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Abstract

This research aimed to study the level of customers’ opinions on service failure, service
recovery, customer forgiveness, and customer loyalty and investigate the relationship between
service failure, service recovery, customer forgiveness, and customer loyalty of the omnichannel
marketing restaurants in the Lower Northern Provincial Cluster 1 of Thailand. The data for this
quantitative research were collected from a sample of 750 people through a questionnaire with
an overall reliability between 0.864 - 0.943, and a validity and reliability with an average Cronbach's
alpha of 0.886. The results revealed that the customers’ highest level of opinion was on customer
forgiveness, customer loyalty, service recovery, and service failure, respectively. It was also found
that the highest relationship was between service recovery and customer forgiveness, service
recovery and customer loyalty, customer forgiveness and customer loyalty, service failure and
customer loyalty, and service failure and service recovery, respectively. However, service failure

had an inverse relationship with customer forgiveness.

Keywords: Service Failure, Service recovery, Customer Forgiveness, Customer Loyalty,

omnichannel marketing restaurant
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AufnAvesgnén (Customer Loyalty) Ao mnssfssiusgindsvesgndlunisliduduay
uimsnngliuimavdedusznaugsianeidiudn q egwatiauslusutan dmalignéiuilnadudi
LarU3nsINAsIAuRIANeg1sseliles (Oliver, 1999) viruaRfinvesgnArfiuugiuioullduinng
sudanseduliliuinse femnusnfivesgnéndulassairediinanuinasduiigniagnduinuay
wionflazfldrusulufanssusing q veaflsiunns (Durmus, Ulusu, & Erdem, 2013)

Fodrinvean1siinsginisannes (Regression Analysis) iielalliiAntamnniesiudunss
L any (Multicollinearity) Aoudl azn153As1ev 09A Usenousdad153a (Exploratory Factor
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N1531AT MY ANAN150ANR8YRIANNFNRUSTENIIAMURANEIATUUSNNT MSAAUUSNTT
nslesievesgni uazmuAnAvesgnAvesgsia LIS NSAAARANHATUMANE T8N
Iuﬁuﬁﬂfju%’qﬁmmﬂmﬁamaua'w 1 vosszinalney

Analysis: EFA) #30 n1531A518eAUsenauldesdudu (Confirmatory Factor Analysis: CFA) sialy
fifomsnsnaeutonnandaiu léun

1) 5¢AUv9311m5130 (Level of Measurement) N ndauUsdosliin1ni15eiuY 4 (Interval
scale) (gms tnessed, 2556)

2) WANguFIDEs (Sample Size) azdpsdidnusnnme Fslimastosndn 10 winvesiauds
Yy (Hair et al., 2010)

3) Yoy annALUTILA 9N1TUIUIMUUUNG LagW150191nAIA1ULY (Skewness)
AulAe (Kurtosis) AITREIENIN -3.0 §i 3.0 (Faen Nlvddeyw, 2557)

1) auduwusszninsfulsiunensofuUsdasefoein Geanduuszansavduius (n
Astondn 0.80 1AudNRUS Tugsiadym aes1dunsaud any (Multicollinearity)
(Stevens, 1992)

5) AAseviesAlsznauauwlsUsIU (Variance inflation factor: VIF) a3sdA1taenin 10
(Yaw Nivd vy, 2557)

Aq‘ = o
NSBUBUIAAN LY IUNISIAY

AURANAA
Tuusnng

AUANAVD
anm

nslviediy
Y8

AN 1 NTOULUIAMUARUDINUITY

FUNAFIUNTINY
H1: AnuAanaInluusnsiiauduiusiuauinAvesgn
H2: anuRanaaluusMsianuduiusiunMsiAuuInIg
H3: auianaaluusnsianuduiusiunsiieduvesgnan
Ha: nsfAuUINsiiauduiusfunsiiedevegnan
H5: nsfAuUINsiianuduiusfuauinfAvegna
Hé: nsiviesdevesgnAniinnuduiusiuausinfvesgnan
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A5aHuN133Y
Fnvaizveamideiiteliflddmouiigndeansanuinguszasdveaniside Tasldnside
Bainn delamnsaneuman way Tnquszasdlumsidelidmauasuiuuazgnifesmundn
Jnmsuezihuednsiilfnefunerauazteiaueuuniufiusiely foil
1. Usgrns (Population) Aldlumsfinwadsll fie gnénfifiuszaumaallunsdiemnsnniud
Tnagnsmananuuunaunauaisdomnsluiuiinguiminniamienoudns 1 dasznaudae
5 Jwdn lowa enn fivagdan asysal gluvie wavansing laefmusvunnngusiaegns (Sample Size)
AMLNUIIUEY Hair et al. (2010) Aifkugtliidunusiegwegaies 10 feg1ee 1 fulsnnsin
Tunsideiiiisuusinasiauhiy 75 fuds fafuswausegdaviiy 750 au
Tunsidennguéiesne {378l sdusiteg19uuulanzas (Purposive Sampling) Ineriviug
AaautAveanguinet augndfifivsraunisailunisdiemsanniuiiinsdsansuuunaunany
naegemslunguminaiamiensuais 1 vesUsemelne wavdddisn1sdudtngrsuuutadey
(Accidental Sampling) ttesinemannviangliiuseeedils
2. i oaflefllums@nun indesdloflilumsideliunuuas uamaufAniiiu (Questionnaire)
wseeniu 6 dau dail
gt 1 wardwi 2 Wuwuuasuanieafuystaumsainmslivinmsiuewns uasdeyadiu
UARATEI MaULUUaUY tHwn LA 818 d@nunw seaunsiing szausield 018w WJuwuy
AT1980UT18NT (Check-List)
doudt 2 fedanil 6 WuuuuaeunuiAnIfuALAaNaIANITUINS MadAu nsu3ang msls
aiEegnAT wazaUANAvegnAI SnvazveawuUdeUnIU T uLUUNINTIEIUTTUMAT (Rating
Scale) dufidaramdau 75 4o FaflinauflunislievesiminnisUssanaen 5 sedumaisues
aAsn lneszaumudAgy AminazuuwTefEnAoy mnﬁqmasﬂaaﬁqm AMuUAlAAIINY 1
ALY MUUAAYINAY 5 Azwuu (Likert, 1967)
3. maiununudeya mifnnideadidinafununudeyalinseurqunuide dunou
maftusuTadoya il
3.1. fidevenidesusemnmiivieyarmeuvuasunuaniadiainetds wivendeuisais
wazdavhuuuaeuniulngld Google Form wialdlunisdauuuasuniumisesulay iledadafonga
AL 1A UDAIINBYIATIZIUNINBULU VAR UL
3.2, Yanavszguiuasidieideii eviharund lalusuuasuany wardsnaiiuteyalid
AwaysaluuuINiian
3.3, vhmsiufeyaainnguiiegns neuuuasuauesulatdlunsiiudeyauuvaeuaiy
ngnéluiiuii
3.4, thuvuaeunufifiveyaldudadunnmaaeuaugnies wasdmdenianzatud
auysalilothanlflumseszideyasioly
3.5, Pt deyaanuuuaeunuasiufinstailewnieniinnevideyameada
4. adaRllumside fAdelsidoyafildanuuuasuammnnguiietng S1uau 750 foens
Aiurunaldiminismseae uismuauysalvesdeya Ssagiligidedmmunilainianugndes

Journal of Management Science Pibulsongkram Rajabhat University



R - ovieiimnsannesvesnudniudssrinannafianaialuuinig MIAAUUINIT
nslesievesgni uazmuAnAvesgnAvesgsia LIS NSAAARANHATUMANE T8N
Iuﬁuﬁﬂfju%’qﬁmmﬂmﬁamaua'w 1 vosszinalney
auysal neudlagihdeyauieszivszinanalngazlddoyanisadfifanssaun (Desaiptive
Statistics) ifuafifideusseneisnudnuney auaudimsadadatelud

4.1. Araud (Frequency) wae A13o8as (Percentage) Lﬁ'aaﬂsﬁaﬁmaﬂﬁaaﬂaﬁLﬁ'mﬁ’u
AuANvEdIUUAAR
4.2. Aiads (Mean) Lﬂué'smﬁwwummgm (Standard Deviation) llunsudaaumineg
vosdayarna 9 il ileflazasuuaveiusnadnunzvesiiuys
5. melwneiteya MeleneitoyaluruidedgndndunsleelilusunsuadfdSagy Fuh

v
aa &

WmﬁmmvﬁﬁmmLLaJuET’lLLavavmrlavwﬁasﬁyu Tudumeunsniinisl Lm’wuaamwugmmmﬂau
fretlaeldalifdanssaun Wy mmmLayiaaau iiolilddeyatiuanifednwazialuveands
mamwmwnﬂumﬁmsw siadAfugIuTe Ay sTadeflilunvuasuay Taefinsiuaiade
(Mean; X) LLazmuLuaamummgm (Standard Deviation)
nsATANdNiussemIdafeiunsseniunsSeuiiegn sumienuduiussendng
Jadusine 9 Ifgadndunislasldaduusans anduiusuuuiiosdu (Pearson’s Corelation
Coefficient: r) @ suansismnuduiusuazaudfuldseninsiulsang 9 MTIATIZRAINAILE

eRuasanulaluruenlesszniedadosing o Ndnasdonisfinuingall

NANIIIY

o idelddudunafusunudeyadsdinaaingnilugsiafiuemsiviinismain
mammuwmmﬁmmﬂu'ﬁuﬁﬂ&juﬁm*ﬁmmﬂmﬁamaudw 1 vosUszinelng faeiasesleuvudouay
paulat 917U 900 YA (LﬁuﬁwuauﬁﬁjﬁaLﬁ‘u-ﬂagaLﬁuﬂiﬂﬁiwmu%wﬁ’wﬁﬁﬂmmmﬂﬂ'wmﬁﬁma% 10:1
07 750 4 Wletlesiumnuiianainainmsouluuaeuamionslsdeyaliasui) Fldsumsneu
ndurssuuuaunuilidovnasudiuauysaiiinsndesedld St 731 90 @adufesas 81.22)
Shmmameunduiifieldineglussiugs Tneiadesrmmsmeunduuuuasunmlugiuuveslatiazogi
$avar 30 (Nulty, 2008) Favidlsiteyaiildsuinnuindeielunisids anndudideldihnsiesei
Toyadmssannileusseednuazvestoyarialy il

faud 1 Nami%miﬂxﬁ%'agaﬁungmnajuﬁqaEifm

%’aagaﬂwmmsmam%mmaﬂﬂﬁﬂﬁqiﬁa%’mmm‘aﬁﬁnaqwémmmmwumauwmﬂuﬁyuﬁﬂfju
Jawianamieansuans 1 veausewmalng wuin freviuvasunudlvgegluinavie (72.20%)
509097 Ao LwAmide (17.30%) uazinevnaidon (10.50%) nauenginusnniige fe 41-50 U (38.35%)
AUe8 31-40 U (23.58%) Wag 20-30 U (22.73%)

funsfinu dalnaifnns@nudniiUSyyng (80.40%) uwazdseldndedeiioudnlng
9R8NI195 8INAU 10,000 U (43.50%) @IUFDIUAINATIINIUTEN AB WNLSeu/AINANWN (40.20%)
waENINWBNYY (32.00%)

Augiaans ﬂ&jum”aa&i’mdaulmgﬁgqaq NTaminmysysal (28.80%) 783831 Ae fiwailan
(25.20%) wagaluvig (17.10%)
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V'?dﬁy ﬂfjmﬁaa&hqﬁgwmm&Jé’f’ﬁ%@aW’l'iﬁm%"mmﬁﬁﬂ'ﬁma’lwa’miawm (100%) wagLAgny
anuAawaalunslfuinnsantuenmsmeant (100%)

naufl 2 nansiassiAnaRANuUgIuYesuUsTu AT

e neidaaanunuiunswenuarindsvesulsiusvdnuasiuusdunald e
U'ﬁﬁmaLﬁmﬁ’ummﬁmﬁummqﬂﬁ”]ﬁﬁﬁiaﬂ1ﬁﬁ‘hLﬁmmmaaqiﬁﬁ]%f’luamwﬁﬁwmﬁmmmwammwa1&1
gowns Inglumsslduansnadeveusariulsdos wazldSesduanadsvesiulstosfidaunn
faplumenedsdosiianvesusiaziuusman Uszneusennuianainlutdnig msfauuing msli
9/879WNAN kaAIUANAVDIANA Faflauandlilumsnedi 1

HaRINNISRsANAIRA sdadmuRanatnluuinng daeuesin 5 sedu uandlwiiugn
HmoukuuaeuUnIy dANARLTLIY miﬁlamiﬁﬁ]ﬂiﬁumimmmﬁﬁ%a?{aqqﬁqm 3.08 59989HFB
AuAmNIsUI ML faade 3.07 auandae aunmnisuinisesuladiaade 3.03
nseenuuUNsaeasosulaiideds 3.01 Qmmwmmﬁﬁmm?{ﬂ 2.99 M3dndsemnsinade 2.84
mmﬂaafﬂﬁﬂu%’aaﬂammqﬂﬁ'wﬁﬂ'naf?}'a 2.84 LLasmiSﬁ’ﬁzLﬁuﬁﬁ%a?{wﬁﬁqmgjﬁ 2.82 mnue9lu
AmTmReuLUUdeuauumelusTAuUIUNA1N (2.96)

A19199 1 naagumslesisvaadaiuguvesiiulslunuide

faudsuan /mudsdanala X sTAUAMUAALITY

1. auRananluusnis 2.96 Yrunang
1.1 n13dndso1ms 2.84 Yrunang
1.2 AaunImn1suinIseaulatl 3.03 Urunang
1.3 ANNNSUINIIVIThIL 3.07 Yrunang
1.4 ﬂﬂiﬁaﬁwsﬁﬁ]ﬂiiuﬂ’lima’lm 3.08 J1unang
1.5 AMANEIMT 2.99 Urunand
1.6 nseenLuuNsaeasoaulal 3.01 Urunang
1.7 n159192 18U 2.82 Junans
1.8 aaasasieludeyaresgn 2.84 Uunan

2. N3AAUUINIS 3.60 1N
2.1 nMsuelny 3.75 110
2.2 N3l 3.62 110
2.3 ANSVALLY 3.50 10
2.4 N135UTls 3.52 1N

3. nslvinsigvasgnAn 3.85 1N
3.1 Qﬂﬁ"ﬂﬁaﬁaLLri%’mmmﬂummﬁmwmmﬁ

AnTu 398 170
3.2 gnAliedeimseanuianaialasumsideie

DYIUUUNTAL 281 170
3.3 gnendemssnwanuduiusiviemsdely 3.80 )
3.4 gnAnlileniasuemnslauidaluasidall 3.87 1N
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N1531AT MY ANAN150ANR8YRIANNFNRUSTENIIAMURANEIATUUSNNT MSAAUUSNTT
nshedevesgnd uarAuinfvegnA1veeEIRaT LM TAAIANANNE UAAEYBIN 1
Tunuiinguisminnamilonsuaa 1 vesuseinelng

A15199 1 (si0)

fanusuan /audsdanala X STAUANUAALITY
3.5 Qﬂﬁ"’]ﬁamwusiammﬁmwmmad%"lummiﬁ
AnTu >80 170
4. AUANAYDIPNAN 3.61 )
4.1 ANUANALTYIAUAR 3.56 110
4.2 ANUANATINGFsIY 3.66 110

UBg: N15UsHRUAMINLULARTN (Likert Scale) wuadu 5 szdiy

915797 1 JadesunsiAuuinig nansd1ss w1 msvelneieadogedian fe
375 sesa9n Ao nMslimiuasiidnieds 3.62 auandas mssuilsdanieds 352 wagnisvaged
Aadesiignagil 3.50 snuedunmsagmeuuuvasumuLiusElustiun (3.60)

Hadusrunsliedovesgni nanisdisae wui gnénliedsuniuomnsluanuiianaind
Anduiiradegeiian 3.98 sesasun Ae gndtlilemaiuomnslduiiilunsdaludidiads 387
aandny gnnliesamszanuiiewaraladsumsideeeinaumnrauiiainade 381 dugnAndng
Snvanuduiusiuiuemsdely uazgnéndieaviusomuiawannuesiiuemsiiaadenfignet
71 3.80 mnuadlunmsgmeunuUasUnIshElusEAUINN (3.85)

Haduiuanuinivesgndn nan1sd1sie nudn anudnfidemginssufidnadoganiy
A siruaf Tnefidadsogi 5.66 uaz 3.56 muddiu MnuedunmsmgReuLUUABUAY
wiushelusziuin (3.61)

NaN1TATIEINIsUANLtayauUUUNR

KanTIATIEinInsEeiaesdeyalumsiseiid oo oS uiednunroafiuys
Funalfvestladeviofmuusudausiazdn neufiazdnuiluguuuuanuduiulassaiiaudadu Tae
nsmTRABUNISKINKINLUSE uAElFE iR sananAadinugiu Tiun Arnud (Skewness) uaz
anuilsis (Kurtosis) sfilduamslilunnsedi 2

A13°99 2 ARy SHTsLUUNINTIFIUN kagAAU AULAwRIRILUS

faulsuan /audsdanald X S.D. Sk. Ku.
1. AuRananluusng
1.1 N199AdI01973 284 092 0136  -0.613
1.2 pauamnsuinisesulay 305 092 -0.193  -0536
1.3 AnNNIsUINIIVIThIIL 307 091 -0.164  -0.430
1.4 ﬂﬂiﬁamsﬁﬁ]ﬂﬁiuﬂ’limam 3.08 0.87 -0.333 -0.280
1.5 AAWDINNT 2.99 0.99 -0.036 -0.552
1.6 nseenuuuMsaeasosulal 3.01 089 -0247  -0.441
1.7 n13t9eku 282 101 -0024 -0.771
1.8 AnuUaeasieludayaveanen 284 107  0.027  -0.639
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A1519% 2 (#19)

faudsuan /audsdanala X S.D. Sk. Ku.
2. M3AANYINIG
2.1 NM3Uelny 375 076 -0.164  -0.538
2.2 nsliauas 3.62 075 -0.088  -0.386
2.3 N13VALTY 350 0.80 -0.056 -0.492
2.4 N135UT 352 082 -0.064 -0.489

3. nslvinsigvasgnAn
3.1 gnAnlviedeuniuemsluaudanaia - 3.98 090  -0.566  -0.334

\inTu

3.2 gnAntviedeimnsganuianaalasy 381 093 0323  -0.642
nsidenenegramungal

3.3 gnAndansinwianuduiusiviueIms 380 096 -0.408  -0.466
sl

3.4 gnAnbileniaiuemnslauiiiluasm 387 094 -0475  -0.358
dnld

3.5 gnAnfleanuseAnulanaIYesBILeWMs  3.80 093  -0.394  -0.432
fiAntu
4. AANAYIIPNAN
4.1 anmsinaBeirung 356 071 0206  -0.433
4.2 ANUANALTINGFnsIY 3.66 072 0.152  -0.645

ArAnudiaraulasesnUsdunalduwsiazdiuvenisnswanuastayadnduuniniold
Tasmseglunasifivensuldszwing -3.0 fls +3.0 MnAAUTIVARY 0 wanviflysUaNIaINL
sUuuuUn# vuiimemutiduaunseuinuansdinisuanuaeilumedens evnanud iy d1usu
Arallas Ay 0 aztsusndansuanuasund @ummuladiduaurdeuinaztauenianisuan
Lmﬁﬁau%’ﬂqﬂmﬁaaamqﬁ (Yaw Miwd vy, 2557)

nmnnsidnvazvesadeiiieadestiumiuiananluuinis nsAuUINNT N1slviede
1999nA1 wareuAnivesgnAivesgsiaduemsfivhmanaianansgesmdluiiufingudmia
Mamilenaua 1 vesUseinelng wudn Nnduusedlutie -0.566 £ 0.206 wansddudsnneadl
nsuanLIIugULUUUNR

Aaudl 3 namsesziauduRuSvesauUsTTHluuITe

nMsnadeULarIATITiANLFIT LS Sz 19 uUs U539 gausaifiuanerdudseans
anduusuuuiesdy Wi ol 91sanseiuauduTus veaiuUsudanaziudsdanals wandlad
fuUszansanduiug (Correlation Coefficient: ) ag/lure 0.30 - 0.80 dedanuduiusiuluseau

U1unans wadndian r u1nndi 0.80 wansindimnuduiussevninaiaudseglusedugs (Stevens, 1992)
NMTAATIENANUFUTUSVRIRILUT UriaImEanaInluuINIg NsAuUINS nslviesievesgne
warANuAnAvasgnA tnadauandlily a1 3
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nshedevesgnd uarAuinfvegnA1veeEIRaT LM TAAIANANNE UAAEYBIN 1
Tunuiinguisminnamilonsuaa 1 vesuseinelng

M15199 3 ANFUUSEANTANAUNUSTEIINAILUTHE LNV

RIRIEANE auiawana  msfau  nisliade  Adwdnd VIF
Tuuins USN1s v09gndn  vesgnAn
ANUAANAIALLUINNS 1 1.025
MIfALUINS 0.097" 1 : 1.696
msliadevesgndn -0.035 0.629" 1 1.682
AUANAveIgNAT 0.168" 0584 0.509" 1

NULRA: **p<0.01

N7 3 wandlidiumduussAvdavduniudsevinedadouds nsdfuuims mslfesfbues
anA1 wazANUANAvegnA Jeuinanuduiusiuluseauliunars wagluianadeadu e
ogflurnesening 0.509 f9 0.629 oniiu AduussAvSandiusietadouimmianaaluuims
fumsfAuuing duweanuduiusiulussdus (0.097) lufiemadertu uaserdulseans
anduiusseninedadounsanuiianainluuinis dunisliedevesgndt dvuiaanuduiusiuly
seium (:0.035) Tufiemensaiudg

AIdelavinsnriaaeuisanuduiusseninadafeudednelianuduiusiues unelviin
Hapmamesmidunsadamg (Multicollinearity) 3elal Fsuifoatuiidonuszifiunndrlinsizy
psAUsENoUATILUTUTIL Urngi1 Yadourdafnunisdfulinig fe1 VIF geflan Ao 1.696 muande
Yadeouslennu msliedevesgndn 61 VIF Ap 1.682 uazauilanaialu-uinisiden VIF fie 1.025
Foilinunasimsseusumuieuluiindn VIF msdesndt 10 FdlineliAndamanizwmsom
\BaLdu (Wawn Nlvddnyn, 2557)
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N1531AT MY ANAN150ANR8YRIANNFNRUSTENIIAMURANEIATUUSNNT MSAAUUSNTT
nslesievesgni uazmuAnAvesgnAvesgsia LIS NSAAARANHATUMANE T8N
Iuﬁuﬁﬂfju%’qﬁmmﬂmﬁamaua'w 1 vosszinalney

NamFlanzitoyaan n91e 4 uandlsiiiiufemdunssansanduiusssninafauy sdaneld
voeUaduurarne 9 fis ARANEIATUNTUINNS MsAuUINNT nsTedevesgndn wavauinfves
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Abstract
This research aims to investigate the influence of social media usage, fear of missing out,
social norms, and perceived behavioral control on attitudes, anxiety, life satisfaction, and
psychological well-being through smartphone use among undergraduate students at Rajabhat
Universities in Thailand. The subjects of this quantitative research consisted of 575 undergraduate
students from Rajabhat Universities throughout Thailand selected by quota sampling. The data were
collected by using a questionnaire and analyzed by using structural equation modeling (SEM). The
research findings revealed that social media usage, social norms, and perceived behavioral control
positively affected attitudes, while fear of missing out had a negative impact. Fear of missing out,
social media usage, and social norms positively affected anxiety, whereas attitudes and perceived
behavioral control had a negative effect. Attitudes positively influenced life satisfaction, while
anxiety had a negative impact. Furthermore, attitudes and life satisfaction positively affected

psychological well-being, while anxiety had a negative effect.
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wanelenia dewareguanizdslavesindne TaginAnuiid Arundafisgnainlenta (Fear of
Missing Out: FOMO) gafiaaugw uazanuftanelaluiinanas iWenlosduiigmanuinden
wazn1IrTuLA3Y (Nugraha, Rafiyah, & Yulianita, 2024) 5198 odsnueg 1943 19as3A T I0LES Y
pudonleansdny saefinswSoudioumdnudavenvasveusuiionelaludin Qudsyi &
Fasya, 2024) wqwjﬁ”?iaLﬂuﬂiauﬁﬁﬁﬂumsﬁ’@umﬂaq‘wa‘a'am%mqmmw%immﬂ’ﬂﬁﬂm QeI
Ansgnadnifugunnzvesin@nudatumnudiiussenintadomadndinuuaznanssvuse
guangAnlaunnniMsviuenginssuluau s

nslddedinundudedodfaiidwmaderruafvarmiuinnfvavesindnvusyansves
wnInendesigluvszmalng wuin mslidedsmudmadsuindediruadshunisidrdedeyauas
n1sdvfdunusuuunannasunng q (Alkindi, Haddad, Dawood Hafiz, Abduthadi Akkof, & Teoh
Cheng, 2025) Ifﬂsﬁ’ﬂﬁﬂmmmmLLamU?f&Jummﬁmﬁu L%"]ﬁal.mdﬁagamﬁ%'mﬁ IGEGERE
wdetemadinniinrernanntu sgdlsina nislidedinudenadrsnniantnadietninwm
Lafanansadndwsedidiuswlufianssungy ﬁﬂﬂzjmmr"maLﬁ'&nﬁ’umwau%umﬂLﬁauLLasé’mu
(Jain, 2025; Reid, Aleti, Figueiredo, Sheahan, Hjorth, Martin, & Buschgens, 2024) AU
wandliiudsrnudduasmsdauasunislddodinneshanunzauiioasuasuiimuafidauinuas
anAuIaninalulinfnw
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aundafiaznainlenia (Fear of Missing Out - FOMO) 1iutiasefidenasovirunfinas
ANIRNAMavetinAnyegwlitdeddgy 99nn13ANYY Uil FOMO assiruafiisausonisiidiy
$uilufanssudsny (Saavedra & Bautista Jr, 2020) e ntinAnunidnnaduilasdosdidausaulunn
Aanssuuasfanudeyanasniian lugandvatagiu Finveulatdafiuardaninalssanin
Fu (Park & Kim, 2025) iietnAnvdiuiiew 9 wesusvaunisaiuudedenn wanwadnd3sudieu
aueariIadn MmdmataUsraunsaldrdyludda FOMO Liffesdnasenaunfidaauiiniy
widinsERumAnninauazmIeTen Fedamansznudoguaminuaznan1si3euresindny
Tuszpzen

UTINAFIUNNFIAUT NS Nag 19U NF oY AUAR KA ANINNA AV NANYIUTYINT
ns@nwnandliliiui vssingumedsasianuduiudideunfunsfauniauedia (Talbert &
Wong, 2025) Lﬁaqmﬂﬂ15151’%msaau%’uuauﬁudawﬁwaqﬂfq'umaé’aﬂmiwl,a'%ua%mmuﬁu’lﬁ]
uazyuteadsvInvesinAnwn luvasiieadu vssiagumsdenudaonaaineninainndnaile
UnfAnuldannsauuanuanuaaniwesdsaunienguiiou tluganuiandnali safy
mwam%’uLLasmsLﬂudawﬁwaaﬂdm (Jain, 2025; Reid et al., 2024) mmmwi’ﬂmqﬁmuﬁqa
Aulvenasausinaduliindnndesusuiuazuanmainssuiionsldaenadesiumieudus
danaliAnaudaudinielusasamnidanfnaiiuty

mMs3uimnmannsalunsauasmginssudutladvd dyiidssaderiruafuazaniianing
YosinAnw annsdny wud nssuianuamnsalumsasupunginssuduledenseduiinuaf
Bavan (Yusuf, 2021) Wetindnwiania auesdiamannsalumsmuauaaiunisaiuaznissndule
winniuunlufasianiruediiddenuesazdunaden Tumanseiudia msuianuanuse
Tun1smuaungdnssulusgduaineliianmiuiandaluseduga (Khazaeian, Safoura, &
Fathnezhad-kazemi, 2022) Lﬁaﬂmﬂﬁﬂﬁﬂwﬁﬁﬂiﬂ lausadanisiuanuinmenazguassaly
FAnldetriuszansniw nguinginssunuuniiugdeeuddyvesesdusznouiidmane
n1sandulanazanuidanvesindnw vilidnnsfnyidlanuddgueinisauauasimunvinuad
FANTIMIAIIaNANatungulindnw (Nuredin & Alili, 2024)

vimuadldutaduddyidwmadennuianiva anuiwelaludiauazanuduey
WWaimvenvatnfnwszauliygieivedlng 31nn1sfine wuil iauadltsuandinulliuanszau
ANsARNAna (Reid et al, 2024) Ingindnwiifiyuusadauinsoaniunisalsig 4 Snazdiamiesen
LarAuiantrnatesnia uenani struadidauindafiuanufianelaludin (Tavakoly Sany,
Najmeh, Fatemeh, Elaheh, Hadl, & Jafari, 2023) Hun1sdasuMIsuikarn1sUssiiulszaunsel
FAmlukdvan mmé’uﬁuﬁmdwﬁdmaimamd@iammLﬂuagﬁﬁ@ﬁm?wm (Kim, Michael, Namho,
Minseong, & Sohn, 2024) wanslifiiuin nswawiauaddsuinludndnwidunagnsdidelu
N1FARESHAVNMIALALANNNTINLAL TN

auiandadutededidwmansenuddysennuimelaludisuazenuduey i a

Y
v
o

W93 N1l nAn®) 39NNISANBILAASLTLALIN mm?Gmﬁ'ﬁ’;aiuizﬁ’uqqdamawwauﬁam

o
nM

=

Aufianelalu@in (Kalinkara & Talan, 2025) wasanuduegfifidldnine nanafe WetnAnwd
AMUINNAIANIN WInnazdauianelalutinanasuarilhuiluunazUseaununieTuAs ey
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nsltdedinuoaulayl arundafiaznanelonia wazanuluogfifidsdiningrannisldaunsaliu
Yt Anw VT e U INeNde i luusemalne: YuNemgungRnIINMURNUABUTIUN
Fuusdunansduiimuai anuinnioa waranuiamelsludin
ALATEALS 85eu1nT U (Navon — Eyal & Taubman - Ben-Ari, 2025) Aanu3nndsaai ballasu
nsdnmseganzateanareduguassadifgmon s sasn1sUSuimedsaues
Uninw Feaeiouliifiuisnuddgrenisinnisanuinninaegedussansnmiieduady
audueginddninen
anuiselaluindlenuduiusidsuanlaenssiuanudueyimddninevesin@nunszsu
Vsnaesvesing 9nnsfine wud indnwifaufiovelaludingeduwlihmesiinnudueyia
AR Inegauiy Feteasuademuannsalunissuilefuanuimiesng 9 (Yuksel, Serezli, &
Bostancioglu, 2024) mmﬁnwaiﬁﬂu%ﬁmﬁwﬁwﬁLflwfhﬂq%ﬁwﬁzgmammmw%ﬁmimsmuLLaxa'qwam'a
nsuimwansavesauedlunsinnistuanaedauazanunaduluiinyses1iu dnAnwis
arwisnelaluTingeinaedaudangunisislanntu Smeadsuindesunan uaziinaugniy
fumsSeunazianssumedenunnnty 6?3&f’huL‘ﬁumﬁﬂizﬂauﬁﬁzymaqmmL“T;Juaguiﬁﬁl,%ﬁm%wm
anuiduegiiamednine: iWulassaiaiisuanuauganisersual wazaruioweleludin
danadanan1siseuveind@nyl (Marjuki, Hanif, & Siminto, 2024) d1nsutnAnwsnudy Hadoiid
Byvidna loun ey Aseuadd wagmnunadumMAnns Taganmiadonfiaduayurioiiuusegdls
(Meekaew, Weeranakin, Chamaratana, Promphakping, & Bhiasiri, 2024) 414338 WUAMUEUNUS
Bavansgninaanuduey i Aniadaingrfunadugns nienisfner saufsaudenlesiu
AUEAnEY wagnalnnissulle (Nogueira & Sequeira, 2024) msa'aLa'%ummﬁmagjﬁamﬁm?mm
Wannanuairgdlalunueswaziinweanuduiusseninuana dwaliindnwiuszaunnudusa
wazAtaglusruun1sAnw (Lasyena, Fadillah, Octavia, Adellia, & Luthfi, 2024) v Ineaes1v6Y)
FIMITHAUNAYNTAUFVN1IEN NN IV N UNTOUIVING

nsauuuaAaitlilunsise

NAMIUYRLIsTANTTIasnsaRaLdunsouLmLANTTiFuUsHY A nslidednn
anundriiazwatalenia ussingiumsdany nssuiamannsalunisaiugumgAngsy Aauus
Aunans fe vimuad anwinndsauazanufianeleludin uazduusau Ao anudueyia
Badinendanmd 1

NIHTINYIMIIANTUMANG TN AYaaeAT I



Vol.7 No.3 (September-December 2025)

msl¥dedeny TAuAR pwdiswelaludinn
H1(+ —H10(+
(SMU) (ATT) (LST)
& 3
| & ?
mmnmNITNaInlena ‘b?
(FMO) s
HI(-) H14(+)
=
U3sing MmN edenu ‘/f‘;/
(SIN) &
v, £
nssuimsenumalunsmunu . < P
* R ! MININNANA AULTUREN A AN
NANTIU HB(-) ——H13(-) N
(PBC) (AXT) (PCW)
29 1 pseunnANuAaRlglun1sIdY
FUNAFIUNITINY

H1: nslddedinusaulaviidvsnansuinlnensiseiiauni

H2: aundifiasnanalonaiisninanauinlaensssoriauad

H3: UsSTIRgIUNdALTBVENaN1IUINlaunswaiAuAR

Ha: n13suianuanansalumsmuaungAnssuiidnsnamsuinlaenseieviaunai
H5: nslédedinussulaviidvninansuanlnenseennuinnina

H6: avundiinznanloniadansnansuinlnensimeanudanioa

H7: UssTiagIunedauiiavEnanuInlnenswianuInnina

H8: n13suianuaunsalunmsmuAungAnsuiidnsnaneuinlaenswonuinnina
H9: ViAuARTBvSNan1sUINlaeRsIHaMLIRNAMA

H10: iruARidvanansuInlngnssnanuianelaludin

H11: Anudnninaddndwanauinlaensenemnuianelaludiin

H12: ﬁﬁuw@ﬁﬁw%wamamﬂimamaGiammﬁuagiﬁalﬁﬁmimm

H13: Ansndnaiidvinansuinlnensionnuduogifidedsaine,

H14: ﬂ’Jmﬁdwaiﬁﬂu%ﬁmﬁawﬁwaw’mmﬂimamﬁqm'ammLﬂuagﬁﬁl,%ﬁm%wm

A5aHuN133Y

n93duadaiiiunsidoidauiina Tnglduvuasunnlunsifununudeyanindn
snyawiamaadnulusminendesvdgyusemalne sudsidnwusznause dudsiu nsld
dodsnueaulatl Anundiftaznanslonia ussingumednnuaznisiuinnuasnsalunisaiugy
woAngsy fuvsAunan simuaf arsdandnasazanufionelaluin wagdudsnn anudueyi
Adedninen fddudunou il

1. Uszansildlunsfne de dnfnwissdudiygaiuumingrdessdgiaussmelng
38 uia wunlu 5 nquaiinia: aald 5 wis MAnae 9 wis Saulnduns 5 uwis neunile 8 uvis uaz
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nsltdedinuoaulayl arundafiaznanelonia wazanuluogfifidsdiningrannisldaunsaliu

Yt Anw VT e U INeNde i luusemalne: YuNemgungRnIINMURNUABUTIUN
FauUsfunansiuviauad anudanina wavenufiaelaludin
Aangiusanideanile 11 uis (Suratthani Rajabhat University, 2024) nidigdasigviaglusedu
UAAR VUIARIDENANUARINLNNIN 5 1311U8IN1530k0 3 (Hair, Babin, Anderson, & Black, 2019)
Ingdn1513mes 97 61 ABIN1INquAIeg1ee 1ol 97x5=485 AU mné‘anﬁaaa’w \iesnnau
anweuduadsnarideliansadh G vasdsznsla o rarfu ﬁ]maﬂmmﬂaaﬂma&m
wuuldendeanudndu lneldnsidendregrauuulaan vl elvieg1anszaremuauind
mamquuﬂﬂﬂmﬂﬁmfywmumwmaammgm 5 ngugiinialiunniian

2. inesilofillun1s@nu Usznausne 9 dw: (1) eyauseanimans (na o1y svoznm
n13fnw 58le Juanisaliy aruinsdsw) Wuranuvansla (2) nslddedeau usuldann
Armutcu, Ramadani, Zegjri and Dana (2024) (4 99) (3) 3) pundafiaznanalonia Usuldaan Joshi
(2024) (4) UssVingIUN9dIa USuldan Singh, Aiyub, Greig, Naidu, Sewak and Sharma (2023)
(5) M3uIANuamIsanIuauNgAnssy USuldain Yasir, Babar, Mehmood, Xie and Guo (2023)
(6) Weuad USuldann Al Reshaid, Tosun and Yanar Giirce (2024) (7) anu3nnneia Ysuldain
Cachon-Rodriguez, Blanco-Gonzalez, Prado-Roman, and Fernandez-Portillo (2024) (8) a3y
Nanelaludin Usultann Pan, Fu and Wang (2020) wag (9) ﬂ'mmﬂuaauiﬁﬁl,%ﬁm?mm Y5ulgann
Srivastava, Rishi and Belwal (2024) Tagdauil 3-9 Sdefonudiuay 5 4o fudsand 2-9 duns
Uszanauen 5 seau (ldifiudeegabeiudeegnab) LLG]IaSGTiLLUiW@Nu%ﬂﬂLﬂ%@ﬂﬁ@fﬂﬁﬁ@&ﬂlﬁ’s
Tneusulsmnung ﬂumwuﬂﬂﬂwmiwmmﬂuwnwmaammgsuaalwa TENIUNITNTIVABUAMNIN
ANUUINTFIY ‘VNFHWJJG]NLENLUEWT\]’]ﬂNL‘UEJ’M’]EU AU 899NN TIATIZRA 18U ANS woan
YDIATOUUA u,aummmaLsmmauauuwg'luwauaumLmawaam*ﬁmmiﬂﬁﬁaiwima&mgﬂmaa
vinliiulaldineesiofianummnzaniunguiegna Tnsiedosdedfuriuniansvaoumunsads
domlnegnssaand 5 vitu 1ée1 10C 0.80-1.00 Ghuwnasi »0.5) uaznsradeuauiissaindeya
neaadld 40 40 wazdayadse 575 4 wuAdulszavsweanives Cronbach >0.7 lnedaya 40 yadl
ANBYTENINe 0.879-0.996 Uazdoya 575 ¥a dA19g 5811719 0.849-0.986 UarA181UNATIUNTIBTR
>0.3 lnedoya 40 YndA10e5eni19 0.531-0.979 uazdoua 575 ¥a dA19E581I 0.540-0.975 GR
N NEUTTIR VL

3. natfiusiusandeya iukuugeunuesulallagldunanrlosu Google Forms antin@nu
USy1nivesuning1desvdgly 5 naugiinia seninasieusuinay 2567 faunsiau 2568
(2 o) lngdsdsiwuvgeunuludinquidmineriunisvennusuiennonsdiaourasusar
uAnends Fnnsaruaunisneugidaeilsddunindigssuudaediuates Google Form Lite
mnulusdlalumsdanisdeya lesudeyaiiinunasimsdansesnrwanysaluazanundeienis
alifd1uau 575 AU ATeUARUNMINE1dBT TS TaUTEINAlNY nuMAndes1usy 38 wis
ABNITHUINFUANULATIAS UM I BINSAENS 5 ngu Ao nusnulnduns 13.16%, nguaAnans
23.68%, naumanile 21.05%, naunianyiusenideunile 28.95% waznguniald 13.16% lag
fsuadadrumuduuuinedeluias nguiiielilddeyaiiiumunmesussrnsiamnegs
LAUZEL
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4. mAeziteyauaradnltlunside ushemnsiaasueanlduuunvinuusiagly
Mahalanobis Distance nutayaaalss 4 4adslidasanainnisiinsizd ddunisnsieasy
Arunfissvesdeyaralunisnaasdduardoyaituaie dunasifitvun nsaaoudennandeiy
Aeafunmawanuaauulnd madueniusyeinisnizany uazeuduiusidadunseseninei
wUsEaduluminnasgiu nseaeunzsmdunsman wuth lidymdnan feueldlusuns
spss lumsiiasegyt Mnduwhmsliengiosddsenoudadusulasamaasuaunsadagiduas
Anuasudsiuund siunusinnsgu wazaaislilunaaunislassaiaiionaaeuauuigiu
aovenuilldlusunsu Mplus n1siasizyt adaliusenoudemanud fovas drudsavumnasgu
LAz TIElinaaNn1slATIasa

NAN3ITY

HAN1INTITAOUAIILLTIE (Reliability) WUT1 Kwnaseifisnviun e Ardulszaniuearves
Cronbach fiddaus 0.7 Fuld LAZNANIIATIVABUAINATUTIG LU (Convergent Validity) Wuin
MU aEITTUA fe AeasAILUSUTIuTERRLE (Average Variance Extracted) fiAndaus 0.5 3y
U wag Construct Reliability (CR) fiendaus 0.7 Yl (Hair et al, 2019) HadwSuanaFIATT197 1

PN
BALAINN 2

SMU2 [e—0361

SMU3  («—0457
SMUG fe—0458
FMO1 |e—0.62¢
FMO2 |+—0.135
FMO3_[=—0.211
FMO4_|w—0.118
FMO5 |=—0.18
SIN1 _j=—0.167
SN2 0414
SIN3 |e—0504
SING w0627
SINS  |—052
PCB1 [+—0220

B2 |e—0.25
PCB3 |«—0295

l—o0.692

la—0.455
le— 0278
le—o0.002
le—0.305
f— 0504
le—0.375
le— 0.107
le—0.159
le— 0081
le—o0.021
le— 0,006
la— 0441
le—0.197
l+—0.393
le—0.503
—0.5%

1 |e—o0400

L e
. (#—0.457
1.00( PCW 0.831 PCW3 [«—0.310
oresl by a0

5

N PCws |e—0366

7 =040.023, df=013, }/dlf=1.075, p-value=0.141, AMSEA=0.011, CFI=0.998, TLI=0.997, SRMR=0.039
Note:
** Indicates statistical significance level p-value < .01 and t-value > 2.576

AN 2 HANSIATIEITRIAUTENBULTE WU
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nsldFedinuesulal Anundifieznainlona waranuduegfinidadningrainnisldausalny
‘UE)ﬁuﬂﬂﬂ‘bﬂ‘ﬂimﬂﬂﬁﬁu%’]’mﬂﬂaﬂiﬂﬂjﬂg‘luﬂiumﬂlwEJ UL B NORANTTUAMUUNUABUTIUN
Fuusdunansduiimuai anuinnioa waranuiamelsludin

A15197 1 NANTIATIZYIANLLTIE (Reliability) A1uns8degiin (Convergent Validity)

fawUsie (Latent Variables) a AVE CR

- msldFedsrusaulat (SMU) 0.849 0.576 0.845
- mwmé’uﬁ%wam‘lama (FMO) 0.946 0.785 0.948
- USTVINgIUMNadeny (SIN) 0.855 0.584 0.873
- msfuinnuansaltunisaugungAnssu (PBO) 0.858 0.616 0.887
- yiFuAR (ATT) 0.875 0.619 0.890
- ANUIRNAIEA (AXT) 0.986 0.936 0.987
- anuiswelaludia (LST) 0.851 0.575 0.870
- euidueg A dadninen (Pcw) 0.895 0.620 0.891

N1INTINADUAINATITITLUA (Discriminant Validity) Iagldnsilsauiisusznineanai
wUsUTIuadedianale (Average Variance Extracted: AVE) fusnduuse ﬁwéawé’uﬁuﬁﬂﬂﬁﬂﬁﬂaaﬂ
(Squared Correlation Coefficients: R?) @utnaueiued Zhang, Zhao, Bian and Zhang (2024) SZN?U
21A7 AVE ‘UéNLL(ﬂaVMQLLUiLLNﬁﬂ’JSMQWﬁQﬂNﬂW R’ sywiresudsursdufusulsunedu 9 m‘mmﬂ,u
Tuwna vailiiteuandliiiugn mLLU'ﬁLLmuummsaaﬁU'1stmLLUiﬂiauiummwammaﬂmmﬂrm
ANuLUTUTIUAT R Uf U TIHB Y HansmTadey wudn AN AVE vesdauysurandluliaad
Argeninen R? luynnsdlvesnsiiouiiioy Ssfudulddn dudsulsiomniinuaudivesnnunsg
B uunfifisane nanie fulsudwsaziiinnuduensnvaluazuanmeainiuegsinau Ty
lyifinnugdeuduuinnseninegauds MsieseiiuIeuiiousswined AVE uazen R? Yiausls
T ndanduiuslunisied 2

A15197 2 LUYSNFURIARALAINLUSUSIUNENALA (AVE) wazAduuseandanduniusenindsans

Anduszans anduwusaninaaesseninaiauUsuns
SMU FMO SIN PCB ATT AXT LST PCW

AVE  @auusuels

0.576 SMU 1.000

0.785 FMO 0.076  1.000

0.584 SJN 0.097  0.147  1.000

0.616 PCB 0.002 0.018 0.001  1.000

0.619 ATT 0.120  0.002 0.109 0.068  1.000

0.936 AXT 0.03¢6 0.130 0.044 0.020 0.001 1.000

0.575 LST 0.037 0.017 0.060 0.060 0.220 0.014 1.000
0.620 PCW 0.044 0.010 0.070 0.084 0.253 0.019 0557 1.000

HAN15398 WU freuwuudeunudlugeglungunguaianans (20.70%) Wunands
(78.43%) WWuinAnw1duli 1 (66.43%) TiSuaiuauuaningunasessowmoutaanii 10,000 U
k] U
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(78.26%) M au$nlnudie iPhone (54.61%) 5382118178 aaunsalnuaun sz el suausalily
wiedlvad wnni 3 T (55.65%) LLazﬁquaﬁ'a 19.65 7
ArousuvaaunuiiauAamiusefwysn1ssusanuaunsatunmsauRungAnssu (PBC)
(X=3.82, 5.0.=0.870) agluszsuas nslddedenuoaula (SMU) (X=3.293, 5.D.=0.788), Wrunaf
(ATT) (X=3.318, S.D.=0.757), Anuianalaludda (LST) (X=3.103, $.D.=0.794), mmn’juaaﬁﬁ

a a

9NN (PCW) (X=3.23, S.D.=0.855), AuNdaznanalena (FMO) (X=2.71, S.D0.=1.239) uaz
ussiAgIunedenu (SIN) (X=2.74, S.0.=0.875) ag/luszauU1unaiy d1unuinniaaa (AXT)
(X=1.93, 5.D.=1.213) agfluszsius

mamﬁmwﬁiumaammﬂmna%ﬁaﬁﬂ%’uﬂqqLLé"sLLammmmmzauaﬂwwam%uﬁ’wﬁaga
Fasedng diluanalaefudianumunsauiluizaunaledsenis: Arlaawas=457.061 (df=422,
P=0.116), AlAawAITAUN TS = 1.083, RMSEA=0.012, CFI=0.998, TLI=0.997 e & SRMR=0.048
n1sfanuAIRydaIuned wuilunadanuaeandesivdeyaidsusednyluseavaun lag
A1 P-value ﬁuaq"l,ﬂal,l,mwmmmw 0.05 (P=0. 116) way mlﬂaumsamwm (X2/df=1. 083) #1n77
2 WARIESAIUNORT LD Bl m RMSEA=0.012 #1n31unaust (<0.05) U438 89A21uAa1aLAa auves
A15UsTUIUAT AN TET A1 CFI=0.998 way TLI=0.997 44031 0.95 KAAINIAIUNDALT
Wisuileudimion uazA1 SRMR=0.048 #1n1 0.05 Suduanuaamadoufiseusuld n13UTuUse
I:umamuﬁ‘ﬁﬁmsﬂ%’uh&JLﬁuLﬁummé’mﬁua‘ﬁsijmwmmmLﬂﬁaumadﬁaL.L"dsﬁdl,ﬂmlé’ﬁﬁug’mmﬂ
vai] Wlsifeaiiousumeda uaznisnsnaeuanuasilyilasutsdeyaiduminnuwazganagey
wuh Tumadpslieduilnnunediis uansi Tumadanumnauiadseffuazdmgu] ansn
oSumuduSIwaLAguNTdElded1nindede

fonUsvasddl 1 wan1539uT liiiudn vssiagiunisdans (Y=0.269, P=0.000) f8v3na
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A1999 3 HANISNAABUANNATIU WATNANITNTIVADUANITTIAUATINYIAN

AUNAgIU LU FulsrAvniduns SE P-value VIF HARNS
H1 SMU—ATT 0.275%* 0.043 0.000 1.134  Supported
H2 FMO—>ATT -0.107* 0.043 0.013 1.209  Supported
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AuNAgIU LU FuusrAvinidunig SE P-value VIF HAANS
H3 SIN—ATT 0.269** 0.043 0.000 1.213  Supported
Ha PCB—ATT 0.235"* 0.043 0.000 1.022  Supported
H5 SMU—AXT 0.123** 0.047 0.009 1.215  Supported
H6 FMO—>AXT 0.287** 0.043 0.000 1.219  Supported
H7 SIN—AXT 0.091* 0.044 0.037 1.298  Supported
H8 PCB—AXT -0.078* 0.039 0.044 1.104  Supported
H9 ATT—>AXT -0.092* 0.044 0.034 1.283  Supported

H10 ATT—LST 0.437** 0.035 0.000 1.002  Supported

H11 AXT—>LST -0.097** 0.037 0.008 1.002  Supported

H12 ATT—>PCW 0.237** 0.042 0.000 1.250  Supported

H13 AXT—>PCW -0.067* 0.033 0.040 1.009  Supported

H14 LST—>PCW 0.572** 0.048 0.000 1.259  Supported
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Abstract

This study aims to synthesize the concepts of consumers’ utilitarian and hedonic
motivations for purchasing local fabrics by integrating motivation theories and purchasing
behaviors into the context of culturally valuable products. The analysis of motivations is divided
into two main dimensions: utilitarian motivations and hedonic motivations. Utilitarian
motivations consist of functional utility motivations and goal-oriented motivations with reasons
and confidence, which were the main factors influencing consumers’ decision to purchase local
fabrics. Hedonic motivations consist of inspiration from happiness factors expressed in the form
of being a conservationist, enjoyment from stories and cultural connections, and social identity
expression. From the synthesis of concepts, the author presents a conceptual model that
illustrates the interaction between utilitarian and hedonic motivations in the decision-making
process of purchasing local fabrics, which is a complex process influenced by several types of
motivations that work together systematically.
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Abstract

The purposes of this research were to study the significance of cultural dimensions,
planned entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention among
undergraduate business management students; and examine the consistency of the structural
equation model of entrepreneurial intention and propose strategies to foster entrepreneurial
intention among the students. As a mixed-methods approach, combining both quantitative and
qualitative research methodologies, the participants of the quantitative study consisted of 400
undergraduate business management students in Chiang Mai selected by using simple random
sampling, and the data were collected by using a questionnaire. The data were analyzed using
structural equation modeling (SEM). The qualitative research was conducted in a focus group
discussion with a target group of 10 people by using purposive sampling.

The findings indicated that the participants thought that the most important factors were
entrepreneurial  intention, planned entrepreneurial  behavior, cultural dimensions, and
entrepreneurial motivation, respectively. It was also found that the structural equation model was
consistent with empirical data (x2:O.734, df=1, xz/df:0.734, P-value=0.392, GFI=0.999, CFI=1.000,
RMSEA=0.000, RMR=0.003). The study revealed that planned entrepreneurial behavior had the
greatest overall influence on entrepreneurial intention, followed by cultural dimensions and
entrepreneurial motivation, all of which were statistically significant at the 0.05 level. In addition, the
findings from the quantitative study were consistent with those from the qualitative investigation. In

*
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particular, the qualitative evidence highlighted that cultural dimensions play a significant role in
shaping entrepreneurial intention-especially in contexts where businesses are closely tied to local
traditions and culture, such as family enterprises, cultural tourism, and handicraft production. Three
key strategies were proposed for fostering entrepreneurial intention: cultivating a culture that values
independent thinking and business ownership, developing positive attitudes towards
entrepreneurship, and enhancing motivation to encourage readiness for entrepreneurial ventures.
This study serves as a crucial foundation for driving a modern economy powered by innovation and
creativity, fostering a society of opportunities where individuals can establish and sustain their own
businesses.

Keywords: National Culture, Planned Behaviors, Entrepreneurial Motivation, Entrepreneurial

Intention
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Introduction

Thailand's 13" National Economic and Social Development Plan (2023-2027) emphasizes
the restructuring of the production and service sectors toward an innovation-driven economy.
This initiative aims to enhance the competitiveness of key industries by aligning them with
technological advancements and contemporary societal needs while ensuring environmental
sustainability. Furthermore, the plan seeks to integrate local economies into broader value chains
and foster human capital development for the modern world. The strategy involves equipping
Thai citizens with essential knowledge, behavioral competencies, and socially desirable attributes
to meet labor market demands while strengthening social security systems to promote economic
stability. Additionally, the plan aspires to create a society characterized by equal opportunities
and fairess by reducing disparities in regional development and business competitiveness while
supporting vulnerable and disadvantaged groups in achieving upward economic and social
mobility. The transition toward sustainability is a key objective of this development framework
(Office of the National Economic and Social Development Council, 2022).

At present, the promotion and support of small and medium-sized enterprises (SMEs)
have become a crucial focus for governments worldwide, including Thailand. According to
Thailand’s Fourth SME Promotion Plan (2017-2021), SMEs serve as fundamental drivers of
economic growth and national development. However, these enterprises face challenges in
accessing financial resources, necessitating governmental support in line with the official
implementation of the Thailand 4.0 policy in 2016 (National Innovation Agency, 2016). This
initiative has stimulated the emergence of startups, which play a vital role in driving Thailand’s
economy. The significance of entrepreneurship is further underscored by labor market dynamics,
particularly among university graduates. In 2019, the number of undergraduate degree holders
in Thailand was projected to reach 447,532 (Department of Employment, 2018), yet employment
opportunities in both the public and private sectors have declined noticeably. Consequently,
entrepreneurship has become an increasingly viable career path. Understanding the
characteristics that contribute to students’ preparedness for entrepreneurship is therefore
essential, as these attributes have direct implications for national economic development
(Mathuros & Chansom, 2020). This perspective aligns with the work of Malluang and Ruangchan
(2021), who highlight the emphasis placed on grassroots economic development in Thailand’s
current economic and social policies, particularly in strengthening community enterprises and
SMEs to ensure long-term economic sustainability at the local level.

In an era of rapid economic and societal transformation, universities must prioritize preparing
students to become the next generation of entrepreneurs. Fostering an entrepreneurial mindset
among students not only equips them with the necessary skills and knowledge but also prepares
them to navigate the challenges of an increasingly competitive business environment. It is imperative

that universities integrate entrepreneurship-focused curricula that encompass business planning,
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marketing, and management. Studies indicate that well-designed entrepreneurship programs can
effectively prepare students to establish their own ventures. Additionally, universities should cultivate
an environment conducive to creativity and innovation through business incubation programs,
mentorship opportunities, and access to funding sources. These elements can bolster students’
confidence and motivation to embark on entrepreneurial endeavors. By fostering an entrepreneurial
ecosystem within universities, graduates will be better positioned to become visionary leaders,
innovative thinkers, and globally competitive business professionals (Pinijphuwadon, 2018)

A review of both domestic and intemational literature reveals that research has extensively
examined the psychological and social factors influencing entrepreneurial intentions among
undergraduate students (Agolla, Monametsi, & Phera, 2019; Debarliev, Janeska-liev, Bozhinovsk, &
llieva, 2015; Tassawa, 2019) and graduate students (Lee-Ross, 2017; Pau, Nizam, & Arasaratnam, 2018).
Many of these studies apply Ajzen’s (1991) Theory of Planned Behavior to investigate the
determinants of entrepreneurial intent. The findings suggest that psychological and social influences
from individuals and their surrounding environment play a significant role in shaping entrepreneurial
intentions. However, beyond Ajzen’s (1991) psychological and social factors, some studies have
identified cultural traits as key determinants of entrepreneurial success (Karasai, Poolcharoen, &
Jamroman, 2012; Gurol & Atsan, 2006; Krauss, Frese, Friedrich, & Unger, 2005). Given this, the present
study seeks to integrate variables from both the Theory of Planned Behavior and entrepreneurial
characteristics to examine their influence on students' entrepreneurial intentions. The insights derived
from this research will contribute to enhancing the competencies of graduates, ensuring their
alignment with societal and industrial needs. By equipping students with the ability to operate
effectively in competitive global markets, they will become key drivers of economic and social
progress (Prommi & Naksai, 2020)

This study aims to provide a deeper understanding of how various cultural dimensions
influence the attitudes and behaviors of business students in Chiang Mai universities regarding their
entrepreneurial intentions. Specifically, it will explore the role of planned behavior and
entrepreneurial motivation in shaping students' aspirations to become entrepreneurs. By analyzing
the factors contributing to entrepreneurial intent, the study will offer valuable insights into the
process of fostering an entrepreneurial mindset among students. These findings will not only
support efforts to develop entrepreneurial skills among graduates but will also contribute to

strengthening business operations that benefit society as a whole.

Research Objectives
1. To examine the significance of cultural dimensions, planned entrepreneurial behavior,
entrepreneurial motivation, and entrepreneurial intention among business administration

students in Chiang Mai province.
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2. To assess the alignment with the structural equation model of entrepreneurial intention
among business administration students in Chiang Mai province.

3. To propose strategies for fostering entrepreneurial intention among business administration
students in Chiang Mai province.

These objectives aim to explore the relationships between cultural dimensions,
planned entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention,

and to develop strategies to enhance entrepreneurial intention among students in Chiang Mai.

Scope of research

Content scope: The study focuses on three latent internal variables: cultural dimensions,
planned entrepreneurial behavior, and entrepreneurial motivation. Additionally, there is one
latent external variable: entrepreneurial intention.

Population and sample: The target population consists of final-year undergraduate
business students from five universities in Chiang Mai Province, totaling 2,052 individuals. For
the quantitative research component, a sample of 400 final-year undergraduate business
students was selected. This sample size was determined based on recommended standards
for a robust sample (Tabachnick & Fidell, 2007; Comrey & Lee, 1992). For the qualitative
research, purposive sampling was used to select two student representatives from each
university, totaling 10 participants.

Geographical scope: The research was conducted at five higher education institutions in
Chiang Mai Province: Chiang Mai University, Maejo University, Payap University, Rajamangala
University of Technology Lanna Chiang Mai, and one additional university in the region.

Time frame: The study was carried out between June and December 2024.

Expected benefits from the research

The findings of this research provide valuable insights into the process of developing
entrepreneurial intention among university students. The key contributions can be summarized
as follows:

1. Understanding the formation of entrepreneurial intention. This study sheds light on how
entrepreneurial intention is formed among students by revealing the influence of planned behavior,
motivation, and cultural dimensions on their thoughts and decision-making processes.

2. Practical application for curriculum and policy design. The knowledge gained from
this research can be applied to the development of curricula and policies aimed at fostering
new generations of entrepreneurs. By addressing key factors such as mindset, attitude, and
genuine potential, educational institutions and policymakers can better prepare students for
entrepreneurial success.
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3. Foundation for Innovation-Driven Economic Development. The research serves as a
crucial foundation for driving a modern economy powered by innovation and creativity. It
highlights the importance of nurturing entrepreneurial qualities in students to create a society
of opportunity, where everyone has the potential to become a confident and sustainable
business owner.

This study not only advances theoretical understanding but also offers practical guidance for

empowering future entrepreneurs and building a resilient, opportunity-rich society.

Literature Review

This study undertakes a comprehensive review of relevant literature, theories, and prior
research, both domestic and intemnational. The literature review has identified significant
relationships between factors influencing entrepreneurial intention among business administration
students, particularly in relation to cultural dimensions, planned behavior, and entrepreneurial
motivation. The findings from the literature review provide insights into the key factors involved,
which are explained in detail as follows:

National culture or cultural dimensions, as conceptualized by Hofstede, refer to the
collective patterns of thinking acquired by individuals through their social environment, which
differ across groups. The most widely recognized and accepted study on the impact of culture
on workplace values is Hofstede’s national culture study (Hofstede & Hofstede, 2005). As a
psychologist working at IBM, Hofstede gathered data on values and attitudes from more than
116,000 employees across 50 countries between 1967 and 1973. This extensive data allowed
him to compare national cultures and categorize them based on key dimensions, including
power distance, individualism versus collectivism, masculinity versus femininity, uncertainty
avoidance, long-term versus short-term orientation, and self-restraint.

In Thailand, the study by Muangsan (2019) highlighted the significant role that cultural
dimensions play in shaping business management decisions and behavior. The research clearly
demonstrated a strong connection between cultural factors and planned entrepreneurial behavior.
Muangsaen examined six key cultural dimensions that influence business management in the Thai
context: emotional expressiveness, long-term orientation, uncertainty avoidance, gender role
orientation, individualism versus collectivism, and power distance. Each of these dimensions was
found to significantly impact managerial styles and business decision-making. Moreover, cultural
dimensions were shown to influence entrepreneurial motivation, emphasizing the importance of
values and beliefs in shaping students’ drive to pursue entrepreneurship. It was pointed out that
fostering cultural values within educational institutions could help enhance students’ entrepreneurial
motivation and intention (Yothongyoth & Sukmuangma 2016). In addition, cultural values such as

an emphasis on personal achievement, self-confidence, and risk acceptance were found to have a
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statistically significant positive relationship with entrepreneurial intention. The findings suggest that
individuals who value success, believe in their capabilities, and are willing to face uncertainty are more
likely to commit to starting their own business. This demonstrates the influence of cultural dimensions
on the intention to become an entrepreneur (Detnakarin, Yincharoen, & Arayayan, 2023)

Planned Behavior

Planned behavior refers to behavior that results from intentional decision-making and
prior planning. This behavior is influenced by three key factors: attitudes toward the behavior,
social norms, and perceived behavioral control. These factors help predict whether an
individual will decide to engage in a particular behavior (Ajzen, 1991). The concept can be
further broken down into components such as attitude toward entrepreneurship, social norms
influencing entrepreneurship, subjective norms affecting entrepreneurship, and perceived
behavioral control.

Enhancing individuals’ belief in their own capabilities, fostering a positive mindset
toward entrepreneurship, and providing support from both family and the business
environment are crucial mechanisms that effectively stimulate motivation and entrepreneurial
intention. Based on a review of the literature, planned behavior plays a significant role in
shaping entrepreneurial motivation. This includes perceived behavioral control (PBC), attitudes
toward entrepreneurship (ATTB), and external motivators such as family encouragement and
market opportunities. Elements like self-efficacy, advance planning, and consistent behavioral
patterns were found to be strongly linked to entrepreneurial motivation (Khamyan, 2023).

In addition, having a structured business plan and clear behavioral direction helps
reinforce entrepreneurial intention among students. According to the Theory of Planned
Behavior, several components influence this intention:

1. Attitude toward entrepreneurship: Individuals who view entrepreneurship positively
are more likely to aspire to run their own business in the future. This is because attitude plays
a key role in shaping one’s drive to pursue opportunities and turn aspirations into reality.

2. Subjective norms or influence of reference groups: A person’s entrepreneurial
mindset and intentions can be shaped by personal experiences or by observing others. Social
influences, including guidance and encouragement from those around them, also play a part
(Prommi & Naksai, 2020).

In this study, the researcher aims to investigate whether planned behavior influences
entrepreneurial motivation and intention among business administration students, in line with
the principles of the Theory of Planned Behavior.

Entrepreneurial Motivation

Entrepreneurial motivation refers to internal and external driving forces that stimulate
an individual’s desire to start or run a business. These motivations may stem from personal

factors such as the need for achievement and independence or environmental factors such
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as business opportunities and economic pressures (McClelland, 1961). Key components
include the need for achievement, belief in control factors, risk-taking propensity, tolerance
for uncertainty, self-confidence, and self-efficacy.

In Thailand, numerous scholars have examined the relationship between entrepreneurial
motivation and the intention to start a business. Their findings consistently highlicht motivation as a
key driver that shapes individuals” intentions to pursue entrepreneurial paths. In particular, intrinsic
motivation-such as the desire for achievement-and extrinsic motivation-such as support from family
and society-are both significant factors. Several studies focusing on students’ entrepreneurial
intentions have found that both interal and external motivations exert a direct influence on their
willingness to engage in entrepreneurship. Among the influential factors identified are perceived self-
efficacy, the level of entrepreneurial motivation, and support from family members and educational
institutions (Duangchan, Sa-ard, Somnil, Rodsapai, Nuimai, Komkhamhaeng, & Ritthisom, 2021). This
study seeks to examine whether entrepreneurial motivation plays a significant role in shaping the
entrepreneurial intentions of students enrolled in business administration programs.

Entrepreneurial Intention

Entrepreneurial intention refers to a mental state characterized by the desire and
commitment to initiate and run one’s own business. This intention often emerges from an
individual’s beliefs and attitudes toward entrepreneurship and plays a direct role in shaping
behavior and actions. Personal factors such as skills, capabilities, and time availability also
contribute significantly to strengthening this intention (Ajzen, 1991; Shapero & Sokol, 1982).

Individuals who possess strong entrepreneurial intentions typically exhibit traits such as
a willingness to take risks, creative thinking, and effective collaboration with others. Courage
to act and an acceptance of uncertainty are crucial in motivating entrepreneurs to embark on
their business ventures, even in the face of obstacles and unpredictability (Ajzen, 1991).
Moreover, strategic planning and consistent behavioral patterns help build confidence and
preparedness to tackle challenges encountered during the entrepreneurial journey.

Research indicates that perceived behavioral control and attitude toward entrepreneurship,
along with external motivators such as family support and market opportunities, significantly
influence one’s motivation and intention to pursue entrepreneurship (Khamyan, 2023). Therefore,
entrepreneurial intention is not merely an abstract idea or aspiration-it represents a complex
psychological process shaped by multiple interrelated elements that foster real entrepreneurial
behavior.

This study integrates various factors influencing entrepreneurial intention among
students in business administration programs. It emphasizes three key dimensions: cultural
context, the Theory of Planned Behavior (TPB), and entrepreneurial motivation. The aim is to

systematically assess the influence of these components on entrepreneurial intention.
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This integrated approach is crucial, as cultural dimensions reflect underlying values, social
attitudes, and norms that shape students’ perceptions and behaviors. At the same time, the TPB
framework - comprising attitudes toward behavior, perceived social norms, and perceived control
- provides a structured model to understand how individuals form intentions and make decisions
about starting a business. Entrepreneurial motivation acts as an intermnal driving force, reinforcing

determination and effort in the pursuit of entrepreneurial goals.

Research framework

The literature review underscores the significance of cultural dimensions as a key driver
influencing business administration students in Chiang Mai to develop entrepreneurial intentions.
Cultural dimensions act as catalysts, fostering planned entrepreneurial behavior and enhancing
entrepreneurial motivation, ultimately leading to entrepreneurial intention. These findings

contribute to the development of a conceptual research framework, as illustrated in Figure 1.

Planned Entrepreneurial

Behavior H5
H1
Ha
cultural H3 entrepreneurial
dimensions i intention
Ho entrepreneurial H6
motivation

Figure 1 Conceptual Framework of the Factors Influencing Entrepreneurial Intentions among
Business Administration Students in Chiang Mai Province
Hypothesis
H1: Cultural dimensions have a direct influence on planned entrepreneurial behavior.
H2: Cultural dimensions have a direct influence on entrepreneurial motivation.
H3: Cultural dimensions have a direct influence on entrepreneurial intention.
H4: Planned entrepreneurial behavior has a direct influence on entrepreneurial motivation.
H5: Planned entrepreneurial behavior has a direct influence on entrepreneurial intention.
H6: Entrepreneurial motivation has a direct influence on entrepreneurial intention.
These hypotheses aim to explore the relationships between cultural dimensions, planned
entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention. Understanding
these relationships is crucial for developing strategies to foster entrepreneurship in various cultural
contexts.
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Research method

This study employs a mixed methods approach, beginning with quantitative research to
test the proposed hypotheses. Following this, qualitative methods are used - specifically, focus
group discussions-to further validate the initial findings. The results from both approaches are
then compared and integrated to identify effective strategies for fostering entrepreneurial
intention among business administration students in Chiang Mai Province.

Population and sample

The population for this study comprises final-year undergraduate students from the
Faculty of Business Administration at five universities in Chiang Mai province, totaling 2,052
students.

The quantitative research sample consists of 400 final-year undergraduate students
from these universities, selected using simple random sampling. The distribution across the
universities is as follows:

1. Chiang Mai University: 67 students

2. Maejo University: 112 students

3. Payap University: 18 students

4. Chiang Mai Rajabhat University: 99 students

5. Rajamangala University of Technology Lanna Chiang Mai: 104 students

This sample size aligns with recommendations from Tabachnick and Fidell (2007), who
suggest a minimum of 50 plus 8 times the number of predictors for multivariate analyses. For
the qualitative research, two representatives from each university's Faculty of Business
Administration are selected, totaling 10 participants. These participants are chosen through
purposive sampling to provide in-depth insights into the research topic. This sampling strategy
ensures a comprehensive representation of the target population, facilitating a robust analysis
of the research questions.

Research Instruments

Quantitative Research Instrument

The quantitative research instrument used in this study was a questionnaire, developed
based on a review of relevant literature. It focused on three latent internal variables: cultural
dimensions, planned entrepreneurial behavior, and entrepreneurial motivation. Additionally,
there was one latent external variable-entrepreneurial intention. The questionnaire was
divided into six sections. Section 1 gathered general demographic information. Section 2
addressed cultural dimensions. Section 3 focused on planned behavioral factors. Section 4
explored entrepreneurial motivation. Section 5 measured entrepreneurial intention. Finally,
section 6 provided space for additional suggestions or comments. To ensure its quality, the
questionnaire was evaluated by a panel of five experts for construct validity, content validity,
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and clarity of language. The Index of Item-Objective Congruence (I0C) ranged from 0.60 to
1.00, which is above the minimum acceptable threshold of 0.50, as suggested by Rovinelli and
Hambleton (1977). A five-point Likert rating scale was employed, and a pilot test was
conducted with 30 participants who were not part of the main sample. The aim was to assess
the tool’s precision and reliability. Cronbach’s alpha coefficients were calculated as follows:
0.863 for cultural dimensions, 0.895 for planned behavior, 0.881 for entrepreneurial motivation,
and 0.802 for entrepreneurial intention. The overall reliability of the questionnaire was 0.928,
exceeding the acceptable standard of 0.700 recommended by Nunnally and Bernstein (1994).
Qualitative Research Instrument

The qualitative research instrument is a focus group discussion guide, developed based
on factors identified from the literature review and quantitative research findings. The guide
was reviewed for data accuracy and completeness to ensure it would lead to descriptive and
analytical conclusions. Data triangulation was employed to verify the consistency of the
information obtained, and the results indicated no discrepancies. This comprehensive
approach to instrument development and validation ensures the reliability and validity of the
research findings.

Data Collection

The researcher collected data from a sample of 400 individuals between June 2023 and
May 2024. All 400 returned questionnaires were thoroughly examined and selected for statistical
analysis, representing 100% of the responses. Subsequently, qualitative data were gathered
from 10 representatives of final-year Business Administration students across all five universities
in Chiang Mai province through focus group discussions.

Data Analysis

1. Descriptive Statistics: Descriptive statistics were used to analyze the characteristics
of the sample group and the significance levels of factors related to cultural dimensions, planned
entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention. The analysis
included frequency distribution, percentage, mean, and standard deviation.

2. Confirmatory Factor Analysis (CFA): Utilized to examine the relationships between
observed variables and latent variables. Following this, inferential statistics were applied to
analyze the structural equation model, testing the research hypotheses and assessing direct and
indirect influences among variables.

3. Qualitative Data Analysis: Conducted through content analysis of transcribed focus
group discussions. The data were organized into categories to summarize and interpret findings,
linking them to previously obtained quantitative results

This comprehensive approach ensures a robust analysis of the research questions,
integrating both quantitative and qualitative data to provide a nuanced understanding of the

study's objectives.
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Research results

The research collected data from 400 business administration students at universities
located in Chiang Mai Province. The general data analysis revealed that the majority of students
were female (60.5%) and aged between 20 and 22 years old (77.3%). Most students were in
their fourth year (36.3%) and were primarily studying business management (59.3%). Regarding
family background, most students (59.5%) came from families not engaged in business, while
the majority of their parents worked in private businesses (42.5%). Family income for most
students was between 20,001 and 40,000 baht per month (72.5%). Additionally, most students
originated from the northern region of Thailand (88.5%). This information provides a foundation
for planning educational development, designing strategies to support local businesses, and
enhancing students’ skills to align with labor market demands.

Analysis of the Importance Level of Related Factors

The study analyzed the mean and standard deviation of the following factors: cultural
dimensions, planned entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial
intention. The results are presented in Table 1.

The study’s findings on the importance levels of related factors, based on the analysis
of mean values and standard deviations for cultural dimensions, planned behavior toward
entrepreneurship, entrepreneurial motivation, and entrepreneurial intention, are as follows:
The cultural dimension showed a mean of 4.10 and a standard deviation of 0.56, indicating a
high level of importance. This suggests that students place significant value on social norms,
beliefs, and values that influence their decision to become entrepreneurs. Planned behavior
toward entrepreneurship had a mean of 4.13 with a standard deviation of 0.54, also at a high
level, reflecting that students actively plan and prepare for starting a business. Entrepreneurial
motivation scored a mean of 4.16 and a standard deviation of 0.53, especially driven by
internal motivators such as the desire for success and challenges. Entrepreneurial intention
showed the highest mean at 4.19 with a standard deviation of 0.55, highlighting the strong
potential and readiness of students to pursue entrepreneurship. Detailed results are presented
in Table 1.

Table 1 Analysis of Mean and Standard Deviation of Cultural Dimensions, Planned

Entrepreneurial Behavior, Entrepreneurial Motivation, and Entrepreneurial Intention

Factor Component X (s.D.) Interpretation
- Cultural Dimensions 3.65 0.39 High
- Planned Entrepreneurial Behavior 3.79 0.57 High
- Entrepreneurial Motivation 3.61 0.50 High
- Entrepreneurial Intention 3.87 0.78 High
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Table 1 (continued).

Factor Component X (s.D.) Interpretation
- Cultural Dimensions 3.65 0.39 High
Overall 3.73 0.40 High

Results of Model Fit with Empirical Data

The assessment of how well the model fits the empirical data, based on established
criteria, revealed the following: The chi-square statistic (X?) ratio was 0.734, with a p-value of
0.392 and degrees of freedom (df) equal to 1, indicating the chi-square value was not
statistically significant. The X2/df ratio was 0.734, which is below the threshold of 2. The
Goodness-of-Fit Index (GFI) was 0.999, exceeding the recommended value of 0.90. The
Comparative Fit Index (CFI) was 1.000, also above 0.90. The Root Mean Square Error of
Approximation (RMSEA) was 0.000, lower than the acceptable level of 0.05. The Root Mean
Square Residual (RMR) was 0.003, again below 0.05. All these values meet the criteria set by
Tabachnick and Fidell (2007). In summary, the model explaining factors that encourage
entrepreneurial intention among business students shows an acceptable fit with the

theoretical model. Details are shown in Table 2. (continued).

Table 2 Model Fit Indices for the Entrepreneurial Intention Enhancement Factors Model
X’ df X’/df p-Value GFI CFlI RMSEA RMR imply
734 1 734 392 999 1.000  .000 .003  Accepted

Testing of Causal Factors The analysis of the model identifying factors that promote
entrepreneurial intention among business students in Chiang Mai Province yielded the results

! 19
Behavior
50
43
/ \ .

Culture As Intention

28 31
A
Motivation
i ER)

Chi-square=.734, df=1, CMIN/DF=.734, p=.392, CFI=1.000,
GFI=.999, NFI=.998, RMSEA=.000, RMR=.003

shown in Figure 2 and Table 3 as follows.

Figure 2 The analysis of the structural equation model for factors promoting entrepreneurial
intention among Business Administration students in Chiang Mai Province After Model
Adjustment (Over-identified Model)
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Table 3 Path Coefficients and Hypothesis Testing Results for the Model of Factors
Promoting Entrepreneurial Intention among Business Students in Chiang Mai

Province
Research Hypotheses Path T-value Std. Conclusion
Coefficient Error

H1: Cultural dimensions have a direct 0.433** 8.576 0.072 Accepted
influence on planned entrepreneurial
behavior
H2: Cultural dimensions have a direct 0.283** 5.831 0.062 Accepted
influence on entrepreneurial motivation
H3: Cultural dimensions have a direct -0.039 -0.857 0.089  Not accepted
influence on entrepreneurial intention
Hd: Planned entrepreneurial behavior 0.447** 9.208 0.043 Accepted

has a direct influence on entrepreneurial

motivation

H5: Planned entrepreneurial behavior has 0.499** 10.578 0.065 Accepted
a direct influence on entrepreneurial

intention

H6: Entrepreneurial motivation has a 0.308** 6.519 0.074 Accepted
direct influence on entrepreneurial

intention

** Indicates statistical significance at the 0.010 level

Based on Figure 2 and Table 3, the cultural dimension has a direct impact on planned
entrepreneurial behavior (|3z0.433, t=8.576, p<0.010), supporting Hypothesis 1. It also directly
influences entrepreneurial motivation (=0.283, t=5.831, p<0.010), supporting Hypothesis
2. However, the cultural dimension does not have a direct effect on entrepreneurial intention
(|3:—0.039, t=-0.857, p=0.391), leading to the rejection of Hypothesis 3. Planned entrepreneurial
behavior directly affects entrepreneurial motivation (|3z0.447, t=9.208, p<0.010), supporting
Hypothesis 4, as well as entrepreneurial intention (B:O.499, t=10.578, p<0.010), supporting
Hypothesis 5. Lastly, entrepreneurial motivation directly influences entrepreneurial intention
(B=0.308, t=6.519, p<0.010), supporting Hypothesis 6.

Calculation of Influences

The results of calculating direct effects (DE), indirect effects (IE), and total effects (TE)
revealed that the cultural dimension has a direct influence on planned entrepreneurial behavior

with a DE value of 0.433. The cultural dimension also influences entrepreneurial motivation both
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directly and indirectly, with DE=0.283 and IE=0.193, resulting in a total effect (TE) of 0.476. For
entrepreneurial intention, the cultural dimension affects it only indirectly (IE=0.363), indicating that
culture impacts intention through other factors. Regarding the relationship between planned
behavior and motivation, planned behavior directly affects entrepreneurial motivation (DE=0.447),
suggesting that systematic planning can directly stimulate motivation. In terms of entrepreneurial
intention, planned behavior has both direct and indirect effects, with DE=0.499 and IE=0.138,
yielding the highest total effect (TE=0.637) among all results. This highlights the significant role of
well-structured planned behavior in clearly shaping entrepreneurial intention. Additionally,
entrepreneurial motivation directly impacts intention (DE=0.308), reflecting the crucial role

motivation plays in driving entrepreneurial intention. Further details are presented in Table 4.

Table 4 presents the direct effects (DE), indirect effects (IE), and total effects (TE) of
various factors influencing entrepreneurial intentions among business

administration students.

Result
Dependent Variable Independent Variable
DE IE TE
Entrepreneurial Behavior Cultural Dimension 0.433 0.000 0.433
Entrepreneurial Motivation  Cultural Dimension 0.283 0.193 0.476
Entrepreneurial Intention Cultural Dimension 0.000 0.363 0.363
Entrepreneurial Motivation  Entrepreneurial Behavior 0.447 0.000 0.447
Entrepreneurial Intention Entrepreneurial Behavior 0.499 0.138 0.637
Entrepreneurial Intention Entrepreneurial Motivation 0.308 0.000 0.308

Qualitative Research Findings

The group discussions conducted in the qualitative study supported the notion that
cultural dimensions play a significant role, although the degree of influence varies depending
on the type of business. For businesses focused on local markets, culture has a direct impact
on planned entrepreneurial behavior. In contrast, for businesses relying on innovation or
technology, cultural influence may be indirect and used as a tool to create brand identity.
Therefore, successful entrepreneurship in Chiang Mai requires a blend of leveraging local
culture while adapting to new technologies and trends, ensuring sustainability and
competitiveness in today’s market. This supports Hypothesis 1.

The cultural dimension directly influences entrepreneurial motivation, especially in
businesses related to local culture or emphasizing cultural identity, such as OTOP (One
Tambon One Product) and cultural tourism. Successful entrepreneurs in Chiang Mai need to

integrate culture with innovation and technological advancement. Maintaining a balance
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between cultural preservation and modernization helps create distinctive and sustainable
businesses over the long term, supporting Hypothesis 2.

The cultural dimension also has a direct influence on entrepreneurial intention,

particularly in cases involving local or cultural businesses like family enterprises, cultural
tourism, or handicrafts. However, entrepreneurial intention is not driven by culture alone; other
factors such as personal motivation, business opportunities, and the ability to adapt to
technology are equally important. Modern entrepreneurship demands a fusion of culture and
innovation, thus supporting Hypothesis 3.
Planned behavior directly influences entrepreneurial motivation. Careful planning helps
reduce risks and increase confidence, making entrepreneurs feel prepared and clear about
their business direction. Planning also enables effective management of problems and
uncertainties, sustaining motivation over time. Entrepreneurs must be flexible and ready to
adapt to maintain their drive, thus supporting Hypothesis 4.

Planned behavior also directly affects entrepreneurial intention. Having a clear plan
reduces risks, boosts confidence, and helps entrepreneurs see a clear path to success.
Furthermore, planning equips entrepreneurs to handle challenges effectively, maintaining their
commitment to continue their ventures, supporting Hypothesis 5.

Entrepreneurial motivation directly impacts entrepreneurial intention. Motivation arising
from the desire to succeed and create value for the community is crucial in driving intention.
Additionally, motivation helps to reduce fear and uncertainty when starting a business, increasing
determination and commitment, thus supporting Hypothesis 6.

From these findings, strategies to build entrepreneurial intention include: 1) fostering a
culture that values independent thinking and business ownership, 2) cultivating a positive
attitude toward entrepreneurship, and 3) creating motivating factors that encourage readiness
and intention to become entrepreneurs.

A comparison between the hypothesis testing results from quantitative and qualitative

research is presented in detail in Table 5.

NIHTINYIMIIANTUMANG TN AYaaeAT I



Vol.7 No.3 (September-December 2025)
Table 5 Comparison of Quantitative and Qualitative Research Findings on National Culture,
Planned Behavior, and Motivation Influencing Entrepreneurial Intention among Business
Students in Chiang Mai

Research Hypotheses Research Results

Quantitative Quanlitative

H1: Cultural dimensions have a direct influence on Accepted Accepted
planned entrepreneurial behavior

H2: Cultural dimensions have a direct influence on Accepted Accepted
entrepreneurial motivation

H3: Cultural dimensions have a direct influence on Not Accepted Accepted
entrepreneurial intention

Hd: Planned entrepreneurial behavior has a direct Accepted Accepted
influence on entrepreneurial motivation

H5: Planned entrepreneurial behavior has a direct influence Accepted Accepted
on entrepreneurial intention

H6: Entrepreneurial motivation has a direct influence on Accepted Accepted

entrepreneurial intention

Discussion

The study examined the significance levels of the factors: cultural dimensions, planned
behavior, entrepreneurial motivation, and entrepreneurial intention. The study found that
factors influencing the entrepreneurial intention of business administration students in Chiang
Mai include cultural dimensions, planned entrepreneurial behavior, entrepreneurial
motivation, and entrepreneurial intention. All components have high mean scores, indicating
their significant role in promoting entrepreneurial intention among students.

Cultural Dimensions: (X=3.65, 5.0.=0.39) This suggests that cultural factors play a crucial
role in fostering entrepreneurial intention among students. This finding aligns with research by
Sukhpaiboonwat (2021), which studied the entrepreneurial intention of Generation Z in Thailand's
health business sector. The study found that cultural dimensions significantly influence
entrepreneurial intention, especially among the younger generation who grow up in a society that
values creativity and self-business ownership.

Planned Entrepreneurial Behavior: (X=3.79, 5.0.=0.57) This indicates that students are
inclined to plan and engage in activities related to entrepreneurship at a high level, reflecting
their readiness to start their own businesses. This is consistent with research by Khamyan
(2023), which studied the entrepreneurial intention of pharmacy students using the Theory of
Planned Behavior (TPB). The study found that perceived behavioral control and attitude
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toward entrepreneurship are the most influential factors on entrepreneurial intention, leading
students to have clear planned behaviors and a high tendency to become entrepreneurs.

Entrepreneurial Motivation: (X=0.61, 5.D.=0.50) This shows that students have moderate
to high motivation to become entrepreneurs, reflecting both internal and external factors
influencing their decision to own a business. This aligns with research by Sudsanguan, Ngamkanok
and Panhoon (2021), which studied the development of a training curriculum to enhance new
entrepreneurs in a comprehensive vocational education incubator center. The study found that
entrepreneurial motivation consists of two main factors: internal motivation, such as determination
for success and creativity, and external motivation, such as support from the government and
educational institutions. The research emphasizes that training in incubators plays a significant role
in enhancing motivation and increasing the chances of business success.

Entrepreneurial Intention: (X=3.87, S.D.=0.78) This indicates that students have a high
level of intention to become entrepreneurs, reflecting both internal and external factors that
promote the decision to start a business. The high mean score of entrepreneurial intention in
this study confirms that educational factors and business opportunities significantly stimulate
students' intention to become entrepreneurs. This is consistent with research by Thapchai
(2022), which highlighted that developing training programs and educational support can
significantly increase entrepreneurial intention, providing suggestions for developing teaching
methods and promoting entrepreneurship among Thai students effectively. In summary, the
study highlights the significant role of cultural dimensions, planned entrepreneurial behavior,
entrepreneurial motivation, and entrepreneurial intention in influencing the entrepreneurial
mindset of business administration students in Chiang Mai. These findings are consistent with
previous research, emphasizing the importance of cultural factors, planned behaviors, motivation,
and educational support in fostering entrepreneurial intention among students.

The test results for the model’s fit with empirical data, when compared against established
criteria, showed that all inferential statistics met the standards referenced from Tabachnick and
Fidell (2007). In summary, the factor model promoting entrepreneurial intention among business
students demonstrated an acceptable and harmonious fit with the proposed theoretical model.

The findings regarding the influence of cultural dimensions, planned behavior, and
motivation on the entrepreneurial intention of business students in Chiang Mai presents the direct
effects (DE), indirect effects (IE), and total effects (TE) of various variables. The cultural dimension
significantly influences entrepreneurial behavior, with a total effect of 0.433, highlighting the
importance of cultural factors in shaping future entrepreneurial actions. This finding aligns with
Muangsan (2019), which emphasizes the role of cultural dimensions in business decision-making
and management behaviors.
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The cultural dimension also impacts entrepreneurial motivation, with a total effect of 0.476,
indicating that values and beliefs significantly influence students' entrepreneurial drive. This is
consistent with the research by Yothongyoth and Sukmuangma (2016) which suggests that promoting
cultural dimensions within educational institutions can enhance students' entrepreneurial motivation
and intentions.

The study found that cultural dimensions do not have a direct impact on entrepreneurial
intention but do exert an indirect influence, with an effect size of 0.363. This indicates that cultural
factors such as values, beliefs, or social norms play a crucial role in encouraging individuals to
develop the intention to start their own business. Furthermore, the cultural dimension affects
entrepreneurial intention, with a total effect of 0.363, demonstrating that cultural factors such as
values, beliefs, and social norms play a crucial role in fostering individuals' intentions to start their
own businesses. This aligns with studies in Thailand that have examined the influence of cultural
dimensions on students' entrepreneurial intentions, such as the research by Detnakarin,
Pongtongmuang and Khamyuth (2023) which found that cultural values like individual success, self-
confidence, and risk acceptance positively correlate with entrepreneurial intentions.

Planned entrepreneurial behavior has a total effect of 0.447 on entrepreneurial motivation,
indicating that proactive planning and structured behaviors significantly influence students'
entrepreneurial drive. This finding is supported by the study of Khamyan (2023) which identifies
perceived behavioral control, attitude toward entrepreneurship, and external motivations like
family support and market opportunities as factors affecting students' entrepreneurial intentions.

Planned entrepreneurial behavior also has a total effect of 0.637 on entrepreneurial
intention, suggesting that having a clear business plan and structured behaviors enhance
students' intentions to become entrepreneurs. This is consistent with the research by Prommi
and Naksai (2020), which found that components of the Theory of Planned Behavior, such as
attitude toward entrepreneurship and subjective norms, positively influence entrepreneurial
intentions.

Lastly, entrepreneurial motivation has a total effect of 0.308 on entrepreneurial intention,
indicating that both intrinsic motivations, like the desire for success, and extrinsic motivations, such
as family and social support, are significant factors driving students' entrepreneurial intentions. This
aligns with the study by Duangchan et al. (2021) which found that intrinsic and extrinsic motivations,

along with self-efficacy and family support, positively influence students' entrepreneurial intentions.

Summary of Research Findings
1. Importance of Factors: The study assessed the significance of cultural dimensions, planned
entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention among business

administration students in Chiang Mai. It was found that these students prioritize entrepreneurial

Journal of Management Science Pibulsongkram Rajabhat University




The Impact of Culture, Planned Behavior, and Entrepreneurial Motivation on the
Entrepreneurial Intentions of Business Management Students in Chiang Mai, Thailand.
intention, planned entrepreneurial behavior, cultural dimensions, and entrepreneurial motivation,
respectively, with all factors rated as highly important.

2. Model fit analysis: The structural equation model examining entrepreneurial intention
among business administration students in Chiang Mai demonstrated an acceptable fit with the
theoretical model. The factors influencing entrepreneurial intention, ranked by total influence (both
direct and indirect), are: planned entrepreneurial behavior, cultural dimensions, and entrepreneurial
motivation.

3. Development of a new knowledge framework: This study contributes new knowledge by
proposing a model for fostering entrepreneurial intention among business administration students in
Chiang Mai, as illustrated in Figure 3.

Planned Behavior
- Attitude Toward
Entrepreneurship

- Social Norms Influencing
Cultural Dimensions )
Entrepreneurship
- Power Distance .
- Personal Norms Influencing
- Individualism vs. .
o Entrepreneurship
Collectivism - Perceived Behavioral
-M lini .

asculinity vs Control in Entrepreneurship

Femininity
- Uncertainty Entrepreneurial
Avoidance Intention

- Long-Term vs. Short

- Term Orientation

- Indulgence vs.
Restraint Entrepreneurial Motivation

- Need for Achievement

- Locus of Control

- Risk-Taking

- Tolerance for Ambiguity
- Self-Confidence

Figure 3: Model of Entrepreneurial Intention Development among Business Administration

Students in Chiang Mai Province
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The process of fostering entrepreneurial intention among business administration
students in Chiang Mai can be summarized as follows:

1. Cultural factors: The organizational or societal culture significantly influences entrepreneurial
intention. Cultures that emphasize independence and business ownership encourage students to
pursue entrepreneurship. Conversely, cultures with a hierarchical structure may deter students from
entrepreneurial endeavors due to a preference for stable employment. Additionally, societies that value
confidence and ambition tend to promote entrepreneurial activities. A high tolerance for uncertainty
within a culture also encourages students to take entrepreneurial risks.

2. Planned Behavior: This concept directly impacts entrepreneurial intention. Key factors
include: Attitude Towards Entrepreneurship: Students should view entrepreneurship as a viable
career path that offers opportunities for success and economic stability. Social Norms: Influences
from family, friends, and professors play a crucial role in shaping students' decisions to pursue
entrepreneurship. Supportive social environments can significantly enhance entrepreneurial
intention. Self-Efficacy: Belief in one's abilities and values related to entrepreneurship, such as
independence and creativity, is essential. Developing skills to manage potential business
challenges, including risk management, financial planning, and market adaptation, is also important.

3. Motivation: This factor stimulates students' intention and readiness to embark on
entrepreneurial ventures. High motivation is linked to: Perceived Control: Belief that success is
primarily due to one's own abilities rather than external factors increases the likelihood of
entrepreneurial action. Risk Acceptance: Training students to accept and manage business risks is
vital. Adaptability: The ability to work under uncertainty is crucial for successful entrepreneurship.
Self-Confidence: Instilling confidence in one's potential enhances motivation to start a business.

By addressing these areas-cultural factors, planned behavior, and motivation- educational
institutions can effectively cultivate entrepreneurial intention among students, preparing them to
become capable and successful entrepreneurs in the future.

The findings from this research provide insights into the process of fostering entrepreneurial
intentions among students. They reveal the influence of planned behaviors, motivations, and
cultural dimensions on students' thoughts and decisions. The knowledge gained can be applied to
design curricula and policies that promote new entrepreneurs, ensuring they are well-prepared in
terms of mindset, attitudes, and actual potential. Therefore, this research serves as a crucial
foundation for driving a modern economy powered by innovation and creativity, aiming to create

an opportunity-driven society where everyone can own a business with stability and sustainability.

Suggestions
Recommendations for applying the research findings
The findings of this study can be systematically applied to develop strategies for promoting

new entrepreneurs. Educational institutions should design curricula that emphasize the
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development of business skills through practical learning experiences to enhance planned
behaviors and confidence in entrepreneurship. Additionally, sovernment agencies and business
support organizations should create environments conducive to the growth of new entrepreneurs
by providing accessible business incubation programs and funding sources. They should also foster
a culture that supports creativity and risk-taking among students. Finally, society and families should
instill positive attitudes toward entrepreneurship to encourage the younger generation to overcome
limitations and transform their dreams into reality, leading to a robust and sustainable economic
system in the future.

Suggestions for next research

To deepen the understanding, future research should explore in-depth factors influencing
entrepreneurial intentions, particularly psychological aspects and the impact of digital technology on
student behaviors. Comparative studies between students from different disciplines or between
universities in urban and rural areas are also recommended to understand variations in social and
cultural dimensions. Furthermore, research should investigate factors that enable students to
effectively transition from "intention" to "actual implementation." Longitudinal studies will help assess
the influence of various factors on the success of new entrepreneurs and provide essential insights
for developing policies aligned with future economic and social dynamics.

Limitations

While this study offers a clear picture of factors affecting students' entrepreneurial
intentions, certain limitations should be considered. Firstly, the research focuses on business
administration students in Chiang Mai, which may not reflect the perspectives of students from
other disciplines or regions with different economic and social contexts. Additionally, in-depth
factors such as the influence of technology and future labor market trends have not been
thoroughly examined. Moreover, the data was collected at a specific point in time, which may
not capture changes in students' thoughts and behaviors over the long term. Therefore, further

studies are necessary to obtain more comprehensive and accurate findings.

References

Agolla, J. E., Monametsi, G. L., & Phera, P. (2019). Antecedents of entrepreneurial intentions
amongst business students in a tertiary institution. Asia Pacific Journal of Innovation
and Entrepreneurship, 13(2), 138-152.

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human
Decision Process, 50(2), 179-211.

Comrey, A. L. & Lee, H. B. (1992). A first course in factor analysis (2nd ed.). Lawrence
Erlbaum Associates.

NIHTINYIMIIANTUMANG TN AYaaeAT I



Vol.7 No.3 (September-December 2025)

Debarliev, S., Janeska-lliev, A., Bozhinovska, T., & Ilieva, V. (2015). Antecedents of
entrepreneurial intention: Evidence from Republic of Macedonia. Business and
Economic Horizons, 11(3), 143-161. doi:10.15208/beh.2015.11

Department of Employment. (2018). Ministerial regulations on employment advertising B.E.
2561. Retrieved November 5, 2024, from
https://doe.go.th/prd/main/downloads/param/site/1/cat/14/sub/0/pull/module/view/|
ist-label

Detnakarin, S., Yincharoen, T., & Arayayan, A. (2023). The mediating variables' influence on
the relationship between entrepreneurship education and entrepreneurial intention.
Ubon Ratchathani University Journal of Management Sciences, 12(2), 52-72.

Detnakarin, S., Pongtongmuang, K., Khamyuth, S. (2023). The influence of environmental
factors on entrepreneurial intention of students in the Faculty of Management
Sciences, Princess of Naradhiwas University. Journal for Social Sciences Research,
14(1), 164-178.

Duangchan, C., Sa-ard, K., Somnil, C., Rodsapai, N., Nuimai, T., Kommkhamhaeng, A., &
Ritthisom, P. (2021). Development of an entrepreneurial mindset among
undergraduate students. Journal of Entrepreneurship and Innovation, 5(1), 45-60.

Gurol, Y. & Atsan, N. (2006). Entrepreneurial characteristics amongst university students: some
insights for entrepreneurship education and training in Turkey. Education + Training,
48(1), 25-38.

Hofstede, G. & Hofstede, G. J. (2005). Cultures and organizations: Software of the mind (2nd
ed.). New York: Mc. Graw Hill.

Khamyan, T. (2023). A study on the entrepreneurial intention of pharmacy students in
Thailand. (doctoral dissertatio). Nakhonpathom: Mahidol University.

Kharsai, F., Phulcharoen, N. & Jamaroman, W. (2012). A study on the characteristics of
successful entrepreneurs in the hotel industry in the lower northern region of
Thailand. Naresuan University Journal of Management and Information Sciences, 7(1),
39-50.

Krauss, S. I., Frese. M., Friedrich, C. & Unger, J. M. (2005). Entrepreneurial orientation: A
psychological model of success among southern African small business owners.
European Journal of Work and Organizational Psychology, 14(3), 315-344.

Lee-Ross, D. (2017). An examination of the entrepreneurial intent of MBA students in
Australia using the entrepreneurial intention questionnaire. Journal of Management
Development, 36(9), 1180-1190.

Malluang, M. & Ruangchan, W. C. (2020). Factors related to entrepreneurial intention among

students of the Faculty of Business Administration and Liberal Arts, Rajamangala

Journal of Management Science Pibulsongkram Rajabhat University




m The Impact of Culture, Planned Behavior, and Entrepreneurial Motivation on the

Entrepreneurial Intentions of Business Management Students in Chiang Mai, Thailand.
University of Technology Lanna, Chiang Mai. Rajamangala Lanna Journal of Business
Administration and Liberal Arts, 8(1), 53-67.

McClelland, D. C. (1961). The achieving society. New Jersey: D. Van Norstrand Company.

Mathuros, S. & Chansom, N. (2020). Success factors of small and medium-sized enterprises in
the central region of Thailand (Unpublished master’s thesis). Pathum Thani: Rangsit
University

Muangsan, U. (2019). The perception of cultural differences affecting service management

for Middle Eastern tourists in Thailand’s tourism industry. (Master dissertation).
Bangkok: Silpakom University.
National Innovation Agency. (2016). Startup Thailand 2016. Retrieved November 5, 2024,
from https://www.nationthailand.com/tags/Startup%20Thailand%202016
Nunnally, J. C. & Bernstein, I. H. (1994). Psychometric theory (3rd ed.). USA: McGraw-Hill.
Office of the National Economic and Social Development Council. (2022). The 13th National
Economic and Social Development Plan (2023-2027). Retrieved November 5, 2024,
from http://www.ratchakitcha.soc.go.th/DATA/PDF/2565/E/258/T 0001.PDF
://doi.org/10.58837/CHULA.UNISEARCH.5.2.7
Pau, Y. T., Nizam, |., & Arasaratnam, K. (2018). The determinants of entrepreneurial intention
of MBA graduates in Malaysia. International Journal of Accounting & Business
Management, 6(2), 36-52.
Pinijphuwadon, K. (2018). Interview: Creative Economy and Thailand's Development, Dr.
Kamlin Pinijphuwadon. Retrieved November 6, 2025, from https

Prommi, C. & Naksai, S. (2020). Factors influencing entrepreneurial intention of students in an
entrepreneurship-focused curriculum at University of Phayao. Ramkhamhaeng
University Journal of Business Administration and Social Sciences, 3(3), 65-80.

Rovinelli, R. J. & Hambleton, R. K. (1977). On the Use of Content Specialists in the Assessment
of Criterion-Referenced Test Item Validity. Tijdschrift Voor Onderwijs Research, 2, 49-60.

Shapero, A. & Sokol, L. (1982). The social dimensions of entrepreneurship. In C. A. Kent, D. L.
Sexton, & K. H. Vesper (Eds.), Encyclopedia of entrepreneurship (pp. 72-90). USA:
Prentice-Hall.

Sukhpaiboonwat, P. (2021). Entrepreneurial intention in the health business sector among
Generation Z in Thailand (Unpublished master’s thesis). Nakhonpathom: Mahidol
University.

Tabachnick, B. G. & Fidell, L. S. (2007). Using multivariate statistics (5th ed.). USA: Pearson.

Tassawa, C. (2019). A structural model for predicting entrepreneurial intention of university
students. Humanities, Arts and Social Sciences Studies, 19(2), 362-386.
https://doi.org/10.14456/hasss.2019.11

NIHTINYIMIIANTUMANG TN AYaaeAT I



Vol.7 No.3 (September-December 2025)

Thapchai, N. (2022). Entrepreneurial intention of university students in Southeast Asia. Journal
of the Association of Researchers, 27(1), 111-142.

Sudsanguan, O. Y., Ngamkanok, S., & Panhoon, S. (2021). The Development of a training
curriculum to foster new entrepreneurs in a comprehensive vocational education
incubator center. Interdisciplinary Sripatum Chonburi Journal (ISCJ), 7(2), 126-128.

Yothongyoth, M. & Sukmuangma, S. (2016). Factors affecting entrepreneurial intentions of
Undergraduate students: A case study of Bangkok University. Suthiparithat Journal,
30(95), 103-115.

Muangsan, U. (2019). The perception of cultural differences affecting service management

for Middle Eastern tourists in Thailand’s tourism industry (Research report). Bangkok:

Sripatum University.

Journal of Management Science Pibulsongkram Rajabhat University



UNANNIY

AMUFUNUSLBIIATIAS19521I9 ﬂ’lﬂ"UWIﬂIuIaEJLWEJNﬁ\‘iEJ’I‘c’J N3N
%uammmmﬁﬂuwaﬂmﬂmmwmmﬂ LLa“msWuWamsnmw
nsdlAnedgeangludaniniuailan

Tuildsuduatuunaiu: 1 wgenau 2568

FuluAlouduuseunena: 24 fquneu 2568 SLA guUUTY12alve],
Tuimousuffiuiunam: 7 N3Ny 2568 qunm g3, guste Jeyglaed

fan

SO WIIUAIAS Uay Uﬁfymj’ 95905
ﬂm%UiﬁWﬁﬁﬁﬂﬁ]LLa%ﬂ’]iUm‘U Nﬂ??%ﬁ?ﬁ&lﬁ@ﬂﬂaﬂ

v

unAnee
nsAnuiffnguszasdiile 1) inszidvinanismsiuaznadenveamaluladifiofgeenydidl

a
v P

sensfongunndustnafimnuguludiegerdevesgeengluiminiivalan was 2) naasunsiuy
aussonwlugusdusuvsdunasenianaluladifiedgeongfumsdiongnniuesedinnugalud
agonfbvesgeorgludminiielan Lﬂumsa%Lszmmmﬁﬂmamﬂaquaaumﬁlumimwauammw
fiongstaus 60 TuluSwausiedu 234 1990 9 Suneluiminfivalan endonisduirediauuulsl
anfeanuandu MeTBuuulad msliesgideyadielinsgiuuuiiaesaunisiasiadisma
anstiopiigaunsdiu (PLS-SEM) waznisnaaeusiuusdunans selusunsa PROCESS va.2 (Model 4)
wansAny wud1 1) waluladiilefgeengdsalasnsionisiongunniuegrsdamauluiiogend
vosgeangludminfivalanAnduiosay 24.60 waznsiuyaussonmanidusesas 72.30 2) M
WuWamsamwmwaimamiﬂmamsuawmﬂmuamqummaﬂuwaamﬂamaammmﬂummmwwm‘laﬂ
Anduseeag 61.60 3) mﬂIuIasJLwammmﬂaqmamqaamammmsjmﬂsuuamwmmasﬂumamﬂs
vouasergludminfivafandnluiosas 44.50 uaz 4) mi‘vxluvjamaam‘wwLUumLLﬂsﬂuﬂmﬂLwm
vndsgrhanelulafifiedgeongfumationgnniuesisdiauaulufiogendovesigienglutmin
Wwadlan

o o w

AdAey: waluladiedaeny nisilongunduegrelianuarluiegendey nisitulaussanin fvaglan

ABn1381984:

siuA guUI¥INYd, gunen Ined, ansde Jeyailsa, Sordvun wemualds uaguslund @nsdns
(2568). asaiusiddasadeszwin msldmelulatifieofzeeny mafiorgunniueehad
anugvlufiegerfovesdigeoy uasnsiuyaussonm nadiAnwifgeengludminfivalan
2138715ININITIANITUNITINEG I8 TIVAAYAEIATI, 7(3), 82-97.

*, v
NUsEAUIUMAN: t022507@hotmail.com

HIuNITUTesAMAIAINAuUdRYin1sendmsansive (TCN) eglundui 1 awmyvemansuazdinumans



Research Article

The Structural Relationship between Gerotechnology, Functional

Rehabilitation and Successful Aging in Place among Older Adults:

A Case Study in Phitsanulok Province

Received: May 1, 2025 %
Revised: June 24, 2025 Thanet Oonprechavanich

Accepted: July 7, 2025 Supapada Phureepong, Suthichai Punyaroj,

Ratchanokp Phramsiri, Pramote Sitthijuk
Faculty of Business Administration and Accountancy,

Phitsanulok University

Abstract

This study aimed to analyze the direct and indirect influences of technology on the
elderly’s happy life at home in Phitsanulok Province, and examine the mediation effect of
functional rehabilitation between technology for the elderly and healthy aging. The data were
collected by using a questionnaire. The participants were 234 elderly individuals, aged 60 and
above, in 9 districts of Phitsanulok, selected by non-probability quota sampling. The data were
analyzed using Partial Least Squares Structural Equation Modeling (PLS-SEM) and mediation
testing with the PROCESS v4.2 (Model 4). The results showed that technology for the elderly
had a direct effect on healthy aging at home with a value of 24.60% and functional rehabilitation
with a value of 72.30%. Also, functional rehabilitation had a direct effect on healthy aging at
home with a value of 61.60%. In addition, technology for the elderly had an indirect effect on
healthy aging at home with a value of 44.50%. Finally, functional rehabilitation served as a
partial mediating variable between technology for the elderly and healthy aging at home in
Phitsanulok.
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Aanssusing 9 Tudinegrediauarluieys (Tohit & Haque, 2024)

nsflusjanssnnin vaneds nssvaunsddyiitagliyanaaiunsanduiug nig i
ﬂmmW%?mﬁifwé’wwﬂqzylﬁ&JamiﬂmwmNi'wmw%'aﬁmiﬁ] (Pattnaik, Panda, Samal, Das, &
Ravan, 2023; Teasell, Salbach, Foley, Mountain, Cameron, Jong, ... & Lindsay, 2020) Imamiﬁmﬂ
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m anudiusidslaseaissening msldimaluladiiledgeeny miﬁm&gmrw%ua&hqﬁmmqsﬂuﬁag
01dBueLigeeny waznsituaussnnn nedifnuigeongludminfualan
Wusaziaduadrslinduindaunmiind 79 unsfl uRuinvedigaudely nswauiuagdiy
UsgAnsnmvesanuannsndidensdey (Wade, 2016) asounguinumsiadoulm mssud wagiinue
Aisndudonisiuiudinuszdriu (World Health Organization, 2007) Lﬁaduﬁﬂﬁsﬁm%ﬁu
Yaymanunsanduuldiinlaegndivssananinuasiinnuay

nsfienguind uegadaugulufiogorde wunoils n1sifgeenganunsalddialudy
voanuadldatsUanads agmnauty uaziianugy Taglisududesisnaniugua (Rowe &
Kahn, 1997) nsldinalulagadvayunisguaguain (Schomakers & Ziefle, 2023) 95095y
nadsuulamisiisnieuasinlalutorsuumnaiiunmsasaududassuasaunindioly
anmmundenidulay (Camemolla, 2018) Saufiansuiulssiiogendelimnzaniuaiugonis
GRERE] Lavwit emulaende (Sumner, Chong, Bundele, & Wei Lim, 2021) 2101019/ n¥1984
Huang and Oteng (2023); Soubutts (2023); Wang, Bolling, Mao, Reichstadt, Jeste, Kim and
Nebeker (2019) wui mslmalulafidueiesiioddylumsdnaiunisionguniuegiedianugy
Tuflegends idlufunisguagunimuarariudaonds fnweuniudaszuasauninnsisdi

a dl a o
nsauLuIAATLElUN153TY
INWUIAN NBY UazWITETNEITOEINITONNUANTBUKLIAANITIAEY AIUAINA 1 A9l

Ha

miﬁuwuamsamw (REH
(Teasell ef al., 2020; Pattnaik et al., 2023;|Wade, 2016;

orld Health Organization,

n1siangNINVueL1el
auguluiiagende (SAP)
(Rowe & Kahn, 1997)

waluladiileggeeng (UOG)
(Bouma et al., 2007;
Kwon, 2016)

a a  a a v
2MnA 1 nseuknANuAaflglunsive

FUNAFIUNTINY

H1: neluladifledgeenefdvnamensadeuandentsiioguintuegisiimiugalufiegonde
vaaRgI0glumindivalan

uaﬂﬁ]’]ﬂ“ﬁﬂ’]iﬁmﬁ’lﬂaﬁ Halicka and Surel (2021); Schmitter-Edgecombe, Luna and Cook
(2022) wuih nsldmeluladifiedgeogRunumardylunsiluanssanmuesdasengiislugiy
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nsiedeulmuasnisiawaussan wnisiala u%‘amiﬁuvﬂuéﬁﬂﬁﬁuﬂw Fthu1gnisivun
AUURFIUNNTITY il

H2: mﬂiuia&ﬁ'aﬁiqqu §w§wamquLfﬁnmmﬂ'ami‘ﬁuwjammmwmaasiqﬁmqiu
Jamniaiwaylan

uaﬂmﬂu A15AN®IV8Y Bar-Tur (2021); Lahtinen et al. (2015); Sims-Gould et al. (2017)

WU ﬂ‘ivmuﬂ’l'imnsf[,‘vmadmaamﬁaﬂiuﬂiWSQWUV\lmmmmsawmwmaLLavwﬂa VTR
nswEsuasvanssan ndmasenisadutinegelinanmludiuvenuies ma’mwmmammsa
A dudasy LLaumLuumGﬂ.uLLU‘UWaﬁﬂ'ﬁﬁmu’mwamimmmuum%‘numiwa o)

H3: miwuvﬂammmwuamawamamﬂwamﬂmamimmqmmiimﬂmiuwaq’mﬁ’aﬂuaﬂ
Hasogludminfivaglan

91N91UT 889 Tsai, Shillair and Cotton (2017); Guner and Acarturk (2020); Chen and
Lou (2020) Fremsiaseiaumsiasasns wui anusdlaidmginssulunisimalladdmsy
mmm&mﬂwawawaa&mmm‘umsamaamdmmmwsluwastﬂeruawuLadwaaamquuﬂmﬂm loy
AndUsEAVSIEUMaNNNT 0.40 119 3 11539 uamein mmLLUiﬂuﬂaNmauLiuaa (Wuss W3eena,
2562) imaNmmmﬂ'«amjﬁwqmﬂsiﬂumsmmv»ﬂuia gdmsugaonganldiunisgeivegadamunin
Tuflegendeasmuies il ieliiuuudassaunislassadrenislimaluladifiodzeengumsiiony
mm%ua&mﬁmmaﬂuﬁaﬁia’lﬁ’a ImsﬁﬂmumﬂﬂﬁﬁuWauﬁﬁnﬂwwLfluv%LLUiﬁunmnﬁmmmmzﬁM
n3old (Hayes, 2013; Baron & Kenny, 1986) FahangmsmyvunausRgIunITIde el

Ha: maWuWammmwwLﬂumLLUiﬂuﬂam ‘m’mwmiuiamwawmmaﬂvmiumamﬂmu
a&hmmmqﬂwagmﬂwamqamq’mﬁmmmwmﬂaﬂ

ad o a a o
977 UUNTIIVY
UszINTUATTINUNGNADEN Usensuein153de Ae Andeneasus 60 Vauld endeeg

U
'3

Tu 9 gunevesdwmindiivalan lawn guneidies 1Lnadanes gneu1asen gneinluad
FN0UNNTLYU DNNENTUURTIY S1neLliuuglsn sunouasing Lard1neyIAnIENIs 31U
187,203 18 (riinnuatifdaniniivaglan, 2567) T,mEJmjmé’hashwaqmu%’ﬂﬁ@%‘%’ﬂﬁﬁmuﬂﬁmu
Wiy 234 ngufiegne denndeInILIIAR “10-times rule” Aifvuadaunguiogndly 10-20
wiwle 1 faudsiidaneld nuatedisuaususidunaldiomn 12 duus Sununguitedie
ANZANDYEIING 120-240 F20E79 uar “Power 0.80” nauoE1eiidfauusfidunaldvianua
12 fuUs nqusdiegneiatliosndn 128 619819 (Hair, Hult, Ringle, & Sarstedt, 2021) T¥n15du
Methauuuliordeanuinandy FetBuuulamnain 9 sune 9 ax 26 fedrs ntuldnisdy
Fregnawuutudylisuuasumuiidmualy

13 0eda3de (unuvasuauuuuyasdn Usenousae diuit 1 Teyaialuvesiney
wuuaoUny dwdl 2 Aluladdmiuggeony (UOG) Usenaudae 4 dodiniu dawdl 3 n1situs
ausInnIw (REH) Usenaudae 4 dadiniu uazdaudl 4 n1sfonganndusgnadiarmguluiiegende
(SAP) Usenousdae 4 Fernu Medkuuaeunuand 2 dawdl 3 uazdnd 4 Miudoyauuuinem
dhulszanmen (Rating Scale) 1nnsUssfiuvasInadTIIL 3 Yiu Aruifissmsadadion
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anudiusidslaseaissening msldimaluladiiledgeeny miﬁmqmn%ua&i’mﬁmmqsﬂuﬁag
01dBueLigeeny waznsituaussnnn nedifnuigeongludminfualan
setafnIuogIENing 0.67-1.00 F9110n97 050 wanedn wuvasunudinvLsansudadem
(Rovinelli & Hambleton, 1977) #ansiasizvmuuLietelunuvasuamadui 2 meluladdmsu
{ge07g (UOG) dwil 3 nstlusfaussanim (REH) uardnil 4 nsfiongunduedadirnuguludied
91@8 (SAP) Iawilan Cronbach's Alpha i1y 0.847, 0.868 wag 0.875 AUAIAU FeAunnin 0.70
Lanad1 wuuaeuamiimmidefiogs (Cronbach, 1970)
nsAAszndaya
1. NNINAABUAIMNATITIILUN (Discriminant Validity) anuuuiAnwos Fornell and Larcker
(1981) FAranuuUsUsufiadnldiade (AVE) iiensiaaeudn ssdusznevvennaluladdnsy
{7901y N3 unausianm waznisfenguind uedredanugaluii ogodvesfasenylu
Fiafivalanduunandu uaznismageuanudeiussduszney (Composite Reliability: CR)
wazALaREveIAILUTUTTIARALS (Average Variance Extraction: AVE) vasasAusnaumalulad
Lﬁa{{qqmq m‘a‘ﬁuﬂdammmw LLasm'ﬁﬁmqmﬂéfuashnﬁmmqﬂuﬁaa&'mﬁ'maaﬂqqmsﬂu
Jadnitwalan MukLIARYeY Hair et al. (2021)
2. NMTILATIALVUTI8D9EUNITLIATIAT (Structural Equation Modeling) A1835A18 33
tosfianu1sdiu (Partial Least Square) tie3insgdvwanisnssuaznedouveaunaluladiie
W

d

ogiddensiiorguiniuegsdimuguluiiogerduvesiaenyludminivalan Taonsiuy
aussonidufuusAunans

3. nsnedeusauUsAunans (Mediation Analysis) AM3LLIAAYBY Hayes (2013) AAs1E1inie
TUsunTU Process va.2 (Model 4) iitouanslidingi miﬁu‘lﬂLLﬂ$miLﬁ%&Ja%’NﬁuiiﬂﬂWWLﬁuﬁ’JLL‘Ui
ﬁumamzijmﬂiuiagLﬁ@ﬁi’gﬂnmqﬁ”vmﬁﬁm&;mn?j?ua&hqﬁmmqﬂuﬁagjmﬁ’wm@qamqiu

Janinfiwaylan

NAN1SIY
NISNAFDUITTAUAMNTUNUS 531I9A28 IanuAUsUIS (Factor Loading) n1531A512%
29AUsZNAULBIBUEU (Confirmatory Factor Analysis)

[

A15197 1 ANEDALARITLAUANUFUNUS 213199233 TanudwUsweelunisIsgsiesnUsenau

\DeEUdY
uoG REH SAP
#1350  Factor Loading #¥%a  Factor Loading Fa3n Factor Loading
uoG1 0.909 REH1 811 SAP1 .825
uoG2 0.842 REH2 .891 SAP2 .859
UoG3 0.863 REH3 .780 SAP3 .803
UoG4a 0.876 REH4 .785 SAP4 791

INAI5T 1 NUIT ANEDRABEAITEAUAIUTUNUSTENI1H 1T TN UAILUSWEY (Factor
Loading) NnA1XINNT1 0.70 Lansinfmdinaunsnesuiesiwlsulslaogadaiau (Hair et al., 2021)
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a o s oA e &
N1INAHIUANNATUT T UNVRRsAUsENaUmAlUlag N B g8 n1sHuaussanIw
wazn1siiangunduadedinnugulunegendevesigengludwminiunlan

M19°99 2 APuulsUTILTaRRLAWAY (AVE) Aanduiiusseningesdusenauiion1snaaaunlny
ASATITUNTBIBIAUTENBY

s UOG  REH SAP
wialulaiilergsony (UOG) 873
msﬁuvjamiamw (REH) 751 818
nsfiongnniusgisiimnugulufiogend (SAP) 611 629 820

NP7 2 Wi enauUsUsIuTiaaldiads (AVE) vesesdUsznouvesinuUsusaziaf
AnwnilaunninAanduiusvesseningedusenaudinusluanudiiediu uansi esdusezney
vounelulaBiftedzeeny (UOG) matuyiaussanm (REH) uaznsionganniuegaiinnugaludioy
9178 (SAP) vesiaogludminfivalaniidnuunainiu (Fornell & Larcker, 1981)

A15199 3 N1INAEBUAIULTY Bl uesAUszneu (Composite Reliability: CR) WagA L8 8993
AMULUTUTIUNERALS (Average Variance Extraction: AVE) 9p3esAUsznaunaluladiiie
Hea01g MIdunaussann waznsienguinduegslimiuauluiedorduveaensly

Janiniyalan
fruys AMLos AadumunUsuiu
29AUsENOU (CR) fiafinlé (AVE)
mﬂiuiaﬁl,ﬁaﬁqnmq (UOG) 0.927 0.762
nsituaNTIanT (REH) 0.890 0.669
nsfiongunniusgisiimnugulufiogend (SAP) 0.891 0.672

1197t 3 nudn ieluladidieraseny msiluyaussnnin wagmsiienguintusgnad
anugulufiegedovedgiongluiminfivalan fArmnudesiusaduszneu (CR) wazAade
AnuuUsUTfiadnle (AVE) agluinasiiiuanzay (CR > 0.70 uag AVE > 0.50) uanslsifudn
fhusfenuaenndosnelu wardianuiisudssznauiiiiesne (Hair et al, 2021)

n15AIzaNSwalaguuudassaunslassadne (Structural Equation Modeling) #ne
Frindsaestiosiigaunsdau (Partial Least Square)

nsnzidvBnannsuarmeenveunalulafiiiedatonsiifidensfiorguiniuoehed
mmzjﬂuﬁ'agimﬁwaq;jqqmqiu%’wﬂ’mﬁw@aﬂ Imamiﬁuv_\jammmwﬁLﬂuﬁaLLﬂﬁﬁ"umaN P85
fdsaeaiiosiignuisdau (PLS-SEM) uansmunIni 2
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ANUFNTUSBelATIaTIeTEnIe nsldimalulagieraeny nMslenguntusgsinnuguluiiog
91ALv0Egee1Y warnsulaNssanm nstlAnwidgeengludminiualan

UoG1

uoG2

f

U0G3

uoG4

X

0.831
0.697
0.702
0.729

0.798

0.723

uoG

0.806

/ REH

0.246

0.752

0.754

0.616

SAP

0.833
0.899
0.825
0.791

SAP1

£ SAP2

SAP3

TSal sAps

AN 2 MTBATIERULIIRBIaNN1SIATIET e IBdaeaios igaunsdu (PLS-SEM)

v

NG 2 wud esAUsEneuTeunAluladiiadgeny (UOG) fifuminikesanuinluiesy

'
v a a o

fo mswauwweluladsng 9 fieenuuuuniieantesidafiineinieys (UOGL) weluladfiasns
amwLL’ma’Jauﬁmmxauﬁuﬁqu (UOG4) L‘VlﬂiulaﬁﬁLﬁ@iﬁﬁqamqmmsnﬁ%mﬁLfluaasx ngeu
nMsiufduiug (U0G3) waluladtieatiuayunisvhinssusie 4 Tudiauszsiiu (maedeulm
NSYUAGUA TN nnsaeans) (UOG2) fAwinifu 0.831, 0.729, 0.702 way 0.697 auasiu
am‘ﬂizﬂaumadmﬁ‘ﬁuwjammmw (REH) STAmini3esanuanles e m‘aﬁ'guﬁu
msaLuazinUszansanliiuanuamisaiifiegudn (REH2) nszurumslunisinwiguadiae
WAWINNTUINLIY Hen1sgadenisviheiuvessienieniedala (REH1) msﬁuvﬂammmmﬂudm
Prelindunnyinnanssuang q ludinusgariula (REHA) LLazmaﬁuvﬂamsnmmﬂudauﬁwﬁ’zﬁu
msmé’uu’lﬁar:uﬂ’lw%ﬁmﬁﬁsﬁu (REH3) fiALinAu 0.806, 0.798, 0.754 wag 0.752 muanfu
sdUsznaureImsilangunuegsdinuguluilegonde (SAP) vesigvengludaminfiualan
faniminiFesanuntutos fo nisliFinlufiegendodensatvayunniundoufivanyan
UANLABINT (SAP2) Anuanunsalidineeainummluiiegorduvesmuies (SAP1) msinelulad
‘vﬁh&JLﬁum’mazmﬂameﬂumﬂ%'%ﬁmiuﬁaguiaﬁa (SAP3) warmsiimaluladfitreifinanuvasnde

‘Lumﬂ‘ﬁ%ﬁﬂuﬁagjmﬁﬂ (SAP4) Tiwinriu 0.899, 0.833, 0.825 kag 0.791 AUARU

De =D

D.

A1997 4 HANINAFBUANNAAARBINANNTUTENIIMULTARdlATE i UToyaldeUseanYeels
MAsaeItaeNgnuIseIu (PLS-SEM)

Auuulnseadng AAUSV/ANUFUNUS A1 Asudanny
Model Fit SRMR 0.061 A0nAADY
NFI 0.910 A0nAaDI
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fauuulAseasNg Fausd/mnuduiug A AswUanu
R’ REH 052  aSuigAnukUTUTINUIUNAN
SAP 0.66 23UNEANULUTUTIUA
Q? (Predictive Relevance) REH 0.38 fanuanunsalunisyinung
SAP 0.41 fAuanansalunisvinung
f2 (Effect Size) UOG -> REH 0.28 47N
REH -> SAP 0.45 un
UOG -> SAP 0.09 oy
Collinearity (VIF) UOG -> REH 1.95 laliAnanduussEnInaiy
REH -> SAP 2.10 liliAnanduiudseningiu

A19199 5 HANSNAABUANNRFIUNTIY

- . adanldnagou
AUNAFIUNTTIVY o = = . . Han1INAgady
“ ANFUUTTANSLETUNIS A1 SE A1t
H1: UOG -> SAP 0.246 0.069  3.565 atiuayu
H2: UOG -> REH 0.723 0.109  6.633 TN
H3: REH -> SAP 0.616 0.129  4.775 G

]
] ]

nﬁiwﬂaaunqiﬁuwuauisnnqwﬂuﬁhuﬂsﬁ’unmaiwdwLwﬂiuiaﬁl,waQ’Qamqqmsﬁmq
mn%uaﬂ'wﬁﬂ'JwaﬂuﬁaEimﬁ'a‘*uaaﬁaamaiuﬁ'wﬁ'ﬂﬁwmian

miWuWauisﬂmwslumuuwumLL‘Uiﬂuﬂamumwms’l,mmiuiaaLwamaﬁmaﬂumiums
mmmuamqummaﬂuwaamﬂwmwmmsﬂuaqmmwwm‘iaﬂ WAAIALATSIT 6

A319f 6 A1BVIENA A1 BootSE A1 BootLLC uaze BootUIC! vaanisitumaussanimulugiusdy

FuUsAunans
dndwansdeu (Indirect Effect) AN9NSWa BootSE  BootLLCl BootULCI
mi?\luvjammmw (REH) 0.445 0.060 0.254 0.389

NAN5NT 6 WU Sw'ﬁwawﬁaﬂmaﬁmiﬁuvjamiamw (REH) usfudsiunanssewing
sl maluladiiiofgeengd funisfionguniuessdanugaluiiog endeuasdaegludmin
Awaylanwindu 0.445 (Fovay 44.50) waziileRarsanudrnziiuléinaindr BootLLC (11fy 0.254)
1Ugen BootULC! (wihifu 0.389) lalsinu 0 uansih msunaussammdusuusdunanssswinamsld
welulaBifledgeengiunsfionguniuesredienugaluiiogerdovedgeogluiminfualanagad
Hudrgy (Hayes, 2013)
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ANUFNTUSBelATIaTIeTEnIe nsldimalulagieraeny nMslenguntusgsinnuguluiiog
91ALv0Egee1Y warnsulaNssanm nstlAnwidgeengludminiualan

M19199 7 BvEnasinuardvsnaniwsweunaluladiieraiotggnisiiongunduegiedinnugulud

14
=

' o v v v a ~ & W Y
] gmﬂ&ﬁuad@ﬁdmﬁﬂuﬁldmﬂwwmiaﬂ IG]EJ@Jﬂ’lﬁ/\luwuﬁmﬁﬂmwL'iJumLLU‘iﬂuﬂa’N

WUURADY Aanswa SE  T-test P-value LLCl uLCl
avsnwasIn (Total effect) 0.691 0.065 10.631  0.000  0.588 .0844
BNENaN19MIS (Direct effect) 0.246 0.069 3.565 0.000  0.222 0.487

91nA15 7 ot BvEwasnmesnslialulafiftedgenyiifidenisilongunntusgd
arwguluilegordoresigiengludminfivalon uwasfiinsuganssonmduiulsdunanawhiu
0.691 Tnadfud A yn19adf (pvalue) Wiy 0.000 wagdninanismsavesnisldinaluladiiie
mmmawmamsumammsuuamwmmﬁsﬂumamﬂaﬁummaqmﬂuﬂqmmwwmiamwmu 0.246
Toedided1Agn1eada (p-value) 1M1AU 0.000 LWUAY LaAI miWuWammmwLﬂumuﬂsﬂuﬂmq
(REH) 1Jusfuusdunansunsau (Baron & Kenny, 1986)

NAN1SNADU: auuauuaummum 4 (Ha) ﬂ13Wu‘1/\lamiam‘wmLiJumLL‘Uiﬂuﬂmﬂ (U9
sewinunaluladiit asgqnmqﬂummmqmm uogadaugului sy o d v genyly
Jadniwaglan

2AUTIINAN1TIAY

MnramsAnwINUUsEiudAy maluladiflergeoigliiisausiaziinalagnsiionisiiony
wnduegsfiegeinugaluiiogenduvesgeongludminivalanogreiifodfey uiddma
NN UNSIATUANTIONNVBIg IR g agelltiudftydnane

wmaluladii o geengdunumddglunsdauaiununmdiauazainugy lasiawizly
Fvinfivalan Prsandediianininnisuariale aduayumaiadouln guain msdeans uas
Aanssusesniu denalifgeengliinegsdassuasiufduiusmedmnnniu aonndosiunuide
93 Camemolla (2018) finui Lwﬂiuiadiuﬁmsd'mLﬁmmm%ﬁﬂﬂaaﬂﬁﬂu,awaﬂmmm%mmﬁsﬂ,a
Iwﬂumanaw waruiTeves Baragash, Aldowah and Ghazal (2022) fiwuin waluladviwduasy
aruiuasmsamenardsla Suilugnisifiniidanuguasidassaniludgeeny

LMﬂIuIaEJL‘wammm&mamawamamiumsmmuamaummaﬂwaamﬂa Tngianiyly
Fwfafinwalan diunsiuganssonmdaduiuysdunansddy mﬂIuIaawmwmmummwum
atuayumstuianeduaiuarutuammeuarla wﬂmzjamsﬂwmlﬂa&maaﬁwLLauummqsu
40AAE 89N U Baragash et al. (2022), Welch, Mathew, Babelmorad, Li, Ghogomu, Borg, ... and
Howe (2021) fiwuin waliladiunumlunsduaiuaussonmuasaanm@inveaggenylut

ﬂﬁﬁuﬁamimWWLﬂuﬁaﬁaﬁwﬁ@ﬁﬁqLa'%umiﬁm&;umﬁuasmﬁmmqﬂuﬁagimﬁwm
Jaeongludaniaivalan TnsTusunsuil uyfidamnmuasdidunisegiadeiosaeiamun
anuannsalunsihiainsussdriu eduaiesguamneuagla iunsiadeulm msfidausiumi
e aneuddnlanifed Anaaien wagtiuaufianelaluTin aonadosiunuideves Amarilla-

Donoso, Lopez-Espuela, Roncero-Martin, Leal-Hernandez, Puerto-Parejo, Aliaga-Vera, ... and
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Lavado-Garcia (2020); Van Rijckevorsel-Scheele, Willems, Roelofs, Koppelaar, Gobbens, and
Goumans (2019); Yeung and Breheny (2021) #inu3n ﬂﬂﬁﬁuﬁaussamwﬁ'mmsauﬁnﬁwlﬁu
nsedeulmuaznisiidnsdulufonssumedsan tawanauidnlanifsiuaziivanuioelaly
$3n nsianindladiduniseguiiquamuazdaidoslusseren dmiudgeoigiiiudaan
nsuInunsensgadeanssanin ms%ﬁuvjﬁaﬂiaaam%ﬁi’ﬁmmqmsmw dauasuguamin uay
ANNINTINLAYTIN @8AARBITUIIUTTEYDY Imanishi, Tomohisa and Higaki (2017); Yeung and
Breheny (2021) fiwuin msﬁuvﬂﬁﬁumﬂﬁmmmwﬁqLmLLazmiLﬂﬁauvl,mé’ﬂﬁhﬂﬁg’qamqmmsa
nauNIIAINTINAIS 9 ldeg1elivszdninin dewaneanuiiswelaluiiinuazanniizinioanie
Fuiai vedlnseenuuulusunsufiomnsauivauiesnmsvesgeogiefiuan uaiunsolunsly
Tinot 190 aTy ammﬁﬁlawwﬁﬁ'u waziasuasieaugulun1sey 0fy aenndeiuIuITeves
Kabadayi, Hu, Lee, Hanks Walsman and Dobrzykowskl (2020);, Peng, Wang, Zhang, Zhang, Sha,
Dong and He (2024) finun IUSLLﬂiNﬂ’ﬁWuW’auﬁﬂﬂ’]‘v\l‘waaﬂLL“U“ULQW’]“’ﬁ’lWiUN?NE)’]EJ‘\]”U’JEJLWM
Aanuavlun1sld¥inuszdnTunarniseg ondeog1sdaunn aﬂmmmﬂwqqamqswaﬂu
nswasuudamieneuardnlalfegaiiuszansam anmudeinnisaess wazssedinesadl
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Abstract

This study aimed to examine the components of comprehensive community-based solid
waste management in Loei Municipality, develop a solid waste management model, assess and
validate the model, and expand the developed model. A mixed-methods research design was
employed, consisting of four phases. Phase 1 involved an examination of the components of
solid waste management through the review of academic textbooks, relevant research studies,
and in-depth interviews with 8 key informants. Phase 2 tested the consistency of the developed
model with empirical data using a questionnaire. The sample consisted of 400 residents from
50 communities within Loei Municipality. Phase 3 involved evaluating and validating the model
through focus group discussions with 12 experts. Phase 4 focused on expanding the model
through three community development activities. The findings revealed that the 57 indicators
utilized in the study met the established criteria for appropriateness. The developed solid waste
management model was consistent with empirical data, in which the most significant
components were participatory management, support from relevant agencies, information
awareness, community culture, and transformational leadership, respectively. All the indicators
were found to be appropriate, feasible, useful, and comprehensive. It was also found that the
three community development activities received the highest level of satisfaction from the
participants.

Keywords: Community-based solid waste management, Model development, Participatory

management
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Abstract

This research aimed to study the relationship between the good corporate govermnance
scores and security price change of Thai Listed Companies. The data were collected from the
financial statement reports and good corporate governance reports of Thai listed Companies
from a sample of 381 companies that disclosed their corporate governance scores in seven
industrial groups over a five years period, from 2019 to 2023. The researcher used multiple
regression analysis to test the hypothesis. The study results revealed that the level of good
corporate governance score had a positive effect on the security price change with the control
variables of company size, and capital structure also had an effect on the security price change.
Not only can this research serve as a valuable database for further research on corporate
management and corporate governance development, but it can also assist companies in the
planning and development of effective corporate governance policies that will foster investor
confidence
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Score)
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waznauslosivosgiidmlfislusroren mavimsiamsinlusudannsotieainnnuduiusi
Fefunaziaiuadrnuiundiituasdninauuuanvomguididnldids (Aggarwal et al, 2014)
viadl uAdeluednldfinis@nwanuduius semiazuuunisiuguaianisiduas
nslasunlasmamdnninslulsymelne nuirfnuidefsadndos Wy NSANYIVBIFITI
niuasnv (2566) nudn anudunussenineazhuun1TiIdugLatan1sAusIAImannIng
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SNa Yy o

Imerffmﬂ"]ﬁaLLUsmmmﬁﬁwﬁUQLLazﬁ%ﬂﬂﬁwmm’;&mauﬂiﬁu%dﬁ’mummﬂu 1 lousevlaSunzuuu
nsUszidunsinduquaianisiia wazdiandu o Wevivwlildsuazuuy nan1sdnunliny
mmﬁuﬁ’uéﬁ’ua%uWﬁllﬁ’mﬁmmﬂﬁ’ﬂamﬂummwé’ﬂm%’w%WMWﬂﬁﬂ’nuﬁ’lﬁ’zyﬁuwé’ﬂmiﬁﬁu
guafanisiaann waznis@nwives dows ulusamidy (2564) wuin msiAuguaianisiialagld
ArudnunrvesAznsINsTTidadLveievunelvafaudmiusidsauiunamdnning luma
mdﬁwﬂ”}mﬁat,ﬂﬁ'aul,t,ﬂaqc?f’g’j”mmiﬁ']ﬁ’umuLLaxﬁamiLﬂumimmw&ﬁLmﬁdﬂﬁsumiﬁﬁmmsﬁ’u
UsE51unTsun1sNan1sAng wuin nsiduguafanisindauduiusideuanfunavanning
pgalsiniy wuii Tenwideluednluuiunvesusendlne ladins@nwinuduiussenineseiu
AzuuuMIrIfuLaian1sTiAfUYadAans uaskamsdiuny SeudsmarsauduUsdngn
nwanavazvioulusuvesmamanning lagnan1s@nen wuin ixﬁumLLuumsﬁwﬁ’UQLLaﬁamiﬁa
ganudunusideuinsedudedfny (Ansned La3yA913n3, 2560) wazlinuadudusiug
(USUNT FuUNBY UazAME, 2564) AUYAANINTG UDNANTUNUNANNSANEN FEAUAZLUUNSANAUAUA
Aanisi Adanuduiusisavlussdudodidy (yams aouwnd uazauy, 2564) uazliny
AMUAUNUS (WSUNT auNe wazang, 2564) Aunan1satduacy lunmeanmemsetiudiuawidely
A19UsEmAbanUIN miﬁwﬁ“ug}LLaﬁ'«amsﬁﬁﬁﬂamﬁuﬁué@amﬂﬁumamisﬁ’%ﬁumu (Farooq, Noor, &
Ali, 2022)

= dl a o
NSAULUIAAT LY IUNNSARE
NUITLT ANUFUTUSTENINSEAUATILLLNNSIAUgLaRan1sTRAUNSABuLUaIsIA
nindvosusenivaveiloulunaiamanninduisUsenalne PfednauenseuwnAnlunsidy

€

n

Ze
e

fianusdasey Garg and Gupta (2023) AUl

AsagunUassan

spAuAzkuuMIMAUgRafInsin ——» N
nannsne

AuUsaIuAy

VUINVBIUITEN
91LUBIUTIN
lassaialunuy

AN MNYBIEERUTYT

a a  a a v
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anuduiussevheseuazuuumshfuguaiansfiddunswasunlasmamdnninduesus s
nnzileulunaiandnninduraseimnelng
FUNAFIUNITIVY

sefuAziuumsmiuguatamsindaudfusludwanfunsdeundasmamanning
A5aHuN133Y

nsiseluafsilifunsifoiiesinnm Tneldmsinssiiladussd

1. Uszvnsuasnguaiagng: mu%"’aﬁi@ﬂﬁuiam'swiagammumiﬁu 18Ul uay
seaunnsiAuguaiansidvesuisnaazideulunaandnminduisussimelng S1ui 897
U3t (@exa a Juil 13 funeu 2567) Tnseniiuuismannzideulunguantunenisiiu uen
annzdsunngunesmudiseandesdn iesnnduamamnssui fdnuunsdudunuiunnmei
ﬁ'uqmamﬂﬁugu (@1950 MINATEYAY, 2566) &mﬁuﬁﬁmmmﬁauﬂﬁagiw’i’mmiLﬁi’J”]ﬂ'wa’mQﬂ
iinaouvuIenaamzifousiifnanmsduiunutdosnin 5 U vidnaansifousilidamedoyanis
nstiudesnndeyaliasuiudmiunmsiienegideya uazeniuuisvaanzidouniilidame
azwuunmsfiuguatenisinidesnlianninihdeyanieseissduazuuunisifuianisials
et nausegeiimadamedeyanzuuunsiiuguaRan1sinen anadLaS LN IINTUT N
g 9 3 sedu usedu & Auan uay M vty 381 vsvlaegideifuteyarisdu 59 dou
U wm2562 fa O w2566 alddoyauisnnguiegnsiililumsidoniniu 1,905 deyausdn lned
MeaziBonfmed 1

A15797 1 I1UUTEYINTHAENENRI0E1

UsEynsuasnguna9eng I
Sulszng : uvsEnaansideulusarnnannindunalseindlng 897
sin Uimanmgideulunduaniduminadu usgngunasudisoaissin 89
N U%@Vlf\mwmﬁ&m°1‘17'iagiizwj'mﬂ'm%'wh&lgﬂl,ﬁﬂaau duanisafiuanutesnin 5 64
U waildoyaniamstulidasudim
9N U%ﬂ’mmwzLﬁ&luﬂﬁlmﬂmLwsmzLLuumsﬁwﬁ’UQLLaﬁﬁ)miﬁﬁ 363
nausegslulsazy 381
ﬂejmﬁaazmﬁﬂ??u 5% 1,905

2. in3aafiafildlunnsinen: nsAnwadsdidun19ideideU3utn (Quantitative Research)
Foyaitldlunsideaisdidudoyanfond (Secondary Data) §3delduvutufinsenislunisifu
'i’gmauﬁa;gaéfmﬂimsﬁumiﬁﬂmmgqﬁy Ifun Madsunvassnmdnndnganiudanain
vanming (Fuusea) sefuaziuunsiuguaianisiia (Fuusdass) uasdudsemuguie vun
YBIUTEN 019 IUTEN lATeaineluyu uavann N sae Uty

3. wdsdayauaniusiusiadaya: {Ideldvhnsfusivsudeyannunasdeyaniogd
(Secondary Data) il

3.1 Anwenansanneian unAT wnAnLasnuiiiedes

3.2 {AdeldnUTtoyauazdulslunsfnmadsilunuutiufingenis Tasfusus
opyavesTEAUATLLUNIAAUQUARaN SR (Fudsdass) aniuledameudaauanuduuion

e
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ng (www.thai-iod.com) dhumsilasuiassavdnninganiulanatnndnning Fauvsniu)
LaTAILUTAIVANAD YUINVDIUTEN B18U0UTEN laseafiaiunu wazaAuamnsasulayd
FIVTIWAINIUNITIU WUUKARAITI8N15ToYaUs2aT (WUU 56-1) 9Inszuy SETSMART a1nuiules
www.Setsmart.com ¥l yndfauUsldiAutoyanau® we. 2562 - 2566 TaTzozLIan 5
4. mswszideyauazadaildlumsiinnsideya

4.1 af@Fawssaun (Descriptive Statistics) laun Fesaz ftads Anisegu Ardw
Deauwnnsgiu Aige wae Agage Welflumsiienesiteyaidestuvesiuys uenaindudn
Aadeuardrnidoauuinnsguianilndifssfulanifenisnissaeduuuund (Mishra, Pandey,
Singh, Gupta, Sahu, & Keshri, 2019; Zadeh, Askarany, Shirzad, & Faghani, 2023)

4.2 adfiTseyany (nferential Statistic) lun1sAnwadsill fadifdsoymnuiedu 2 weda

[

N

=0e

(1) My lasedulssansanduusiiiosdu (Pearson’s Correlation Coefficient) 14l
NsiATEiAuduTusSIazAvaiiuUdasy lnadidasy e ‘wﬁvﬂsLLuumﬁﬁﬁUQLLaﬁa}msﬁﬁ
Fudsmunufe T1ATesUTEY 01gesUsE Tassadiaiunu wazamnmnisaeulyd vaden
Fuuszans anduiusiodldiiu + 0.7 wazsauldmadaiinseiauduiusseninsdudsdase
(Variance Inflation Factor: VIF) wag ‘lfNﬂ’nmmmLﬂﬁauq&EjWLLﬁz@%ﬂ@@ﬁﬂ@M%ﬂLﬁ (Tolerance 94
fuusdaseusiardd) lag VIF vesiudsdaseynéa dAdesndn 10 uag TolerancelAndnlng 1 9n
AU Lﬁalaﬂ,ﬁlﬁmf]zy,mﬂ'smﬁuﬁuﬁ‘ismwﬁ’uﬂuaaéﬁLLUi’Sas: ANUWUIAAYBY Hair, Black, Babin
and Anderson (2014)

(2) n5iAszvinisanaeldanvan (Multiple Regression Analysis) lglunisnaaeu
auuigu Inglinsigriauduius senddnusauuazduds8assuinnd 1 6a (Mgnigyad
ulay, 2561)

5. Faudsilddmiuanudse: nsTaaiiusiilddmsunuise Usenausie faudsdease
fuUsnu wag fudsauay agdl s1eazBunintiavessnulslunuisesasolud
fhuusasy leun sefuazuuumsiiuguaiansiia (CGS) lmziisniitnmsUnnedeya
PnauANdLESHaEnTuNssINsUSENtuUsEnalnelala sEAU 3 A SYAU 4 funn wag sEau 5 Alae
Fauusnu laun Sevaznisdsunlasssninesaudnningain 5101 & Sudanain
#aNSNg f9 mannsngs a Julanainluseud (PC)
fudsarueu taka AwInvesusEninnnuuIaveduninganimieduum (FS), 01gves
vs¥ninaniusansideulunaianannsnduiaUsemelng (FA), laseas19dunuinandnsiaiuves
wilAusauseduning (LEV) waz aanmveadasutad (AQ) ldMuusvulunmsinlaglandu 1 61
U3emlduinsaeudy@anuigvlunguuiem Big 4 uazandu 0 druswnlildldldusnmsasudayd

[

nusEMlunguuiem Big 4 lnefaunislunsideasil

S
7a

PC = 0+ Bo+ BiCGS + PoFS + BsFA +BalEV + BsAQ + €
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ANUFNTUSIENINSEAUAZLILNSANTUKARANSTRNUNSABULUaIT A M NN SN vRIUT YN

aanzleulunarnrannsndusiauseinelne

AUNLNY :
CGS spiuAzuuuNsifuguaiantsiin
PC fovaznsidsuulasamdnminslusoud
FS YUIAVDIUTEN
FA 918UDIUTI
LEV AR NS TVAT
AQ AN MY aRUTT
o sEAUYEIAY
B AduusyAvsnisannoy
€ AATuAaALAEoY
NAN3ITY
ADALYINTIUUN

mMsiseideyadiseldadfifenssaun ldud fovas Aads Aufsegiu daudoauy
AT APNER ANE9ER 9INANTT 2 AEBABINTTAUINNINNSANY WU naNEaegn SlAszey
AzluuMIiAuguARamsif (CGS) fanadenindu 4.218, fevarmsiUdsuuassiamdnninedly
sou (PO) fiA1LaA Ay 6.115 vuinvesu3 sy (FS) fiaadewindy 3.798 enguesuivy (FA)
fidedewintu 20.10 U Tassaiafuvu(LEY) fanadswindy 0.426 uazauamussiasuiad (AQ)
nguiegnliuinsasuliyTuesuitmlungu Big 4 Amlufesas 62.47 nqusedililiuinisasy

UnBvesusevlungu Big 4 Anidusouaz 37.53

157197 2 NAAEDRLTINTTUAN

AUl 1 AuUsAU ALY WA fuUsAIuAN

fuus N X Usugu S.D. Adgn  A1gegn

CGS 1905 4.218 4 0.7314 3 5
PC 1905 6.115 2.580 52.568 -391 985
FS 1905 3.798 3.708 0.721 2.370 6.539
FA 1905 20.10 18 11.185 5 51
LEV 1905 0.426 0.432 0.2099 0.002 0.961

dauil 2 Uiy (AQ aunmwesseulyd)

NEUA9DE MUY Sowaz
Laildusnsaeudayngu Bigd (0) 715 37.53
l¥usnsiiaeuUnyngy Bigd (1) 1190 62.47
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ARANATIUAIUFUNUSVDIRINUS

n153iAs g anduus i esdu (Pearson's Correlation Coefficient) 31nR15199 3 Wu31
ﬁ?ixﬁUﬂ%LLuUﬂﬁﬁ’lﬁ’U@jLLaﬁﬁ]ﬂ’]i‘ﬁla (€GS) fmnuduiusludauanduiudsaunisiudsuilas
semdnn3ndlusevd (PCO) wirdu 0.084 fiszdutioddayi 0.01 wagnsaaeuruduiusluusiage
Y0eiulsddsy WuI1 Ardudszans anduiusveaiesdulaesnlunutymiiuusdasylad
ANMUANNUSTENI197Y (Multicollinearity) TusgaulaliAy + 0.70 muuwulIAnv8s Hair et al. (2014)
wazladinnsnaaaue VIF uag Tolerance vaiuUsdaseynes laga VIF etdosndn 10 Nnda uae
ATolerance diAndlng 1 nndauds Jeagulaildfalymanuduiusseniniuvesiuysdasyly
seduTuLa Feanunsoesune Tidsd (1) sefuazuuumsrifuguaiansiia (CGs) faudusiusly
Fevanfudiulsnunisid suudassiamdnnsngluseud (PC) winfu 0.084 (2) sefuauLL
nsfuguaiantsiia (CGS) fmnuduiusluidauandu vuevesuisv (FS) uaglassaiaiunu
(LEV) fiszdududdey 0.01 Faladudssanianduiusiviniu 0.325 uwaz0.177 (3) vunveuiov
(FORANuduiushuduIniuegvesuTem (FA), 1aseainadunu (LEV) uae aunmvegasudayd
(AQ) ﬁi:ﬁuﬁaﬁwﬁm 0.01 FeiAduUseans anduiusvindy 0.234, 0.366 wag 0.419 ANEIFU
(4) ogueeuTEm (FA) danuduiusludeauiulaseadraiunu (LEV) fiseduidsddny 0.01
firnduszansavduiusivindu -0.081 (5) Tassadadumu (LEV) Smwdiudidauiniuauninves
faoutnyd (AQ) Miszdutiuddty 0.01 fAduussavanduiudiviadu 0.186

neumslnserianneeBanyanliinminsvaeunisuasUnivesdoya wui deyaiinisuan
LLﬁNﬂﬂﬁLLa”ﬁUNG’hLLUiﬁﬁ%@MﬁMLLﬁ]ﬂLLﬁNUﬂﬁ \osnAndsuazAsiseguieusinatudnos
(mum39it 2) i WuAlaTnenis Logarithm (Log) M1uvayaras Kong, Akbar and Poulova (2013)
mumwaiwaua‘l.mammﬂmmmmmuwﬂﬂm nsfnuil3sldinaila Robust Standard Errors
iioussmmsuanuasuuvliunfvesdoyalneifiodanisiutgmeanuuususulsini (Heteros-
kedasticity) waganduius anuiaan (Autocorrelation) lunuudiaesildlunsvaasvanuisiu
\elinansfnunianaindedie (Francis, Hasan, & Li, 2016)

A15719% 3 ANs9ANFUUSEEANSanduRuSURIRILUS (Pearson Correlation)

fiankUs CGS PC FS FA LEV  AQ  VIF  Tolerance
CGS 1 1.137  0.880
PC 0.084" 1
FS 0.325 0.130" 1 1571 0.636
FA 0.045 00717  0.234" 1 1.111 0.900
LEV 0.177" 0.006  0.366  -0.081 1 1.200 0.833
AQ 0.232 0.068° 0419° -0014 018 1 1248  0.801

*x

syautlodA? 0.01

nﬁ'atﬂi’]“‘vmﬂaaﬂl.mwwﬂiu (Multiple Regressmn Analysis)
m'i’gLﬂ‘mmmmamammwuﬂm NANT9T 4 Srdunsn WU AduUsEavisvesiauys
BLEE ivﬂ‘UﬂuLLUUﬂﬁmﬂU@LLaﬂ‘ﬂmi‘Vlﬂ (CGS) fu Mudsmuiunsiudsumassiamdnminglag
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ANUFNTUSIENINSEAUAZLILNSANTUKARANSTRNUNSABULUaIT A M NN SN vRIUT YN
aanzleulunarnrannsndusiauseinelne

Taannsesarnisivdsunlassnaannsnglusaul wuin Janudunusiuianisafelnunaa@na

v A

B=3.552 fiszsuiud1dny 0.05 ‘mﬂ&Jmmdw%‘w‘wﬂﬁmmﬁwﬁzyiuﬁawamzLLuumiﬁwﬁ’UQLLa
ﬁﬁ]ﬂﬁ‘ﬁaﬁ]zﬂlﬁwaGiaﬂﬁiLﬂgﬂuLLUadiﬂﬂ’lﬂﬁﬁﬂW%ﬂNEjﬁgdéﬁuﬁﬂﬂﬁﬂ’l a Judanainds 591 a4 Jula
pan luAatuRLUseuANindsvunvesuTEn (FS) wuin fenuduiuslufianaderiud
Anedid B=8.650 fisesutivddey 0.01 ‘mmmamd’m%ﬁmﬁﬁmmmaaﬁaﬂ'rﬂmgﬁ]ﬂﬁﬂﬁaﬁuawﬁu
ﬂ%LLuumSﬁWﬁ’U@JLLaﬁf\]ﬂ’liﬁaLLazﬁmiL‘UﬁlﬁluLLUaﬁ’]ﬂ’mﬁﬂw%WETﬁstﬁumﬂi’]ﬂ’] a Tulanainia
1101 & Fulanann ufsfudsmunuiiiiass Tassadatunu (LEV) wuth Sanuduiuslufianig
asafuduneadnn P=-14.657 fiszduifoddy 0.05 mnemnuiuisniidlasadsdnduniause
dunsndenazdmaliszduazuuunsiiuguaianisiingauazinsidsuulasnamdnmingy
Winduaingian a Sudanannds a0 w Tulanatn dwiaulsmuguisassidulunsatuayy
AuduiudsenindudsBasz uazfudsnuluaunisadde egislsinm dudsmuguludiuves
903U (FA) B=0.173 Liflanuduiudmeada vaneaan visniidssoznanlunsdiduan
Aunnssiuliifinasensdauadulusesnsuuunsmiuguatanisiinlaouas lifinisiasuuuaees

o o W

mdnningAdutiddy sulufnuamuesiaeutayd (AQ) B=1.989 lifiruduiudyaaia
RUNYAIINTN U?ﬁmﬁ'Lé'afﬂ,%ﬁmi‘uaqﬁaauﬁmmumju Big 4 uazlsiidenlduinisvesasudnydly
ndu Big 4 ifnasionsduaduluFosnzuuunmsiiuguaionisiidlasuaslidmsideunlasves
5P MENNNES uazAn R2 wirv 0.021 lifudamdentsnaasuiuudasniiesainuanisiinsen
Fauanirnduuszanives Multiple Regression SafifeddaysoniseSusfuusauandaulsdasy
Fssmepnunanazasuaudiusvesiuusndafifideduls Selidulymilunsaauuudassly
NINADUANLRFIUNTITY MUULIAAYBY Moksony and Heged (1990)

o

M1997 4 MTIATIYNIaRneEYeIAzLUUNITUgUatan1sAdiunsidsuuasamdnning

P Anduyszans AnduUszavanisanaey
n130nn8Y YSuunsgu T-statistic P-value
(Variables) s
(,B ) (Beta)
Constant -40.215 -4.787 0.000
CGS 3.552 0.049 2.045 0.041"
FS 8.650 0.119 4.175 0.000"
FA 0.173 0.037 1.544 0.123
LEV -14.657 -0.059 -2.356 0.019"
AQ 1.989 0.018 0.724 0.469
R 0.154
R’ 0.024
Adjust R® 0.021
n 1,905

€
(3
€

o w a

yaAYNIsEDAszAU 0.05; **HtbdAgyneaianszau 0.01

o
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2AUTIINAN1TIAY
mMslienzianunnnesilanguilenadeunuduiusszninaszuasuuunsiAugua
Ramsirtunsiasuulasnamdnnindvesusnionnsidoulunaiandnninduisusemalneann
51991 4 maﬁmamé’uﬂsﬁwéamasrwvmm (Multiple Regression Analysis) Wu21
NaMTIATIERsEiuAIULNITUgUARINsRTUNSIABULAs A mdn T ndve U3 T
snnzidoulunaandnningwisszimalng wuin seduazuuunsiiuguafiomsipanaludaun
funsdsunlassavdnning nansfnwiawensuauuigiun1sidedeaena deetunuise
2849 Ghouma, Ben-Nasr and Yan (2018); Mechelli and Cimini (2021); Paradowski et al., (2022)
esnnuismitiezuuunmsiiuguaiamsifuansiaisniissuuuimsdansilussla asaaeuls
wazdasseussmegsfaiia sdvasanaudssnsuimsiidanain vionausslesiiudou
Immawwsu’%@’wﬁﬁuasmﬂﬂmLms%’aaﬂamdﬂ’lifiul,l,ax%’agaﬁ’lﬁzgaﬁmgﬂéfaq ASUDIU Lazyiulan
dawalimandnnindusuigeusaraimudosdulitudamu vonmienniiadoaiunuly
So3w89 YAYRIUTIN wazlassaaiuuidutiedumugudessfuazuuunishifuguadiiuasns
WA suLUasweIs1 A ud S nd 3 saonnd oatusuiITeve s Farooq et al. (2022); De Silva and
Wanniarachchige (2022) \flaanuisnvunalng waziidnarureddasadiamiansduifoeldsu
Usglestinnnseumarnfuguadituazifuiivenusntuiesananmsamuauarandssiiiiniy
meluesdnslddanariamnsnifiunulussla enufuinreuuarasssiilalifutnasm ulduniy
TudhuvesegvesuitmuazaunnvesaoudyThiduladumuauressiuazuuumsiiuguaia
LaTN15LUA BuLUaIveI1A TS NN NG T sdennd paTuuI T4 Pop (2018); Kieschnick and
Moussawi (2018) \ilosanegvesuisnuazaanwvesiaeuinydonlifnalnonsironzuuunis
ffuguaia mafuguaiiadaneadeiieitos iwu wlevienisudms Tassadrenisdans ns
UjtRnamnasgunsiidugua uazmsdesiunsvaie dsldamnsaianaldaneyvesuivnmie
AMANYREaaUTY '?J'ﬂﬁgamﬂwaé’wa‘mamui%’aﬁmamﬂﬁaﬂﬁumwﬁmsdﬂé’mzywmﬁ"l,é’ﬂdn"l,"ﬁﬂ
AzuuunmsiiuguatamsiinvesTsnildrwimih idudygadearsludsfamuAaiuganm
nMsffuguaLazuuININsinnsYesTE uazaeandefunguididmlddnideildnailii
azuuunsiiuguaiantsimasdugmesivielfidlonansynuvesnuiulevestinasuls
NaN1TIATIAL BN HadWE AT nudn sERUAzuULNSTITUgUaRInsTiAeIN dsnAL
duasuantunssunisussnluuszmelve (Thai Institute of Director) f3n3waddyog 198 sie
nslunsidsundasamdnmindvesuisnianzifovlupaandnnind wisUszindlne 1nes
Uadasna q 1wy 1) analusdaveansilamedeya vismatitamenulusddlunsiamedoyams
nstiiuniedeyaitsafunsduiunuvesignlneuisvliinmadamedoyaiitaauazdinade
nsuImsdanisitlifvesuisnuazdmaviiliiazuuunisiduguaianisiisanas 2) msiansan
maﬂiwumﬂ;iiﬁzhulﬁl,ﬁaimsﬁmmé’ﬂw%’wéﬁammawﬁ’ﬂﬁﬁﬂamuLLagr,{iiﬁd’JulﬁLﬁEJLﬁadmﬂg_jz‘gLﬁ&J
mudesiuiuudmnuisvliliviinsnevaussienisuimsdnnsiidazdmasonzuuumsiiiy
uafansiifianas 3) mslinagnsnienisiudlidsduazdamaliinamdnningiananinainnisld
nagnslsidaulnensiuniauwdonisamuiifieudssgaiuly svdmalirzuuunisiiugua
Aannsanas Lssansdndulamamsiiuitliseunsunandliiiufisnisyinnisusmsanaudesia
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mmé’uﬁuﬁ‘iwdwﬁzé’UﬂsLLuumiﬁ’]ﬁ’U@LLaﬁﬁ]msﬁﬁﬁ’umiLU?{EJuLLﬂaﬁwmwé’ﬂw%’wémaw%ﬁwﬁ
aanziloulunatanannsnduislszinalng
way 4) MIujuAnuvdnnisiiuguaianislasuisviinisdiiunuiiiussansamaamdnnis
ffuguaiansifaztisananuiunuvssamdnminduaziiunnusiuadussezealiiuuion
nadnsves e ifinuaenadosiunidiluenvesssmdlng fnsned 1WiyAnns
(2560) fifnuszRUAzILUNITUQUARINST AT HAs a1 vesgIR e 1iidBd A uesuT ¥nan
nzifouluyseinalng uazeuddoves saun quuia wazany (2564) 7 AnviaudnvAT Y
AaznsTINSTndMuTyiinadenzuuunsiiuguaiansiidesaiideddyvesuieni
awmﬁauhmmwﬁﬂﬁwé 1 10 o uinadnsresnuiteiiiauuandiinineiseves GREERY
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Abstract
As competition intensifies within China's hotel industry, frontline employees increasingly face
challenges related to work-life conflict. This study aims to develop and test a theoretical model that
examines the effects of work-life balance (WLB), work-family boundary management (WFBM), and
career withdrawal intention (CWI) on service performance, with work engagement (WE) serving as a
mediating variable. A mixed-methods approach was employed, including literature review, interviews,
and a questionnaire survey conducted with 412 frontline hotel employees in Jiangsu Province.
Structural Equation Modeling (SEM) was used to analyze the data. Key findings reveal that WLB
significantly improves both work engagement and service performance, while CWI negatively impacts
both outcomes. WFBM has a negative effect on work engagement but no significant direct effect on
service performance. Notably, work engagement mediates the relationship between WLB and CWI
with service performance, but not between WFBM and service performance. These results emphasize
the critical role of psychological engagement as a pathway linking work-life conditions to employee
performance. Practically, the study offers actionable insights for hotel managers to enhance employee
performance by promoting flexible work arrangements, developing engagement-focused HR practices,
and identifying early signs of withdrawal intention to improve staff retention and service quality in the

hospitality sector.
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Introduction

In recent years, China’s hotel industry has undergone rapid transformation, driven by
urban expansion, rising domestic tourism, and the growing presence of global hospitality brands
(Zhang & Zhu, 2020). These changes have intensified market competition, forcing hotel operators
to prioritize service quality and operational efficiency. As the industry continues to evolve,
frontline employees-those who directly interact with customers-have become central to
delivering exceptional service. However, they also face increasing job-related pressures such as
long working hours, emotional labor, and irregular schedules, which often lead to work-family
conflict and psychological strain (Karatepe & Uludag, 2008; Wong & Ko, 2009).

Work-life balance (WLB), work-family boundary management (WFBM), and career
withdrawal intention (CWI) are three psychological and behavioral constructs that have attracted
scholarly interest in recent years, especially in high-pressure service industries. WLB is generally
associated with positive outcomes such as improved job satisfaction and employee retention
(Greenhaus & Allen, 2011), while poor WFBM has been linked to stress, disengagement, and
diminished productivity (Bulger, Matthews, & Hoffman, 2007). CWI, which reflects an employee’s
intention to leave their profession altogether rather than merely changing employers, has also
emerged as a critical predictor of employee disengagement and poor performance in hospitality
settings (Kim, Im, & Hwang, 2015).

Although prior studies have examined the individual effects of these variables, there is
limited empirical research that integrates all three into a single model to assess their combined
impact on service performance (Deery, 2008; Kaliannan, Ayub, & Ashari, 2016). Furthermore, the
mediating role of work engagement a state of psychological investment characterized by vigor,
dedication, and absorption (Schaufeli, Salanova, Gonzalez-Roma, & Bakker, 2002) - has been
acknowledged in the literature but remains underexplored as a mechanism linking these
variables to performance outcomes in hospitality contexts (Bakker & Demerouti, 2008). Without
such integration, current models fall short of capturing the complex interplay between personal
resources, boundary preferences, career intention, and service behavior.

To address this research gap, the present study proposes a conceptual model that
examines the effects of WLB, WFBM, and CWI on the service performance of frontline hotel
employees, with work engagement as a mediating variable. This model is grounded
in Conservation of Resources (COR) theory (Hobfoll, 1989), which posits that individuals strive to
conserve and invest personal resources, and Boundary theory (Clark, 2000), which explains how
individuals manage competing work and family roles. Both frameworks offer theoretical support
for the examination of resource-based strain and behavioral outcomes in service environments.

This study seeks to answer the following research questions:

1. How do work-life balance, work-family boundary management, and career withdrawal

intention affect the service performance of frontline hotel employees?
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2. What are the underlying path mechanisms through which these variables influence
service performance via work engagement?

Accordingly, the objective of this study is to empirically test a conceptual model using
Structural Equation Modeling (SEM), which links work-life balance, work-family boundary
management, and career withdrawal intention to service performance, with work engagement
acting as a mediating variable. The results are expected to contribute to both theory and practice
by clarifying how psychological and organizational factors interact to influence service quality in

the hospitality sector.

Research Objectives

The purpose of this study is to construct a theoretical model to explore the effects of
work-life balance, work-family boundary management effects, and career exit willingness of
frontline employees on their service performance and their path mechanisms, and to empirically
test the theoretical model based on a large sample of questionnaire data.
The main questions examined in this study are:

1. The Effect of Work-Life Balance, Work-Family Boundary Management effects, and Career
Withdrawal Intentions affect Employee Service Performance

2. To Investigation the path mechanisms through which Work-Life Balance, Work-Family
Boundary Management effects, and Career Withdrawal Intentions affect Employee Service
Performance
Expected benefits from the research

This research is expected to yield both theoretical and practical contributions in the
context of human resource management and organizational behavior within the hospitality
industry, particularly in relation to employee well-being and service performance.

1. Theoretical Contributions

This study enriches the academic literature on work-life balance, work-family boundary
management, and career withdrawal intention by integrating these constructs into a single
theoretical framework and examining their direct and indirect effects on service
performance through work engagement.lt extends the application of Conservation of
Resources (COR) Theory (Hobfoll, 1989) and Boundary Theory (Clark, 2000) by providing
empirical evidence on how psychological resources and boundary preferences influence
frontline service employees' engagement and performance in the hospitality sector.The
findings offer a nuanced understanding of the mediating role of work engagement, which has
been underexplored in existing models, thereby contributing to the refinement of existing

engagement-performance frameworks.
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2. Practical Contributions

1) The research provides hotel managers and HR practitioners with evidence-based
insights on how to enhance employee service performance through targeted interventions
such as work-life support policies, flexible scheduling, and boundary management training.

2) By identifying the negative effects of poor boundary management and high career
withdrawal intention, the study highlights the importance of organizational strategies
that foster retention and minimize burnout, especially in high-pressure customer service roles.

3) The results can guide the development of employee engagement programs, helping
hotel organizations cultivate a more motivated, committed, and service-oriented workforce.

4) Ultimately, the findings may assist hospitality businesses in reducing turnover,

Improving, improving advantage through improved service quality.

Literature Review

1. Theoretical Background

Conservation of Resources Theory (COR Theory)

Conservation of Resources (COR) Theory, developed by Hobfoll (1989), posits that
individuals strive to acquire, retain, and protect valuable resources such as time, energy, and
emotional support. When these resources are threatened or lost, stress arises, leading to
diminished well-being and work outcomes. In the hospitality industry, where employees often
face intense work demands and role conflict, the depletion of personal resources can result
in reduced work engagement and service performance (Hobfoll, 1989; Zhao, 2018). COR theory
provides a robust framework for understanding how work-life balance and career withdrawal
intention affect service outcomes by influencing the availability of psychological and
emotional resources.

Boundary Theory

Boundary Theory explains how individuals manage the boundaries between work and
personal life (Clark, 2000). It distinguishes between integration and segmentation preferences-
where some individuals prefer clear separation between domains, while others allow fluid
transitions. Poorly managed boundaries can lead to inter-role conflict and emotional strain,
impacting job performance and engagement (Ashforth, Kreiner, & Fugate, 2000; Kreiner, 2006).
This theory is essential in understanding the effects of work-family boundary management on
frontline hotel employees’ ability to maintain focus and deliver high service quality.

2. Review of Related Literature

1. Work-Life Balance and Work Engagement Service Performance

Work-life balance (WLB) has been widely linked to enhanced job satisfaction, lower
burnout, and greater employee engagement in service industries (Greenhaus & Allen, 2011). In

the hospitality context, Deery (2008) found that WLB initiatives contributed to higher employee
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retention and improved service quality. Furthermore, Wong and Ko (2009) showed that hotel
staff with higher perceived WLB were more emotionally engaged and displayed proactive
customer service behavior. These studies support the notion that WLB positively influences
both work engagement (WE) and service performance (SP).

H1: Work-life balance positively affects employees’ work engagement.

H2: Work-life balance positively affects employees’ service performance.

2. Work-Family Boundary Management and Work Engagement Service Performance

Boundary theory suggests that individuals manage work and family roles through
integration or segmentation (Clark, 2000). However, when the boundary management approach
does not align with job demands, employees experience strain and disengagement (Kreiner,
2006). Empirical research by Bulger et al. (2007) showed that misalighed boundary preferences
reduce psychological involvement at work. However, the relationship with service performance
remains ambiguous; Liao and Chuang (2004) suggest that frontline performance may not
decline immediately due to structured job expectations. Therefore, WFBM may negatively
affect WE but have an unclear effect on SP.

H3: Work-family boundary management negatively affects employees’ work engagement.

Hd: Work-family boundary management does not significantly affect employees’ service
performance.

3. Career Withdrawal Intention and Work Engagement / Service Performance

Career withdrawal intention (CWI) reflects an individual’s psychological detachment
from their profession. Kim et al. (2015) found that high CWI among hotel staff predicted
emotional exhaustion and disengagement. Similarly, Carless and Arnup (2011) noted that
employees intending to exit their careers showed reduced performance and lower motivation.
These studies empirically support the negative influence of CWI on both WE and SP.

H5: Career withdrawal intention negatively affects employees’ work engagement.
H6 Career withdrawal intention negatively affects employees’ service performance.

4. Work Engagement and Service Performance

Work engagement, a construct characterized by vigor, dedication, and absorption, is
positively associated with service-oriented outcomes (Schaufeli et al., 2002). In a hospitality
study, Karatepe (2013) confirmed that work engagement significantly predicted service
performance metrics such as responsiveness and customer satisfaction. These results suggest
that WE is a key predictor of frontline effectiveness.

H7: Work engagement positively affects employees’ service performance.

5. Mediation Role of Work Engagement

The mediating role of work engagement is supported by the Job Demands-Resources

(JD-R) Model, which suggests that personal resources (e.g., WLB) and stressors (e.g., CWI)
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influence performance through engagement (Bakker & Demerouti, 2008). In hotel settings,
Salanova, Agut and Peir¢ (2005) found that engaged employees translate internal motivation
into better customer service, acting as a bridge between psychological state and behavior.

H8: Work engagement mediates the relationship between work-life balance and
employees’ service performance.

H9: Work engagement mediates the relationship between work-family boundary
management and employees’ service performance.

H10: Work engagement mediates the relationship between career withdrawal intention

and employees’ service performance.

Research framework

Based on the above analyses, this study explores the mechanisms by which Work-Life
Balance, Work-Family Boundary Management Preferences, and Career Withdrawal Intentions
affect the service performance of front-line employees in hotels based on resource
conservation theory and boundary theory, and further explores the relationship between the

three by introducing Work Engagement as a mediating variable.

Work-Life

Balance

Employee

Service

Performance

Work

Encacement

Work-Family Boundary

Management

Performance

Career Withdrawal

Intention

Figure 1 Conceptual Framework

Hypothesis

H1: Work-Life Balance positively affects employees' Work Engagement

H2: Work-Life Balance positively affects employees' service performance.

H3: Work-Family Boundary Management effect negatively affects employees' Work
Engagement

Hd: Work-Family Boundary Management Effect positively affects employees' service

performance
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H5: Career Withdrawal Intentions negatively affects employees' Work Engagement

H6: Career Withdrawal Intentions negatively affects employees' service performance

H7: Work Engagement positively affects employees' service performance

H8: Work Engagement mediates the relationship between Work-Life Balance and
employees' service performance

H9: Work Engagement mediates between Work-Family Boundary Management effects
and employees' service performance

H10: Work Engagement mediates the relationship between Career Withdrawal Intentions

and employees' service performance

Research method

This study employed a quantitative research design to examine the effects of work-life
balance (WLB), work-family boundary management (WFBM), and career withdrawal intention
(CWI) on service performance (SP), with work engagement (WE) as a mediating variable.

Population and Sample

The target population consisted of frontline hotel employees working in three- to five-
star hotels in Jiangsu Province, China. A stratified random sampling method was employed to
ensure representation across hotel categories and geographic locations. According to Hair,
Black, Babin and Anderson (2010), the recommended sample size for Structural Equation
Modeling (SEM) is at least 10-20 times the number of observed variables. With 30 observed
variables in the proposed model, a minimum of 300 respondents was required. In total, 500
questionnaires were distributed, and 412 valid responses were retained for analysis.

Research Instruments

structured questionnaire was developed to collect data for this study, comprising six
major sections. The first section focused on demographic information, which included six items
capturing respondents’ age, gender, education level, job position, years of experience, and
hotel rating.

The second section measured Work-Life Balance (WLB) using five items adapted from
Brough, Timms, O'Driscoll, Kalliath, Siu, Sit, and Lo (2014). An example item is “I am able to
balance the demands of my work and personal life.” The intemal consistency of this scale, as
indicated by Cronbach’s alpha, was 0.84.

The third section assessed Work-Family Boundary Management (WFBM) through six items
adapted from Kreiner (2006). A representative item from this construct is “lI maintain clear
boundaries between my job and home life.” This scale demonstrated acceptable reliability, with
a Cronbach’s alpha of 0.81.
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Career Withdrawal Intention (CWI) was evaluated in the fourth section using four items
derived from the scale developed by Kim et al. (2015). An example item is “I often think about
leaving the hospitality industry.” The Cronbach’s alpha coefficient for this construct was 0.85,
indicating strong internal consistency.

The fifth section measured Work Engagement (WE), consisting of nine items based on the
Utrecht Work Engagement Scale (UWES) developed by Schaufeli et al. (2002). An example item is
“I am enthusiastic about my job.” The reliability coefficient for this scale was found to be 0.89.

Finally, Service Performance (SP) was assessed using five items adapted from Liao and
Chuang (2004). An illustrative item is “I provide prompt service to customers.” This scale achieved
a Cronbach’s alpha of 0.86, confirming its reliability.

All items across the scales were rated on a 5-point Likert scale, ranging from 1 (strongly
disagree) to 5 (strongly agree), ensuring consistency in response measurement.

All items were rated on a 5-point Likert scale ranging from 1 = strongly disagree to 5 =
strongly agree.

Data Analysis

The quantitative data were analyzed using SPSS 26.0 and AMOS 26.0. Analyses included
descriptive statistics, reliability analysis (Cronbach’s alpha), correlation coefficients, and
structural equation modeling (SEM). Exploratory Factor Analysis (EFA) and Confirmatory Factor

Analysis (CFA) were not conducted and are therefore not reported in this study.

Research Results

1. Demographic Profile
Table 1 presents the demographic characteristics of the 412 respondents. The majority were
female (56%), aged between 26-35 years (48.3%), and had 1-5 years of work experience in
the hotel industry (62.1%).
Table 1 Demographic Characteristics of Respondents (n = 412)

Demographic Variable Frequency Percentage%

Gender

- Male 181 44.0
- Female 231 56.0

Age
- Below 25 76 18.4
- 26-35 199 48.3
- 36-45 95 23.1
- Over 45 42 10.2
Years of Experience
- Less than 1 year 38 9.2
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Table 1 (continued).

Demographic Variable Frequency Percentage%
- 1-5 years 256 62.1
- Over 5 years 118 28.6

2. Reliability Analysis

Table 2 shows the internal consistency (Cronbach’s alpha) of all scales. Each value
exceeds the recommended threshold of 0.70 (Nunnally, 1978), indicating acceptable to high
reliability.

Table 2 Reliability Statistics

Construct No. of Cronbach’s Alpha
ltems
Work-Life Balance (WLB) 5 0.84
Work-Family Boundary Mgt. 6 0.81
Career Withdrawal Intention 4 0.85
Work Engagement (WE) 9 0.89
Service Performance (SP) 5 0.86

3. Correlation Analysis

Table 3 presents the Pearson correlation coefficients among the study’s main variables.
The results show significant and theoretically consistent relationships. For example, work-life
balance positively correlates with both work engagement and service performance, while
career withdrawal intention negatively correlates with both.

Table 3 Correlation Matrix

Variable WLB WFBM Ccwi WE SP
WLB 1
WFBM 35%* 1
CwiI -.28%* -21%* 1
WE 52%* -.19*% -.44x* 1
SP 49** -.09 -.45%* S51x* 1

*p <.05, ¥p < .01

Pearson correlation coefficients showed: Work-life balance positively correlated with
work engagement (r=0.52, p<0.01)

Career withdrawal intention negatively correlated with service performance (r=-0.45,
p<0.01)

Work-family boundary management had a weak correlation with service performance
(r=0.09, p>0.05)
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4. Structural Equation Modeling (SEM)

In this study, the fit was assessed through structural equation modeling and the results
showed that the model fit well. Specifically, the chi-square value (X2) was220.331, the degree of
freedom (DF) was 179, and the ratio of chi-square to degree of freedom (X2/DF) was 1.231, which
is lower than the recommended criterion of 2.0 or 3.0, indicating that the model fit was good.
Other fit indices also met the common criteria: the GFI was 0.958, the AGFI was 0.946, the NFI
was 0.971, the IFl was 0.994, the TLI was 0.993, and the CFl was 0.994, all of which were greater
than the thresholds of 0.90 and 0.95, showing a good fit of the model.The RMSEA value of0.022
was much lower than the ideal value of 0.05. further validates the excellent fit of the model.
Taken together, the structural model has a good fit and meets all the criteria for structural

LLLLEL

[wel] [wez] [wes] [wes] [wes] [wes

equation modeling analysis.

Lo &N\E \2 £f &/
D=l 4, " ,
s A8
© e
wiESPd &)
1)
Figure 2 Structural equation model-model fit
Table 2 Results of structural models
Model Fit Testing
X2 DF X2 GFI AGFI NFI IFI TLI CFI RMSEA

/DF
220331 179 1231 0958 0946 0971 0994 0993 0994 0.2

Structural Equation Model-path analysis

In this study, path analysis was performed using AMOS to test the significance of the path
relationships. The results of the path analysis showed that WLB had a positive and significant effect
on WE with a path coefficient of 0.301 (p<0.001), and hypothesis H1 was established.BMP had a
negative and significant effect on WE with a path coefficient of -0.104 (p=0.025), and hypothesis H3
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was established.CWI had a negative and significant effect on WE with a path coefficient of -0.282
(p<0.001), and hypothesis H5 holds.

In the analysis of the effect of ESP, BMP had a negative and significant effect on ESP with a
path coefficient of -0.118 (P=0.01), and hypothesis H4 was not established.CWI had a negative and
significant effect on ESP with a path coefficient of -0.229 (P<0.001), and hypothesis H6 was
established.WLB had a positive and significant effect on ESP with a path coefficient of 0.28 (P<0.001),
hypothesis H2 holds.WE has a positive and significant effect on ESP with a path coefficient of 0.128
(p=0.012), hypothesis H7 holds.

These results indicate that the relationships between the paths in the model are mostly as

expected and the significance of the path coefficients support the research hypotheses.

Table 3 Results of the pathway relationship analysis of each variable

Path Analysis Results

Path Std Ustd S.E. C.R. P
WLB -> WE 0.301 0.285 0.049 5872 o
BMP -> WE -0.104 -0.103 0.046 -2.246 0.025
CwWI -> WE -0.282 -0.257 0.048 -5.383 xxx
BMP -> ESP -0.118 -0.113 0.043 -2.589 0.01
CWI -> ESP -0.229 -0.201 0.047 -4.311 xxX
WLB -> ESP 0.28 0.255 0.048 5.344 xxX
WE -> ESP 0.128 0.123 0.049 2.506 0.012

*=p <0.05,=p<0.01,**p=<0.001

Structural equation model-Mediation Effect Analysis

The Bootstrap mediated effects analysis of this study showed that all mediating paths
in the model were significant.The indirect effect estimate of WLB on ESP via WE was 0.039 with
95% confidence intervals of [0.006, 0.079] (BootCl) and [0.006,0.008] (Percentile), and the
confidence intervals for both methods did not contain zeros, and the p-value was significant
(p=0.008), indicating that this mediating effect was significant.The estimated indirect effect of
BMP on ESP via WE was-0.013, with 95% confidence intervals of [-0.034, -0.002] (BootCl) and
[-0.031,-0.001] (Percentile), which again did not contain zeros, and the p-value was significant
(p=0.033), validating the significance of this mediating effect.The estimated indirect effect of
CWI on ESP via WE was -0.036 with 95% confidence intervals of [-0.069, -0.009] (BootCl) and [-
0.069, -0.008] (Percentile), which did not contain zeros and had a significant P-value (p=0.008),
suggesting that the mediating path holds significantly and hypothesis H8 holds.
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Table 4 Results of the mediation effect analysis

Bootstrap Mediation Effect

Path Estimates S.E. Bias Percentile
Lower Upper P Lower Upper P

WLB 0.039 0.018 0.009 0.079  0.006  0.008 0.077 0.008

->WE

->ESP

BMP -0.013 0.008 -0.034  -0.002 0.016 -0.031  -0.001 0.033

->WE

->ESP

CWI -0.036 0.016 -0.07 -0.009  0.006 -0.069  -0.008 0.008

->WE

->ESP

The above results show that work-life balance, work-family boundary management
effect and career Withdrawal Intentionsall play a significant mediating role in the effect on
service performance through work input, while work input also plays a significant mediating
role in the effect of work-life balance, work-family boundary management effect and career
Withdrawal Intentions on service performance, which provides empirical evidence for the
theoretical hypotheses of the research model Support.

Conclusion

Qualitative Analysis Result

In this study, 55 hotels above the star level in Jiangsu Province were selected as the
research object, and each star-level hotel selected 5 supervisors and 10 front-line service
employees, including the front office, guest rooms, food and beverage, sales, security and
other departments, i.e., 275 departmental supervisors and 550 front-line service employees
were researched and investigated.

Before the formal research, in order to ensure the efficiency and quality of the research,
interviews and pre-surveys were conducted first. The researchers conducted interviews with
frontline employees of five hotel companies under the theme of “Improving the imbalance
between work and life”. Through organizing the interviews, it was found that hotel service
employees often encountered pressure from work and family, were unable to balance work
and family activities, and were

Physically and mentally exhausted, which made them unable to complete their service
work with high quality, and had low confidence and even confusion about their career
prospects in this industry. The interview results further support the rationality of the model
design of this study.
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Conclusion

This research explored the effects of Work-Life Balance (WLB), Work-Family Boundary
Management (WFBM), and Career Withdrawal Intention (CWI) on Senvice Performance (SP) of frontline
hotel employees in Jiangsu Province, China, with Work Engagement (WE) as a mediating variable. The
model was tested using Structural Equation Modeling (SEM), and the results contribute to both
theoretical development and practical strategies in the field of human resource management and
service operations in hospitality.

1. Worklife balance (WLB) plays a foundational role in enhancing frontline service
performance. The study confirms that employees who experience greater balance between their
work and personal life are significantly more engaged and, in turn, deliver higher service performance.
This implies that WLB is not merely a “welfare” concept but a strategic performance enhancer in
service-oriented industries.

2. Work-family boundary management (WFBM) has a more nuanced effect. It significantly
affects work engagement negatively, suggesting that boundary conflict consumes psychological
energy needed for work involvement. However, it does not directly influence service performance.
This might indicate that employees maintain their observable task performance even when
internally strained-potentially due to role expectations or fear of disciplinary actions.

3. Career withdrawal intention (CWI) emerged as a critical psychological barrier to both
engagement and performance. Employees who are mentally detaching from their careers
display reduced commitment and diminished service delivery. This underlines the importance of
understanding not just turnover behavior but turover intention, which often manifests through
reduced productivity before actual resignation occurs.

4. Work engagement (WE) is the central mechanism through which personal and contextual
factors influence service quality. Employees who are emotionally and cognitively invested in their
roles are more likely to exceed customer expectations and sustain high service standards. This
finding supports prior research and reinforces engagement as a key organizational asset.

5. The mediating role of work engagement highlights that improving employee experience
(through WLB) or minimizing psychological withdrawal (through CWI interventions) must focus not
only on reducing stress but also on amplifying engagement to yield real performance gains. Notably,
engagement mediates between WLB and SP, and between CWI and SP, but not significantly between
WFBM and SP.

Discussion
The findings of this study offer important insights into the psychological mechanisms
influencing service performance among frontline hotel employees. Specifically, work-life balance

(WLB) was found to have a significant positive effect on both work engagement (WE) and service
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performance (SP), reinforcing the view that employees who perceive balance between their
personal and professional lives are more psychologically invested and productive at work. This
supports the Conservation of Resources (COR) theory (Hobfoll, 1989), which posits that when
individuals conserve and replenish their psychological resources, they are better positioned to
engage in demanding work roles.

Work-family boundary management (WFBM) also showed a statistically significant, though
negative, relationship with work engagement. This indicates that employees who struggle to
manage the interface between work and home - especially those with rigid segmentation
preferences-may find it harder to maintain emotional and cognitive energy for their roles.
Interestingly, although WFBM did not directly impact service performance in this model, its indirect
effect via WE was significant, suggesting that boundary stress influences performance outcomes
through diminished engagement.

Career withdrawal intention (CWI) had a strong negative effect on both WE and SP.
Employees who mentally disengage from their profession are less likely to invest effort in their
work and more likely to reduce service quality, customer interaction, and productivity. This
finding aligns with prior studies emphasizing the importance of retaining psycholosgical
commitment, especially in customer-facing roles (Kim et al., 2015).

Importantly, the mediating role of work engagement was confirmed across all three
antecedents-WLB, WFBM, and CWI-demonstrating that engagement acts as a bridge between
internal psychological conditions and observable work behaviors. The structural model thus
provides empirical support for the argument that employee experience and internal motivation
significantly shape frontline service outcomes. The theoretical contribution of this study lies in
its integration of COR theory and Boundary theory within a hospitality-specific model, extending
the existing literature by revealing the mediating function of work engagement in a high-pressure
service context.

Recommendations

Based on the findings, several practical recommendations can be proposed to enhance
employee well-being, engagement, and service performance in the hospitality industry.

First, hotel organizations should prioritize the promotion of work-life balance through
flexible work arrangements. This may include shift-swapping systems, predictable scheduling,
or hybrid policies where appropriate. Managers should be trained to recognize signs of work-
life imbalance and to offer support that enables employees to manage competing personal
and professional demands. These efforts are likely to yield improvements in both engagement
and performance.

Second, human resources departments should offer targeted training on work-family boundary

management. Employees can benefit from understanding whether they are “segmenters” or
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“integrators” and leaming strategies that align with their preferences. Supervisors should be educated
on how to accommodate diverse boundary styles without compromising organizational standards.
This can help reduce intemal stress and protect against engagement loss.

Third, it is vital to monitor and address career withdrawal intention early. Organizations
should implement “stay interviews,” regular well-being check-ins, or anonymous feedback systems
to detect psychological withdrawal before it manifests in turnover or poor performance. Offering
clear career development pathways and mentoring programs can reinvigorate employees’ sense
of long-term professional purpose.

Lastly, engagement should be embedded as a core organizational metric, not merely an HR
issue. Designing work environments that support autonomy, purpose, and recognition will

strengthen emotional investment in work and contribute to sustainable service quality.
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Abstract

This research aimed to develop a digital platform to promote the marketing of cultural
and local wisdom-based products in Phra Nakhon Si Ayutthaya Province. A mixed-methods
research approach was employed, involving qualitative data collection through interviews with
10 entrepreneurs and quantitative data collection using a questionnaire with 400 consumers.
The Weka software was used to analyze association rules of marketing strategy factors (7Ps) that
influenced consumers’ purchasing decisions for cultural products. The results revealed that
both entrepreneurs and consumers prioritized platforms that were user-friendly, provided
comprehensive information, ensured security, and were compatible with mobile devices. Key
influencing factors included diverse and efficient delivery options, convenient and fast order
management, promotional activities, and consistent marketing communication, all of which
significantly affected purchase decisions and user satisfaction. Through the Apriori algorithm, the
top five association rules with a confidence value of 1.00 and high lift indices were identified,
indicating strong positive relationships. For example, offering various delivery methods was
associated with consistent promotional efforts, and after-sales services were correlated with the
organization of sales promotion events. Furthermore, an appropriately designed platform
directly impacted brand perception and the effectiveness of communication with customers.
These findings were applied to design and develop the digital platform.
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ﬁmmﬁma’mﬁﬁwaﬁfaLLu’ﬂﬁuwqaﬂﬁi:umiLﬁaﬂ%@wamﬁm%@uaaaﬁﬁuﬁm&ia?dm(ﬂﬁau lng lang
Yadednundngioue (algann wislaaad, 2566)
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Tangnsldan wazanudesnisanzvesusazngy Inefauidefinainnans 1wy n15@ nw
anudeansuwanrlasuAivialagldnszuaumsndeooniuy ieduaTudnonmdamiausly
FJainuuny3 (A Tan gindned wasiinsiusznt wianie, 2567) nan15398 wuIn Anaudandn
Wy YeamneiTiaud il uiiuansdudeeuladuareenlal nslimuinw waznisidenlosiy
wwanWesudu (Facebook, Lazada, Shopee) LLawmsﬁmmLLwamwgi‘uﬁ%ﬁaui’mﬂiwmmLLa
uazduaiuguIndgeeny (a0 Assdqndde, AddnA 33nyausad, ugns daiuns, TyanTad
Fasnsnaddu, ¥uFAINT NA UNBY, LUYIITIN AUYUNA LaTWITHl ADUIBNE, 2566) 711U
n1seenuuuszuulinauauensidnuvesgionguwasaualuguou 1wy szuvameidou seuy
Famsdeyagunin Fedsunngresinesdanuidde fail 1) meimuunaniefuansndnos
faumusssuuaznidaviesiu sidvdulngiiiuniseenuuuiinevaussnmssvesunante
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nausiegns laud 1) fuseneunis 91au 10 Al lagdEn1sAnEenLuUanziaIas HAnsan
9ntladesingg 1wy Useivvesssia Uszaunisainsvieguuuvesulat 2) nguguilna Ussannsiild
Tuns@nw 1éun hvieaftenfidumanludmianssunsaiogsen $1uau 400 Ay

insesiiafildlunsdnun

\nTesdlodmiunsidonsnnnm Ae wuvduawaliBsdndmiviusznounis iteifiudoya
Benunmannautvnsamngiiusraunsalng SeagiounuseazuTune Nz UeHARA LA
BeTausssufinsifedasinuealiamnsadiiddedidings

i3 esflodmiunsiduiialiina Ao 1. wuuaeuniu Ausznoudae 3 dau ldun daud 1
Foyamlu dwud 2 amwdosnsldunanilesufda uas diwil 3 Jadenagnsmsnisnaaiiinasio
nsndAuladendndngt el dasnruvesuuaeunulFFunmstaaNnTeULLARANAENENY
N13MAIAALULIAATBY Kotler and Keller (2016) uazaanuuuunanesuf dad inungaufy
wAn T ansssuviosRunILINAAYeY Watts (2020); yRTan gindned uwagRusiuszn wiavie
(2567) 2. wuvasunuAIwanelafifidonisldauunanosufdna §isuldinisnsaaey
Afissmsadauilem (Content Validity) veswuvdeuanu Taensinsizsiasieinnuaenndos
serintemnuudaztoiuingUseasveniside (100) nngnsanadidnuiy 3 vnu lnaidenld
anzdesnnuiifedulmuaenndostaus 0.5 Tuld

HanNAFBUAIUIasLYaATaile (Reliability Test Results)

FiduldvihmsTinsigianuidesiu (Reliability) vesuuuasunu Fadunieadiofllunsify

¥ a

Yoy attauIunm A 8N1534AS1EU A1duUSEANS wean1veansauym (Cronbach, 1951) Tag

o

iuuvasuaulunaasdldiungusiegns 91 30 au MnnquLdmunadieniv

A15719% 1 nansias1eviendulsyansiearnvesnseula

wuudauany Cronbach’s Alpha.  wlawa

1) anudeanisidunanniesuaiviavesuilng 0.984 gann
1.1 aunshiusmsiussuuesulal 0.967 gann
1.2 ANUAZNNAENINTBILNAANDTURTID 0.962 gau1n

1.3 madeslosuuunanie suadsa 0.919 gann
1.4 n381983%aya NN s ldnuLNannesuATva 0.928 GRRT

2) Jadunagnsnisnisnann (7Ps) NilnasiongAnssunis

fnavla/donTodufandayuusssu uazidayaviesdy 0982 gann
2.1 wansiauei (Product) 0.899 gan
2.2 59@1 (Price) 0.853 917N
2.3 PULDIWNNTING MUY (Place) 0.927 geann
2.4 gun1TduEsNNIeann (Promotion) 0.925 gann
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A15199 1 (#19)

wuudauany Cronbach’s Alpha.  wlawa
2.5 fnuyAAINS (People) 0.942 gann
2.6 MUNTTUIUNSIAUSNS (Process) 0.970 gan
2.7 Muanuen1en1enm (Physical Evidence) 0.931 gann

9157197 1 uansliiiudn indesileuvuasuaildlunsfnufienuidesiuiiogluseiugs
111 (George & Mallery, 2003) a1 Luv@ouaNsiaund ullanand estulusesuiiundefe
annsailufiudeyanunguiiegnesiliegafivssansam

mafiusausaudays

nsiiuteyaifanunm Tnensdunwalidsdnduusznounis efnwiawsesnisly
wnanesuAIA

nsiiuteyadsuiinm lasnisuanuuuasuniunguiaogeiuilana iflefnwianudeanis
THunannlasuiiva uasnmsiinneitadenagninsnsnainiidmadonisdnauladodud oy
anufiawelafiironsliruunaniefuRiviaveanguiusznounsuasguilag

adanldlunsIde
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nnsduntwal uagvinnmadeua i esiuveaaieade drenisnraaeuiuliduntval
(Member Checking) Ingdsagulannudrdyndululidgnduntvalfuduniuninugnies i
anusiuladn nsfrnudyauaznsdamnavyUssidudulumuamnvesfliduaivalads an
lemanisiaidoumnuving

adAltlumsiisevidonafeuima Ao 1) Adesas 2) Aade uay 3) duidosuy
Wnsgu wagldatAdanssun

adnfldlumsiinrgimnudiiusvesiiadonagninismann (7ps) fifnasiensiaduladodud
AIBNTAUNINAIUFURUS (Association Rule Mining) laglddanasfiuwuy Apriori (619135 ajaufia
1938y, LUTHWSA WIADIETIU LazNvQIng Lam, 2566) Lﬁaamﬂ%aaﬂaﬁ’[ﬂ’ﬂumﬁﬁaLﬂmwuaaumm
BT fdnsduundineuuvungudadenfiamnsomdnuvazmainsmvestadels uas
Toguszasanan fe nsinTianuduiussenitamgAnssuduilnaduedusenaurenagnsng
nMamaafiiinnuigs eaenndosiudnuzveanala Apror Mitumsdumngainguuuuvesteyai
Aadusauiu (Frequent ltemsets) {3d8vn1sutasdayanin Likert Scale 5 sediu lugdayauuy
Luun3 Teevihnisuusdeyasenduaesszdu Ao wiue (szau 4-5) uagliviudie(szau 1-3) lag
MmuAAI Minimum Support iU 0.75 A1 Confidence 11AN91 0.9 A 1) AA9uE ivins i

(Support) 2) ﬁﬂﬂ’nmﬁ%%‘aﬁamaﬂﬂ{] (Confidence) tag 3) A1 Lift (Ogedengbe, Junaidu, & Kana,
2021\
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1. Wan1sATziANdaInsldunannasufidviavasussnaumsuasiuilan
nnsAnwANudeanislunsidunannesundviavesiuszneuns lnaiudoyaananin
AU TAUNTBAITIEN iﬁﬁﬁa;ﬂamﬁﬂmﬁmeﬁtﬁam (Content Analysis) \fioarfaussifuddnyi
agvioulyiifiudamnes Ussaumsal wazanudosnisiiuiade nudr guszneunislsimnuddy i
s UsznavvesunanlasuAdsiaiianunsanovaussiengdnssuuazanuminnsvasuilaaly
gty Tnsaunsaasuussduddifussnoumsliauddgls 5 Ussnns fdl
1) NMIATIRADUANULVDINEA 9T N15T158RU Wawn153naduAnlimIenLe
2) Mstifesmauaruazidenlunisinsodeas vieveruuzthiidniou uasiinfieine
3) MseanwuuknannesuAIialvldnudig dn1sduiimin wazdjunimdudegis
WINEAL MaNVANYLHNDN
4) unannlesuRdvaansasesiunsldnuiuamnsnivy uasuiiuiéen
5) MsuananaIINgnAeReinsliuinmsviedsdedudn
Mnmsiengsideyadaiiinaildanuuuasunuvesnauduilaa wui fuilaaiinng
#esnsldunanme suAdiasgluseduann lnanunsaagumnusesnisddy 5 Susiuusnmudade
fauandlunsadi 2

aa o

M19°99 2 KanFlATzviANdBINsdunanesuAdva Tuyutewewuslaa

AURBINS ldUNanna SR X S.D.  5¥AU
- TgpasdmsuRuteyanisluwnanvlesu 4.08 071 ¥
- Snsavauudy e lUdduduanlunistedudadasiold 4.06 072  un
- fianudaendevedteyadium 4.05 0.78 N
- anunsaldnurI U@ Sl wazuiuaale 4.03 072  wn
- figpamadmiuAumdayanaieuenunanvlosy 4.01 0080 3N

91nM15197 2 wansitaszsinnudeanisldunanesuAdsialuyunesesuilan nui
Uﬁu@‘iuﬁ'ﬁﬁua?{aqdqm 58uauusn Ae 1) n13iiYesnmsdmivaunideyanisluunanneosy
(X=4.08, 5.0.=0.71) wansliifiui1 fuilnalimnudidyiunmsidifsdeya uazfumdeyafiazann
warsndanisluunanesy sesawnie 2) nsazauuduiielfidudiuanlunistedudadioly
(X=4.06, S.D.=0.72) W& QU%IﬂﬂIﬁﬂawuaulaﬁzuuazﬁuLLé'fmﬁmmmﬂizﬁu wazasausegalaly
Annsten 3) Arwaeafevesteyadiuia (X=4.05, 5.0.20.78) uansiguilaaliarmdda iy
n1ssnwaNulasndevesteyadiuyana 4) A5l uR uan s nlduwazkiuLa e (X=4.03,
5.0.=0.72) azWeunrudesnisunannleduidiad amnsasesiumsldauiugunsaiind oud
Lﬁammazmﬂiumﬂ%’munﬂﬁnm'sm way 5) Y sdmivAundeyaanngusnunanesy
(X=4.01, 5.0.0.80) Fauansirgfuilnadesmsunasiosuiianunsadolostudoyaniauvdadoya

INAPUDN LBANUALAINUNITAUN kavsnauladanTadualanoavy
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2. namsnneiifadenagnsnisaana (7ps) fifinadanginssunisdadulaidonde
nanfnsianAalinusssulasldinatiamiiosdoya
HIdelaanidunisiinsieideyadlslusunsy Weka lnguszgndldinadanisauning
ANEURUS WUU Apriori Algorithm Lﬁaﬁﬂmmmé’mﬁuéimdwqﬁﬁaﬁmﬂaqméé’mmimmm (7Ps)
ﬁ'a'mam'awqﬁmsuﬂwﬁmﬁuhsﬁyamﬁmﬂvm%a1ﬂﬁa‘df@uuﬁﬁsuLLazqﬁﬁiyzy’lﬁaqﬁ'u AU
AT laun mmm?{ﬁwqmaﬂﬂmﬁ@imﬁ“‘u (Minimum Support) i 0.75 uazAALdosiy
Fus1 (Minimum Confidence) 7 0.90 mamﬁmeﬁﬁaga‘wuﬂgmmﬁuﬁua‘ﬁmm 232 ng) Lo
A9 3 uansngauduius 5 Sufuusniifidnninudesiu (Confidence=1.00) uagandail Lift
11nn71 1 Fawansfannuduiudidauinseninataus wazhandbiiuindedenianiseainlungy
fegsiluunltufnduiufugainimaiauuudaszesnsddoddy

A13197 3 NANITIATIERNYAUFUNUS

ng‘ﬁ ngm’mé’uﬁué (Rules) Support Confidence Lift

1 mnunannesudnIsIndIduA1raneIsniuaNy 0.76 1.00 1.20
A4N304 NA1 i N15UTEAIFURUSYNATIHA
gnfedneaiiane

2 mnuwnaanesuiusnisudenisvied Taiay audl 0.77 1.00 1.19
AINTTUANLATUNITVIY WU A Wan LA Loy

3 wmnunaavesuiinisidenldduazeenuwuusgig 0.75 1.00 1.21
winzau zinmsussaduiusynansligniietis
aviaue

4 WINAAINTTUARATUNITVIY + UTAITNAINITVIY 0.77 1.00 1.21
sxiflmsussnduiusenasedsadians

5 mniinsdadeiivannvane + ideyaduiensudu ey 079 1.00 1.23

InsUsendunusviasegna@ineaue

% a

3. nansiaUWaRasRATIduASuN1sRAAnARAusTanAaU Taus LA g TRy ay
osduludmianszunsaiogsen
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voug{lElunug 9 W Heidunisldny Yemnslunisidfadeya anuasainlunisldeu uay
ANUUnDAs BBy adILs ﬁ]’lﬂﬁ?uﬁ’lﬂ’liﬂimﬁwﬂmﬂﬂwmadLLWﬁmWa‘%Mﬁ%ﬁﬁIﬂﬂéL%B’Nﬁ@ 1w
3 Ay wan1sUssulunmsneglusedvdnin (X=4.79, S.0.=0.41) kansl1 unanwasuAIVall
AN ENUTIRBUANBIANLABIN YRl TiUsEAvEnmuazUaende
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nsUsziuanuiianelafifdanisldunannasuniva X S.D. SzAU
AUANEINITIUNNTVINEIY 415 056  wn
1. unannesuRIaifeidunisvhaufiasudou wazaudunsld 410 053w
U
2. HeAtun1syauuulnasesufdtamunzauiunslgnu 410 069  wn
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4. faugnaedlunisduiin uily wieenian 410 053 W
5. ANYNABIVDNITAUNY AW Lakadwsauysalasuiiu 424 053 WM
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91nM1599 4 wansUsziiuauswelavesifldunanesuadnalunmsmegluseduun
(X=4.15, 5.0.=0.63) I s uwundusiodiu fad 1) ﬁwuLﬁyam%’aaﬂaaq'luwﬁ‘uwm (X=4.19,
$.0.20.65) §l8lmnuddnyfuanugniesuazarunindedevesidemdoya (X=4.24, 50.0.53)
LLazmmiﬂ%ﬂulﬁwﬁagaﬁ"mﬁ’uqﬂmfﬁﬁhq6] I@otnsazmin (X=4.24, 5.D.=0.62) dausudiil
AzuuUsgn Ao M3onguazdumdoyaldasnin (X=0.19) uasnsdmszidouiden (X=4.10)
2) suniseanwuuegluseiuin(X=4.13, 5.0.=0.68) ;ﬂﬁi’fﬁmmﬁﬁwdaqaﬁqm A ANUAILNULAY
Amaulavesnanneasu(x=4.24, 5.0.=0.82) uaﬂmﬂﬁmy uazARsUIBLAMLNERDANUITTTY
uazunane fuATamIN aufugUnsalieg Aoy fenufiemelaluszfunn uansdsnisesnuuy
finsanmanudeinsveald waz 3) sruarwaunsalunisvieueylusgsiuainn (X=4.15,
5.0.=0.56) Fléfimnuianelageiign Ao anwdalunisiauvesszuy (X=4.29, S.D.=0.55) uaz
T8RN fiB ANNENABITBINITAUNMT A Ianadnsauysalasuiiu (X=4.24, S.0.=0.53) uandl
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F3delvinnsiiasizsinisanaesmvgal (Multiple Linear Regression) lilefnwnduusiiama
mﬂﬁqfﬂGiammﬁnwaiﬁﬂuﬂﬁWLLWﬁG\W@%@Jﬁ%ﬁa Tngldfmuussuiiduanadsvesaufianels 7
AU AD 1) AIUNEAN Y 2) ATUIIAT 3) AIUTDINNNITIATINUIY 4) AIUNITALAIUNITNAA
5) A1UUAAINT 6) AIUNTEUIUAITLAUINNG wag 7) Aruadiuatunsalun1svieu 4 gleen
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M19°99 5 HANTIATIINSaRnRENYIAM (5iD)

ANUANUTZANS  ArAdnumanaeAauY T-value  P-value

fauUshu
(%) (SE)
1. AUNAR STt 0.253 0.055 4.573 0.000*
2. AUSIAN 0.128 0.066 1.931 0.054
3. AUYDININITININUNEY 0.124 0.049 2.515 0.012%
4. UM TALETUNITAAA -0.063 0.060 -1.039 0.299
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AN5199 5 (¥0)

. Y AMNENUSEANS  ArAueanaAdeu  T-value  P-value
AMUIAU
(4) (SE)
5. ﬁmqﬂmﬂs -0.241 0.067 -3.598 0.158
6. AUNTTUIUNITIAUINNT 0.726 0.060 12.205 0.499
7. uUANNENNSalUNNS
YU 0.049 0.070 0.699 0.714

ANBUR *p < 0.05

9INHANTTILATIZINTOAABENNAA WU HAuUTTidwasoaufanelasenislday
wnaslesuRdvaldogaituddymneadfvisedu 0.05 (P-value < 0.05) léun frundnsiae Jadldn
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Abstract
This research aimed to study the repurchase decision of online fashion clothing among
Generation Y, compare repurchase decisions based on personal demosgraphic factors, and
examine the influence of service quality, brand value perception, and online marketing mix
strategies on the repurchase decision of online fashion clothing among Generation Y in Bangkok.
This quantitative research utilized a questionnaire as a data collection tool. The sample
consisted of 400 consumers aged between 28 and 43 who had previously purchased online
fashion clothing. The statistical methods used included percentage, mean, standard deviation,
and hypothesis testing using F-testwith multiple comparisons using the Least Significant
Difference method, and Multiple Regression Analysis. The results revealed that there was a
siginifically difference between certain demographic factors-specifically gender, education level,
and average monthly income in repurchase decisions among Generation Y consumers in
Bangkok. Furthermore, service quality (R2=82.8%), brand value perception (R?=84.2%), and
online marketing mix strategies (R=89.6%) had a statistically significant and positive influence

on their repurchase decisions.
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Abstract

This research aimed to examine the levels of internal organizational support factors,
satisfaction, and employee commitment among private sector employees in Thailand, study
the effects of internal organizational support factors and satisfaction on employee commitment,
and investigate the role of satisfaction as a mediator between internal organizational support
factors and employee commitment in the private sectors in Thailand. The sample of this
quantitative research consisted of 400 employees working in private organizations in three
northern provinces: Lamphun, Kamphaeng Phet, and Chiang Mai. The data were collected by
using a questionnaire. Descriptive statistics were used to calculate percentages, means, and
standard deviations, while inferential statistics were analyzed using SEM. The results showed
that all factors were significantly important and ranked as follows: satisfaction, intermnal
organizational support, and employee commitment. It was also found that internal support
factors such as working conditions, work-life balance, and organizational culture significantly
influenced employee commitment. Specifically, work-life balance and organizational culture
had a direct effect on employee commitment. Satisfaction was found to have a statistically
significant effect on employee commitment at the 0.01 level. However, internal organizational
support in terms of working conditions did not have a direct effect on employee commitment.
The mediating role of satisfaction. Satisfaction played a mediating role in linking internal
organizational support to employee commitment through three indirect paths: Path 1, Internal
support in terms of working conditions had an indirect effect on employee commitment through
satisfaction, with a path coefficient of 0.144. Path 2, Internal support in terms of work-life balance

had an indirect effect on employee commitment through satisfaction, with a path coefficient of

%
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0.268. Path 3, Internal support in terms of organizational culture had an indirect effect on
employee commitment through satisfaction, with a path coefficient of 0.049. Overall,
satisfaction served as a mediator linking internal organizational support factors to employee

commitment

Keywords: Working Conditions, Work-Life Balance, Organizational Culture, Satisfaction,

Employee Engagement
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funadsuutasdana veludulassadienisdienu nanumunineinsyana nagnsly
AM13UsM59An1s n1seonuuuaulugvuuulvd i wuaiiudanegu adesda wazasniuiv
nswasundasessinialugaddia Wdimi oos waziiyas 3310, 2566) niinauAenineins
drfyvesesdnsiidunalnduindeundnfidewmaliiAnarudusalunisvienu andnsinisaeen
anANNTALEITENI LA UATOUATY kagduasuavnmnieLazguanlavesminmulagsiy
(Maharani & Tamara, 2024)

aeAnsgalndlianudAyiuninau lnswlunisSeusiasiauinuelv saufanisasn
Fausssuesdns dudusngiuvesaudnialuszozen Yausisuesdnidaiisduaiuninudn
aaassAnaranugnfurasningy (Kotter & Heskett, 1992) ussgslalunsaseassaaslmiliun
29ANS é’w’aaﬁﬂ@mas%’ﬂwmﬂmﬂsﬁﬁﬂmmwlﬁuswzm (Pathompongpairoj, 2020) Li1189ANS
aglimuddyfuminnuundu wifdsdwinausuunndadulaatsen vesdnisdengsla
winuiensTeaIneuwukaralafnisas uindeldaunsoandnsinisateenvesninaule
Foganndineuadfuieni (2567) agviouliiuiedymmaisnuiidiuty Tsewenisateen
Towasinslaveausanuiiedosay 57.20 FaAnntadedeslunsihan wu miulkivnzauyoanu
waznsvaiivdniull dsansenuisdeguaimne Ialanazdsuvemitngu anuaienain
Asvheusarmsidiatdulnglufvauneldiiausinaduludiauseditu dadu msadis
anmwindeunisvinnu Jududsdhdgpenisirvinssouaunmliluesdng deyavesdrinnuada
WA (2567) Wy Snnudalusmsianuedsvesgninsniaenyy fdaluansieuiedowiniy
Yovaz 46.6 Taluwodunni wioAnidudesay 9.32 alusieTu Fufinduanlasinadl 1 wa. 2567
FeegiFesas 44.0 lusiedUnii wanslisiuininisismlumaensuninauniegninainy
wifnnnu Uszanas 2 $alusese nsvhaumidnsiliAedagmenueien wazsualwlunisinauls
4y Lﬁamwmﬂ%amjdﬁu UsgdnSammsihnuivzanas wuiu nsideanufitmelawazanugni
maqwﬁmmﬁ‘”jqLﬂuqigLLﬁJﬁm”zyiuﬂ’ﬁﬁwmadﬂ‘ﬂﬂﬁmauaummmmé’aqmwaawﬁmmiﬁﬁéﬁu
smAfedijaiuAnuumumesseufianeltlunisdeulsstladvaivayumeluiiinasonnuyniu
voantinaulumaenvuluaudimiandnvesniamile len dwmu duwanes wazidodnd Fadu
ﬁuﬁmiwﬁaﬁﬁmaqgﬁmﬂ ilesnsyAuUsTavBamnsUSmIminensyuduasfuiadeusdns
Thussquihmaneegnadsdu

QUszaIAlun13ITY

1. iteAnwiszivdaduatuayunieluvesesdns arudfianelanazanugniiuveswinay
onsulunnipwiiovessemelng

2. wilefnwiaduaiuayunisluvesssdnisuazanuiiselednaiennuyniuveminay
envuluwanawmiovasuseinelng
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unumvasanuitanelaluniswenlesadeatuayunielussinisninaneninugniuresmiingy
wnsulunniawtiaUsemalng

3. Wednwmunuimvesanuianalalunisidenlesdadvadvayunieluvesesdnsiug
Anuyniuvemtnuenwuluwamawiieovesseindlng

wuaAn el uazeudteieades
Hadvatvayunielussdnis ilussdusznouiiosdnsdalifiodauaiuliminauamise
UfuRnuldegaiuss@nsnmusenausig 1) @anImnisinemu 2) ANuaunasenInnuiuiie wag
3) TaUs55U8IANS (Schein, 1985; Robbins & Judge, 2019; Greenhaus & Beutell, 1985) ﬁ\‘ﬁj
1. a0 MN5¥9 (Working Conditions) Manefia anmuandeuuaziieulusng q fdedes
funuiminnudesndoluaniufivhen ssdunisn duiala Fuaunm wasdudsediden
sensiaraaningL (Amstrong & Taylor, 2020) 9eAnsiinsdnnisiudaiadoumanienin
wasgIumIUasafsuazauan anuduiusluivhau naneuunutazaiadinisuazlenialy
nsidulaluangodwi iz auseningnu aenadesiuluIAnyes World Health Organization
(2021); Spector (2022) wuinduiadeiieardestvanimnisvhauiinansenudoanufisnelauay
qun1zreandnay Usgnaumie 5 au laun (1) an1muandeunianenn (2) Msdnssuuany
(3) Arwsiuadlua @) mnuduiusluiivihian wag (5) ninensildlunisiau aeandesiunu
YBUNTIITIU LAY Uavauna vjandn (2567) wudranmnisvirudanuduiusideuiniu
AN Fanamenn Siusnin a¥ainis nsatfuayuInileusinnu anuluauazloma
W1 waga113Tevesdnsngual wgde (2564) wuiranmnisvinauniglussAnisdaudusiug
Weuanduanuianela uidevedeyas laady, quid s1udy wassydud yg (2564) wuin
auftselalunuihmihfiduinarsd dgsevieanmnisinnuiuaugniu Tnsanimasyiay
ArtoadenuamPinveminnuuazUssansnnluauyessdng dauufgiuil 1 uag 2
H1: anwnisviheuinasdonnuRniuesniiney
H2: anmnsieuiiiadeatiianela
2. ANUANAATENTINUAVYTN (Work-Life Balance) viuneils a1uanusalun1sdnnis
LA ke saiiuiinldegvauna wAnves Fernandopulle (2013) @UDIIAIIUANAA
Uszneusie 4 Uszidu 1dud (1) msvihauiinsenudedinduda (2) Fndrudafinsznusony
(3) nsieunasinduiiduaiudeiunaz iy way (4) msdaassnaseninsnuuasiindud
aaanaeInuNUITeannTad d137wy, lasen gawa, dyaianeal yds wagdsen atad (2566);
AngAinen aroatad uagnunns Teusedns (2566) nuin AuamdIanisieuluesdns
AUATINANADTENINTINNTYINUAIHARDAIUYN TR DBIANTVRINTNIY 11T vestiuriusia
o waydsianl 2eAANEY (2566); ANUMTN JIEny, 155031 aueNwA, Lare 33 Swveiiug
(2568) nuimrmanaaluTinnsvinusianuduiusivaufionels Tunuduiladeaeluivili
wifnauiiiruafluni s dsaundgiuil 3 uay 4
H3: anuannasynituivindnasenuyniuvemidngy
H4: anuaunasynituiutininasenuiiawela

a

NIHTINYIMIIANTUMANG TN AYaaeAT I



Vol.7 No.3 (September-December 2025)

3. Ju533U03ANT (Organizational Culture) viunefis dnunizlanzveiaIAing Jeazsiou
Ao Andlew virunduagngAnssuiininamlussdnsfioufuRsamiu wuAnuea Schein (1985)
szyhfausssuesinadumisundnituguitasfiouisnuazmasiiununelueséng aenadoaiy
WUIAAYBS Denison (1990) LAUDINTAIUSTINOIANTHAMUFURUSAUUTEANTAINATA T LIIUYBS
99An3 4 T3 laun (1) nsiidausu (2) mugennaesn1elussrng (3) Anuaiuisalunsusum wag
WuUsAY war (4) WushawazIderiniuedeAns aonndoaiunuIdevedIaten Wuuasea (2567);
W1 MNTAANIA, N1EYBUN B394, TS UTA19AINT wasguITed Welie (2568) wu3n Jadey
TausTsueIAnsiauduiusfuauy N ureetAns diuuldevesrinmmn nilne, Andmil
queUsiueg, §AN1 Wange9 Lasdwina Laameddlu (2567) nuinTausssuesAnsidninase
anuianela vnesdnslaffausssuiiudaunss vneds ssuuAfouuasiuufoanninanuanlng
huserhunsiidusalunsinan ddalaudsalumuwindu uidunsiduiinlunuesdnsds
T TmusssuaIRng LLaSWﬂaﬂi‘iuLﬂULLiﬂﬁULﬂa‘auadﬁﬂSLLazﬁﬁLﬁ%uadﬁﬂﬂ.ul,%dyjaﬁ'] (L, Liu, Mai, &
Zhang, 2021) ﬁaauuﬁgmﬁ 5148y 6

H5: TausssueAniinasenupniuvemtnmy
Hé: TausssuIAnslinasnanNianela

4. wuIRRAUNINATAR (Satisfaction) Mueda seAuANIEAN@ITHALTIUINTBINTNIY
ifisonsvhauinanmsusedudieuiisuveamtnnuseninedfiaanTaiuadild Suaseann
N139119714334 (Robbins & Judge, 2019) wuIAAUB Herzberg, Mausner and Snyderman (1959) 1a
iausmufienelasenu 2 nau fie (1) Uadugsla Wy dnvaizvesnuivh msldsunseeusuuas
1158 uwy Tonadamdiluedwuas (2) ﬁﬁ]ﬁ‘i’&lﬂgwqu Wiy UlgUI8U0I8IANT NITUTWITIANTT
Amauuny atanns wazanuduadluy aenadestuatuves Aruldoss, Kowalski, Travis and
Parayitam (2022); ¥3nyuiing eAsssuuuy wagess ATugde (2568) wuil anuiianeladinaidauin
oghsiitfuddryemnuyniuveswiinay fsauufgiud 7

H7: anuiisnalaiinassanuyniuveIndnu

5. AMURNWUVBINY N (Employee Engagement) Junsuanseanosnilnaui
Fnvagnianig nedalasarniorsuaiiiunisdarusaulunisyiau deansesnuiludnune
VIANNUNTEABTOTULATANTANANA (Schaufeli, Salanova, Gonzalez-Roma, & Bakker, 2002)
Armgnifuasiineuaniedestuanufimelalunuilidudoulstdadomeluminiu saudnist
drusulunszuIun1siNuaIY AUIAAYEY Kahn (1990) Taldusiuuiniuaninanisiinuyes
winau 9mun 3 asAadsznau taua (1) nsddiusaunienin (2) nsddiusiunieisual uaz
(3) msdldausiunsdeygn ‘VﬁﬂWﬁ}m’mﬁﬁﬂﬁﬂuﬂiﬂﬁquzﬁﬂﬂuﬁzﬂﬁ]LLa%W%@NﬁQSViNLMIﬁﬁU
AUENTAVDIDIANT

nsaunuIAaiildlunsIde
HANISVUMWITIAUNTsUNUTANMIRdeun1svhnulidesdusiuaudasadouasguamn

‘Uiiﬂﬂﬂﬂﬂaﬁﬂ(ﬂiﬁ'ﬁﬁvau‘u AuduRus U vy naneuLuLasataR nsinansznufe

Aufiswelavesniinau (Hasan, Jawaad, & Butt, 2024) 1ufivuasddndiusduasudsiunasiu
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unumvasanuitanelaluniswenlesadeatuayunielussinisninaneninugniuresmiingy
wnsulunniawtiaUsemalng

L‘wswLﬂummamaizmw%’?mﬁ’mmﬁﬁmm%amﬂ@]’ammﬁawalﬂmm (Fernandopulle, 2013;
Pimentel & Bercilla, 2023) AYUANAATENINNUAVTINLAL TUUTTTHBIANSHBVENAsoA MK NITY
#903ANS (Sabuero, 2023) uazAduiisnalalinasionuynu (Hapipuddin, Siregar, & Nasution,
2023; Yusnita & Rahma, 2024) §n i 1

Uadnatuayunigluasdng

AN
AU

ANUENHY
VYBINUNIIW

ANUANAA
YUY

aa
YIR

AMUNINala
H6

TUUSTTUBIANT

2NN 1 NSAULLIAINANNITINY

FUNAFIUNTIY
H1: anwnnsyieuiiasenuRnuYeIntina
H2: @ nsyinnuiinaneauiisnela
H3: ANUALAaTENIN U UTIniHAR D ANNNUYBINTINI
Ha4: anuaunasenisuiuTiniinasonnuianela
H5: Tausssuedfnsiinasanuyniuvesminey
Hé: TusTuesAnsinananIuianela
H7: Anuianelainasoruyniurasmiinau

A UUNITIVY

1. Uszynsuaznguniagig

fuuaUszeIns Ao ninaud ieussd nsensuluaaniamie sauiu 3 Tanda
QGHIRLERNEE! wineuivhanuluesnisenvuiiaanziSeu Taun sdnauivhnuluednsionsy
Tuwmaawie 3 Smin loud 1) Smindu 2) Smdndunanys way 3) Swindodml Fady
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%’nw’:fmﬁﬁswlﬁaﬁwiaﬁa@dejmLLazL"ﬂul,mdnqma’mﬂsmLLazﬁuﬁmegﬁﬁmé’ﬂsummﬂmﬁa (F1Inenu
ANTMAILINIATYINIMALAIRLLIYIR, 2567) Wagvinnuluudasuseninuinndl 2 Y

Anuz198l9inausives Tabachnick and Fidell (2007) Al 8as1duvessiurudiegis (n)
AUFIUIU 5, 10, 20 1¥INU8991WUAILUSUINTIA SIUAULNUIIUBS Hair, Black, Babin and Anderson
(2010) TunsimuaruIadIg19sEndng 15-20 fre8 e 1 winilned MuiTediidudsuds
FIUIU 5 AU A9 1) @anINNITVINIU 2) AHEANAATENTNNUAUTTA 3) TWUTITUDIANIT
a) el wag 5) egnituveswinay Saiinn 25 4o Taglddadiu 15 wihvesiaudsud
(15 x 25 i) Ieingusegne dwau 375 e TsaazdAdeldifudeyauinninguiaegiaiimnun
iielifidnnuiumugneunuuasuaudanuaseuaguliiunniian wagldSunduindmuauysal
$9u9U 400 2ty Asr9deUALgNABstoyansufvunsa amdeululuinaaunislassaing
mgmnailn AMOS

2. 103 0adlofi 19 lun1s@nun Az Idoltuvvasuanuduniosdodds wuseenily
2 d dwdl 1 Feyavhluvesinounuuasuay duil 2 Wumnuiurdesimuafivienufionela
Tusutadvatiuayuneluvesesdns (wun 3 Usziau fie aniwnnsinu anuaunasenieauiu
FAnuazTausssueadnig) anufimelanazarugnituveming Tngnsiadeuauifisnsves
demang@eawg S 3 viu fidn 10C=0.871 duileuaenadasdidnszwing 0.5-1.00 Feru
\nausie I iEanss (Rovinelli & Hambleton, 1976) viamntulunasesldiugiianauifiefuiy
ngusegeitliilinguiaegne $1uau 30 1 ienTvapumAAILTeIiU (Reliability) Faen13in
AndutsAnsueani (Okcoefficient) nudfvasasouviauariidanundodulagsm iy 0.871
Fadulunu Nunnally (1978) Idhaueuusls Ao mnundesfunisian 0.70 Tuld (Nunnally, 1978)
A181NITMUNTIeTe (Discriminant Power) IngfiAiiniu 0.373-0.807 smemsldinalia ltem Total
Correlation ansnasives Brennan (1972) fiensiian 0.20 TulU Fadulunuinast wanvididind
T indudsurslufinsUsduiv

3. Msnusausndoya

mAdedudstina Winsdumegsuuuinzadasliuuvasuamndueieiolunisifv
sundoyanuLuUd1599 Google Forms wagsinisidioulesuvuasuaiulugsveamisdedsay
ooulail Fafidonudanses o umdnnuenvulumawdedivihnumnnnd 2 93uly uasyhaulu
3 Jwdn Ao 1) Jwminanu 2) Iwdamunanes war 3) Jwdnlednl aueidedlaussauluds
FaununinauesAn1siensunuImiang udivuneg Lﬁ'amalﬁusﬁayjawﬁu E-mail, Line wag
Messenger Td5z8213a1 3 1fou (NUAWUS w.A. 2568 Hamwiey w.e. 2568) lagldsunisneundu
AuLNUAzIUUABUANEANANYA] 91UIU 400 YR

mslienziteya IWadanssauuimeifosas Anedsuazdrudonuunsgiu elaus
NS TngUszasdnl 1 uasinquszasail 2 daufngUszadd 3 Jnsgviosduszneuidadudunes
Fulsdanafufudsuds sawimsiienegaunislasaing (SEM) uazn1siiaseiduma (Path
Analysis) Aaemadianisuszanant msazilugegn (Maximum Likelihood: ML) Tun1suszanauen
duusrAvsiduna LileAnwmansenumensaasedeuvesul sindnasiofuy saumnielsl
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unumvesaufiswelslumadenlesdadvativayunislussdnsiiinaserugniiuyemiinay
wnvuluwaniamieUszmalneg
NAN1SIIY

Hansaszvitayadialy wudn freunuvaeunmdluaidumands Andudesas 56.75
flongsening 30-39 U Anidufesay 41.75 mafnwiluszdudIyyniviefisuminnniian Andu
Soway 77.67 fnounvudeunudaniuninausa Andusesay 45.50 euegludmiadedn
Andusesay 38.00 5998911 A9 Jmdndyu wagdmiamunanys Andusesay 35.25, 26.75
Towanivgduminauuses Aadudesay 46.00 Jsfiszozinarnsvhaniluesdns 57 ¥ Andudes
av 48.50 fiswldadesawiou 20,001-35,000 v Andusesas 40.75 dulngvhauluwmunvie
Ao Funisee/msnan Anduferar 21.75 uazdatainisfilésuanesdns fie Useiudau
Amfufosay 17.52 s0a3u1 Ae Tulausedd Tunge Ardrauazataasnan neayudisendssdn
AseUTIRAT TR NYE Ansesdnuanileides afainsniedutismdonsouasa a1iuanvng
afaRnsiuiiegede/uriewmdevieauideriogend

Faguszasddead 1 Anwiszduaiiuienele Jadeafuayunisluvesasdnisuas
anugnuvasninuensululwanamilevaswsemdlng

Han1sAnwAudAyveuiianela Yadvatuayunigluretesdnisuazanugniuyes
wilnailinnuddgysyavinnyna Susuusn Ae (1) Anuiewela (X=4.06, 5.0.=0.728) 70909
AB (2) ANUENRATENINNUAUTIN (X=4.03, S.D.=0.701) (3) TWusTIU0ANTT (X=3.91, S.D.=0.834)
(4) AUy N uYeIntnaY (X=3.87, S.0.=0.800) a1dugaving (5) an1mn1sviieu (X=3.85,
S.0.=.837)

FaquszasAdod 2 Anundadeatiuayuanelussdnisuazauiiawelatinasoaruynivy
vawnuensululwanawmtoUssnalng

wan1sAnwmufianelanasdadvaivayuneluvesesdnisifnasonugniuvesniiney
onwluamawieuszmelng S

A15199 1 LAAINANITIATIZANANINAT NANNO0N LAZNATINIEWINGIULUTIUNY

Auusay
AauUsdase AUNINBTR AUENLYBINTINY
DE IE TE DE IE TE
AnNN15vinau 0.311 N/A 0311 -0.034  0.144 0.110
ANUALARTENINNNUAUTIN 0.578 N/A 0578  0.636  0.268  0.904
TUUSTINOIANT 0.116 N/A 0.116 0.389 0.049 0.438
ANuitanela N/A N/A N/A 0463  N/A 0463

M5 17 1 wud Yadeatvayunislussdnisusznauludae (1) anmnisiieu
(2) ANUANARTENINUAVTTR Uay (3) Sausssuasrnsiiinasornuiansla wutanwasvieu
finanenssdennuiionsls dArduusandidunasindy 0.311 Anuaunasevinsuiuding
navenssromuianeladusuiuusn fendudszansidumaniaiu 0.578 wazfamusssuasdnsdl
naansareruiienele SAdulseansidumarindu 0.116 auddiu
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Uadgaduayunieluesdnisdsznoulusng (1) an1mnisvinau (2) Anuaunasenineu
AT way (3) Tausssuesdnsfidaren N RLYeININ L WU EAINNITTNUTHaNI RS
\Bsausiennugniuveswiingy Sandudseansidumanintu -0.034 udlinadeusinumufianela
fiAdudseavSidunnaniiu 0,144 audefinasiuiniu 110 muaunasevisnuivdindug

a

mensaerugniuveinaudusuiuwsn fiAnduUszansidumarintu 0.636 uazinanisdeu
Hupuianele SAduuszansidunaniniu 0.268 sudsinasiuvindu 0.904 Sausssuesrng
finansnserennugniuvemiinay faduussansidumariiiy 0.389 dradourunnuioels
fAnduUsyavadumaviniu 0.049 Srasuwindu 0.438 augaring Aufianeladinanimsesie

ANURNuYeInney fendudssavsiduniainbu 0.463

Ml 2 anuaeansenauniuraslunaiuteyaszdntvesnuyniuvamiinay

9namd 2 TueanisinsesidunisanuduiudiBsamnuuuiiugy augdidemmunen
FuUstaduideuloameluvesesdns Usznausofauus 3 fauus Tdud 1) anmnisviau (wo)
2) ANHANARTEVNINTINAUNY (WLB) uag 3) TausTsuesAns (OC) feun1sinseilinan1sinyes
Audsauannasenineuiudia (WLB) ladin1sasisaeuamninvewiaudsduns lagianie
AR B ensadelassadranua Y nesdUssneu (Factor Loading) wu11 fiquwUs WLB1
fiAminninesdusznouminiy 0.411 wiindunasl (<0.50) mauwwIMees Hair et al. (2010) was
Byrne (2010) Sso19dswastenmnimuaslunalney fatdu Sdlddndauus WLB1 eonannisiasiei
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Uwmwummmﬁd‘wEﬂfﬂum'ﬁLﬁ'?JlauImﬂﬁJf{')’aaﬁ'uayumsf[,umﬁﬂ'1317iﬁwasiammggﬂﬁuﬁumwﬁmm
nruluanawmiioUssindlney

wavldiamziuys WLB2-wLBS Tumisinszilunanisinvesiauys WLB wielilaseasnsves
Faudsurlelanmuiisanseiimnzauand iy nendeinnissasuusdingis nuinluna
nyindianuaenndasnaundufudoyaidasedneluseduity fudsdunans Ao mufimels
(SAT) fauUsmu Ao ANURARUYDININIY (EE) Fanmit 1 p-value=0.000 wagA1 x2/df=5.810,
RMSEA=0.110, RMR=0.114, NF 1=0.711, GFI=0.744, CFl=.746, AGFI =0.689 “TJ!Q&JUQVLZJNIWULﬂm%ﬂ’]‘i
NsuANUaenanaInaunauvasling {ideaiiunisusulunalagiiansaunainddvidnisusu
luiaa (Model Modification Indices: MI) Tngusulsinandsnuin dianuaenndesnauniiuiuteya
BaUsednd fledail x2/df=1.133 Arfesnda 2, Pvalue=0.087 dAanndn 0.050, fn GFI=0.953,
AGFI=0.930, CFI=0.994, NFI=0.954 fA11nN31 0.900 way A1 RMSEA=0.018, RMR=0.032 fAtios
A1 0.050 Tnel#nausiia15anan GFI AGF CFI wag TLI asiiendaud 0.90 1ulU uag A1 RMSEA
wag SRMR A25laiAY 0.08 mudelausaes Hair et al. (2010); Hooper, Coughlan and Mullen (2008)

A1 2 LanINaN15UTEINAT Standardized Regression Weights #ain1susuluiaa

Antecedents Consequence STDYX EST SE z P R?
()
WC -0.034 -0.041 0.042 -0.804 0.421
WLB EE 0.636 0.196 0.204 3.120 0.002**  0.332
OC 0.389 0.224 0.096 4.035 0.000%**
WC 0.311 0.554 0.048 6.506  0.000***
WLB SAT 0.578 0.264 0.176 3.278 0.000***  0.522
OC 0.116 0.102 0.070 1.513 0.013**
SAT EE 0.463 0.623 0.101 4.569 0.000%**  0.284

X*/df =1.133, P-value=0.087, GFI=0.953, AGFI=0.930, CFI=0.994, NFI=0.954, RMSEA=0.018,
RMR=0.032,

e dduddny * p < .05, **p < .01, **p < .001

91NA137971 2 Uaduaduayunigluesdnis Usenauaie (1) an1mni1svinanu (2) anuauna
sEwInauAuTin way (3) Iausssuesdnsiddeanuyniuremiinay wuiianmnsha (W)
laifinanisnsssonugniuvesndneu (EE) (B=-0.034, P=0.421) ANUANAATENINNUAUTIN
(WLB) dnanmsssiornayniuvesniinnu (EE) (B=0.636, P=0.002) wazdnusssuesdns (OC) dna
NaASIRDANUKNTIUYBINTINaY (EE) (B=0.389, P=0.000)

Tadgatuayunigluesdnis Usenaume (1) animnsvinau (2) Anuaunasenineiiuiin
wag (3) Tausssuesdnsifnearmiwelanuitanmnisiau (WO Snanismssernufianela
(SAT) (B=0.311, P=0.000) A11&AHAATENINMUAUYIN (WLB) finan1ansesiondny fenela (SAT)
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Abstract

This research aimed to examine the saving behavior and influencing factors among
undergraduate students at the Faculty of Management Science, Pibulsongkram Rajabhat
University based on the behavioral economics particularly the Life-Cycle Hypothesis, Nudge
Theory, and the Theory of Planned Behavior (TPB). The study also explored the effects of
income, financial attitude, personal motivation, and financial literacy on their saving behavior.
The participants were 237 students of the faculty. The data were collected by using a
guestionnaire and analyzed using descriptive statistics and multiple regression. The results
showed that most students saved regularly, primarily through digital platforms. Income
significantly influenced their saving behavior, while the other variables: financial attitude,
personal motivation, and financial literacy tended to show positive effects but not significantly.
The R? value was 0.418, suggesting that these factors explained 41.8% of the variation in saving
behavior. The findings also suggested that behavioral interventions such as automated saving
systems, reminders, and peer comparisons may effectively promote students’ savings. Future
research could include variables like family influence, spending patterns, or financial well-being
for deeper insights.
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2. w3eadiodiléluns@nen 1uvuasuamesulaiduedesielunisifvsusiuteya
Usenaume 3 mau laun
naudl 1 Fouaialuvesirounuuasuay wu e o1y ul T1eldiadereifion Alddne
\adedelfiou uazanUANNISeRY
Aauil 2 ngAnssumsesuvesindny 1udauaeTauuuidenneu wazkUULIRS
Usgannuen 5 52U (5-point Likert Scale) AsouAguanyuyngAnTsun1Toou 1wy Aud uwiaeii
Ry I8mseeu wsegele wazidmving
aaudi 3 dadeiifidnsnadenginssuniseanvesindnw 1dun s1eld Fauainianisitu
wsegdlaarAuImenisiuy
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9
P

3 iy Tnedladwiauaonades (100) agszning 0.67-1.00 Fsoglunausivisensuld uazilmai
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4. adafldlunis3se nisTieneivonadmssaunldadmdmssaun Iaun Al
(Frequency) 598ag (Percentage) Anade (Mean) LLazﬁUULﬁ‘&NLUummgm (Standard Deviation)
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M54 1 Joyavnluvesinouluudeuny

Hoyaialy U (AY) Jouaz (%)

LW
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s1elfiafe/fou
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- fnsuanssuseUnEwey 67.1%

- eonnIzyn 25.7 %

- PouNUANNTA] / Ruyu 72 % 14.8
vyudguluyuyy

NIHTINYIMIIANTUMANG TN AYaaeAT I



Vol.7 No.3 (September-December 2025)

91518 2 dnilvgeeniussnueadulszdmniden Tasdnnutuiiveulnsiadsegi
1,362.3 Useiiou fidaudeauummsguiniu, 129.2 Bnseeniifon e dinsuiasiiuuey
Aty Sevar 67.1 veaanszyn Sovar 25.7 saurusyuvannsalvsoRuuvyuisuluyuwy Seu
ay 7.2
3. Mmelwseidadedidsninadsengiinssuniseauvasiindnen naudaneinIs 3
AN 3 HamsiangithuiiidviwadengiinssunsesvesinAnw

fustladey Adulszansnnney ﬁqgﬂyigawgﬂmaa
UJIUNINTFIU t-statistic p-value
(Variables) b =
(Beta)
s1e/lel 0.487 0.461 5.721 0.000%
NAUARNIINITHY 0.256 0.298 2.413 0.017%*
LLSdgﬂﬁ]d’mqﬂﬂa 0.197 0.213 1.851 0.065
AIUININITIY 0.083 0.076 1.159 0.248
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NsnAdeUANNRAgIY Hy wud snelavestinfinwn d8vSwasenlited1fynneada (P<0.01) sio
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Abstract

This research aimed to achieve two primary objectives: 1) to study the context and explore
information on Faith-Based Tourism (FBT) attractions within the Tha Chai-Si Satchanalai community
area, and 2) to investigate guidelines for developing FBT routes in the Tha Chai-Si Satchanalai
community, Si Satchanalai District, utilizing a qualitative research methodology. The study involved
surveying and analyzing the potential of FBT attractions in the Tha Chai-Si Satchanalai community,
conducting in-depth interviews with key stakeholders involved in community-based tourism (CBT)
management in the Tha Chai-Si Satchanalai area of Sukhothai Province, and organizing a focus
group discussion with 15 relevant stakeholders to determine appropriate development guidelines
for FBT in the area.

The process for developing FBT routes in Tha Chai-Si Satchanalai identified nine suitable
FBT sites. Development should involve joint operations and cross-sectoral collaboration among
all relevant partners at every level. This requires utilizing existing cooperative mechanisms to
develop FBT routes through the analysis of site potential, verification of accurate local data, and
a process to enhance the capacity of community members across all age groups. Capacity building
should focus on enabling them to understand and interpret the attractions and community area
authentically. Finally, establishing networks with nearby communities is crucial for facilitating visitor
flow and distributing income to the local populace.

Keywords: Faith-Based Tourism, Participatory Process, Tha Chai-Si Satchanalai Community
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