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Abstract

This research aimed to study the level of customers’ opinions on service failure, service
recovery, customer forgiveness, and customer loyalty and investigate the relationship between
service failure, service recovery, customer forgiveness, and customer loyalty of the omnichannel
marketing restaurants in the Lower Northern Provincial Cluster 1 of Thailand. The data for this
quantitative research were collected from a sample of 750 people through a questionnaire with
an overall reliability between 0.864 - 0.943, and a validity and reliability with an average Cronbach's
alpha of 0.886. The results revealed that the customers’ highest level of opinion was on customer
forgiveness, customer loyalty, service recovery, and service failure, respectively. It was also found
that the highest relationship was between service recovery and customer forgiveness, service
recovery and customer loyalty, customer forgiveness and customer loyalty, service failure and
customer loyalty, and service failure and service recovery, respectively. However, service failure

had an inverse relationship with customer forgiveness.

Keywords: Service Failure, Service recovery, Customer Forgiveness, Customer Loyalty,

omnichannel marketing restaurant
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sUuUUss 9 Welemuzdgmiliinananuianaaluuinisuagmeuaussaaien1suesgni

nslfeeuasgnAn (Customer Forgiveness) iunszuauniswasuuvadluufasensundu
aeluresyaralidiianidudsiniiand uwlanduvnnisaliyaeaduld fuenudemean
n1snsE¥ivesyAnad 1 (McCullough, Bono, & Root, 2007) n1slwedsvesgnandunisnevauss
\eafassanfidennuianaialuuinisiiisadestunisiensuzaialngs anundeads uay
'wqaﬂﬁm%qmm@ﬂmaﬁasmzﬁwda;ﬂﬁu’%mi (Xie & Peng, 2009)

ANUANAYDIRNAT (Customer Loyalty) AB mmz{qﬁuasﬁaﬁﬂ%ﬁﬁuaaqnﬁﬂumﬂ%ﬁuﬁmaz
UinsnglsiuinisuedUssnougsiaseniue  edwasiauslueutan dwalignéuslandud
warUdnsanasAud et asoiiles (Oliver, 1999) frupdiidvesgnanfiuupinitoulildvins
sudsnsedulilduinnsdn Ssarudnivosgnéndulasiainei fneiesduiigndegnduinuay
wionfiazilduinilufanssusing 4 veaflsiunng (Durmus, Ulusu, & Erdem, 2013)

Fos1inreanisiasieinisanaes (Regression Analysis) tieliiliAatamnnezsmndunse
L9y (Multicollinearity) Aeufiagvin1sTias1gread Useneuidad15aa (Exploratory Factor
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N19IATEteNiAN1TaAnEYRIANALTUSTENIAMURANAIATLUINTT MINAUUINIT
nslfedovesgndn wavauinfivesgniivegsied e nsnaARANA A0S
Tuiufingudsrinmamionaudns 1 vesUszmalne

Analysis: EFA) #58 n153tAs1zsiasaUsenautfadudu (Confirmatory Factor Analysis: CFA) siald
{fomsnsaaeutonnasdesdu ¥

1) 58 U991193139 (Level of Measurement) nindaudsaaslinininsesugas (Interval
scale) (w5 lneassal, 2556)

2) vueanguenegna (Sample Size) azdosiduruaname ddlsinastiosndn 10 wirwewiuus
yINu1e (Hair et al., 2010)

3) oy anniuUTIE A 0llN15UMUUYUNF Tnefia15u131nAIAILY (Skewness)
Aalas (Kurtosis) A35eg5nIne -3.0 §i 3.0 (ffaw Nilvddayn, 2557)

4) mwduiusseninadauusyiunevieduusdase feas §eanduussansavdusiug ()
Asto8nd1 0.80 diANuduNus Augaziiadymiaiesiudunsadany (Multicollinearity)
(Stevens, 1992)

5) 31AT1¥1eeAUTENOUANLUTUTIU (Variance inflation factor: VIF) AasiiAntasndn 10
(faen Mg Ueyyn, 2557)

N5aULUIAANIYIUNTSIRY

AURANATA
Tuusns

ANUANAUDA
anAn
Y

Ashiadey

YDIGNA

299 1 NSBULLIAINANYDINUITY

FUNAFIUNTIAY
H1: AnuAananluuINsiaNuduius fuaLansvesgn
H2: AnaReman U sAMudITuS funsiAuLINIg
H3: anuiananlursmsiianuduiusiunisivesevesgnan
Hd: nMsnAuusMsiiauduiusiunisiviedevesgnen
H5: MsfAuUIMsiinduRusiuaLAnAvasgna
Heé: nslviadevesgnandinnuduiusivaudnivosgnan
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a a o
NUUNTTIY
anwarvaINITITu el lafmeuigndenswmuingUszasdven1sive lagldn1s3de

D
cab
hox

\Beiana wleliansnsaneudnu wazingusrasdlumsideladnaunsuiuuargniomumdn
Anmauesthuadnsalineiunerauartoiausuuzfsdudely il
1. Uszwns (Population) #ildlunsfinmadall Ao gnéiifiussaumsallunisdsenmsang i
Ténagnsmanaanuunaumauanedesmsluiiufingudinniamiensudns 1 §asznoudae
5 n laun enn Awagdan iwssysel gluvie uazgasing lneinunrwinnguilod s (Sample Size)
ANALNALSIYBY Hair et al. (2010) fuugiliis uauiiedwegstion 10 daetwie 1 fuusnnsin
Tumsieiifuusnasiawing 75 fuvs dafuduausegedarity 750 au
lunsidenngudietne 3381438 sduiIag1auuUZas (Purposive Sampling) laeinun
AaaniAvesnguiogradugniiifivszaunisallumsdsemnsanniuiiimsdeansuuunassay
naegeanslunguiminniawmilonauas 1 vesUssmalne wasdaldignsgudiegauuudaudyy
(Accidental Sampling) Wiawfiupsmannviang i usegnsfile
2. ndestiefltlumsfny in3esdlefililunFideduuuuasuniumnuAaiiu (Questionnaire)
wsonidu 6 dw dail
gl 1 wazdwil 2 WWuwwuaeunuAniulszaunsainslduinsiue s wasdeyadou
UARAUDI NOULUUADUNTY T WA LA 818 d@a1unw seAun1sing sedusield endiw iiuwuy
731980U318M13 (Check-List)
it 2 fedanil 6 WunvuaeunaierfumLAsnanAnsUINT MsfAu nsuing sl
afere3gnAn wavAmuAnAresgnAl dnvazveanuvasuauluwuunInsdUszanmel (Rating
Scale) @siidosnnusiuau 75 do FeilinasilunislidmesiminnisUszanen 5 sedumuisues
Adsy Tnssedunmudidny Admdnezuuuesidenneu innfiqauastosiian sovslirwiniy 1
ATLUL MUUAIAWINAU 5 avwuu (Likert, 1967)
3. mafususadoys msfnnidadsdinafununudeyslinseuequauide duseu
naftusuTadeya feil
3.1 fidevenilsdesusesmsiuteyameuuudeuauantadfininedy Wniveduusens
wagdavhuuvasualagld Google Form tteldlunisdanuvasuaumnooulat iledndsdanga
DY NUALYBANUDUIAT N SHOULUUAB U
3.2, SansUszudnaseaeidodovhanudlalusuuasuniy wasisnafuteyalsd
AmaysAlLUUINTIgN
3.3. vmsiudeyanngusiedie Wneduuuasunuesuladlunisiiueyauuuaeuaiy
ngnéluiiu
3.4, dhuvuaeunuiiAvdoyaldudadunmssaeuaugnies uazdaidenianzatui
auysaliftovsnldlumsiienesidesasioly
3.5, Pt ey niuudsuMuIasTuinsaiowEeyTesesideyameata
4. addlilun9ide §ideldideyaiildanuuuasunuainnguiiegs S1uau 750 Faegns
usunalldiminiseseseuienuaysaivestoya Ssawiligidedmuuilaindanugndes

=p_
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B s videsinnnsannesvesermduitusseninannuBananaluuinng MINAUUINT
nslfedovesgndn wavauinfivesgniivegsied e nsnaARANA A0S
Tuiufingudsrinmamionaudns 1 vesUszmalne
auysal neudazthdenamnitaszivssananalagaylideyanisadfifeonssnun (Descriptive
Statistics) \uafififeusseefnndnune auauTivadadielud

4.1. Anaud (Frequency) wag A1¥ouaz (Percentage) Lﬁaaﬂ%a%ﬂ’mﬁﬁaaaﬁlﬁmﬁu
AMANYULEIUYARD
4.2, fuady (Mean) Lﬁuﬁumﬁmmummgm (Standard Deviation) T¢lunsudaminumang
vostayaing o Alé ioflazaguuazosunenaanyuzveIi LS
5. mednseideye mianeiteyalunAdetgnauiunsiadlilusunsuadfdisagy S
IﬁmﬁmiwﬁﬁmmLLaJuehLLazasmﬂauwﬁﬁyu Iu%gumaumﬂﬁmﬁmiwﬁaﬁﬁﬁumummﬂam

43
.

FroglneldaifiBanssamn Wy mwiuaziesay (itelilddeyadiuansdsdnuugiluvesngy
mamwﬂmﬂuJuﬂ’mLﬂiwmanmwumuﬁuaqLLmay{Jﬁ]a}ﬁﬂﬁi’ﬂuLmuaaumu Tagiinsfumeiads
(Mean; X) LLasmuLumLuummg’lu (Standard Deviation)
nslesgianuduiussenindadeiunissensumateudidein siufsenuduiussening
Jadusine q Idgnadiunislagldadulssdns anduiusuuuifisdu (Pearson’s Correlation
Coefficient; r) @ suansdenuduRus LarAUT Ul dsE I 1afLUsAN 9 AMTIATIZANING 1T
weduaemudlsluamudenlasswingiadesie 4 Ailkastentsinuadal

NaN15338

ol idulddudunsidununudeyadedinasngninlugsisfuemsivihnisnain
nanHauaetemdluiuiinguiarinmamilonoudns 1 vesUsuinale feindesdiouuuasuny
aulail $1u3u 900 YA (Lﬂuﬁ‘hu’guﬁ;ﬁ%’mﬁu%%aLﬁuﬂ’iﬁwmu%uﬁwﬁﬁﬁmmmﬂﬂ"lw*mﬁma% 10:1
o8l 750 0 letostumnuRanaiaainmsneuLuuasunuienalddeyalinsuin) sldiunsmey
nduresuuuasumuiifiomasuiiuanysaifithaniasesdld S 731 g Eaidudesas 81.22)
Snanmmeunduiiioldtegluseiugs TnsndeshrmaneundusuuasunalugUuuuesulatavedi
$ovay 30 (Nulty, 2008) Favilideyaildsudanuindedolunsife andufiseldinmslinsei
Toyadamssnunitoussorednunsyosoyartily dil

noufl 1 namsinseidayaitugmuvesnguiiogng

oy auszrnsmansvasgningsiaiiuemsildnagsnismanauuunaunauluiud nds
Jwiameamilonouans 1 vesUsumelng wuin gaevuuvasunudiulngeylumesis (72.20%)
sesauN Ao emds (17.30%) uazimavnaidon (10.50%) nguengiiwusnniian A 41-50 T (38.35%)
AmRY 31-40 U (23.58%) uay 20-30 T (22.73%)

frunsfnu dwlvgfinsfnvdiniitiageg (80.40%) uasiineldindsrewioudning
Wasn31Ms 81AU 10,000 U (43.509%) @IUFIUATNWANTYNIUNEN AB UNLSeu/InANWN (40.20%)
UaENINAENYY (32.00%)

sugficnans naudaeg1sdulngiisey S inmasysal (28.80%) sesaan Ae fiwailan
(25.20%) wagaluvie (17.10%)

o
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Wil nguiegsimuaaedsdsomsnniuildnisnaiaanstam (100%) waziAewy
anafiswanalunslifuinsanguemaivani (100%)

aoufl 2 nanAieziReRAanuguvaeiuUsTuNSY

m'ﬁlmﬁsﬁﬁwaﬁaﬁugmlﬂuﬂmwﬂLLﬁNﬂ'm?{aJsuaqGT'gLLUiGT’;LLiJWé’ﬂLLasé"gLLUiﬁqmmlﬁ il
UsseneieiumwAiuregadidsemsiiunuegIiniuesThnseaeaNHaTuvANY
g Tnglunmsliuansanadovousaziusgos uazldFodduradsvesulstesiifidmin
famlumeadetiesiigaveusaziudsvdn Uszneusenuiananaluuinms nsdauuinig nsli
affevasgnin uazanuinivesgndn feillsuandlilunssd 1

naIINMIAIsanAnRd stlademuiemaialuuinis soumsin 5 sedu uanslidiuin
mouuuuasuny danwAndiudl nsdeansianssunisnaindidndegsiian 3.08 sesasunde
AuAMANTUTNIMg Y fAede 3.07 musdis auamnisuinseeulatddeds 3.03
nseenuuUMsAsanseaulatifiinads 3.01 auamemsiinads 2.99 Msdndiewnsiaade 2.84
anuvaenssluteyavesgnindiauade 284 uaznistissuiidiedediigneyi 2.62 mavesly
AMTIRaURU VR U U sTusTAUUILNGTs (2.96)

A195199 1 naagunsiesevaadfnugiuveiwlslunuide

faudsuan /Auusaanald X sEAUAUAALTIY

1. AURANAIALUUSNTS 2.96 Jrunans
1.1 n3dndse1ms 2.84 d1unans
1.2 Aaunmnisuinisesulal 3.03 Uunan
1.3 AunInnisuInIsvin v 3.07 Urunan
1.4 ﬂﬂiﬁ@ﬁﬂiﬁﬂﬂiiuﬂﬁimaﬂm 3.08 Junang
1.5 ANAMNEINS 2.99 Jrunang
1.6 nMseenwuUNsAsasealat 3.01 Uunan
1.7 115119218 U 2.82 d1unans
1.8 anudaendeluteyavegna 2.84 Jrunas

2. M3fAUYINTT 3.60 1N
2.1 M3velny 3.75 1N
2.2 nMslvdauas 3.62 11N
2.3 A5V 3.50 110
2.4 n135UTe 3.52 170N

3. nsliiasizvasgnAn 3.85 110

) 3.1 Qﬂé’ﬂﬁaﬁaLLdﬁ”mmm{Lummﬁmwmmﬁ 308

AR ah)
3.2 gnAlviedeinszanuiianaalasunisidenen 581

DYNUNUTE 110
3.3 gnAndansinwinnuduiusiuiuemssely 3.80 1N
3.4 gnamlilenasruemslaunluasndaly 3.87 10
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n15MiafUegnAN karAIUANAYRIINAIYBITINITIUOMNTNYINNTAAANANNAIUNAEYDINT
lunuiinguiminniawmiienouans 1 vesUseindlng

A151991 1 (s9)

aandsuan /AuUsdanala X STAUAUAALTIY
o 3.5 gnindleanusionAaNAINYE U 3,80
Rty tly
4. AUANAvaIgNAI 3.61 1N
4.1 ANUANAVIAUAR 3.56 1N
4.2 AUANATINGRNTIH 3.66 10

wueg: N15UsEEIuARLWUUAIRASY (Likert Scale) wuadu 5 szdiu

95197 1 Jadedumsdauuinis vansdisa wuin msvelvwiidedsgsiian Ae
3.75 s0%a81 Ao Mslimduasianade 3.62 auandae nssuiledaede 352 uasnisvaied
Aadeifignogi 3.50 mnuedlunmsngneutuuasumuiiuselusiuinn (3.60)

Hadesnunsliesvvesgné namsdsn nui gnénlessuniruensluaiianaind
\Anduilradegedian 3.98 sosman Ao gnénlileniasiuemnslduiiiluasadnluficeds 387
anangny gndliefomsizanuiananeldsumsineeinamnzaniidiads 3.81 diugnidins
Srenuduiusiuiuemssoly wasgnéndonnudemsiiananavesiuenmsiiduadssiigaeg
i 3.80 mnueslunmsmgRouluuasuMuiuFglusziuL (3.85)

Hadesinuanuindveagndi wan15d199 wuin mnudnAdanginssufiaadogandi
muAnAsiruad Tnedanaduegil 5.66 uag 3.56 muadiu MnueslunMIMEROULUVABUAL
wiwshelusgduan (3.61)

HAN1TAATIEINSHANUASTRYALUUUNA

HaNTIATIEin1InsEeiesdeyalunsitediiimnaitossnsdnunsvesiauys
Funaldveatadouiemudsulausiazi neulasdnuluguuuawduiuslassasradadu Tng
msm’mﬁaumﬂwmmé’hLLUsﬁqmmiﬁ%ﬁﬁmmmﬂmaaaﬁwugm 1oun Al (Skewness) wae
anulias (Kurtosis) faitlsiuandl3lumsnadl 2

A15197 2 Aede dudeuunnigiu kasmanuy aulawasiiiys

faudsvan /fulsdanald X S.D. Sk. Ku.
1. ANURANAIAIUUSATS
1.1 N199AdI91975 284 092 0136  -0.613
1.2 AuAmMNsUsn1seaulatl 3.03 092 -0.193  -0.536
1.3 AunInnIsuInIvin v 307 091  -0.164  -0.430
1.4 miﬁamiﬁﬁmﬁummam 3.08 0.87 -0.333 -0.280
1.5 ABUNTNDINIS 2.99 0.99 -0.036 -0.552
1.6 nseenuuuNsaeanseaulay 301 089 -0.247 -0.441
1.7 M5U19%8U 2.82 1.01 -0.024 -0.771
1.8 Anuvasnseludoyarasgnai 284 107 0027  -0.639
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A15199 2 (510)

faudsvan /fuusdanald X S.D. Sk. Ku.
2. M3HAUUINTT
2.1 Asvelny 3.75 0.76 -0.164 -0.538
2.2 mﬂﬁﬁﬁ?l,m 3.62 0.75 -0.088 -0.386
2.3 N13YALYY 3.50 0.80 -0.056 -0.492
2.4 n135U 352 082 -0.064 -0.489

3. nsliiasizvasgnan
3.1 gnelviedeunsmemslupuianann?l - 3.98 090  -0.566  -0.334

AR

3.2 gnAlviedeinszanuianaalasu 381 093 -0.323  -0.642
UGl S NRY SR PP

3.3 gndanssnyinnuduiusiuiuems 380 096  -0.408  -0.466
folu

3.4 gnénlilenastuemslaundiluasn 387 094 -0475  -0.358
dnly

3.5 gnenileanusienuianainvesiwens  3.80 093 -0.394  -0.432
FiAeau
4. AUANAYaIgNAI

4.1 AMUANALTYIFUAR 356 071 0206  -0.433

4.2 AUANATINGRNTIH 3.66 072 0152  -0.645

Arrutuasaulaisvesinusdunaldudaziusuandensuanuasdoyainduunfvi ol
Imamaaqslumm%ﬁaam%’ulé’iwdw -3.0 §19 +3.0 MINAAMULUYINAU 0 WaRIIIAILUTLINLIIA Y
sunuuUn@ Yufiraundfiduaurieuinuansdaniswanuasiiidlundenisrnmugisu d1msu
Aelas MWhAv 0 avUsuanianisuanuasund drumnulaniiduaunseuinazUsuenisnisuan
Lmﬁﬁawﬁw{]mﬁaaamjﬂ (Yawn Nivd vy, 2557)

inmnTerdnvarvestidefiAstesiuanuianaaluuinis nsfAuUINT Mslvieds
UBIGNAN LLa:mmﬁ'ﬂaﬁuaqqﬂﬁ’waqq35%}%’1ummiﬁﬁﬁmimmwmﬁﬁdmmﬂuﬁuﬁﬂdu%’wi’m
namilenauan 1 vassewalng wud nnduusedlugig -0.566 89 0.206 wansindaudsnnaad
NSUANKLAIUFULUUUNG

Aaudl 3 nan1sAIRTITRANEUR LSV YT TuawAdY

NINAABULALILATIZVAMUEUNUT TEMINHMUTUHIN153T8 Qﬂﬂﬁuﬁumﬂﬁﬁmﬂiz%wé
anduiusuuuLiasdu eRasanseiuauduiusvosiaudsulsuazianusdunals windad
ddszAvSavdiniug (Correlation Coefficient: r) aglumas 0.30 - 080 Aodndaruduiusiulusziu
Uunans usidndian r 1nndt 0.80 wanvindiauduiusseninwiudseyluseaugs (Stevens, 1992)
1INMTAATIENANUTUTUTVOIFIMYT UeiauRanaIaluuins n1sgAuUInis nstviesdevesgnin

v a v v % a
HAZANUNNATEIGNAT VLG]NﬁNLLﬁNi’TLﬂA #1379 3

Journal of Management Science Pibulsongkram Rajabhat University



N19IATEteNiAN1TaAnEYRIANALTUSTENIAMURANAIATLUINTT MINAUUINIT
n15MiafUegnAN karAIUANAYRIINAIYBITINITIUOMNTNYINNTAAANANNAIUNAEYDINT
lunuiinguiminniawmiienouans 1 vesUseindlng

a o a £ o o & | o ao
A19199 3 AnduUsEANSAaNAURUS ST UswellUNSATY

fauusuels pmianane  nsdAn mshieds  mdwdng VIF
Tuudnns UIMs v09gnd1  vesgnén
ANURANAIAIUUSATS 1 1.025
NSHANUING 0.097" 1 . 1.696
msliadevesgnen -0.035 0.629" 1 1.682
ANUANATEIRNAT 0.168" 0.584" 0.509" 1

AUUR: ** p < 0.01

997 3 uandliifurndusyavSavdiiusserinatiadouts msdAuuing meliedfeves
anA1 LazAUTnAvesgndl dvwaanudunusiulusedvuiunans uazluianiafediu Ae
aglugeEnIng 0.509 1 0.629 sniiu AnduUszAvisavduiusseninedaseulseuRananaluusns
Aun1sgAuuINg fauannuduiussuluszdusi (0.097) lufianiafieaty wazArdudssans
andunussevinadafeudianuianaialuuins dunisliesdevesgndn Jvuinanuduiusiuly
s2dush (:0.035) lufirvemsaiudg

AIdglavinsasiadeuismuduiusseninadadeudainzdanuduiusiues aunslviin
Ygyminesmdunsadany (Multicollinearity) w3yl Femiseatuildendsydliuanar sz
psAUsEnaUANLUYsUTIY Usngd1 Yadeulsdumsiauuints den VIF geilgn Ao 1.696 mumnsie
Yadeuslennu msleduvesgnan dd1 VIF A 1.682 wazAnudanainlu-usnisian VIF fe 1.025
Fovilirnunasinissensumuiouluidnd1 VIF aastfosnin 10 FdlineliiAndamaniznms
W@aLdu (Taen Nlvdveyen, 2557)
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KannTEideyan M 4 uandiiiusindulsyavsanduiusssninataud sdunald
vaaladuuslwing 9 As ANURANAINIUNITUINNT MSNANUINS N1sWiadEvesgnaT WavAUinNFAves
GGE ?fﬂﬁisﬁummﬁuﬁuﬁfﬁy’mﬁﬁwuﬁqqq IngisrAnuduiusogsening -0.001 1 0.764
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Abstract
This research aims to investigate the influence of social media usage, fear of missing out,
social norms, and perceived behavioral control on attitudes, anxiety, life satisfaction, and
psychological well-being through smartphone use among undergraduate students at Rajabhat
Universities in Thailand. The subjects of this quantitative research consisted of 575 undergraduate
students from Rajabhat Universities throughout Thailand selected by quota sampling. The data were
collected by using a questionnaire and analyzed by using structural equation modeling (SEM). The
research findings revealed that social media usage, social norms, and perceived behavioral control
positively affected attitudes, while fear of missing out had a negative impact. Fear of missing out,
social media usage, and social norms positively affected anxiety, whereas attitudes and perceived
behavioral control had a negative effect. Attitudes positively influenced life satisfaction, while
anxiety had a negative impact. Furthermore, attitudes and life satisfaction positively affected

psychological well-being, while anxiety had a negative effect.
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NOUYNYANTITUAUUKY V9 Ajzen (1985) EJ%‘U']EJ?"]’JWuﬁjiiﬁ’uéiSMjNﬂ’J’mﬁzﬂﬁ]L%QWqaﬂiiu
(Behavioral Intention) LLaswqﬁﬂﬁuﬁLLﬁﬁﬂ (Actual Behavior) uduasdusznaundnuagiiimang
YN 1svEmulasas e el iudadeiinuad ussingiuniediny wagnisiuianuaunse
ATUANNGANTTU (Prasetya, Darmayanti, & Setyorini, 2024) TuuSunvesunaaud dnsuszena
nouilude "outenalnniadndsau’ (Psychosocial Mechanisms) fidunuinansgnuvasiauys
ﬁwuﬁﬂuﬂaLLasmaﬁ”uiﬁﬁﬁiama5w1q%m1ﬁ1m1ﬂﬂd1miﬁwmﬁwqaﬂﬁﬂmmﬂ (Abdelrahman, Abdel-
Mordy, & Saad, 2024; Fishbein & Ajzen, 2010) Tuusundedny mqwﬁfra%mﬁ’h ANUNEIT 9z
waslena dswasoguniizdnlavestindnuy Tngin@nuniid aundriazwainlenia (Fear of
Missing Out: FOMO) gefim1uae wazanufisnelaluiinanas 1deuloadudymiminuaion
wazn1zduiasn (Nugraha, Rafiyah, & Yulianita, 2024) n13lddadanuet19ad1assAyleLas
anudenleamsdsay vafinsUsuifisunsdieuisavenaasmoumnuiielaludin (Qudsyi &
Fasya, 2024) nquiii sadunseudidglunisiauinagrsdauasunauamdineauinne Tass
Aarwinadnsiuguanzvesin@nundutiuauduius seninadadomaindeuuaziansenusie
guanzdnlannnitnsyhwenginssuludaia

a

nslddedinnduladodfyiidinanoviruaiuazauinninavesdnanwiusygyinives

o
= v

wninedosvdgludszmalne nuin mslidedsaudmadaindevinunaisunisidiidsteyauay
n1sfufdunusuusnannesusine q (Alkindi, Haddad, Dawood Hafiz, Abdulhadi Akkof, & Teoh
Cheng, 2025) Tngrdn@nwianansauanidsuanudaiu 1Wdsuva sioyansizinis uazains
wiethemedsauiinrswannty eglsinu nslddedinudtentasinnidandnadiedndnw
Lianansainiwiseddwsuludanssungu dlugmnudnaiisadunssensunniieunasdany
(Jain, 2025; Reid, Aleti, Figueiredo, Sheahan, Hjorth, Martin, & Buschgens, 2024) AuFuRuss
wansliituiannud fyvesnsduaiunslddedinuegumnzauiiowasuasairuafidauinuas
anAInninalutn@nw
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ANunNdiagwatalenia (Fear of Missing Out - FOMO) 1iutladedi danan evimunfiuas
AEInnAnaresin@nwegdlitdud1Aty 31nn1sAnw wudl FOMO afwinuafdsaudenisidiu
Sllufianssudsny (Saavedra & Bautista Jr, 2020) Luaqmﬂuﬂﬂﬂ“lsﬂiaﬂﬂmmummaqumuﬂﬂum
fanssuuasfinnudeyanaeniann lugandvialagdu HnosuladBuiumninniuatssanin
Ty (Park & Kim, 2025) iletindAnyfiuiiion 7 wrfUszaunisaluudedany wanniniuTeudioy
AULDIAEH1I811 AMasatnUszaunisaldrnyludin FOMO Liiiesdsmasioruafidsaurinty
widafinsziumEInnfnaLazaNAen Sedamansenuiequaindnuazaanisi3euvestindnu
Tuszezem

UIIAgIUNNFIAuddnSnasg1sunnderiruafuazAuIaninavelinAnwiuynns
nsfnwinandliiiiug vssingumedsassianuduiudiBauanfunsiaunvinuedia (Talbert &
Wong, 2025) Lﬁaqmﬂmﬂé’%"ummauﬁ”‘uuamﬁuﬁauuﬁmaqﬂq'wwé’qﬂmhma%m%ﬂqmmﬁuh
wazyuueadInvesindnyy luvusiiedty ussingiumsdsaudsentadismnainndnaile
Unfnwildaninsaujodmuanumaniwesdenumienquiiou iluganuinndsaii eaff
nspeusuLaznsiiudiunilswesngu (ain, 2025; Reid et al, 2024) mauAAnTmedanuiigs
Wuldenadusanaduliin@nudosusuiuazuanmginssuiiensliaonnrdostumdeudaus
daaliAnanudaudanielunagaidnnioafiugy

nsiufmwanusalunsmueumginssududedvddyiidmaderiruaiuazaiianina
vosinfny) anmsfinw wudn nssudanuawnsalumseauaungAnssududadenseduiiaua
L9UIN (Yusuf, 2021) Lﬁ@ﬁﬂﬁﬂwﬂiﬁﬂjﬂ AuLeANENITaluNIAIUANAI UM SlkAE NN SERALR
winndunliufiesiauiruaiifdenuouardundon lumnssiudiu msfudamiuannsa
Iuﬂﬁmuqmwqﬁﬂiiﬂuizﬁumz’m'asl,ﬁl,ﬁmmm"?mﬂﬁmaiuizﬁuqq (Khazaeian, Safoura, &
Fathnezhad-kazemi, 2022) iesandin@nunidnia ldannsadamsivanauinmeunazglassalu
FAnldogafluseAns nm nguingAnssumuusutiugdennuddyesesduseneuiiidmane
n1sandulawazauidnvestindnew inliinnsnwidilannudAgyresnisquanaginuviauni
swinmsdanmsanaianinalunguindny) (Nuredin & Alili, 2024)

dauafidudeduddyidiadennuinnina anufianelaludiauazanudueyia
1BeiminenvesinAnwnszauligyinivedivg 9annsanen wul vauadidauiniinullinanseiu
mAnNATIA (Reid et al,, 2024) Inenfnufithpme adsuandeaniunisaling q fhazdanuaion
wazAnuianinateenit uenaind viruamdauindaiuanufionelaludin (Tavakoly Sany,
Najmeh, Fatemeh, Elaheh, Hadi, & Jafari, 2023) #1umsduaiunissuikasnisussdulssaumsal
Fsluwivan anuduiusinaridsmalasnsiennudueg@ididadnine (Kim, Michael, Namho,
Minseong, & Sohn, 2024) wandlfiiudn mstmuinuafidauinludndnwidunagnsddalu
nsduasIavnnIRLaTAMNNTInlaeTIY

anudandnadutiadoidmansznudidydennufinelaludinuazaudueyia

v
o

W@adainenvenindny annsfnwiuandiiiudn anudandvalusedva sdawanisausons
-

Aufisnelaludin (Kalinkara & Talan, 2025) warAudusgfdadnine) nanfe Wetndnwdl
AMUIRNATIaNNA WnwiaviinnuienelaludinanaswasivuilduNnazusrauiuneduasuay
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a

vasnAnuUsyaesumIne1desuiglulsemeling: YuuemguingRnssumUwHLRUNUIM

FudsAunansdudiruad aruinndas uasanufienelaludia

AILAS BALS 091nT U (Navon — Eyal & Taubman - Ben-Ari, 2025) aau3aniarad balla $u

nsdnmsegnamnzauenananeduguassedifgron st arnsuaznisuTufimsdnues

UnfAnw Geasvieuliiuienudrdgresnisdanisanuinninaegslivszaninmiodaaia

mwmﬂuas&'ﬁﬁl\%ﬁm?wm
anufiawelaludindarudniudidanlnensefuanuduegimdadninevenindnw sy

a i

= = o = o ¢ e I~ D B I
USiUiU’WﬁGUENVLVIEJ INNIIANYT WU uﬂﬂﬂUWWNWQWNWQWQSLQSLU%QWQQNLLu'JIuJJVmS@Jﬂ'J'uJLUu@QVl@

At

a

\Bedivengatuiy Seoidiuaiunnuannsalunisiuiefuamimesa 4 (Yaksel, Serezli, &
Bostancioglu, 2024) AnufiswelaluTinvhmiiiidusausddduesnunndinlnesuuasdisase
msiuimnuansavesnuedlunsiansiuauedoauazeunasuludinuss iy dndnwnid
arwiamelaludingainazdiaudangumainlasniu Suuueadauindeaunan wardianugni
fumsiSeunarianssumedenuunto 6‘?5&é’aw‘ﬂumﬁﬂisﬂauﬁﬁzyﬁuaqmmLﬁuagjﬁﬁ@ﬁm%mm
anudusgfidmadnine 1Wulassadreiismanuaunanisorsual wazaruianelaludin
danasonansiFeuvesindnun (Marjuki, Hanif, & Siminto, 2024) dwiuiinAnwisiudy Jaduiid
Sviwa loun lou Aseunr uazmnuAnfumMdAnnig Tnsanmuadondiatuayutioiaiuusegdle
(Meekaew, Weeranakin, Chamaratana, Promphakping, & Bhiasiri, 2024) 911398 WUI1ANUEINUS
L%qmﬂiwdwm’nmLﬁuaq'ﬁﬁmﬁm’jwmﬁumaﬁqu§w1qmﬁﬂ‘m samdenud enlesfu
AUEAnEY Wagnabnn1ssuile (Nogueira & Sequeira, 2024) mﬁa'aLa‘%mmmﬁuasﬁamﬁmimm
Wawauniagilalunuesaziinvearuduiusseninyana dwaliinfnyiszauanud s
wagataglusyuun1s@ny (Lasyena, Fadillah, Octavia, Adellia, & Luthfi, 2024) W inendesvsiy
FIMITHATUNAYNTANUAVN 1IN TN INGUNTUNTOUIVINT

nsauuunAallunside

MnNEUMsIARIsuamsaaudunseuuwImNAaAdfudsiy Ae nislidedeny
anundiiagnainlonta vssiagiumsdaan msfufmiuaimsalunisaunumgAnssy fuus
Aunans Ae Viauad Anudantnanazanufianelaludin wazduusau fde aridueyia
\BedeAnedanmil 1
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mlddedsnm iFuas A wdawelaludinn
Hi(+ ——H10(+
(SMU) (ATT) (LST)
> 3>
& S
,‘}" z
o o RS
mwndfiaznainlona <
(FMO) ¥
HI(-) H14(+)
@ o &
UssTing unwdaau %
<
(SIN) % \
>
*/)& =)
msfufmmmunsnlunsaivan - . o e o
R ANNIANNNA AT UREN AN INYD
NOANTIU H8(-) - —H13() (" \
AXT, PCW,
(PBQ)

299 1 nFaUkUIANNAAR L luN15IY

FUNAFIUNTIAY
H1: mslddedinueoulatiiavinanisuinlaenssreriruad
H2: aundafisenanalenaddvdnanisunlaeasseviaund
H3: usvingIunedruavinanisuIninenseviAuAR
Ha: nsfuinnuansalumsmugunginssuiidnsnameuinlnensweriauad
Hs: mslddedinueaulatiidvinanisuinlnensidonuianiag
He: anundaiazwanalenaddvnanisuanlaegnsiionuinning
H7: ussingIunedenuilavsnanisuIntnenswonuInNeIE
H8: nMssuianuansalunsmugunginssuiisnsnameuInlagnswoauInniag
HY: YiFuARLENSHanMUINtneRTINaANLINNANA
H10: viruaRiiBvEwansuInlnensssiaauianelaludin
H11: AAnaNAnatdnsnaneuinlaensewennuianelaludin
H12: Viruediidvnanisuanlnenssomiuduegimdsdninen
H13: maAnninaiiavswameuinlaeassdemnuiduegifdedaine

1da & a

= aa aa a ' [ a
H14: V’]’JWMWQ‘W@SLR]SLU“U’JWQJEW]ﬁWﬁVINU’Jﬂifﬂﬂfﬂiﬂ(ﬂ@ﬂ’ﬂllLlJUEJEJVW]L”ZN’i]G]’WIEﬂ

T

AsAluN15IY

n9dvadaiifunmsideidauiinm Tnslduuvasuasluninfususudeyanindnw
Usyawiimdsnulusmingndonadgihlsanelng suusidnuusznause duusdu nisld
dodsnueeulall Anundfiaznaialenia vssiagiunmsdsauuaznisiuinnmansalunisniuey
woAnssu FudsAunans viauaR adaninawazenuiianelaluiin wagfudsam amuduegi
Aidadninen fdwutunou il

1. Uszmnsildlunis@inw Ae dnd@nwissduuigynilumminerdesdgiasemelng
38 wiit wuadu 5 nguginia: Ald 5 una n1Anans 9 uks Saulnduns 5 wis Mmeawmile 8 ik uaz
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a

vastinAnyUSyansuminendesuigludsemelne: yunomoungRnIsumuuxusiaunum
fuvsAunasiuiruad amdnnioa uazanuiimelsludin
AAnzTusani@eanile 11 wiia (Suratthani Rajabhat University, 2024) nuie3iasgvioglusedu
YAAR IUIARIBENAIMUAMILLINGS 5 LYinvesn131dlines (Hair, Babin, Anderson, & Black, 2019)
Tnefinsndiwes 97 ¢ dosnsnguinetsegiaies 97x5-485 au n1stdendedne il
anmeuifuriieadideliannsadidmnmievesuszrnsld dufu Safeddnsidendaets
wuvliendeanuyrasdu lasldnsidendaegrswuulam il eliiiegnanszaremuaunad
AsuARuinAnY VTR Inendos i 5 nquniinialiuniian

2. dosilefililunsdnun Uszneudie 9 dau: (1) deyauszwinsmans (e a1y szaznan
nsnw 51816 Juasngaliu mauAniswasw Wudouvmela (2) mslédedse Usuldann
Armutcu, Ramadani, Zegiri and Dana (2024) (4 99) (3) Aundfazwatalena Usuldann Joshi
(2024) (4) ussViagIunsdamn USulda1n  Singh, Aiyub, Greig, Naidu, Sewak and Sharma (2023)
(5) M3TuiAuamnTanIuANngAnssu USuldann Yasir, Babar, Mehmood, Xie and Guo (2023)
(6) fimumai USuldann Al Reshaid, Tosun and Yanar Giirce (2024) (7) a3nu3aniara Ysuldain
Cachon-Rodriguez, Blanco-Gonzalez, Prado-Roman, and Fernandez-Portillo (2024) (8) A3y
WawelaluTin U5uldain Pan, Fu and Wang (2020) uag (9) mnuiduegiididaininer vsuldain
Srivastava, Rishi and Belwal (2024) Tngdaudl 3-9 fidarmaudiuas 5 99 fauusdnd 2-9 Tduns
Uszanauan 5 sz (lfiusnpeensde-iuseegnedy) wiagiuusimunaniasesdleiniflegudn
Tnsuiulimnguusuntdn@nu Uiy iesluuminerdesviguedne IngriiunisnsivdeununIm
puAsg Tannussadademandideng auiissainnisiesigiie 1duussaniuean
¥99ATOULIA LarAmATATInsduivguiiduduinedesioannsainlasiairdldegnegndes
vinlvidlalddnedosdefienumnzaniungusogn Inslasesledduriiunisnsiadeunmnsaids
o lnegnssnaad 5 v TéA7 10C 0.80-1.00 (K1t »0.5) uaznsraaeunNiiissndosa
nnaedld 40 g0 waztoyaai 575 yn wurdszAvsuearhues Cronbach >0.7 Tnedeya 40 yail
ANBEIENINN 0.879-0.996 Uardaya 575 ¥ HA108581IN9 0.849-0.986 LagA181UN1ITUUNTIETE
>0.3 Inedaya 40 yadlaegszning 0.531-0.979 wazdoya 575 yn fld1egseming 0.540-0.975 3
WU T

3. mafiusivsandeya iusuugeuauesulailagldunanyesy Google Forms antndnw
USyyn3vesuminendesivdglu 5 nqugiinia seninafousulnay 2567 faunsiau 2568
(2 \wiow) lnedsdsiuuuasuauludngudminenun1svenusuiienne1a1sddouretunay
wninends fn1saruaunisnevgidieiaddunisidigssuusiediuaves Google Form Lite
anulUsdlalumsdanistoya lisuteyaiiiunusinsdansesnimanysaluazaindofions
afifs1uau 575 au AsaUARUAMINEI§ETvAYiaUsEalng 91N Anetdeady 38 wis
Argn1sLUNguaslasEs I Ensaans 5 ngu fie nqusaulnduns 13.16%, nquaiAnans
23.68%, naunAwile 21.05%, nquaiangiueaniduuniie 28.95% waznauaiald 13.16% lag
fnundndiumusuumiinedsluuiasnguiiolflideyaiiiumunuresssrnatimunegs
Wgay
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a. meeideyauazaddnldlumsite susenmsnsanaeudgalauuunyiuuslagld
Mahalanobis Distance wudayaanlds 4 4adslddnoanainnisiiasiesd sudunisnsavaey
Aiissesdoyaslunsmnasdduasdeyaiivass sunasifidivun aneaeudennandoiu
Wenfunsuanuasuuuund anuduensiusvesnsnszans wasarmduiudiBadunsesenined
wUsBadulunumnsgiu ssvaeunmsamdunsmga wui lifdgmiandn demeldlsun
sPss lumstiaszyt antdurhmsiinsessiesduszneuidsdusulaonsaaouanunsadagiduay
ANuAsIF UG s unasiunsg I uazgaveldlunaaunislasaiaiennasuanuigiu
aosduillilusunsy Mplus msdinsest addifliuszneudesmannud fevar dudeauunasg
wazNIFATIElAaaNn1slATEsg

NAN13IIY

wamsmwaaummwm (Reliability) Wu1i1 NIULNUNTIAUA FD Ardulszansuearives
Cronbach ummu,m 0.7 Guui‘u i H wammsmaaummmamqaLszn (Convergent Val|d|ty) ‘W‘U’J’]
HunaeififIviun Ao mmaamwml,ﬂiﬂmuwaﬂmlm (Average Variance Extracted) flA16aue 0.5 ﬁuu
14 uaz Construct Reliability (CR) ffndaus 0.7 FulU (Hair et al, 2019) nadnEuanssmisad 1
wazn il 2

‘gﬂy{ SMUL fe—o419
ool SMUZ Je—o0361
7ol SMU3 Je—oas7
TR

SMUS_[+— 0458

FMO1 [a—042

FMO2 [+—0135

FMO3 [+—0211

FMO4_[+—0118

FMO5 [+—0.186

SIN1_|e—o0.167

SN2 |a—o041a

SIN3 |e—056

SING  |a—0627

SINS  |+—0320

PCB1 [e—0220

PCB2 [+—0250

PCB3 [+—0295

PCBY |+—06%

pces |+—0455

ATTL [e—0278

ATT2 [+ 0402

ATT3 e—0385

ATT4 fe— 0504

| arrs |e—os7s

AXT1 [*—0.107

AXT2 |e— 015

AXT3 |+— 0081

AXT4 |+— 0021

AXTS 0045

LST1 |=—o4a1

LsT2 |a—o0197

779w LST3 |—0393

0138 ==+1000 7 0393
| 07050
O5al LsTa Je—os03
o,
|

0706% LsTs [«—o05%

=N
]

o] PQW1 |*+—0400

e _PQW2_ |+—0457
o137

1,000 @ 0831 PQW3 |+—0310
0 70,
“ea poyg |e—o0369

79,

’

PQWS |[e—0366

X =044.023, df=413, ¥/dlf=10T5, p-value=0.141, RMSEA=0.011, CF1=0.998, TLI=0.997, SRMR=0039
Note:

** Indicates statistical significance level pvalue < .01 and tvalue > 2.576

nl' a ¢ I3 )
AT 2 NANITIATITNDIAUTENBULTIUTU
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a a

nslddednueaulall anundineznanalona wazeuluegiRddniveranmsldaunsalny
vasnAnuUsyaesumIne1desuiglulsemeling: YuuemguingRnssumUwHLRUNUIM
FUIAUNANNUTALAR AMUIRNAME wazauiawelaludiin

A19199 1 HaN1TIATIENANIES (Reliability) A1un5933g1Wn (Convergent Validity)

fauusuale (Latent Variables) a AVE CR

- mslidedsnuenulat (SMU) 0.849 0576 0845
- eundilazanalonia (FMO) 0.946 0.785 0.948
- UTINNFIUNN9EIAL (SIN) 0.855 0.584 0.873
- mMsfuimuanansatun1sauRungAnssy (PBC) 0.858 0.616 0.887
- iFuAR (ATT) 0.875 0.619 0.890
- anudaniiog (AXT) 0.986 0.936 0.987
- enuianelaludin (LST) 0.851 0.575 0.870
- euduegifdsdsiven (PCw) 0.895 0.620 0.891

NMINTIVABUAINATUTIWMUN (Discriminant Validity) laglgnsiussuliisusenineminiu
wUsUsuadediaiale (Average Variance Extracted: AVE) fudndudse ﬁméawﬁ’mﬁuémﬁﬁma
(Squared Correlation Coefficients: R’) muLnaudives Zhang, Zhao, B|an and Zhang (2024) miw
71A1 AVE °uaumamunﬁu&lmammammm R sywinasusudedufuiud susedu 9 mumslu
Tuna Wadlitouansliifiuiy mLLUﬁLerJquummiaaﬁmﬂmmLLﬂﬁUﬁauiumaquﬁummul,mimnﬂmw
AULUTUSIUTIS A UMILUTURIE U HaN1SATI9E8U WUIT A1 AVE GUENmuﬂmtzlmnmiuiumau
Arganiian B lunnnsdivosmaiuieudioy Sedudulddn fudsulswimuniinuautfvesaunss
Wesuundiiissne nanfe fudswludaziienuduendnuailazunnisaniuegisinau Tng
Tifianugdeuduunansemingiuds marnsiiUsouiiousswinen AVE uazen R Yiausld
Tusndanduiuslumsiad 2

A15199 2 LUYSNFURIARAEALWUSUTIUNENRLS (AVE) waradudssansandunuseninasaes

AnduUsEAvS s g s esenanafauUsues
SMU FMO SJN PCB ATT AXT LST PCW

AVE  @auusuels

0.576 SMU 1.000

0.785 FMO 0.076  1.000

0.584 SIN 0.097 0.147  1.000

0.616 PCB 0.002 0.018 0.001 1.000

0.619 ATT 0.120 0.002 0.109 0.068 1.000

0.936 AXT 0.036 0.130 0.044 0.020 0.001 1.000

0.575 LST 0.037 0.017 0.060 0.060 0.220 0.014 1.000
0.620 PCW 0.044 0.010 0.070 0.084 0.253 0.019 0557 1.000

Han15398 WUl Jreunvuasunudlngedlunqungunianans (20.70%) Wuwaneds
(78.43%) \JunAnwduln 1 (66.43%) dduatvayuangunasesdeifieuoanin 10,000 U
9 U
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(78.26%) M auninlnui e iPhone (54.61%) szeziianiia saunsalnluaunsyiad suaunsaluy
w3esll 1t 3 9 (55.65%) uaziiengnds 19.65 7
AreukuuasuaudnmuAaiuiefulsnsiuianuaiusalunisaiunung Ainssu (PBO)
(X=3.82, 5.0.=0.870) aglusziugs mslidedenusaulat (SMU) (X=3.293, $.0.=0.788), Virund
(ATT) (X=3.318, 5.0.0.757), muianelaludin (LST) (X=3.103, 5.0.=0.794), arudueyiif
Fe3nine (PCW) (X=3.23, 5.0.=0.855), Arwindifisewatalonta (FMO) (X=2.71, S.D.=1.239) uax
UsTiRgIunedann (SIN) (X=2.74, S.0.=0.875) agluszauuiunais diuanuinniea (AXT)
(X=1.93, 5.0.=1.213) aglusedus
nan1siezilunaauntslasEdeiuiuUsdLansumnzate senBufudeya
FeUsydneg safiuanslaesudnnumnizaufivngauiansUsens: arlaauais=457.061 (df=422,
P=0.116), AlAduAIS dUNNT = 1.083, RMSEA=0.012, CFI=0.998, TLI=0.997 k& SRMR=0.048
n1sAANA1YdAuned nudlunaiinuaeanaesiuteyaidwszdnyluseduauin lng
A1 P-value vaslaauasfiunnngt 0.05 (P=0. 116) 131 miﬂaumaamwm (X?/df=1. 083) W1N
2 wansdienIuNefifE o m RMSEA=0.012 #i1n3unauat (<0.05) Usddlsnmunanniad suves
M5UTEAAAT ANLIN YauzTi AN CFI=0.998 way TLI=0.997 g9n31 0.95 Lansfianumnedids
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Abstract

This study aims to synthesize the concepts of consumers’ utilitarian and hedonic
motivations for purchasing local fabrics by integrating motivation theories and purchasing
behaviors into the context of culturally valuable products. The analysis of motivations is divided
into two main dimensions: utilitarian motivations and hedonic motivations. Utilitarian
motivations consist of functional utility motivations and goal-oriented motivations with reasons
and confidence, which were the main factors influencing consumers’ decision to purchase local
fabrics. Hedonic motivations consist of inspiration from happiness factors expressed in the form
of being a conservationist, enjoyment from stories and cultural connections, and social identity
expression. From the synthesis of concepts, the author presents a conceptual model that
illustrates the interaction between utilitarian and hedonic motivations in the decision-making
process of purchasing local fabrics, which is a complex process influenced by several types of

motivations that work together systematically.
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Abstract

The purposes of this research were to study the significance of cultural dimensions,
planned entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention among
undergraduate business management students; and examine the consistency of the structural
equation model of entrepreneurial intention and propose strategies to foster entrepreneurial
intention among the students. As a mixed-methods approach, combining both quantitative and
qualitative research methodologies, the participants of the quantitative study consisted of 400
undergraduate business management students in Chiang Mai selected by using simple random
sampling, and the data were collected by using a questionnaire. The data were analyzed using
structural equation modeling (SEM). The qualitative research was conducted in a focus group
discussion with a target group of 10 people by using purposive sampling.

The findings indicated that the participants thought that the most important factors were
entrepreneurial  intention, planned entrepreneurial  behavior, cultural dimensions, and
entrepreneurial motivation, respectively. It was also found that the structural equation model was
consistent with empirical data ()(2:0.734, df=1, xz/df=0.734, P-value=0.392, GFI=0.999, CFI=1.000,
RMSEA=0.000, RMR=0.003). The study revealed that planned entrepreneurial behavior had the
greatest overall influence on entrepreneurial intention, followed by cultural dimensions and
entrepreneurial motivation, all of which were statistically significant at the 0.05 level. In addition, the

findings from the quantitative study were consistent with those from the qualitative investigation. In

S
Corresponding Author: Pichaphob.pla@gmail.com

a v

i 9] 9 a [ oA s 9 ¢
NunsSuseInm angudiviinsssdnnsansive (TC) eglunduil 1 avuywemansuasdsmmans



particular, the qualitative evidence highlighted that cultural dimensions play a significant role in
shaping entrepreneurial intention-especially in contexts where businesses are closely tied to local
traditions and culture, such as family enterprises, cultural tourism, and handicraft production. Three
key strategies were proposed for fostering entrepreneurial intention: cultivating a culture that values
independent thinking and business ownership, developing positive attitudes towards
entrepreneurship, and enhancing motivation to encourage readiness for entrepreneurial ventures.
This study serves as a crucial foundation for driving a modern economy powered by innovation and
creativity, fostering a society of opportunities where individuals can establish and sustain their own
businesses.

Keywords: National Culture, Planned Behaviors, Entrepreneurial Motivation, Entrepreneurial

Intention
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Introduction

Thailand's 13" National Economic and Social Development Plan (2023-2027) emphasizes
the restructuring of the production and service sectors toward an innovation-driven economy.
This initiative aims to enhance the competitiveness of key industries by aligning them with
technological advancements and contemporary societal needs while ensuring environmental
sustainability. Furthermore, the plan seeks to integrate local economies into broader value chains
and foster human capital development for the modern world. The strategy involves equipping
Thai citizens with essential knowledge, behavioral competencies, and socially desirable attributes
to meet labor market demands while strengthening social security systems to promote economic
stability. Additionally, the plan aspires to create a society characterized by equal opportunities
and faimess by reducing disparities in regional development and business competitiveness while
supporting vulnerable and disadvantaged groups in achieving upward economic and social
mobility. The transition toward sustainability is a key objective of this development framework
(Cffice of the National Economic and Social Development Council, 2022).

At present, the promotion and support of small and medium-sized enterprises (SMEs)
have become a crucial focus for governments worldwide, including Thailand. According to
Thailand’s Fourth SME Promotion Plan (2017-2021), SMEs serve as fundamental drivers of
economic growth and national development. However, these enterprises face challenges in
accessing financial resources, necessitating governmental support in line with the official
implementation of the Thailand 4.0 policy in 2016 (National Innovation Agency, 2016). This
initiative has stimulated the emergence of startups, which play a vital role in driving Thailand’s
economy. The significance of entrepreneurship is further underscored by labor market dynamics,
particularly among university graduates. In 2019, the number of undergraduate degree holders
in Thailand was projected to reach 447,532 (Department of Employment, 2018), yet employment
opportunities in both the public and private sectors have declined noticeably. Consequently,
entrepreneurship has become an increasingly viable career path. Understanding the
characteristics that contribute to students’ preparedness for entrepreneurship is therefore
essential, as these attributes have direct implications for national economic development
(Mathuros & Chansom, 2020). This perspective aligns with the work of Malluang and Ruangchan
(2021), who highlight the emphasis placed on grassroots economic development in Thailand’s
current economic and social policies, particularly in strengthening community enterprises and
SMEs to ensure long-term economic sustainability at the local level.

In an era of rapid economic and societal transformation, universities must prioritize preparing
students to become the next generation of entrepreneurs. Fostering an entrepreneurial mindset
among students not only equips them with the necessary skills and knowledge but also prepares
them to navigate the challenges of an increasingly competitive business environment. It is imperative

that universities integrate entrepreneurship-focused curricula that encompass business planning,
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marketing, and management. Studies indicate that well-designed entrepreneurship programs can
effectively prepare students to establish their own ventures. Additionally, universities should cultivate
an environment conducive to creativity and innovation through business incubation programs,
mentorship opportunities, and access to funding sources. These elements can bolster students’
confidence and motivation to embark on entrepreneurial endeavors. By fostering an entrepreneurial
ecosystem within universities, graduates will be better positioned to become visionary leaders,
innovative thinkers, and globally competitive business professionals (Pinijphuwadon, 2018)

A review of both domestic and intemational literature reveals that research has extensively
examined the psychological and social factors influencing entrepreneurial intentions among
undergraduate students (Agolla, Monametsi, & Phera, 2019; Debarliev, Janeska-liev, Bozhinovsk, &
llieva, 2015; Tassawa, 2019) and graduate students (Lee-Ross, 2017; Pau, Nizam, & Arasaratnam, 2018).
Many of these studies apply Ajzen’s (1991) Theory of Planned Behavior to investigate the
determinants of entrepreneurial intent. The findings suggest that psychological and social influences
from individuals and their surrounding environment play a significant role in shaping entrepreneurial
intentions. However, beyond Ajzen’s (1991) psychological and social factors, some studies have
identified cultural traits as key determinants of entrepreneurial success (Karasai, Poolcharoen, &
Jamroman, 2012; Gurol & Atsan, 2006; Krauss, Frese, Friedrich, & Unger, 2005). Given this, the present
study seeks to integrate variables from both the Theory of Planned Behavior and entrepreneurial
characteristics to examine their influence on students' entrepreneurial intentions. The insights derived
from this research will contribute to enhancing the competencies of graduates, ensuring their
alignment with societal and industrial needs. By equipping students with the ability to operate
effectively in competitive global markets, they will become key drivers of economic and social
progress (Prommi & Naksai, 2020)

This study aims to provide a deeper understanding of how various cultural dimensions
influence the attitudes and behaviors of business students in Chiang Mai universities regarding their
entrepreneurial intentions. Specifically, it will explore the role of planned behavior and
entrepreneurial motivation in shaping students' aspirations to become entrepreneurs. By analyzing
the factors contributing to entrepreneurial intent, the study will offer valuable insights into the
process of fostering an entrepreneurial mindset among students. These findings will not only
support efforts to develop entrepreneurial skills among graduates but will also contribute to

strengthening business operations that benefit society as a whole.

Research Objectives
1. To examine the significance of cultural dimensions, planned entrepreneurial behavior,
entrepreneurial motivation, and entrepreneurial intention among business administration

students in Chiang Mai province.
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2. To assess the alignment with the structural equation model of entrepreneurial intention
among business administration students in Chiang Mai province.

3. To propose strategies for fostering entrepreneurial intention among business administration
students in Chiang Mai province.

These objectives aim to explore the relationships between cultural dimensions,
planned entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention,

and to develop strategies to enhance entrepreneurial intention among students in Chiang Mai.

Scope of research

Content scope: The study focuses on three latent internal variables: cultural dimensions,
planned entrepreneurial behavior, and entrepreneurial motivation. Additionally, there is one
latent external variable: entrepreneurial intention.

Population and sample: The target population consists of final-year undergraduate
business students from five universities in Chiang Mai Province, totaling 2,052 individuals. For
the quantitative research component, a sample of 400 final-year undergraduate business
students was selected. This sample size was determined based on recommended standards
for a robust sample (Tabachnick & Fidell, 2007, Comrey & Lee, 1992). For the qualitative
research, purposive sampling was used to select two student representatives from each
university, totaling 10 participants.

Geographical scope: The research was conducted at five higher education institutions in
Chiang Mai Province: Chiang Mai University, Maejo University, Payap University, Rajamangala
University of Technology Lanna Chiang Mai, and one additional university in the region.

Time frame: The study was carried out between June and December 2024.

Expected benefits from the research

The findings of this research provide valuable insights into the process of developing
entrepreneurial intention among university students. The key contributions can be summarized
as follows:

1. Understanding the formation of entrepreneurial intention. This study sheds light on how
entrepreneurial intention is formed among students by revealing the influence of planned behavior,
motivation, and cultural dimensions on their thoughts and decision-making processes.

2. Practical application for curriculum and policy design. The knowledge gained from
this research can be applied to the development of curricula and policies aimed at fostering
new generations of entrepreneurs. By addressing key factors such as mindset, attitude, and
genuine potential, educational institutions and policymakers can better prepare students for

entrepreneurial success.
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3. Foundation for Innovation-Driven Economic Development. The research serves as a
crucial foundation for driving a modern economy powered by innovation and creativity. It
highlights the importance of nurturing entrepreneurial qualities in students to create a society
of opportunity, where everyone has the potential to become a confident and sustainable
business owner.

This study not only advances theoretical understanding but also offers practical suidance for

empowering future entrepreneurs and building a resilient, opportunity-rich society.

Literature Review

This study undertakes a comprehensive review of relevant literature, theories, and prior
research, both domestic and international. The literature review has identified significant
relationships between factors influencing entrepreneurial intention among business administration
students, particularly in relation to cultural dimensions, planned behavior, and entrepreneurial
motivation. The findings from the literature review provide insights into the key factors involved,
which are explained in detail as follows:

National culture or cultural dimensions, as conceptualized by Hofstede, refer to the
collective patterns of thinking acquired by individuals through their social environment, which
differ across groups. The most widely recognized and accepted study on the impact of culture
on workplace values is Hofstede’s national culture study (Hofstede & Hofstede, 2005). As a
psychologist working at IBM, Hofstede gathered data on values and attitudes from more than
116,000 employees across 50 countries between 1967 and 1973. This extensive data allowed
him to compare national cultures and categorize them based on key dimensions, including
power distance, individualism versus collectivism, masculinity versus femininity, uncertainty
avoidance, long-term versus short-term orientation, and self-restraint.

In Thailand, the study by Muangsan (2019) highlighted the significant role that cultural
dimensions play in shaping business management decisions and behavior. The research clearly
demonstrated a strong connection between cultural factors and planned entrepreneurial behavior.
Muangsaen examined six key cultural dimensions that influence business management in the Thai
context: emotional expressiveness, long-term orientation, uncertainty avoidance, gender role
orientation, individualism versus collectivism, and power distance. Each of these dimensions was
found to significantly impact managerial styles and business decision-making. Moreover, cultural
dimensions were shown to influence entrepreneurial motivation, emphasizing the importance of
values and beliefs in shaping students’ drive to pursue entrepreneurship. It was pointed out that
fostering cultural values within educational institutions could help enhance students’ entrepreneurial
motivation and intention (Yothongyoth & Sukmuangma 2016). In addition, cultural values such as

an emphasis on personal achievement, self-confidence, and risk acceptance were found to have a
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statistically significant positive relationship with entrepreneurial intention. The findings suggest that
individuals who value success, believe in their capabilities, and are willing to face uncertainty are more
likely to commit to starting their own business. This demonstrates the influence of cultural dimensions
on the intention to become an entrepreneur (Detnakarin, Yincharoen, & Arayayan, 2023)

Planned Behavior

Planned behavior refers to behavior that results from intentional decision-making and
prior planning. This behavior is influenced by three key factors: attitudes toward the behavior,
social norms, and perceived behavioral control. These factors help predict whether an
individual will decide to engage in a particular behavior (Ajzen, 1991). The concept can be
further broken down into components such as attitude toward entrepreneurship, social norms
influencing entrepreneurship, subjective norms affecting entrepreneurship, and perceived
behavioral control.

Enhancing individuals’ belief in their own capabilities, fostering a positive mindset
toward entrepreneurship, and providing support from both family and the business
environment are crucial mechanisms that effectively stimulate motivation and entrepreneurial
intention. Based on a review of the literature, planned behavior plays a significant role in
shaping entrepreneurial motivation. This includes perceived behavioral control (PBC), attitudes
toward entrepreneurship (ATTB), and external motivators such as family encouragement and
market opportunities. Elements like self-efficacy, advance planning, and consistent behavioral
patterns were found to be strongly linked to entrepreneurial motivation (Khamyan, 2023).

In addition, having a structured business plan and clear behavioral direction helps
reinforce entrepreneurial intention among students. According to the Theory of Planned
Behavior, several components influence this intention:

1. Attitude toward entrepreneurship: Individuals who view entrepreneurship positively
are more likely to aspire to run their own business in the future. This is because attitude plays
a key role in shaping one’s drive to pursue opportunities and turn aspirations into reality.

2. Subjective norms or influence of reference groups: A person’s entrepreneurial
mindset and intentions can be shaped by personal experiences or by observing others. Social
influences, including guidance and encouragement from those around them, also play a part
(Prommi & Naksai, 2020).

In this study, the researcher aims to investigate whether planned behavior influences
entrepreneurial motivation and intention among business administration students, in line with
the principles of the Theory of Planned Behavior.

Entrepreneurial Motivation

Entrepreneurial motivation refers to internal and external driving forces that stimulate
an individual’s desire to start or run a business. These motivations may stem from personal

factors such as the need for achievement and independence or environmental factors such
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as business opportunities and economic pressures (McClelland, 1961). Key components
include the need for achievement, belief in control factors, risk-taking propensity, tolerance
for uncertainty, self-confidence, and self-efficacy.

In Thailand, numerous scholars have examined the relationship between entrepreneurial
motivation and the intention to start a business. Their findings consistently highlight motivation as a
key driver that shapes individuals’ intentions to pursue entrepreneurial paths. In particular, intrinsic
motivation-such as the desire for achievement-and extrinsic motivation-such as support from family
and society-are both significant factors. Several studies focusing on students’ entrepreneurial
intentions have found that both internal and extemal motivations exert a direct influence on their
willingness to engage in entrepreneurship. Among the influential factors identified are perceived self-
efficacy, the level of entrepreneurial motivation, and support from family members and educational
institutions (Duangchan, Sa-ard, Somnil, Rodsapai, Nuimai, Komkhamhaeng, & Ritthisom, 2021). This
study seeks to examine whether entrepreneurial motivation plays a significant role in shaping the
entrepreneurial intentions of students enrolled in business administration programs.

Entrepreneurial Intention

Entrepreneurial intention refers to a mental state characterized by the desire and
commitment to initiate and run one’s own business. This intention often emerges from an
individual’s beliefs and attitudes toward entrepreneurship and plays a direct role in shaping
behavior and actions. Personal factors such as skills, capabilities, and time availability also
contribute significantly to strengthening this intention (Ajzen, 1991; Shapero & Sokol, 1982).

Individuals who possess strong entrepreneurial intentions typically exhibit traits such as
a willingness to take risks, creative thinking, and effective collaboration with others. Courage
to act and an acceptance of uncertainty are crucial in motivating entrepreneurs to embark on
their business ventures, even in the face of obstacles and unpredictability (Ajzen, 1991).
Moreover, strategic planning and consistent behavioral patterns help build confidence and
preparedness to tackle challenges encountered during the entrepreneurial journey.

Research indicates that perceived behavioral control and attitude toward entrepreneurship,
along with external motivators such as family support and market opportunities, significantly
influence one’s motivation and intention to pursue entrepreneurship (Khamyan, 2023). Therefore,
entrepreneurial intention is not merely an abstract idea or aspiration-it represents a complex
psychological process shaped by multiple interrelated elements that foster real entrepreneurial
behavior.

This study integrates various factors influencing entrepreneurial intention among
students in business administration programs. It emphasizes three key dimensions: cultural
context, the Theory of Planned Behavior (TPB), and entrepreneurial motivation. The aim is to

systematically assess the influence of these components on entrepreneurial intention.
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This integrated approach is crucial, as cultural dimensions reflect underlying values, social
attitudes, and norms that shape students’ perceptions and behaviors. At the same time, the TPB
framework - comprising attitudes toward behavior, perceived social norms, and perceived control
- provides a structured model to understand how individuals form intentions and make decisions
about starting a business. Entrepreneurial motivation acts as an intermnal driving force, reinforcing

determination and effort in the pursuit of entrepreneurial goals.

Research framework

The literature review underscores the significance of cultural dimensions as a key driver
influencing business administration students in Chiang Mai to develop entrepreneurial intentions.
Cultural dimensions act as catalysts, fostering planned entrepreneurial behavior and enhancing
entrepreneurial motivation, ultimately leading to entrepreneurial intention. These findings

contribute to the development of a conceptual research framework, as illustrated in Figure 1.

Planned Entrepreneurial

Behavior H5
H1
Ha
cultural H3 entrepreneurial
dimensions i intention
Ho entrepreneurial H6
motivation

Figure 1 Conceptual Framework of the Factors Influencing Entrepreneurial Intentions among
Business Administration Students in Chiang Mai Province
Hypothesis
H1: Cultural dimensions have a direct influence on planned entrepreneurial behavior.
H2: Cultural dimensions have a direct influence on entrepreneurial motivation.
H3: Cultural dimensions have a direct influence on entrepreneurial intention.
Hd: Planned entrepreneurial behavior has a direct influence on entrepreneurial motivation.
H5: Planned entrepreneurial behavior has a direct influence on entrepreneurial intention.
H6: Entrepreneurial motivation has a direct influence on entrepreneurial intention.
These hypotheses aim to explore the relationships between cultural dimensions, planned
entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention. Understanding
these relationships is crucial for developing strategies to foster entrepreneurship in various cultural
contexts.
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Research method

This study employs a mixed methods approach, beginning with quantitative research to
test the proposed hypotheses. Following this, qualitative methods are used - specifically, focus
group discussions-to further validate the initial findings. The results from both approaches are
then compared and integrated to identify effective strategies for fostering entrepreneurial
intention among business administration students in Chiang Mai Province.

Population and sample

The population for this study comprises final-year undergraduate students from the
Faculty of Business Administration at five universities in Chiang Mai province, totaling 2,052
students.

The quantitative research sample consists of 400 final-year undergraduate students
from these universities, selected using simple random sampling. The distribution across the
universities is as follows:

1. Chiang Mai University: 67 students

2. Maejo University: 112 students

3. Payap University: 18 students

4. Chiang Mai Rajabhat University: 99 students

5. Rajamangala University of Technology Lanna Chiang Mai: 104 students

This sample size aligns with recommendations from Tabachnick and Fidell (2007), who
suggest a minimum of 50 plus 8 times the number of predictors for multivariate analyses. For
the qualitative research, two representatives from each university's Faculty of Business
Administration are selected, totaling 10 participants. These participants are chosen through
purposive sampling to provide in-depth insights into the research topic. This sampling strategy
ensures a comprehensive representation of the target population, facilitating a robust analysis
of the research questions.

Research Instruments

Quantitative Research Instrument

The quantitative research instrument used in this study was a questionnaire, developed
based on a review of relevant literature. It focused on three latent internal variables: cultural
dimensions, planned entrepreneurial behavior, and entrepreneurial motivation. Additionally,
there was one latent external variable-entrepreneurial intention. The questionnaire was
divided into six sections. Section 1 gathered general demographic information. Section 2
addressed cultural dimensions. Section 3 focused on planned behavioral factors. Section 4
explored entrepreneurial motivation. Section 5 measured entrepreneurial intention. Finally,
section 6 provided space for additional suggestions or comments. To ensure its quality, the

questionnaire was evaluated by a panel of five experts for construct validity, content validity,
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and clarity of language. The Index of Item-Objective Congruence (I0C) ranged from 0.60 to
1.00, which is above the minimum acceptable threshold of 0.50, as suggested by Rovinelli and
Hambleton (1977). A five-point Likert rating scale was employed, and a pilot test was
conducted with 30 participants who were not part of the main sample. The aim was to assess
the tool’s precision and reliability. Cronbach’s alpha coefficients were calculated as follows:
0.863 for cultural dimensions, 0.895 for planned behavior, 0.881 for entrepreneurial motivation,
and 0.802 for entrepreneurial intention. The overall reliability of the questionnaire was 0.928,
exceeding the acceptable standard of 0.700 recommended by Nunnally and Bernstein (1994).
Qualitative Research Instrument

The qualitative research instrument is a focus group discussion guide, developed based
on factors identified from the literature review and quantitative research findings. The guide
was reviewed for data accuracy and completeness to ensure it would lead to descriptive and
analytical conclusions. Data triangulation was employed to verify the consistency of the
information obtained, and the results indicated no discrepancies. This comprehensive
approach to instrument development and validation ensures the reliability and validity of the
research findings.

Data Collection

The researcher collected data from a sample of 400 individuals between June 2023 and
May 2024. All 400 retumed questionnaires were thoroughly examined and selected for statistical
analysis, representing 100% of the responses. Subsequently, qualitative data were gathered
from 10 representatives of final-year Business Administration students across all five universities
in Chiang Mai province through focus group discussions.

Data Analysis

1. Descriptive Statistics: Descriptive statistics were used to analyze the characteristics
of the sample group and the significance levels of factors related to cultural dimensions, planned
entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention. The analysis
included frequency distribution, percentage, mean, and standard deviation.

2. Confirmatory Factor Analysis (CFA): Utilized to examine the relationships between
observed variables and latent variables. Following this, inferential statistics were applied to
analyze the structural equation model, testing the research hypotheses and assessing direct and
indirect influences among variables.

3. Qualitative Data Analysis: Conducted through content analysis of transcribed focus
group discussions. The data were organized into categories to summarize and interpret findings,
linking them to previously obtained quantitative results

This comprehensive approach ensures a robust analysis of the research questions,
integrating both quantitative and qualitative data to provide a nuanced understanding of the

study's objectives.
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Research results

The research collected data from 400 business administration students at universities
located in Chiang Mai Province. The general data analysis revealed that the majority of students
were female (60.5%) and aged between 20 and 22 years old (77.3%). Most students were in
their fourth year (36.3%) and were primarily studying business management (59.3%). Regarding
family background, most students (59.5%) came from families not engaged in business, while
the majority of their parents worked in private businesses (42.5%). Family income for most
students was between 20,001 and 40,000 baht per month (72.5%). Additionally, most students
originated from the northern region of Thailand (88.5%). This information provides a foundation
for planning educational development, designing strategies to support local businesses, and
enhancing students’ skills to align with labor market demands.

Analysis of the Importance Level of Related Factors

The study analyzed the mean and standard deviation of the following factors: cultural
dimensions, planned entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial
intention. The results are presented in Table 1.

The study’s findings on the importance levels of related factors, based on the analysis
of mean values and standard deviations for cultural dimensions, planned behavior toward
entrepreneurship, entrepreneurial motivation, and entrepreneurial intention, are as follows:
The cultural dimension showed a mean of 4.10 and a standard deviation of 0.56, indicating a
high level of importance. This suggests that students place significant value on social norms,
beliefs, and values that influence their decision to become entrepreneurs. Planned behavior
toward entrepreneurship had a mean of 4.13 with a standard deviation of 0.54, also at a high
level, reflecting that students actively plan and prepare for starting a business. Entrepreneurial
motivation scored a mean of 4.16 and a standard deviation of 0.53, especially driven by
internal motivators such as the desire for success and challenges. Entrepreneurial intention
showed the highest mean at 4.19 with a standard deviation of 0.55, highlighting the strong
potential and readiness of students to pursue entrepreneurship. Detailed results are presented
in Table 1.

Table 1 Analysis of Mean and Standard Deviation of Cultural Dimensions, Planned

Entrepreneurial Behavior, Entrepreneurial Motivation, and Entrepreneurial Intention

Factor Component X (s.D.) Interpretation
- Cultural Dimensions 3.65 0.39 High
- Planned Entrepreneurial Behavior 3.79 0.57 High
- Entrepreneurial Motivation 3.61 0.50 High
- Entrepreneurial Intention 3.87 0.78 High
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Table 1 (continued).

Factor Component X (s.D.) Interpretation
- Cultural Dimensions 3.65 0.39 High
Overall 3.73 0.40 High

Results of Model Fit with Empirical Data

The assessment of how well the model fits the empirical data, based on established
criteria, revealed the following: The chi-square statistic (X2) ratio was 0.734, with a p-value of
0.392 and degrees of freedom (df) equal to 1, indicating the chi-square value was not
statistically significant. The X2/df ratio was 0.734, which is below the threshold of 2. The
Goodness-of-Fit Index (GFI) was 0.999, exceeding the recommended value of 0.90. The
Comparative Fit Index (CFl) was 1.000, also above 0.90. The Root Mean Square Error of
Approximation (RMSEA) was 0.000, lower than the acceptable level of 0.05. The Root Mean
Square Residual (RMR) was 0.003, again below 0.05. All these values meet the criteria set by
Tabachnick and Fidell (2007). In summary, the model explaining factors that encourage
entrepreneurial intention among business students shows an acceptable fit with the

theoretical model. Details are shown in Table 2. (continued).

Table 2 Model Fit Indices for the Entrepreneurial Intention Enhancement Factors Model
X df X’/df p-Value GFI CFl RMSEA RMR imply
734 1 734 392 999 1.000  .000 .003  Accepted

Testing of Causal Factors The analysis of the model identifying factors that promote
entrepreneurial intention among business students in Chiang Mai Province yielded the results

! 19
Behavior
50
43
/ \ .

Culture A Intention

28 31
A
Motivation
i 39

Chi-square=.734, df=1, CMIN/DF=.734, p=.392, CFI=1.000,
GFI1=.999, NFI=.998, RMSEA=.000, RMR=.003

shown in Figure 2 and Table 3 as follows.

Figure 2 The analysis of the structural equation model for factors promoting entrepreneurial
intention among Business Administration students in Chiang Mai Province After Model
Adjustment (Over-identified Model)
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Table 3 Path Coefficients and Hypothesis Testing Results for the Model of Factors

Promoting Entrepreneurial Intention among Business Students in Chiang Mai

Province
Research Hypotheses Path T-value Std. Conclusion
Coefficient Error

H1: Cultural dimensions have a direct 0.433** 8.576 0.072 Accepted
influence on planned entrepreneurial
behavior
H2: Cultural dimensions have a direct 0.283** 5.831 0.062 Accepted
influence on entrepreneurial motivation
H3: Cultural dimensions have a direct -0.039 -0.857 0.089  Not accepted
influence on entrepreneurial intention
Hd: Planned entrepreneurial behavior 0.447** 9.208 0.043 Accepted

has a direct influence on entrepreneurial

motivation

H5: Planned entrepreneurial behavior has 0.499** 10.578 0.065 Accepted
a direct influence on entrepreneurial

intention

H6: Entrepreneurial motivation has a 0.308** 6.519 0.074 Accepted
direct influence on entrepreneurial

intention

** Indicates statistical significance at the 0.010 level

Based on Figure 2 and Table 3, the cultural dimension has a direct impact on planned
entrepreneurial behavior (B:O.433, t=8.576, p<0.010), supporting Hypothesis 1. It also directly
influences entrepreneurial motivation (8:0.283, t=5.831, p<0.010), supporting Hypothesis
2. However, the cultural dimension does not have a direct effect on entrepreneurial intention
(B:—0.039, t=-0.857, p=0.391), leading to the rejection of Hypothesis 3. Planned entrepreneurial
behavior directly affects entrepreneurial motivation (B:O.447, t=9.208, p<0.010), supporting
Hypothesis 4, as well as entrepreneurial intention ([3:0.499, t=10.578, p<0.010), supporting
Hypothesis 5. Lastly, entrepreneurial motivation directly influences entrepreneurial intention
(B:O.308, t=6.519, p<0.010), supporting Hypothesis 6.

Calculation of Influences

The results of calculating direct effects (DE), indirect effects (IE), and total effects (TE)
revealed that the cultural dimension has a direct influence on planned entrepreneurial behavior

with a DE value of 0.433. The cultural dimension also influences entrepreneurial motivation both
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directly and indirectly, with DE=0.283 and IE=0.193, resulting in a total effect (TE) of 0.476. For
entrepreneurial intention, the cultural dimension affects it only indirectly (IE=0.363), indicating that
culture impacts intention through other factors. Regarding the relationship between planned
behavior and motivation, planned behavior directly affects entrepreneurial motivation (DE=0.447),
suggesting that systematic planning can directly stimulate motivation. In terms of entrepreneurial
intention, planned behavior has both direct and indirect effects, with DE=0.499 and [E=0.138,
yielding the highest total effect (TE=0.637) among all results. This highlights the significant role of
well-structured planned behavior in clearly shaping entrepreneurial intention. Additionally,
entrepreneurial motivation directly impacts intention (DE=0.308), reflecting the crucial role

motivation plays in driving entrepreneurial intention. Further details are presented in Table 4.

Table 4 presents the direct effects (DE), indirect effects (IE), and total effects (TE) of
various factors influencing entrepreneurial intentions among business
administration students.

Result
Dependent Variable Independent Variable
DE IE TE
Entrepreneurial Behavior Cultural Dimension 0.433 0.000 0.433
Entrepreneurial Motivation  Cultural Dimension 0.283 0.193 0.476
Entrepreneurial Intention Cultural Dimension 0.000 0.363 0.363
Entrepreneurial Motivation  Entrepreneurial Behavior 0.447 0.000 0.447
Entrepreneurial Intention Entrepreneurial Behavior 0.499 0.138 0.637
Entrepreneurial Intention Entrepreneurial Motivation 0.308 0.000 0.308

Qualitative Research Findings

The group discussions conducted in the qualitative study supported the notion that
cultural dimensions play a significant role, although the degree of influence varies depending
on the type of business. For businesses focused on local markets, culture has a direct impact
on planned entrepreneurial behavior. In contrast, for businesses relying on innovation or
technology, cultural influence may be indirect and used as a tool to create brand identity.
Therefore, successful entrepreneurship in Chiang Mai requires a blend of leveraging local
culture while adapting to new technologies and trends, ensuring sustainability and
competitiveness in today’s market. This supports Hypothesis 1.

The cultural dimension directly influences entrepreneurial motivation, especially in
businesses related to local culture or emphasizing cultural identity, such as OTOP (One
Tambon One Product) and cultural tourism. Successful entrepreneurs in Chiang Mai need to

integrate culture with innovation and technological advancement. Maintaining a balance
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between cultural preservation and modernization helps create distinctive and sustainable
businesses over the long term, supporting Hypothesis 2.

The cultural dimension also has a direct influence on entrepreneurial intention,

particularly in cases involving local or cultural businesses like family enterprises, cultural
tourism, or handicrafts. However, entrepreneurial intention is not driven by culture alone; other
factors such as personal motivation, business opportunities, and the ability to adapt to
technology are equally important. Modern entrepreneurship demands a fusion of culture and
innovation, thus supporting Hypothesis 3.
Planned behavior directly influences entrepreneurial motivation. Careful planning helps
reduce risks and increase confidence, making entrepreneurs feel prepared and clear about
their business direction. Planning also enables effective management of problems and
uncertainties, sustaining motivation over time. Entrepreneurs must be flexible and ready to
adapt to maintain their drive, thus supporting Hypothesis 4.

Planned behavior also directly affects entrepreneurial intention. Having a clear plan
reduces risks, boosts confidence, and helps entrepreneurs see a clear path to success.
Furthermore, planning equips entrepreneurs to handle challenges effectively, maintaining their
commitment to continue their ventures, supporting Hypothesis 5.

Entrepreneurial motivation directly impacts entrepreneurial intention. Motivation arising
from the desire to succeed and create value for the community is crucial in driving intention.
Additionally, motivation helps to reduce fear and uncertainty when starting a business, increasing
determination and commitment, thus supporting Hypothesis 6.

From these findings, strategies to build entrepreneurial intention include: 1) fostering a
culture that values independent thinking and business ownership, 2) cultivating a positive
attitude toward entrepreneurship, and 3) creating motivating factors that encourage readiness
and intention to become entrepreneurs.

A comparison between the hypothesis testing results from quantitative and qualitative

research is presented in detail in Table 5.
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Table 5 Comparison of Quantitative and Qualitative Research Findings on National Culture,
Planned Behavior, and Motivation Influencing Entrepreneurial Intention among Business

Students in Chiang Mai

Research Hypotheses Research Results

Quantitative  Quanlitative

H1: Cultural dimensions have a direct influence on Accepted Accepted
planned entrepreneurial behavior

H2: Cultural dimensions have a direct influence on Accepted Accepted
entrepreneurial motivation

H3: Cultural dimensions have a direct influence on Not Accepted Accepted
entrepreneurial intention

Hd: Planned entrepreneurial behavior has a direct Accepted Accepted
influence on entrepreneurial motivation

H5: Planned entrepreneurial behavior has a direct influence Accepted Accepted
on entrepreneurial intention

H6: Entrepreneurial motivation has a direct influence on Accepted Accepted

entrepreneurial intention

Discussion

The study examined the significance levels of the factors: cultural dimensions, planned
behavior, entrepreneurial motivation, and entrepreneurial intention. The study found that
factors influencing the entrepreneurial intention of business administration students in Chiang
Mai include cultural dimensions, planned entrepreneurial behavior, entrepreneurial
motivation, and entrepreneurial intention. All components have high mean scores, indicating
their significant role in promoting entrepreneurial intention among students.

Cultural Dimensions: (X=3.65, 5.0.=0.39) This suggests that cultural factors play a crucial
role in fostering entrepreneurial intention among students. This finding aligns with research by
Sukhpaiboonwat (2021), which studied the entrepreneurial intention of Generation Z in Thailand's
health business sector. The study found that cultural dimensions significantly influence
entrepreneurial intention, especially among the younger generation who grow up in a society that
values creativity and self-business ownership.

Planned Entrepreneurial Behavior: (X=3.79, 5.D.=0.57) This indicates that students are
inclined to plan and engage in activities related to entrepreneurship at a high level, reflecting
their readiness to start their own businesses. This is consistent with research by Khamyan
(2023), which studied the entrepreneurial intention of pharmacy students using the Theory of

Planned Behavior (TPB). The study found that perceived behavioral control and attitude
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toward entrepreneurship are the most influential factors on entrepreneurial intention, leading
students to have clear planned behaviors and a high tendency to become entrepreneurs.

Entrepreneurial Motivation: (X=0.61, S.0.=0.50) This shows that students have moderate
to high motivation to become entrepreneurs, reflecting both internal and external factors
influencing their decision to own a business. This aligns with research by Sudsanguan, Ngamkanok
and Panhoon (2021), which studied the development of a training curriculum to enhance new
entrepreneurs in a comprehensive vocational education incubator center. The study found that
entrepreneurial motivation consists of two main factors: internal motivation, such as determination
for success and creativity, and external motivation, such as support from the government and
educational institutions. The research emphasizes that training in incubators plays a significant role
in enhancing motivation and increasing the chances of business success.

Entrepreneurial Intention: (X=3.87, S.0.=0.78) This indicates that students have a high
level of intention to become entrepreneurs, reflecting both internal and external factors that
promote the decision to start a business. The high mean score of entrepreneurial intention in
this study confirms that educational factors and business opportunities significantly stimulate
students' intention to become entrepreneurs. This is consistent with research by Thapchai
(2022), which highlighted that developing training programs and educational support can
significantly increase entrepreneurial intention, providing suggestions for developing teaching
methods and promoting entrepreneurship among Thai students effectively. In summary, the
study highlights the significant role of cultural dimensions, planned entrepreneurial behavior,
entrepreneurial motivation, and entrepreneurial intention in influencing the entrepreneurial
mindset of business administration students in Chiang Mai. These findings are consistent with
previous research, emphasizing the importance of cultural factors, planned behaviors, motivation,
and educational support in fostering entrepreneurial intention among students.

The test results for the model’s fit with empirical data, when compared against established
criteria, showed that all inferential statistics met the standards referenced from Tabachnick and
Fidell (2007). In summary, the factor model promoting entrepreneurial intention among business
students demonstrated an acceptable and harmonious fit with the proposed theoretical model.

The findings regarding the influence of cultural dimensions, planned behavior, and
motivation on the entrepreneurial intention of business students in Chiang Mai presents the direct
effects (DE), indirect effects (IE), and total effects (TE) of various variables. The cultural dimension
significantly influences entrepreneurial behavior, with a total effect of 0.433, highlighting the
importance of cultural factors in shaping future entrepreneurial actions. This finding aligns with
Muangsan (2019), which emphasizes the role of cultural dimensions in business decision-making

and management behaviors.
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The cultural dimension also impacts entrepreneurial motivation, with a total effect of 0.476,
indicating that values and beliefs significantly influence students' entrepreneurial drive. This is
consistent with the research by Yothongyoth and Sukmuangma (2016) which suggests that promoting
cultural dimensions within educational institutions can enhance students' entrepreneurial motivation
and intentions.

The study found that cultural dimensions do not have a direct impact on entrepreneurial
intention but do exert an indirect influence, with an effect size of 0.363. This indicates that cultural
factors such as values, beliefs, or social norms play a crucial role in encouraging individuals to
develop the intention to start their own business. Furthermore, the cultural dimension affects
entrepreneurial intention, with a total effect of 0.363, demonstrating that cultural factors such as
values, beliefs, and social norms play a crucial role in fostering individuals' intentions to start their
own businesses. This aligns with studies in Thailand that have examined the influence of cultural
dimensions on students' entrepreneurial intentions, such as the research by Detnakarin,
Pongtongmuang and Khamyuth (2023) which found that cultural values like individual success, self-
confidence, and risk acceptance positively correlate with entrepreneurial intentions.

Planned entrepreneurial behavior has a total effect of 0.447 on entrepreneurial motivation,
indicating that proactive planning and structured behaviors significantly influence students'
entrepreneurial drive. This finding is supported by the study of Khamyan (2023) which identifies
perceived behavioral control, attitude toward entrepreneurship, and external motivations like
family support and market opportunities as factors affecting students' entrepreneurial intentions.

Planned entrepreneurial behavior also has a total effect of 0.637 on entrepreneurial
intention, suggesting that having a clear business plan and structured behaviors enhance
students' intentions to become entrepreneurs. This is consistent with the research by Prommi
and Naksai (2020), which found that components of the Theory of Planned Behavior, such as
attitude toward entrepreneurship and subjective norms, positively influence entrepreneurial
intentions.

Lastly, entrepreneurial motivation has a total effect of 0.308 on entrepreneurial intention,
indicating that both intrinsic motivations, like the desire for success, and extrinsic motivations, such
as family and social support, are significant factors driving students' entrepreneurial intentions. This
aligns with the study by Duangchan et al. (2021) which found that intrinsic and extrinsic motivations,

along with self-efficacy and family support, positively influence students' entrepreneurial intentions.

Summary of Research Findings
1. Importance of Factors: The study assessed the significance of cultural dimensions, planned
entrepreneurial behavior, entrepreneurial motivation, and entrepreneurial intention among business

administration students in Chiang Mai. It was found that these students prioritize entrepreneurial
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intention, planned entrepreneurial behavior, cultural dimensions, and entrepreneurial motivation,

respectively, with all factors rated as highly important.

2. Model fit analysis: The structural equation model examining entrepreneurial intention

among business administration students in Chiang Mai demonstrated an acceptable fit with the

theoretical model. The factors influencing entrepreneurial intention, ranked by total influence (both

direct and indirect), are: planned entrepreneurial behavior, cultural dimensions, and entrepreneurial

motivation.

3. Development of a new knowledge framework: This study contributes new knowledge by

proposing a model for fostering entrepreneurial intention among business administration students in

Chiang Mai, as illustrated in Figure 3.

Cultural Dimensions
- Power Distance

- Individualism vs.
Collectivism

- Masculinity vs.
Femininity

- Uncertainty
Avoidance

- Long-Term vs. Short
- Term Orientation

- Indulgence vs.

Restraint

Planned Behavior
- Attitude Toward
Entrepreneurship
- Social Norms Influencing
Entrepreneurship
- Personal Norms Influencing
Entrepreneurship
- Perceived Behavioral

Control in Entrepreneurship

Entrepreneurial

Intention

Entrepreneurial Motivation
- Need for Achievement

- Locus of Control

- Risk-Taking

- Tolerance for Ambiguity

- Self-Confidence

Figure 3: Model of Entrepreneurial Intention Development among Business Administration

Students in Chiang Mai Province
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The process of fostering entrepreneurial intention among business administration
students in Chiang Mai can be summarized as follows:

1. Cultural factors: The organizational or societal culture significantly influences entrepreneurial
intention. Cultures that emphasize independence and business ownership encourage students to
pursue entrepreneurship. Conversely, cultures with a hierarchical structure may deter students from
entrepreneurial endeavors due to a preference for stable employment. Additionally, societies that value
confidence and ambition tend to promote entrepreneurial activities. A high tolerance for uncertainty
within a culture also encourages students to take entrepreneurial risks.

2. Planned Behavior: This concept directly impacts entrepreneurial intention. Key factors
include: Attitude Towards Entrepreneurship: Students should view entrepreneurship as a viable
career path that offers opportunities for success and economic stability. Social Norms: Influences
from family, friends, and professors play a crucial role in shaping students' decisions to pursue
entrepreneurship. Supportive social environments can significantly enhance entrepreneurial
intention. Self-Efficacy: Belief in one's abilities and values related to entrepreneurship, such as
independence and creativity, is essential. Developing skills to manage potential business
challenges, including risk management, financial planning, and market adaptation, is also important.

3. Motivation: This factor stimulates students' intention and readiness to embark on
entrepreneurial ventures. High motivation is linked to: Perceived Control: Belief that success is
primarily due to one's own abilities rather than external factors increases the likelihood of
entrepreneurial action. Risk Acceptance: Training students to accept and manage business risks is
vital. Adaptability: The ability to work under uncertainty is crucial for successful entrepreneurship.
Self-Confidence: Instilling confidence in one's potential enhances motivation to start a business.

By addressing these areas-cultural factors, planned behavior, and motivation- educational
institutions can effectively cultivate entrepreneurial intention among students, preparing them to
become capable and successful entrepreneurs in the future.

The findings from this research provide insights into the process of fostering entrepreneurial
intentions among students. They reveal the influence of planned behaviors, motivations, and
cultural dimensions on students' thoughts and decisions. The knowledge gained can be applied to
design curricula and policies that promote new entrepreneurs, ensuring they are well-prepared in
terms of mindset, attitudes, and actual potential. Therefore, this research serves as a crucial
foundation for driving a modern economy powered by innovation and creativity, aiming to create

an opportunity-driven society where everyone can own a business with stability and sustainability.

Suggestions
Recommendations for applying the research findings
The findings of this study can be systematically applied to develop strategies for promoting

new entrepreneurs. Educational institutions should design curricula that emphasize the
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development of business skills through practical learning experiences to enhance planned
behaviors and confidence in entrepreneurship. Additionally, sovernment agencies and business
support organizations should create environments conducive to the growth of new entrepreneurs
by providing accessible business incubation programs and funding sources. They should also foster
a culture that supports creativity and risk-taking among students. Finally, society and families should
instill positive attitudes toward entrepreneurship to encourage the younger generation to overcome
limitations and transform their dreams into reality, leading to a robust and sustainable economic
system in the future.

Suggestions for next research

To deepen the understanding, future research should explore in-depth factors influencing
entrepreneurial intentions, particularly psychological aspects and the impact of digital technology on
student behaviors. Comparative studies between students from different disciplines or between
universities in urban and rural areas are also recommended to understand variations in social and
cultural dimensions. Furthermore, research should investigate factors that enable students to
effectively transition from "intention” to "actual implementation." Longitudinal studies will help assess
the influence of various factors on the success of new entrepreneurs and provide essential insights
for developing policies aligned with future economic and social dynamics.

Limitations

While this study offers a clear picture of factors affecting students' entrepreneurial
intentions, certain limitations should be considered. Firstly, the research focuses on business
administration students in Chiang Mai, which may not reflect the perspectives of students from
other disciplines or regions with different economic and social contexts. Additionally, in-depth
factors such as the influence of technology and future labor market trends have not been
thoroughly examined. Moreover, the data was collected at a specific point in time, which may
not capture changes in students' thoughts and behaviors over the long term. Therefore, further

studies are necessary to obtain more comprehensive and accurate findings.
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Abstract

This study aimed to analyze the direct and indirect influences of technology on the
elderly’s happy life at home in Phitsanulok Province, and examine the mediation effect of
functional rehabilitation between technology for the elderly and healthy aging. The data were
collected by using a questionnaire. The participants were 234 elderly individuals, aged 60 and
above, in 9 districts of Phitsanulok, selected by non-probability quota sampling. The data were
analyzed using Partial Least Squares Structural Equation Modeling (PLS-SEM) and mediation
testing with the PROCESS v4.2 (Model 4). The results showed that technology for the elderly
had a direct effect on healthy aging at home with a value of 24.60% and functional rehabilitation
with a value of 72.30%. Also, functional rehabilitation had a direct effect on healthy aging at
home with a value of 61.60%. In addition, technology for the elderly had an indirect effect on
healthy aging at home with a value of 44.50%. Finally, functional rehabilitation served as a
partial mediating variable between technology for the elderly and healthy aging at home in
Phitsanulok.
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nsianeNINYLRENE
aruguluiagande (SAP)
(Rowe & Kahn, 1997)

waluladiilefgeeng (UOG
(Bouma et al., 2007;
Kwon, 2016)

299 1 nFaukUIANNAANLglun15IY

FUNAFIUATTIVY

H1: welulaBifledgeongiidvinamemsadsuandenisiionguiniuegsiiruguluiiogende
vegeengludminivalan

uaﬂmmjymﬁﬂwwaq Halicka and Surel (2021); Schmitter-Edgecombe, Luna and Cook
(2022) wuin msldmalulaBifiegeorgiumunddglunsiiuyanssonmasaggeengiisludiu
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nsadeulmuagmsitmuaussonwedala viemsundsnindutae Sahungnstmun
AUNRFIUNTITY il

H2: walulad il o geeangidndwanisnsudavandenisil uyaussaninvesgeangly
Janinfivaglan

uaﬂﬁ]’mﬁ ANSANYIVBY Bar-Tur (2021); Lahtinen et al. (2015); Sims-Gould et al. (2017)

wud nsrvIunsiitaeliggsergaunsausuusviefluganuanusomesenisuasdela s
mnasmaiwammnwwmmammimLuuﬁmmamqmmmwslumumamul,m Paelifgeorgannin
aseadudasy warsduTislusuuiifesmslaiungmstmunamigumside fdl

H3: mavxluvjamaamwmawawamwmmmﬂmamiumqmuﬁaimmiwagjmﬁ’mm
Aasengludminiiuvaglan

9109143 VB9 Tsai, Shillair and Cotton (2017); Guner and Acarturk (2020); Chen and
Lou (2020) $ensiiasizsiaunsiaseadne nud erudsladaginssulunsineluladdmsu
Havorguildiidvsnasgranniumsgsivedisdinunmluiioge devesnulesiigieg uiifuddny Tae
AduUsEAvBidumannn 0.40 #a 3 n1539 wanedr Sudsdunansiiteusuey Giusd fWowna,
2562) sgwinaruddlaidmninsalunsimeluladdmsugeoiguildfumsgeivestedamam
Tuflogordevasnuias viail ileliuuusaesaunislassananislémaluladifiorgeengtunisiiony
wnFusgradinnuguluiiegods I@aﬁmuﬂmsﬁmamsammﬂuéﬁLLUsﬁuﬂmqﬁmmmmzam
w3elsi (Hayes, 2013; Baron & Kenny, 1986) Faisngnsimunausfigiuniside fil

Ha: msitusaussanmilidufulsdunanssemiraneluladifiofgeongfunisiienganniu
aEmummqﬂwaqmﬂwaqQqﬂmﬂuwmmww@aﬂ

ad o =Y o o/
VAUUNTIIININY
UsEynsuazduUNgUAeg1e UsevInsueinsive fe difongsmaus 60 JTulU ordoet)

U q U
° '3

Tu 9 gunsvedminfivalan laun g1naides gunedmes enneu1eseni gunednluad
FUNOUNNTLYU BUNBNINUTATIW SNNDLTIUNLUTIN SUNDUATING UAZEUNBYIAATENIT IIWIUTI
187,203 518 (drinauadadeiafivalan, 2567) Tnsnguiiosaesnddeiiideldmmundoy
Wiy 236 ngufeg1e donAdInILLIAR “10-times rule” fifmuaduaunguaogsly 10-20
wivie 1 fuusidanald satediiduauudsidunnldiomun 12 fuls Suunguiteged
WNYENDYT¥NING 120-240 f29814 Uag “Power 0.80” nquiegefidfudsiidunelitomun
12 fus nqusitegredashitaendt 128 faeg1e (Hair, Hult, Ringle, & Sarstedt, 2021) T¥n13du
Methauulsiendeaunandu Feltuuuleniain 9 sune 9 ax 26 Keg1e antuldnisdy
Fregnauutadyisuiuasunuditmualy

13 04il9398 1 uuvuasunuLuuUaeTn Usznoudie dauil 1 Teyasialuvesnou
wuugouny @i 2 weluladdmiuggeeny (UOG) Ussneudae d darau dawdl 3 msiluy
aussnnw (REH) Usznausae 4 Fafanu wazdaudl 4 n1silenganntusgnaiaruaaluiiogonds
(SAP) Usznaude 4 darany faduuvasunudiudl 2 d1uil 3 wavdawd 4 Afudoyauuuines
duuszunan (Rating Scale) 91nN13UTEIIUYDIEMIIAMIATILIL 3 iy AAafissmsadaion
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arwduitusiidassainesewing nislinelulatifiofigeeny nistiongnntuegneiaugaludioy

01ftvaegeny warnsuausTanw nsdiAnwidaeengludminfualan
$e8aRI01L0g 38MIe 0.67-1.00 TeunAdn 0.50 uansd1 wuvdsunudanuiissmsndaion
(Rovinelli & Hambleton, 1977) samsAaesimnuindedsluuuasuauaiui 2 meluladdmsu
fg9eny (UOG) dudl 3 nsilusanssnnin (REH) wazduit 4 msfiengannduegisiinuauluiiog
87& (SAP) TnefiAn Cronbach's Alpha winfiu 0.847, 0.868 wag 0.875 AN RU Faaunnin 0.70
LEARIIN LLuuaaummﬁmmmmLﬁ'?iaﬁagja (Cronbach, 1970)

nsAeseideya

1. AINAFOUANNATUTIILUA (Discriminant Validity) anukuiAnued Fornell and Larcker
(1981) shoArmuwlsUnuiiadaldlads (AVE) iensaaaouin ssdusznovvounaluladdiniu
{7901y N3 uanssnnm waznisiorgund uessflanugaluil ogordevesgeenglu
Fwiafiualandiuunaindu uaznismaaeunuiliesussdUszney (Composite Reliability: CR)
warARAsreInWUTUT LAl (Average Variance Extraction: AVE) vesasAtsznauwmalulad
\iedgeeny nsfuranssanm uaznsdienguind uegrsfiaugulufiogendeves]geongly
Jainfivadlan aunwIAAves Hair et al. (2021)

2. MTIATIPALVUTIA99aUN15IATI8519 (Structural Equation Modeling) #8358 %83
aaﬁqmmqﬁau (Partial Least Square) iieAinseidvEnanismssuazadenvounaluladiiie
aogidsonsfionguniuesisdarmanluiiogordovesigeanglufaninfivalon Taonisiluy
aussanwilidusuysiunans

3. MsvadeURawlsAunans (Mediation Analysis) M3LLIRAYDY Hayes (2013) AAs1EineY
TUsunsy Process va.2 (Model 4) iitouandliiiiuin ﬂ’]i‘ﬁluﬂvLLE‘]5ﬂ’liLﬁ%llﬁ%l’NﬂiJiiﬂ,ﬂ’lWL“ﬁuéf’JLLﬂi
Funanssgninumaluladifiodgeongfumsiionguniuegisdiamuguluiiegendovesigeenglu
Jadnfivadlan

€

e 22

NAN13IIY
ASNARDUTZAUAMUANNUS 52 RIATInAUAMUSUIS (Factor Loading) M53tASIZH
29AUsZNaULTIBUEYU (Confirmatory Factor Analysis)

v @

A151991 1 A1EDABEAISEAUAMUTUNUS S2U3198 23T TanumkUsuwelalunisimsigiesnusenau

LTaEudY
uoG REH SAP
§%%n Factor Loading #1733 Factor Loading 233 Factor Loading
UoG1 0.909 REH1 811 SAP1 .825
uoG2 0.842 REH2 .891 SAP2 .859
uoG3 0.863 REH3 .780 SAP3 .803
uoG4 0.876 REH4 .785 SAP4 791

1N15197 1 WU ANEDAEASTEAUAMUANNUSTENI AT TanuAUSHel (Factor
Loading) NnA11nn31 0.70 kaneinidinaunsnesuiediulsuislaog1adniau (Hair et al., 2021)
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8 o 7 oA v &
N1INAFIUAIINATUTITMUNVRIBIAUTENaUWALUTAT W90y AT uWaNTIanIN
wazn1sienguInYuageiinugulunegenduvasdgergludminiiualan

A19199 2 ARl UsTUTIURadaliiade (AVE) Aanduiusseningesdusznouiien1snaaeauniny
ASUTITUNVDIBIAUTENBU

Fuus UOG  REH SAP
winlulaBiflergeeny (UOG) 873
mi'ﬁluvjammmw (REH) 751 818
nsfiorguntuegiefinnugeluiiogende (SAP) 611 629 820

MNANTNT 2 Ut enusUTUTuTiataldiade (AVE) vesetduszneuresinUsuaazsad
AnwndiannnitAmanduiusvesseninsgesduseneudinusluanusiifiediu uanedn ssdusenay
vounalulafiiiofgeony (UOG) msiusjanssnnin (REH) uaznisilenganniuesnedianugaludioy
91Ae (SAP) vesgeengluiminfivalaniidiuunaindu (Forell & Larcker, 1981)

A195199 3 N1INAFBUAINLT 9 UBIA UTENBU (Composite Reliability: CR) WazA L8 8D
ANULUsUSIuNanAle (Average Variance Extraction: AVE) wasasausenaumnaluladifio
A9y siuanssanIn kazmsionguintusensdimiugulunegedeveasenylu

Jaminieilan
s Audosiu A LUTUTIU
93AUsENaU (CR) fartalél (AVE)
winlulaBiflergeeny (UOG) 0.927 0.762
mi'ﬁluvjammmw (REH) 0.890 0.669
miﬁmqmﬂﬁ‘ﬁyuasmﬁmmqﬂuﬁasjaﬁa (SAP) 0.891 0.672

A v

o i a & = = oA
NAITNN 3 WUIN W]ﬂIuIaEJLWE][}:IJEjQ@WQ ﬂqiwuv‘\!ﬁﬂiiﬂﬂqw B NITUBIYUINYUDYTI

anugvluiiegordevesgeongludminfivalan fdranudeiussduszney (CR) wazAiads
AnuudsUsIuiatald (AVE) oglutnaeifimungan (CR > 0.70 wag AVE > 0.50) uandliifiudn
fusdimmuaenndesmelu uardiaruilsadasenoufifiveme (Harr et al, 2021)
A1531A12HNSNAlABLUUT IR 9dNN151ATIE51e (Structural Equation Modeling) #iae
Fiasaastiesiigauisdiy (Partial Least Square)
nsinseiBvBnananssuazmadaueanaluladiergeongidnenisilenguint uoghed
arwanluiiogerdevesdgeorgludmiafivalan lnemsiugaussonmildududsdunan fe3s

fndaaeatiosigau1adIu (PLS-SEM) LanwmnunIng 2
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ANuduTuSBdaswaiesenin Mmildnalulatiiergeeny mslenguintuegrelimnuavluieg
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0.798 0.806 0.752 0.754

/ REH

0.616
uoG1 0.123 SAP1
0.831 0.833
—
UoG2 0.697 0899 7 SAP2
0.702 Uizdo 0.825
UOG3 ~ SAP3
0.729 0.791
UoG SAP
voga & Sa| saps

'
P~ '

AN 2 MTIRTLUURaesaNnsiasa g sindaetae ianuisdiu (PLS-SEM)

A v

NN 2 WU Bsdusznevvewnalulaginiaggeeny (UOG) ddnhuinisesanuinlldes

'
o v a a 1Y

44 ) A - <~ v aa v
Ao ﬂqﬁwwquWﬂIuIaﬂ@nq 9 NDINBUVNUNDAAVBINNANLNAIINIBYT(UOGT) LV]ﬂIuIaEJVIaﬁW\T

i @

v A v v Ad A g vy Naa a v
annuwindeNivanzauiuggieny (UOGY) nalulagiiielitaegaunsnitiniludasy nsedu
A av o ¢ . @ o a i Sa o v a

nsUfduius (U0G3) waluladvisatiuayunisifanssude q ludlausedriu (maedeulm
N1SQUAAUAN N15EHDENS) (UOG2) dA1viriu 0.831, 0.729, 0.702 uag 0.697 ALA1AU

asAUsEnauvesnsiuaussaniw (REH) daruividnisesannuinlutes ds syt
nsmukasiiuUsEdnsamlvtuanuaiusafifieguds (REH2) nszurunmslunissnuguarUaey
#8991V Wi sgedentsvhauvessinmensednla (REH1) msituaussanmidudau
Pglindunvhnanssusig 4 ludinuszdriuld (REHA) wavnsiuyaussantnmdudiuddsglu
N1snAULNIAUNNIINNATY (REH3) denviniu 0.806, 0.798, 0.754 wag 0.752 ANUAWU
asRUsEnauvINsiengunTuegsliauavluiegendy (SAP) vegeengludainfivalan
adAnminiseannnlides de mslitinluiiegerdumenisatvayuandwindouiiianzay
fluANABINTT (SAP2) Anuaunsalddinetdnuninlunegorduveinuias (SAP1) Mslmalulad
. =~ Y a o = S N 9
MheimeuazaInauelumslitinlufiegends (SAP3) wazmsimaluladndieiiuanuuasn iy

TunsléTisluilegende (SAP4) Siwinfu 0.899, 0.833, 0.825 uay 0.791 Ay

A15197 4 HANTVPFDUANARAATBINANNTUTENINMUUTRRIlATIE s uTyaaUsE IndeTs
Masaeleegnu19dIu (PLS-SEM)

fanuulaseadng AAUIB/ANUFUNUS AN AsuUanlay
Model Fit SRMR 0.061 donAans
NF| 0.910 AONAADY
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fanuulaseE3ng Fausd/muduiug A nswlandu
R’ REH 0.52 a5U18AMNLYTUTINUIUNGNS
SAP 0.66 23 UwAMULUTUTIUA
Q2 (Predictive Relevance) REH 0.38 feuenansalunisviiung
SAP 0.41 fauenansalunisviiung
f2 (Effect Size) UOG -> REH 0.28 un
REH -> SAP 0.45 un
UOG -> SAP 0.09 oy
Collinearity (VIF) UOG -> REH 1.95 TaiAnanduiussningiu
REH -> SAP 2.10 luifnanduiussenineu

A1519% 5 NANITVIAFBUALNAFIUNITIVE

- . adnTildnagau
FAUUNFIUNITIVY L @ ) \ \ NANTIINAEIU
“ AFNUIZANSIEUNS A1 SE A1t
H1: UOG -> SAP 0.246 0.069  3.565 atiuayy
H2: UOG -> REH 0.723 0.109  6.633 atiuayu
H3: REH -> SAP 0.616 0.129 4775 atiuayy

'
= ]

EA & W [ ' a o P~
nmagaun1sNuyaussanmidudusaunatsszndnamaluladinaggeenggnisiiony
X S A
wntusgslinnuguluniagendevasdgeangludminiunlan
miWuWamsamwsLuﬁmvLUumLL‘Uiﬂuﬂmaivmwmﬂmmiuiamﬁaﬁaqmaﬁ’umiuma

9
a

QJ”Iﬂ‘(JUE]FJNﬂJﬂ’J’maSUIUVlE]FJE]”Iﬂ YU waqmsﬂ,uﬁmwmwwmiaﬂ LEANIFIUNTIN 6

AN19# 6 ANBYBNA A1 BootSE A1 BootLLCl wagAn BootULC! éummﬁxlwdamaamwuiugwuuﬁu

fuUsAunans
dnSwanneday (Indirect Effect) fn3NSwa BootSE  BootLLCl BootULCI
mﬁxluvu\lamiamw (REH) 0.445 0.060 0.254 0.389

e 6 wud Bvswamsdenlaedinsiusaussnnin (REH) Wusuusdunanssswing
nslmeluladifiedgeonyg funisfiongannd uegrelinnuguluiiog endenessgeongludmin
fwaylanwintu 0.445 ($evag 44.50) wagiilefinnsanudiasiiulsdinaindr BootLLCI (winiu 0.254)
1ugdn BootULCI (wiiiu 0.389) Tsikinu 0 waned mﬁyxluvjammmw,ﬁuﬁaLLUiﬁ"uﬂmﬁdemﬂ%
waluladifiogeongfumsfiognniuegsiimiugelufiegendovesgeogluiminfvalanose
Yudfigy (Hayes, 2013)
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A19197 7 BVEnATINLAEBVENANImswaunalulagiiergiengdnisiengunTuegialinnnuauly

¥

=)

&

agondevavigiongludminfvalan Wnefimsiuaussanmidudulsaunans

LY}

LUUIIABY Adnswa SE T-test P-value LLCI uLcl
avswasiu (Total effect) 0.691 0.065 10.631  0.000  0.588 .0844
ASNaN19nse (Direct effect) 0.246 0.069  3.565 0.000  0.222 0.487

9nA157 7 nu Budnasamvesmslinaluladiiiodgeengiidnenisienginniuegad
arugrlufiegordevasigeenglufminfivalan uasiifimstuyaussonmdusudsdunanaiiy
0.691 Tnedaddayn19ada (pvalue) winy 0.000 wazdnsnaniamssvesnisldinaluladifie
mmmawmamimmamasuuammmmaﬁu’l,waamﬂaﬁuaqmaqawiummmwwm‘iammﬂu 0.246
Taefived1Agyneaia (p-value) AU 0.000 LWUAY LAAII ﬂ’liWuWﬁNﬁﬂﬂ’]WL‘Uum’JLL‘Uiﬂur]a’l\‘i
(REH) 1usudsAunatsunsdiu (Baron & Kenny, 1986)

NaNIAARU: avfuAyLANNAgILT 4 (Hy) nsiugjaussanmilifususdunats (uisdn)
seninamalulad il e geengdunisfienguind ueg e aualuil ogodevesgsenglu
Janinfivaglan

2AUTIEHNANITINY

nsamsAnunulsaiiuddnyin waluladiitedgeengliissusdesinalasnsaionisiiony
wndusgediognsdinnuguluiiogendovesgeonglufiminfivalansgredtoddy widsdma
NDBUHIUNSIESNANTTAN MY BIREIeg agelitiudAryBnnie

waluladiil ef{geongiunumdidglunisdaaiununmdinuazainugy Tnsianigly
Fwinfivailan vroantediianisiniouasdsla atduayumsiadoulnn avaiw nsdoas way
Aansauuszdriu dwmalifgeonglifinogsdassunsiiufiuiusmedinunniy aenrdesivnuide
84 Camemolla (2018) finuin alulaBluthutiesifiuanuddnasadouazananuiaioanisisla
TWfufgeeny waznuidoves Baragash, Aldowah and Ghazal (2022) finud1 weluladdioduasu
Ariuamesemeuadnle Suilugnisidisiitewauuasisaszinniuluggeony

walulafiftodgeengfi nswaronisiongunnd uegredinnuaeluiiogonde Tasiawigly
Fm¥afivalan dunsituyaussnnmdadufuysdunarsddy wmiuiawmammmmﬁumwum
auuayumsﬂuvjiwmaaﬂLasmmmmmqmamﬂl,l,aﬂa g geengldtinldegdasuasiinuge
aamﬂa”am”fu Baragash et al. (2022); Welch, Mathew, Babelmorad, Li, Ghogomu, Borg, ... and
Howe (2021) finui waluladfunumlunisdaaiuaussammnuasauandinvesdgsogluthu

mi‘Wuvxlamsammﬂuﬁ%aammmauasumsumwmmuammmmaﬂumaamﬂasuaq
Fasongludeiaivalon TnelusunsufuyAfauamuasdudunisestanoid osaoimun
auannsalunsviifeiasUssdiu Wduaivgunmnisuasla lismsiedeuln msfdusanms
A anmnuianlanien mnsedon wagiiuaufisnelaludin aenndesiunuiduves Amarila-

Donoso, Lopez-Espuela, Roncero-Martin, Leal-Hernandez, Puerto-Parejo, Aliaga-Vera, ... and
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Lavado-Garcia (2020); Van Rijckevorsel-Scheele, Willems, Roelofs, Koppelaar, Gobbens, and
Goumans (2019); Yeung and Breheny (2021) 7iwui1 miﬁyuvjamiamwﬁ'mmsamé”w'wLﬁu
nmapdeulmuaznisiidinsanlufonssumda ﬁzhaammmiﬁﬂimmﬁmuasLﬁummﬁqwﬂﬂu
F3n lnsianzid osuiunisedelinunnuassoideslusseren dmiudgeoigiiiiudanin
nsvIaLSuniensguidsanssanin msuydasandedidananisnn duaiuguninie uas
ANNINTINlAETIN @0AAR 09 UMUITEYDY Imanishi, Tomohisa and Higaki (2017); Yeung and
Breheny (2021) finuin ﬂﬁﬁuﬁﬁﬁuﬂ'ﬁﬁmmmﬁqLmLLammmﬁaulmé’whﬁlﬁﬁgqmqmmm
navN1YAANTINEIS 9 taegeduszansnn dwwadeanuiaelaludisnazannizinieanie
Fum$ Madnisoonuuulsunsufivangauiuaudemsvesdgeengtaeifiun anansalumsld
Fineg9dase ann1siewys u uaziaiuainanuguluniseyoids aenndesivauiseves
Kabadayi, Hu, Lee, Hanks Walsman and Dobrzykowskl (2020); Peng, Wang, Zhang, Zhang, Sha,
Dong and He (2024) fiwun IﬂiLLﬂillﬂWiWuWﬁlliiﬂﬂ’WW‘VIEJEJﬂLL“U“ULQW’bﬁWMiUNﬁQBWEJﬁ]JU’]EJLWlI
Anugvlun1slidinusedniulaznisey endeag 1adnunn aﬂmwwwifmqﬂmqiwaﬂu
nsdsuulamunmeusazislaldediediusyaninim anmudeninlsaitess uasisdinesadl
AN NlUTEEEE1Y @0ARHRITUUITEURY Amarilla-Donoso et al. (2020); Yeung and Breheny
(2021) fiwudn nsitusmanzandadeligeoigansafuietunmadsunlamanisuarlald
o84TSz AN anaundssnlsaitess daeliidsadinedednuamlusreren

LRIEIRIH

Forausuuziily

1. mawmuilusunsumsitugaussanindwiuggeeny lidududeaiuannmsinelulas
Tnsianlfianely wimasyatuluinsiauuazifisdstansamvssmiuaansaiiggeengiogudn
Augiunsussgndldimaluladetavansay

2. MsnwIgualaeIEnanINNIsUIARY Wiemsgadensvhauressnmensednlaindu
Fsuddniimslasumatannegadussuilasamsludisiulaussanin daeengindszauiu
amzannssvasNsiadeuln M vieensual Seiiademuaninsalumsiseinuszdniunas
Anuguluniseyende

3. mslinaluladsanfunmsiuslifoausdiosdiigendumyinfansUss sriuldigau
Wity widseannszresiguanazainsanuiulalunslifinedisaeadeluiiogondvasnuies
Fadudhmneddmesnistiongnniuegiedanuage

4. yhonufuasIsagy ssinsviesiu warnadnuiiietosmsdauaiulifingdnuins
Hlunaussnnmogieiids nstanigegiedanisuaunaluladfidladeuarldanldage Wiy
nszUILNsiY 1y gunsalatuayuntnedouln meluladtienssfunisvhouesaues wieuey
naATuRaAUgUA N

Forausuurlumsiduaiasialy

nsiselunadiseluansaveeveuwnnisinuludidadese 4 iideviswasensldinalulad
Tudgeeny 1w Jademadenu ssdnsviesdiu wien1asguia saudansAnvmanszyulusseren
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wazn15veeN1sANYINNUTARlUS i ivanvateie WideyaliaiuaseuaquLa 11150
inluiammelulad uaglsunsumsiuraussanmimunzadedasongluynngule
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Abstract

This study aimed to examine the components of comprehensive community-based solid
waste management in Loei Municipality, develop a solid waste management model, assess and
validate the model, and expand the developed model. A mixed-methods research design was
employed, consisting of four phases. Phase 1 involved an examination of the components of
solid waste management through the review of academic textbooks, relevant research studies,
and in-depth interviews with 8 key informants. Phase 2 tested the consistency of the developed
model with empirical data using a questionnaire. The sample consisted of 400 residents from
50 communities within Loei Municipality. Phase 3 involved evaluating and validating the model
through focus group discussions with 12 experts. Phase 4 focused on expanding the model
through three community development activities. The findings revealed that the 57 indicators
utilized in the study met the established criteria for appropriateness. The developed solid waste
management model was consistent with empirical data, in which the most significant
components were participatory management, support from relevant agencies, information
awareness, community culture, and transformational leadership, respectively. All the indicators
were found to be appropriate, feasible, useful, and comprehensive. It was also found that the
three community development activities received the highest level of satisfaction from the

participants.

Keywords: Community-based solid waste management, Model development, Participatory

management
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nsthmadendumnlileeidenlsan idesanelsmusssumd Taliussnsuluyusuiidmsy
Frefundnduulevislussduiesiu (anan asdund, nszadde umanln (Foslug), iadni
aetudan, wiusy 4915 wazdng TWaak, 2564)
wuIRRRIAUTENEUNTINNTVELYar 98 AB YU TUBENNATUINAT

NNTALATIEVDIAUTENOUNTIANTTVELaHoe IAUYUTUBENATUIAT WU N1TIANTVEY
yanpslneuuesATUIINITUSENaUME 5 DedUsznay fell

1. Ameghnsiasuidas (Transformational Leadership) iumg@nssuvesifindilsiuanslor
viufaanumenewlunsdnnisiemaiauiidunssuiunsivdsuudas il eliiAnguuuy
n1sdamsvezyanaslagyurueg19nTUINRT TINEIMITIRILIANEINSouAEAnennYesUTE Ul
yurulilug seduigedu faasilugnisdanisvezyaresluguyues1edsBusioly @ained
radlneana, dvun Taes, W 2Mues, Sgyun waia, 1y neng LLasﬂzyigﬁﬂé WEIALLAT, 2562)

2. NMTUIMTNULUUTAIUT W (Participation Management) Wunisusnsdanisveguuuil
dusu lagwdunisiidusuanyuyy duasulilsznsuiunumadglunisdnnisvezyadosly
yuyunuLed afenunseninluanmdgwt missanui Suiaveudesddidilunseduliiian
NSzUIN ST AT RN TEUILNTIE UTUEY n15Uf 0w wagnisuszliuna (RRen Mdenes,
2565)

3. m33u$deya (Data Perception) 1 un 5 Ussmauluguvuldsuaud ¥1ias feya
\RerfunisdanisvesyaneslnegurueginsuIees eandeyana dedefinn uardedifinvseind
danalidinissuiuazmssinludamuintu (ind 1A3, 2559)

4. MsaduayuInmLI8a1udi LA 83789 (Relevant Agencies Support) L unisatuayy
sulsvana Yan gunsal wazszuutiemde lnevtissunaisuasionvudiunumlumsinass
sulssnaiddusielassnsedhaiivsweuazivanzay waziinsaduayuiangunsaiussiam iy
Liannsndadelddonuns lutraiuduvesnsdamsuey (aa3uns ounsls, uuzde sondu uay
silen LReIUNINA, 2558)

5. Jaussaugueu (Community Culture) {uAsiiagvioumssdutinvesauluguyuty
agumng arande Aoty Aasssu ngviane Ussndl Ineins wasynamneeiinauasviilugiug
\Huamndnluyuvu aseunguissssuion UFTR nisuanseendaietosiuanaidnyniuiugumu
FudmgAnssumMsdanisverlutiusouresauesme (e 1denes, 2565; AnTuns eumsla uay
Alg, 2558)
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osfUsznaundnita 5 esdusznay Idud 1) nefinsudsudadlunisuimsdanisvesyarosly
YUYUTBY AN adlnena wazAniy (2562), WIREN TUe1e (2563) 2) NSV TNULUUTEILTIN
Tunsdanisvezyanosvesnaindinyesifer THenes (2565) 3) M3suiteyanimuiiieatu
N335 ar o8 lABYUYUDEIIATUINTVRIUTEVIYUYRIANF AT (2559) 4) N1saiuayu
nssamsvezyarosmhBuTiieIdewennIuns eymsle uazaus (2558) uag 5) Sansssu

ﬁqmuslumié’]’mmiﬁuamﬂaNaaiwqmwuamumwaaﬁﬁm MieNnad (2565), ANTUNS ounsl uazAy

(2558) IALLAAINTDULUIANAINING 1 aa o - «
ns8vEnangligaunsal
/ msasusstunala
Az <:
maUAsuudas \ nanseRulyan
o =2 = )
nsenilsdesnnudutaanyaaa
v MIdmTlunTESuLaE Y
sV 4» msauslunsufoRau
BUUEIUTIU \
msausnlunisuszidiune
sULUUNIIANG :
v vy 4
n3suiteyandeynnaa
v ryanay YUY //’ 3009 s
2819ATUNITIY Y v e o A
. miuiteya > mssuideyavindedsiiun
wauawlesas \
mssuiteyaandedidnvseiind
nsatiuayumunsUsERIN Ta0
nsatuayu / gunsnl
NNNUENY
Ayt \ MIAtuAREIUNITYTEAI
UATITULTIBNG D
/ AUHUR
Fausssugey i AU AR
Indrdinnvuuy
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nsaLnsURUUNITI AN STy A aglaeyusuag 1enTURsTuwnauail asaeld35A LY

D
cab
hox

11353 9 uluunaunaIw (Mixed Method) s}fqﬁﬂm%agaﬁq@w?mm (Quantitative Study) way
\Banmunm (Qualitative Study) Tnerf3seldmmusisdidunsisvesniu 4 svey loud sveeil 1 fnw
sAUsENEUYINII AMSveryarpslnsyuvus A UIesTuwmmAalosa Svozdl 2 nadeu
ANUABAARBIYBIULIUMITANTIVEL arloglneyurLeg 19ATUNRTIUAMALIALT B uT oya
Bausedng szexdl 3 UsedluuasSusessuuuunsdnnisueyaroslasyuauegnsnsuisesluunmena
\ioas wazszerdl 4 msvenenaguLuUMsIansue s areslasyvust1sRsUIseslulAmAUIA
Flesaefiideannt Tnesiumsideswieluil

Uszynsuasnguiiegig

1 sverdl 1 glideyadidny Iiun fuims 1midiiesd msuimsdiudvamanugon
gunelesins Jminiay Eml,ﬂuﬁumwlmuwaaﬁuuuLamﬁmmsﬁuaumul,mu seiudanda Usednd 2567
11U 5 AU UazeIrmsUIMsAuiuagles Sunevusstauas Sanindugd Suduuiduuuuiia
§1JLLUUmiﬁ]mmﬂawmmuwmuLamnﬂﬂimﬂqmwmﬂaﬁﬁmmu,awmu,maa:u U 3 AU

2. 530e@l 2 Usswnsfildlunside Idun vszvwuluwamauiadeaas 990 50 quwy
Uszvnsmnuneusugs Ay 20,028 Au (Tayaifipununfius 2567)

nguiog1ei 19lun15398 Tdun Ussmvuluwmmauiadieaias 910 50 yuwu dmsu
nsfasandeuavesnguiiegsiitinrumng autun s neiesdUseneuldedudu Fe3duld
FsnnsimunuuIndIeE1mL Hair et al (2010) Aiuuztin1 Sasiduseminengusiogisesiuiy
wisfwesusaduusidielifianumnzaulunsinnsidusgiaies 20 daog13sie 1 Fauus
Famatdelundall fifedduusdunalddiuiu 15 fuus Induioghaviiu 300 feg uasiive
IfhmsfinsunguiiogamuAuuzihuesnssnandisn 100 fog1g Fatfu ngusogslu
ns3deadeiliviiy 400 degha emuazminlunisidoussldtoyalunmessnniign s
\isseuaznniuavesnguitegisdusifiansnsniuldlumsiiesest Tagldnisdundudaegig
wuungul (Cluster Sampling) mudaduvasnguuszunslundaz vy

3. szel 3 fideyadidny ldud fnssnand $1uau 12 au Fsuszneuseiidmsmieny
aszdu q MAsesifinnuiuazmiuamsalusunsianisvezyanesainesdnsnintonyudl
Uszaumnuduanariineiadusesaudnia 1w 3 au gnssnanddsidwnimingsuiaveu
vieiiuszaumsallagasaiunsinnisvezyadesanesdnslunmaszduiy 3 au gvssgundiidu
drdmmsfnwidiunisdanisusryalosuasdudandouuarindinsAnmssdutiyaing uly
vi3efiumismaivnmstusgtiemansnsgtuly $1uau 4 au waziiigmuvioUsssiuguui
Uszauanudnsalunisdanisvezyadeslaegurusgaasuisasuasisisiasusosnmdisa $1uau
2 Ay

4. sveedl 4 Muilunisveronaniside Tdun wweuluwnmaviadionas 50 guwu uas
Uszillunanmilanalanndunuusiazyusu 313w 50 atu
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\3esiledsy

szerdt 11413 eailod e Idun wuvdunivaluuud slaseadne Taevimsdunnwalidedn
(In-depth Interview) lumsideifumsnaneaudnlunguusazauiodunut eyaidadniy « Aoty
Uszaumsel anudiauasiadoiidmademaiaunguuuunsdamsvszyarleslneyuueg19nsuias
Ineg3devimsdanuieniansémwi uazdawuudunuvalliwng lideyad Ayn1aduaEmail) vialai
(Line) remth 3 Fu riewuittindunual Tneldinatlunisdunwallaiiiu 1 49lus sio 1 Ay fesiide
109 gl ayadndyrantadudiua 8 au lun

1. ffudmsuazidmiiiivesesdnsuimsdusuanasen s1aeles i Sminae S1uou
5 au @ 4ldun urenesdnsuUIMsdUiIUa $1U9U 1 AU F89UIENBIA NNFUSMITAIUMIUA
$1u0u 2 Ay lavyMsIEn $11u 1 Ay wasiwthilesdnisuimsaushuaiiAeades S1uu 1 Ay
2. fuimsuaziimihfivesesdnisuimsdrsvagiies sunevusstuns Smindund

$1un 3 Ay Faldun Udesdmsudmsarusiua 1w 1 ey ge1uienisneanisiing $1uou 1 Au
wagtnIYNsEsITauauURURNTT 311U 1 A

spewil 2 191a3 01039 leun wuvasuaunisinnisvosy aleslneyuTLDE19ATUNDS
$1uau 57 e WunuvAB U AR USEINAAY 5 5L FeluninannunAsuasuiTeiiieades
Usznouse 5 fu Ae 1) nmgiihmswasuuvadunsuimsdanisvezyareslugurunes gnine
adlneng uazanly (2562), winen Miue1e (2563) 2) NMsusmInuuuidusslunisdnnisesya
WosveamnaAdiuveife [izves (2565) 3) mssuideyannudiferiunssanisveryanleslng
YUTUDLNATUIIITVOIUTE VI VUVRIAAF AT (2559) 4) nsatiuauunisinnisvessanesan
mihenuiAefowenaiuns aynsln uasane (2558) uag 5) Sausssuguaulunisdanisverya
HogluyurureInuosvesiin IHynes (2565); AnTuns aunsln uavAny (2558)

Mﬁﬂﬁ]’lﬂlﬁ%@ﬁ’lﬂ’]ﬂiuﬁ’sﬁ’]LLUUﬁEJUﬂ’]ﬂJﬁﬁ%I’N%ubLUIﬁ%L%EJ’J“U’]QJ/RT’]U’JU 3 vi1u Teldun
Uninnsfidaanundedevgiunsinnisvesyadosluyuvuy S 2 v wazddiuenis
diinddeuazuinisieins s1uau 1 viw anlnsaiasudludeliiAsaui s ssnanion
(Content Validity) wawilA1a11uaenaaas (Index of Consistency; I0C) (I0C > 0.50) (Rovinelli &
Hambleton, 1997) §ulU 1@ afarusiuau 57 48 nsmAird oy (Reliability) Tagnisi
wuvgesuaudiliunsasraaImuiissnsaudalunaass (Tryout) Tnenisiiuuvaeuaululy
Ussrnaitmnedfdnsazadionguiegdudminvouniu $1uau 30 au 9nsuame
mmidesiuresuuvasuau Tngldgmsnismendudsyavs savin (Coefficient Alpha) 484 Cronbach
(faen Nalvd Uyw, 2561) Igenanudefolavesuuuaaunianyiifu 0.830 Aoduuvasunuiiden
Auderiu

svoedl 3 1iad0eliolde Idud wuulseiiudaysduazuuutufinnisaunuing s i esh
nsUszliuanuminzay pnandululd anuduusslowl wezanugnieseseunau Wukuuaeuaw
SnunuzUsvannim 5 s2fu srentutelausuuzuLsTaLN ST U AT wg nd g AN
g4y
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svoedl 4 Miedesilede loun uwvasuauanuiianelavesiaunuusiazyumilunisidnsm
Aanssunisveneraguuuunsinnisvezyareslasyuruetsnsulsasiunmauiaiissasd
Aoty S1uau 4 9o \Huuuuasunudnuuzyszanuen 5 i

atAuaznIIATidaya

seogdt 119un1siasevidonaidsenarsuaznisiianevidoyaainnisduniuailag
nsmsIvEeUTeyauUUANEN (Triangulation) Futeyalasfiansanuvasia unasaaud uasunas
yARaTUANAL

9

svoed 2 Junsiesgiteyadeium Taeldada dud 1) mstinsesiadAfiugiures
psfUszneu Wumslnszveadnnuguvesesiuszneuildlumsiinned Tnslinszvmeiais
Anahudenuunnsgiu 2) mﬁmwﬁﬁﬁaaﬂalﬁmﬁummLumsauﬁuaqﬁaﬂq%gmmumﬁmmiﬁuﬂs;ﬂa
Woslnsmuruogasuraslunmauadionas nsnsziviaiade Adulszavinisnszae Tas
Tinasflumsinideniausd Wermuelulunadazilunageu fil fo Anadewifuvdenad
3.00 uarAdUsEAvEnsnsEMeiiunieesnindosay 20 way 3) MmIleTziosdUTENEUDs
g udu (Confirmatory Factor Analysis) lagn1snagauAIILdonAa 0INauNAUTDIlULAAlATIAI 19
osAUsEnaULazimuatminduUssesldlunisadreiived fudeyadeusedng daldann
nnsziteyankuuaeua ievntuiinduusdesiildlumsaineinued wasvhmansanaey
anwaeandenaunduveduinanisideiidulunaidmguiifiseasned udenisinsed
aqﬁﬂizﬂauL%qﬁuﬁuﬁuﬁuﬁaaﬂﬁuﬁayjaLﬁ?}qﬂizé’]’ms? TngldTusunsu AMOS dsfiinawide fn p 3

o

o LY aa ! U s ¥ a 2 2 U 1 U ! L
UYFINYNNEDH 11NN 0.05 AlAELAISINIALDIANDETE (;(—f) UPBNINTOYINAY 3 A1RTTAIL

denRdesmILUY (GFI) 1nnndn 0.09 mdulidnniiaesesiindsidsassesdniivie (RMR) toe
nmTeuiniu 0.08 A3 NTideIvesARd BYBsdIUMADARALAA BUMA TR AUDIN1TUTEUIRIAN
(RMSEA) tloanivseiinfiu 0.08 AnvilinseauaumsnzaunafidauuIeudieu (CF) 11nndn 0.95
wazeAvlinseAuAMImLTauNeR BeNMal (NFI) 11nnd1 0.90 (gws tnenssel, 2563)
seordl 3 1dunsinsgsinuudseidiu TnemiAeds (X) wagandeauuansgiu (S0)
dudeyalumsaununguarirdeyafildundieseidaden (Content Analysis) mudsziduddy
YBINTINY
spordl 4 1Jumsiieneiteyadaiuna Sinsesilasmiaeds uazAdosuuinasgu
(S.D.)
Feinaeinmsiasuuunasluszesi 3 uag 4 fil (G1iund Aadany, 2557)
4.50 - 5.00 fmnumngau vido anuitawels ogflusedunniign
3.50 - 4.49 faumsngau vise ANuianely agluseduuin
2.50 - 3.49 fipumisngau vise ANuianela agluszAuliunas
1.50 - 2.49 fmnamngan w3e anuianala aglusziutoy

a

1.00 - 1.49 fimnamnzay v3e anuianala aglusziudosiian
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NAN13IIY

1. NaN13ANY129AYTENBVYRINTIANITVzY als Tne yusUuaE19ATUsRsTULLAWAUIA
NG

MnuAn nquiuazmAdeiife ety uazasmasuuieneaunFsuguvuiiuszay
AnudnSanarlasusstanisuiluamudisa wietuuiAafinanumnuanseusIAn uaz
dnsgiesdusznou waeiusivesmsdansveryadosTneguuosnasuiens TnsUssnaudae

1.1. ssfUszneundnameihmsiasuuuas (LEAD) Uszneusisesdusznauges leun
n1sddninasgelagaunisal (leadl) nsasrawseduniala (lead2) nsnsedudaya (lead3) wag
msilsfsnnudutiaanuana (leadd)

1.2. 93AUTZNRUUANNITUTMTNULUUTEIUTI (MANAGE) Uszneusigesalsznauday
fun msfidusaulunisiiFunagnausy (managel) mididrusaulun1sufuRau (manage2) wag
nsfidusmlunisusgifiune (manage3)

1.3. amﬁsmawaﬂmﬁmmaua (DATA) Usznaumussdusznaudeoy lmm nsfuiteya
9ndeyana (datal) miimﬁuauamﬂaamww (data2) waz miimmauamaaamaﬂmauﬂa
(data3)

1.4. asAusznouvdnnsatuayuanmisnuiitisites (SUP) Usznausisesddszney
goe laun nisatuayuiiusuUszann Jae gunsal (supl) uagnsatiuayuiunisuszauuuag
STUUTWINGD (sup2)

1.5. sarUsznounanimusssuguvu Usenaumisesdusenauges (CUL) lawn T8UJUR
(cul1) mm%maxmmﬁa (cul2) wagAneiinsndauuu (culd)

2. wamsasmﬁﬂLmunmﬂmwﬂuuaﬂaﬂiﬂawumuamaﬂimwﬂuwmmﬂmamauaa
mimwaawauammmu AN AU ST avae 57 Haued wudn daded
ﬁqmmmmmaaaqiumw 4.01-4.50 LLaymauﬂiuawﬁmiﬂiymaagiumw 12.01-19.95 Sauandlii
Wiud fvsdyndadanaumngan wesndeaedewinfunieuinnit 3.00 uazanduuszans
nsnsEeiiuiesinindesay 20.00 fafu Senunsadnassilushuuumnuduiug
MIIATITVDIRUTENOURIB U r;:ﬁé’]’ﬂlﬁﬁﬂmmmﬁuﬁuéﬁijal,ﬂamﬁﬂimauﬂaﬁﬁq 15
71 ilefinsananumsanveaunindanduius sz luldlunshinszdesdusyneuindany
wzauvioll Saanmsinssiandulssandanduisuuuiiosduvesesiusenaugon 15 i uans
Tifuin esdusznovdesiimmudiiusiussiidoddymeadiffisedu 0.01 N uasArduysyand
anduiusuuuiies duldiiu 0.80 wandliiiuinesduszneuiianumnganii anihluinsen
asrUsznauld swdminsedimeanadfives Bartlett ilefionsaminuvisndanduiusiuduavsng
wandnwal (Identity Matrix) w3oly Tnefiansaniian Bartlett’s test of Sphericity wagAaNuauidy
Fafenuduiusmnzautuiismeriinhlulnneesdusznounslulnefinnsandinisidud faynis
afiA ailen KMO 11001 0.80 (s lneassad, 2563)
N139533a0UANNNANNAUTDIFURUUNTIANT SV AroelneyuvuaE19ATUIRTIULYA
wiAvtadisaay WUl neuUsuMKUUNMTIdY madanmugennaenaunauveslunadsliitunue
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Afmuedesen 1 Asdu §I3e3einisusuduuuniside laeiansanaindaauan Modification
Indices (M.1) lvAgaaadudviuusnieu wazisesainamntuies auiliunaeinsusadiu
ALADAAADBIMILUUAB LUTA P ddedAyn9aia windu 0.1 Tnefiaunnnan 0.01 druelaa

) a 2 o S o ~ A .
LLm%‘Viﬁm%Qmaﬁi: (Z—f) W1nu 1.246 mummumméﬁmmmum Namiwaﬁmmammummsﬁ U

AdaTliauaenAdasiauuy (GFI) Wity 0.977 Ssfidmuninnme nan1sfiansandeiwiunes A
FUlAN51nT 40900 9A LA i 1@09909d T id e (RMR) Wiy 0.007 & 7 ArAuLn i
HAMIASR eI AsInTidewesAadsesdumEonanndsuidsde wan1sUssana
A1 (RVMSEA) 171171U 0.025 wagAn il inseauaniiuigauneflt wussuisu (CFI) windu 0.997
Faflamunaet nan1siansandedriunae wazadul s RuaumIaun e SNt (NF)
Wity 0.985 Feflensnnast nansRansandeikiunnt fadu aguldisuuuumsianisuesya
erasf[.maﬁqmuaﬂwmmwﬂuwmmﬂmmﬁamm%qamagmﬁ;ﬁ%’aﬁmm%u nasUSuduuunsIve
donndesiudayailausedny FieazBunluanssd 1 wazamil 2

19199 1 ANERRAINFDAAGBINANNAUTBILLAANBULALEIUSULILAAN S ITY

Aall \neaTAle aeudfitals  Aveidald  wanisfansan
N2158U1 noudsuluea  wasliuluea  wasusuluea
X p>0.05 0.000 0.100 HAUNEue
&2 <3 8.773 1.246 HAULNRU
af
GFI > 0.09 0.807 0.977 NAULNE
RMR <0.08 0.020 0.007 HULN U
RMSEA < 0.08 0.140 0.025 NULNE
CFI > 0.95 0.858 0.997 NAULNE
NFI > 0.90 0.844 0.985 NAULNE

(Fn: gns lnenssal, 2563)

Chi-square = 71.046, Chi-square/df = 1.246, df = 57, p = .100, GFl = .977,
CFl =.997, RMR = .007, RMSEA = .025, NFI = 985

Mwi 2 sUuunsiamsvezyaneslaeyusuewasuIRsluamauadiotas nasUSusuuunTiy
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AU X SD.  ulawa Jatduanue
9 A a a Y ' a )
- ANUTUATAND 452 029 wnige  Insadegudnisieuiiunisdanisvesya
HoglneyuruRENATUNAT
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asAUszNaUaNAIZRUINTITIUABULUAY
- manseiudya 450 071 wniign  gnluguauadslasunseusuizeanlzdi
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Abstract

This research aimed to study the relationship between the good corporate governance
scores and security price change of Thai Listed Companies. The data were collected from the
financial statement reports and good corporate governance reports of Thai listed Companies
from a sample of 381 companies that disclosed their corporate governance scores in seven
industrial groups over a five years period, from 2019 to 2023. The researcher used multiple
regression analysis to test the hypothesis. The study results revealed that the level of good
corporate governance score had a positive effect on the security price change with the control
variables of company size, and capital structure also had an effect on the security price change.
Not only can this research serve as a valuable database for further research on corporate
management and corporate governance development, but it can also assist companies in the
planning and development of effective corporate governance policies that will foster investor

confidence
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#n vismaansdeu-lunduaniumensiu wasngunesudseadosin 89
¥in vidmaanzdouniogseminanadhmegnifinou Tnanmsdidunuliesnd 5 64
U waeiidoyanmanisiuliasuiau
¥in vitmaavzidoumililawenzuuunsiiuguaianisitn 363
naushegslunsdayl 381
naushegeiAy 5 1,905

2. \n3aediafildlunsfinun: nsfnwiadsilifunsddeidesana (Quantitative Research)
oy aillilun1sidondsiidudoyanfogf (Secondary Data) §3delFuuutufinsenislunsifiv
susmdoyadausililunisfnwiadsd 1dun madsuntasmamdnnindaniudanaia
vanning (Fudsmu) seduazuuunsmiuguaiansia (Fudsdass) uasduusmunufe vuia
VBIUTEN 818V0IUTEN laseaatunuy warAun M sasuUnyd

3. wiasdayauaziiusivsiudaya: fIdeldinmaiununudeyaanunastoyaniegd
(Secondary Data) sl

3.1 ANw1eNans9NmI WANY LnAnLAzNguFiAeITes

3.2 {ideldsusudeyaunadudslunisnunaseilusuuduiinsenis Taeiiusivs
BYAVDITTAUATULUNIIAAULARINTSTIA (FaudsBase) nduledaupudaasuanuiuuiem

e
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ng (www.thai-iod.com) dhunmsasuidasmamdnnindanniudanarnudnming (Faulsn)
WazAMUIAIUANAD YUIAVDIUTEN B18VBIUTEN lATeEs iU wazaunmn1saaudnyd
FIUTIWINIUNFRY LUULEAeTI8N3TayaUszanl (WU 56-1) 91ns¥uU SETSMART 91nuiulad
www Setsmart.com vt nndauusldiAudeyadious® na 2562 - 2566 TawsvEzLA 5 T
4. nslinseviteyauazadanidlumsiianeideya

4.1 af@i3anssauun (Descriptive Statistics) ldun Yovay Aade AslsegIu A1d
\esuunasgiu asan uay dgean dieldlunsinneitesaidesuresiuys uenainduih
AadouazdudoavunmspuiinnalndiAsstulansienisniszaiedauuuuni (Mishra, Pandey,
Singh, Gupta, Sahu, & Keshri, 2019; Zadeh, Askarany, Shirzad, & Faghani, 2023)

4.2 adRFsyAN (Inferential Statistic) lunsAnwasiilldadfdseuunnuiaedu 2 mada

o

N

=De

a

(1) MIRATzhdulsEavsanduiusifiosdu (Pearson’s Correlation Coefficient) 1lu
mMegianuduiududazguosinuusdasy Tnemdass fe sefuazuuumsmiuguaianisia
FuUsmuANe UuALeIUIEN 01gesuiEY Tassaieiuny uazamnwnsaautyd fadan
FulsgAnsanduiusiosliiiu = 07 uagnldmaiaiianeinuduiusseninaiudsdas
(Variance Inflation Factor: VIF) Wag Sd'gqmwmmmﬂ?{au@qqmLLasﬁﬁqﬂﬁaaﬁﬂﬁ (Tolerance ¥4
AuUsBaseudazdi) loe VIF v0sdauUsdaseynda dirtdesndt 10 wag Toleranceliadlng 1 vn
Aaus Lﬁahﬂﬁl,ﬁmﬁiymmmﬁmﬁ'uﬁ‘iwdwﬁumaqﬁmﬂiﬁais ANULUIAAUDY Hair, Black, Babin
and Anderson (2014)

(2) mﬁmi’wﬁﬂ”ﬁamaaL%‘ﬂwn@;u (Multiple Regression Analysis) Telun1svaeaeu
auufigiu Inediasizrianudunus seninsnlsmukasduds8aseuinndn 1 6 (nanigal
aulay, 2561)

5. faudsiilddmiuauide: msinaiudsilddmivenide dsenouse duusdasy

fulsm uag fuvsmugu lnedl Measdeadtavesiuuslunuidedieluil

fhuusdass Tiun seduasuuunsihAuguaiansiifl (CGS) lawziismidinsUnmedoya
nauANdastantunssunsuTEluUsenalnelaun seau 3 @ seau 4 fun uag seau 5 Ade

Fausanu liun fesaznisidsuuvasseninesandnndndan 11 u Juldanais
nannsndv fs Amanning« s ulanaatuseud (PO)

fuwdsmua TkA vuavesuIEninanunavesdunindaismieduum (FS), 918ves
vsgninaniuanzeulunaiandnnindwisssmelng (FA), lassasadunuinaingnsdiuves
nilAusmseduning (LEV) uaz auamvssfasutad (AQ) lfuusiulunisinlnglianu 1 &
gvldusmsasutny@ainusinlunquuiem Big 4 wazanlu 0 drusdnldlaldldusmsaaudayd
nuisnlunguuitm Big 4 Tnefiaumslunisidedsd

PC = 0+ Bo+ BiCGS + PBoFS + PsFA +Balev + BsAQ + €
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ANNFNTUSTENINTEAUATILLNSAAUARARANIST

aanzilyulunaiavannindusialsewmealng

o

nu

AsAsuLUaIs A TE NSNS VR IUS INN

'
a

AUNNY
CGS wé’umLLuumiﬁﬁU@LLaﬁamiﬁﬁ
PC Sovaznisasuudassaudnningluseud
FS YUINVDIUTEN
FA 918UDIUTE
LEV lassasaiunu
AQ AN YR aeuTyY
a seautledfy
B Adulsyananisanaey
c AANUAAIALAROY
NANTSIVY
ANALTINTIAUIUN

n1sieseideyan13eldadmdmssaun laun Jesay Anale Asisegiu daudoauy

AT AANGA Agean NI 2 AadABmssaanennsAng wui ngusegs desesu
AzluUMIMTUgUaRansia (CGS) fanadswinitu 4.218, Jovavnisdsuutassamdnninglu
soul (PQ) fAadowiny 6.115 vunvesuiem (FS) TAedswindy 3.798 e1gvesuisv (FA)
fieeAewitty 20.10 T Tassasafuru(LEY) Slaedewindu 0.426 uazAanmYeaBUTT (AQ)
ngumeendltuinisaeudadvesuitvlungu Big 4 Anliufesar 62.47 ngusegeiililléuinisasy

Un@vesusnlungu Big 4 Andudeway 37.53

5199 2 NAAEDRLTINTTUAN

duil 1 Aauusau faudsnu wae fudsaluau

Aaus N X sisegu S.D. Mg Angegn

CGS 1905 4.218 4 0.7314 3 5
PC 1905 6.115 2.580 52.568 -391 985
FS 1905 3.798 3.708 0.721 2.370 6.539
FA 1905 20.10 18 11.185 5 51
LEV 1905 0.426 0.432 0.2099 0.002 0.961

daudl 2 fauusviu (AQ AunmwesdauTyd)

NEUA29E4 U Souay
Ludldusmsgaeutaydngs Bigd (0) 715 37.53
ldusmsgaeudaydngy Bigd (1) 1190 62.47
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anAnaFaUANURUNUSVBIFINUS

153l anduius ey (Pearson's Correlation Coefficient) 911915799 3 Wy
ﬂ'ﬁzéﬁ’Uﬂ:LLuuﬂﬁﬁﬁUQLLaﬁamiﬁﬁ (€GS) Fanuduriusludauinduduusaunisiuds uwlas
simvdnniwdluseud (PO) winiu 0.084 fisziutioddni 0.01 wagnsaaeun mduiudluusaye
yoeiaulsdasy wul ArduUsEans andunusveniesdulaeniuldnutlymduusdaselag
AMUFNWUSTENI19N U (Multicollinearity) Tuseauluiiu + 0.70 aunuIAnUes Hair et al. (2014)
waglaiin1snaaaum VIF uae Tolerance vasiuusdasyynia lnga VIF A1tiosndn 10 e way
A1Tolerance fAdtng 1 ynduds Fsagulanlaifndymeanuduiusse mwﬂumaqmwiaaiﬂu
SEAUTULTI Feanansaedune gaed (1) sefuAzLULMSTIAUQUARINSIR (CGS) Hmnuduiugly
WFauandudmntsanunisd susdassandnningluseud (PO wiafu 0.084 (2) sedunzuuy
n1sifuguaianisiia (CGS) damduiulufauaniy vuevesuisy (FS) uazlasairaiuny
LEV) fiszsutiodndey 0.01 Faflanduuszavdanduiudiiiiu 0.325 uaz0.177 (3) vuinveausem
Foflmnuduiushudsuiniuetgvesussn (FA), lassadraduyu (LEV) uae annmvegaeutayd
AQ) Tisziutiuddy 0.01 Feflindudszans anduiusivindu 0.234, 0.366 waz 0.419 AU
4) 91gwesuivn (FA) danuduiusludsavduvlassadraiunu (LEV) Aiszdudedda 0.01

o

AduysyAvSavdniugivindu 0.081 (5) Tassai1aiuyu (LEV) Sanuduiusideuantuguniwves
douty® (AQ) fisziuteddry 0.01 fiaduusyavsanduiusiviiiu 0.186
feunsinznnneedanyanlavinnsnsivaeunsuasUnfvesdeya wudl eyaiin1suan
LLﬁN‘LJﬂﬁLLa:ﬁwﬁ’gLLﬂiﬁﬁﬁﬁauﬂﬂmemﬂﬂa \osnnAedsuazaiseguiamuviniudnios
(U197 2) Tt ImLLﬁlsuImei Logarithm (Log) sudasiaves Kong, Akbar and Poulova (2013)
FafudielFdoyalndiAsstunisuanuasuuuund msfinuiadéinada Robust Standard Errors
LWauaamwmimmmLLUUlaJiJﬂWuawaaﬂaImmwaammiﬂuﬁiymmmLuJiiJmuizmw Heteros-
kedasticity) uaganduwusniuiaan (Autocorrelation) Tunuusiassiildlunismaasuauufgu

WislsmanisAnwiauuieiie (Francis, Hasan, & Li, 2016)

(
(
(
(

e )

M19199 3 ANseAndUUsEAnSandunusuasiuls (Pearson Correlation)

fauds CGS PC FS FA LEV  AQ  VIF  Tolerance
CGS 1 1.137 0.880
PC 0.084" 1
FS 0.325 0.130" 1 1.571 0.636
FA 0.045 00717 0234 1 1.111 0.900
LEV 0.177" -0.006  0.366  -0.081" 1 1.200 0.833
AQ 0.232 0068 04197 -0014 0.186 1 1.248 0.801

*x 19

syAutludAgyi 0.01

nml,ﬂ'i'lmamaammwwﬂm (Multiple Regre55|on Analysis)
AT ATIY wmmamaammwwﬂm NN 4 Erduusn wudn Adulszanivestauds
dasy iumumLLuumsmﬂU@LLaﬂamwm (CGS) fiu fuvsmutunisiasuulamavdnminglag
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ANNFNTUSTENIsEAUATIULNII AUgRaRaNMIRRuNsWABUMAI AN SN vesuTEnn
annziloulupaananninduisUsendlng

Trannseeaznisiudsundassiananynsnglusaut wulin danudunusiuianiafelnuiaada

B=3.552 fiszaudd1Aty 0.05 nuneanuiuseniianuddgyluseweasuuunismiugua

Y
= @

Aan1sinazdmanan1sasunlassimrdnnsndiawuainsnan a Judanainde 51a7 a Tute

U

pane WuisItusuUsmuauiindsvuevesuse (FS) wuin fmuduiudluiiemadoiiud
AnadR B=8.650 isziuiiuddny 0.01 ‘mmammdw%ﬁmﬁﬁmmmaqﬁﬁ]mﬂwgaﬂﬁmiaﬁuawuﬁu
AzuuuMIffuguaiansiiruasimaasuassamdnnindigduaninn u Tulnanainds
511 & ulasan saisuUsmueuiiiass Tassaatunu (LEV) wuin farwduiuslufiana
seudnamneedan B=-14.657 fiseiuivddey 0.05 mneArUISniTasadh dndauniiausie
Funsndenazdamaliszfuaziuunsiiuguaianisiingauazinsiasuulassamdnnindd
Wsduansian a fudaeaiafis 1101 o Tulanain dafuusmuauiisaesiidulunsatuayy
AudiussenidnUsdaszuarmudsmuluaunsawide egdlsing fudseuauludiuves
9gvesuEN (FA) B=0.173 laifianmdusiusmsadia mansanai1 uvisniifiszezatlunisduiunu
Aunnsrsiuliifinadensdnafalubesazuuumsiiiuguaianisiimlasuaglifinmsiudsundasmeos
smdnnindiiiutoddny sulufnunimuesaeudad (AQ) B=1.989 lsiflm udusiusyisadia
wnemuin Vismidenlduimsvesasutydlungy Big 4 warlidenlduinisvesfaoutiytlu
ngu Big 4 luifinasensduaiuluesnzuuunmsiiuguaionsidlaonaglifiniuasundases
s1Pvdnmnde wazen R widu 0.021 ifudlymeensvaseusuusiaeaiiosinuanisinse
Faanernduuszansues Multiple Regression Saflfadfusenisesuneiaulsauandaulsdasy
FadseaumauazagUanuduiusvesiuusynmiidsoduld Jdliiduiigmilunisahauudieedy
NINARBUANLRFIUNTIVY MULWIANYBI Moksony and Heged (1990)

A1519% 4 ﬂ']iil.ﬂi']%ﬁﬂ?iﬂﬂﬂaEI”UENV’]SLLUUﬂﬁiﬁWﬁU@JLLaﬁﬂﬂﬁiﬁaﬁU mswasuwUassiamanning

R, Aduuszavs ArduUszansnisanaae
n13annay JSuunsgu T-statistic P-value
(Variables) z
(,3) (Beta)
Constant -40.215 -4.787 0.000
CGS 3.552 0.049 2.045 0.041"
FS 8.650 0.119 4.175 0.000"
FA 0.173 0.037 1.544 0.123
LEV -14.657 -0.059 -2.356 0.019"
AQ 1.989 0.018 0.724 0.469
R 0.154
R’ 0.024
Adjust R 0.021
n 1,905

o o ° o a

paAyNsanRNTzAY 0.05; **idudAynsadanszau 0.01

o
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2AUs18NaN13IY
nMsliengiauanaesLdmygaiienaaouanuduiusseninsssfuaz UL fugua
Aamsirtunsiasuulamaudnnindvesuisninangidoulunaiandnminduissemalnean
57991 4 miﬁﬁ]15m1§uﬂszﬁw§amaaawmm (Multiple Regression Analysis) WuI1
NaMTATIEsEAUA LU AUguaRansTRAUMs WALt A man i vaaUT i
sanzdoulunanavdnminduwisUssmalne wuin seduaguuunsiiuguaemsiatnaludsun
Funsdsundassamdnning nan1sAnussenuanuigiun1sidedeaenna desfuanuide
2849 Ghouma, Ben-Nasr and Yan (2018); Mechelli and Cimini (2021); Paradowski et al., (2022)
\lesmnuismidiazuuunsiiuguaiemsiifuansfeuisnilszuuuimsdnnisiilusda nseaouls
wazdasserussmagsiafia Asdvasanmudsnisuimsiannain nienalsslevdvudeu
Tnslanzussmiiauarmsnmedeyaniamsiunasdoyadifyetnagnies asudu wagsiunan
aqmaimwm‘mamni'waﬂiumawuuauaiwmmLmauuluﬂumawm uaﬂmuamﬂuﬂwammﬂu
\Foas vunaveuith uazlassaafuruduliadomuausossduasuuunshiuguaifuas s
LA sunUatresamdnning 3 s@enad aeiuauiveves Farooq et al. (2022); De Silva and
Wanniarachchige (2022) il asanuismuunalnguazddndinvedlasiadimianisduiiaegld
Usgloiannsounisiiiuguaiituasdufivonsuinniuiesanausonuauaudesiiiniu
aeluosdnslddavarianmnnifiunalusda anusuiavounavadsshulaliiutinam ulduniy
Tuduvesenguesuitnuazamnmvesaeuddliifuiadsmunudessiuazuuunsiiuguadia
wazn15Wa suLUaressamd nning dsaenadesfusuideves Pop (2018); Kieschnick and
Moussawi (2018) 1833 ne1guesvisnuazaummeasudadoralifnalngnsionzuuunis
Mfuguaild msiiuguaifiivanedadefiieades wu ulsurenisums Taseadansdnnis ans
UjtRmunasgiunisiiugua wazmsdesiunsyein ddlianunsaianalsanegvesuismvie
AN AR YT 5m??qmﬂmaﬁ'wa‘mamu’i%’aﬁqaamﬂﬁaqﬁumwﬁmidqé’iyiyﬁmﬁlﬁﬂdnﬁdw
AziuumIMiuguafiansidvesuisnidiwvimi idudygadeamsludsfamuneriugaunm
nsffuguanazMINsIaNseIuiT wazaonadosiunnuigidulddudsilananli
azwuumsiiuguaiansiinez Juumesigigliidlanansynuvesanasilavesinamuls
NaN1TAATIEiBsENaNHadNELATE WU seduazuuunsfuguaantsidan anAx
duasuansunssunisusenlulszmalne (Thai Institute of Director) fi3n3nadAyogred e
nslunsiasuulasnaudnnindvesuisniiaansideulunaamdnnindwisseimalne ool
Hadesing 9 1wu 1) mlusdlavesnisametoya Uismiiddameaulusdalunsdnmetesyams
nsiiunsedeyativatunisddunue swisnlneuisvliiinsdamedeyaiidaiouazdanasie
nsuimsiansiliAvesuvnuardmaritliinzuuunisiiuguaianisiidanas 2) nsiansan
wansgnungiidnldidelaeandnningfanasenavinliinasuuariiidnlido dosangade
anudesiufuuigmmnuidnlaildvinnisneuaussdenisuimsianisitfardaasenzuuunsiiiu
quafanisiidanas 3) Msldnagndvmamsiuilidsduazdmalinavdmmindiananinannsly
nagnsiilddsBulnenisfiumiduvionisamuiifiarundssgaiuly awdsmalviazuuunisidugua
Aamsanas ilesnnsandulamemsiiuiiliseuasuuansliiiufisnsyinnisusmsanudesdis
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'
a

anudusszrinsssRuazuuun s fuguaiansiafunsuasuuUamamvdnninguesuTini
annziloulupaananninduisUsendlng
way 4) msuFiRnmmdnnismiuguananislaeuismiinsdidunui Tussansammundnns
ffuguafansiifaztisanasiunuvesAmdnnduasfinasiuadusseroliiuuiom
nadwsvesnuiteiifinuannadestunuiteluefnuesUsemelng Ansned 3gfiaagns
(2560) fifinw1szRUAzUULNSTUgUaRaN3TiATHasoyaA1vesgsiveg it Ay vesUI ¥ nan
nzidouluvsemalng uazauidoves s9u1 quuAs uazamy (2560) 7 AnwiAudnYNLYDs
ﬂmzﬂiim13‘1’7fﬁmmg”‘mqé’mﬁ'@g%ﬁma@iammuumiﬁﬁuauaﬁﬁ]miﬁﬁaémﬁﬂfﬂﬁﬁ@ﬁuaw%ﬁwﬁ
annzdoulunaavdnning 18u 1o le winedndvesmidoiiinnuuandsannuisees grssa
niuTyaY (2566) mﬂﬂmmmumuuumimﬂumLLam]mimmhﬂ,mmmamaﬁmwaﬂmwammaaﬁm
ﬂ’li"’UEﬁJ’WEJ%ENUiHVWH]@VIuLUBqumaWﬂMaﬂVliWﬁLLMﬂﬂiuL‘V]F‘i‘l‘VlEJ WASYAINT hazAE (2568) Afnwn
sefuAzLUUMITIITUguARaMsTiALarARoUWNUANEN SIINM SRR sAdunulifianuduniug
fukamssuiunuesisnaanzdeulusmandnning ¥u 1o lo mndeagilunmsinueadaiiide
wanssanauidelusnludiuvesnsliisnisinseduazuuunismiuguaiansiadlasu
nsweufuINaNIANdnaTuaaTunssuMsUTEMing Fainslidenaninuieniidameazuun
nsmfuguafansfimluraanat 5 U vesfidudsmadenisivasuulawosnavdnningluseud
Turazfinuidelusdnlddudsiafiunnsie 9 fu lunisiarsuuunsmiuguaiionslildasieuds
wanszvuiitalaudesamdnninduasnanisiliuuresuity
Usrlevdveanuldeanuadnivesnuids wui azuuunsmivguafianisiiadanudusiug
Tuduindunmsiasuuamesnemmdnnindvesudsninavzidoulunaavdnyminduiassmalne
Ingradnsvesnuideaunsatluvssynaldlunisnausuiasiauulenevesussnnisimiugua
AansiidvesesAns iilearemund e uliiduinamuuazdsaiunmdnvaiuazamlusdlaly
N3AIUUTDIUTEN
Usslowiludmquivesnuidoiieiasuaiuisnianudlaluumumvesnisiiugua
Aamsfidenaminninduazanuiuamoesdng InsradnsvormAdetlidiui ezuuumstiy
quaRamsfirfimuduiusludewindumsiasuulasessiamdnning deanunsavilugnisiaun
wwamdunisadiannslusdaiiesnmssduazuuunsmiuguaianisiidlumsaiisanudosiu
Ifungueau uaﬂmﬂﬂfﬁqLﬁuﬁﬁaaﬂaﬁﬁ@,ﬁ'aL“'f]uLmeﬂuﬂﬁiﬁwumazmiﬁwf'f“u@LLaﬁﬁlmiﬁﬁlu
03Ans Tnslamgluviumesuidniannz deulunaandnninduisssindlng Fauidnagihnadns
yosuitoiadulsslovdlitnamuldlunsdadulaniuldfitusassaduusslonilunsfng
dmFuanEnITINTLAZUTMSTRIUT YN od a1 AN s A ugUaiant s Aveaund
apnziloulupaamanninduistssmealnelueunan
FeazUanmsenuseranmsidenanldlaessiuaruuunisiiuguaionisiiianasiau
daasuanivunssunisuieninedunumuasdanuduiusludsuandunsidsuudasan
ninminguesuivniivemezdoulusaandnnindusisUssmalngludisszosnm 5 9 fafu vieni
aanstlvulunaranannsnduriasewmalnealshiaudAydunisusulauasiaminagnsanu
nsifuguafanisififieduaiunmdnualvesesdns afrsmnulinsdalituinamunasiiuyad
nannsndluszezen
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Jolauauuz

Forauauuzall

ForauenuzdmiuuiTes o mmﬁ’uﬁuﬁ‘iwjNiwﬁ”UﬂzLLuumiﬁﬁU@JLLaﬁﬁ]miﬁﬁ U
nswasuuUassimmdnnindvesusniisnns ovlunanavdnninduissemelng Swelud

1. nadnsuesudTe nuin seduAzwuunstuRanIsTindwanenisUasuwlasuessia
vanminelaguitnmslinnudfyfunsiaunssuunsifuguainisileaiisanssiulaliiulin
amuwazEasaiissnmmegIialuszeren

2. Had WY INUITY NUd1 WWIATBIUT EnkarlaTIaT iU uYeIUT ENdseAuAuY
A

o A

IPRNON

o

nsfduAsnsfiduandliiivinusdvifivwalvguazdunaaiuyuiiaszlinud

<
@ ' N

nsfduquanazvdnsssnAvaiagadudsinn q visnasldeawddyiusosdnariedy
nsa¥ennadesiulsifugau
3. UtmArsiadnsildannsideludsuusaleviedunsdamedeya Tnslia
gndies AsUfu waziunan Wnssnasivesanauduaiuantunssunisuidlne welifasnu
annsaifadeyaniduitelddmiulseneunisiadulanisamu
4. vismmsinadnivessuideluiaminisuimsanuideiivadesfunsmifugua
fans ileanlemamudevennmsuimsauiiianain wie wmidasondnsssuaAva
forauauuzlunsideasadaly
Torauauurdmiumsideluadsialy 3dvmsfinsandnviangnguiiosis Wy nau
9aAMNIIUNASW nFuamamnssunan Wesnidugnamnssuiiidiuduindeulasugives
Usemndlnelaoiduiiaulavesinanu ievhmsi3ouiisusedunansenureamsinduguaianisde
Wasuulaswesamdnningluusiazguamnssuasiansandulsiiiedeaiinduiunuisesy
MuUssumginssuvestinasumsemuidssivensuld suuesvesiemdesssunAvia salufns
ihiladenieuen 1Wu anAsugia nzeama w3 eaaumsallutiegtuvesussmaiionazdinasie
nMswasuulasmmdnnindvesuiiniiaanzideulunaandnninduiasemelng

LONE5919D9

YAns aeuiing, 5131 gud, Auiwun BnSnsIsna, asya Beusuag, YUY Y Buns 91 waz
91381 K1eA.(2568).ANudURLSTENIN AL LUNIMAUALAAINTT AIRNDULNUANENTTUNTS
funansifunuesuiininanzifeulunaindnnsneiduala(MA). 215375598175
IANI511 M1 T195)9n3574, 6(5), 11-24.

UIUNT duneq, muﬁﬂé WASHUA LAYNIQYIUN 159999109, (2564). AINALNUSIZNINTTAUAIL
T:LJéﬂaﬁuENmiL?J@LmaﬁﬁayjamqmiﬁwhuﬂzLLuumiﬁﬁUQLLaﬁﬁ]miﬁﬁ Nan1IAL U UL
yaAAINsvesUsEnIavedeulunaandnninduisusemalne. 2155759 w]UdaN 9
ganumans, 11(1), 243-256.

tinws slusownily. (2564).msfAuguaiansidmasienamsmifiunuagsamanmng
vesuitvlunguamamnsanuasuazgsamnIsiovsiaamzdovlunanandnning
wisUseinelng. 1953755 pIuIATsIAY, 8(12), 279-291.
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Abstract
As competition intensifies within China's hotel industry, frontline employees increasingly face
challenges related to work-life conflict. This study aims to develop and test a theoretical model that
examines the effects of work-life balance (WLB), work-family boundary management (WFBM), and
career withdrawal intention (CWI) on service performance, with work engagement (WE) serving as a
mediating variable. A mixed-methods approach was employed, including literature review, interviews,
and a questionnaire survey conducted with 412 frontline hotel employees in Jiangsu Province.
Structural Equation Modeling (SEM) was used to analyze the data. Key findings reveal that WLB
significantly improves both work engagement and service performance, while CWI negatively impacts
both outcomes. WFBM has a negative effect on work engagement but no significant direct effect on
service performance. Notably, work engagement mediates the relationship between WLB and CWI
with service performance, but not between WFBM and service performance. These results emphasize
the critical role of psychological engagement as a pathway linking work-life conditions to employee
performance. Practically, the study offers actionable insights for hotel managers to enhance employee
performance by promoting flexible work arrangements, developing engagement-focused HR practices,
and identifying early signs of withdrawal intention to improve staff retention and service quality in the

hospitality sector.
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Introduction

In recent years, China’s hotel industry has undergone rapid transformation, driven by
urban expansion, rising domestic tourism, and the growing presence of global hospitality brands
(Zhang & Zhu, 2020). These changes have intensified market competition, forcing hotel operators
to prioritize service quality and operational efficiency. As the industry continues to evolve,
frontline employees-those who directly interact with customers-have become central to
delivering exceptional service. However, they also face increasing job-related pressures such as
long working hours, emotional labor, and irregular schedules, which often lead to work-family
conflict and psychological strain (Karatepe & Uludag, 2008; Wong & Ko, 2009).

Work-life balance (WLB), work-family boundary management (WFBM), and career
withdrawal intention (CWI) are three psychological and behavioral constructs that have attracted
scholarly interest in recent years, especially in high-pressure service industries. WLB is generally
associated with positive outcomes such as improved job satisfaction and employee retention
(Greenhaus & Allen, 2011), while poor WFBM has been linked to stress, disengagement, and
diminished productivity (Bulger, Matthews, & Hoffman, 2007). CWI, which reflects an employee’s
intention to leave their profession altogether rather than merely changing employers, has also
emerged as a critical predictor of employee disengagement and poor performance in hospitality
settings (Kim, Im, & Hwang, 2015).

Although prior studies have examined the individual effects of these variables, there is
limited empirical research that integrates all three into a single model to assess their combined
impact on service performance (Deery, 2008; Kaliannan, Ayub, & Ashari, 2016). Furthermore, the
mediating role of work engagement a state of psychological investment characterized by vigor,
dedication, and absorption (Schaufeli, Salanova, Gonzalez-Roma, & Bakker, 2002) - has been
acknowledged in the literature but remains underexplored as a mechanism linking these
variables to performance outcomes in hospitality contexts (Bakker & Demerouti, 2008). Without
such integration, current models fall short of capturing the complex interplay between personal
resources, boundary preferences, career intention, and service behavior.

To address this research gap, the present study proposes a conceptual model that
examines the effects of WLB, WFBM, and CWI on the service performance of frontline hotel
employees, with work engagement as a mediating variable. This model is grounded
in Conservation of Resources (COR) theory (Hobfoll, 1989), which posits that individuals strive to
conserve and invest personal resources, and Boundary theory (Clark, 2000), which explains how
individuals manage competing work and family roles. Both frameworks offer theoretical support
for the examination of resource-based strain and behavioral outcomes in service environments.

This study seeks to answer the following research questions:

1. How do work-life balance, work-family boundary management, and career withdrawal

intention affect the service performance of frontline hotel employees?
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2. What are the underlying path mechanisms through which these variables influence
service performance via work engagement?

Accordingly, the objective of this study is to empirically test a conceptual model using
Structural Equation Modeling (SEM), which links work-life balance, work-family boundary
management, and career withdrawal intention to service performance, with work engagement
acting as a mediating variable. The results are expected to contribute to both theory and practice
by clarifying how psychological and organizational factors interact to influence service quality in

the hospitality sector.

Research Objectives

The purpose of this study is to construct a theoretical model to explore the effects of
work-life balance, work-family boundary management effects, and career exit willingness of
frontline employees on their service performance and their path mechanisms, and to empirically
test the theoretical model based on a large sample of questionnaire data.
The main questions examined in this study are:

1. The Effect of Work-Life Balance, Work-Family Boundary Management effects, and Career
Withdrawal Intentions affect Employee Service Performance

2. To Investigation the path mechanisms through which Work-Life Balance, Work-Family
Boundary Management effects, and Career Withdrawal Intentions affect Employee Service
Performance
Expected benefits from the research

This research is expected to yield both theoretical and practical contributions in the
context of human resource management and organizational behavior within the hospitality
industry, particularly in relation to employee well-being and service performance.

1. Theoretical Contributions

This study enriches the academic literature on work-life balance, work-family boundary
management, and career withdrawal intention by integrating these constructs into a single
theoretical framework and examining their direct and indirect effects on service
performance through work engagement.lt extends the application of Conservation of
Resources (COR) Theory (Hobfoll, 1989) and Boundary Theory (Clark, 2000) by providing
empirical evidence on how psychological resources and boundary preferences influence
frontline service employees' engagement and performance in the hospitality sector.The
findings offer a nuanced understanding of the mediating role of work engagement, which has
been underexplored in existing models, thereby contributing to the refinement of existing

engagement-performance frameworks.
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2. Practical Contributions

1) The research provides hotel managers and HR practitioners with evidence-based
insights on how to enhance employee service performance through targeted interventions
such as work-life support policies, flexible scheduling, and boundary management training.

2) By identifying the negative effects of poor boundary management and high career
withdrawal intention, the study highlights the importance of organizational strategies
that foster retention and minimize burnout, especially in high-pressure customer service roles.

3) The results can guide the development of employee engagement programs, helping
hotel organizations cultivate a more motivated, committed, and service-oriented workforce.

4) Ultimately, the findings may assist hospitality businesses in reducing turnover,

Improving, improving advantage through improved service quality.

Literature Review

1. Theoretical Background

Conservation of Resources Theory (COR Theory)

Conservation of Resources (COR) Theory, developed by Hobfoll (1989), posits that
individuals strive to acquire, retain, and protect valuable resources such as time, energy, and
emotional support. When these resources are threatened or lost, stress arises, leading to
diminished well-being and work outcomes. In the hospitality industry, where employees often
face intense work demands and role conflict, the depletion of personal resources can result
in reduced work engagement and service performance (Hobfoll, 1989; Zhao, 2018). COR theory
provides a robust framework for understanding how work-life balance and career withdrawal
intention affect service outcomes by influencing the availability of psychological and
emotional resources.

Boundary Theory

Boundary Theory explains how individuals manage the boundaries between work and
personal life (Clark, 2000). It distinguishes between integration and segmentation preferences-
where some individuals prefer clear separation between domains, while others allow fluid
transitions. Poorly managed boundaries can lead to inter-role conflict and emotional strain,
impacting job performance and engagement (Ashforth, Kreiner, & Fugate, 2000; Kreiner, 2006).
This theory is essential in understanding the effects of work-family boundary management on
frontline hotel employees’ ability to maintain focus and deliver high service quality.

2. Review of Related Literature

1. Work-Life Balance and Work Engagement Service Performance

Work-life balance (WLB) has been widely linked to enhanced job satisfaction, lower
burnout, and greater employee engagement in service industries (Greenhaus & Allen, 2011). In

the hospitality context, Deery (2008) found that WLB initiatives contributed to higher employee
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retention and improved service quality. Furthermore, Wong and Ko (2009) showed that hotel
staff with higher perceived WLB were more emotionally engaged and displayed proactive
customer service behavior. These studies support the notion that WLB positively influences
both work engagement (WE) and service performance (SP).

H1: Work-life balance positively affects employees’ work engagement.

H2: Work-life balance positively affects employees’ service performance.

2. Work-Family Boundary Management and Work Engagement Service Performance

Boundary theory suggests that individuals manage work and family roles through
integration or segmentation (Clark, 2000). However, when the boundary management approach
does not align with job demands, employees experience strain and disengagement (Kreiner,
2006). Empirical research by Bulger et al. (2007) showed that misaligned boundary preferences
reduce psychological involvement at work. However, the relationship with service performance
remains ambiguous; Liao and Chuang (2004) suggest that frontline performance may not
decline immediately due to structured job expectations. Therefore, WFBM may negatively
affect WE but have an unclear effect on SP.

H3: Work-family boundary management negatively affects employees’ work engagement.

Hd: Work-family boundary management does not significantly affect employees’ service
performance.

3. Career Withdrawal Intention and Work Engagement / Service Performance

Career withdrawal intention (CWI) reflects an individual’s psychological detachment
from their profession. Kim et al. (2015) found that high CWI among hotel staff predicted
emotional exhaustion and disengagement. Similarly, Carless and Arnup (2011) noted that
employees intending to exit their careers showed reduced performance and lower motivation.
These studies empirically support the negative influence of CWI on both WE and SP.

H5: Career withdrawal intention negatively affects employees’ work engagement.
H6 Career withdrawal intention negatively affects employees’ service performance.

4. Work Engagement and Service Performance

Work engagement, a construct characterized by vigor, dedication, and absorption, is
positively associated with service-oriented outcomes (Schaufeli et al., 2002). In a hospitality
study, Karatepe (2013) confirmed that work engagement significantly predicted service
performance metrics such as responsiveness and customer satisfaction. These results suggest
that WE is a key predictor of frontline effectiveness.

H7: Work engagement positively affects employees’ service performance.

5. Mediation Role of Work Engagement

The mediating role of work engagement is supported by the Job Demands-Resources

(JD-R) Model, which suggests that personal resources (e.g., WLB) and stressors (e.g., CWI)
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influence performance through engagement (Bakker & Demerouti, 2008). In hotel settings,
Salanova, Agut and Peiré (2005) found that engaged employees translate internal motivation
into better customer service, acting as a bridge between psychological state and behavior.

H8: Work engagement mediates the relationship between work-life balance and
employees’ service performance.

H9: Work engagement mediates the relationship between work-family boundary
management and employees’ service performance.

H10: Work engagement mediates the relationship between career withdrawal intention

and employees’ service performance.

Research framework

Based on the above analyses, this study explores the mechanisms by which Work-Life
Balance, Work-Family Boundary Management Preferences, and Career Withdrawal Intentions
affect the service performance of front-line employees in hotels based on resource
conservation theory and boundary theory, and further explores the relationship between the

three by introducing Work Engagement as a mediating variable.

Work-Life

Balance

Employee

Service

Work Performance

Encacement

Work-Family Boundary

Management

Performance

Career Withdrawal

Intention

Figure 1 Conceptual Framework
Hypothesis

H1: Work-Life Balance positively affects employees' Work Engagement

H2: Work-Life Balance positively affects employees' service performance.

H3: Work-Family Boundary Management effect negatively affects employees' Work
Engagement

Hd: Work-Family Boundary Management Effect positively affects employees' service

performance
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H5: Career Withdrawal Intentions negatively affects employees' Work Engagement

Hé6: Career Withdrawal Intentions negatively affects employees' service performance

H7: Work Engagement positively affects employees' service performance

H8: Work Engagement mediates the relationship between Work-Life Balance and
employees' service performance

H9: Work Engagement mediates between Work-Family Boundary Management effects
and employees' service performance

H10: Work Engagement mediates the relationship between Career Withdrawal Intentions

and employees' service performance

Research method

This study employed a quantitative research design to examine the effects of work-life
balance (WLB), work-family boundary management (WFBM), and career withdrawal intention
(CWI) on service performance (SP), with work engagement (WE) as a mediating variable.

Population and Sample

The target population consisted of frontline hotel employees working in three- to five-
star hotels in Jiangsu Province, China. A stratified random sampling method was employed to
ensure representation across hotel categories and geographic locations. According to Hair,
Black, Babin and Anderson (2010), the recommended sample size for Structural Equation
Modeling (SEM) is at least 10-20 times the number of observed variables. With 30 observed
variables in the proposed model, a minimum of 300 respondents was required. In total, 500
questionnaires were distributed, and 412 valid responses were retained for analysis.

Research Instruments

structured questionnaire was developed to collect data for this study, comprising six
major sections. The first section focused on demographic information, which included six items
capturing respondents’ age, gender, education level, job position, years of experience, and
hotel rating.

The second section measured Work-Life Balance (WLB) using five items adapted from
Brough, Timms, O'Driscoll, Kalliath, Siu, Sit, and Lo (2014). An example item is “I am able to
balance the demands of my work and personal life.” The internal consistency of this scale, as
indicated by Cronbach’s alpha, was 0.84.

The third section assessed Work-Family Boundary Management (WFBM) through six items
adapted from Kreiner (2006). A representative item from this construct is “I maintain clear
boundaries between my job and home life.” This scale demonstrated acceptable reliability, with
a Cronbach’s alpha of 0.81.
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Career Withdrawal Intention (CWI) was evaluated in the fourth section using four items
derived from the scale developed by Kim et al. (2015). An example item is “I often think about
leaving the hospitality industry.” The Cronbach’s alpha coefficient for this construct was 0.85,
indicating strong internal consistency.

The fifth section measured Work Engagement (WE), consisting of nine items based on the
Utrecht Work Engagement Scale (UWES) developed by Schaufeli et al. (2002). An example item is
“I'am enthusiastic about my job.” The reliability coefficient for this scale was found to be 0.89.

Finally, Service Performance (SP) was assessed using five items adapted from Liao and
Chuang (2004). An illustrative item is “I provide prompt service to customers.” This scale achieved
a Cronbach’s alpha of 0.86, confirming its reliability.

All items across the scales were rated on a 5-point Likert scale, ranging from 1 (strongly
disagree) to 5 (strongly agree), ensuring consistency in response measurement.

All items were rated on a 5-point Likert scale ranging from 1 = strongly disagree to 5 =
strongly agree.

Data Analysis

The quantitative data were analyzed using SPSS 26.0 and AMOS 26.0. Analyses included
descriptive statistics, reliability analysis (Cronbach’s alpha), correlation coefficients, and
structural equation modeling (SEM). Exploratory Factor Analysis (EFA) and Confirmatory Factor

Analysis (CFA) were not conducted and are therefore not reported in this study.

Research Results

1. Demographic Profile
Table 1 presents the demographic characteristics of the 412 respondents. The majority were
female (56%), aged between 26-35 years (48.3%), and had 1-5 years of work experience in
the hotel industry (62.1%).
Table 1 Demographic Characteristics of Respondents (n = 412)

Demographic Variable Frequency Percentage%

Gender

- Male 181 44.0
- Female 231 56.0

Age
- Below 25 76 18.4
- 26-35 199 48.3
- 36-45 95 23.1
- Over 45 42 10.2
Years of Experience
- Less than 1 year 38 9.2
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Table 1 (continued).

Demographic Variable Frequency Percentage%
- 1-5 years 256 62.1
- Over 5 years 118 28.6

2. Reliability Analysis
Table 2 shows the internal consistency (Cronbach’s alpha) of all scales. Each value

exceeds the recommended threshold of 0.70 (Nunnally, 1978), indicating acceptable to high
reliability.

Table 2 Reliability Statistics

Construct No. of Cronbach’s Alpha
ltems
Work-Life Balance (WLB) 5 0.84
Work-Family Boundary Mgt. 6 0.81
Career Withdrawal Intention 4 0.85
Work Engagement (WE) 9 0.89
Service Performance (SP) 5 0.86

3. Correlation Analysis

Table 3 presents the Pearson correlation coefficients among the study’s main variables.
The results show significant and theoretically consistent relationships. For example, work-life
balance positively correlates with both work engagement and service performance, while
career withdrawal intention negatively correlates with both.

Table 3 Correlation Matrix

Variable WLB WFBM Cwi WE SP
WLB 1
WFBM 35%* 1
cwil -.28% -21%% 1
WE 52x* -.19% -.44%* 1
SP 49%* -.09 -.45% S1** 1

*p < .05, **p < 01

Pearson correlation coefficients showed: Work-life balance positively correlated with
work engagement (r=0.52, p<0.01)

Career withdrawal intention negatively correlated with service performance (r=-0.45,
p<0.01)

Work-family boundary management had a weak correlation with service performance
(r=0.09, p>0.05)
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4. Structural Equation Modeling (SEM)

In this study, the fit was assessed through structural equation modeling and the results
showed that the model fit well. Specifically, the chi-square value (X?) was220.331, the degree of
freedom (DF) was 179, and the ratio of chi-square to degree of freedom (X2/DF) was 1.231, which
is lower than the recommended criterion of 2.0 or 3.0, indicating that the model fit was good.
Other fit indices also met the common criteria: the GFI was 0.958, the AGFI was 0.946, the NFI
was 0.971, the IFl was 0.994, the TLI was 0.993, and the CFI was 0.994, all of which were greater
than the thresholds of 0.90 and 0.95, showing a good fit of the model.The RMSEA value of0.022
was much lower than the ideal value of 0.05. further validates the excellent fit of the model.

Taken together, the structural model has a good fit and meets all the criteria for structural

LLLLLT

equation modeling analysis.
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Figure 2 Structural equation model-model fit
Table 2 Results of structural models
Model Fit Testing
X*  DF X2 GFl AGFI  NFI IFI L CFlI RMSEA

/DF
220331 179 1231 0958 0946 0971 0994 0993 0994 0.2

Structural Equation Model-path analysis

In this study, path analysis was performed using AMOS to test the significance of the path
relationships. The results of the path analysis showed that WLB had a positive and significant effect
on WE with a path coefficient of 0.301 (p<0.001), and hypothesis H1 was established.BMP had a
negative and significant effect on WE with a path coefficient of -0.104 (p=0.025), and hypothesis H3
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was established.CWI had a negative and significant effect on WE with a path coefficient of -0.282
(p<0.001), and hypothesis H5 holds.

In the analysis of the effect of ESP, BMP had a negative and significant effect on ESP with a
path coefficient of -0.118 (P=0.01), and hypothesis H4 was not established.CWI had a negative and
significant effect on ESP with a path coefficient of -0.229 (P<0.001), and hypothesis H6 was
established.WLB had a positive and significant effect on ESP with a path coefficient of 0.28 (P<0.001),
hypothesis H2 holds.WE has a positive and significant effect on ESP with a path coefficient of 0.128
(p=0.012), hypothesis H7 holds.

These results indicate that the relationships between the paths in the model are mostly as

expected and the significance of the path coefficients support the research hypotheses.

Table 3 Results of the pathway relationship analysis of each variable

Path Analysis Results

Path Std Ustd S.E. C.R. P
WLB -> WE 0.301 0.285 0.049 5872 e
BMP -> WE -0.104 -0.103 0.046 -2.246 0.025
CWI -> WE -0.282 -0.257 0.048 -5.383 x
BMP -> ESP -0.118 -0.113 0.043 -2.589 0.01
CWI -> ESP -0.229 -0.201 0.047 -4.311 Yx
WLB -> ESP 0.28 0.255 0.048 5344 e
WE -> ESP 0.128 0.123 0.049 2.506 0.012

*=p <0.05,*=p<0.01,**p=<0.001

Structural equation model-Mediation Effect Analysis

The Bootstrap mediated effects analysis of this study showed that all mediating paths
in the model were significant. The indirect effect estimate of WLB on ESP via WE was 0.039 with
95% confidence intervals of [0.006, 0.079] (BootCl) and [0.006,0.008] (Percentile), and the
confidence intervals for both methods did not contain zeros, and the p-value was significant
(p=0.008), indicating that this mediating effect was significant.The estimated indirect effect of
BMP on ESP via WE was-0.013, with 95% confidence intervals of [-0.034, -0.002] (BootCl) and
[-0.031,-0.001] (Percentile), which again did not contain zeros, and the p-value was significant
(p=0.033), validating the significance of this mediating effect.The estimated indirect effect of
CWI on ESP via WE was -0.036 with 95% confidence intervals of [-0.069, -0.009] (BootCl) and [-
0.069, -0.008] (Percentile), which did not contain zeros and had a significant P-value (p=0.008),
suggesting that the mediating path holds significantly and hypothesis H8 holds.
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Table 4 Results of the mediation effect analysis

Bootstrap Mediation Effect
Path Estimates S.E. Bias Percentile

Lower  Upper P Lower  Upper P
WLB 0.039 0.018 0.009 0.079  0.006  0.008 0.077 0.008
->WE
->ESP
BMP -0.013 0.008 -0.034  -0.002 0.016 -0.031 -0.001 0.033
->WE
->ESP
CWI -0.036 0.016 -0.07 -0.009  0.006  -0.069 -0.008 0.008
->WE
->ESP

The above results show that work-life balance, work-family boundary management
effect and career Withdrawal Intentionsall play a significant mediating role in the effect on
service performance through work input, while work input also plays a significant mediating
role in the effect of work-life balance, work-family boundary management effect and career
Withdrawal Intentions on service performance, which provides empirical evidence for the
theoretical hypotheses of the research model Support.

Conclusion

Qualitative Analysis Result

In this study, 55 hotels above the star level in Jiangsu Province were selected as the
research object, and each star-level hotel selected 5 supervisors and 10 front-line service
employees, including the front office, suest rooms, food and beverage, sales, security and
other departments, i.e., 275 departmental supervisors and 550 front-line service employees
were researched and investigated.

Before the formal research, in order to ensure the efficiency and quality of the research,
interviews and pre-surveys were conducted first. The researchers conducted interviews with
frontline employees of five hotel companies under the theme of “Improving the imbalance
between work and life”. Through organizing the interviews, it was found that hotel service
employees often encountered pressure from work and family, were unable to balance work
and family activities, and were

Physically and mentally exhausted, which made them unable to complete their service
work with high quality, and had low confidence and even confusion about their career
prospects in this industry. The interview results further support the rationality of the model

design of this studly.
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Conclusion

This research explored the effects of Work-Life Balance (WLB), Work-Family Boundary
Management (WFBM), and Career Withdrawal Intention (CWI) on Service Performance (SP) of frontline
hotel employees in Jiangsu Province, China, with Work Engagement (WE) as a mediating variable. The
model was tested using Structural Equation Modeling (SEM), and the results contribute to both
theoretical development and practical strategies in the field of human resource management and
service operations in hospitality.

1. Work-life balance (WLB) plays a foundational role in enhancing frontline service
performance. The study confirms that employees who experience greater balance between their
work and personal life are significantly more engaged and, in tum, deliver higher service performance.
This implies that WLB is not merely a “welfare” concept but a strategic performance enhancer in
service-oriented industries.

2. Work-family boundary management (WFBM) has a more nuanced effect. It significantly
affects work engagement negatively, suggesting that boundary conflict consumes psychological
energy needed for work involvement. However, it does not directly influence service performance.
This might indicate that employees maintain their observable task performance even when
internally strained-potentially due to role expectations or fear of disciplinary actions.

3. Career withdrawal intention (CWI) emerged as a critical psychological barrier to both
engagement and performance. Employees who are mentally detaching from their careers
display reduced commitment and diminished service delivery. This underlines the importance of
understanding not just turnover behavior but turnover intention, which often manifests through
reduced productivity before actual resignation occurs.

4. Work engagement (WE) is the central mechanism through which personal and contextual
factors influence service quality. Employees who are emotionally and cognitively invested in their
roles are more likely to exceed customer expectations and sustain high service standards. This
finding supports prior research and reinforces engagement as a key organizational asset.

5. The mediating role of work engagement highlights that improving employee experience
(through WLB) or minimizing psychological withdrawal (through CWI interventions) must focus not
only on reducing stress but also on amplifying engagement to yield real performance gains. Notably,
engagement mediates between WLB and SP, and between CWIand SP, but not significantly between
WFBM and SP.

Discussion
The findings of this study offer important insights into the psychological mechanisms
influencing service performance among frontline hotel employees. Specifically, work-life balance

(WLB) was found to have a significant positive effect on both work engagement (WE) and service
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performance (SP), reinforcing the view that employees who perceive balance between their
personal and professional lives are more psychologically invested and productive at work. This
supports the Conservation of Resources (COR) theory (Hobfoll, 1989), which posits that when
individuals conserve and replenish their psychological resources, they are better positioned to
engage in demanding work roles.

Work-family boundary management (WFBM) also showed a statistically significant, though
negative, relationship with work engagement. This indicates that employees who struggle to
manage the interface between work and home - especially those with rigid segmentation
preferences-may find it harder to maintain emotional and cognitive energy for their roles.
Interestingly, although WFBM did not directly impact service performance in this model, its indirect
effect via WE was significant, suggesting that boundary stress influences performance outcomes
through diminished engagement.

Career withdrawal intention (CWI) had a strong negative effect on both WE and SP.
Employees who mentally disengage from their profession are less likely to invest effort in their
work and more likely to reduce service quality, customer interaction, and productivity. This
finding aligns with prior studies emphasizing the importance of retaining psychological
commitment, especially in customer-facing roles (Kim et al., 2015).

Importantly, the mediating role of work engagement was confirmed across all three
antecedents-WLB, WFBM, and CWI-demonstrating that engagement acts as a bridge between
internal psychological conditions and observable work behaviors. The structural model thus
provides empirical support for the argument that employee experience and internal motivation
significantly shape frontline service outcomes. The theoretical contribution of this study lies in
its integration of COR theory and Boundary theory within a hospitality-specific model, extending
the existing literature by revealing the mediating function of work engagement in a high-pressure

service context.

Recommendations

Based on the findings, several practical recommendations can be proposed to enhance
employee well-being, engagement, and service performance in the hospitality industry.

First, hotel organizations should prioritize the promotion of work-life balance through
flexible work arrangements. This may include shift-swapping systems, predictable scheduling,
or hybrid policies where appropriate. Managers should be trained to recognize signs of work-
life imbalance and to offer support that enables employees to manage competing personal
and professional demands. These efforts are likely to yield improvements in both engagement
and performance.

Second, human resources departments should offer targeted training on work-family boundary

management. Employees can benefit from understanding whether they are “segmenters” or
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“integrators” and learning strategies that align with their preferences. Supervisors should be educated
on how to accommodate diverse boundary styles without compromising organizational standards.
This can help reduce internal stress and protect against engagement loss.

Third, it is vital to monitor and address career withdrawal intention early. Organizations
should implement “stay interviews,” regular well-being check-ins, or anonymous feedback systems
to detect psychological withdrawal before it manifests in turnover or poor performance. Offering
clear career development pathways and mentoring programs can reinvigorate employees’ sense
of long-term professional purpose.

Lastly, engagement should be embedded as a core organizational metric, not merely an HR
issue. Designing work environments that support autonomy, purpose, and recognition will

strengthen emotional investment in work and contribute to sustainable service quality.
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Abstract

This research aimed to develop a digital platform to promote the marketing of cultural
and local wisdom-based products in Phra Nakhon Si Ayutthaya Province. A mixed-methods
research approach was employed, involving qualitative data collection through interviews with
10 entrepreneurs and quantitative data collection using a questionnaire with 400 consumers.
The Weka software was used to analyze association rules of marketing strategy factors (7Ps) that
influenced consumers’ purchasing decisions for cultural products. The results revealed that
both entrepreneurs and consumers prioritized platforms that were user-friendly, provided
comprehensive information, ensured security, and were compatible with mobile devices. Key
influencing factors included diverse and efficient delivery options, convenient and fast order
management, promotional activities, and consistent marketing communication, all of which
significantly affected purchase decisions and user satisfaction. Through the Apriori algorithm, the
top five association rules with a confidence value of 1.00 and high lift indices were identified,
indicating strong positive relationships. For example, offering various delivery methods was
associated with consistent promotional efforts, and after-sales services were correlated with the
organization of sales promotion events. Furthermore, an appropriately designed platform
directly impacted brand perception and the effectiveness of communication with customers.

These findings were applied to design and develop the digital platform.
Keywords: Digital Platform, Arts and Cultural, Local Wisdom, Marketing Strategy, Data mining
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AuriUsznn wianing, 2567) Taefidmuneu s ulontanisgsaaliiugusenounis wazasng
mnudiuresmanandnfnriandaySausssunar ity viesiuluszezem

[

agUszasAlun1sIde
1. Lﬁa"?miw5ﬁmmé’fmmﬂ%|,t,wamvxla%uﬁ%ﬁaﬁuaqﬁﬂizﬂaumnmxﬁu’%‘f,m
2. Wennzitladonagnsnisnan (7Ps) idkaenginssumsddulaidendendniusiann
AauTamsssulagldinalulaginiesdeya
3. LﬁaﬁwmLLwaMWBi‘ua%ﬁaﬁﬁqLa‘%umimmmNamﬁmﬁﬁmﬂﬁaﬁ@uuﬁiwLLaxQﬁﬁigzyﬁﬁm?iu
ludmianssunseiagsen

a o
VBULUAVDINTTIY
aullon Mmyldeifiveuwnillomfiasounau 3 au laud 1) Audenisldunannesy

aa o v

Adviavesszneunsuaziuilag, 2) mlieseitadunagnsnmsaann (7Ps) lngldimalulaginides

1%

doya uay 3) MR LNaaesuRIasduaSUNIAMARERduNAaU Taussiuwaz iUy an

Y
viosuludminnszunseionsyn

Y
o

sutssrnsuazngusieng Usznsildlunsideddd 2 ngu 16ud 1) fuszneumsiisming
wandnueinndaUTausssuuafidygyesduluimianszunsaiegsen war 2) nguiuslaai
\umsuwisufiealudmianszunsadorsen

nausegsililuniside Useneudae

1) fuszneunsuanfausinndauinnssaunasn iy viesiuiifiussaunsalnedudsiu
fosseaularl S1uau 10 Ay tnedsnsdadentuuanizianzas (Purposive Sampling) Hio4ann
unguanzdifienn ardile wazdszaunsalnsaieafunislinuunasiosudia aransald
FoyafinsaiuTnguszasivesnsidels Uszneuse

1. viinaenlau anevaldndsiuans fmuathuds snsuasra

. deofygn Arvaningie o1neuATHAIN
- vuslnglnavin sduaannda sunednlv
findourlanas suauinvi dnevise
_qumiey grumszanulo Jamiagmuthuieta Suneuasas
. navsAulTviax dUaTngN SNNBNTTUATATRESEN
- Maudui dualids snnenssunsAIeyse
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8. AUV FIUATIUNTN SNONTLUATATOETEN
9. Winaguvunnomms) duadessinties suneuisedu
10. Uanaziilguanuanusznia by Peeraya fUAQLINNEY BNBNTEUATASOLEEN
2) nguguilanandnnulszung 7,933,558 auftuvieaiisrdmianszunsaiogselud
W.A.2565 (NSen9IMsvioniioInaziing, 2567) MUININGRIVBY Yamane (1967) Tnsrimunssi
Adasiu 95% wazanumamadeu 5% ldnuanguiaegie 399.98 au detulunuited awld
ﬂammamqmuﬂamuﬂm U 400 AY
it miwaumLuumﬂuﬁ]qmmwnummaaﬁm
AU Msfinwasiannnuide ogluyis 1 nanau we. 2565 f 30 Augngu w.a. 2566

Uszlewiifianndnazlduainnisise

1. anﬁmmi?{mﬁ’uﬁﬁaﬁﬁwaGiam'1mGTENmﬂ%’amuwamvxla%mﬁ%ﬁaiuu?uwuaamﬁmﬁmsﬁ
NAaUTAUGITY LAy ,ﬂu‘f]mmmamu fanunsath Ul dunumslumsiauunanesufdva
mmumammm‘iugmmuau

2. wuanslun1seanuuuLaT AL WNanWesuR 3 AT luas aufuuS UNvoswan Aaaia1n
fauinusssuuasnidyy wiosiuluguuuudy

3. LL‘wamwa%uﬁ%ﬁaﬁﬁ@umﬁmﬁum?adﬁaﬁﬁdaﬁiﬁﬁﬂizﬂaumimmamﬁ"lﬁmamiﬁdwaﬁ’ﬁu

v

vinlen1aniegsna wasiintagnannguidmanelauintu

U

a = av ad v
HUIAA NEWS BaSIUIYNINYIVD

aa o

AdvauNanWa sy

Advtaunamefy Wulassadeiupuidmsiueluladidanddiusalunsuiuvdeu
sunuunstiaue Tnsfidmnededinanuiauls vinldyaea 2 dreduly wu fusznounis
Auslan wazgldusnmsunanlosy anunsafufduiusiu vigsnssumedidnnsedngd Wiugunsal
faq Wy poufnes dunsnlviu (nal mewdans, 2567)

Watts (2020) na1331 wwaaresuadviaidunisinennaluladunldlunisudtaymgsia
Tngifutemsdmiuuanilasudeyadudviouinssevineduanuaziuslng lnemsdenldanuey
Juagifuinguszasdlumasiiunisuarleagsia JULUUTDIMNATWasUATA 19U i Uiuled
latl Buid L Hugomnadiviliannsadidsgnénld uenand Advaunanresuannsoadieneldan
vaneYee 1wy Alavan Asssuidongsnssy uazAsssudonandn en1suszgndliadia
uramesutiesnsaLaznnliiugsialumaiiauedeyadu uasuinisineg Tiuguslneity
wwusenllatl sazesulavliivssaniaminniu uenniunistuindousedeyandviaunaniedy
Tideyai{ltiieusuuanmsthiaussdndusinazuinisiinsafumnudesmsuayiamngsia denals
Audnpmuiifnewannsalunisutsdugety wsuaisinenmguruiandeulominensluiosiu
Tannsaiulalfesnadsdu (aunnsal waagns, a3un wavud wartg edwauu, 2567)
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NAYNSNIN1TAAIN

Kotler & Keller (2016) mewmwaqﬂaqmémwmsmmm (Marketing Strategy) ’J"]Lﬂuﬂfcju
veaipdesiiomensnanaiiesinsliiiioussqinguszaiinmisnisnain nszuIunsMIMsRaIRgULUY
fing  Wedeasuazduaiumsvisduduazuinisludangususlan welmananuldiuseulu
15Uty wagmeuauesruieIsvesiUilan Tnsinteslenldlunisdems udainarsliguilan
Laun n13UsznduiuGS N15dua3UNIIIY WAZNIIRAIANIINASE (FIUN1 \BeuLIAa, 2567)

A519 A1InTauia, nIANA waudy, naumnad Jeaduatan wazussas Wend (2567) 1%
ANUMINEYBINAgNS (Strategy) 113513 auaaivilesd nsUszauANd1Se wazliuTeunis
nsuteiy dwmaligshavssgTngusvasdmanisnannaiiols ?fmaEJWﬁ‘aﬂiﬁﬂumwﬁﬁqﬂa'mﬂ’mm*a
yoaIEnuarnaInduts Tnsnagniidosiuiidesd Ao nissiiunuesnsdiduney madadulafeatu
sulsgInauAldIsmasiaaiivanzan uazdosaunsadaassnineinsidosunldlmanysslov
wazldanuitinanngean

ndenuteduasuliin nagnsmanisnatn 1uisnisvesesdnsfiaztiuuiAniientu
N1SAILUAUINIAAA WU HERS NI EUAT ¥T0UTNNT 911 Yonedndiviig uagnsduaTy
nsdasmieuldiielfiinmsufoafiasihlugnisussqumnediesdnsimuald Tnodildasun
e o audnwazveangutiming nswasunamnsdsan waznsiansannagnsnsnaTn

nNagNsN1InaIA (7Ps) Huuwnfefistaundlag Kotler and Keller (2016) %QLﬁumiU%’UU?ﬂ
d2uUsEaun191159a1n (Marketing Mix) 7 89A n5a11130AIUAY LTl DMDUAUDIAINNFBINTS
afausegdle uazanuianelalvifunquidwnng wunslduiaduslaalidanudesnisudasiue
Tavasduszneuvasdulszaunamsnaainisssgndldussnoude 7 asdussneu weil

1. wdn st (Product) ¥3ou3n13 (Service) udsiidesmevauswionusdoinisvesuslag
uazAmATesHAnfasTvEe UL Usenoudes JULuU anianlR anam AuAy el
sUdn®al uaznIseRNLUY

2. 5101 (Price) WWudsiirmunanvomansusiluguvewiniu iudadvddglunsimue
duudmaauazilsvesna muﬂﬂﬂaumaﬂwamamm%mauJimJmammmﬂmﬁmummum
Auen dafussinsdesimuananivsngaufuuinisuazanimaainegednau

3. 40aN1aN159nTme (Place) Wunszuiunisihdudmssuinmslugiuslnaliogiad
UsgdnBam 1wy maidenshiaiisefimnzan aseuaguituiilunisliuinig awnsofesoldazaan
wielvinszuaunislivinadulognesiuwazairsmnuiioelagaan

4. msdaasunisnan (Promotion) Wunsinsedeansuasuaniuasudoyaseuinsgsiaiu
Fuslna Tnelfinsosledaaiunisue wu nsTawan Yssandusius Tusludu waznisnainmanss
ilensedumssug afmnulssiulafenmaninuazyneay uargdlaliAanistoaud

5. yaans (People) fiunumdrdglunisliuimsiugulaa lnedesiiunisAniien uag
n1sHNaUTY Lﬁ@iﬁmmmuammmi fianudeingy awnsoudlalom wasiirunaffia nevaues
Aofliuinig ioadumnuianelaunuilae wazairennudusiusiasevninedliuinig uay
AlduIns
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6. &nwazN19NEAM (Physical Evidence) 1 uUszaunisaliignanazlasuainnindenly
AuAviseU3nTT Wy ussduet msssnuuumiiuled 115337 n1snevausignAeg1eTINS ez
UsgAnsam Sawadrsmnuuansnsliiugsie Wunsadanuindede uazamdsyiivlalidu
ane

7. n38UIuN"3 (Process) WuTsnsuaztunoulunisliuing Tneseseenuuunszuaumslis
maYAIN 331 wavUaends Jensliusnsiitiaanin azaieanuieelaliiuguilan Tuma
nduifu mnnszurunsleid Stunoufigendudeu envadraelinelaliurfusloald

dmsuaniddeiithnagyénanisnain (7Ps) suszgndldiuaudgiityaviesiu wu iy
Yrunaugy Janingsuns neanifevesalsdan Bunsana (2564) GU“LuLuummmammﬁummiwwm
wanfausilimsatumiudosnisvesiuslng wu mafismuauasguuuaudn Mafeaumazay
Whunsdeansiudesesulatuarnisaiisustaumsaifialiiugnan daelaudngiityanviesdu
annsautstusazusuiadifunangelndld venaindanAdevesngay Jeyasal (2565) i
nagnsmamsnaaLiioadennulfiuTsunansitstu enszdudnmiuasnsavesiuszneunms
Aud OTOP luilufifeminysznuAisus Tnefinismusuduinit 500 s1en1sandsgud OTOP
fudugaqudnansdndming Wandemnsdndmineiuueundiadu daluslududiuan dszuu
Frszduiiirouazlaends fadu nagnsn1en1snan (7Ps) Judunuamsdidglunsiauiuag
USUUTINTLUILNMINNNTIANATEIDIANT LitaLRuAaIsalunTutedy adremnuiewslaliiiy
AUslna uarnauauswienufenIsveInanlaagdiusednsan

walulagnilasdoya

msiuwmilosdeya (Data Mining) Ao nsAumdeyaiiisylovianuvasteyadiuauuin
dndieseidumsuiuurieruduiusiiistulnel$38maadia uazfaviduarsaunafiolily
M13NaUEUUIMSTANSEsAe Tnevhnsuendeyafifiusslevieenunldan dmsumsdeduls ua
uilutlamn Tnsnsviwilestoya uisldoondu 3 ndu fall (eynd quussialy, Sud wiiud, e3am
dndde, glyssas Adugs, Mayaun Fiusnd wawrsnd uiayapi, 2567)

1) msswunUssiandeya (Classification) iumadailéifiodwundeyaliuussiamsig q
Tnsendandnune (Attributes) vosdeyausiaznguiiinisimuammeuliuds 1wy msduungnénd
fuwlthazdodudn msdwunithedulsase Budu

2) msdangudieya (Clustering) 1umedafiliiiiednnduioyaninndnuausadiondeiudily
Tunguideaifu Tnglidvumssuavaosngslliaamin wu msdangugnéniamginssunsiedud
nsdangudthenueinis Wusu

3) MsAumIngAuAuNuS eIt axa (Association Rule) Liumadadildlunismguuy
ngerwdusiudiaula vieauduiusatamnudsauiu fAaduayu (Support) warArAudoiiy
(Confidence) 7l t1uLnaaiFus (Minimum Threshold) 11U n11371AT1¥¥AzNM1an19Aa10
(Marketing Basket Analysis) amﬁuﬁﬂmaqwqaﬂssuﬂwisﬁyaﬁuﬁwmaqqﬂﬁw e wadnsile uldly
nsmauudnnetuaui viedalusTuduiiodusddunisue

D
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NIMNYANUFUNUS (Association Rules)

Dudumeuvesnsatruuudasaiielinszsiteya uazdumguuuuanuduiussening
yadioya (tem Set) aosyn wisanniraesyniuly melungudeyaiifouslng taeliduneuds 1wy
Apriori Algorithm @egnesnuuuiiisldlunisdumsunuuges (Subsets) Avilaufuatsfosnis
sUuulugadoyandn Meatuayutush (Minimum Support) auntiagnugUuuuiidesnisveany
audiiusiadesiu (Confidence) muitduueld enstiwangdwmsulddumngeuduiug
fugadoyadifivunmdn limsngiudoyaitvuelng esndedinannulunisaireangudoyadisl
MmN

fgnudwiiieades

itemsets Ao Audiiusvesteyaiimlflugiutoya

Frequent ltemset Ai® ltemset ﬁﬁﬂ'wmm’jﬁmaﬁuaqu%umé’l (Minimum Support) Taglu
n1saf1enganudusius aviansma1n Frequent temset iflannuegnauinndn 2 st uly

v 6

Tnedgudungaiudusiug @e LHS => RHS &4 LHS (Left Hand Side) uansguLuuves ltemset

v

AU 18URINYAIUTUNUS Uaz RHS (Right Hand Side) uanaguiuuves Itemset 6113109404
ANudTUS (QIWand wiiame, 2567)
Frequent of LHS

N
A1 Support Ag Wesidudvesdiuiu ltemsets ianuaiiiindulugiudeoya Taeleolden

Support YeskAag item 9z1i1A1 Support HuUTsuLiBuRUAT Minimum Support Aitamuuald

Support(LHS) =

\ieAnidenianig item fifiA Support 3NT1A1 Minimum Support Aifuualy
Support (LHS, RHS)

Support (LHS)
AN Conﬁdence Ao LUB?L“@JUWGUBQ"\]WU'JU [temsets TIRUAT LA AT ulu%wum i aN9T1UIY

Confidence(LHS => RHS) =

[temsets VlLﬂ@]“lJUV]’NGHUBZﬂEJlJBGUSQﬂQ
Support (LHS, RHS)

Support (LHS) x Support(RHS)
Aranduius e Lift iuAivsueniinisiinguiuu LHS waz RHS danuduiusiuuin

Lift(LHS => RHS) =

wudlyu Taeden Lift SAnwidu 1 wanadn uuuung LHS wae RHS Taifusiau (independent) usi
9177 Lift TAnanndn 1 wanadn suuuung LHS wag RHS Imnuduiusiuuin

Fupoulumavmingeadusiug

1) ﬁwnwﬁmumﬁwaﬁuaqusﬁ'ﬁuﬁﬁ (Minimum Support) wazArrd esudus (Minimum
Confidence) @l szuuidugimunies niormuslaefidervgy npemduiusildasdosden
atfuanu (Support) uazAALTesT (Confidence) Litfosniandusitlaimualy

2) N3AUNT Frequent itemset LﬁugULLUUGUEN“ﬁ@Ha‘ﬁILﬁ@%uﬁ?mﬁuﬂaﬁ€] nIoAUAMINAUNT
A Minimum Support fifmun Tasuvadu 2 funeudes

2.1 madnegUuuvTes itemset (Join) axldguuuures itemset AR wINAI Minimum

Support 3na¥sgUuUUTes Itemset Aivtnne s ufias ety
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2.2 N5 UA Support (Count)Wﬁuwmﬁ‘a%"wiﬂﬂl,t,uwuaq ltemset LA HANILIN

AsFwniA Support Tiiintu Tnedl Support fie SruauUesifusiing Itemset lugudeya

3) n13as 1annAudunius (Association Rules) Wa' 43107 11 Frequent itemset Lo W&
thsduuuiimldinasradungamuduius luguuuy ttemset LHS (Left-hand Side) => Itemset RHS
(Right-hand Side) dlunsdmdonngauduiusifiussansaim awvinsUssiiunmnindefieves
ngeNENS tneiansauan Support waz Confidence 139 Lift

ATeineates

nsUssynaltinadamilesdeyalussia wu gsiaduie (Gaing lauia, 08 addla, Junun
NaA3, Hn9157 wwAn waralgIguun N1uATInasu, 2567) lagvinn1sinsengninaus we1nsel
gonune treligsivansaidlanginssunisdovesgndilddity dnluguuamenisdidugsia
dwsudunuminsnausunissdn viensduaiunisaaafifinnumsngan wasnsmIungEnssy
vosnAn uenmnimaliawiiodeya egrnsinsgingaruduiug Sgnuinnllumsliaes
wefnssunstenalivasgndn Wlensununagninamananuazn1sdansdudlusudn e
yonv1Y aNN1gRLABaINAUR1AIES (Aaned asad uazydd I, 2566) Fsnsthanlilu
sUnuvYImsTrydadeddnuiequdn vz ivzalunisfionsun wu mavauinagndnig
nsmanelagldinenaansdoyalumsianadugndeungfnssunistodud neradniannnisia
naugnAlglunIsNAILINAENENIINITAAIN NTEUATUNITVIY FINAINITHAIUIAMUFURUSTU
qﬂﬁwﬁmm:amﬁmwiazﬂ@'mqﬂﬁﬂ (Wrimal Anf e, 2566) 3 dlun1simsgianudesnisly
unanesuAIa fiseiiesgiilemandnvayeinnudonisliunanlesuAivia :nnnisduntval
\Bednuanuiunagndnisnsnatn (7Ps) SegminanliluamiAdoniy manaiaddviauasdiuussanma
n1smaInuinisidnarensdaduladeaminlruvesuilaaluvndneiiies Smiafivalan
(Fuifanl Aonase, Suuziuw aiawssu wazuszaAnsdy usinsal, 2567) wudh Yadediinade
n1sinAulateauninlnuuniian Ao n1sduadunanain uazndndus warauifoietuliade
Funmsnaniifnaeuwltunginssunmsidentonansuriguaiafiduiinsdedundon Ty lanz
Yadudnundnsioua (aigan uidlane, 2566)

YagduiinsAnwanudesnisldunanresundvauazesdusenavdidglunisiaunssuuin
ogariaiilos sesfungAnssufuslnafidsundasly Wwumsesnuuunaziamiunanlesuiiney
Tandnsldau uazanudeansianizveaudazngy lnedauidefivainvats 1wy n1sd nw
anudesnsunanefufdialaglinszuiumsanideeenuuy eduaiudneamdaviaguuuly
Jaminuunys @At aindned wasiiniusen wanie, 2567) nan13338 WUl AuaudfEn
Wy Fean1e3TaAud i uilnansdudnesuladuazoolay nislidiuTnw uaznaidenlsaty
uwanWesudy (Facebook, Lazada, Shopee) kagMsHAUIUNAANDTUATAUTANTTUNITA U
warduaduguamgeeny (adnn nsadgnde, ARANA 33ngyaudond, ugns datuns, YuaTad
FnsN5NAIFY, FUFAINT NAUNB, LUYIITIU AUYUNA UATNTSH ADUIDVE, 2566) 7iLTIu
n1seenuuusruulinauauasnsiduresgoguazgualuyuyy Wy seuvawzideu syuy
Famsdeyagunw Fadsunngdesinsesdanuddndy fail 1) nsfmuiunanvie fuansndn o
fauiusssuuazgiidyywissdu niddednlviiumsesnuuuiinevaussnmaiuveunanlasy
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Advtartalu annmsfnundednlysiannauauifniugiu wu sUkuunsiiauenuAnde s
nsdamaomiams wagnalndnaiumiuiniiessriUssnounts-ueu Jedliannsnsesiu
ANUFRINTRIzTe wWandasis AU Tausssuldegasuiiu 2) nmsussendldveilamilosdoya
Wenganuduiusiniunagnsnisnain (7Ps) wilinisdimadiulszaunenisnainuas ngAnssy
Fuslan wdslsifinsysannisimadanganuduiusiiiodieszrinuduiusid e -nadné
spwrhstiafonaguinianseaiafunginssudadulatendnsurifau ausssuegauiussuy
I IseldenmeienudeanisldunanosuAiviavhaudantuiladdulszaums
n1sAann (7Ps) ﬁﬁ@m%waﬁawqaﬂﬁumiLﬁaﬂ%amﬁmﬁm%ﬁaﬂfmuﬁﬁu Hrunadamiietaya
Foyaildnnnsinuiluefadasilulfibutoyafiugulunisesnuuuiasimuunaniesufasa
\eduaiumsnaanansasitaaussaar it viesduluimianszuasaiogsen

= dl a o
nsauulAanldlunsIde
ns3dedyatumsfnwiwasiauiunanesufddiaiieduaiunisnaiaudnduaiain
AauTausssy wavglidygviesduludminnssunseiaysen lngivuanseuuunAnlumsidelind

AIUABINITYBIEUTENOUNTS
ANUABINITVDIGNAN
DONUUULATNAIUI
(3
p wnannasy
NAYNSNITNAIN
Auanalavaeld

a a  al ao
299 1 nFaukuIANNAANLlun15IY

ABANliun1IeY

nsiTeEdunmitouasitanniifomisifauumanriesuidve onevaussaufenmsves
Juszneunsuazuilna lngldisidouuunauds desznoudie 1) msideidnunm Anw
AMUABINIsIfunanWasuAIiavewrUsenauns uag 2) MTITeLdelunu Anwaudeenisld
unasmesuAdavesiiuslnn uaziinseidedunagndnisnaafiinasensinssunisdndulaiden
Fondnfasiandautmusssy welilddoyaiiasufuasaunsainuunanofuAdnaingedy
ANuABINsYeINgl Mg
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Usensuasngunaeeng

a Y a

Uszans wuseanidu 1) fuszneumssmiiendadusiandaumusssuwazgldagyviosdu
wag 2) fuilna Usznnsidiumsnvieadiedluimianssunsadogsen

nausaegns tiun 1) fusenaunis 9uau 10 A IAgIBN1SARNENLULIANIZIANEZIY HI150
9nthadnne 1wy Ussinnuesgsie Yszaunmsaimsvieguuuvesulat 2) nguifuilan Uszvnsiild
Tunsfinun leun dhvisaenfumanludmianszunsedoysen $1uau 400 Ay

wesilafldlunnsinu

\3edlodmiunsitemisaunn Ao wuvdunwallddndmsugseneunns eludeya
\Benunmannguiimneslansfifiussaunisaings SeaevieusmsoazUIUNRN YR SHARGUM
Feimusssuiimaitodanaotliannsadifdldesddngs

w3 esilodmiunsideideusina fe 1. wuuseuniw Auszneusay 3 @ laud dudl 1
Foyaalu dauil 2 mnudesnisldunaniesuada uas @il 3 Yadenagnsmsnisnandisinasie
n1sinauladondnsnst il dofmanuvesuuuasuaildsunsRaLIINNTeULLIAARAE NSNS
N15MA1AAILLUIAAYEY Kotler and Keller (2016) wazoonuuukwanwesufdsiad imuizaudy
wan st iansssvissiunuunAnyes Watts (2020); yiianl ginfned uazfiuiusznn wianne
(2567) 2. uuvgeuaumuRanelafiddenisldnuunanlofufdna §ideldvinisnsinaoy
auiisansadailom (Content Validity) veswutdeuany Tnenisiaseia s imuaenndos
senintemauusiazdoniuinguszasireniside (100) Annnssnandidtuiu 3 viu lnedenld
imzdemauiifasvdanuaonadesioud 0.5 Fuly

Han MAgaUAUsuTauAsadlo (Reliability Test Results)

{Adelsvhmstiessianudediu (Reliability) veswuvaeuay dudupdesdefililunsiiu
Toyaideuiunn fen1sTinsigia dudszdns ueanivesaseuta (Cronbach, 1951) Ing
uuvaeualunnaeddiungudiege 91w 30 au Mnngutrunedieaiu

19199 1 mansesIzvadulseanswaanivensaula

U AN Cronbach’s Alpha. wUana
1) Anudean sldunannlesusdviavesuslan 0.984 gunn
1.1 drunshivinsiiussuueeulal 0.967 gann
1.2 dnwaznenisnInvesunaanasufava 0.962 gann
1.3 madeslssuuunaneiuidva 0.919 gann
1.4 nsedadeyaannmisidildnuwnannesu@dva 0.928 R

2) Jadunagnsnianismana (7Ps) Aifwanenginssuns
sndule/dentoduianiadiausssy LLasgﬁﬂfgavnﬁmﬁlu 0982 gann
2.1 wansiuai (Product) 0.899 gann
2.2 571 (Price) 0.853 gan
2.3 MUY sindmving (Place) 0.927 gan
2.4 unsaaEsuN1IRaIn (Promotion) 0.925 gunn
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A15197 1 (5i9)

IUUdUANY Cronbach’s Alpha. wUana
2.5 AuyAaINs (People) 0.942 R
2.6 MUNTEVIUNSIAUINNS (Process) 0.970 gann
2.7 uanualen1en1ea (Physical Evidence) 0.931 g3un

91915197 1 wansliiduin Lﬂ?laqﬁausuuaaumuﬁlﬁﬁumiﬁﬂmﬁmmLﬁ?}laﬁuﬁagﬂuizﬁugﬂ
11N (George & Mallery, 2003) wane3n wuvdouaufiwaud uinudefuluszduiindede
anunsathlufivdeyadungudiegneaieldegafivsy avgnm

nsiusIusIndoya

msifiuteyaideganin lnonsdunwalidedniuduszneunis i ofnwindudeanisld
wwanWoINAA

< £ a

nsiiudeyaidielsunn lnen1suaniuuasununguiiog WEUIIaa aAnwAUABIN1S

U
§ aa v a

THunanesuddva uagnisiinngitladenagndnanismaniidmasonisinduladodud uaz
anufianelaffidemslinuunanwesuddvavesnguiusznounisuaziilnn

adanldlunside

nsTeneitoyadsnmnin 1438n1snsgiiliion (Content Analysis) iiteagunsfnuiiu
nsduntval wazimsmaaeuaud efuvesaiesile senisnsraaeuiurlidunival
(Member Checking) Tnsdsagulanuddyndululiigndunwalfuduniuaiugndes i
anusiuledn msfanudmauaznsdannavussiiudulumuanuvesliduniuaiaia an
lemamsiadouaumng

adddildlunsiisgsideyaauTina Ao 1) Arfesas 2) Aeds uar 3) daufosuy
1M wagldadmganssin

admilflumslinneinnufiniusvestadonagysnsnatn (7Ps) fifinasensindulatiodudy
AREN1IAUMINYANUFNTUS (Association Rule Mining) laglddanafiuuuu Apriori (19175 a30fa
1938y, LUSUMSA WIATISTIU LasiweIng 1aA, 2566) Lﬁaﬂﬁ]’]ﬂﬁaayjﬁﬁiﬁﬂUﬂﬁifljﬂLﬁULLUUﬁE)Uﬂ’liJ
\WaUFuna idnsduundneunuung ududenfiamnsamdnuarmsiinssuvesdadeld uay
ToguszasAnean fie N1TIATIERANLENTUSSEnIaNgAnsTu Ul AfuesAUTENBUYBINAY NS N
nsrandifiaauiige Jsaenndesiudnuarveamaia Aprior fifunsAumnganguuuurestoyad
\Andusanify (Frequent Itemsets) §A3d8vhn1suasdonasn Likert Scale 5 sedu lugdoyauuy
Luun3 Tagvhmsudsteyasandudesszdu fe 1wy (seau 4-5) wagldiiusie(szau 1-3) lag
f9uAA1 Minimum Support 11U 0.75 @1 Confidence 111031 0.9 fio 1) AMANE AR ufiy
(Support) 2) ﬂ'wmmﬂu%‘aﬁaﬁuaqng (Confidence) tag 3) A1 Lift (Ogedengbe, Junaidu, & Kana,

2021\
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NaN15338
1. kamsApTziaudamnIsidunannasufdviavasiiusznaunmsuazduilan
nnsdneauiesmsiunsldunannesuadaveaiusznounis lneifiudeyadnanin
UM AN Bl T9EN lé’ﬁﬁﬁi’faaﬂamﬁwmﬁmiwﬁlﬁam (Content Analysis) tiearauseifud @i
azviouliliudamues Uszaunsal uazanudesnsiuviass wui AUsEnaunslimudAgyiu
peAUsEnaUvesUNanefuATaT ansaneuaussdengAnssuuazauaanTsvesuslaaly
gty Tnsannsnasuissiuididussnounslimuddyld 5 vsens deil
1) N3ATIVAOUANULVBNANT N15T152RU wazn153nddudlimenuies
2) msfldownauarneaziunlunisissedeas videveruuzthiidaiou uazitrdsing
3) MysonuuuLnannasuAINalildenudg darnedudmd uasdsunamdudegis
WINNZAN NAINVAEUND
4) unanwesuAdviaausasesiunisldauiuauniming uazuiuide
5) MsuanamaIINgnAwTsTiagliuinisuiodidoaudn
Mnmsieszideyalalimnadldanuuuasuamvesnguiuilaa wuin fuslaeiinng
Foamsldunanlesuidviaeylusedumnn Inpanunsaagumnudesnisdidy 5 Suduusnauatads
Fauandlunsned 2

aa o

A19199 2 NaMTIRTIEviRNLdBIMsiunanleTuATva Tuyuueswesuilan

AMUABINTSIduUNaAasuAINE X SD. AU
- Tgpmsdmiudumdeyaniegluunannesy 4.08 071 w1
- Snnsazanudy et lUliidudnanlunsiedundiely 4.06 072  wn
- fimuuaensgvesdoyadum 4.05 0.78 N
- @UnsaldURIUNNENN S Lazudiudnle 4.03 072  wn
- fipamsdmsudumdeyaainneusnunanylosy 4.01 0080  wn

91nM15197 2 wanFilaszianudesnsldunanesuddvialuunosvesduslan wui
Useiiuiifinnadvgegn 5 susuusn Ae 1) nsddesmedmiudunideyanisluunanlosy
(X=4.08, 5.0.=0.71) uansliiiuin fuslaalvimuddyiumsdndedoya wazdumdeyaiiazain
warsafaneluunaniosy sesawmnfe 2) nsavauududiolfiudiuanlunistedudadudely
(X=4.06, 5.0.=0.72) uansin fuslaelimuaulaszuvavanusuiiannsansedu wasaroussgalals
\Aan3desn 3) AuUaendevesteyadiudd (X=4.05, S.0.=0.78) uansiguilnalimudAgiv
n1ssnwiaulaendevesdeyadiuyana 4) n1sldunuansvinukazuiivide (X=4.03,
5.0.=0.72) azviounduFesnsinanes A Isiaf aunsasessunsidaunugunsaliad eud
weewazminlunisldaumaiinaie uag 5) fesmsdmiuAumideyaannasusnunaniosy
(X=4.01, 5.0.20.80) Fauansifuslnasosnisunanlesuiianunsaidoslesiudoyanieuvasdoya
9nmeuen ieAnuazmanlumsdum uasdaduladentedudliitiu
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2. namsiaszidasenagnsnisaain (7Ps) Afnadanganssunisindulaidande
nanfneinFauIausssulagldimatiamiiosoya

H3delannidunisdasieideyadielusunsy Weka Ingdssyndldinaianisduning
AUALWUS WUy Apriori Algorithm Lﬁaﬁﬂmmmﬁuﬁuéiwdwﬂﬂﬁ“fﬂé”mﬂaqméﬁwﬂﬁma’m (7Ps)
ﬁ'ﬁwam'awqﬁﬂﬁmmiﬁ'mﬁuiﬁyaNﬁmﬁmsﬁamﬁaﬂfmuﬁﬁmmzqﬁﬁzyiywﬁaqﬁ'u A1NUA
A3 laun mmmﬁﬁmmmmﬂﬁmimﬁu (Minimum Support) 71 0.75 uagAAaLTesiu
g1 (Minimum Confidence) 1 0.90 nan13insgidayanungauduiudianun 232 ng lng
AN 3 wamangeuduiug 5 Sufuusniifiinnanudediu (Confidence=1.00) wagenddl Lift
11191 1 FauansfernaduiudiBauanszninadiaus uazuandifiuintadenenismaialungu
fegrsiuunlinAntuimiuganinafnuuudasediedideddy

A1519% 3 NANITHATIEVNYANUFUINUS

ng]ﬁ ﬂa:]m’mﬁ'uﬁué (Rules) Support Confidence  Lift

1 winuwaawesudnisdndsdunivalsisaiuaiiu 0.76 1.00 1.20
f9aN159899NA1 i N15UTEVTUNUSY @519
gnéegsasinae

2 winunaaresufusnsudinisven daay 9w 0.77 1.00 1.19
AANTTUALETUNITVIY LU 89 Uan Lan Lo

3 wnunaawesuiinisidenldduazennuuuayng 0.75 1.00 1.21
wisngay agiinsussnduiusyniansiigndtedis
ariiaue

4 #ndAINTINELETUNITVIY + UTNITUAINITUNY 0.77 1.00 1.21
srfimsUszanduiusynasegsaiiaue

5 mindinmsdadsiivainvans + Ideyafueasudu ey 079 1.00 1.23

fimsusynduiusuansegeainEle

o

3. HansWANUWaAWe FuAIaTIdusRUNIAIARARAueTnRaU Saus ssunas T Ty
ashuludmiawszunsadogsen

nnaMIAsIzsinmdssnsldunanesufina waznagnsnisnisaann (7Ps) Ailuasie
'wqﬁmimmiﬁm%uhLﬁaﬂs??amﬁmﬁmsﬁmﬂﬁaﬂi'@uuﬁﬁu LLam“ﬁf]iyaVnﬁaqﬁu JMIANTTUATATOYTEN
Fifulsimailsndiiunisesnuuuuazimuunaniesuada jutumsneuausinudesnis
vaalgludusng o wu Heddunisldau deameluntsdrfadeya anuazainlunisidam uaz
araendovestoyadiuda nduhnmsvssdiununmesunaniosuddvialed ey S1uiu
3 Au nansUszilulunmsweglusyduinin (X=4.79, S.D.=0.41) uansin unannesuaIviadl
AN ANUTDRBUANRIANABINSYR LT ldegliuseAvEnmuayUaendy
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22i58 =
Pl i

Best Sellers <

-
WL dansiieu
4

Hew arrivals

(&) osraonszr S 063H07-5530

R

& sisunbepe

=] s aa o < A A
AN 4 LEALNAANDIUAINAUULAULRALAZIUDND

Fidelsiunamiosusainanlunaassldausisiunguiliitmune Fadufusznounisid
Usgaumsnivedudtooulat S1uau 20 au wasdnvioufioafiAunsuvioadioaluiui fande
WszuATATOYSEN $1uau 20 AU ieUsTiuszAuAfiawelalumsldon Tneudsoonidu 3 fu Ae
Fuidlomieya funseenuuy wavduauaunsaluntshoy Swansussiiumnsiovelaves
HleTiireunanleuAdvia uanafamsnei 4

s o '

=] a ¢ A 1% aa
M990 4 Naﬂ'ﬁﬂigLQJUQQWQJWQWQSLQWNW@ﬂ']ﬂfm']uLLWﬁmwaigJﬂﬂ a (m)

nsustifiuanuianalafisivansldunanvia funda X  SD. sEeu
fruilavndaya 419 065 a1
1. angnifasuasanindedoveadendoya 424 053 Wn
2. foyaiimnuinzay assunguAumINFeINS Weltlums 419 059 N
ndula
3. awnsaiieng Wi uazdumdeyaldazain 414 078 N
4. msdmsmidouvendemiaudaay Wlade 414 065 WM
5. annsoldeudomdeyainiugunaaisine Idogsazmn 424 062 N
fun1seanuuy 413 068  umM
1. M3onuuLveILNanloTuRIadAMLaIBY Wiaula 424 082  wn
2. Aduveunaneiuidvialiaumanza degn 410 069 N
3.1y uagAedunelinudiedenndila 414 072 N
4. Mnude Soudlas: wavazandenisidnu 410 062  wN
5. unanvlesuATviaIaufugUnTalinag Al 414 065 WM
6. finsdnsziumnsaands wiefmuadnslunsidfedeya 410 062  wn

NFENTIMYINTINN TUMN NGB RYARIAT I
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nsuszfiuanuieneladiddonsldunanviosuide X S.D. 56U
fuAMNEINITa LAY 415 056 wn
1. unanveduAdvadiflsfdunisvieufinsudau mnzausunisld 410 053w
NU
2. Wandunsviuuuwnasnesufavamunganiunsidenu 410 069  wn
3. unannesuAIvavnnulied1asInisy 429 055 wn
4. fanugndeslunistuiin uily viiesnidn 410 053  wmn
5. A1NQNABIVRINISAUNT Aanl Iakadnsauysalnsudau 424 053 wn

6. unanvlosuAdviaunlesteyadiuyana fimsshwanudaeadely 405 049 w1
nsldaussuy

aunanalanildensldunannasufdnaluningay 415 0.63  un

NAS19 4 mamwsvLﬁummﬁqwaiwaaﬁl%l,l,wamwg%ua%ﬁa“lumwmuasﬂua%ﬁ’umn
(X=4.15, 5.0.=0.63) lagT1wundusienu wail l)mul,uauwauaaﬁiui AuNn (X=4.19,
5.0.=0.65) rzﬂﬁi’ﬂwmmmmmﬂummaﬂmmLLam’;mmLﬁuaaaﬁumLuauwaua (X=4.24, S.D.=0. 53)
LLaummsa%muLuammagammuaﬁﬁmmmm I¢ognedzan (X=4.24, 5.0.=0.62) drus1uils

o a a v 9] v —_ ) o & -
AZLUUATIER AD ﬂ’]iLSFJﬂ(ﬂLLa”ﬂUM’I‘U@MaVLﬂﬁS(Mﬂ (X=4.14) kagN179ATEU UL NN (X=4.14)
2) Aunseenuwuuegluseiuun(X=4.13, S.0.=0.68) cﬁ%mmquwdaawam Ao MINEIBNULAY
AuUaulavesunannasu(X=4.24, S.D.=0.82) uanmnumg warAesuIednINgnonLdnle
wazunanvlsuAIiawmIzauiugunsaling Aldnu denufisnalaluszduiin wansdanisesnuuy
A05amuAUA0IN150 14 way 3) Aruadiuarinsalunisvinaueglusedvuin (X=4.15,
$.0.=0.56) {ldimufianelageiian Ao arudilunisvieuvesssuy (X=4.29, S.D.=0.55) uaz

= U } 4 o v U 6 6 v —_— v
589891 A MNNYNABIVBINTAUM AW Iekadnsauysalasuiiu (X=4.24, S.0.=0.53) uansly
Wiudn msvihauvedwnanesuiianuuniens
A3elavinsimszinisanaeenyaa (Multiple Linear Regression) Lite@nwnduusiidma
a ' P v ¢ aa o Py v A g | a P
unfigadenuisnelalunisldunanesuadva laglddudsiundunnaievesanuianela 7
AU AD 1) AMUNARANY 2) ATUSIAT 3) ATUYDININITTIATINUIY 4) ATUNTELASUNITAAN
5 A1UYAAINT 6) ATUNTEUIUNITIIUTAIT wag 7) Aruadnuatunsalunisyiney §aldean
R-squared=0.659 @y P-value 593v83lulaa Wiy 0.00169 wanyii ddedAyn19ada wazaiunse
LEAINANTIHATITILULARZAIY AIRANS197 5

A15199 5 NaNITIATNINTARRRENYIAN (91D)

o < i
ANuENUsEANS  Amumaamdey T-value  P-value

AauUsAu
(5) (SE)
1. UNER T 0.253 0.055 4.573 0.000*
2. fUTIAN 0.128 0.066 1.931 0.054
3. UTDINNITIANUNY 0.124 0.049 2515 0.012%
4. PTUNSELESUNIINEN -0.063 0.060 -1.039 0.299
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A15197 5 (AD)

. Y AMNENUSEANS  AAumanaeEeu  T-value  P-value
AWUIAU
(5) (SE)
5. ANUYARINT -0.241 0.067 -3.598 0.158
6. AIUNTTUIUATHAUS NS 0.726 0.060 12.205 0.499
7. uANNEINNTaluAS
YIN9U 0.049 0.070 0.699 0.714

AUEWR *p < 0.05

ANaNITILATIZINTANRRENY AN NUTT MIuUsidwmareauianelasenisldeu
wnanesuRIvaldeteiTuddnmaadaisedu 0.05 (P-value < 0.05) lauf dnundnsouai edian
FuUszAnd annosiinfu 0.253 (T=4.573, P=0.000) uanslifiudn frundadusidnaduinuagd
Hoddmsadfrerufianela lneidedldausuifinmuamuasaruimnzauoswinSusiuniy
dwalanufianelalunisldunamiosuiidgedunuludae uenaniss wudr dugemnansdn
Sne fanduUszans anaeeinfu 0.124 (T=2.515, P=0.012) & uanidadnsnaLdauanes 19l
Yeddyneadineanufianela lneanuazanlunisdhfunanesy uaznsldauiugeamsd
NN Z eiua%ﬂﬁisﬁummﬁwaﬁmawﬂ%&wmﬁwﬁu Tuvagfifudsdiusian funsEuInns

a

T3N3 wazdruauannsalunsie fasdarduuseansduuin (B fauan) Feaziiou
wwlduanuduiudideuinduanuiiswela wiliusngiuddynieeada (P>0.05) Falianansoasuld
MinasionuisnelasgralitudAgy

d1m5uf Rsquared 7 b 91nn1531AT1E MU 0.659 wansilumaaiuisaeduie
ANuUUsUTIWeFUUsRL Ae Arwdfianelalunisldunanlesuddsialdsosay 65.9 Feiaineglu
spdufinfienela deduasUldd aunwveswdesost wazaruazaanlunindrdaunansiedy u
Hadeiimsiauddnlunseenuuunasiauunanresufdvadios nseduyssaunisnl wazain

wanelavosldau

=) a o
2AUs19NAaN15Y
1. AnusesnsldunannesuRaviavesusenaunisuazEuslan
nnTlesgiteyaduilent waadiiiuii fusznaunts uazfuslaadesmsunanesy

aa v a

Fdvafiiinisdndsdudiivarnvansuasiiusyavsaim dnsdnmsddaieiazain saais msdeans
Taglduuuiuesuazdaudn Aanssuduaiunisvis Hudwemunsaunudmiuuinisgnai
uenanil msvenuuuuwanrlesulilisuite awsaldouldwargunsal waznisdumldiiu
Search Engine Yaeiiunisuaciiu uazduasunisnainvesndndusilunaineulal denndesiu
unauanLIuled Nuttamon (2024) fifunisesnuuuiineuausinmsionseanain uazaiig
Uszaumsaives]liau Instaueitmsairaivleddneuiisaiindenisvingsia Iiduadugenue
warazmndeflieu lnonslészuvaudmanedaudon dsvuunisdedorlinudie uaslddudou
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nslduvuued iileviauelusludusazairousegilalumsdo sadsatiuayulidiszuy Live Chat
\ilearanuilnddniugnen

2. Tadunagnsn1anain (7Ps) i fiuadengfnssunisdaduladond ondasusian
AauTausssulagldnalulaginilosdaya

nMseTzideyalagldinaiianisvinnilosdoyaniunganuduius (Association Rule
Mining) Husane3fiu Aprior wungauduniug 5 Sufuusniifiinanindesiu (Confidence) iny
1.00 wandliiiiugn mﬂﬂ%ﬁﬂaammwamwuJquaulﬁummu winavhliAnnadnsinamnly
npegsuiuey uenaniAAuiveanisiinganiy (Support) fA10g3euing 0.75-0.79 uansila
nafndutesveaiouly uazlduadnsmuiirinualy uazen Lift vomnngfiaiunnndt 1 wansds
muduiusiniusadaneddideddlud@in Tnsanunsaeiusenaldd

i 1: “mnumamsiesuiinsiadduivansBaumnudesnisvesgnanaziinsussandusius
ﬂﬁaawﬂﬁqﬂﬁwaﬂwaﬁ%ama” (Support=0.76, Confidence=1.00, Lift=1.20) {1 Confidence VAU
1.00 v ynasainudeuluumanesudinsdndmansds fagwuidinisussnduiusdnnas
anATa Feusddemudiniuindaundann a1 Lift=1.20 uansieuduiudd Aasufudes
117 asifad uuuugufs 1.2 wih agulddn maidndennsdndsiinainnans uenainaiis
anuazmnauisuignaud geldiduremmdunsnsedulasyiliiAanisdomsmsnisnainogig
delles Traiensiuivesusuiuazauinivesgndilussezen aonadesiuluaAanisdedns
N13AAIALUUY T84S (Integrated Marketing Communication: IMC) (Schultz, 2004) fidueaseslle
waztosemsioansifledstionnuiiinansenusienginssy wavarwidnvesnaudming siufeaing
AVINAUNUT T8I T E AU U IR WU nsudalustudurugesmnsdads, nislddeninunis
n1sAaTn 1y Yennuveuna qussduan dsliifiufanulale a1unsadsueururiuignn
afszaumsaliia sudenisivimsdulaiafdndifinuam demadsuandenmdnvaluay
anudele uazfivmmindsenusud (s15nua iusvan uasaURYy ineseysii, 2567)

gt 2 “wnunanesusiuinsmdanisueiidauezifonssudauaiunsuie Wy an uan
WAN uow” (Support=0.77, Confidence=1.00, Lift=1.19) ff Lift=1.19 wansdapuduiusfiduasy
fu a3u1elein unanvlesuiifivesnauimandsnisne wazdenlosiufonssudaaiumsnain Loy
n155uYseAndu nsuiawelusiudu nisiiszuuyiewmieesulal uagnisududeu Fread
audeitu uaranudiiudiugnd sudsadaUssaunisaiBeanundld uasnsedunstodild
agafiuszansam iulunuuuiAangudainuiianelavesgndn (Customer Satisfaction Theory)
wazaenARaiuNUITeveriuss lveshu (2568) wud1 A wnIsTHUIANT MunsmaUAIany v3e
Joaedy arunsulseiu wazgaunisenlaldseynarainnuduiusreninudnivesgnanlu
n1sulduIn1s1u Supersports agluseiugs

gt 3 “mnuwaslefufimadenliduazoonuuuoramngay ainmsussanduiusinans
“lﬁqﬂﬁwasmaﬁuaua” (Support=0.75, Confidence=1.00, Lift=1.21) #uazn1300nuuuiiivanzay
danalagnserian1sTusvelusua LarUsednsainveanisuseundunusynaisuignan lae
M1 Lift=1.21 uainsin msesnuuuiwanylesuiin 1lnssassiiaonndesiu 1y Shdedaau T
#18nusuazd e1ude 9relidennnunianisnaingnd eansedadaiaunazuraula vl
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a

msﬂ’@umuwamm%uaﬁ*ﬁ’aLﬁadﬂm%umimmmmamﬁm%mﬂﬁaﬂ’?@uuﬁﬁuLLazqmﬁzyfywﬁmﬁusLu
JaminnsrunsAToysen
n1sUssduiusiusEAnBam (Gaviluk, 2024) uenaniinisesnuuuiiaenndestuluyngomns
U Wwane st LULLUeS Blua) FelEsuaseenanyal Lazn153nMUTUA (Stockime.ai, 2024)

gl 4 “mniifanssudauaiunisns+uimandinsusaginsssnduiudina seeis
auiaue” (Support=0.77, Confidence=1.00, Lift=1.21) i/ Confidence uag Lift g9 uanada
anuduitusidsuaniiufaunssszninetade laawdumssi 2 Geuludeheiu Ae Snisysannis
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Abstract
This research aimed to study the repurchase decision of online fashion clothing among
Generation Y, compare repurchase decisions based on personal demographic factors, and
examine the influence of service quality, brand value perception, and online marketing mix
strategies on the repurchase decision of online fashion clothing among Generation Y in Bangkok.
This quantitative research utilized a questionnaire as a data collection tool. The sample
consisted of 400 consumers aged between 28 and 43 who had previously purchased online
fashion clothing. The statistical methods used included percentage, mean, standard deviation,
and hypothesis testing using F-testwith multiple comparisons using the Least Significant
Difference method, and Multiple Regression Analysis. The results revealed that there was a
siginifically difference between certain demographic factors-specifically gender, education level,
and average monthly income in repurchase decisions among Generation Y consumers in
Bangkok. Furthermore, service quality (R2=82.8%), brand value perception (R?=84.2%), and
online marketing mix strategies (R2=89.6%) had a statistically significant and positive influence

on their repurchase decisions.

Keywords: Service Quality, Brand Equity Perception, Online Marketing Mix Strategies, Repurchase
Decision and Generation Y.
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MsUiMsmnefansUURTisseusauasmnuazaieaufianelaliiugiuuinig Tne
AanmuImsgnisiniunisiiouiisussrinenunianiwesgnéuasUssaumsaiflisuaie
(Masing & Pfeifer, 2007 91904lu Zollondz, 2006) 571'!\1 Parasuraman, Berry and Zeithaml (1985) 1o
Waulna SERVQUAL flasuesdusznaununinuinisg 5 1 len anaudugusssy (Tangibility)
AuY T adie (Reliability) n15mauaLD (Responsiveness) N15MiAI13LT 03T (Assurance) uae
n1stelaldgnAn (Empathy) Wﬁ"aw'lgaa%mmfm’iwﬁLﬁmrmm’mmmmuwmqﬂﬁ"’]ﬁﬁm'al,l,“uaum‘
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(GAP Model) 1l ot Hasi9seminanumanauaznisfuivesnndt wu Yerieyauazdosig
nsdeas anaiamelavesgnéndudunadnidduesnsuinsnunings Situgiunmsneuauesiy
sulsrluvdlfassuazisdyanvalveinisuilng

wurAnuazMguiieaiun1sTuiamuAInsdudn (Brand Equity)

mMs3ufifunszuaunsiiiavswasdengdnssuiuslaa ieanmslasnsemazmmudaiinu
YszamdudanazUseaunisaliiy asvieululifivesnnudila AnuAn ANu3an AT was
N13AnAULD (N5A nANBY, 2564) AuLLIAARIIAUAT Aaker (1991) lauausasAusenounne
»518uA1 (Brand Equity) 5 Uszn1s tawn mﬁ%’n%mw%uﬁw (Brand Name Awareness) N135U3
AMAIN (Perceived Quality) A uduiusiuns1duan (Brand Associations) A3usNG#BRTIEUA
(Brand Loyalty) wagAunsnduszinnau 9 (Other Proprietary Brand Assets) %Qﬁ'suﬁuwmmﬁﬂﬁ@u
nsassmnuuaning analiuieulunisudetu uaznmsidvlpognsdsduvesusudlunain

wudAnuasnguieatunagnsauUszaunisnainesulatl (6Ps)

dudszaumanisnainesulatl (Marketing Mix) 1updssiioddalunisnaununagns Tng
McCarthy (1960) e 4Ps lawa nansaai (Product) 5181 (Price) @audidnsaving (Place) way
n13daLERLNN5918 (Promotion) §9 Kotler and Keller (2016) veneiu 6Ps Tnendfiunnsliuinsaan
yanaysasUszaunisalianizynna wazn1sinernnuiudiudirdenadesiunguunedoyadiu
yana MIysanms 6P fedlunumddyrennudeiuuaganuduiavesgsisesulat

wwaRaLasnguiifsatumsinauladadi

nsiindulagesn (Repeat Purchase) Wuwaananuiiswelavesfuslaaneduiuazuinig
Tng Ehrenberg (1972) Jins1zsinginssudosriunisfamugnénsisyana (NBD) uarlsidideya
seyaaa TnefAnwviiudaduvesuilnelusazdrsanuiinisde (LSD Theory) fduunuimues
Usvaunsaluazmslavan nsvuaumsdaduladesianu Liv, Feng and Liu (2019) Usznaudae
5 dumeu ldun masusarudesnis nsdumdeya msdssdiumadon madadulatie uasngfins
n&ansto Fedayaninundsaanud 53ia uazans1sazduiiunuim uenaini Oliver (2010) i
auflmelanagngfinssundimste wu msldduaznsuende fnalasassamsinduladodilu
owan faifu maviardlatinszuiunaestadeiifendesiaduisddydensimunagns
\le3nwgugniuasiasuaiiannuing

anudiluiisafugshadefundussulay

ganaderiundusoulay (Online Fashion Business) Aogshafleonuu win uasdmneidern
duunanvleuRdTa wu uled Seeudsy uarlnduaiifie Tnefuslnaannsaidendedudlivnd
e (Kotler & Keller, 2016) nstiulnwesgsiiall léfuusamyuananuinimimanalulad
waAnssugfuilaadi Wualwazaan (Malmlund, Behnk, & Gullaksen, 2021) msléleiduadife
Uoyadseing uagszuutsziuiiviuate wu nsd1dudidnmsednd (E-Wallet) uagu3nisdads
$I0L57 Vil unanvtesuegna Suanunsu iledn uazinfion Sunumddariuyaeaiiidvinase
anuAauaznsind ulavewAnmululeeailide (Influencers) uagluvwauuuummuaidmang
#aoe1avu Tmaila undu (Pomelo Fashion) fildnagnsnisnannlisessia (Omni-Channel) (Leesa-
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nsdnduladedivesdeinunduosuladlulauelstuang WanJunImIuas

nguansuk, 2020) uazelad (Zalora) ffunsnaadedesa ganatiidon iy fuyuiuasmadis
AFIANTI UANTEAUANUYINEAIUNSLYTY MIALELA wazaulaenierastoya
MAMaUTULIIANaENguiTiAites wuhnsAnymginssumstadulateddedudy
ooulatvesnguiaiuatstuneluwnnsunmuuasiosionsantadosuussminsmans qanm
n15bAusNg MIsusRuAINIIEUAT waznagnsauUszaunisnatneaulal (6Ps) laensyuiuns
dnauladesdanudiniusiunufimelauasszaumsaifildsu el eodlauunvesgsaundu
saulalugafdviauaznisid sunvamainssugduilnafianuddayosed dunsitwuinagné
nsaadinsanguidmneuasiaduainsminaluseren

nsauuunAallunside

Tunsnwnsdnduladedvesdodunduseulatluaueisduiney lwansanmaumuas
AIdeaulafinudinys laud dauusdase fe Jadedudszynnsmans auninu3nis n1ssuiaue
aTAud nagnsdiulszaunisnaineoulay wazdulinu Ae msdaduladedhvendedundy
saulatluaiueisdinie

Jaseaudseunnsaans
LA
a7y

. MSANE
 swla

AMAINUINIT o &y ¥
. T o nsanaulatiodives
- UL UUgUSIINYRIUTNIT (Tangibility)
_anudeielingdals (Reliability)

. NINBUAUDIWBNAT (Responsiveness)

- mshinnudedusiegnen (Assurance)

vHaeuntuaaulally
LRLUBLSYUNNY

v

g A~ WO N -

. M3sanuazitilagna (Empathy)
Y Y

nagngeulszaunisnanaoaulal
(Marketing Mix 6P’s)
. NagnSuNansiaue (Product)
. NagNeuIIAT (Price)
. NAgNSAIUTamMIN1sInT g (Place)

. NAENSAIUNTANEIUN1IHAN (Promotion)

g A~ W N -

. nagnsmunisliuinsduyaaa

—~

Personalization)

(o))

- nagnsmunsinendudiud (Privacy)

= a o aw
Al 1 nseukinANuAnnllun1sIdy
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FUNAFIUATTIVY

amJagwwaﬂmﬁ%’ammsmmqaaﬂlﬁ”ﬁqﬁ

H1: Padeussnnsmansiuandnaiudmadenisiaduladodveadofunduseulaiily
WLuplsTuN AN TIYINIINUASTILAN ety

H2: Hadenmamuinsdsuadensindulatedivesdeduifussulatluameisdunein
NIUNNUVIUAT

H3: Yadonisfuinmatnsdudndimanenisinduladosmead odunduseulavly
LB TUNBAN YN UAS

Ha: Yadonagrsdruszaunisnmmesulat (6Ps) dawadensinduladosvesdosiuniy
souladluliusisfunngmnamamuns

AU

n3ideadadidun1sidegduuun1sifeideuiuna (Quantitative) Ifuuuasuaiy
(Questionnaire) tTun3ssiie TneliTsnsftunusudoyafudunoudidrdnluniside dsdunsdd
HATeidenld15n151denna ui 198194 uULA12 99 (Purposive Sampling) i olwanunsadda
nauthmnefianenzas Tnefseandendsd 1) Ussrnsuazngusiegts Ussnoudeduslnasm
Ingiaweistune o1y 28-43 U fiasteiderundussuladluwmngammumuns Tasfmuauuin
feghdldtiosnin 400 518 IINMIFIUIAEIESERUAMLLT Y 95% (Cochran, 1977) 2) tA3asiief
4lunsfinw fe wuuaouna 5 dw leud deyaiinly quamuing mssuiaueinaui nagns
nsnaneaulai (6Ps) wuutansln wardaiauauuy uwulaiedn nediduinuuuasunulunnaes
ivdayaiunguiied19wesudde (Pre-test) §1uau 30 AuwazthdeyaanwuuaeuauuATIZI
Aa1d ey (Reliability) Tne 433 nA1duuszdn3s uoanvesnsouuia (Cronbach's alpha
coefficient) @ s i zaudeslaliaenin 0.70 Hair Jr, Black, Babin and Anderson (2010) 1ng
naInnTnTeinuilaesusatuiinaauauddand tnefidiogd 0.946 3) sifuTiun
Toya WIsiAvwuvasumuesulatduugiianesu (Google Form) uagiasudiedoyanfugiain
Sumediiln nilsde uazsans uaz 4) myllanesiteyasoaifdmssann (mwd, Sovas, Aade,

1Y

dudouuunnsgiu) waradAliseyunu (F-test, LSD, Multiple Regression Analysis 5¢6iu

o o

Yudeigy 0.05)

NaN15338
Aneuwuvgounudulugilumends 01gsewing 32-35 T dssdunmsfnuszaulSygyes
A A ' = Y A A i
vsaieunin uagineldndeseiieugaindi 20,000 um
Amounuugeuauiirudaiusiensinduladedlaesiivunegluseiuinniige deade
Wi 4.321 msdeduladedndanadeinniigafie Msfuitmiudents danadewiniu 4.336
seaulakn Mmsfumdeya danadenindu 4.335 nsandulatie daedeminiu 4.313 n1sUseidiu
a P = "o a 9 v = &% Y a P a o
maden dAnadewiiu 4.311 uagngAnssunainsinduladetivesuslae daadewviniu 4.308
AAWY
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nsdnduladedivesdeinunduosuladlulauelstuang WanJunImIuas

el msAnw uazseldiadesadeuiuandeiuiinisdndulates ndedurdussulatves
WieistunglumngamwamunsegiiduddynsadAnisedu 0.05 (Sig.=0.013, 0.004 Way 0.005
Audy) vaziienglifnaunndnsednalifuddy (Sig.=0.121) Wleduunnmunisdnen nuin
seuaAniuTinand st 1aun @'ﬁ 1 n1sAnwtsniUTgaes AU n1sAne1UTygin vj‘ﬁ 2
nsfnsUSyansusaisuwin fu nsneuSyln wazsuunauseldiadsdedeu wui
supuAnuTLAnaAsiu Taun fjﬁ 110,001-15,000 U AU gandn 20,000 UM @'ﬁ 2 15,001-
20,000 UW AU g9n31 20,000 UM JswensUaNLAgIuGesATITUINA N3Anw wazseliadesie
\iiou uazUfiasaunfgnugosiferiueny danandunisned 1

A15197 1 wanTiATIgvinsanneevesladelszvnsmansauarguanaaiudmasiensindula
Fogwaudorurituoaulall el TUNWAN JUNNUTILAT

HWEIAIU Sum of df Mans F Sig.
wUsUsU Squares Square
LW SEWIeNG 0.431 1 0.431 6.171 0.013*
nelungy 27.785 398 0.070
54 28.216 399
F¥NINNGY 0.410 3 0.137 1948 0.121
218 elung 27.806 396 0.070
57 28.216 399
F¥NINNGY 0.780 2 0.390 5.643  0.004*
N3N nelungy 27.436 397 0.069
34 28.216 399
selEiadeste iz‘Wj’NﬂijaJ 0.749 2 0.374 5412 0.005*
o nelungy 27.467 397 0.069
57 28.216 399
*P<0.05
**P<0.01

Yadenauninuinsdwmanenisdnduladerudedunduesulatvenauesduiiglun
| N o o W aaa Y] a v

nyunnumIuAsedilvedIAynadfnfiseau 0.05 Inedaruduiusiunisuings (R=0.910,
R2=0.828, Adjusted R?=0.821) @1115095U18MNNUIBITEAUNARBN1SARAL] YT 1wB L dBN LWL
soulatluaiuastunewansavmamuasinluiosar 82.8 lnslanzanuiivaiovosunannesy
U353 Aain1nsgu n15iln337lusela n1ssudsedududi wagnisidnlanudeanisundun
WaguwUas Feazvieudnsenseauaunmusinsedimsanienseiuanuiianelawasnisindula
Fog1 falansluasen 2
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A1997 2 nansheTannsannededulusluuuTeINTIRsinuannes A Salade
AuNINUINsdmanensanduladedivededunduesulatluaiesduneivn

ﬂiqﬂLVI‘WllMﬁLlﬂi
AMATNUINS B std. Beta T P
‘ Error
(Constant) 0.811  0.087 9.312  0.000**
mmﬂugﬂﬁiimmﬁms 0.144  0.024 0.204 5.894 0.000**
pudeiielindals 0.164  0.023 0229 7.156 0.000%*
mimauaumsiaqﬂﬁ’] 0.102 0.025 0.136 4.170 0.000**
nsianudesiusiognén 0210 0025 0263 8319 0.000*
n33anuazidlagnan 0.185 0.026 0.245 7.046 0.000**
N = 400
F=123384 Df=15 P-Value <.05 R=0.910 R’=0.828
Adjusted R* = 0.821 SE.=0.112
*P<0.05
**P<0.01

Fevaunsld fal

Y =0.811 + 0.144 (Arudugusssuvesuinis) + 0.164 (AuLdedioliandlald) + 0.102
(M3meuaussiognd) + 0.210 (M3l¥Anudesiudegndn) + 0.185 (Ms3dnuaziirlagnin)

Hadunsuinurnaduiinasonisinduladedideiuisuselmivenaiuaisiunsly
Lsumﬂgqm‘wumuﬂiaﬂwqﬁﬁ’aﬁwﬁ’wmqaﬁﬁﬁszﬁu 0.05 lngdanuduiusluniauings (R=0.917,
R2=0.842, Adjusted R?=0.835) annsnes AR uTesERURasen1sinaulatet e Ee R vy
aaulau“luwLuaLisz?'u'mJLﬁumﬂmmwumuﬂsﬁmﬂu%aﬂaz 84.2 1n8LaNIENIIAIANTIAUATNATY
WUSUA mmusﬁwﬁuﬁﬂﬁ%ﬁ'u LLasma%’ufmmﬂwﬁaﬁamaqLmiuﬁi‘ Feoasuauliangde
ANufienela wagANUENTUiULUTUA daasonisinaulated fauandunised 3

A15199 3 nan1sinsgiaun1sanasedudulugUnuuvednsiasIsd ANanneuInAM
falademsSunuannauiiidmadonisinduladesveudeiuntuseulatluiaue
STUNBUANTINNINIUAT

N55U3ANAINTIEUAN B std. Beta T P
e Error
(Constant) 0.433  0.095 4.560  0.000%*
ms¥indensnaud 0112 0032 0.131 3.480 0.001*
@mmwﬁgn%ui 0.128  0.024 0.148 5382 0.000**
ANUAUNUSAUNTIEUAN 0.197  0.023 0267 8736 0.000%*
ANUANARBATIAUAN 0.172  0.025 0214 6.773 0.000**
AunsneUszan o vewmsIAudn 0.282  0.030 0319 9.271 0.000%

Journal of Management Science Pibulsongkram Rajabhat University



188

nsdnduladedivesdeinunduosuladlulauelstuang WanJunImIuas

157199 3 ()

n1ssusnuAIngIdun B std. Beta T P
v Error
N = 400
F=119474 Df= 17 P-Value <.05 R=0.917 R’= 0.842
Adjusted R” = 0.835 SE. =0.108
*P<0.05
**P<0.01

Bouaunisld feil
Y = 0433 + 0.112 (M35§dnTens1dud) + 0.128 (aunmiign3ug) + 0197 (aAnuduriusiv
As1AuA) + 0.172 (rrusnisionsidudi) + 0.282 Gunsnduseinndug vewmsadud)
nagnidulszaunisnainesuladiinanonisdndulad edud o unduseulatves
weistunglummnganmumunsegideddynsadansesiu 0.05 Taefiaudusiuslumauings
(R=0.947, R2=0.896, Adjusted R2=0.891) annsaesumuiuessEiuNasensinaulad et v
derundussuladlunwaisdunewangumumuasindudesas 89.6 Tasanznagnsdiu
N1AERUNIIAIA 1Y NSl LAnAUBsEILAN LarazauAzug AanIuNsinwiIAulaensiy
Foyauaranuazainlumstoiuunanleduiivaduisvsnaddysonisnszdunisiadulaton
fauandlunsnedl 4
asefl 4 namsilessiaumsanassiduduluguuuuresnisienesimnuannesidmvga faade

nagnsauyszaunsnaneeulatiidwasenisdndulavedvenderiunduseulaluia
RS TUNBUANFUNNUIUAT

daulszaunisnaineaulal B  Std.Error Beta T P
(Constant) 0242  0.083 2900  0.000%
NAYNSATUNER TN 0119 0018  0.132 6.480 0.000%
NAYNSHLIIAN 0.179 0.020 0219 8813  0.000*
nagNsATLYe IMNNIsIATIvL1Y 0126 0022 0143 5715 0.000%
NAYNSAUNNTALETUNTAAN 0232 0020 0306 11.661 0.000%
NAYNSAIUYAAGD 0161 0021  0.186 7.507 0.000%
nagnsAunsinwAdudiu 0130 0015 0208 8799 0.000%
N = 400
F= 182.827 Df =18 P-Value <.05 R=0947 R’=0.896
Adjusted R* = 0.891 SE. = 0.087

*P<0.05
**P<0.01
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Feuaunsl dail

Y = 0.242 + 0.119(nagnsAUKEATM) + 0.179 (NAgMSAUIIAT) + 0.126 (NAgNSAUYY
NNN15IATINUY) + 0.232 (NagNSAuNITaNasNN1snaIn) + 0.161 (NagndauuamAa) + 0.130
(nagmsaun1snwadudi)

a a o

2AUT1gNAN5798
UadeUszrnsmans lawn e nsdnwuazelawbesaiiouiuanaeiu dnisdndulade

gudeiuntuesuladlunguiauastunslulwaniunnumuasuanaeiy egrefiedrdymeada

o Y a a a Y = v | = ' v a & .
losanguslanmanguinuldudnwideyaegsaziduanasunisindulade (NielsenlQ, 2025)
Tuvagwaeiuanulindalunistedué (Pradhana & Sastiono, 2019) s3udesEAUNMIANYIT
HARENITUIUNITAA A8 wazn1ssusaualudufuazuinis Fahlugnginssunsiedin
wansnsiuluusiagngunisdine (Yuan, 2018) Snvianguniselageiivualdulunisdetiannniingui
T1elann (suetiun Junswily, 2564) nan1sAnwliaenndesiuaidevengdil wadswde, a13n
gaumtun, aigna daarini uarefud AnnTauled (2560) Anudn inangdlinnuddgyiuteya

K%
!

WINNIIANUAZAINEUIY UazWITevesansna Fsvyns Uy wazilvml 535wz (2556) AULHALI
elddmasenginssunistesnodaiiteddy

Hadoamunimuinis loun anudusUsssuvesuinig anudedelindald nmsmeuaussse
and1 mslinnuideiiuregnén uaznisiinuandlagnén dovdnarensfndulatedndedundy
soulatlunguaeisiunelungaymuviuas iesanguilaelinnuddyiudssaunisalnmsly
91U AU odeveed1uf wazn13SuUTETUAUAY (Kumar & Agrawal, 2024) Naﬂﬁﬁﬂ‘lﬂ’]‘ﬁ
ADAARBINULUIAAYDY Parasuraman et al. (1998) uazawidevesiym U191973 (2564) mvmw
mmLﬂuiﬂﬁiammmﬂmmumm,ﬁuaaalmﬂu{]%ammmwaqmamamﬁmmauiwasm

Yadumsiuiauatnsdua loun n1s3dnuusud msfuiauam anuduiusiviusud
Funinduszinvdug vewmsndud wazaudnidensidud dmasenisinduladoddedunidy
souladlunguauestunsluwansummumuasegwivedids 1 esinmssuinmunmuas
mmﬁﬂﬁaiastuésu"gaﬂsvé’ﬂﬁtﬁ@]miﬁﬁyﬁlsgﬂ (Kirubakaran & Murugan, 2025) wanisaneniidenndes
funguilves Aaker (1991) ‘VIi‘”‘UTIE]ﬂﬂU’i”ﬂE]USUENﬂmﬂ’]SUENLL‘US‘L&@ (Brand Equity) finasiengfnssu
n1swet uarasstuRaNsAnEwesAsaya $nwAs (2564) inuinanudndreuusuddssasoniny
dilatednoendidudny

nagniaulszaunsnatneaulal (6Ps) laun nansdme 5101 Yeamiedndiving mydaasy
nsaana Msluinisdauyana waemssnweududiui dmadentsdaduledosdesundy
oouladlunguatuoistuneluasnsanmmuasegisiifeddy esmnnagndivandauns
novauasaufaInsvesiuilnauarainsUsraumanifidiilugnsdodn (nsswau Wiemnu uay
§Aavsnu uguda, 2567) mannsdnwiaenndeaiuuurAnves Kotler and Keller (2016) fszyin
nINAUNagNSAUNGASI 3100 Yoane waznsdnasunisvielulanesulaiiungy wadAgylu
n1saseAnuianelanazAUinAveIgnA
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UaLauBLUY

Forausuuziily

1. gUszneunsmsimuaunmuinmslunniifegraduszuu lnedridenseuunundn
SERVQUAL @sUsznoudae 5 #1u léd mnudugusssuvesuinis anudedield nsnevaues
anusiule uazauidilagndn fegranumnadiaasduduns loun nsdauansdulidaiou
n159ndensaIa1 Msdeansisnigy mssusundnawlifianug uaznisldszuy CRM uil ol
AnuianelakazruinAlusza e

2. fusgneunsmsdas NI U auA M AufiogsserdesruAanssmiansnataiings
naumane laglannznguiaiuelstuineg 1wy nsldnsdninanisaiuda (nfluencer) uaz
dodanueaulatl (Social Media) Ll oiiun1533nuusud Msdearsnmdnualfidnunin n1sian
FossmiiazviouArdonvesgnin uaznisldszuuantdn (Membership Program) mugiuia3esile
CRM ileiaiuasnamusinfegnsdadiu

3. dnn1sranfdviavseuimsihenagnsalsiuliunagnsnisnaineeulatlaglinseu 6Ps
oun msiawandasiliranuas masanafisanzay nsueetemsiasminglfazninuas
aseuagy M3davilusludui aenndestunnveanis mstiauedudiuuuianizyana
(Personalization) wagn1slianuddgiun1ssnwanuasndsveedayagnAnuLLInig PDPA
\lesenuuunsAMA s AnEa W nevausmainssuduslaagalysl sislufumsasrsszaumsal
\Bevanuazmsaianaiidedelunusud

4. gusznaunismIsamuiaunasvesuesulatdlidanuivady Tdnuiie wagnouland
waAnssuvesiiuslnaguli Tasiamglusunisuanssionisdudlvdaau nssumnduimainae
wazn1sliinalulad AR/VR Litelignduiiunmaudadioussenoudnaulate Feztisanmiudua
wazifinlonalunisdodn

5. dheuimsgnawiderhaumsauduiusgndn (CRM) msaisszuuuimsvdansuied
Wislawazdinnuiangu lnewiunisdalenalignAuansminudnviunsesindualieg9dase
nsliauiadeaulaglsifvama suddhlouefuduimievefuiuiitaautasdusse Jsazaae
ieduanuiulawarangUassalunisfndulatod

6. neanuuuNagNsanAd@NUS (Customer Engagement Strategists) wazihedeans (Brand
Communication) msadaanugnituiugnaluszezeniiuAanssufiaiisUssaunisalson 1w
n1sdafanssuvulelisatiie nsiavsiiiaedmiuaun®n nsavaunziuLLanTaIs19ia Lagn15En
\309UUSUS (Brand Storytelling) Vimﬁuiaﬂalmésumﬂa;mLﬁ]l,ual,i%"mw Wielasuadismnuassnsng
warnsPoiiagesoiiios

forausuuzlunisisensedaly

wiglinmsnuiiladeiidsuasionisdaduladedveadefundussuladluauosdunsin
nyamvLAS SAnuAseuAquIArAnded iy msiimsveneveulauarinrsanyssifiuiuisl
AR Gl
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1. msfnwnfisfiuienfusulsdassasinrsandadusuiniven (Wu siaued pnudedie)
wazdladomeden (W Jausssu fuding) dWelnseinansenuienisinaulatedotsansen

2. MIvENBTBUANISANYIMEANSINN1IRaneeulalmsAnvmgAnssunislddedsmuuas
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Abstract

This research aimed to examine the levels of internal organizational support factors,
satisfaction, and employee commitment among private sector employees in Thailand, study
the effects of internal organizational support factors and satisfaction on employee commitment,
and investigate the role of satisfaction as a mediator between internal organizational support
factors and employee commitment in the private sectors in Thailand. The sample of this
quantitative research consisted of 400 employees working in private organizations in three
northern provinces: Lamphun, Kamphaeng Phet, and Chiang Mai. The data were collected by
using a questionnaire. Descriptive statistics were used to calculate percentages, means, and
standard deviations, while inferential statistics were analyzed using SEM. The results showed
that all factors were significantly important and ranked as follows: satisfaction, internal
organizational support, and employee commitment. It was also found that internal support
factors such as working conditions, work-life balance, and organizational culture significantly
influenced employee commitment. Specifically, work-life balance and organizational culture
had a direct effect on employee commitment. Satisfaction was found to have a statistically
significant effect on employee commitment at the 0.01 level. However, internal organizational
support in terms of working conditions did not have a direct effect on employee commitment.
The mediating role of satisfaction. Satisfaction played a mediating role in linking internal
organizational support to employee commitment through three indirect paths: Path 1, Internal
support in terms of working conditions had an indirect effect on employee commitment through
satisfaction, with a path coefficient of 0.144. Path 2, Internal support in terms of work-life balance

had an indirect effect on employee commitment through satisfaction, with a path coefficient of

S
Corresponding Author: jurarat1404@gmail.com

a v

HIUN13UTRIRUAININALEATTINNTEBesasive (TC) eglundud 1 awuysemansuazdnueans



0.268. Path 3, Internal support in terms of organizational culture had an indirect effect on
employee commitment through satisfaction, with a path coefficient of 0.049. Overall,
satisfaction served as a mediator linking internal organizational support factors to employee
commitment

Keywords: Working Conditions, Work-Life Balance, Organizational Culture, Satisfaction,

Employee Engagement
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wausruitswslasonidu 2 ngu Ae (1) Jadegdla wWu dnvazvesnuivh mslésunisseniuuay
n1sdum Tonrafamiiiluendwuas (2) YadeAqu 1w ulsuisvesesdng n1suimsdams
ANNBULNU dIFANTT LLazmmﬁuﬂﬂumu ADAARDINUINUVDY Aruldoss, Kowalski, Travis and
Parayitam (2022); v3tyviing gfsssuuuy uazesd Asygde (2568) wud ANuianeladwaluIn
odsiitfodAnyronnugnituremiiney fasfgd 7

H7: anuitanalainanonnuEniureInlna

5. AMUKNWNUYRINYNI1Y (Employee Engagement) WJunsuanseonveminauna
Fnvaizniene nesdalanaznersuainunsiidiusanlunsieu deuansesnuludnves
‘UENm’mmzﬁB§B§ULLESﬂ37u§§ﬂﬁﬂﬁ (Schaufeli, Salanova, Gonzalez-Roma, & Bakker, 2002)
mwﬂﬁwaqwﬁﬂmmsﬁmﬁﬁaﬂﬁummwﬂwa“lﬁflmmmLUuLﬂaulsuﬁaﬁ]anwaiumuu PRPRRREEY
drusulunszuiun1siauaIg AdWIAAUeY Kahn (1990) TAldUauuINILanI0ni i nuTe
NEAIY U 3 peAUsEnoU tAwn (1) N1SREINTINNIEAN (2) NSHEINTIUNITTU LAy
(3) mafidrusammadgyr mandnanuifinnugniugsazdanudslauazndouiazyumliiy
ANUASIVDIDIANT

nsauuuaAnitldlunside
HANISNUTNUITIUNTINNU AN MIndeun sy nuliasduduauvasasiowasauamn

U3581NARIA NS atuayu auduiusTui vy naneuunuuazatainisinansenuse

A flenelaveaniinau (Hasan, Jawaad, & Butt, 2024) nuiivhuasdindrusnduaiudsiuasiu
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unumvasAuianelalunsidenlesdafvativayunelussinmsniinaseauyniuveandnmu
enyuluwnniawioussmelny

wszdueuaunasznindinfunuiiinadwandeanuifimelaluaiu (Femandopulle, 2013;
Pimentel & Bercilla, 2023) ANNANAATENINNUAUTINUAL TNUTITURIANTHBVENARBAURNTY
#983ANT (Sabuero, 2023) wazAruanelaiinasionduy Ny (Hapipuddin, Siregar, & Nasution,
2023; Yusnita & Rahrma, 2024) Fan il 1

Uadwaiuayunieluasdng

ANN
ANSYINU

AN
YDININITU

AUNANAA
FENINUAU
Fim

ANUAanela

TUUGTIUDIANT H6

AWA 1 ASEULUIAIINARNNTINE

AUNAFIUATTIVY
H1: anwn1sviauiinaseaduyniuvesiney
H2: anmnsvinaiinasienuisnela
H3: AnuaLnasEnINnuiutIniinasiea LN iurasine
Ha: pnuaunasenInnuiuiiniinaseauiianela
H5: JuusTsHoAnTiiNase AUENTUYR NN
H6: TuusssuasAnsiinadoruiianel
H7: aAnuitawelainasoaaynuveIntdnay

AsANTuN1IY

1. Usz¥nsuasnganaeeng

AnuaUszrIng Ae wineud vinauesdnistenvuluaniamie $1uau 3 Sande
nguseens Ao wilnawiivinalussdnsiensuiivanzidou liud wiinawiivihadussdnisienvu
Tuwanamie 3 fwia liud 1) fwiadmu 2) Smindunanes uaz 3) fwindodmi Fady
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f{]"wifmﬁﬁma”l,é’l,agwiaﬁagjqqml,l,asLﬁuwﬁqqmmmﬁmLLazﬁuﬁmwgﬁwé’ﬂﬁuaqmﬂmﬁa (Ftina
animunsiasegnakardnuuiend, 2567) wazyhonuluudaguievinunnnd 2 9

Az 3dldinasives Tabachnick and Fidell (2007) #ildnsd1uvesduIudaog s (n)
Auduau 5, 10, 20 98T UUAUTHNATIA SIufUNMeIves Hair, Black, Babin and Anderson
(2010) TunsinunvuIAFI9 8193291919 15-20 2081900 1 W1mdimed uAdeidfudsule
T 5 41U AD 1) ANINN1TYINNY 2) ANANAATENI1UAUTTR 3) TmusITURLANIS
4) anuiianela uag 5) Auyniureniinay saviavan 25 4o Taelddndan 15 wihwesianysuss
(15 x 25 wh) Iénguiiegne S1uau 375 318 FenaIdvldiAudoyauinnitnguinesisiifivua
wie i uudunuge unuuasunwiianuaseuaguliiunniian wazlesunduaniianuanysal
$9U9U 400 2ty AsIRdBUAINLgNABsTayaneuimuasia aud oulaluinaaunislasaaiis
fewmatin AMOS

2. 1n30sdlai 19luns@nen A iselduuvasunmduiaiesdodde uvseonidu
2 du dawil 1 Teyaluvesneunuvasuniy dwil 2 Wuanuiiuvderiruaivieanuiienels
Tududadeatvayunigluresssdng (Suun 3 Ussiiu fie aninnsinny avuaunasenineuiy
Finuazimusssnosdnng) anufimelauazanugmiuvemingy Tnensanaeumnuiisnsawes
levangidentngy S1uau 3 vihu Se1 10C=0.871 fudiaudenndasiidnszving 0.5-1.00 Feinu
inausiaaLiieanss (Rovinelli & Hambleton, 1976) ndsaniulunnaedldfuiiinuaudfidietuiy
nauseesililingusiogns $1uau 30 518 LilensaaeumAIANNTesi (Reliability) Fren1sia
AduUszavSuean (Q-coefficient) MaiSussnseuniauazddnnandosiulassi wirdy 0.871
Fadulumu Nunnally (1978) Iéausuus 13 fo mnudesfupisilen 0.70 Tuld (Nunnally, 1978)
A8 UNTI8Y8 (Discriminant Power) lagilAviniu 0.373-0.807 smgnisldinaila item Total
Correlation sanausives Brennan (1972) firsfidn 0.20 Fuld Fadulunuinast uansiriadadi
T inuusurslainisuzuuiu

3. MaiusIusIndaya

mMAdedudsntna lWmsgusegnuuunizadaslduuvasununduniediolunisiiu
5uTMYey Ak LU U159 Google Forms wazvnsdeulssuuaeuauludsweanied odeny
ooulayl defldoudnnses Ao Wuninnuensulumamiofivhasnnnd 2 33uly wazshaulu
3 Jandn Ao 1) dwindnu 2) Jriafunanes uay 3) Jwdnlednl razdidediladseaulugs
Fununinauesd Msonyumudmiangudnue i evelf udeyaniu E-mail, Line waz
Messenger 143821381 3 1iou (NUAMUS .A. 2568 Bamwiey w.a. 2568) lagldsunisnoundy
AUINUAZIUUADUNUTANENYTH] §1U3U 400 YA

msliengiteya Idadfnssauumaiiesa: Andsuazdrudonuuinigiu iloiaue
a9t TngUszacdi 1 uazinguszasdil 2 dauiaguszasdil 3 TinsgiosduszneuiBsduduves
Fusdannfuiulsuds Tastinsinsesiaunislaseadng (SEM) uaznisiasizsiduma (Path
Analysis) sieinaiian1sussuaai arsazidugegn (Maximum Likelihood: ML) Tun1suszanauen
duusgavsiduns ilefinyinansznunensiuasmedenvesulshiinareduUmuviol
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unumvesnuianelalumsidenlesdadvatiuayumelussinisifnademuynifuvesmiinnu
onsulunniawioussindlne
NaN15338

nansaszsitayanilu wuin greunvuasuawaiulngidumands Anduiosas 56.75
flongszning 30-39 U Anludosay 41.75 nsAnwluseduiyanivieisuminanniign andu
Fovaz 77.67 Jnouwuvuasunudantuninausa Andusesas 45.50 vauegludwmiadesin
Andusesay 38.00 s0989u Aa Jminamu wardaninAunaNTs Andusesay 35.25, 26.75
Tnedulngidunineuuses Andudesay 46.00 Jaflszznaimaihavluesdng 57 U Andudes
av 48.50 fvwlfndeseliou 20,001-35,000 v Andufesay 40.75 dwlngvhauluwnunyde
a9 Funsve/msnann Aadudesas 21.75 uardiaiadnisiiléiuainesdns fe Usziudu
Aaduferas 17.52 sosaen Ae Tutfausehl Yungn Ardrsuaganaasnan nesudiseaudosdn
nseUsINAEALI Y Aasesinuesieidns atafnimieitutisindenseunts drduaeiin
afaRnissuiiogende/futieimderieduiietiegeds

TagUszaeAdad 1 Anwrszduaiiuianale Jasvatuayunieluvesasdnisuas
anugnvurasnnuenvuluuanamtiovasussndlng

Han1sAnwANudAgvesruiianely Jadeatduayunigluvesessdmsuazanugniuves
ninanulinnudfysedunnnneu suduusn fie (1) Anufianela (X=4.06, S.0.=0.728) 5838311
AB (2) AnuaunasEnIneuiuTin (X=4.03, S.0.=0.701) (3) Twuss3uewN1T (X=3.91, S.D.=0.834)
(4) g N uYBINT NIy (X=3.87, S.0.=0.800) d@1dugavineg (5) an1wn1sviieu (X=3.85,
S.D.=.837)

Faquszasddait 2 Anwndladuaduayunielussdnisuazaruiisweladinasoaugniy
vainauenvuluwanmamieuszmealng

wan1sAnwieuienelouasdadatiuayunieluvesesdnisidnasonugnitureaningy
wnsuluamamiouszmelng Il

A15199 1 LARINANTITUATIZIHANIINTI NAN1IDDN WATHATINTEWINGILUSYIUIY

fiauusnu
fiauUsdasy AMuNInela AURNRUVD NN
DE IE TE DE IE TE
ANTNATTVINU 0.311 N/A 0.311 -0.034 0.144 0.110
ANNANARTEN I UTUT IR 0.578 N/A 0578 0636 0268  0.904
TUUTTTUDIANT 0.116 N/A 0.116 0.389 0.049 0.438
ANusnela N/A N/A N/A 0.463 N/A 0463

9nA15199 1 nudn Jadeatvayunisluesdnisszneuludae (1) aniwnisvinany
(2) mmangaszriaAuiie uas (3) Swusssuesdnsiiinaiernuisnels wuianimnsiha
finavensasiomuianela ferduussdnsdunaniidy 0.311 Arwaugaszrinauiuiing
wavasaanieneladududunsn Sadussaviidunaniify 0.578 wasausssueadnsdl
wavnamsaenufianela fedudssAvBidumaniidu 0.116 auddy
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Uadeatuayuneluesdnmsdszneulude (1) anmnsvieu (2) Anvaunaseninenu

v

Audin uwag (3) TausssuednsNinaseAURNTUYINTNY HUT1@NINNNTTINNUTRANIRTS

a '

\FeaunaANNgnRUYBIN TNy JanduUszanSidunnaintu -0.034 waslnadauNuAILRInals

a1

fenduuseAnsidunianady 0.144 sufalinasiuindu 110 ARuaunaseninsuivdining

a

nansseeuEnfuveantnaudusuiuusn feduussandidunasintu 0.636 uazinanisdou
Kuaafanela daduUsEansidunianicty 0.268 saufsdinasiuwiniu 0.904 Tausssuesdns
finamanssdenuyniuresinny faduussandidunarintu 0,389 fradouriuaufimela
fienduUseansidunaniidy 0,049 Siasimindu 0.438 dfugaine muflenelafinamnssio

AN LYRINTINITY fenduUsyansduniawiniu 0.463

AN 2 ANvdeARdaINAUNAUYBIlIna UYLt TEANYIRIMI KN TUY BIN TN

namd 2 Tunanisiieneidumennuduiusidsaumauuuiingy aug3sormune
Fulstadedenlosmeluvesesdns Uszneumedus 3 dauds loud 1) anmnisvhau (wo)
2) ANHANAATEMINTIAM U (WLB) Uag 3) TausTsuesdns (OC) faunslinserliaanmsinves
AuUsANaunasenitenuiudin (WLB) lainsaisgeuauninvesiulsdunas lagiane
ArnuLi s ansadalasiadranuaindnesdUsyneu (Factor Loading) wu11 fiauwls WLB1
fiAmiminosusznauwiiiy 0.411 Faimiunmst (<0.50) muuuanIewes Hair et al. (2010) uag
Byrne (2010) Svenadwmaronannveslunalan sy dafu 3eléFadauds WLB1 sonanmslinsiey
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unumvesnuianelalumsidenlesdadvatiuayumelussinisifnademuynifuvesmiinnu
nvdluanawieussindlneg

wazldiamziauds WLB2-WLB5 Tunsiaszflunanisinvesianls WLB wielilasadises
FauUsurasl AP Bn ST ImzELLIng 1Ty Aerdiannisdafaudssnann wuialuna
nsinfinuaenndasnaunduiuteyadesednslussduidu Muvsdunans fo anufienela
(SAT) fuusnu Ao AUKNAUYeINdna1Y (EE) Fan il 1 pvalue=0.000 wagen x2/df=5.810,
RMSEA=0.110, RMR=0.114, NF |1=0.711, GFI=0.744, CFI=.746, AGFI =0.689 ?faﬁ'alaim'wmm%ﬂﬁ
AnsanaNudenad sanaunduvedling §I3uandunisuiulunalaginnsanandduinisuiu
luaa (Model Modification Indices: M) lagUsulaaandanudn fianudenndesnaunduiutaya
\FaUszdng Sendel] X2/df=1.133 Afesndn 2, P-value=0.087 flfu1nndn 0.050, A1 GFI=0.953,
AGFI=0.930, CFI=0.994, NFI=0.954 {iA131nn31 0.900 tag A1 RMSEA=0.018, RMR=0.032 iA11ag
A1 0.050 Tneldinaueifiansanan GFI, AGFI, CFI, uwae TLI masilandaus 0.90 FulU uas 1 RMSEA
wag SRMR A1slalifiu 0.08 mudeta@usves Hair et al. (2010); Hooper, Coughlan and Mullen (2008)

A157199 2 wansNan15UsEaINUAT Standardized Regression Weights vidsnisusulana

Antecedents Consequence STDYX EST SE z P R’
®
WC -0.034  -0.041 0.042 -0.804 0.421
WLB EE 0.636 0.196 0.204 3.120 0.002**  0.332
OoC 0.389 0.224 0.096 4.035  0.000%**
WC 0.311 0.554 0.048 6.506  0.000***
WLB SAT 0.578 0.264 0.176 3.278  0.000%** 0.522
0oC 0.116 0.102 0.070 1.513 0.013**
SAT EE 0.463 0.623 0.101 4.569  0.000*** 0.284

X?/df =1.133, P-value=0.087, GFI=0.953, AGFI=0.930, CFI=0.994, NFI=0.954, RMSEA=0.018,
RMR=0.032,

newe: Gdedfey * p < .05, **p < .01, **p <.001

913797 2 Yadeaiuayunelussdnis Usenause (1) anwnisianu (2) auauga
sewinanududin ua (3) Smusssuesdnsidsemnuynifuremiinmy wuitaninaisyiney (Wo)
lLiddinan1ansadonnugniuvesniniu (EE) (B=-0.034, P=0.421) AuaNAaTEnI19 Ui uTIn
(WLB) finavensasiannuynituvesntinnu (EE) (B=0.636, P=0.002) uarinusisuasdns (OC) dxa
MansIHaAURNTIUYe NN (EE) (B=0.389, P=0.000)

Uadwaduayunigluesdnis Useneusie (1) anmn15vin91u (2) Anuaunaseniteeuiuiin
way (3) Yausssuesdnsiiddenrmiianelanuitanmnisinu (WO dnamnssennuiianele
(SAT) (B=0.311, P=0.000) A1@NAATEWINUAUTIN (WLB) dnaniensamaniny Wanala (SAT)
(B=0.578, P=0.000) wazimusssuesnns (OC) fnannsmeninufianala (SAT) (B=0.116, P=0.013)

ieRnsanadudsransnisweinsal wuin Yadvatuayuneluresesdnis Usznoudae
(1) @013 (2) ANNANARTENINNUAUTIN kae (3) TWUSTINOIANTTIAUAILNTABTUIY
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ANMULUTUTINYRIANUENuvandnnulasesar 33.2 uazladvatuayunieluresesdnis
Usenauaie (1) an1mni15991u (2) ANNELAATEnIUAUEIn kay (3) Tausssuesrnssuiy
1115085 U18ANULUTUSIWVBIPNNTanB A e sasay 52.2
o sy o = =< P o o
Tguszasadan 3 Anwunumvasanuiswelalunisiwenlesdadeatuayunieluvas
asAnsiuganumniuvaswinwenvulunnamtevassundlng
n133agiunuImvesauianelalunisaienendadeatvayunigluvesesdnislig
ANUENTUYDINTNITY AIANT 199 3

A15197 3 NANITIATIERUNUINVRIA LTINS b lugIuEA U TAUNANS

UMIANFUNUS ’a&llJiSﬁ‘Vlﬁ SE t P Hams
LAUNY Nagiay

ANNATVNIU— AUNInela— 0.077 0.020 3.893 0.000** aﬁuawu
AU NUYBINTINY
ANUALAATENIINUAUTIN— 0.015 0.014 1966 0.001*  @duayy
ANuanela—AuRNuYed
NN
JAUSTTUDIANT— AUNINDLR 0.104 0.023 3.948 0.000%  avuuayy

—ANURNTUTRINEINY

** pvalue < 0.01
* p-value < 0.05

91091397 3 unumvesaaanelauudumannudiius Yeduatuayunieluesdnnsg
Usgnauag (1) dan1mn1svinnu (2) Anuaunasenineeuiuddn wag (3) Tausssuesdnsly
ganugnuveamdnaIy wudnd 31 dumis Ao dunieil 1 danudidysedusesann Ao
annnsvineu— anufisnela— eugnituresiinau dardulssansidumasiady 0,077
AN T-test Wwiifu 3.893 Sifuddnymadd (P-value=0.000) dun1977 2 fAnudAgyseRuanving e
AwasnasEIUAUTIn— Auisela—anuyniuvemiinay fdduussaviidumarini
0.015 A1 T-test i1ty 1.966 Hfuddnyy19aia (Pvalue=0.001) 4azidun 1977 3 Sauddyann
fign Ao Yausssussdns—arwiawela—armgniuvesninau ferduuszavsidunaviiiy
0.104A1 T-test VAU 3.948 duudAyn19ada (P-value=0.000) wansliiud sunuimvesainy
Hemelandusudsiunanadenleanntadatuayumelussdnsluganuyniuvemiinay

NANSNAHRUANNAFIU
ATl 4 agUnanTVIRABUANNAF LIS (de)
FUNAFIY NANSYAHRUANNAZIY
H1: anmnisvihuiinasie A myniuyasminey Ujjias
H2: anmnsyihnulinasonuiianela gousy
H3: JuusssussAnsinadoauyniuvemtinmuy gousy
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unumvasAuianelalunsidenlesdafvativayunelussinmsniinaseauyniuveandnmu
enyuluwnniawioussmelny

15197 4 (si0)

FUNAFIY NANTSYAFBUFNNAFIY
Hd: Jausssuasrnsiinasanmiianela RHELY
H5: anuaugasEninuiuiininaseauianela CRHEY
H6: ANsaNasENINUTUTIniiNasia AUENTLYR NN gouTy
H7: anuilanelatinasenusniuvesinu REG

2AUTIENANITIY

1. wadnwszAuaaianala TadeaivayunieluvaiaiinisuasaduninuYaaninguy
envuluwaniamitisvasusamalng

nansAnwnuauiwelafiaud dyundusuiuusn e ouldsudaiiduisiu
ANuADIN1s lidrandusnsaineuunutazdnsusslond W eldfunisnovaussazviliiie
ANNNanelY denAdeiuluIAnYed Vroom (1964); Robbins and Judge (2012) aguinmnudisnels
Juenudnisuiinfiniwagy Fafnanminnulddunadnanasfinaniauazamdinudednis
gouaziinnufianelalunuinniu duiusiueidderes Aruldoss el at. (2022); Nassani, Al-Aiban,
Rosak-Szyrocka, Yousaf, Isac and Badshah (2024) wui1 asfianelafinnuddgannidiondnau
ﬁmmqﬁuﬁmmﬁﬁwzLﬁmmmé?ﬂﬁ]LLawj:umﬁwumﬂ%ué’u%ﬁLLu’ﬂﬁuﬁ%ag'ﬁ'U@qﬁﬂﬂuizaszm

sesasn e Yadvatfuayumeluvesesdnisiiinnuaugassrinanuiuiininudfnyseiu
wn isgninoiifguamnie quamdnfgeminUszavsnwlumshau aesndesiuuuifnves
Greenhaus and Beutell (1985) filausiinisasnsaunaszninadiadunisiaudaudifyann
dmsunidnau duiusivanmideves Aref, Purwana and Saptono (2021) #U31AMUANAATENIN
FAnfunsinudutadeiviliminnuiimueiesdosas finnuguuasivirundfiddessdns

drdurenn Ao Yadvatuayunisluresesinisiuinusssuesnsiiauddgunn msedu
ﬁugwuﬁﬁmumi%miﬁwm nsUfduiusuazatousinvaminauluesing duiusiuluifnves
Deal and Kennedy (1982) a3Ui1imiusssuasdnsiduendnvaluas mnuduiusseninandnaiu

s
2

donARosTUNUITEVDI1NINT YUNBY, JUAITIMU I5T0UANS uavvutlalzy) Aenumnius (2566)
NUITRUSTINRIANTAAYTEAUNIN BeAn1TmITliAudAgyiunisasisnsiausnluanunie
Aanssuiivilsauinawuainauuiuinnty

amnugnfuvsmnnuiinnudRann Wendhauindsanuduiusiuuinluivhauidn
JudnilsesfiufginmsuansanunseioTeduluunumaudilifuneungesadui aenades
funidevesgAdng dmsuan uazdsdng Tnndu (2566); oiwg) egwdon, 45551 Wdd 1315y way
S99 suus (2568) wuin AnunnRuieudAgeglusedunin nsadsanugeluntsyenli
wilnuasinisdniansausing q sennelusazmeuenliminmuldfidauian saulufmsatuayu
AN LSveTinume duusiunuiIdeves Smith and Johnson (2023); Aggasi, Sumartik and
Ubaidillah (2025) wud1 Anugniuvesinnulzdmaidauinseysyaninmeesesdnsluvaieniy
Linslunendniiiisdy Shsinmsateeniianas mmﬁqwahﬁuaﬂgﬂﬁwﬁﬁ%u LLaSNaﬁﬂiﬁQ\‘i“ﬁu
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aavgainedadeadvayunislusdnis druanimnisviudanudidgun szl
famfuayuiisineanvazainlumsienliiesdunsdaaauivihnulimngauuasadned
wollssuaznisanassuniuasdisiiuanuannsalunisyiuaenadesiuluIfnves Amstrong
and Taylor (2020) a3U3nanmuIndounisvieruduni dudfededdyiidesonisvieu
n1sfiiag eellef siuadonazusseiniai daggrelindnauvihauldegsfiussans amuas
fanuAnadsassduniy donAnednuNUITeveteuas laady wavaAny (2564); LUS1ITIM WAWBS
wazauma Y (2567) nud1 anmnisvhaudianudidyann feludnvaemenisnin atainig
nsvihnuivasndsnisatiuayuaniiious sy eusiung uaslenaiaun

2. wneRnwdadeaiuayunieluvesesdnisuazainuiianelefinadsnduyniuvas
niinnuwenvululszmalne

Uadwatuayunigluresssdnig Useneume (1) anmn1svinnu (2) anuaunaseninenuiu
WIn uaz (3) Taustsuesinsinasennuyniuvesndnnu wui1 Jadvatvayunieluvetesdnis
suanmnsvhauldiinasennugniuremtnny wsgminynueauesian nnsieuduiies
daafuayuiiesdnssdesssanuazmniunisvhauiity aenndasfueuideves Rabuana
and Yanuar (2023) wu11 anwnsiailisinasgreddeddgydennugniuveaminaulagnse
FuWusAuauideves Dumitriu, Bocean, Varzaru, Al-Floarei, Sperdea, Popescu and Baloi (2025)
agUdh anmmevhaninadennuduegiidvemtinam uslifnalaeassdemuyniudlisonndos
AUNUITHYRUNTITIU WD Uazauna yawin (2567) wud anmnsvinaudanuduiugidauan
fuANuUyNTe NN

ANNaNRasErInUiuiIninarenugniuveIntnau iInTEnnnuausadnnsiaily
nsvinuldlaglinsgnusedindiuda nsinanindeunieguanseuaiiiiinnuaunaszyivan
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Abstract

This study aims to synthesize the concepts of consumers’ utilitarian and hedonic
motivations for purchasing local fabrics by integrating motivation theories and purchasing
behaviors into the context of culturally valuable products. The analysis of motivations is divided
into two main dimensions: utilitarian motivations and hedonic motivations. Utilitarian
motivations consist of functional utility motivations and goal-oriented motivations with reasons
and confidence, which were the main factors influencing consumers’ decision to purchase local
fabrics. Hedonic motivations consist of inspiration from happiness factors expressed in the form
of being a conservationist, enjoyment from stories and cultural connections, and social identity
expression. From the synthesis of concepts, the author presents a conceptual model that
illustrates the interaction between utilitarian and hedonic motivations in the decision-making
process of purchasing local fabrics, which is a complex process influenced by several types of

motivations that work together systematically.
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Abstract

The study pursued two objectives: (1) to assess the strengths, weaknesses,
opportunities, and threats (SWOT) related to establishing a faith-based tourism route in the Tha
Chai-Si Satchanalai community; and (2) to design and operationalize a faith-based tourism route
using a participatory framework that engages relevant local stakeholders. A qualitative
methodology was adopted. Data were generated through an on-site survey and assessment of the
tourism potential of faith-related attractions in the study area, complemented by in-depth
interviews with actors involved in community-based tourism management. In addition, a focus
group discussion with 15 stakeholders was conducted to derive feasible development guidelines.
The results were then validated through member checking with associated partner organizations.

The findings identified nine faith-based attractions appropriate for route development,
organized into three groups: (1) sites linked to religious places, including Wat Phra Si Rattana
Mahathat Ratchaworawihan, Luang Pho Thammachak, Luang Pho To and Luang Pho Som
Pratthana at Wat Choeng Khiri, Luang Pho Phra Phuttha Mongkhon Samrit, and Wat Taling Chan;
(2) attractions associated with notable figures, namely Phra Ruang-Phra Lue, King Li Thai (Phaya
Lithai), Luang Pho Nak of Wat Chaisi Sittharam, and Pu Kham-Pu Chan Phumchuen; and (3)
attractions related to sacred rituals, represented by Bo Kaeo Bo Thong. The study indicates that
faith-based tourism development should be implemented collaboratively across multiple levels
of partner agencies through existing coordination mechanisms. Recommended actions include
systematic evaluation of suitable attractions, verification of locally grounded information, and
capacity building for community members across age groups to strengthen knowledge, shared

understanding, and distinctive, identity-based heritage interpretation. Establishing networks with

S
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adjacent communities is also proposed to enable visitor circulation and promote local income
distribution.

Keywords: Faith-Based Tourism, Participatory Process, Tha Chai-Si Satchanalai Community
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al., 2023)

TuuSundszinelne Agarwal uag Pongjit (2023) LausuuiAn spiritual folklore tourism 91A
nsdiaunadanin Fliiiudinisiesdisndsains Jagtudngndusuiuiutuuay 13 esa
winessd wu Anudeidemegun Jgminausrudedsauesulatauinidulszaunsalieaien
AnauAsnst mutuiia uaznisiesuadigiduns luguussgsladang@inssy (Canvache-Franco
et al,, 2024) wuidn iiunadsasnsdniiussgslavatediansondu laun Asnsimisamaun Ay
Fosnsudnuiluazuanmnanuasy mskawnuszaunsaliony uasn1stevesiiszdn Fafminlug
sUnuumMsuUnguivionfisnduuaisye dnveaiisaialuaunsedtsaneyiintiunarnnans
sUuuulumsifumsvieailen
wuAaneafuM i ails ez iRmans
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uwndwioniio sy IRmansuazlusunisndeauiindanugniundalavesnuiunds oBoum
Fummazianmauluanuiiviesiinldanuianudladeuss iimansuaslununilusios uuy
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