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Abstract

The objective of this research was to investigate factors relating to behavioral intentions towards use of
digital payment platforms in tourism businesses. The samples of the present study comprised 343 tourism business

entrepreneurs from four provinces, including Chainat, Lopburi, Singburi, and Angthong Provinces, recruited using
accidental random sampling technique. The data were collected through a questionnaire during January-February 2021

and were analyzed using descriptive statistics including frequency, percentage, mean, standard deviation. Moreover,
Point Biserial Correlation was performed to test factor correlation. The results showed that age and level of education

were correlated with credit card spending behaviors, QR code payment and mobile application payment on the digital
payment platforms. Furthermore, the findings portrayed that social context, culture, and law and regulation had the

strongest level of relationship with QR code payment behavioral intention. In addition, perceived ease-of-use, risk of

use, perceived usefulness and intention to use were found to have significant association with QR code payment
behavioral intention.

Keywords: Upper central province, Digital payment, Tourism business, Digital payment platform
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