmé’nﬂ%ﬂ‘qu I@umﬁmiw:ﬁ

MINANBUNWAN (Multiple Regression Analysis) dumidaiian@iusdie3s Enter Usnguaaia1sn 2

M19197 2 ﬁﬂﬁwamadﬁw%wamaaﬂszmumsﬁ'yuflﬁa;nLLuuﬁmm";aJ Adanneen1sitndui v

PAIBNFANBI 18377 MKT453 MIANMITRINIINITANIA wﬁﬂmﬁsﬁ%ﬁnu lunwsu

Fauls b se, P t Sig.
fnsfl (a) 0.976  0.209 4663 0.000*
udszaunsol (PRO1) 0.461 0.157 0515 2.933 0.004*
MuwNIREanANuAaLazailMy (PRO2) -0.047 0.133 -0.052 -0.354 0.724
Mudnlauaziinnnufausea (PRO3) 0.334 0.157 0.386 2.121 0.037*
dumalianiedszynduwida (PRO4) 0.019 0.133 0.022 0.143 0.886

R = 0.859, R? = 0.738, Adjusted R*= 0.726, F = 61.830, Sig = .000*

v
o o o ada

*[npfaynIsianszay 0.05

371N@137197 2 wudn NITUIUNTIANINIRAWTITNULUTIUTIN dudszaunisal (PRO1)
aunIsziauaufanazailng (PRO2) duitnlauaziinnnufasiueaa (PRO3) uaz duwmstfianie
Uzgnduwifa (PRO4) danTwauazdsnadarinuznisrnuduiivzasindnm Muds MKT453 n133an13
ToINWNIAA1A W Inmasailnu luniweu I@Uﬁmé’uﬂs:ﬁw%%%é’uﬁ'uﬁwwQmayﬂmmyu;ja (R) = 0.859
wiadaudszaninisaasula (R?) =0.738 e F = 61.830 ¢ Sig. = 0.000 HANBANNIN SAuLlswennsaliis 4 &2
MuITangnIairI aviwen neemsnwdui v esnn@nsn 183171 MKT453 N1390N13084N19NITARNA
R HREHE Y Tunmwsnldatnsfitbiaymeaiianszau 0.05 nande NEUIUMIIAMIMIFAWEIIN
wuuiEIuIIN (gadauliwensal 1 4 ) ansnasinyineemsrhowdufivvesindnen Mefm MKT453
MIAN TaINIMIAae uninenaseiny lunwsnagluszduann

anisgna

NNIANENIITATIHATINTIN WU7N ﬂs:mumiﬁ'@miﬁ'ﬂummaulﬁa?ﬂLmuﬁmuiauma{lﬁfﬂﬁﬂm
18371 MKT453 NN139aN13T84N19NITARNG a%ﬂm:éfumﬂ FIUAIUATINIINNNBE NNIHULT nANV D9
o . o A 9 o a v A o ' '
WNAN B aglmmumﬂ TINOAARBINULUIAAVEI Anunpitoon (2020) laaTursladrsirauladin
nnwznvnwduwiiun dsznauais 5 6w lain 1) unuwnssesiaziwswaiivang 2) Ml jsunns
Aa A A o [ o o A o A A ° & A
16 TIORBTINULAZAY 3) MIATZAUN LRI AVBIAKLEY 4) NIFIIVITTIMANG I Ivinuduiy was
=2 ' ) A ' 9 P o & \ ) o
5) M3UInwuazud lwdamiunu Saudasdiuldanunanoasi 1) HunwnLEwuasirwaLlrang
WD FUNTAIUANIINNWLEAIAMVAALAK bUNITINIBNUIRAaRLWAIH eI BaLT IR urI e
f@qﬂi:mmumsﬁwm NHOAARDINUINWYDINNN A TUNOURNIULATHNITUUIRTNN bUNNIVNINUNTALIR
' % =1 ' o P o A ° A1 av o Aa A d o 'Y
I@mammﬂnﬂﬂumwamauawummﬂiumimmu 2) MIVUPFUWUSNE Tramdadonuuaznu nanai

a ] o & o \ 4 o o \ \ & o 9
ﬁll’]“ﬁﬂluﬁuﬁﬂﬂiﬁﬂﬁ?‘iﬂu‘ﬂdﬂﬁuﬂﬁiwu(ﬂ NNy LLﬂSﬂ’]’iLﬁU%‘UGﬂ%LLﬂzﬂuﬂEJ’]GE‘Zﬂ’]W mnmﬁa%dﬂmm:ﬂu

- 149 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

lunisiugisiuusasnnufainuazTuisanufainsesaundn iNouIIa AR BLAEIAY
3) MINTzARN luninNvasaues nueds sudnluinianunszfesasulunvinunauwaslasunaunang
afigaauEEIIILAziaTIaNIafinwe 4) mgusisimandlunisiwduiie naneds
MIAAANNAIATEATEINIIINU MomIlihaslinuuaznssuniniaunawurauaa Bl a g IUTILINA
a o 2 Py . o =2 = A
Asunauiuluniirineu waz 5) nsdinsuazudladynidiunu wunsfenisdizgudineiniie
auandsuuaziuatayaiaduuwimslumaiing sausvluanuuandraminnufavassndnuas
am%nnnmwau%’umiﬁ@ﬁmauﬁmd’mu’mluﬁuaamﬁaaﬁ'vumﬁmao Malawan et al. (2022) laasune’ly
athaiaulad AnsenshawdufinduguansaididudmivinGew mmznmadalomaldinGouwled
Foujnnmahawduiivazawaldiianisaiuenaianudila sansadivdudiuyeasludiauuaz
a < o lild “4 v 1 o ) = u‘;; < a lil < 1 ld
anladuniweninysdniiguaiwludsanld nande nmanuwduiiuiwdungdnssafidudiuniiovas
a 2 v a a & o o a 9 ' = ' a o o
Atuusddaldsuaninaniludyans fauuaziowieadon lasmansnudseanidunansngy a1 Tadoanwme
=) Qs a @ A Q IA a o < = Qq// = Qs
goumInt Jadpdaanwmidn Jadsiaanwueaiugniunisal Jawganssunsinawmduiiuns unnue
Adands inzmafinnifoundanuianuausawazdnonmuiiuandranu aansauwduinldan
o = @ a A o v a o { A
Urzaunadiii uazaauauasanudasnmyzedalafiomanasnauasnnmildGouiingau dluewanaz
o o ° ' o od [y o Ao . AN vo A ad
ldansnyauiiaunugau seaadadnuauiduvas Bonwell and Eison (1991) fildtiinafia 3nisan
anannaoanlinzdulddiouisunaluruiousuaiu faunuseniniSounugisouuaziTouny
dFew nanda mssamatsuinuwiuunumuazmsiisuiinsesdSou lasmabieniinsseu malianis
saufinanwansanlfoanuuuununssanmasouiussiansrunsrdulddiFouidmwnulutuion Ny
o a o a v o v A & o a wa A o
wannzuaunsssuisussu i Soulgndlsinszuazianlosasdanuiin lWd i audlydgywinie
) g a £ A { 1 a v v a a v
Usznavariwluawiaa uazfiaidunisdanisiouidszinnnisnsausiuldfToulqmuanumzsaaadas
o A v a A wa ' o o A ae o fo A, o
Aumadssudadlugatagiu Sanumuinlumsd jidauhadudaulesfdjauiusaudsununslu
1 1 & 0/ Q/ =) v U v dl o a o ! o 3
nguganniadinuuaziulunoud aseaauianunuinming anwitAeseuvatamasiluganuduia
aauthuansvasnuwias b laglduuudssduvnmsvhawduiivvasindnesnludiudg 9 saaasaanuanise
984 Pijitwarodom (2018) AWu31 waAnssun1svinauwiduiivaesiniSouszauss 9 dssudnwinaunllaie
TsaSoudantny suys agluszauainn nalaumwsinus: ML LazaeaARaINLIUITBaI Chaleamsri
A ' & o & 'Y a v A & & o
(2020) AWy asddsznavuazartaTauaNITnlunIdan nTouiidiin ne 2 asdusznaunan

ﬁﬂ'J']&lLﬁﬁJ'l:ﬁﬂJﬂ%ﬂ%i:@ﬁJ&l’m

- 150 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

U
a:g'ﬂ LAzUDLABD LIS

1. asduanive
HamIAnsnzuInnIEsuidesnuuuddiuig aydlddh lunwnanszuaunsdamaion
nmIsewdagnuuuiisuiivvesindnelussisn MKT453 MITanIzaInIn1snaa amineapaiuns
agluszauann WaRasansedin wudn ag’lmm”umrmga 4 ¢u TapdumsasriauanufanazaAlne
ﬁ@hmﬁ'yg{aq@ sasnsanda dudwdilauszniaanufienueen dulszaunsol uasdunsdfuaniasgnd
wnea Muey WeRasanneasdsadunets wuin agluszduann nnda
NANTANBIN NBEATHN U D iy agﬂvl,@i"jw Tunwsiunnsen st uduivve s wndns
718771 MKT453 mM33anstesminisaana sniinsaoaidny agluszduann WaRasmn Tean wuin
a%isl,mm"'umnﬂ&a 5 & sumsUInsuazut ladymsuiu dunsfufaumuiie somdedriuuaziu
FIWMIATEATN UM AT 8IAKIEY FIUNITEILTINMANG 37T Ui L @SN UI UL
fmuarhrangauiey WeRnsannessdsadunets wui agﬂm:ﬁumn nna
uaﬂmnﬁwamﬁﬁ?‘ﬂwmﬂnszmumn’%‘suiﬁa‘gﬂLLuuﬁmm’wﬁﬁw%wa@iaﬁnmmsﬁﬁmmﬂuﬁw
2994UNANEN 518311 MKT453 NN3IIANTTEINIINNTAANG VR EUHREHE BTN lunwsu aglisl,m:ﬁumﬂ
2. Jalanalne
INHANIAN M IR N BN TNwuANUeIdnAN 1518397 MKT453 n1330n13389N19
N139819 IﬂUifﬁaﬂiiuL%dgmmuﬁmuim AUl sIMam A5nsseunitisliindnea Vl@TL%qu
Uszaunsoilnal 9 afiaua uazadsliudyymawiimaissuntssenuazaasni ldgniafiaainuda
Tusea leatIdUseanTaw
2.1 Tatanauwliiwlyuiy
211 AR Ul U U EILRSNLRZNAIWD NIZUIHNITANTITUNIROULTITAULY Teuidw
futlszaumal muanutilanssiiennufanusen aumiszvauanufauszailsg uszaunsljua
wiatszgndumifa mudduanuiay iwnzdudsasnanamunmeiuoinsemyvhnwduislumwns
Pasindnmn wInmapeiny luned MKT453 msaamIzasmenaame |asauas 73.80
2.1.2 arsdulgunesaasuuasiamnsisounssaslasinnsismuluswouiuinee
Asvianwduiuvesindnm @laamummammu%ﬁm'lmiﬁmmmjﬁumzuaum‘sﬁ'nuj‘luwm?wmé’u
AUTIAaS9VaINNANEN
2.2 datanwaunslnnisin luly
2.2.1 Namﬁ?ﬁ'ﬂ“ﬁ'sﬂlﬁ“’[@“’?ﬁﬂ'ﬁaauﬁmﬂﬁfﬂﬁﬂmvlﬁﬁ'ﬂuj?ﬂimummﬂ%aJ' 9 ajlaND
2.2.2 wamﬁaﬁ"mﬁﬂﬁmmﬁ@aaummsn%me:vfmwmmmwa\ui{am wazzluuuns
ﬁ'ﬂmiﬁﬂumiaam%{lgﬂlmwﬂ%’]ﬁﬁ?’@ﬂ'm%'yummauvlﬁazi'mﬁﬂixﬁﬂ%mw
2.3 satawaunslumsissasonaly
231 mMyisuassaalladsinsdnueindsBmAnLay 11w FNIWLIATBUNIN LT U

MIMEMW L% FISWILA1INEZAIN TWUTTINGIANT wIang szidoy datisauvasumiangay Wudu

v o
e A

2.3.2 Myi3uaTdda bl mfaﬁnLmuﬂ'ﬁﬁ'@ﬂ'm'%mflumm vlﬂﬂ%’uﬂ;m%a@”mmadLﬁarlm”lu
2 Aa A A A
MIANITLITDU NIonmzdu 9

- 151 -



(V Missammamalulainssans. 99 5 atud 3: fusneu - funan 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

2.3.3 n17sa3das ldaraiindiandansdaluissuugauain wwaldindnsidon

TOLEWDUUEATUEAN 9

LONAITDN9DY

Anunpitoon, J. (2020). Developing teamwork skills in the food work course Using cooperativelearningfor students
in Mathayom 2 [Unpublished Master’ s thesis]. Rangsit University.

Bonwell, C. C. & Eison, J. A. (1991). Active learning : Creating excitement in the classroom. ASHE-ERIC Higher
Education Report, Washington DC : School of Education and Human Development, George Washington
University.

Chaleamsri, A. (2020). Development of the ability to manage active learning of primary school teachers. with the
professional learning community process [Doctoral dissertation, Srinakharinwirot University]. DSpace.
http://irithesis.swu.ac.th/dspace/handle/123456789/1095

Gold, J. & Pedler, M. (2021). Bridging research to practice via action learning. Action Learning : Research and
Practice, 19(1), 1 - 16.

Office of the Basic Education Commission, Ministry of Education. (2019). Active leaning. https://www.obec.go.th/
archives/290290

Malawan, N., Chucgom, A., & Pangposok, N. (2022). Student teamwork : Causal factors Research suggestions.
Journal of Roi Kaensarn Academi, 7(3), 425 - 438.

Pijitwarodom, K. (2018). Teamwork behavior of students in Grade 9, Anasamchan School High School, Thonburi
[Bachelor'research,University]. ResearchGate. https://www.researchgate.net/profilePsychology
AndGuidanceSilpakorn2/ publication/ 341988357 _phvtikrrmkarthanganpenthimkhxngnakreiynchanmath
ymsuksatxnplay_rongreiynxassamchaythnburi/ links/ 5edcca2292851c9c5e8b0f4ephvtikrrmkarthangan
penthimkhxngnakreiynchanmathymsuksatxnplayrongreiynxassamchaythnburi.pdf (in Thai)

Srabua, A. (2017). Active learning plan. http://graduate.mcru.ac.th/V2/Document/PDF/2.5-2-8.pdf

Suchanek, P. (2019). Academic achievement prediction : Role of interest in learning and attitude
towards school. International Journal of Humanities Social Sciences and Education, 1(11), 73 - 100.

Sukwiboon, T. (2009). Considerations in creating a rating scale tool for research. http://www.ms .src.ku.ac.th

- 162 -



Msarmanalulainsianis. 99 5 atiuf 3: nuenow - Swnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

'S'@N%ﬁisuaoﬁnsﬁ'vmw‘%msamuﬁnm‘luqﬂa%ﬁa

Corporate Culture and Educational Institution Management
in the Digital Age

~ a A 1 > A a A 2% a 3 % § ¥ 4
WIT ALAE , INIIT ALAA" HASHBUIT INNILLUN

Peera Deelert!, Janjira Deelert’” and Pichawara Chanyam!

Received: June 07, 2024; Revised: July 30, 2024; Accepted: September 17, 2024

o
Inanga

ﬂ’]iL‘ﬂﬁiUuLLﬂﬂleﬁdﬁﬂ%mﬂIuIﬂﬁL“lT’]ﬁJ’]ﬁ‘iJ“/lUﬂ“/lI%‘quﬂnﬂﬂﬁ’Ju Tagiawizagnafogaiudne
%a@u’%mmmuﬁnmﬁaaﬁué’aeiamiL'ﬂﬁisJuLLaJaama@TmmﬂIuIaﬁﬁashavlamqﬂ{fa MIVSAITEINUANE L1
qﬂﬁ%ﬁaﬁaﬁmﬂummﬁﬂmmashamns‘h%%’u;gu'%mi"?{ﬁ]m”aw{uL‘1J5mwa”ﬂmiu'%mﬂﬁaa@ﬂ&aaﬁ'uqﬂﬁﬁﬁa
Lﬁalﬁamuﬁﬂmﬂ{u@”ﬂvlﬁﬁ'unﬂamumnﬁﬁmﬁwuﬂadvl,ﬂmaaLwﬂIuIa§§$w°a UNAMNITINTHILATIZ
JausTInaInInuMILIMITEnuAnm lugaddng Tasldnnujuazumifaifioafuiausssuaidng uaz
AMIUIHTIDNWAN T m‘imﬂzﬁi"suﬁ"umnﬂﬁﬂuLLﬂaaiuqﬂ§$w°a1uu%uwmaa’j”@uuﬁiwam‘mﬁ'urmu’%ms
soudnslugading IINNITILATIER T DL EUaURL A DI N U S AUTITNOIRNIAUNITUSHITEDIUANEN
lugaddsa daguinisaaudnulugeddraindudasiiauiiladudadvandy 3 Usems ldun
1) Tausyneddng 2) malulad uaz 3) navimanudnmlugedinia ﬂgaf:amuﬁnmluqﬂﬁ%ﬁaﬁwLﬂu@Tad
fiausrnesRnsndnsnauRawinegsnInsa waslsuaswianssuasdnsldiinriuiumalulad Tag
mainaluladandszgndlglunisdifivau aseasudasinndsudldidriuaniunisoiuazuiunvas
mydneAasnudasly e lwszuunsusmssnudnuis 4 shu Uszneudis dudmnms shusutlszann
DBTEEE wazdunusrisuiall SUssansnwuazUszantnag ﬁﬁ]mwalﬁamuﬁnmuﬁqwaéwﬁa
autmunevaIidnT assaaunInauauasdansans luaweaiaduisssdylunswamdsanan
da'ld

aa o . (3

AEIATY: MIVTAIENUANN HAATNA TAnTITNEIANT

! ’iwmé’mmﬂquLaﬁmammwwﬁl,m:mmsmqm maawnien, Kanchanabhishek Institute of Medical and Public Health

Technology
2 I wIzwAsAaay s, Phranakhon Si Ayutthaya Rajabhat University

*Corresponding author e-mail: janjira_d@aru.ac.th

- 153 -



Msarmanalulainsianis. 99 5 atiuf 3: nuenow - Swnay 2567
AJ MT Academic Journal of Management Technology (AJMT). 5(3): September - December 2024

Abstract

Technological changes play a role in all sectors, especially educational institutions. Therefore, it is a
great challenge for administrators to adjust their management principles in line with the digital age so that they
can adapt to all changing situations of digital technology. This academic article analyzes corporate culture and
school management in the digital age by using theories and concepts about corporate culture and school
management to analyze together with changes in the digital age in the context of corporate culture and school
management in the digital age. From the analysis, there are recommendations on corporate culture and educational
institution management in the digital age. Educational institution administrators in the digital age need to
understand three important factors: 1) corporate culture, 2) technology, and 3) educational institution management
in the digital age. Educational institutions in the digital age need to have an appropriately integrated corporate
culture and adjust their organizational culture to keep up with technology by applying technology to their
operations. They also need to adapt to the changing situations and contexts of education in order for the
educational institution management system in all four areas: academics, budget, personnel, and general
administration to be efficient and effective, which will enable educational institutions to achieve their
organizational goals and respond to future education in order to be an important force in national development.

Keywords: Educational Institution Administration, Digital Age, Corporate Culture
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MILAILNAMUNIDNNITEUL (Prepare the Whole System) (Chantanee & Saengthongdee, 2022)
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i3 : Deelert et al., 2024
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