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Abstract

The objectives of the present study were 1) to investigate acceptation of information systems quality and
financial technology and 2)to examine the relationship between information systems quality and financial technology
acceptation of users in Muang District, Nakhon Ratchasima Province. The data were collected from 400 financial
technology users in Muang District, Nakhon Ratchasima Province, through a questionnaire. The data were analyzed
using mean scores, standard deviation, and Pearson's product moment Correlation Coefficient. The results showed that
information systems quality obtained the highest overall mean score. Similarly, the overall level of acceptance of
financial technology achieved the highest rating. Finally, there was a significant slight relationship between
information systems quality and financial technology acceptance.
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gﬂﬁ 1 : WUUF1RIANNUFILIIVITZLURITRULNA (Information systems success model)
unasian : DeLone, W. H. (2003)
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