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Abstract

Entrepreneurs from many sectors in Chiang Mai participate to hold various activities
for tourism economic driving by collaborating under the same brand and campaign is called
"We love Chiang Mai project". This project objective is stimulating the tourism economy, make
a unique and attractive image. Nowadays, technology knowledge is an important part that can
drive participation and increase efficiency in public relations. The researcher designed and
developed a user interface of mobile applications for travel recommendations to facilitate
users and be a part of the project. The results of the research showed that mobile application
can show location data, specify the user's current location, and linking information from the
website to update the news. The results of the satisfaction evaluation for the Ul design
received the highest satisfaction compared to other aspects, with an average of 4.73 which is

at the highest level.

Keywords: Mobile Applications, User Interface (UI), Tourism Economic
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Abstract

The research aims to study The Relation between Social Media and Customer’s’
response in approaching marketing information. The samples were 400 users by the customer’s
using the online questionnaire as a tool to collect data. Statistical formulas used in data
analysis are mean, percentage, standard deviation and Pearson correlation. The results showed
that the perceptions of marketing information via social media were related with the
consumer’s response. Lifestyles were related with social media customer’s behavior and social

media behaviors were related with the consumer’s response.
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Abstract

The purposes of this research were to investigated the effect of the marketing
strategy on the organic rice buyer behavior. The quantitive method was used 400 questionnaire
as instrument for collection data. The instrument of data was being analyzed by using
frequency, percentages, mean, standard deviation and the multiple regression analysis was
used to analyze and test research hypotheses.

The results have shown that the continuance intention to buy was in medium level.
The result also insists that the product strategy, packaging strategy, price strategy, place
strategy, promotion strategy have impact on the continuance intention to buy 6 1.1 percent.
The place strategy was in higher level following the place strategy, price strategy, packaging

strategy and promotion strategy.

Keywords: Promotion Strategy, Continuance Intention to Buy, Organic Rice.
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Abstract

The purposes of this research were to (1) investigated the factors of the value
proposition, customer type, revenue model, channel, delivery model & (2) investigated the
model of the value proposition, customer type, revenue model, channel, delivery model
contributing to the performance of software firms. The quantitive method was used 183
questionnaire as instrument for collection data. The instrument of data was being analyzed by
using frequency, percentages, mean, st&ard deviation & the multiple regression analysis was
used to analyze & test research hypotheses.

The results have shown that the value proposition was in higher level following
the channel, delivery model, revenue model & customer type. The result also insists that the
value proposition, customer type, revenue model, channel, delivery model have impact on

performance of software firms to used social network site 76.6 percent.

Keywords: Value Proposition, Customer Type, Revenue Model, Channel, Delivery Model,

Performance.
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Ifvosuuuasunm (Try Out) 1nUszansildlinguiaoga $1udu 30 518 ilemArAuTosiu
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i & v ' =

gondwsiilunguiiegadisvegiatlunsaniiuauiian 1 U wagsseziianlunmsaiiuaugesn

q

27 U uagddnnuninaudign 311U 3 AU Lavasan 91uIu 243 Ay

szhuauAniivvasladelundaziuifinadenantsanfiusuvesgsia Guaman1side
Tun15799 2 wag 115199 3
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Anady  dawdesuuansgiu

AuUs (Variables) _ nsudannumang
X) S.D.
Jotauenuan (VUL) 4.73 0.68 1Nl
anwalzgnAn (CUS) 2.73 0.48 Uunang
JULUUTRe18l6 (REV) 3.61 0.51 un
sUkUUNTIMUNg (CHA) 3.92 0.68 )
sUwuun1snaa (DEL) 3.76 0.61 1N

Y a
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Abstract

The purpose of this research is to develop an accounting system for Samansommwang
Drinking water Group Co. Ltd, a drinking water business at Samor khae Sundistric , Muang Distric,
Pitsanulok Province.Province. We use in-depth interviews to collect data. The data were
analyzed using descriptive statistics. The results revealed showed that the partnership has
defined organizational structure and to define the roles and responsibilities of personnel is
prohibited incomplete accounting systems affect inefficient internal controls. Finally, there are
no accurate accounting records that can indicate financial status. The study suggests that a
new organizational structure should be prepared by separating the accounting department
from the sales department and writing the written responsibilities. To set up the accounting
system for the sale and purchase of goods with accurate internal control system and

accounting to be accurate according to financial reporting standards.
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Abstract

Analysis of the results of the quality assurance evaluation of education Academic
Year 2557 - 2559 Faculty of Management Science Pibulsongkram Rajabhat University This is an
analysis of data. The purpose of this study was to compare the results of the educational
quality assurance assessment. The tools used to collect data are records of the results of the
quality assessment of the Faculty of Management Science. For the academic year 2014-2016

The research found that The score is higher every year because the Faculty has
good systems and mechanisms for developing research faculty. The process of knowledge
management. Inspirational Budget support The result is a continuous improvement. And there
are academic programs that bring to the community. Responsive to the needs of the
community. Students will be able to: However, the faculty should set a target area for
academic service to society. Then lead to community development. Then lead to community
development.
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Abstract

The objective of the research was to study the level of the decision on undergraduate
education in Accounting program. A sample was identified by 148 participants who are
registered undergraduate students of Pibulsongkram Rajabhat Universities in 20 1 7 .
Questionnaires were used to collect the data. The statistical methods used to analyze data
were percentage, mean and standard deviation. The finding showed that the decision to
pursue undergraduate Accounting program was prioritized in a high level, especially content

of Accounting course.
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Abstract

The purposes of this research were to investigated the effect of the perceived quality,
firm generate content, customer generate content on the customer loyalty of healthy
restaurant. The quantitive method was used 400 questionnaire as instrument for collection
data. The instrument of data was being analyzed by using frequency, percentages, mean,
standard deviation and the multiple regression analysis was used to analyze and test research
hypotheses.

The results have shown that the firm generate content was in high level, the customer
generate content, perceived quality was in medium level. The result also insists that the
perceived quality, firm generate content, customer generate content have impact on the
customer loyalty of healthy restaurant. 62.6 percent. The customer generate content was in

higher level following the perceived quality and firm generate content.

Keywords: Perceived Quality, Firm Generate Content, Customer Generate Content,

Customer Loyalty.
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