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Abstract

A crisis is an unexpected event that causes disruption. Transparent internal
communication plays an important role in managing a crisis. This current research investigates
the relationship between transparent internal communication and positive employee
outcomes; namely employee work engagement, job embeddedness, and job performance.
The mediating effect of the relationship between employee and organization was highlighted.
The data were collected from employees in hotel and airline businesses in Thailand. Structural
equation modeling (SEM) was used for data analysis. The results revealed that transparent
internal communication influenced positive employee outcomes during organizational crisis
management. The employee-organization relationship played both a partial and full mediating
role in the relationship. This result contributes knowledge to human resource management

during crises. Implications are also discussed.
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Enhancing positive employee outcomes through transparent internal communication during
organizational crisis: The mediating role of employee-organization relationship

Introduction

A crisis is an unexpected event that causes disruption. An uncertain environment
results in ambiguity, uncertainty, and struggles which an organization cannot control (Lee & Li,
2020). In the existing literature, transparent internal communication (TIC) is usually
recommended in managing an uncertain environment in an organization (e.g., Lee & Li, 2020;
Paraskevas & Quek, 2019). To support this notion, numerous studies confirm that TIC plays a
significant role in creating positive outcomes among employees (Lee & Li, 2020; Lee et a.l,
2018; Walden, Jung, & Westerman 2017). Additionally, TIC has been highlighted as an effective
tool for transferring messages from management to all stakeholders in an organization.
Uitdewilligen and Waller (2018) confirm that, in organization crisis management, TIC produces
information sharing behaviors that benefit all members facing a complex and dynamic crisis
situation. It facilitates collective decision-making and the development of team awareness.
Furthermore, it builds trust and increases positive relationships between management and
employees (Walden et al,, 2017).

Employees bring about both personal and organizational success. There are gaining
more attention that employee is a valuable key factor of organizational development (Odoardi,
Cangialosi, & Battistelli, 2022). Furthermore, employees play significant roles in their given jobs,
organizations are required to remain and develop positive relationships among them. Then,
the outsiders can view organizations through this type of stakeholders (Swanson, & Holton,
2001; Walden et al,, 2017). Therefore, how employees relate to their workplace is one of the
factors which create positive employee outcomes (Eisenberger, Rockstuhl, Shoss, Wen, &
Dulebohn, 2019). Previous research on employee-organization relationship (EOR) reveals its
positive outcomes e.g., employees work engagement, social exchange, job embeddedness, job
performance (Hom et al.,, 2009; Walden et al., 2017). Several research studies reveal that TIC
predicts the level of EOR (Lee & Li, 2020; Men & Stack, 2014). A review of the literature shows
that there is a connection between TIC in organizations and positive EOR.

Studies on transparent internal communication in the service business during crises
have shown its critical role in mitigating negative impacts on both employees and
organizational performance. While there has been a growing body of research on
communication during organizational crisis e.g. Ndone (2023) and Hayek (2024), particularly in
the context of organizations, there remains a significant gap in understanding the nuances of
transparent internal communication within service businesses during crises. To fill the gap, this
study develops the framework of transparent internal communication and aims to investigate
it in the context of service business in Thailand
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Research Objectives
1. What is the relationship between TIC and employee work engagement?
2. What is the relationship between TIC and job embeddedness?
3. What is the relationship between TIC and job performance?
4. What mediating role does EOR play in the relationship between TIC and positive

employee outcomes?

Scope of research

This research investigates how organizational TIC enhances positive employee
outcomes; namely employee work engagement (EWE), job embeddedness (JE), and job
performance (JP) as well as the mediating role of EOR. This current study focuses on the service
industry by exploring TIC, EOR and positive employee outcomes. The data was compiled from

431 full-time employees in the aviation and hotel industry in Thailand.

Expected benefits from the research

The findings of this study will be of practical value for organizations aiming to
effectively address and develop a TIC program which enhances EOR. Furthermore, the
mediating role of EOR emphasizes how it influences employee work engagement, job

embeddedness, and job performance.

Literature Review

Positive Employee Outcomes

Organizational performance has been widely discussed as it is a central concept of
management research (George, Monster, & Walker, 2019). Organizational performance depends
on stakeholders and types of data used to measure performance. It has been proposed that
there are different dimensions of organizational performance including efficiency,
effectiveness, and financial performance. However, it is still unclear which dimensions of
organizational performance are impacted by management (George et al,, 2019). Previously,
Richard, Devinney, Yip, and Johnson (2009) indicated that organizational performance is one
indicator of organizational effectiveness. Organizational effectiveness is a broader term than
organizational performance. They propose that objective and subjective performance reflect
organizational performance. Subjective performance was addressed in order to measure
organizational performance according to the perception of employees. It was proposed that a
positive employee attitude toward the organization reflects the quality of the organization.

Various positive outcomes are studied in the existing research e.g., positive affect,
employee work engagement, job embeddedness, contextual job performance, task
identification (Afsar, Shahjehan, & Shah, 2018; Kuvaas, Buch, Weilbe, Dysvik, & Nerstad, 2017,
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Schaufeli, Bakker, & Salanova, 2006: Walden et al,, 2017; Thakur & Bhatnagar, 2017). An
effective organization aims to achieve its goals by measuring its performance periodically with
both objective and subjective indicators. During a period of organizational crisis, an organization
needs to keep assessing its performance in order to develop the organization. Positive
employee outcomes in the service industry are crucial, as they directly impact customer
satisfaction and overall business success. Several positive employee outcomes have been
studied but their linkage with transparent internal communication (TIC) is limited (Sani, Adisa,
Adekoya, & Oruh, 2023). This current study addresses three positive employee outcomes:
employee work engagement, job embeddedness, and job performance. Its linkage with TIC
will be further reviewed.

Transparent Internal Communication (TIC) and Employee Work Engagement (EWE)

TIC has been defined as transferred messages through social interaction with its
outcomes showing how effective management is. Quirke (2008) proposes that TIC enhances
the connections between each layer in the organization. Effective TIC provides employees with
all necessary information. Mishra, Boynton, and Mishra (2014) propose that TIC plays a key role
in building a relationship among all levels within an organization. Thus, effective TIC must
connect management and employees (Mishra et al.,, 2014). Lee and Li (2020) define TIC as “an
organization’s communication to make available all legally releasable information to
employees whether positive or negative in nature” (p. 2). Research in public relations
demonstrates that TIC influences employee outcomes e.g., trust (Rawlin, 2009), engagement
(Linhart, 2011), and the employee-organization relationship (Men & Stacks, 2014).

According to Schaufeli et al,, 2006 and Walden et al., 2017, EWE can be categorized
into dedication, vigor, and absorption at work. It refers to a positive and fulfilling state of mind
becoming occupied and energized by works at hands (Schaufeli et al., 2006). Mishra et al.
(2014) reveal that TIC enhances management’s reputation which develops trust among the
parties. This process fosters EWE; especially when an organization is in crisis (Van der Voet &
Vermeeren, 2017). Lee and Li (2020) recommend that an increased level of TIC will positively
affect employee work engagement. Therefore, hypothesis 1 is set.

Hypothesis 1: Transparent internal communication is significantly and positively
related to employee work engagement.

Transparent Internal Communication (TIC) and Job Embeddedness (JE)

Job embeddedness (JE) is defined as on-the-job and off-the-job factors that connect
employees to commit to the organization (Singh, 2016). JE explains why an employee stays
on the job and keeps connecting with the organization and related communities (Mitchell et
al., 2001). Lee et al. (2004) state that JE reflects an employee’s decision to remain in the
organization. Based on JE theory (Mitchell, Holtom, Lee, Sablynski, & Erez, 2001), three criteria
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measure JE: (a) How does the employee fit with the organization?; (b) How does the employee
link with the organization?; and (c) What level of sacrifice is made for the organization? The
existing literature reveals that JE predicts turnover and absences, organizational citizenship
behavior, and job performance (e.g., Afsar et al., 2018; Lee et al., 2004). Additionally, it is found
that several other factors may predict the level of JE such as trust in supervisor and
organizational work-life balance (Afsar et al.,, 2018; Thakur & Bhatnagar, 2017)

Technology plays a role in internal communication in an organization (Charlier, Guay,
& Zimmerman, 2016; Orlikowski, & lacono, 2001). Socio-Technical System theory (STS) views
technology as a process related to the use of equipment, user (people), and the context of
the relationship. It is defined as a process that people use to communicate, connect, and
share information within the network. STS describes how the increasing role of TIC in the
workplace influences how employees view their job (Charlier et al., 2016). It was found that
an employee’s perception of an organization has an impact on the employee’s job attitude
and influences JE (Nguyen, Taylor, & Bergiel, 2017). However, the existing literature reveals
outcomes in a normal organizational environment. To shed more light on crisis management,
the role of TIC on JE will be connected. Thus, hypothesis 2 is formulated.

Hypothesis 2: Transparent intemal communication is significantly and positively
related to job embeddedness.

Borman and Motowidlo (1993) describes employee job performance (JP) as behaviors
an employee exhibits at the workplace. JP can be classified into two domains, namely (a) task
performance, and (b) contextual performance. Task performance refers to performance that
employees directly dedicated to organizations for both technical core and their own duties.
Meanwhile, contextual performance means broader perspectives on social interaction at
workplace (Coleman & Borman 2000). There are many studies on factors affecting employee
job performance in different contexts e.g., organizational citizenship behaviors of Indian
workers in the healthcare industry (Basu, 2017) and emotional intelligence of participants in
the Netherlands (Pekaar, Van der Linden, Bakker, & Born, 2017)

Relationship theory (Ledingham, 2003) explains that the dynamic results of interaction
between internal stakeholders depend on the quality of relationship. The information
exchange process with TIC fosters a positive internal climate and generates cooperation with
employees and is likely to establish affective employee quality. Furthermore, transparent
communication is required when an organization is in a crisis which exhibits high levels of
uncertainty, complexity, and dynamism (Uitdewilligen, & Waller, 2018). In relation to TIC, it is
found that there is a relationship between organizational TIC and employee commitment,
employee sense-making and sense-giving (Kang & Sung, 2017; Walden et al., 2017). Hypothesis

3 is developed to connect TIC and employee job performance.

Journal of Management Science Pibulsongkram Rajabhat University




Enhancing positive employee outcomes through transparent internal communication during
organizational crisis: The mediating role of employee-organization relationship

Hypothesis 3: Transparent intemal communication is significantly and positively
related to job performance.

The Mediating Role of Employee-Organization Relationship (EOR)

Social Exchange Theory states that organizations and their employees interact
according to certain rules of mutual exchange. The quality of the relationship depends on how
positively an employee perceives the organization. Therefore, employee-organization
relationship (EOR) is defined as “the degree to which an organization and its employees trust
one another, agree on who has the rightful power to influence, experience satisfaction with
each other, and commit oneself to the other” (Men & Stacks, 2014). Research demonstrates
that EOR increases employee engagement in the workplace which contribute positive
outcomes to an organization (Kang & Sung, 2017). Furthermore, enhancing information seeking
and sharing (Lee et al., 2018) and positive behaviors (Kang & Sung, 2017) are also consequences
of EOR. Ultimately, these performances increase organizational effectiveness and corporate
reputation (Hon & Grunig, 1999).

Many studies claim that EOR plays a role as mediator (e.g., Kang & Sung, 2017; Hom
et al,, 2009). EOR has demonstrated the quality of the reciprocation process between employer
and employee; however, there are few studies that explore such a relationship in crisis
management. Lee and Li (2020) suggest that information sharing which is a core objective of
communication is critical to the avoidance of confusion and unclear messages. Certainly, this
requirement is even higher when an organization is in crisis. Men and Yue (2019) reveal that
disclosing information during a crisis benefits employee and prevents them from
misinterpreting organizational intention. It also decreases employee anxiety concerning the
uncertain situation and rumors. To emphasize the mediating role of EOR, hypothesis 4 is
formulated.

Hypothesis 4: Employee-organization relations mediates the relationship between
transparent internal communication and employee work engagement (Hda), job

embeddedness (H4b), and job performance (Hdc).
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Research framework

Research Conceptual Framework

Employee-

Organization

Job

performance

Job

embeddedness

Transparent

Internal

communication

Employee

work
Figure 1 Conceptual Framework

Research method

Participants and procedure

Data was collected using a questionnaire. Emphasize how previous crisis of COVID19
heavily affected the service sector in Thailand, especially hotels and airlines. Full-time
employees in service industries in Thailand are the target population. Service business is
specified as the hotels registered with the hotel association of Thailand, and airlines which
registered with the Civil Aviation Authority of Thailand. The researcher sent the questionnaires
to each organization through the human resource management department, along with a
stamped return envelope. The original questionnaire was in English. Following the
recommendation of Rovinelli and Hambleton (1976), and Turner and Carlson (2003), the
questionnaire was translated into Thai by a committee of four Thai professors who are expert
in English. An index of item-objective congruence (I0C) was evaluated by three Thai professors
who have expertise in organization development (OD). The final data was compiled from 431
full-time employees in the aviation and hotel industry in Thailand. Of this number, 53.6 %
were male (n=231) and 46.4% female (n=200). A total of 58.24% % (n=251) have been working
in the industry for between 1- 4 years and 40.83% (n=176) for between 5-14 years. And 0.93%
(n=4) have been in the industry over 15 years. 348 of respondents were 21-30 years of age.
82.8% of them were single (n=357) and most of them had completed a university degree
(98.1%, n=423).
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All research involving human participants needs to be reviewed by the Institutional
Review Board (IRB). The IRB has several consultants who advise and periodically involved in
protocol review. The IRB is in charge with the responsibility of reviewing in order to protect the
welfare, rights, and privacy of participants. After modification according to the comments of
the IRB of Kasem Bundit University

Measures

Transparent internal communication is measured using 8 items adopted from Lee
and Li (2020). Sample statements are “During organizational crisis management, my company
asks for feedback from employees like me about the quality of its information”, “During
organizational crisis management, my company provides information that is relevant to people
like me”, and “During organizational crisis management, my company presents more than one
side of controversial issues.”

Employee-organization relationship is measured using 12 items adopted from Hon
and Grunig (1999). Sample statements are “During organizational crisis management, this
company treats people like me fairly and justly”, “During organizational crisis management,
this company and people like me are attentive to what each other say”, and “During
organizational crisis management, | feel that this company is trying to maintain a long-term
commitment to people like me.”

Employee work engagement is measured using 9 items of UWES work engagement
(Schaufeli et al., 2006). Sample statements are “During organizational crisis management, at
my work, | feel bursting with energy”, “During organizational crisis management, | am proud of
the work that | do”, and “During organizational crisis management, | get carried away when I'm
working”.

Job embeddedness is measured using 11 items adopted from Lee et al
(2004). Sample statements are “During organizational crisis management, my job utilizes my
skills and talents well, “During organizational crisis management, the benefits are good on this
job.”

Job performance is measured using 5 items of contextual job performance adopted
from Carlos and Rodrigues (2016). Sample statements are “During organizational crisis
management, in the event the organization did not provide the training that | consider
necessary to perform my duties effectively, | would seek information from other sources”, and
“During organizational crisis management, I’'m still able to perform my duties effectively when

I”’m working under pressure.”
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Research
Preliminary analysis

Data were analyzed using partial least square equation modeling (PLS-SEM) which is
often used to test theoretically supported linear and addictive causal models (Wong, 2019).
There are two sub-models in PLS-SEM (a) outer model - specifies the relationship between
latent variables and their observed indicators, and (b) inner model - specifies the relationship
between independent variables and dependents variables. The loadings of indicators indicate
that all values are higher than 0.40 (Wong, 2019). The rho_ A coefficient should be 0.70 or
higher to demonstrate composite reliability. The AVE, which indicates convergent validity,
should be 0.50 or higher. Additionally, the VIF value, which indicates the collinearity of the
measurement model, must be less than 0.50 (Hair, Howard, & Nitzl, 2020; Wong, 2019). (See
the item statements and assessment indicators displayed in Annex A.)

Common method bias testing

The common method bias - CMB regularly occurred when data collected from a single
source of respondent such as survey or questionnaire as in this study. Therefore, Harman’s
One-factor Test is one of the post hoc techniques that can detect CMV (Bozionelos &
Simmering, 2021). To perform Harman’s One-Factor Test, all items in the survey are conducted
with exploratory factor analysis — EFA by loading all items in one factor with the unrotated
condition. More than 50% of the variance extracted value shows CMB detected (Bozionelos &
Simmerting, 2021). The result of this study shows that there is no CMB detected as there is
41.63% of the variance extracted of this data set.

Hypothesis testing

Table 1. indicates the path coefficient of the direct effects. It shows that TIC is
significantly related to EWE (=0.51; p < 0.01), JE (=0.70; p < 0.01), and JP ($=0.41; p < 0.01).
Inner model path coefficients indicate the relationship between independent variables and

dependent variables as shown in the structural model (Figure 2).

Table 1. Path coefficient of the direct effect and summary of hypothesis testing

B t-statistics p-value Results
H1: TIC =>EWE 51 11.27 00 Supported
H1: TIC = EWE 70 20.02 .00 Supported
H1: TIC =>EWE 41 9.05 .00 Supported

Table 2 presents the mediating analysis (H4). The results show the significance of the
relationship between TIC and all outcomes. The strength of the mediator can be examined
through the use of VAF. According to Wong (2019), VAF is the value of indirect effect/total
effect. Partial mediator is demonstrated when VAF value exceeds the cutoff level of 0.20, and
full mediator is demonstrated when VAF value exceeds 0.80. Thus, EOR plays both partial
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mediator (TIC => JE; VAF = 0.69), and full mediator (TIC =>EWE; VAF = 0.96, TIC =>JP; VAF =
0.88) (Hair et al., 2020). The path coefficient of the variables has been displayed in Figure 2.

Employee-Organization

Relations
0.64% Employee Work
Engagement
0.76**
0.51** 0.62**
®
0.70%* Job Embeddedness
0.46**
Transparent Internal 0.41%*

communication

Job Performance

Figure 2 Structural Model
Note: n = 431; ** p < 0.001; Value presented in each variable represents its R2

Table 2. Mediating analysis

Procedure Total Effect VAF t-value p -value Result
Hda Stepl: direct effect 11.27 0.00 Supported
(without mediator)
Step2: indirect effect 0.51 0.96 10.9 0.00 Supported
(with mediator)
Hdb  Stepl: direct effect 20.02 0.00 Supported
(without mediator)
Step2: indirect effect 0.72 0.69 19.23 0.00 Supported
(with mediator)
Hdc  Stepl: direct effect 9.05 0.00 Supported
(without mediator)
Step2: indirect effect 0.40 0.88 8.21 0.00 Supported

(with mediator)

Note: TIC = transparent internal communication; EWE=employee work engagement; EOR=employee-

organization relationship; JE=job embeddedness; JP=job performance
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Discussion

Transparent internal communication is a process that helps an organization to achieve
agreed objectives and encourage all employees to work together. It connects management
and employees and enhances the positive employee outcomes of employee work
engagement, job embeddedness, and job performance. This study supports the finding of
Yeomans and FitzPatrick (2017) and Mishra et al. (2014) that transparent internal
communication is vital to developing a clear understanding of all employees' needs.
Transparent internal communication develops and maintains intemnal conversations that
encourage employees to debate among themselves and hold discussions with management,
especially during times of organizational crisis when communication among teams is the core
issue (Paraskevas & Quek, 2019). Employees need information during crisis management
concerning emergency management plans and decision-making processes. Thus, Christensen,
Danielsen, Laegreid, and Rykkja (2016) found that transparent internal communication was
critical to the solving of problems regarding organizational regulations and analysis.

During crisis management, transparent internal communication supports an
organization’s need to effectively communicate information about organizational
transformation (Men & Yue, 2019). Its encourages employees to act and work harder. The
results of this current study indicate that transparent internal communication influences job
embeddedness, work engagement, and job performance because these are a mix of attitudes
(feeling positive), behaviors (intend to work harder), and outcomes (intend to perform better).
The results confirm the findings of the previous studies of Lee and Li (2020), Nguyen et al.
(2017), and Walden et al. (2017) that organizational factors support positive employee
outcomes. However, results indicate that the level of support may differ depending on the
type of positive outcome.

During organizational crisis management, all functions in the organization are affected
by uncertainty which in turn affects decision-making by management and employees.
However, the relationship between employee and organization can be maintained and
developed by internal communication. Employees perceive how important sincere
organization management is, especially during crisis management. The findings in this study
support those of a previous study by Eisenberger et al. (2019) which found that employees
appreciate and value the organization more for providing required information. The role of
employee-organization relationship has been explored to extend understanding in the field. It
shows that employee-organization relationship plays a mediating role between transparent
internal communication and positive outcomes. However, the extent of this mediating role
depends on what type of positive outcomes are required. The result shows that employee-

organization relationship partially mediates the relationship between transparent internal
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communication and job embeddedness and that it fully mediates the relationship between
employee work engagement and job performance.

This study confirms that during an organizational crisis, there are factors related to
personal performance in the organization. The three examples of work performance at the
individual level in the organization were drawn from the existing studies, namely job
performance, work engagement, and job embeddedness. These variables are measured from
an employee's point of view, which is commonly used in organizational behavior studies. They
have indicated how well the organization has a good performance. The study results not only
confirm the relationship of the variables. but also predicted the influence of the independent
variable (transparent internal communication) on the dependent variable, namely
organizational performance from three perspectives: job performance, job embeddedness, and
employee work engagement. However, the relationship between employees and organization
is a factor that reinforces the relationship between transparent internal communication and
organizational performance. The result confirms that employee-organization relations plays
the role of mediator as proposed in the literature review. It is fully influencing the relationship
between transparent internal communication, job performance and employee work
engagement. However, it is partially influencing the relationship between transparent internal

communication and job embeddedness.

Benefits and Implications

Theoretical Implications

Even though this study reveal that the role of transparent communication on
organizational performance does exist, no transparent communication and employee-
organization relationship literature studies deal with employee work engagement (EWE),
employee job embeddedness (JE), and employee job performance (JP) in an uncertain
circumstance of organization during crisis situation for example, COVID-19 pandemic. Therefore,
the theoretical implication of this study is on transparent communication in the service
industry during a crisis or in a disrupted work environment; especially, in the private sector.
First, this research reveals that TIC and EOR are crucial in supporting service employees in a
time of crisis. Second, building on the social exchange theory, this study investigates the
mediating role of EOR during crisis management in service firms. The result confirms that TIC
and EOR influence EWE, JE, and JP during unexpected disruptions such as during the Covid
pandemic.

Practical Implications

Our research findings can benefit HRM practices in service firms. Our framework

confirms that TIC can enhance EOR. HRM practices that encourage TIC will enhance employee
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performance. Thus, service firms should focus on fostering better relationships between
management and employees such as the previous COVID-19 crisis, or plan for future crises by
creating communication systems to enhance good relationships among organization members.
In fact, eood communication within an organization is beneficial in all situations. As EOR is
somewhat influenced by employee job performance; especially subjective performance as
presented in this study, service firms might consider including EOR as an effective process to
the organization. Our findings also suggest that service firms should implement effective
strategies to build transparent communication. No matter how negative or positive the
information is, transparent communication is a significant factor in building a relationship with
employees. Furthermore, transparent internal communication is indeed a significant benefit
for management, especially in the service industry. When management practices open and
honest communication, it helps establish trust, improve organizational alignment, and increase

overall effectiveness

Conclusion and limitations for future research

This research emphasizes the role of employee-organization relationship. To increase
levels of positive employee outcomes in an organization during crisis management, an
organization needs to develop effective transparent internal communication. The better the
communication system, the better the relationship between management and employees is
likely to be. During a crisis, all necessary information should be shared in a top-down and
bottom to top direction.

Some limitations should be noted for future research. First, this current study is a
quantitative study, more in-depth information might be gained by collecting qualitative data.
Second, a longitudinal approach may be implemented as this cross-sectional research design
reveals the relationship of these variables with the underlying limitation of time and place.
The limitation of generalization of the findings needs to be noted as this study was conducted
in service businesses in Thailand. Third, the measurement tools used in this study needs to be
cross-cultural validated in other Thai contexts since they were originally developed in the
western context. Finally, studying the impact of TIC in various crisis contexts in organizations,

such as financial crises, and comparing the results with this study will benefit the TIC study.

Reference

Afsar, B., Shahjehan, A., & Shah, S. I. (2018). Frontline employees’ high-performance work
practices, trust in supervisor, job-embeddedness and turnover intentions in
hospitality industry. International Journal of Contemporary Hospitality
Management, 30(3), 1436-1452. Doi: 10.1108/IJCHM-11-2016-0633

Journal of Management Science Pibulsongkram Rajabhat University




Enhancing positive employee outcomes through transparent internal communication during

organizational crisis: The mediating role of employee-organization relationship

Basu, E. (2017). Impact of organizational citizenship behavior on job performance in Indian
healthcare industries: The mediating role of social capital. International Journal
of Productivity and Performance Management, 66(6), 780-796. Doi:
10.1108/1JPPM-02-2016-0048

Borman W. C. & Motowidlo S. J. (1993). Expanding the criterion domain to include elements
of contextual performance. Florida: University of South Florida

Bozionelos, N., & Simmering, M. J. (2022). Methodological threat or myth? Evaluating the
current state of evidence on common method variance in human resource
management research. Human Resource Management Journal, 32(1), 194-215.
https://doi.org/10.1111/1748-8583.12398

Carlos, V. S & Rodrigues, R. G. (2016). Development and validation of a self-reported measure
of job performance. Social Indicator Research, 126(1), 279-307. Doi:
10.1007/511205-015-0883-z

Charlier, S. D., Guay, R. P., & Zimmerman, R. D. (2016). Plugged in or disconnected? A model
of the effects of technolosical factors on employee job embeddedness. Human
Resource Management, 55(1), 109-126. Doi: 10.1002/hrm.21716

Christensen, T., Danielsen, O. A., Laegreid, P., & Rykkja, L. H. (2016). Comparing coordination
structures for crisis management in six countries. Public Administration, 94(2), 316-
332. Doi: 10.1111/padm.12186

Coleman V. I. & Borman W. C. (2000) Investigating the underlying structure of the citizenship
performance domain. Human Resource Management Review 10(1), 25-44. Doi:
10.1016/51053-4822(99)00037-6

Eisenberger, R., Rockstuhl, T., Shoss, M. K., Wen, X., & Dulebohn, J. (2019). Is the employee-
organization relationship dying or thriving? A temporal meta-analysis. Journal of
Applied Psychology, 104(8), 1036-1057. Doi: 10.1037/ap1000390

George, B., Monster, J., & Walker, R. M. (2019). Does strategic planning improve organizational
performance? A meta-analysis. Public Administration Review, 79(6), 810-819. Doi:
10.11111/puacl3104.

Hair Jr., J. F., Howard, M. C,, & Nitzl, C. (2020). Assessing measurement model quality in PLS-
SEM using confirmatory composite analysis. Journal of Business Research, 109,
101-110. Doi: 10.1016/j.jousres.2019.11.069

Hayek, L. (2024). Media framing of government crisis communication during Covid-19. Media
and Communication, 12, 1-17. https://doi.org/10.17645/mac.7774

Hom, P. W., Tsui, A. S., Wu, J. B, Lee, T. W,, Zhang, A. Y., Fu, P. P, & Li, L. (2009). Explaining
employment relationships with social exchange and job embeddedness. Journal
of Applied Psychology, 94(2), 277-297. Doi: 10.1037/a0013453

NIHTINYIMIIANTUMANG TN AYaaeAT I



Vol.7 No.2 (May-August 2025)

Hon, L. C., & Grunig, J. E. (1999). Guidelines for measuring relationships in public relations.
Gainesville. Retrieved September 6, 2024, from https://instituteforpr.ore/wp-
content/uploads/Guidelines_Measuring_Relationships.pdf

Kang, M., & Sung, M. (2017). How symmetrical employee communication leads to employee
engagement and positive employee communication behaviors: The mediation of
employee-organization relationship. Journal of Communication Management,
21(1), 82-102. Doi: 10.1108/JCOM-0402016-0026

Kuvaas, B., Buch, R., Weilbe, A, Dysvik, A., & Nerstad, C. G. L. (2017). Do intrinsic and extrinsic
motivation relate differently to employee outcomes?. Journal of Economic
Psychology, 61(1), 244-256. Doi: 10.1016/j.joep.2017.05.004

Ledingham, J. A. (2003). Explicating relationship management as a general theory of public
relations. Journal of Public Relations Research, 15(2), 181-198.
Doi:10.1207/51532754XJPRR1502_4

Lee, T. W., Mitchell, T. R,, Sablynski, C. J., Burton, J. P., & Holtom, B. C. (2004). The Effects of
Job Embeddedness on Organizational Citizenship, Job Performance, Volitional
Absences, and Voluntary Turnover. Academy of Management Journal, 47(5), 711-
722. Doi: 10.2307/20159613

Lee, Y. & Li, J. Q. (2020). The value of internal communication in enhancing employees’
health information disclosure intentions in the workplace. Public Relations
Review, 46(1), 1-9. Doi: 10.1016/j.pubrev.2019.101872

Lee, Y., Mazzei, A., & Kim, J. (2018). Looking for motivational routes for employee-generated
innovation: Employees’ scouting behavior. Journal of Business Research, 91(1),
286-294. Doi: 10.1016/j.jousres.2018.06.022

Linhart, S. (2011). Job one: Keeping employees happy and engaged. Retrieved September
26, 2024, from PRWeek http://www.prweekus.com/job-one-keeping-employees-
happy-and engaged/article/207660/.

Men, L. R., & Stacks, D. (2014). The effects of authentic leadership on strategic internal
communication and employee-organization relationship. Journal of Public
Relations Research, 26(4), 301-324. Doi: 10.1080/1062726X.2014.908720

Men, L. R, & Yue, C. A. (2019). Creating a positive emotional culture: Effect of internal
communication and impact on employee supportive behaviors. Public Relations
Review, 45(3), 1-12. Doi: 10.1016/j.pubrev.2019.03.001

Mishra, K., Boynton, L., & Mishra, A. (2014). Driving employee engagement: The expanded role
of internal communication. International Journal of Business Communication,
5(2), 183-202. Doi: 10.1177/2329488414525399

Mitchell, T. R, Holtom, B. C,, Lee, T. W., Sablynski, C. J., & Erez, M. (2001). Why people stay:

Using job embeddedness to predict voluntary turnover. Academy of

Journal of Management Science Pibulsongkram Rajabhat University




Enhancing positive employee outcomes through transparent internal communication during

organizational crisis: The mediating role of employee-organization relationship
Management Journal, 44(1), 1102-1121. Doi: 10.2307/3069391

Ndone, J. (2023). Internal crisis communication: The effects of negative employee-
organization relationships on internal reputation and employees’ unsupportive
behavior. Public Relations Review, 49(4), 102357.
https://doi.org/10.1016/j.pubrev.2023.102357

Neuyen, V. Q., Taylor, G. S., & Bergiel, E. (2017). Organizational antecedents of job
embeddedness. Management Research Review, 40(11), 1216-1235. Doi:
10.1108MRR-11-2016-0255

Odoardi, C., Cangialosi, N., & Battistelli, A. (2022). HR training practices and innovative work
behaviour: A moderated mediation model. International Journal of Human
Resource Development and Management, 22(1-2), 1-18.

Orlikowski, W. J., & lacono, C. S. (2001). Research commentary: Desperately seeking the “IT”
in IT research — a call to theorizing the IT artifact. Information System Research,
12(1), 121-134. Doi: 10.1287/isre.12.2.121.9700

Paraskevas, A., & Quek, M. (2019). When Castro seized the Hilton: Risk and crisis management
lessons from the past. Tourism Management, 70(1), 419-429. Doi:
10.1016/j.tourman.2018.09.007

Pekaar, K. A, Van der Linden, D., Bakker, A. B., & Born, M. Ph. (2017). Emotional intelligence
and job performance: The role of enactment and focus on other’s emotion.
Human Performance, 30(2-3), 135-153. Doi: 10.1080/08959285.2017.1332630

Quirke, B. (2008). Making the connections: Using internal communication to turn strategy into
action (2nd.). London: Routledge.

Richard, P. J., Devinney, T. M., Yip, G. S., & Johnson, G. (2009). Measuring organizational
performance: Towards methodological best practice. Journal of Management,
35(3), 718-804. Doi: 10.1177/0149206308330560

Rovinelli, R. J., & Hambleton, R. K. (1976). On the use of content specialists in the
assessment of criterion-referenced test item validity. Paper presented at the 60th
Annual Meeting of the American Educational Research Association. Retrieved
September 6, 2024, from https://eric.ed.gov/?id=ED121845

Sani, K, F., Adisa, T. A., Adekoya, O. D., & Oruh, E. S. (2023). Digital onboarding and employee
outcomes: Empirical evidence from the UK. Management Decision, 61(3), 637-654.
https://doi.org/10.1108/MD-11-2021-1528

Schaufeli, W. B., Bakker, A,, B., & Salanova, M. (2006). The measurement of work engagement
with a short questionnaire. Educational and Psychological Measurement, 66(4),
701-716. Doi: 10.1177/0013164405282471

NIHTINYIMIIANTUMANG TN AYaaeAT I



Vol.7 No.2 (May-August 2025)

Singh, R. (2016). Predicting organisational embeddedness through employee
personality and their community embeddedness. International Journal
of Human Resources Development and Management, 16(3), 176-195.

Swanson, R. A. & Holton Ill, E. F. (2001). Foundations of human resource development. San
Francisco: Berrett-Koehler Publishing.

Thakur, S. J., & Bhatnagar, J. (2017). Mediator analysis of job embeddedness: Relationship
between work-life balance practices and turnover intentions. Employee Relations,
39(5), 718-731. Doi: 10.1108/ER-11-2016-0223

Turner, R. C.,, & Carlson, L. (2003). Indexes of item-objective congruence for multidimensional
ltems. International Journal of Testing, 3(2), 163-171. doi:
10.1207/5153275741JT0302_5

Uitdewilligen, S., & Waller, M. J. (2018). Information sharing and decision-making in
multidisciplinary crisis management teams, Journal of Organizational Behavior,
39(1), 731-749. Doi: 10.1002/job.2301

Van der Voet, J., & Vermeeren, B. (2017). Change management in hard times: Can change
management miticate the negative relationship between cutbacks and the
organizational commitment and work engagement of public sector employees?.
American Review of Public Administration, 47(2), 230-252. Doi:
10.1177/0275074015625828

Walden, J., Jung, E. H., & Westerman, C. Y. K. (2017). Employee communication, job
engagement, and organizational commitment: A study of members of the
Millennial Generation. Journal of Public Relations Research, 29(2-3), 73-89. Doi:
10.1018/10627726X.2017.132973

Wong, K. W. (2019). Mastering partial lest squares structural equation modeling (PLS-SEM)
with SmartPLS in 38 hours. Bloomington: iUniverse

Yeomans, L. & FitzPatrick, L. (2017). Internal communication in exploring public
relations. London: Pearson Education.

Annex A
Latent Variables  Indicators Loadings VIF rho A AVE
Transparent ticl My company asks for a7 2.08 91 61
internal feedback from employees
communication like me about the quality of

its information.
tic2 My company involves 16 1.95
employees like me to help
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Latent Variables  Indicators Loadings VIF rho A AVE
identify the information |
need.
tic3 My company takes the .79 2.29

time with employees like me

to understand who we are

and what we need.

ticd My company provides .84 2.55
information that is relevant

to people like me.

tic5 My company provides .83 2.68
information that is complete.

tic6 My company provides .82 2.40
accurate information to

employees.

tic7 My company is open to 74 2.05
criticism by people like me.

tic8 My company freely 73 1.92
admits when it has made

mistakes.

Employee- eorl This organization treats .85 3.41 .96 .69
organization people like me fairly and
relations justly.
eor2 Whenever this .84 3.19
organization makes an
important decision, | know it
will be concerned about
people like me.
eor3 This organization can be .86 3.66
relied on to keep its
promises.
eord This organization and .79 2.41
people like me are attentive
to what each other say.
eor5 This organization .85 3.74
believes the opinions of
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Latent Variables  Indicators Loadings VIF rho A AVE
people like me are
legitimate.
eor6 This organization really .84 3.25

listens to what people like

me have to say.

eor? | feel that this 82 3.03
organization is trying to

maintain a long-term

commitment to people like

me.

eor8 | can see that this .84 3.22
organization wants to

maintain a relationship with

people like me.

eor9 There is a long-lasting .85 3.29
bond between this

organization and people like

me.
eorl0 | am happy with my 74 2.19
company.

eorll Both my company and .84 3.07

employee like me benefit

from the relationship.

eorl2 Most employees like .81 271
me are happy in their

interaction with my company.

Employee work ewel. At my work, | feel 16 1.91 .92 .60
engagement bursting with energy.
ewe2. At my work, | feel 16 213

strong and vigorous.

ewe3. | am enthusiastic 71 2.04
about my work.

ewed. My work inspires me. .74 1.85
ewe5. When | get up in the .81 254
morning, | feel like going to

work.
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Latent Variables  Indicators Loadings VIF rho A AVE
eweb. | feel happy when | am .84 2.85
working intensely.
ewe?. | am proud of the work .81 242
that | do.
ewe8. | am immersed in my .18 2.45
work.
ewe9. | get carried away 76 2.40
when | am working.
Job jel. My job utilizes my skills 13 2.11 .94 .60
embeddedness and talents well.
je2. | feel like | am a good .79 2.50

match for this organization.
je3. | feel personally valued .84 3.02
by (name of the

organization).

jed. | like my work schedule e 2.16
(e.g., flexitime, shift).

je5. | fit with this 74 2.16
organization's culture.

je6. | like the authority and .79 2.50
responsibility | have at this

company.

je7. 1 have a lot of freedom .75 2.04

on this job to decide how to

pursue my goals.

je8. The perks on this job are .84 3.42
outstanding.

je9. My promotional .76 2.43
opportunities are excellent

here.

je10. The benefits are good a7 2.31
on this job.

jell. | believe the prospects 74 1.99

for continuing employment
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Latent Variables  Indicators Loadings VIF rho A AVE
with this company are
excellent.

Job performance  jpl. In the event the a7 1.45 .88 .60

organization did not provide

the training that | consider

necessary to perform my

duties effectively, | would

seek information from other

sources.

jp2 I’m still able to perform .75 1.73
my duties effectively when

I’m working under pressure

jp3 I am always willing to a7 1.82
assist other workers from the

organization, even when |

don’t have much time

available

jpd My communication skills .75 1.63
are so good that I’'m always

able to capture everyone’s

attention

jp5 Communication inside .80 1.85
organizations, even in

workgroups, is fundamental

so that people can perform

their tasks effectively
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Abstract

This research aims to study the significance of creative tourism quality and its impact
on Thai tourists' repeat visits to Kad Kong Ta. It also examines the influence of creative tourism
quality on Thai tourists' decisions to revisit Kad Kong Ta. The data were collected using a
questionnaire administered to 400 Thai tourists who visited the area. Descriptive statistics and
multiple regression analysis were used to analyze the data. The findings revealed that the
significance of creative tourism quality aspects at Kad Kong Ta were at a high level in terms of
local lifestyle and culture (X= 4.14, S.D.=0.723), local uniqueness (X=4.09, S.D.=0.706), and
enhancing travel experiences (X= 4.0, S.D.=0.779). While tangible tourism resources (X=3.99,
S.D.=0.722) and amenities (X=3.98, 5.D.=0.755) were at moderate significant levels. It was also
found that the importance of repeat visits was at a high level (X=4.17, S.D.=0.665). The
correlation testing met the preliminary criteria for regression analysis. The regression analysis
results indicated that local uniqueness, local lifestyle and culture, and amenities positively
and significantly influenced Thai tourists’ repeat visits to Kad Kong Ta, with statistical
significance at the 0.05 level. However, tangible tourism resources and enhanced travel
experiences did not significantly influence Thai tourists’ repeat visits to Kad Kong Ta.

Keywords: The influence, creative tourism quality, repeat visits
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AUl

H3: @mmwmsviaaLﬁsm%na%'waﬁﬁ Frunsnensnenisvieadieafisusedlaisvsnaiisuan
Aumsnaunvieaiieasn

Ha: A M vioafiedsainaassd sulitinuay Sausssusiesduidvinaiauiniuns
nN&ULWRILAEIT

H5: AunwAviaioandeaiassd sudssutsrwazaniiavinadsuindumsnduan
Vioafias

A5aHuN133Y

1. Uszunsftleluniside de dnvieafivavalvedinifunisnvieaiisanianesdi
Fmiad s lutiadounuamiug fafeuswou we. 2567 Fslinsusuulsznnsiitaau §3de
13ldgnsnsimunnguiaeens Cochran (1977) fisgfumnuidesiudesas 95 I uaungusiodig
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NIANYINIANGIAN SnnaLiles Jamdndiuns
385 Au iaiRumud esfunazaugniososn1Tiinseiteyarideldndueteiamuadiuiy
400 e Tneidenguseganuutiadsy (Convenience Sampling) lunisiiudieyaiinianesin
2. 1n3osiloflHluns@nen Wunuuaeuniy eldadnuingUssasduaznsouuunAni
fvunty Tnsutsuuvaeuniwesnidu 4 neu dail neudl 1 Feyasirluvesnevnuuasuaiy
Usznaumie e 81y an1unn endw seiunsdne oldiadsdeiiou tnefidnvdanla
Fonnouvansdney Aeuil 2 wuaeunwdnvurnsiiunaringUssasdreamsiiumg Tng
dnuwaizuuuasunudunisaeuamdeyaiisriunisiiunswisaiivivesireunuuaoua aeui 3
LUUABUALANAINANSYIBAT T 9aTIA 1udu 5 1y Usznousie (1) sutendnuaiianziu
(2) s udszaumsaivieaien (3) Suninensmanisvieadioafidudeds (@) FuiaTiauas
Smussauiesiu way (5) fudesuisanuaznin uazneudl 4 uuvasunuMINuL VBN IT
nanessresinvesiierrnilne Tnednvazuuudeuaudusuuinnsaiulszana (Rating Scales)
Y9aALATA 5 5xAU Amdl Wade (2006) ldnaald Ao esfian=1, wazunfiqn=5 dsazldsziu
wurlfumnuAniiu fe seiU 4.21-500 munefs unfiga 3.41-4.20 waneds u1n 2.61-3.40
vsnefle Ununans 1.81-2.60 e os uay 1.00-1.80 vaneda dosiign
3. MInTIvABUAANMYBALAT B3Tle TnsluuasuawlATinIsnTIIEaUAIINATEUARLYBS
\ifem (Content Validity) IiﬂEJNaﬂ’liVl(ﬂaE)UQOJﬂ’IWEiL%EJTUWQJMgd 3 YU WUIINANITNAFDU
A efiovosiuvasumuitsatiuian 10C 0531319 0.67-1.00 FeruLnmust liiiudng
Anufissnssdenndoiusulswas TngUszasduaanuide aniuludiudsudly thuvuaeuany
atuauysaiud lnanedld (Try-out) funguusesnsiilalinduiednslunsidoadstisiuu 30 au
Tneldgnsduuszansuoan (Coefficient Alpha) Au35¥esAsaUUIA (Cronbach, 1984) Wy
wmsinveInmuamNTioniiodaiassd darduusyaviiean (Coefficient Alpha) Wiy 0.799
LazansIaveInsnauieniieath flenduussansueari (Coefficient Alpha) 111U 0.958 way
Ag s uunTedoveusaztaR a1 (Corrected Item-Total Correlation) fAnsiaus 30 4uly
(Field, 2013) FeogluinasifiannsathlUlilunsfususudeydlutunsudsluld
4. maiurvsteya fideldisnaiuteyalaglduvuasuauivinveaiisrsnlnediag
Wumanvieadfisananesindwind1uns lutafeunuawiug fufounmwou we. 2567 1uu
400 A TnelFBnsduuUUTadey uaziielilsdnsnsneunduvesiuvasun NS UL uR
15 Sawanuuvasuaushemuesiugiiduilinusiuiielunisliteyannngusods Ineiiudeyad
n1anesin Mszeziian 3 Weoulunisiiuwuuasuaiy dmsunisasadeudoyaluiuvdouaiud
mmmuaauaummwimwmmwﬂﬁlmLLUUaaumwaummmummmu 400 4 Andusoay
100 sudnunguiieguiifinua tuutaeunuiiiusunuanngufegismnnnsaEey
ALELYIalTeLUUARUnukaziuIns 1rideyamelUsunsuneufiamesdusagunsata
5. MTIATIwdeya
1. 11331As YTy aaAAnssaun (Descriptive Statistic) Usznaudisnisldainiiud
(Frequency) A3 88a (Percentage) fi’m%*uﬂ1ia%umﬁﬂwm:ﬁyugmﬁuaasﬁagaﬁiwiwlﬁmn
WUUOUAY
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2. afifiauuu (Inferential Statistic) 19 any sgnIaiuUsNIN13Anw1ITon1ude

aunRgunnsly adanldlaun Aduuszansanduiiusuuuiiosdu (Pearson Correlation Coefficient)

'3

NTIATIENOANBELTINY (Multiple Regression Analysis) WUy enter

NANITIVY

nanTIveuanslifiui1inrewilsaralneddunianvesdiennianesindulng du
iAvIBsNnnI LA flngsening 21-30 Yundige tnodmsnndaniulan fordwduninau
Laﬂﬁuumﬂﬁqm duszAunsAnwIdILINTEAUUSQYEIeS Sﬁ’a;gaﬁuaﬂﬁm/iaaLﬁ?‘iaaﬁlﬁumﬂmﬂauﬁm
nANesiAIuIINazENINNNT 3 asieTiazanugiiAumanveadieanianesi unszanduda
vsssmaaTduauunsfaRukazifulsue ety Tumsiiumanvieiisdulng)
Aumanduiileusesasndeunuvieausn finnaneswingandedanuesulat wu IG, facebook
sy Feiivseriulslunmsidumanieadissnanesihdeaulaemsivasmiie Tngldinedetu
FowAnfariomnaunniigadaiu lumadumandsmianasindlnaasldosusidmn

HansATEisTiuAudAyauAAsYisuilsneaieassARuNsnduINYie aiflen
Frn1anesdn

agUnamsitaszianuAniussduauddyauninmsvisnfisndeaineassd laoiSes
Tmnnldmides stidlefinssuunsesunuin $aETIinuesSausssuTedy Ssriuanuddy
Tusesuann (X=4.14, 5.0.=0.723) Sesasnie sruondnuailaniziu HszauanudrAgluseauunn
(X= 4.09, S.D.=.0706) suiiayulszaunisaivieaiion dszduanudidgluszduunn (X=4.07,
S.D.= 0.779) drudunsnernsvianisveniieaii sudeslafiszauanudidaluseduuiunans
(X=3.99, 5.0.=0.722) d1fugmieAes1ud a81urAINaEAIn (X=3.98, S.D.=0.755) A5tfy
aruddaluszaulunans famneed 1

A19199 1 SEAUANEIAYAMNINNITVOWTIEILTIET AT IATUNINEULIMDATIEITINANBIAN

Uszifiugauniwnisvis e Baainaasse FEAUAILAALIY

X S.D. wuana
1L suendnueiianzdu 4.09 0.706 110
2. é’wmﬁmquﬂisaumﬁzﬂviamﬁm 4.07 0.779 170
3. gunsnensmeiesdieaiisusesls 3.99 0.722 Yrunang
4. fruaTInuer Sausssue iy 4.14 0.723 170
5. MUASINEANLEZAN 3.98 0.755 Urunang
ﬂmmwmwiaaLﬁaal,%qa%wasiﬁ (x_total) 4.05 0.737 110

wamﬁLﬂi’l~ﬁm’sné’umviaqtﬁm%"m’mmmﬁawﬂaLLa“ms%'U"i'ﬂwh

asﬂmamsamsﬁ VisvduanuAniu nsnduaviendiensn luawsiutinvieadisassiiiu
ndvvieafiensn fisy seuauddalussiuann X=4.17, 5.0.=0.665) WeRasandusiesunuii
auanuianelaluninsiy dseavanuddgluseduinn (X=4.13, S.0.=0.685) waza1un155U3
AnA (X=4.20, 5.D.=0.696) fisgRuaudfnseauin K597 2
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dvisnavesRuAINN B ITIEEsIAtuNIsNAUNYies eI vetinvie eI e
NIAANYINIANDIAT BN TIIRa1U

A15719% 2 NNSNAUNMBATEITINIANBIR1VBIUNYIDITE?

nsnausvieaiiensn SEAUANLARALTIL
X S.D. hUana
1. anuianela 4.09 0.706 11N
2. MIFUIANA 4.07 0.779 1N
miﬂé’umviaﬁLﬁmsgw(y_totat) 4.17 0.665 110

wamsmaauﬁw%waqmmwmsﬁmLﬁafaLﬁz‘j‘aa%"laasiﬁﬁ'umsné'umvimLﬁa{f’m'm
dUNRFIY

MnszdauduiuSsEninsulsdasy Wensvasutlymiuwusdassdnnuduius
fusanniulunde Multicollinearity Tngldenadn VIF wuinfimwindu 2.894-4.645 Fsflntosnia
10 wanslisiuanduusdasyluunazauianuduiusiuualineliiintdgm Multicollinearity
(Black, 2006) sufieliasizvianduiusnyaavewinlsvndinuinianuduius neuinagned
TedAyneadffisedu 0.05 Tneaanduiusszning 0.6627-0.840" wansliiiuinfiulsdases
AaiauTAnensalinuUsiumueylalunisieseviaumsanasimy wandanise 3

M15199 3 MTATEVavdiUs TR NN TYoL e WA 1NETIATUNITNAUINYIBLE I

fauds IDT  ACT RET CLT ACCOMT  SAGVT VIF
X 4.09  4.07 3.99 4.14 3.98 4.170

S.D. 0.706 0770  0.720  0.720 0.750 0.660
Lonanwal 1 0.840° 0639  0.706 0.678" 0707 3.763
lanzdu (IDT)

QRCATRNY 1 0744 0723 0.694° 0671 4.645
Uszaunsel

vieadien (ACT)

NINLINTNNAS 1 0.675 0.763 0662  3.093
Vieadiafidude

19 (RET)

MIauay 1 0.751" 0.807  2.894
Susssuvioshu

(CLT)

A9 Ay 1 0.834 3.291
demnan

(ACCOMT)

ondnuaiianiziu 1

(IDT)

*Correlation is significant at the 0.05
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N15ILATIENNITOANDLLTINY Qmm‘wmi‘viadLﬁEJ’JL%aa%"maﬁﬁﬁwumne“fﬂ‘waimwww?iu
(B= 0.194, t=4.255) FUART I nuas SausSTUTo s ue (B=0.379, t= 9.483) LAEAUAI81UIEAIY
dzman (B= 0512, t=1.992) danarensnauLiesieatinAne s dauﬁmmmﬁmmuﬂi:mmszﬂ
(B=-0.090, t=-1.772) LAEATUNSNEINTMIN SYiBEaTisudedla (B=-0.042, t=-1.017) lsidswans
nsnduLmeiendn sansnadt

AT 4 MIUATVAVEURUSVRINAINNTVDUTE WA NATIANUN TNV U I

fianys Standardar- NsNEUNIB LT t p-value  Tolerance
dized (SAGVT)
Coefficients  Beta Std. Error
Beta
ﬂlﬂﬂﬂﬁ 0.641 0.103 6.227 0.000*
Lnanyal .194 0.194 0.043 4.255 0.000* .266
wwnzdu (IDT)
mil,ﬁumu -.090 -0.090 0.043 -1.772 0.077 215
Usgaumsal
vioudien
(ACT)
NINLINTNWAT -.042 -0.042 0.038 -1.017 0.310 323
Vieudienfidusos
161 (RET)
WIanaz 0.379 0.379 0.037 9.483  0.000% 346
Sausssuviosdu
(CLT)
?aé’mwmm 0.512 0.512 0.038 11.992 0.000* .304
GELZeh
(ACCOMT)

F statistic=282.664, P=0.000, Adj R*=0.779

* szeutiodAgmieada 0.05

mMyiessinsadAliionaaeuaiuAgiunuinduendnualianiziu (IDT) fdvswaidaun
funsnduavieniiegn (SAGVT) egnsflifuddynisad i sy 0.05 Feeufuauufigiu
H1 auuAgiusionndo sunsifiuyuuszaumsaiviondiod (ACT) f8vnadsauiumsnduuvieaile
7 (SAGVT) usilaifidedndyyeadfisesiu 0.05 Fsufiasanuignu H2 auvdgniludduiianude
Frumsnensmansvieniieadi dudesld (RE) d8vsnaidsauiunisnduavioniiorsn (SAGVT)
wiilsififedfynisadn Sefiasanufsu H3 seunludduiid e duiddiauas Tamsssniasiu
(CLT) fiavisnadeuanfumsndusnvieaiiortn (SAGVT) eghsiituddymnsedinisziu 0.05 Swwausy
aunfgiu Ha uazludidugaying Ao Audegiuisauazain (ACCOMT) #ansnaideuaniy
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aaa

MsNEUIYBnAienTn (SAGVT) agnaiifdfyn1eadffiszdu 0.05 Fewonsvauuigiu H5 Wowdu
aumswmmzﬂugﬂLLUUﬂzLLuummgmlmmu

(SAGVT)=0.194 (IDT) + 0.379 (CLT) +0.512 (ACCOMT)

1. Imamuaﬂmmwmswaammmaswasiﬂmmamawmmwwvﬂu Wudy 1 wiheavil
mﬁﬂaummmmsnsmsuaqumadw]snsm’ﬂml,wmu 0.194 %178

2. Imamuaﬂmmwmimaqmmmaiwaiiﬂmmmnmt,az’?@uuﬁisuﬁaqSu Wy 1 e
seilmsndunnvieuiiendvesinvieaiivrralvediaiy  0.379 wie

3. lnefidl anmnmnisvieniisndsadrsassAdudsdiuisanuazain Wiy 1 mise
el nMsnduivieaiiensivestinrieaiienrilnedindu 0.512 e

2AUTIINAN1IAY
nsfnwAfedrinavesnunmeniisndaisasAtunmsnduiyiondisadinianead
vosinveniiswnlng nsdinvininesin sunawiles Saringite annsaediusenants el
seRuATEdes NN enTiBndaisassdiuntsnduineiisasiniane i
wui dnvisaiivaiuinquainnisvieaisndeaiisassaduiidiauas Tausssuviesdufissfu
mnuddnIIniign (X=4.14) 1neuiiaiiuazananduendnuailuiddinvesyuvudedugu
N3 Msfeufuuazaudunlavesaulugurunianesd seduanudIdysesasnie
duendnwalianiziu (X= 4.09) Ingwiuiinianesiiiondnwalianizduluauaesues
andnenssuoimskuunauraIuzUkuuaTuan Wil Ju wariiniseusnyuiuussermsiiaieany
aenndoaiunuide mguu dna uazUszands (2566) Anvies audnvuzanIzIYiBNien
Jearsassndwaderuiianelavesinvieadiseuvamisaisndunuasludmindeemenud
Aadnvuzianznsvieniendeaiiassdduendnualianizdvesiesdu iudsisgaleinasie
mnufiawelavestnviosfisreunasioniisndunensiudmindesse yusadoatuiu Chin, Law,
Lo, and Ramayah (2018) ﬁﬂ‘lﬁ’lL%aﬁNaﬂiz%U‘UBGQMﬂ’]Wﬂ’liLsﬂl’lﬁdLLa%ﬂmﬂWW‘UBQﬁWﬂﬁlﬁﬁia
arwitmelavestinvieuivusranudslanduinfiedwesanwivea ot dsusuunlugnin:
unumuesimlsusuiruafvesuey wul Aunmnisuinsilulladeddgysreninuiisnelaves
tnteaieuasiilugarudilalunsnduiniBeusudnafiauiioelsvoninienfioifinruduiug
Bannfuausdlaizuidousnady
Tudunsndusvieadiessmanesininanarufisnelawasnisiuiamandaiumean
viouflendsnanesdn Gedewamnanaunmussntsiesisndsaiassditneiealdduda T
a'qwam'amsvaﬂﬁi@iﬁ{{gumvimLﬁafaé’qmmﬂmﬁw TuyhusuAeInuivUITeues Meng and Han
(2018) ndin anwiawelavesinvieilrdswasionisdslanduaviondisuarfufiiezuensoun
f8u douuadde Kim (2018) na1ain enwfiaeladsradenuddlainiflsrdwesinrieaies
way AuaneladwasennuBufuugiuense viueAeIiu Bintarti and Kurniawan (2017)
Na1731 ANAMLGIUsEAUN TalNansENUBIUINAaANUianalaanUssaunsaluaznndnual
vlsinduavieadieasuinindnvaivesanuilildinansenudemsnduinvieaiivash uenaind
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mmﬁawaiadwam'amﬁﬂﬁ'wwiauﬁmszﬁ%’]%Lﬁ@ﬂﬂﬂqmﬂﬂwﬂﬁzaUﬂwszﬁ AMA1UTEAUNITA]
AufanelesnUszaunisal yenanndnisadrenisansilaenisldendnvalvesaaudivinliiin
AuRslaLNTissnvenvieaien (Tsai, 2016; Wu, Li, & Li, 2018) 11 A3NITUAISYNINATIUNNT
Tumanesiitiimuideslesiusndnuaivesimindiuns dagulnfidudadnvaiiaenmiddines
AuluUSINNIANBIRN AIUITeVe Park, Hwang, Lee, and Heo (2018) asuladindmsnssurwiislu
msen Jidong 3835170 guuiimuduiudiuaniumuiionsls nszduinlvidnvieaiionfienels
denasionsnduinvieaitensn

uennMsEeafisuinnaufimelands nmauinueiaraudua Tususos

U9
14
o

yasthvieaisamsunvieadieaninnesidmasrenisndusviesiiendlnetinvieafiesaniviloulssu
efauazieunaenisdnlalunmsuvieniion nufsdurtunatuazduaiuiineaiioadwil
nduinvieadiendinnneswinaeandosiufidn dudy, afva diinesuasdiuna deines (2564)
agulean ﬂamﬁ:umﬁuLLazmmﬁawahﬁNaﬁiamiﬁummé’umL‘1'7i&nsgwmﬁﬂvimt.ﬁmﬁu’nmsi“umﬂ
luyhusaiedfiuiuinuideves 1ivd qunsale (2564) BnswavesnwanyuazAMAININNITIUS
vosundslaniisate anudslanduaniisdivesinvionderludmindunys wuin nmdnvaies
una o s anTadunyifsnwanmsadsuandenariniun1siuannnisviend oa
wazAwelanduLiedn

Tunsmaasumwdiiuduesiius gunwnsvieaindeainsassdfumsnduuvioadien
Fan1anewin vasinvieadisrrilne nuln duwendnuaiiesduinsnanisuandenisnduun
1/1'amﬁm%wmmnaqémmﬁfﬂviaaLﬁsnsun"hn&Jasmﬁﬁ’aﬁﬁzgmqaﬁaﬁﬁzﬁu 0.05 TneLananyalvednin
nosdnduguuuvanidnenssuenns daenndesduuide w¥s iy waleS uavanz(2565)
Anwidnenmidunismienisviead samsandnenssaludiaeiies uaswuunuin JULUY
antlnenssudsgaliinrieadsadunsuvioniisrdmaliineadisanduiveaiiondn dedy
goufuANLAgIuT 1

FAiauay Tausssuiesd uil S wamnsuandenisndunvieadisrtiaennd eaify
A3 Wendes uazuawwy yayAs (2562) Anwiies Jademamsvienileiiisvinasdenisnduun
vieufiendivomamirfadingn suneursau Famdaunsusu wuit Jedendniiddvinaidauinds
vildinvieadeandusifismarmitindinguisidnads ldun Jadedwudsigela dadudu
nsintawasUadeanufanssy m‘”&ﬁ?uﬂau%uauuagmﬁ 3

Frudssneanuazain fvnanauindenisnduinendistaenadesiu vues
WeniuAuNEITeves NuNN1Qa aUu uneYe wazaA1I3e Ainnead (2566) AnwiNslasisilunalds
mmmadmm%ﬂﬁmé’umLﬁau%’lsumﬂ’ﬂviadL‘ﬁsJﬂuLsummﬂmﬁaéumUﬁsmﬂlwa‘imﬂ%é”;LLﬂﬁmsuaﬂ
Aerfufuusdunans wuin audnuagiuemnsiidvinanismsionisuende nisuansedsniwa
manswerusslandunidoutuarandnunz i uemsiidvinamsdeureausslanduanbeu
a1 Fafuseusuauufgiud 5

dndusunsifismulszaunsaiviondien lfidvswameuinse msndusviesiivasinag
nesi1 Ufiasanudgiud 2 Taswnvieadisnenvarlifesnsuszaunmsallunmveafisanuuiiy
anmndenTausssILaL A TTInA LAY WsEaiuasNIAnasipelendnyalauan Unenssuway
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NIANYINIANGIAN SnnaLiles Jamdndiuns
nssmeAuiuevnsvesiisyan lassuruluiiunisseanuuy viedifanssuiivainats wan
Tval usdenssnuonanual dauuIfnmsYioaiionds@d1easse (Richards, 2009) ﬁé’]’fﬂgﬂuuums
vieufimfiudsuandudidutamsssuseiugslugaudidu Jausssudsedriutu dafanssu
fruemsdunnannania auidou nufuddguitenseduaruaulavesinvieadisauagnduun
vouiienth dausundnensmesmsviendsaidudeslsliisninaneuindenisnduaviondieadh
Ufiasauuigiud 3 dsedufiiAsadestuiiindiaensuiuiadin uagnisidrdenisliuinsauds
amsugfiennaiitednin onidesnenianowideglufaudoninieaiienaunsideninldam
muAzmINLarNsLdsassas ey Tuamsalduinssafudsiueuiiadu Wy Maxim wag
Grap 4 saunsaanigmnsiiumaiond ganielusorialds ddlainanenduunvieniisadh
AINUITEVRY AAENT INYITIUNINT wazanSains davitelsau (2564) nuindaduesrusenaues
nMsvieaiien Fumaihiundaiesiiealifauduiusdonufimelavesinvieaiieifiunies
Joninalvsisuazidululuiianiafeaiu vuide wasussal Usshvgimd (2563) wuin Jade
amdnwainisvieadisadiulassadieiiugiu fwn anuUaende n1svuds wnasiendisuas
anmuanden usseINAvesaniud luiidns nanenisnduuvioniisngivesn e iieaguyy
vioadlen 5.0.a. lwaniiufinelfuesuszmelne
MnMsITeisatunsvieniissiuldinandunvieni sadwesinvieaii
AnuAdIeAdstutaduendnualianziu duAiiinuas Tamsssuiesiy wazdudsdiue
auaznn Sadudunimeimstendiondeaisassd foviwatunisnduuieadiendinianesi
vostinvieaiilen Susfagiiuisssiiufefunsiiuyuuszaunisaivioandioanasiunineinsnisnis
venfleniidudedlilaifisvnatunsnduivienissinszinreadeadiuh Jsvaunmsalvenilen
wuuLiudeguda dndelufiflddwaranisnduamendsagininnosindau frunsweansmng
nsvieadiafisuseddtnreadoniuiinianesndseglufiunaadiesdiiin Whdennainnaiouas
nsvudsmuudnfimanesildheddiinadeonisnduaviendieat

Ualauauuy

Forausuuzialy

1. lumsfnwgaammsveaiiondeaduassdviliiduiinanesiinsiinisuinsdanis
Fudssnemwazmnliundnvieniisnfisduissnddvinadensndunveadiendinmanesin
Fatu manesnasiinsativayu duady nmsdamadiuoins wandusisusufisdmdonndy
Hadeiiddyfianiidsmadonisnduansondieidn

2. lusumaifinuszaunmsallvuatnvieailen Wi Anssunsdismuussaunsalonaasd]
Aansausta ldvannvane suiu lifsgala susuniomhsuiiguaninnesin maviauasdung
onvavduaiuuazatuayulunisdafanssufivainvats ulanlval uddsasdnuiendnual 1oy
IAAINTTUAY AN Anadey muiudAyse 9 lngldyuidudieiaisaardngnssuvesnia
nasi ienseduauaulavesinviesleuagnduuniendioash
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Abstract

The increasing volume of surplus medications and improper disposal practices has
resulted in adverse environmental and financial impacts. In response, a volunteer initiative
was established to collect unused medications from communities. However, the management
of medication stock data and the dissemination of this information to target hospitals has
presented persistent challenges for effective administration. This research aimed to address
these challenges through three primary objectives: to analyze and design a database system
for medication stock management, develop an application using Google AppSheet as the
management platform and Google Sheets as the database, and evaluate the system's
performance. The evaluation employed a questionnaire adapted from the Delone and
MclLean Information System Success Model, which assesses four dimensions of system
success: information quality, system quality, service quality, and user satisfaction. It was
found that the overall user satisfaction of 52 purposively selected participants was rated at a
very high level (X=4.63). Similarly, the information quality dimension received a very high
satisfaction score (X=4.63). These results indicated that the developed system effectively
addressed the identified issues, achieving the research objectives and contributing to

improved medication stock management for the initiative.

Keywords: Medication sorting, Surplus medication, Surplus medication inventory, AppSheet
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Abstract

The objectives of this research were to examine the influence of ethical behavior on
customer trust in the salespersons of an automobile insurance broker company, and study the
influence of customer trust in the salespersons on customer loyalty to the automobile
insurance broker company. The population for this study consisted of customers who had
previously purchased automobile insurance from a particular insurance broker company.
A sample size of 477 respondents was selected usin tool. Statistical methods for data analysis
included frequency, percentage, mean, standard deviation, and multiple regression analysis, with
a statistical significance level set at 0.01. The results revealed that ethical behaviors, which
included salespersons demonstrating expertise in automobile insurance (b = 0.245), providing
answers only to the best of their knowledge (B:O.ZZO), refraining from exaggerating policy
coverage (B=0.167), and recommending insurance policies suitable to the buyer's needs
(B:O.193), significantly influenced customer trust in the salespersons. Also, customer trust in the
salespersons, characterized by the salesperson's adherence to standards of honesty and
integrity, especially when resolving issues (B:O.303), the salesperson's credibility due to
prioritizing the customer's interests over their own (B=0.209), the customer's belief in the
salesperson’s statements and absence of perceived exploitation (B:O.146), and the

salesperson’s genuine care and reliability (B:0.158), significantly influenced customer loyalty.
Keywords: Ethical Sales Behavior, Customer Trust to Salesperson, Customer Loyalty
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wazwusUsyiufosaouiimanzfuanudesnisvesde sufunensalfuanudelaluninmu
Y8INA (Customer Trust to Salesperson) l¥¥oaz 71.20 dnfivdosrainantadodu 4 3n
Sovaz 28.80 lneilenmuanlAdeusnnsgIuveINITNeInsal 0.414 uaza1nd Adjusted R Square
= 0.709 uand1 FauusdaszdmaniesuralunisedursuazyhuieiauusgsSniadn VIF naaou
arududasysznineinsdasedesialiiiu 10 See1 VIF fesening 2.486-4.098 ety
AnuduiusvewUsdaselunealiAntaym Multicollinearity (Hair, Black, Babin and Anderson,
2019) warBsuduaunimensalluglazuuuiu (onsuuumasg) THsed

Y1 = 0541 + 0.245 (ESBs) + 0.220 (ESBs) + 0.167 (ESB2) + 0.193 (ESB4)

o v, anudelaluntinanusvesgni

ESBs = wilnaumedivinvzuazaudemglulse fufosoous

ESBs = wilnnunslimmeuwiniinuemsiy

ESB, = wilnanuwelienndnaruduasesveinsusssliiuninauduaia
ESBq = wifnnumsuuzihuss fufososusfunzfunnudeansvosie
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ANUANADIGNAN
ANUANAYDIGNA
o o Unstandardized Standardized Collinearity
Anuelaluniinauvie
v Coefficients Coefficients Statistics
VBIgNAN t  Sig.
B St Beta
Error Tolerance VIF

V"i’]ﬂﬂﬁ 0.744  0.085 8.749 0.000
ST7 wilnauwnedl 0.303 0.056 0.329 5.376 0.000* 0.165 6.076
wmsgUREIAUAL
Fodnduazfassau wazae
fnsulunpsgutude
WadgnliRsauly
ST3 wilnauweiianm 0.209  0.044 0.239 4.761 0.000* 0.246  4.068
ﬂ’]L%aﬁaLWﬁzifﬁﬂauh
HaUsyleviivedgna
nnIuaUselesives
AULDA
ST1 gnénideludsd 0.146 0038 0163 3839 0000* 0341 2929
winoueyauazlila
SAnlatangAnssuien
wW3sugnen
ST8 wilnauYeiaAIy 0.158 0.056 0.173 2.814 0.005* 0.164 6.111
Undedold wazielald
ANA1DEIUTIDT

R Square = 0.708, Adjusted R Square = 0.706, Std error of the Estimate
(SE) = 0.406, F = 286.648, Sig. = 0.000, Number of Observations = 477
*dvdAgnsadansesu 0.01

91NA187 5 wan1svadevaNNAgIuf 2 M1sleTzionneny g Fewaliauuutuney
(Stepwise Multiple Regression) Model ﬁﬁ%%’sﬁﬁaﬂué’a WU mmL%@Iﬂiuwﬁﬂawumwamaqqﬂﬁw
1éun wiinnuefiespuieatuesdednduas sy uazasdniiilunasgududefadym
Tdoaudly winnuwedanmindedemzianaulanaUszlevivegnimnnninausslovives
aules gnadeludefinauazlailddanlafmadnssuenuiougndn uaziinnuundodield uaz
wiinnuveianuelaldgnaegiuiae sauduneinsalivanuinivesgnan lafevay 70.80
dufmdonainaniadsdu q Snfesas 29.20 TnsildArumaedeunnsgIuresNIIWe 1INl
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0.405 Uaza1nA1 Adjusted R Square = 0.706 u@nsin faUsdaszawmaninsuialunisosuienay
RIVAEIZRIERR: Snitan VIF nadeunandudaszsemineiudsdasededianlaiiu 10 Fen VIF fien
59w 2.929-6.111 deumnuduiusvesiulsdasyhifelhiaalam Multicolinearity (Hair et
al,, 2015) uwaz@ewduaunisnensallugupziuuiiu (MEorsuuuLInsgIv) Itwadl
Yo = 0.744 + 0.303 (ST7) + 0.209 (STs) + 0.146 (ST1) + 0.158 (STs)
fo Y, = anuAnfvesgnin
STr= wilnnuneauiifinassuieiuanudedaduasasssn wavazdaiiluinmsgu
Husedatgmindewdle
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NaUTE U IRNULDY
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ST = wilnnuveauiliinnidedeld wazielaldanAnegauriass

2AUT8NaNTIY
nnnsaneluadaiinud wAnssunsneiiia3esssu (Ethical Sales Behavior) §8m3wa
sennudelalunidniuuisussgndn (Customer Trust to Salesperson) wazgnAitiiusisnn
Faaonadesiunuidovessiun Jaaams (2562) find1nin wiinauynaiadrudeadunisl
Uszanunuiuldegaivsednsamuazgndes Insanzninauludinliuinig wu ndnauaay
wilnnufwnuwe winnuuinmsteyagndt WWusdu denerdesiuanuidevesauvie Vim (2564)
finudn gniiiudaenniunislieindnuativesdumiiiunitanudusiwiniiaauas
woAnssunsveiifetesssuidninadoanudeloluntniuievesgnd uagnanisaunigu
smifelundsd BSossnmesiiedmaiimnuidolunnuaunsovesus F1e1asuuuimade
fuszneumsssiveeulatiflasimunduaiossammenisvioduadsmuduiusfuitoos s
LazaonAdeaUNLITEvRs Ou, Shih and Chen (2015) finui waAnssunsvefasesssuferu
in3esilon1sdanisiididny mnelunszuaunisne ninmuveaziinnsindedeanslneasaiugnin
fefunginssumaiessavesiuiedsunsalinanssnuegsdntslegnéuieduilan nanisdne
daonadestueidedeunindfissyin wginssunsneiidaiesssnduiafed dylunisdnw
Awdiusitiganwgaiugnin
annsAnunluadsdnudn anudelalundnaiuvisvesgndn (Customer Trust to
Salesperson) fidv3wasienudnfAvesgndn (Customer Loyalty) wazgnAudiudieuin Faaenndes
fuauitevessiivan faadyns (2562) find1nin mssuiteyadudniu q vesfuslaa fisen
anade Uszaunisal nsfumdeya waznisaiieganmnsuinisidnsmiuamdenisves
Ausnng Aasiligldvimsifnauiionels waziledliuimaiAnanufideainnisuinsilésud
azdsnaliAnnnudndnuun lihandumsnduunlduinge mafierliudsulalulivinsiiou
vidomsuendeyamaduidinlrnlivinig aenndeafunuidevesnuia virn (2564) iwuin gnén
wiushemnlumnudelaluninanuueinaglfFududviouimsanniuisedisutuey uazaming
¥93gn@n (Customer Loyalty) gnénsnesnniunsuusidunedudesuladlumeuin enudselaly
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Abstract

This article aims to explain the influence of communication in enhancing the
predictive power of the Theory of Planned Behavior (TPB) for behavioral tendencies, and
provide suggestions for practical applications in business management. The Theory of Planned
Behavior is a widely accepted theory for explaining and predicting human behavior, particularly
behaviors that result from deliberation and intention. This theory says that an individual
behavior is determined by behavioral intention, which is influenced by three main factors:
attitude toward the behavior, subjective norms, and perceived behavioral control. While the
Theory of Planned Behavior has effectively explained human behaviors in many past studies,
its predictive power still has limitations. One of the factors that have been studied to enhance
the prediction of this theory is communication. Communication plays a vital role in guiding
human behaviors, especially the communication aiming at persuading and motivating
behavioral changes. Communication can enhance the prediction of consumer behavioral
tendencies by influencing attitudes, subjective norms, and perceived behavioral control. This
article explains the role of communication in individual behavioral expressions, the interplay
of the three factors in the Theory of Planned Behavior, and limitations in predicting behavior.
It also explores the application of the Theory of Planned Behavior in business management.
This article will benefit business owners and marketers in developing marketing strategies and
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marketing communications that target specific groups, increasing the effectiveness of consumer

behavior prediction, and ultimately stimulating desired purchasing behavior.

Keywords: Theory of planned behavior, Attitude, Subjective norms, Perceived behavioral

control, Communications, Business management

Cite this article as:

Chaiyanont, P., Watanarawe, J., Boonyarasai, P., & Rattanasimakul, K. (2025). The Influence of
Communication on Enhancing the Predictive Power of the Theory of Planned
Behavior (TPB): Suggestions for Application to Business Management. Journal of

Management Science Pibulsongkram Rajabhat University, 7(2), 69-86.

HIUNITUTRsAMNIMAINAUdRYin1sEdmsansive (TC) eglundui 1 anvuysemansuazdnumans



Vol.7 No.2 (May-August 2025)

unin
nauingdnssumuusudunguifldSunissenivedtanirsunsunisesuisuasinne

wAnssuayed nsamegnginssuiiinannslasnsesuazsiila nguidaldduimodnssuves
qﬂﬂagﬂﬁwumhstmé?ﬂﬂummaquﬁﬂﬁu Falezudvnaandaduamusznisvdn leun
WiruaRsiengAnTsy UTTIAgIUMedIaY uazn1sSuAaansalun1sAIUANNG AT TY Tunsfinuni
HunvgefngRnssumuwaugnimldlunarnarsuiun Inglugieusng dalugjazdunisdinw
quswmuammmﬂwaﬂ W miﬂiuﬂﬂmmwgwqmﬂiimmum‘um‘qumﬂssumﬁmmmaﬂaaaa
wqmmaumsammuﬂ wgRnssumsguyyd udy wesvniuiuiinsussgndldluuiundu q
WU UdwInaeu ngAnssun1sandulaldndenuniadon wagaunsdne nsuszgndldiuiie
ngungAnssunuunuigninanldiunsdanisgsiaiuiu drulvadumsiundssandldluuiun
Fumananauasnginssumsdaduladeresfuilnalududszameng 1 wasudiulunisdnnisgsi
oufinflinquiiiiuedesdadelmanaudlalungfinssuuaznisindulavesinreadion

widwwIAanguneAnssunuwnuazivsednsamlunmsesuienginssuuywdluvane
usunanitldnanuuditiadu uiluuedssunslunsiunevemquiddidesin Ssenmas
Aeduilennanuastadededu Mﬁﬂuﬁﬁﬁlﬁmwummﬁué"lmﬁﬂumw‘hmEJLLmIﬁumiLﬁm
wqmmiu‘lquwgwqmﬂsiumuu,mu Ao nsdeans uazdsluiiagiunisdemsiunumdidnylu
mwqumﬂﬁmuw Tnglanizogadnsdeasiiinguazsasdiiioliutinlauasnzduliiian
nswasuudamginssuvesngudmneviedsuats Tumsgsiafiduiu msdeansrdelavan
o1aiidvinasionisinduladedudvesiuslnalduinty Inslanzegiedanisdearsiiudedny
saulallulangadagiu

U‘wmm517’?91@5zmﬁﬁaa%maﬁm%waﬂuaamﬁamﬂumsLﬁu@j’mwmsﬁwmmmﬂﬁm
nsiangAnssuliiungungAnssumuuwny tazdalauaiusliaussendldiun13dan1sgsna
Tnewlomesunanuasdsznoude dauusn Wunsnanfenimsmvemauinginsunuunuuas
n1sUszynalglunsyiuenginssurewmywe SvswavesFauUsisanusionsuansngAngsy Téun
Viruad vssingumadanurionisadesmungusnida uaznsiuimuamnsalunsauay @
aawmwmmaﬁmammimmuiwﬂumadﬁaaaamﬂsvmﬂumqw{]wqmmsumuLmuu,a o910
Tumsviunengfnssy o Wunsnaniaumumussnisdomsdenisuanseanidangingsu
YOIUAAD wazdINAAY 1Y VOIUNAIUUTEENA MINUNANTIUAIULNUAUNITTANITTIAA
Tasunenuiasdussloniredusznaumsssiauazinmanan Tumsianagnsnisnisnain
uaz Msdeansnisnana Ansanguthvang Winuszavsamlunsvinnenginssuuslan wasnsedu
ThAnngRnssunsteiinszasdsely

Lﬁa@'ae / Lﬁaﬁ']’ﬂa\‘iu‘l’lﬂ'l']u
LUUINADINGANTTUATULHY

NOUNEANTINAULKY (Theory of Planned Behavior: TPB) Lﬁuwﬁﬂquwﬁﬁaﬁmaiﬁ
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audld nnlunindu Suaueendi msusfuuledeaiife Adudnnagnsfannsouanmangiu
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Tawn mmi (Yastica, Salma, Caesaron, Safrudin, & Pramadya, 2020) AMW&Nwallkaz8nswanis
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cultures) 19 Tutmusssuielgursuseine (Juschten, Jiricka-Purrer, Unbehaun, & Hossinger,
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finasonudslalunsdodndund (e waundn wagadivnd qunsads, 2563) uananiilu
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§udsenadanareviauaivesyanald (UaT wuaonn, 2563) Wy mnesununiladiuiiou 9 dex
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Abstract

This research aimed at investigating factors influencing financial life planning and
factors affecting quality of financial life in a meaningful way in the lower central region. The
sample consisted of 400 elderly individuals selected by purposive sampling. The data were
collected by using a questionnaire. The statistical analyses included descriptive statistics and
inferential statistics, and hypothesis testing through component analysis. The research findings
indicated that the factors that having a positive correlation with good financial quality of life
were personal factors such as gender, education, monthly income, expenses, and debt
obligations; savings and investment factors: savings and investment forms, returns, duration,
risks, and financial knowledge; asset preparation factors: money allocation, savings and
investments, income-expense planning, debt management, and emergency fund
accumulation. While the factors having a negative correlation with eood and valuable financial
quality of life were age and occupation after entering old age, with statistical significance at
the .01 level.
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Abstract

This study examined the relationship between environmental, social and governance
(ESG) performance and financial performance of 60 companies of agricultural & food industry
in the Stock Exchange of Thailand (SET). The data were gathered from “the 56-1 One Report”
of SET database in which the accounting period ended on December 31, 2021, by using
regression technique for investigation. The results of the study revealed that the
environmental, social and governance (ESG) performance and the financial performance of
companies in the agricultural and food industry groups are positively related and consistent
with the hypotheses.
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Fiannglanfeulliiiu 1.5 esmwadea Tuvazdeiiuanainglsy (EU) taneieiudaasy
Aswawegdidulnediduliusining q Suiinveuredwindeuuardeanuindy Wy n1san
N15UaRYAISUBN N1TEULASUANAINULTIU mﬁaaﬂisLﬁﬁlﬂumiﬁwﬁ’uaLLaLﬁadanﬁumﬁﬁ'&umﬁ
Fefu nenanidaiinsthndn £sG wildlunsimuvesmsgunsydlidussuumsneny
vanelAfiiendn dwanden deau waznisiiugua (E56) Fadunsevlunsussiliuiumefoa
NNFINUALNANTANTUNUVBIUTEN (Wei & Zhu, 2023)

afiqmsamuﬁﬁmm%'vﬁmjawiaﬁmmLLasﬁﬁ&JﬁismﬁuﬁuﬁwLﬁmsuaal,l,mﬁm ESG (Wang &
Sarkis, 2017) Tnefuwwinisdmiunsinnisarnudssdunissiidunuveewng Jedonndoeiu
LuAnnsALNELT e dinuArsuouri Mdudiunidswesnsiauteged By uenanduuaa
ﬁ”ﬁﬂa'nﬂa']&JLfﬂuquﬂﬂmwadmiﬁﬂmﬁwumwgﬁaLLazmﬁmmiﬁzé’ﬂaﬂ (Finger & Rosenboim,
2022)

Tudszimalnelelinnuddyiunmsdiiunudnduindon dsau waznsmiuguaresussm
faamzifovlunarandnmindursUsemelne Sudaudd we. 2558 namudnninduiasemelng
davih “510@0vfudisBu THSI (Thailand Sustainability Investment)” Saluriuvesuitmannzidouid
nsiudugsinegredsfulaeiilsfadauandey danusuiiaveusedsau uazdinmsusmsnuniuvdn
US5ENAUIA (Environmental, Social and Governance: ESG) LﬁaLﬁuﬁﬂmaLﬁaﬂwﬁaﬁm%’uﬁﬂamu
19 dutoyausznounisdaduleasnu Tnslun1sussiiuudsdu SET ESG Ratings U 2567
i va. ﬁwwuLﬂm%LLazlﬁ%’Uﬂw3°dszmﬂwaﬂsmﬁuﬁu€fd§u SET ESG Ratings 5931 228 UT6% (3¥AU
AAA 56 USHN S2AU AA 80 USEW AU A 71 USEW Lazs¥aU BBB 21 USHM) (RANAUS NN WY WA
Uszmelng, 2567)

o dlumsfnuidldysinnsanuigniioglundugpamnssunuasuaz granssuems

R
v °

Weowngaamnssuddndudedianuddyiuiwinenisaniunuiudunden dn uaz

7
¥
oA

nsfifugua (ESG) 1nntu iilesantadewmaiiidmalaonswionnudsiunesgsfauazamdosiu
voadidulddnunds ludezdudnamu gnd witenuiidugua nieyursulagseu naife
nsUFURmuuuImIannsaienudsduresesdns luiddudwandes InsunAuduisvlungs
PAAMNTIUNYATHALDWNTINIIMTNEINTTTTUTIRTIULN 1Y 1h fiu uaendanu nsdiduay
ALY ESG Agdasannansznufad swanden 1wy n13dnnisuids msaanisldaised
nan1neas wagmslindsnunguwiou uvenandgpamnssuinunauagoimsddiuddylu
n1suaeeingiTaunszandunsrvIumMsHanuazladadind n1sUsulduuimng ESG wwu nsiaun
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AszuaunsanTi iuinssoduandon wen1sanueza1mis (Food Waste) @111509798aARaNSENU
sudawndeunavifinussannwduny  lufifsnudsnuiloningnamnssudnisflaniussay
SN NIARTUNUALUINI ESG Hr8anAudesdnuussnudadu nsldussnudn was
aSanmwndoumsvhauiiusssu uaﬂmﬂf‘jﬁ@’ﬂuqmmMﬂiimﬁﬁﬂﬁgﬂagiuﬁuﬁLﬂwmﬂiimas
Tnansenulaunsesayus miﬁ'@ummmé’mﬁuﬁ‘ﬁﬁﬁ"uLﬂwmﬂiLLaz@m%ju%ﬁ?ﬂﬁ%ﬂﬁaﬂ%jqﬂmuﬁ
Wuudauaranaudaudfieaiaty ﬁm%’uﬁaﬁ’mmsﬁﬁvguaﬁﬁ Unamuwagilauladudeln
AUAFR A UNISUSMSTANSTidsssinAtna andymines Uty wazdinsUawetoyaagralusdla
Feazasrsairnnalindalituiiidmlddudovesuidnls

oehdlsfin Selifoazuiiunnssfilunsfinunounihidmanisduiuny £s6 lusuladd
AuduRusfunanisi v umnnisiiy 019 nanisidunudiiudwndouduesrUsznoud
afwﬁzyﬁqm (Hou, Liu, Fan, & Wei, 2016) n3onamsandus1udwindounasdnuduesdusenou
d1Agy (Barnett & Salomon, 2012) V30eeAUsENaUT AT ESG dauilanuduwusiu (Zahid,
Khan, Anwar, & Magsood, 2022) faunsfnunadsl avfiansanansaduaunaauguing
AMNFUNUS AUNANITANT UITUYBIB9ANTBE19LS Taern1snaaouAIUdUNUS YD ESG
Auran1satluunIanIsiiuvesusvnaansifeulunaiandnnindwrisssmalnelungu
PMANMNTIUNUATHAZEAAMNITHD M TUndn

Tngusraaluniive

Wi onadauAINdURUS SENIaNan 15 UG 1UE swandou danw wagn1IANuALa
(Environment, Social and Governance: ESG) Ptldonan1sAduunIInNIsiuTesUSnaanz oy
TupaianannindunausemalnglunguanaivnssuinuisuazanaunssneI s

YDULVAVDINTITIVY

msﬁmamﬂ%ﬁi{nﬁmﬁmwmwé’uﬁuﬁ‘maqmim"wLﬁumuﬁ"mﬁwfmﬁau (Environment: E)
sudsan (Social: S) wagsumsmiugua (Governance: G) Aiflsonanisiudusumanisiuaes
u3un Ingldngudiegeanuisnaaveidevlunaiandnnindwisdsemalnelunguanamvnssy
INEATLAYERAMNTINEMT UL 60 UTEN 1AETIUTINTOLAIINUUUTIENULAYY (WUU 56-1 One
Report) iaussasnmﬁ’zﬁﬁyuq@i’uﬁ 31 $urau 2564 Tmewnsluiulesvesnarandnnine
wiAsUszinelng

UstlewidimadnazldFuanniside
Usglewidmivuisnaamzideulumsaiidenauaziduiiauloazlésunissensuain
thasuuaziiianlidedu q Wesnsziumiuanusalunisudsdusufamsadalonialunisidnis
widaiuny wazdselomidusvinamuideliidudeyadestulumsfinmuuazadienisidiusay
iledaafulvuivnilsfeseiiu £56 uanidudoyafanflumsdaduloamu
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anudiuSsEn s unuduAwndey dinu wagMsAuga TUKANISANEUIUNS
n1sRuvesvTEnIameLlsunaaanninduisUsemelng Tunduanainnssuinunsiasonamnssy
91913
wuaAn el uazeudseiineades
wnAneanadnifiunisamulusuniusuiinseusedenuaziudunulifuuisy (Palmer,
Oates, & Portey, 1995) %ﬂﬁunuﬁLﬁuqaﬂﬁu‘ﬁ%ﬁﬂﬁmaﬁﬂiﬂuaw%ﬁmammmaiﬁmnvdﬂ%’uiumam
(William, 1991) LLazmsamawaaﬁﬂié’mﬁaqmmﬂmaﬂiwwaaﬁunuﬁqﬁmzﬁwmamsl,miq%’uiu
svavem Aufuauiuinveudedinuresuieui ddgdenindiuyaa i fevuligee
(Friedman, 1970)

Tunareulfiaueyssifureinuuinseusdednuiasaundouvesasins (Corporate
Social Responsibility: CSR) finafisnisafiuianssunelusazaeusnesdnsficniadeunansenu
sedenuiisluszauniglunazasuen ﬁaaﬂﬁlﬁi’fw%’wawrw‘iﬁﬁaguiiuaqﬁﬂiﬁaw%’wa’mﬁ]'mm&maﬂ
03Ans luduiagsiliogsruiuludsenlfosnaiuuniagy Fadumsuseiumnuidsdusudedosos
UilasFaidodudwinesiiyadmansugisludeuin nafinuundnlssnmsvisvestoidedias

o

Prafirnusuiuvesifionaustlovingusine 4 (Godfrey, 2005) InsuwnAndananlslinud iy
futladelusudaanden &y uaznisiifugua (Envionmental, Social and Governance: ESG)

msddunvesisndetadududanadon deen uaznsifugua (ESG) fidawanszny
Tudsuaniiudatiuuifnnaiadnidy Aen1sdnwesiusenoutesudwinden dau uazn1smiu
aua (ESG) m'amamiﬁi"]Lﬁumumqmilﬁumaqaaﬁmﬁlwummﬁ’uﬁ’ua‘lm%amﬂﬁ’mﬂam'wm
UT¥N (McGuire, Sundgren and Schneeweis, 1988) Inanuitdunulunisusuusssednsam
f1udswIndeuazgnualreien1sandunud ug niesensiiusels ﬁ’difuﬁuv!uiuﬂ’mﬁu
Usravsmwinudanadeuvasesinsiiliinntinuasansnsaasmalsslovdsumsinnisau o 01
m’a’agﬁwé’ﬂaﬁgﬁuﬁaNawﬁmﬁl,ﬁwﬁu

uenanil winltueuaulslumsimunegnadidu (Sustainable Development Goals: SDGs)
YDIANUTZUV VR ﬁﬁw"l,ﬂgjmmmaﬂﬂﬁ'a (The Paris Agreement, 2015) fuduniusnasmunsau
aqé’zywwawﬂizﬁmﬂmﬁdwé’wmsLUﬁIauuﬂaqam‘wqﬁmmﬂ WiarnuauAsnIsann1sUaes
asuaulneanlasdous w.a. 2563 ANUANAWINATIATN AU WY NN TUSEYUNAANTNVDINTOU
oudynanyszuv1Adiniensiud sunlasaningfe1nie (United Nations Framework
Convention on Climate Change: UNFCCC) afsfl 21 au ngeuna UseinadSama uaglddy
auiuseulufuil 12 Sunau wa. 2558 sihlsiesdnsgsialimuddylunisdaaumsianioeg
§abu LLagﬁmiamuLﬁa?ﬁmmﬁau demu uagnisiiugua (ESG) Wiy (Ermakova & Vildanova,
2022) Tunanfioaiu ihmnensiannedadsdu (S0Gs) fiisgarnuaulaaninlanauglufiy
AN URAYOURDAIALYDIDIANT

°

nANUdRgUeILAnanuddyiulafelumudwinden dnu waznisiiugua (ESG)

Tun585190aN 1A AL UNIINITRUAR bAARANNLNINA18TUNSANEIANUFUNUSTENIg

'
=

nan1sALduunInIstulazaudiiu deusnaumenansaneinnuduiusidululudauan
917 ANudNuSlumsAnluuuELInd el dR kagnsiiugua (ESG) Aunan1saniiuay
nansRulaenansinwwandlidiuiussnidsluuugsindBursdianudsniosndi (inderst &
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Stewart, 2018) AUANWLETIUINTEMININSALLIIURUA LD AL uagn1siAugua (ESG)
LAZNANITANLTUIIUNINITRY (McWilliams & Siegel, 2000; Fu & Li ,2023; Siwiec & Karkowska,
2024) wionan1seduiusudwandey den wazn1sAuaLa (ESG) danad liiieualusesiu
nsituwiniy uididwaredeidoweson smndnualvesesding uasanuldiuseulunsudediusn
78 (Tamimi & Sebastianelli, 2017) uaﬂmﬂﬁyﬂﬁﬁﬂmﬁmﬁhﬂwlﬁmwasﬁa;ﬂaﬂ’ﬁ@i’%ﬁumu
sudawInden dsnu uaznismiugua (£SG) luiiffesusvasusuussnisdnduaumenisiiuus
denansonmanuailazauuiedevesuemanaas (Kumar & Firoz, 2022)

Tuvauzfinanisdnwanuduiusidulvluday 01f msamuiliuduluianssudiy
dawndon dsau uaznsiiugua (ESG) agvlAnduvuiiaAuegnadnidedlalls dununisasu
Lﬁammé’ﬁué’m?unmﬁam%ﬁﬂﬂgim’mL?ﬁ&JLU%&JUTumiLLsdnsiTu (McWilliams & Siegel, 2000) %3
AldTrelufanssududunnden dsau uarsssufivia (ESG) Miuduavlfnisadrayaduay
NANISANIUNUNIINISHUYBIUS ENanad (Jensen, 2002)

mslamenansandunusiu £SG vesuitnaanzifoulunarandnnind Ainseunqu
2aFUsENOUMIAIY Aaindey deay Lazn1sMiuQuA finnuddymntuuenadunsuansds
ﬂmmjaﬁuﬂuaamiﬁwLﬁuwﬂ,uizawn aud iy wavAMuURAYeU Lﬁ@lﬁﬂiiqﬁaﬂﬁﬁwma&m
fFafuudr U3SmAiusyAvsnm £SG Arnhannsauuusigmdedidavnanisiuldedisiifodidy
wariinansendununnisduiiiniidne (Zhang, Wang, & Dong, 2023)

o

nsaunuIAaildlunsIde

miﬁﬂmﬁiﬁﬁmumu:uuai’waaqLﬁawmaaummﬁuﬁuéﬁﬁaﬁuuagmﬁismwwamisﬁLﬁumu
A1 ESG Usznausae a1udwandeu (Env) drudany (Soc) wagA1uA1IAIAUg LA (Gov) fiu
HAN1SANTUIUNNNTRUTIUT NN dsunatand nnindunaUsemelne Tunquanamnssy
INYATUALYAAMINTTUND NS lagnTilaTenilauTunavesteyalaglduuudasinisannesuuy
wangshuUseelud

ROA = Bo+ BiLev+ BsShare + € (
ROA = Bo+ BiLev+ BzShare + BgEnv+ € (
ROA = Bo+ BiLev+ BzShare + BsSoc + € (
ROA = Bo+ BiLev+ B:Share + BsGov + € (
ROA = Bo+ PiLev + BzShare + BsEnv + PaSoc + € . (5
ROA = Bo+ BlLev+ BzShare + BgEnv+ B4Gov + & (
ROA = Bo+ BiLev+ BzShare + B350C+ BaGov + & (
ROA = Bo+ BiLev+ BzShare + BgEnv+ BaSoc+ BsGov +& .. (
Tnefiduusnaluuuusians ROA fie Shsmaneuunuanduning Sudusudiieazou

NANNSALIUIIUNINITEY 18RS IHANBUBWNUINNAUNSTNIAUNSDaLNaUUTEANTAINNITIANITIY
Asas19elanudunsng lnaaulnlaensmsselausenUvesusuneedunsndsiu (Kumar &

Journal of Management Science Pibulsongkram Rajabhat University

107




108

AuduTusssrnamansedunuiuasndey ey wagMsAuga TUKANISANEUIUNS
n1sRuvesvTEnIameLlsunaaanninduisUsemelng Tunduanainnssuinunsiasonamnssy
2113
Firoz, 2022) #dlunsfnwisinusnlginnsldmulsilunsiananissiiunumianisdu 1wy Galant
and Cadez (2017); Okafor, Adeleye and Adusei (2021); Zahid et al., (2022) \Tudu

druduusdasslunuuinaeausenaudienquiiklsniuaunIan1s iy Usenaunie Lev Ao
Sns1duni Ausedunsng Share Aoy AAIYBIEIUN B wagnauAILUTAUNANITALTNIY
sudaandon deeu uaznismiugua (ESG) Usznouse Env Ae Jademaeiudandeulaglde
n5us U InsUd R I3 euNsEanT8seIAnsHa 3 voulwn Wuiununisanduausiu
Fawandou Usznausie veulan 1 Ao nstdesfinuiounssanlaenseanndun1snan wazionssy
F199 VDIUTEN VOULUA 2 A nsUaesfeisounsyannedenanuadnd Ui us snd ean
moven 1wy il wagleth iudu uas seulen 3 Ao nsUdesfeiaunszanmedaunaanily
gUMuTRILIENSsuAdutihAsUaet soc Aetladmadiudieslagldnisaneenlneaiaslaves
wilnaudusuny wae Gov felladusuiadunisiiugualaglddadiuvesiruunssunisdasene
nssunsusmsuiuusansdinsasiesenulusdalunsiiuguanisaniunis

dmfu Bo Aeitoulvasiifeuansisimostuusnmidofuusdassiomagniaadugud B,
B, Bs, B, Ps Aornduuszand msnaneslneUsyunnsuansiavunauas innisasuansenudis
wUsdaszurasiiisefulsmulnefifiuussunsd way € AeAvmeusuniu (Disturbance Term)
182885 INANT BT ILUTLAAIR IS 1

A15199 1 AMUTHBLATSI8aZLuRMLUT IULUUTIaDY

Al AUNUNY sUazLdYn
ROA NI IHANOULVIUADAUNTNG fauUsniu (Dependent Variable) d@zviaullina
(Return On Asset: ROA) AMIAWRUNUNIINTEUTRIUTEN Tnelddnsndiumls

anidedunindsindudunu (Proxy) lunisfinunds
#8AARBATUIUVBY Kumar and Firoz (2022)

Lev Snsrdumiiaueduning Snsrdumiiausedunsng snsduianunsoasviouda
(Liabilities To Assets Ratio: mmﬁ’ummqmsﬁumaaﬁﬁw é?fdaammé'anﬁwumaq
L/A) Siwiec and Karkowska (2024)

Share  duvefeyu (Share druvesiievu Aeyarludiuvendvewesuivniu
holders) mﬁﬂizﬂaumqmiﬁuﬁﬁﬁzﬂumiﬁ’]LﬁuqiﬁaLﬁa

nelviiinseld lngazaaenniiuyarivesdiuy
Hieviu Jaaenndeaeiuauves Wei and Zhu (2023)

Env funutadenuaauinasy A15UaA LS PUNTEINVDIBIANTIINNTY 3 YBULUH
(Environment) nsfnwiiagldiuusvu (Dummy) Wusun(Proxy)

Tagfanviiny 1 Weuseninissieauluwuusigany
LAE (WUU 56-1 One Report) uazdayindu 0 Tunsdl
duUUBNINT
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A1519% 1 (M)

fauus AUNNY eazden

Soc Funudadusuden (Socia)  dndrundnauiiatesnlaeainsle (Tumnover Rate)
n13@nwrd aglddaudsvu (Dummy) iiudauny
(Proxy) Inefidviriu 1 dleudsnininauaieening
amslaminfuniosnindesas 20 wazuasdaniiiu
0 lunsdlduuonani

Gov dunuladeiumsmiugua  dadiuvesdiuiunssunisdasy (Independent
(Governance) Directors) WiguUAUTIUIUAMENTIUNITUTEN (Board
of Directors) uansfsn1safeanulusdlalunisiu
AUANNTANTEUNT
AUNAFIUNTTINEY

AUNATIUNIANYIMANAD N1IANTUNUAMUAWIAREN AUFIR Laga1un1IATUgUAYeY
USEMlUNGUEAaI VN TTUNYATULAYAAIVNTINBIMNTAWAUINABNANTANTUIUNNTT UV
usem

ABANLUNTTIRY

mMsisendaiifunsiedesuna (Quantitative) Ineld3ansinsizsinsanaes (Regression
Analysis) Liteasiaaouanuduiugsznitsnsidunuiudandon dnu waznisiiuguares
Uisniifidenanisduiunumansiu feil

1. Uszmnnsuazngusiieene Ussansdeusemiaanzidovlunansmdnninduissemelnely
NAUNAUEAATNTTIINUATLAYgRAMNT THDINTTUTUR S UTTBR ATy TR uaa Ul 31 Suney
2564 FuauiieAu 68 VTV dunguiegafoueniidensnuiduluuneauie wuv 56-1
One Report) saUsveza Ty Tauaniul 31 Sunaw 2564 fiideyananisdniunuiudunden
daen wagnsfifugua S1uuiadu 60 Ui wmradesiulunislideyaseusssmimiydduan
fudl 31 fumen 2564 TadduilosnandtnauemuznssumsituEImS g uasaaavdImSne
(n.8.0.) lUSunaei sk uLLanIs1en1seyalse 310 (wuu 56-1) wagsneaulssdnd (wuu 56-2)
T JuuuUTI89UALT (WUU 56-1 One Report) 1ipann15zn133nviuasdndenenulszsdues
vsInaangidou lneusenaanzidousesidauu 56-1 One Report’ i n.a.9. nelu 3 ioutuus
fuAuansouszepantiyd MHLUU 56-1 One Report asdsldtsduiusouszernaTydauan Tui
31 $unau 2564 fuinaansidousosdaiuasmeunslud 2565

2. 103 oafdef ldlunsd@nun nsadrawuusiaendadu (Linear Equation) ifi 031A518 %
AMUANTUS szUT e sATuud LA wandon dany uaznisiiduguavesuivniidse
nansAdunumansiudueiesdiendnlilunising

3. nsivsausandeya naiusiuTinteya NAed (Secondary Data) WUUT1831WAEY
(WUU 56-1 One Report) samzammﬁaﬁﬁyuqmi’uﬁ 31 §uanAu 2564 Twsunsluiiuledves
paAvaNVINELsUsTINAlne (2567)
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ANUFNTUSTENIHAN ST UIUEWIATeN d3P1 LazNSANAUALA AUKANTISALTLNUNIN
n1sRuvesvTEnIameLlsunaaanninduisUsemelng Tunduanainnssuinunsiasonamnssy
2115

4. ad@ildlun1side mslemeanuduenuduiusvesiiulsiimnualuwuuiiasagyh
nsnaaeudayminnizsiudunsany (Multicollinearity) A inandauUsdase (Independent
Variables) finuduiussuillilaansaddnissvinavessauusdasyiitmusluuusaodid
muduiusAuiuds ndniussidudsdasyildilgmananunieseilasnisldinaia
nsanneeldaduliienaaeusuduiusamanAgiuiifmualaglilusunsudidogumsadia

NANTIY
anvazrasusEnIanzileulunaiavdnvinduissemalnelungunquanannssun unsuwas
gaamnssuo M Iiivuai unndsiudl efiansunanuuinvesdunind saunudnaied sivinfy
24,533.68 d1uum uazileisuiisurunavesuitmandunindsumuinuTeaTaunnd snios
Aanwiniu 726 54 Sruum luvasvTenidvuneluafigafidunsndsmgaia 842,680.62 dmum
Tuvaugfinddusuuardnvosdeduyaniedslduandraiuintn dmsunanissiiumnumg
éﬁu?ﬁLL’Jmé’auwudwﬁmLaf?ilamiﬂa'aaﬁwaziﬁauﬂimﬂqﬁﬁﬁ 247,210.63 fiua1svaulneanboniiguii
ﬂ'mﬁLﬁumuﬂ”mﬁmumuﬁaﬁﬁummdmigﬂaLLaz%’ﬂmqﬂﬂaﬁﬁmmmmmwud’mﬁLa?{sﬂu
n1saneenveskssilavasiaslafiegeiieiosas 21.80 Waifleufuduauussnuimuaesidn
dwdumsdfunusumsmdugualasfiansanainaiiedovesnssunsdassuazsenssuniss
wud’lﬁé’mdaummﬂﬁumi%aszsiaﬂﬁumﬁi’mﬁgwmqﬁaﬂas 40 Fap51971 2

M15199 2 AnwaEIlUNaNISANEUNUAUNITEY AIWIndau dial WaENSANAULA

Nan1sAEu X ddngn  Aged S.D.
-lsgns @um) 861.20 9.29 1302826 198615
Aunsng @uum) 2453368 72654  842,680.62  109,803.79
wiiaus @uun) 9,393.98 6.25 256,052.65  34,982.16
-duveionuy (Auum) 8,556.79 27544  215066.99  28,430.71
-nsUassingiseunszan (tCOeq) 247,210.63 7539  4,995761.00 954,242.19
Sndmwinnuiianesnlavadasla (%) 21.80 1.00 61.32 14.93
-UNUNTTUNNTDATE (AU) 4.22 3 7 0.99
-UNUNTIUNITTIN (AU) 9.90 7 15 2.06

NPT 2 MIeTinuduTuSsErian s iunudiuAuneden day wagn1siifu
aua (ESG) funamssiiunumensRunwuSaesiismuatiy ELuLfJ'yaw’fulﬁv‘hﬂﬁmﬁaUﬁzym
A IWFUNTING AIEN1TIATIERanduURUS (Correlation Analysis) Yaeiinusdasylunuuiiges
NaNTIATIEINUIAE I st AnS avduiudifiesdu (Pearson's Correlation Coefficient) 103 auUs
daszeglusdud (Correlation<0.8) Fsagulsndudsdassiitmunlunuudaedaifidymniig s
unsany Kannadt 3
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A157197 3 LUASNDENEUNUSALUIDATEVDILUUINGRD

L/A Share Env Soc Gov
L/A 1.000
Share -0.1.80 1.000
Env -0.288* 0.229 1.000
Soc 0.040 -0.098 0.000 1.000
Gov -0.289* -0.240 0.282* 0.154 1.000
*fifudndoymnaadfiszdu 0.05

ANTIATIERNTRRREYBIMUUS AR fvusliluusIaesd 1 Ransannsmadeunuduius
yostifonansiuiidreranisiidunuminmsduresuienlaeld druwuusiaesd 2 Suuusiaes
7 8 Wumsimzidvsnavestaseneiunsitusauiuiledesudwinds y deu waznisiii
aua (ESG) lawdiansunesdusznavluunazaiuves ESG LAz eIRUsTNaUT InuA 3 1fiNan e
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Abstract

The cold supply chain plays a crucial role in minimizing food losses, particularly for
perishable goods such as fruits and vegetables. These losses occur throughout the supply
chain, from agricultural production and transportation to final consumption. Food wastage,
coupled with substandard agricultural product quality especially in terms of nutritional value
negatively impacts the economy and leads to inefficient resource utilization. Consequently,
cold chain logistics have been developed and continuously optimized to enhance supply
chain efficiency. This study aimed to propose strategies for improving the efficiency of cold
supply chains in Thailand’s agricultural and food logistics sector, aligning with the current
industry landscape. The findings revealed that effective storage and distribution practices,
strong supply chain collaboration, and well-structured supply chain flexibility contributed
significantly to overall performance enhancement. To achieve this, cold supply chain operators
should focus on optimizing storage and distribution systems, implementing standardized
operating procedures, establishing comprehensive quality management frameworks, and
strengthening monitoring mechanisms. Moreover, supply chain collaboration and flexibility
should be strategically defined with clear objectives, while the integration of advanced
technologies can foster long-term business sustainability. Additionally, operations should be
designed to minimize social and environmental impacts, ensuring a balance between business

growth and sustainability.
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Abstract

The elderly with good health literacy are better equipped to manage their health
appropriately and achieve an improved quality of life. This descriptive research aimed to
investigate the level of health literacy and the personal factors related to health literacy
among the elderly residing in Ping Khong Subdistrict, Chiang Dao District, Chiang Mai Province.
The study involved 121 elderly participants from Village 5, Ping Khong Subdistrict. The
participants were purposively selected between September and November 2024 based on
criteria including Thai nationality, aged over 60, ability to communicate in Thai, normal
cognition, ability to perform daily activities, and voluntary consent. The data were collected
by using a questionnaire and analyzed by using a statistical software program. The results
showed that the mean of health literacy of older adults in Ping Khong Subdistrict was at the
low level. In terms of "access" to knowledge, it was suspected to be inadequate, while

"understanding," "appraising/interacting," and "decision-making" were clearly inadequate. Only
the "behavior change" was at an adequate level. It was also found that personal factors: age,
marital status, education, income, occupation, and sources of health information were
significantly associated with health literacy. No association was found in terms of gender,

income sufficiency, or living arrangement.
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5,000 VIl 10 (22.73) 5 (6.49) 15(12.40) (1)
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Taiusgnauean (1)
UsznNauam
undsdoyagunwilésy
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ﬁ’mﬂa’mimamﬂmwé 4 (9.09) 5 (6.49) 9 (7.44)
wardu 9

*p < 0.05 * p < 0.001, a. Fisher's Exact Test with Exact Sig. (2-sided)
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Abstract
This research aimed to examine the factors related to business innovation and the
performance of entrepreneurs, compare the differences among entrepreneurs classified by
demographic factors, and investigate the influence of business innovation on the business
performance of entrepreneurs in the medium, small, and micro-sized enterprises (MSMEs)
sectors in Thailand. The sample of this quantitative research consisted of 396 MSME
entrepreneurs in Thailand selected by purposive sampling method, specifically targeting
business entrepreneurs who were clients or engaged in SME business loans with financial
institutions. The data were collected by using a questionnaire. The statistical methods used
for data analysis included frequency, percentage, mean, standard deviation, t-test, one-way
ANOVA, and multiple regression analysis. The results revealed that the most important factor
in business innovation was the "people" factor, which reflected the significance of human
resources within organizations in driving innovation. In terms of the business performance
factor, entrepreneurs placed the most importance on the customers, emphasizing customer
satisfaction and building good relationships to foster loyalty and increase sales. The
comparison of differences among entrepreneurs revealed that demographic factors did not
have a significant impact on business performance. Furthermore, the study found that the
business innovation factor related to processes had a positive and statistically significant
influence on business performance at the 0.01 level. This highlighted the importance of

process development in contributing to business success.
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Usgmsisgieiiadadunszuiunslunisfann BSC (ng waiuns, 2549)
ﬁﬂangamﬁr‘?ﬁ”ﬁfmLwiazag:uuawan Balanced Scorecard (BSC)

1. yuneafiumsiiu (Financial Perspective) yusiosifionsannadnsannagnsuasesdns
snunaUsznauns Ingnguszasdudniddymelduumesd Ao 1) msuiiutureassld (Revenue
Growth) 2) N13aR@9Y8A UN U (Cost Reduction) n3onsifiud ureandnnn (Productivity) uay
3) Usednsnmlunislonsndau (Asset Utilization)

2. unesiugnAn (Customer Perspective) yuupsiiunsidnlagndmanuaznisiaue
Aauriaisrnufianela Inednguszasdndn fe 1) danutsmann (Market Share) 2) M33nwigndn
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LN (Customer Retention) 3) miLﬁmQﬂﬁ"ﬂMﬁ (Customer Acquisition) 4) a31ufianelavedgnen
(Customer Satisfaction) wag 5) inlssiagnAn (Customer Profitability)

3. yuyeaiunszUIuNMINely (Internal Process Perspective) Lﬁ'umiﬂ%’uﬂgqmzmumiﬁ
dragyluesans Iﬂﬂﬂszmumiﬁﬁwﬁmmaié’agmmaaﬁl fio 1) uinn3su (Innovation) 2) NT¥UIUNT
(Operation) wag 3) N15UTNIINEIN15918 (Post Sale Service)

4. yusosunIaiFouiuaznaian (Leaming and Growth Perspective) sisoiiigados
fumsiauyeang fesiarsanilunisiiazussginguszasdosdnsdosinsiFouian uaswioy
fog1dlae TneTngUssassndniiddy aeldyuuesiide 1) yaamnsnsluesdng (People)
2) szuudoyaansaune (Information System) wag 3) seileuisnisufuRvesesdns (Organization
Procedures) (Kaplan & Norton, 1996; WBLIUNS, 2546)

MATeRetes

NNIANYIVBINTE NaTauITATY (2560); 8T8 Hesiingd, AManve] HINANIYTINE,
vy §IRTUTINUN, NQuYINTAl JIT1TNA waraTiad AuaNaTaTes (2566) wudadusuuinnssy
N1955N NS NARBNANTANTUIIUVRITIAIVUIANA AL VUINE DY Tneviaaeseidetlifuis
ANudRrainnTIIAUA Mz LA A UAusan TTRILINAN sALENLTuERNSIS U uaY
WueETE AN 19ads

138 NasAuTIanT (2560) AnwigsRadsziamuinsvhusemelng vaziidien desiine uaz
Any (2566) shatiugaiadddludminuunyd ufiussinngsauas lufidnwuandisiu usisaos
MATazvieulTzauTINiud nstawinvzanudufihuaznisaduasedneaimnidnauy
HadoddniinisduaiumaFoudiagiannmelussdng FauilugnsuivlsaUssansamuaziiindn
ANUENNTOlUNTUYTUYRITIAA

WenNi MUITevedTen Hosine ) wazAmy (2566) FutudInudIAyreIuTInnITY
FuANTALMA NTTUILNNT Uazn15NaUunY Fefldrudalunsiannszuiunisaiduanuias
nsliuinmsgninegiiszansnin aendnimahuinnssufinseunquuaedfanunsaifislenia
Anudnsavesgnaldegandugussy

fatu e 2 et lidiudn medunfautanssuunuduldlussdng Tnsaniz
nsiasuas1ainwey uarWanidngainnidnay arugdunsuuusanssuIunIsLayseuy
ATAUNA ﬁ]zL‘fl‘uﬂa&;wﬁé’ﬁfﬁﬂi’gﬂiﬁqﬁﬁwmmﬂa'mLLazﬂJmm&iaummmLﬁﬂmLLagLLﬁstﬁ'ulﬁaziﬂn
dadu
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YUINNAN VUNYBULALII8ED8 (MSMES) Tulsewnelng

NSOULUIAANIYIUN5IRY

UadeduanwaussynsAans
1. e
2. 918

3. d01UNN
H1

4. sgAuMIAnY R
- Nan15ALHIUILYEY MSMES
5. 38¥8lIaIN15UTENIUTINT
6. VUIAYDITIND (WiNaw) L. anugnen

2. MuUNTTUINNSAYLY

UJadeinuuinnssun1egsne 3. PNUMTRIUITUAZNTHNLN
Loanunmeggn 4. N1

2. AMUNITINUNY H,
3. UAITAULNF
4. puAY
5

. ANUNTTUIUNT

AN 2 NSaULNARTLYIUN1SIVY

AUNAFIVUIY

1. §nwauenslssnsmansiunneafudanasenanisaiduiugsiavesiusznouns
SamRarwIAnNans Yngeu uazsegey (MSMEs) Tulszmelne unnaneiu

2. JadumeiuuinnssunegsNadamanonan a1 iueugsnaves Useneun1siaving
YUINNAN VUINLRN kars1eges (MSMEs) lulsemealne

25A11HUN1599Y

riTedifunuitedaiim Adadunsinvnanssnuresuianssunsgsiafidswase
N3 IUUVRITIAINITANVBIUTENBUNTVBTAMAIVUIANAN VUINEBULAETI8ERY (MSMES)
Tuuszwelne Tnefisvandonismitunsisy dil

1. UseaNIuaengusiing s

Usprnsililumsideadall o duszneumsngussianisin MSMEs ludszwelne iflesan
Tinsrudwiulse mﬂsﬁ%’mw wszlinsudnuguse ﬂaumiﬁisﬁui’mﬂiimmaﬁiﬁﬁ]dﬂﬁ?‘i’mu
wilaangusy NOUNISIINLA ﬂmumwammmmmmnaumamn Imﬁmmmamam (Cochran,
1977 mﬂ,u 5999l Lenena, 2543) fiszsuaudotu 95% LLawmmmammLﬂaaummmummu
5% muu INATAIUIN m‘im‘mumu’mﬂqumamqpﬂﬂisﬂam’ﬁﬂquﬁjmﬂﬁm MSMEs Tuuseina
Ined1utu 385 Au LilosessuauaandeunFem L liauysalveadoya AnzdideTafutoya
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3117U 400 YA wazifieuisdndnfivgfnwmuusiaznnaluussmelnedinau 6 n1a win 9 fu Sdld
67 gasimnalawn nawmile neagiuan anAnans neld Mangiueen waznAnyueandeunile

2. \edesiiefldlunsdnu

woaflofldlunsAnvifivsavsandeyalunisAnuiafedlduuvasuniu (Questionnaire)
fifguuvuidumandaslanagaodn tnsuvuduniuaill 4 daw ded @il 1 Feyadade
AUUTEYINTANANTVBIRMBULUUABUATY USENBUAIE WAl 918 S2821IAIN15UTENOUTING Wazun
¥945379 (i) 1w 6 ¥e Wumawilliidenifiosdmeuifier dawil 2 wuvasunuieai
Yaduiuuinnssumnegsiavesuseneun1sngussianisdn MSMEs Tulssmelve Ussneusie A
AMZHIN AMUNITINUNY ATUEITAUNA AU LagaunIzuIuns $51uiu 19 do Wufaudl
dnwarnslideyanuuinsdulszaaa (Rating Scale) wuadu 5 szau daudl 3 wuuasuny
\Aafunanisiuiunagsiavesuseneunisnaugsianisdn MSMEs luussinelne Uszneusie
A1UgNAT AUNTEUILNTAEIY ATUNISITEUT WaEN1TWAIUY kagA1un19&Y 391u3u 15 Jo
Wuranuddnvaznishiteyauvvanasiadiuussuinn (Rating Scale) uuailu 5 seav uay
@il ¢ wuvasuaudofaiunievolausuurve ] Usznoun1INa s IAINITAY MSMES
Tudszimelne

3. MnaeuAnnLAIesdefllunuide

nsMmAIATATIBNns (Validity) aaug3deldasauuuasunistuannsmumuassun s
wazuitefiieatos uarlilulsiengsiuau 3 viu Wennassusnugnieseaiemuay
AwdenndesiuivTngUszasdiasAnwlaeinisimunnasian 10C o faud 0.50-1.00 wans
wuuduniwalfrnnuiioansedi il mndedianufian 10C Yesnin 0.50 FesufuugsAany
(Rovinelli & Hambleton, 1977) §3An 10C vasuuuasuasld 0.75 Forogluinasimamiuiiienss
A1 daunismernnuidosiu (Reliability) Tunavaasuanudeduresuuuaouniutu anedide
I@RwmAdanvasnsauuia (Cronbach, 1951) Gerrsanvesaseuuiafidaminnd 0.70 Send
AuLdeiiugs HansAaASaThuesAseuIATBsLUVABUANNAIUT 2 uay 3 Yesuuuaeumule
Adanegil 0.85 dodneglunasidifvun iliaunsadusuldiiedesloldudfinnudedtuly
nyindeyatigawazmnzaudmiunsldan

4. nafiuniusiundeya

H3d8n1simvuangudlegslagnisiiennguiieg 19MUULNZANANHUTENBUNTTTIAR
nsfifugniierinndeseduidessia SME luanidunisfuusianisluwsiasnin Fangugnén
fananlsiinsuennguussnngsnalaeg1edaau lneddlingudiag19no ULUUAB UMUK LN
Google From e?fqai’m:]uﬂEjm%'f’aa&miumﬁf{']’m%u’qﬁ A3eladniuuuasunINdIwI 402 A e
Josfurnunaiaiadouanmanoundy uazldsumanoundudtuau 396 a

5. MTWATwndeya

fdunelunsiesesitoya fal

gl 1 Iinspideyatadedudnuazssnnsmansvosinouuvuasuniy lagldisnns
Ussanananamanadmidanssann (Descriptive Statistics) léuA aud uazArforas
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HANTENUVBILIANTTUNNGINWOHANTANTUNUYDITIAANITAYREUTENBUNTIa AR
YUIANA W INLONUAETIEBY (MSMES) Tuuseinalng

d1uil 2 way 3 n1siAsiziAnNAauiuLA sadudadaR 1uuTRnssuMeg AT uas
HAN15AMIUNUEIAIVRIUsENaUN1INaNgIAINITAT MSMEs lulszmalne aelduinsiauuy
UszLliuan 5 526U (Rating scale) Inglvignounuuasuntuneuldiiesimauiiied 3§ 5 seu Ao
wniign 11n Urunans des tosfian uardiaseideatfdenssamn (Descriptive Statistics) e
Aade (Mean) wardrudsauuinnsgiu (Standard Deviation)

gt 4 HumsiesgideRniiuviedeiausuurvosfUsznounsnaugsianisi MSMEs Tu
Usznalne Inglinisaglamnuddnuestofniuniotoiauonuzdu 9 Wiy

6. adafililunside

1. admdenssan Toud Seuaz (Percentage) Aade (Mean) (X) wavaudaauy
UIM3§7U (Standard Deviation : S.D.)

2. ad@dsouunu taun 2.1. mylesgridadesiulszvnsmansvesUsenaunisngy
531901571 MSMEs Tuuseinealne Taeldn1snaaauiuy ttest kag One-way ANOVA ke
2.2. MAlATeladeduninnssumegsna waenan1sandunugiagusenaunngussianisen
MSMEs Tutsginalne Taeldnisnaasunisiiasigvinisannesidudunuunyiaas (Multiple
Regression Analysis)

7. nsfusesaiessanluuyed unanuitedifiunsiusedanimsideainamenssunis
s3essanluanudvesumine devonisinlng auenaisiavl UTCCEC/Exemp076/2024 Lileldu
nsUndlesuaziunsesdvdnislifoyaanemalinsiidiniumaidoduiieuies

NANITIY

nM33To13 09 nansemuresuinnIuNngIAarenansALiuuresgIAanIsA1ved
AUszNaUNMsTeiamiavInna1s vuindenuazseges (MSMEs) lulssmelng anunsafiusiusiy
Foyamnuuuasununnguiosldianun S 396 au SeaniBeadsi

1. mslmssitadedudnuuedszyinsanans

wu3 greuwuvasunudulvgdumends 213 au Sosaz 46.21 Tszwineny 21 - 30 T
U 134 AU Sovaz 33.84 uazduluglaniuninansa 91U 206 AU Sevay 52.02 An15AnY
SEAUUTYYINT 31U 273 AU Toway 68.93 UsreriaIn1sUsENaUsINa 4 - 6 U 31u7u 149 Au
Youny 37.63 uarfivuinveagsiafisintnu 5 - 10 au Sau 276 au Josay 69.70

2. msdnneidayatadeduuinnssuniegsia
as1eit 1 Jadeduuinnssumsgsiavesgsionisiuesusenounts MSMEs Tulssmalne

WIANTIUNIGIND X S.D. sEAUAMUAALAY
1. ungHi 4.47 0.156 el
2. PUNTINUNY 4.43 0.099 wn
3. U TAUNA 4.41 0.144 Tl
4. gnuaw 4.58 0.120 wniian
5. AUNTLUIUNS 4.28 0.067 N
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15197 1 (M)

WIANTIUNIGIND X S.D. sEAUAUAALAY
EXLY 4.43 0.065 an

91nM15197 1 nudn Jedediuuinnssumiagsie vesUsenounisiaviavuianans
YungpULArSIwgRY (MSMES) Tulsewelny fseduninudaiu Tnesaegluseauun (X=4.43,
$.0.=0.065) Wlafa1sansesau laeiseadiduainuinltutes nwuin druau Sseduainupadiu
mnﬁ'qm (X=4.58, S.D.=0.120) 5098411 A8 ATUN1ILHUT ATUNITINUKY AIUAITAUNA kag
FUNTEUIUNNT AIUEIAU
3. MIAnidayafunansANduUuYeLgsna
5197 2 Padesunanisiiliunuvesgsiansivesifusznaunis MSMEs luuseine

Nan 13U X S.D. SYAUAUAALIL
1. AugnA 4.55 0.065 wniiae
2. sunszuaunsnely 4.35 0.149 110
3. MUMIISUIWaENITHAIU 4.46 0.126 110
4. guUNTRU 4.45 0.078 110
374 4.45 0.037 4N

915197 2 nudn Jadesnunanisindunuvesuszneunsiamisruianats vungen
wazsegos (MSMEs) Tulszmelne fiszaunnufeuiu lnesiuegluseduin (X=4.45, S.0.=0.037)
\ofinrsansediu naissdrduanuinlutes wuin fugndi dseduanufnuiu uniige
(X=4.55, S.D.=0.065) 79984310 ATUN1TFEUTUAENITHMUT WagmunseuIunsn1ely muaau

4. NANINAFIUANNAFIUNTIY

auNRguil 1 SnuniznisUszansmanifiuaneing desmadenanisaidiunuvestszneuns
§357AN13A1 FamAWIANE VUIRLBNRALII8ERE (MSMES) luusemndlng wansneiiu

A15197 3 NANTIATIEINITUTUTIEUAIULANAIIYDIEUTENOUNTTTNINITAIV BN UTENDUNIS
MSMEs Tulseme ATuunnusnwaugn1ausssInsmans

Tadudruussvnsaans AaRTLY ANadn Sig.
bW t-test 1.281 0.258
91 F-test 1.031 0.424
ANIUAN F-test 1.288 0.183
ITAUNITANYN F-test 1.132 0.314
J88818N15U5EN0UTINT F-test 0.449 0.982
YUIAYBIFIND (WiN9W) F-test 0.816 0.695

*p <0.05

9119137197 3 wudn Jadesuuszvinsmans laun duma (t=1.281, Sig.=0.0258) 018
(F=1.031, Sig.=0.424) @n1un1w (F=1.288, Sig.=0.183) s¥Aun15AnN®1 (F=1.132, Sig.=0.314)
S¥8IaINSUTENoUEINA (F=.449, Sig.=0.982) Waryu1Av8355NY (Wilnaw) (F=0.816, Sig.=0.695)
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maﬂiwusumufmﬂiimwﬁqiﬁ%iawamiﬁi’ﬂLﬁumwumﬁjﬁﬁ]miﬁwaqQ’Uisﬂaumﬁamﬁﬁ]
YUINNAN VUNYBULALII8ED8 (MSMES) Tulsewnelng

£ = o a = o

V0N UTENDUNIITING mzmvmmmmﬁwﬁsnﬁ’uwamﬁﬁ'uﬁumwadqiﬁﬁ] lauansnaiy Asgeu

U
o o

Hudegy 0.05
auuAgIun 2 Jademaiuuinnssuniegsng Ndwanonan1TaLluauYegInanIsAIves
AUsENoUNTIsAaNIsAveUsEnaun1s MSMEs Tulsewma

M15199 4 AN LERIANENUSE AN ANFUN USRI LU

AU funs AU fuau fu NaN1s
Aaus AT MNUAN d@rsaumd (xg)  AsTuauAs  andiueu

g1 (x2) (x3) (xs) VB4§IND
(x1) (y)

AUNILHUN (x1) 1

AIUNITINUNU (X))  -0.021 1

PIUAITAUNA (X3) -0.020 0.053 1

ATUAL (Xa) 0.104°  0.056 0.237" 1

AIUNITUIUNTS (xs)  0.056 0.013 0068  0.153" 1

HanTALTIUY 0.063  0.126 0097  0.134 0.030 1

V943514 ()

" Correlation is significant at the 0.01 level (2-tailed). (y) Nan13ANTIWINUYDITIAT

N7 4 ArduUTEAVE anduussymInefauUsusaria nuin AruduiussE e
wUsdaseieiuesvaatiadeduuinnssumsgsia Tnssuundusediu Kol Frunmaedin (x)
FAUMTIIIUAY (2) FAUENTAUNA (x5) ATUAY (xa) KATFIUNTEUIUNNT (xs) TiAdUsz A anduius
0g38Min9 -0.021 11 0.237 FedanlaliAu 0.80 Furiu TaiiAatlaym Multicollinearity (Hair, Black,
Babin, & Anderson, 2010)

A15197 5 HAaNTIATIENITanaeeIdduLUUNAM (Multiple Regression Analysis)

Jadednu Unstandardized Standardized t Sig. Collinearity
UINNTIUNGIND Coefficients Coefficients Statistics
B Std. Beta Tolerance VIF
Error
(Ansil) 3706 247 15182 0.001°
fun1azgin (x;) - 0.039 -0.009 -0.180  0.857 0971 1.029
0.007

HIUNTTIUNY (X2) 0.033 0.027 0.062 1.259 0.209 0.976 1.024
AIUEITEUNA (X3) 0.023 0.025 0.047 0.930 0.353 0.918 1.089
fUAY (xq) 0.004 0.026 0.009 0.172 0.863 0.869 1.151
F1UNTTUIUNT (Xs5) 0.109 0.023 0.242 4.804 0.001* 0.936 1.069

Durbin-Watson = 2.059, F-value = 5.981, R = 0.267, R? = 0.071, Ad}.R?=<0.072

*ydAgynadanszau 0.01 (p<0.01)
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AT 5 WU3 ﬁwé’uﬂizﬁwﬁ(wnqmmaaﬂaﬁaﬁwu’?ﬁmﬁmmqqiﬁﬁ]a'qwam'ama
N13ALTIUUEINY TLEAIUNTEUIUNTRENAULGED ﬁﬁwa&iamamﬁ%ﬁwuaqﬁa gy
0.27 waranunsneiule muduiusldsesas 7.1 sdnaddeddynisadfisedu 0.01 Tnefien
dusyavdnisonnssluguaziuudu (B) Wiy 0.109 Manduiusvessanisdudunugsiauaze
nensal (Xs) fewvindu 0.27 FgrwnanensaiSesas 7.2 lnganunsaasiaunsnensadluguaziuy
diulalesadaluil ¥ = 3.746 + 0.109 (x9)

aAUs18NaN1SIVY
NNHANITANEI waﬂszwmaqu%ﬂsmmaqiﬁam'amamsr”hLﬁumwaaqsﬁamsé’waq
UsgnaumsIannavuInnas vunngeuuazsieges (MSMEs) luusywdlne aunsasiusenala

>°
LAQ e2-¢
=De

fnquszasddod 1 ileAnwiladusuuinnssugsia uazaanisiiduauresiuszneuns
§3MAN1sAveiaAavUIANGe RdanLarsIeges (MSMES) Tulseimelne

KanFTenU fusznounts MSMEs Tudssmdlnefimmsniilussduinnisifuiatade
Fruuianssunsgsfanasdadedunanisdiiuau lnsdadeduuinnssuniegsiaf dsedy
AuAaiugsiian fe fuau Geavvioudsanuddguesyaainslussdnslunisduideuuinnssy
waziuUszAnsamnisdniuay wuderfuiieds Weunm (2550) svy31 uinnssumiagsia
suau lumsianyaanslilianuAnaieassd wieaususdensivdsuudas Wulladuddyd
Fagflvipsdnssndunuldogisiiussaniamuazusauanudse semanie sunneii Ml
U‘wmmaaﬁﬁﬂumimmwum Anduludinagnseegalivsydnsnin denadesiu Eden, Rizky and
W|Llya (2023) ‘1/1ﬂanmwumwmwmﬂmmammmLﬁf\madmﬂm ImEJmmemmmmﬂJmmﬂﬂi
Juegfunmsums nsdeans uazmsasaussgdlalumshauiifindenu fideiuany u,aﬂ,umu
voadaduiunanisduiuny wuin fusznoumslimiudidygeandu dugndt duansd
nagaduanuianelanazmsafrsrnuduiusiadugnd iledaaiuanudnfuasiing anue
Pudae sesawnFe Aumaiseusuasnisiau Alidudiausudulunsusufuasiaun
fnenmypainsifiesesiunisiudsundasuenain daenndosiudien Hesine uazaas (2566)
wudrmnuAniuRsafunansiiunuvesUsneugsiavuInnaaazsngon §3nadnas
Tunmsan dneglunasinniian laoidswmusduaiedsanunlutosdsd fugné mslasuglay
w&ummum“mumsmsﬂu wazdumaiu inansidetliituin auduianes MSMEs ‘U‘UE]EJ
Aunstianudrdgdvynainsniswaminizd il wagnsyadugnai arugbuiunsusulss
nszuaunsmelulas mataesdeuiniglussdnsodiseiiles

Taguszasaded 2 W elUFsuifisuanuuansavesUszneunisgsianisAivesiavia
WIANA W NgaNars1egey (MSMEs) Tuusemalve Iuunlaedadeussinsenans

HANITIT WUTN LA 81¢ F0IUATN SEAUNSANT S¥82aIN15UTENoUTINT UagzYuInYes
5509 (nine) ludinasrenan1saniduauyegsian1sAreilusenaun1svesdaniavuinng
yungeunazsegoslulszimealng Jsaenndeaiuaieias gmestiyg, dnsuis SAssunYaANS,
Woula uawes wazaguy] avia (2567) wud JadediuynnareslUsenaunsginazuianaisiay
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HANTENUVBILIANTTUNNGINWOHANTANTUNUYDITIAANITAYREUTENBUNTIa AR
YUIANA W INLONUAETIEBY (MSMES) Tuuseinalng
yungelungummamuasiuansiu fvsnadenudnselunisusznounsssisuianatauas
yungorlungummmsuas ldusnssiudsazsieuliisiuin anwaunsalumsudmsgsialiszay
arwdnsalildduegfutiadudiuyana uituegiutladedumsuimsdnnis msusuimgsia
wagnslinagninisnismatauazimalulad dedunumddnysonanisdiiunuresgsiauinni
denAdeary Maier (2007) fiszyiuuidnvosnindufuszneumsealvfiiuanuaisnsoly
nMsUsufroan muIndemassia nsldmelulad uaznisudmsdanisiiiuszdnsam uinnd
AudnwuzdLyARavaui1vedfanig wardazvoudwulduvesniagsaanilalonnali
HuszneunsnnguanunsaUszauaudsannninisedetadunisuszmnsmansiduiafiivun
HAENEVTONAN TN TIUUTDEIAA

Taquszasddei 3 1 e@nuidnsnavosuinnssumegsfanddenanisdiiuauyes
AU2NBUN1TININIAVOTANTVWIANA1 FWIngeULaIIwges (MSMES) Tulszimalny

msieszitedusuuinnssumgsiaifinadenanisaidunuvessUszneunsiamia
YUIANAN WWNEDY wayTeges (MSMES) Tuuszwdlne wuin Jadesunszuiumsduiiodade
Fendiddviwaduindenanissidusutesgsivesadifoddymisaifisedu 0.01 il azsouls
diuhmsianszuumshauiiunumddydennudiisvessia lnsanznsiiuUssansnm
wazauaaosilunsiiuau Seaenndesiunuifnues Kaplan and Norton (1996) ﬁisqdw
Balanced Scorecard (BSC) w3 slouszifiutszansnmesdns lnefifsnunszuaunisniglude
LﬂuﬁﬁmamﬂwwawamammmLiwaaaqﬂﬂiamﬂmamm

wenanil wamiawaqavwaulumummmmLﬂuw MSMEs diaslinnuddeyiunauiudgs
wagiauInszvIun s nulidvssAnsamaedu o undanm anduny uaziaduaing
auasnlun1suYsduregsne naensuUiuildeg1umnzaudeanimuindeuniegsiad
Wasuulasegamniga dafu fusznaunts MSMEs asTiauddyiunsimunszuiunisniglu
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Abstract
This research investigated the impact of omnichannel integration on purchase intention
among customers of large local supermarkets in Thailand. It also proposed suitable
adaptability guidelines in terms of omnichannel to enhance the competitiveness of large local
supermarkets. The study employed a mixed-methods approach, incorporating both qualitative
and quantitative research. Through in-depth interviews, the data were collected from eight
owners of high-performing local retail businesses categorized as large-scale supermarkets (Size
L), classified under Category G, Code 47111, which submitted financial statements to the
Department of Business Development. The selection was based on revenue rankings.
Additionally, the quantitative data were gathered through a questionnaire distributed to 394
customers who used the services of these local retailers. The gualitative findings indicate that
only two businesses emphasized the full integration of all six dimensions of Omni channel
strategies. The quantitative analysis, guided by the Stimulus-Organism-Response (S-O-R) model,

revealed that the "stimuli " related to the six dimensions of OCl did not directly affect
customers' "responses" regarding their purchase intentions. However, OCl had a statistically
significant direct impact on Pl when mediated by the "organism " mechanisms, which included
perceived risk, perceived behavioral control, and customer satisfaction. The mediation could
occur through any one of these factors or a combination of all three to yield a significant

effect.
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anuannsadumteyalavavieUssduiusvearesslatemisludndosmmils iilewiiu
mﬁ'%’ui'lw,wiamimmaLLasﬁ’lmﬁnmiﬂizéjumi%aﬁuadqﬂﬁw 3) 8y an1SYINTINTTULUUYIUINT
(Integrated Transaction Information: ITl) wansnisléteyaifisniiefamuuazfusnuiufinnste
Henungosneineqvasgndi oligndlityddeyaiferlunisdsdudimndeanisvesiiudn
SnesudanansodanmstiufinnstevianuelfasainBeiums edauendndusivieuinisiiatu
andld 4) nsuinfstayanuuysmng (ntegrated Information Access: IIA) kaAsAINALTOLY
nsfumniadnsdeyafitogludesmeine wardiglunadeuwdedifemsldvestuldieunty
iiosrursanazaanlunisieligndild 5) msAududidsdouuuysannis (integrated Order
Fulfilment: IOF) uansnuannsadiiuntstunoumsingnssuiomaléfonuiomognd dus
nszUIuMINIdete Mtz msdnduardsiu Inglidemdetesmmiadonaeromily
nsfufiunsty wag 6) N15UTN19QNATLUUYINUINTS (Integrated Customer Service: ICS) Wan3
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msuimsgnduuuidaadaiunislivinisiifuinnsguiazaiaueluyndemmanaznngomng
afliunvdamsnedeiunas i

FeaenndeaaiuluIfn Berman and Thelen (2018) ﬁLauaLLmﬁmsﬁgumauﬁuadmsuﬁwmﬁ
Fosndl$sensefimnzauiintilugnmsiauesuuuunisiuantesmalsesdeimngals

wwrAnieiulea S-OR (Stimulus-Organism-Response Model)

naud) Stimulus-Organism-Response (SOR Theory) gn#Walu1lag Mehrabian and Russell
(1978) & L@ na1afsduusznau 3 dausieiu de & w31 (Stimulus), naln (Oreanism) wax
n1smauauss (Response) Inssuifeiiyatiunisefurewginssuvosgndnillduinisysfiadiuan
#oshiu Faduduandadn (Stimulus) fiinnnnsysannistemidisesdets 6 fRio1admasio
naln (Organism) n3eanuznieluresgniusiarunnadwiTiinUssaunisalvesgnan Fafdwly
nsnsgduliiinntsmeuauss (Response) Humsadladevesgnéinudesmilisessio dsdwmars
nsindulatevesqndluiian Insaunsnesuiswnnieatlies S-O-R Failuldlumstam
nsoULIARTBINTITEE il

1) & (Stimulus) Ludadonseduluszdutannyaraiidssansenudeanugnelure s
azyAAa (Change et al,, 2011) A vsuanAdel du$ (Stimulus) Lﬁmmanﬁﬂizﬂauﬁﬁa@w?w
nsveiidenlesiunisysannisdesndlisessie dadunsysannsdemnainsesngfunagns
nsAUandeamsldsense (Beck & Rysl, 2015; Neslin, 2022) idrefulagiiuiinnuagainauie
suaﬂgﬂé’wdau&fﬂ?mhLﬁaﬂﬁ&aﬂmﬂumi%aﬁuﬁﬂ (Zhang et al,, 2018; Gao, Fan, Li, & Wang 2021)

2) naln (Organism) Wuannzamusssumaneluszdutannyanailssunisgnnseduriili
Winn155Us e1suad m'a?ﬁﬁmmzﬁu (Chang, Yan, & Eckman, 2014)Imaﬁﬂszaumia}umqﬂﬁ’]
(Customer Experience) fiAnugnAgy LﬁmmﬂﬁmﬂﬁLLag‘wqaﬂiimaagﬂﬁ’wﬁmim?{ammaﬂﬂmu
Usraunsaliiiat uannisfiufduius fuauduseusnisiiudomiseneginefiasdeu el
Wiefiagysanmsesilisesrovoudumdlunist eduduasgnd fusznaunisgsfadivan
Fududesadieusvaunisaitedudvosgnéinugliuunsduanteamislisesse esinguuuy
nsfUandesslisessiaiisudosiunnimealuladunldifioaiisszaumsalfifnegndn uas
Usvaumsaifitvesgnéasiintusildgnirdoaiianissensumelulad il msaassaunisnite
dudvesgndrfigninunldluniseuidedvszneudae 3 dufe nssudanudes, nsful
anuannsolunsmuaungAnssy uazanufinela Feladeva 3 duddvsnadenginssy
msaam%"umvﬂ,uia§1wﬂw§aﬁdaqwms%yaﬁuﬁﬂugﬂLLUUM@JﬂJaaqﬂﬁﬂ (Chang & Chen, 2008; Chen
& Chi, 2021) S?fqawa'ama&iamimaUauawaqqﬂﬁﬂ,uﬂwsﬁgﬂa%aﬁuﬁﬂuu%umiaamwlﬁ”aaam’aﬂuaﬁ
gsRafUanTiesdy

'
=

3) Msnevauet (Response) intuandudn (Stimulus) uaznaln (Oreanism) FanseAuliin
NOANITUABUAUBY (Response) (Goi, Kalidas, & Zeeshan, 2014) A niunuisefinnsnevaussi
AntuandulfAsememginsamesgndniiiiingnisialadedudvesgnétsutosnisdiuan
Fosmilisossio lafinisysannisvesmilisesseeivdmasensiius unavesgnéedisiidy

Feagiiuaulidawazanuiianela swudaiunnuaslatelminliu (Zhang et al., 2018)
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ﬂﬁumnﬂwdawwbl%'iawiaﬁﬁwaﬁiamiéigﬂa%aﬁuaqqﬂﬁwﬁ%ﬁmaqsﬁaﬁwﬂﬁﬂﬁadﬁuﬂizLmn
yosusifinvualnglulszmalne

MnuwIRaigatuliina S-0R SeunumddyrenistaeviliiAnauidilanginssu
m‘a@?ﬂa}fnyasuadgﬂﬁwmsﬁﬁmiqﬁﬁaﬁ"ﬂﬂﬁﬂﬁadﬁu Sﬂﬁgqsdaalﬁlfﬁ'ﬂﬁmgﬂﬁ’mauaumm?ﬁﬁﬁaﬂwﬂi
wazUszaunisnivesgnéfinarionuidnuasnadadulad edudldesnsls fedannismunu
aiimﬂsmLLmﬁm%’Nﬁuﬁﬂﬂémia%ﬁaﬂiauLWQ%@IMWW‘FW%’ULLazﬂwlﬂéﬂWiﬁy’qamagmﬁaﬁ

NSOULUIAANIYIUN5IDY

[

NATUUNAUDNTOULUIAANITYININGY WERIAININA 1 A9t

nsysunisdasslisensia o v 4
Ny MSIUIANULEDS
1. HAANNLAZIIAMUUYTAINT p ived Risk (PR)
(Integrated Product and Price :IPP) erceived iis
2. MIAUATUNTAAAUUUYTINTT H <
(Integrated promotion :IP) b Yo X
) . YV nsAsladedomi
3. VBIANIINTINTTULUUYIUINTT N1SSUSAISAIUAU Y .
Y 9 .
(Integrated Transaction Information H2 a ’Sfj‘ liiaﬂﬁla(Omnl
NWEANTTY

AT —> . ) Channel

v ooy H7 Perceived Behavioral
4. nsinfsToyaRUUYIUINTG Purchase

i . Control

(Integrateci Infolrrl?tlon Access :lIA) intention)
5. ﬂ']iLallLﬁ]llﬂ'Wﬁﬂ‘l!@LLUUH?&HH’W? H3 H6
(Integrated Order Fulfilment :IOF)
6. NIUINTYNAMULYIINTT mmWﬂW@‘L‘\]"U@QQﬂm
(Integrated Customer Service :ICS) Customer Satisfaction

FUNAFIUNTIY

H1: ﬂﬁu'ﬁm’mﬁ%mmﬂ%aamﬁdmamnmNf;iamﬁ%'vi'mwmﬁm

AN 1 NFRULUIANNAAN LY lUN1SIY

H2: N1sysanNstomnslisessodanan1enswonssuianuausalunIsAIUANNgRnT U
H3: n1sysannIstemelisessodianmsisienuiianelavesgnn
Ha: mssuiamuidssdsanismsaienruiiladevesgniflivinisgsiadUaniiesiu

H5: masudanuanunsalumsmuaumginssudmanmssiomuidlatevesgnéniléuinig

gsfiaAanviesiu

H6: Anuianelavesgnindmanimssieniundladevesgnaldusnisgsiaduantiosdiu
H7: nMsysannstemnslisessodananianswonuaslatevregnalduinisssnvaduan

Y1990U

A5A1HUN15IY

ATt dunsiTuuuunaunau (Mixed Methods Research) Taglduuumay §ail 2 seegd

38N LUULKUAIAUT Y (Sequential Design) Insaanuuud15iananiuanau (Exploratory
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Sequential Design) 3514351a35nladuiindnuardnisniaduisses wieiSninuuuunulaivi
B U (Dominant-less Dominant Design) @ $n15@ nw1il 9215 ud ud 1801373818 9 1w
(Qualitative Research) Ingl#33Hi0ui550¢ edumdsuifuviododunuiduiauslnianyuues
vesffuszneunsgsafUanvissiuienisysannisvesndlisessedaziountsldnisysannis
Fosslisenselunisuiunagnsviieisnislulagtuuareuan uarn1533e1¥aU3una (Quantitative
Research) §938 T HuTaudn iledudumaifiudoyannyusowesgnéniléuinmsgsiaduaniiesiu
fetladenmsysanmavesndlisesdeiidmanonudalatovasgnd itedelfivesgsiaduan
annsavszdiuumidlumsldnagnsmsysannistesnsli sesdefiaenndesiuniudesnisves
andiilduinisegreuiats uazdumnzauduuiunlunisdiiuvesgsiadiudniiesiu Tned
swazdun il

1. MFAILTeAUW (Qualitative Research)

Uszrnsuagnausiiogne Ae Lliwesgsne vieddnmsiiufimumiesuiinveuvioguanud
firuiAgadestunuiiens dhemsman dhenagnstesnanisne wieAgdosiunsiaundes
N19N3IEIINTIREENVIRsAuTTinaUsznounsia TnsTaainmsdaufunensuiamgsi
N3 NIEnTINddaleiinisdndiduanselagegavesssiadiuinyssiangesunsiin
gwelug) (Size L) mnn G 59 47111 ssiisiilunsdantveii@sdn (In-Depth Interview) #asuuy
dunwaifslassadaiuglideyadidy (Key Informants) $1uaugsivay 1 518 sauvisdu 8 91

w3esilonsi9 Ao 33n15dunwaiidedn (In-Depth Interview) fsnuudunualidlasaing
(Semi-structured Interview) fugfl#dayad iy (Key Informants) vl §3488%in13ns1aaeu
ﬂ’J’lﬁJﬂ’lL%aﬁamaﬁ%}ayjﬂuzﬂLL‘U'ULL‘U‘Uﬂ’]‘iﬁli’lﬁ]ﬁﬁ]U%@%ﬁLLUUﬁ’lmﬁﬂ (Triangulation) dula LA
n1snsIvdeUadsudeya (Data Triangulation) TasrFeuifisudeyaluussiiudeifudilson
Amesgshadiuantiesiuii 8 wis iloazvieudsnisfigsiaduaniesiuldlumssiiugshadiu
nsysanmstessliesss wazn1snsrvdeuadIAWISNsIiudeaya (Method Triangulation)
A vTuTdeyalaeldidnmsdunaaiugdunisdnan nieududnwideyasnnunaenals
Usznauseiu Tnsudstarniulunisdunivalidednndouriaud sty nan wazanuiidudliteya
dfay (Key Informants) a1awith dsldszevnalumsdunuwalneusyanaliiiy 2 $alussie 1 v
warliEmadiameiiilen (Content analysis) nefiduasshmsazuidenlosduiimmdnddeiuae
LﬁudwﬁﬂﬁiayjﬂudauﬁLﬁuﬂ’uﬁﬂauﬁamﬁﬁaqmﬁmawwﬂimﬁuwé’m ﬁ'ﬁ’lmaﬂimﬁ’u way
n1sasensaisunaguseld

2. M3 eUTuIal (Quantitative Research)

Usemnauaznguiaog s manleisnndennauinegeiliiulumuanmiasdunieadn
(Non-Probability Sampling) Ingf3d81d8nnquiiag19uuuiatzas (Purposive Sampling) (faen
Nivd Uy, 2544) I@EJLaaﬂﬂaumasmmﬂaﬂmm‘[,%im{l,uﬁsﬂamﬂaﬂmamummaﬂiwﬂaumsm
Aanmnasideuliifivun Wuieriunmsidedaunm Tasazdeadugniiilivinisgshadan
woshutug lddndt 19 LLazLﬂHQﬂﬁ’]ﬁLﬂ&lﬁ‘dizﬁuﬂﬁifﬁﬂﬁi%@ﬁuﬁ’]ﬂi’mﬁfmm’]dLLUUﬁ%ﬁW%’]u
(Offline) waglsifivir¥u (Online) angsfiadUanadielvl Viadl Iddudumatiudeyagndraingsis
Fuanvieshunsaziiavniunnuiis ssiedUanay 60 918 sanusuiuiieay 480 s1e
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ﬂﬁumnﬂwdamq”l%'iawiaﬁﬁwaﬁiamié?ﬂaﬁ??aﬁuaqqﬂﬁwﬁ%ﬁmsqsﬁaﬁwﬂﬁﬂﬁadﬁuﬂizLmn
yosusifinvualnglulszmalne

Tngruranguiiog il daumnzaudunisiasegviluaaaunislasaadie (Structural
Equation Model: SEM) Lnausiitldrivunngusnegnsmaménnisves Kline (2011) fio 5 daega s 1
Tor011 wiruianauetegntlialstesndi 200 Aa8e19 (lacobucd, 2010) tngazlaviafy 245
ma&m A3 lAvinNInTIaaeuARAUNG (Assessment of Outlier) mawamaaummmwﬁiuma‘w
‘Wﬁumsuu #1833n15909 Mahalanobis Distance Tnafiansanfisa Mahal anob|s Distance u 219110
WA P-value fosndn 0.001 wanein Distance Square YoelULdBUATLHULANG99N Centroid
ogailifoddymadfashnistuianumsaldududiiauni (Outler) FsmAtoiliyndayadiden
Aufiaundnsadadng 86 4n angedeyatiinun 480 gn vihlviedeuagndnesnly 86 g Suvde
yadoya 394 9 dwsunTinneilnaaunislassaddlunuddel daisudomeuazainnd
yuavesnguiegnstumiiansninldlunsiesgidamadansin sz ieald

i3esilevesniside 3dulelduvuasunnu (Questionnaire) lunisiiudeyagndndilduinms
ﬁqﬁﬁﬁ]ﬁ?ﬂaﬂﬁadau Snaa V‘l”lﬂ’]‘ﬁ/]ﬂaE]U@mﬂWWU’eNLﬂ%@dﬁja TngyNTIATIERLUUT NI TIANS 8l
Auraneluudass oulaun

- MU UANASUTIlATIAse (Construct Validity) vinnsiasigiesnusenoundedudu
(Confirmatory Factor Analysis: CFA) 983311398 ¥t HRILINNINTIARUANNATATLATIAT A
AR TLFITUN (Discriminant Validity) Iagiansanain (1) ﬁwﬁmﬁﬂaqﬁﬂisﬂaummgm N
flednunnnin 0.70 wazdideddymeata (2) mduusransmudetiuvesiudsdunnlduiofued
(Indicator reliability: R2) fidu1nndn 0.50 (3) Aranudesiudesiusznauresiudsuds (CR) Ja
11nN71 0.70 war (4) Aad sauulsusiudianals (AVE) Ga1unnan 0.50 (Hair, Ortinau, &
Harrison, 2010) Inenuin Asailiainuaenndasvodluma (Model Fit Index) lainanuinasiiouls
wagfinunaunduaenndesiudeyalisrindluszduiisoniuls wazanunsadalasiaiiave i
wUs (Construct Validity) sauusursuaziulsdunaladnnumnzaufisziluimulunanudde
il

- mansrsdeuAnunsadailon (Content Validity) ivethuvvasuasliinssaandidu
;E'Ls?imsngluﬁmﬁ F19u 3 918 YunAuamadiaudenndesatafauiionsivaeudvil
ANUABAAR 039703 BA A UTRQUSEASAYDIN1ANYY (Index of Item-Objective Congruence:
00) Tnefiinausilunisiansande fuderuaenrdowsstemaudiiauinnimewiiu 0.50 e
famnumnzanlunsléafaudsfivhnis@nuls (Rovinelli & Hambleton, 1977; Ismail & Zubairi,
2022) wamsvedeUmATERsLI o mfriauaenadewawusaz derawag szt 0.60
-1.00

- mamanudeiu (Reliability) Inefiansananarduussavsaseuuinwean (Cronbach’s
Alpha Coefficient) 3dsriuuuasuanuuiuusaudalunaaey (Try-Out) fuuszvnsdililngs
ARE AT AN YR UALINUAUNANAIDE19 91U 30 AU HANTVARBUNUIN AMNTITAWAY
0.973 Wlefiarsaunsesiu Sereglutae 0.713-0.976 TngRiansanaininasif sessuldadsiia
Raust 0.7 Fuld Seazdotwensuls
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nsiiusiuTndeya Mug3delaiiusiusiuwuuasuaiud:eauLed (Self-Administered
Questionnaire) Ingsiiunsifiuteyatungugnéiilduinig w gsiaduanviesdunsazusian
Foulvdnedu Sy 8 uwis wazsihmsTinseideya oneaeuamauaznadniveinsive tneld
adAn1siangiunuimvesiiuusAunans Insdsnsuszanamiismsinsed msanneenvaw
(Multiple Regression) (Baron & Kenny, 1986) Wy @fiin153tAT 1z AlUAaENNITIATIAS I LUUTIADS
MsATeitaseiieisnsiamnuuusassaunislassadie (Structural Equation Modeling: SEM)
{AelHuuamsansdunouves Anderson and Gerbing (1988) Iflausuuyisnswmuluinaannis
Iﬂidﬁ%’NLLUUﬁ@ﬁ%umu (Two Step Approach to Modeling) UszNaun8 N193LATIERLUUTIAY
13537 (Measurement Model) wagnsaATIEikuuTIaelAsw@ia (Structural Model)

HAN1539Y
1) nan15aszvideyaltnnnIn

'
a Y oa

\uesgshafuaniesiulssiaveodindiinuuinlng (Size ) Afinausznountsiia diu
Ivgjazdunengsnaludnuaizgsiansaunsa (Family Business) Inenudi gaunenssiatudagdudqu
Tngjsidussialnesuil 2 uay 3 SnvsdudugsindUantiesdiuiifoidesdeiniugsiatueuluiiy
flunogneeuiu Tasdndiugsfiauiannndt 40 YUY wans3ds wudn gsfeduanviosduiile
ANud Ay uAzveeYomanIsvIeeaulal 31w 5 uis Suldun 53 A/B/C/D/G feudindndiu

YasannIssesulatdgnazegfifosas 20 (3309 C/G) uassnanagisosas 1 (3309 A) wan

a A

annsaazvioumsUuUsssuuuunsiiugsiaifanaiusaiunslie wddalusunisysan
nsvemdlisessieldiiuetied

uena1ndl JUuUUNTUTUlEsysanistemislisessevesysiadiuiniiosiutszan
égLUa%m%Lﬁmemlmgﬁu’u 5379 A Waggsna C WWugshaduanyiestiudiuou 2 uwis Alkanudfay i
nsysanIsteslisesselasiinisusuliiunsduiiugsiansuits 6 fu widadnlunisduiu
g3favemseulatirensia A selidndiuiiosdosas 1 usannsdunvallBadnnuil 1W1vedgsna
A fiuuanislunisvenegemnsesulatduuuasuisasvesnues laglianudAgyiunsadiessuuns
vweoulavfiauszaunisalliungniuuulisessiomugiunisvetetesmathuiiviuads e
insiifagndnlunaniie Seaenndesiuuuimeesssiaduan C ifinsadassuumsuetesmng
ooulativasnueaFeudosudmiounisysannstesminsneiinsounquuiniu Jeasvieusimes
wazwwInglunsadugsianien1susuldnms ysamsdesnslisesse (OCN) vead1vedgsia A
way C 18 509831 Ao §3Ra B/E/G laevis 3 g3fia dn1susuldnisysannistesnislisessioiu 3
Frutly evinisdadidunsuiulénig ysaunnistesnddsessiolunt siudiugsianinii 8 uvis
WU FuNSIgINITILUUY AT (IT) fgsAaduanesiuuiuldlunsdiussaunniige
FIUIU 7 Une (§579 A/B/C/E/F/G/H) 58909nfD N1TUTNITENAMLUUYTIUINIG(ICS) 73U 5 Ui
(5379 A/B/D/E/G) Wagn13AUATUNITNAIAKUUYININTT (IP) $7U3U 5 unis (5579 A/C/D/E/G) lay
onazrauldin Maysannistemndlisessonsamdududuilssiaduaniiosiulianud iy
wazdimnumfenlunisusulilunsdidugsialiidueenad uansdsmsnad 1
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n1sysannstemlisenseniinadenisntladevesgnaliuinisgnaiuiniesdulssny
yosusifinvualnglulszmalne

M19199 1 agunnsingdwuumssuldnisysannisdemnslisesste (OCH) vesgsiaduan Viesdiu
Uszungilesunsiinuwnlng

gsnvdUanTiesdy suwuunsusuldnsysannisdemnalisessie
stmngu‘dai‘m%!ﬁﬂ (Omni Channel Integration)

Yuakigy NARAUN n13s s Madae NSl Ans

wazsIA  dueBu gInssn deya AwAr  UinTs

WUU MR WU WUy di%a  gnén

YIS WU YW YSUIMS WU wuvy

(IPP)  ysann1s A9 (I1A) ysan o ysan

(IP) qy) n13 n13

(IOF) (ICS)
3519 A fmiadeese v v v v v v
33573 B Janiaumysysel X X v v v v
3313 C dwmdnaseys v v v v v v
55713 D dewinaynsanns X v X x X X
3303 E dawrinaymsanas X v v X X v
3509 F damindunys X X v x X x
35713 G dwinszees v v v X v v
3509 H Jwmingnshngd X X v x X x

Foyalumsnedl 1 Flifuin g3iia A uag gafa C ugshadudniiestuilimnuddnyann
Agaiunsysanisteamdlisesse tnsduumidlunisidenleanfifvesnisysanisgesmis
1¥s0eselunmsiiiugsia wazdmudninfigsiaduanviostiudmnu 4 wis Suldun 53°a B/D/E/G
TanudAyiunsysannstemidlisesseagluseaiuliunais Imﬁm‘aa’mumuﬂwﬁi’%ﬁuﬁjﬁaﬁ
Woulosunadidvesnsysannisvemndlisessde uaziigsiaduaniiosiu 2 uis Alvianuddneylu
sedutiey Ao 53fa F waggsia H vsinudedidn guassauazdgmuesysiadiudniesdusie
113 Ysansveamslisessie lnenuin gsnadeandglgmanulidunu wagsduuulunis
sufumsvhiideundn ilinaneuunuaindilsiitos (33 A/B/D/E/F/H) Bnvia gsRadiuan
wosiunnawissdidadiaduyaanslunsiunszuy feludumalulad lofl swluduedosio
wazgunsailuns ysanntstesnislisosroessauysaia 6 fu (g3Ra A/B/C/D/G) uenannilily
wuiriigsAaduaniesiufidnadadafuszuudanisguuuuinn SsdwariliiAadgymiiuszuy
Fanns wdsiw) esndmsldszuuiimesiseum Seilinisdudunnsssudlndiedng
nsysanstenslisesreauiilug nislddemidlisesreegvanysalduiitodida (g3ia
AD/F/H) Tasgsiaduiniesduiinsmunusserdulunisdniiugsfa nedulngdanadidy
nsitumsvenenihdu wienfuremsesladifieliidndiulunsheaatemseolaiiiiuiy
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ImaﬁL%’Wﬁuaqqﬁﬁﬁ]ﬁmaﬂﬁaﬁuﬂ’h 6 L ﬁ;juﬁumiﬂ%’w?ﬁswﬁL%ﬂmﬁiaﬂﬁuﬁm’mﬁ?ﬁawm
135085 olisruumasuiunslunndusesiumsysanmsdesmilisessa 6 fuunniy

2) wan1siazidayalielinnn

Anounuudeuaudlng dumeamds anAndlveiiviceny 20-30 Y I51ald 5,001-15,000

'
P

U gnAfildusnisssiadvdniiesdudiulng nuindugndfivsznevendmduninauuien/
onvu Invdlvgiaglduinisgsfianuandiesdiu 1 - 5 U nguduangnailusyaunisalnistedunn

Wansosamiiiunazosuladuiniign wui WJunguaudaulas/uilaa (veddlutiu)

A '

KANTIATIiNIsANYINISysINIsTeIdlisessafinadenisdlatovesgndnilduims
g3fafUanviesduussiamgesundiinvunaluglutszialneg wudn erdedanunaundudalsl
aenndostudeyadeussdndiiu iosandudinmuaenndesedlunalaiinunasianudfuun
A8 delanniunisusulunalug (Model Modification) lngenfeinanaidang ufsenauaud
YFuuslaaa (MN) wanisusulumanudt luwaiauaenndenaunduiudeyaiisse Indlagiian
Fydanunaunduris 6 fudnunmsiniseeusu Ao 1) Arla-aunad («2) dauvify 1108.421
2) AdedAgn19@na (P-value) dAwindu 0.311 3) ArlA-auAIsENRNS (x2/d HAvindu 1.021
4) AdilinsgRunuaenaaed (GFI) IAwiiiu 0.901 5) AdsdinAnunauniuaenndeddeduing
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Abstract

This research aimed to 1) study the factors involved in calculating costs, quantity, and profits
from growing pesticide-free watermelons in Ban Thung Ao, 2) develop a model for analyzing costs,
quantity, and profits from watermelon cultivation through an application, and 3) examine the
satisfaction towards the analysis model using the application. This research was a mixed-method:
quantitative and qualitative. The sample consisted of members of the community enterprise of
pesticide-free watermelon farmers in Ban Thung Ao. In the quantitative study, the data were
collected from 52 participants through purposive sampling using a questionnaire and analyzed by
using mean and standard deviation. In the qualitative research, 30 key informants were selected
based on voluntary participation. The data were collected using semi-structured in-depth interviews
and focus group discussions, followed by content analysis. The results revealed that: the
watermelon yield was 1,500 kilograms per rai, with revenue of 30,750 baht per rai, total cost of
18,046 baht per rai, break- even point 880.29 kilograms per rai. Also, the analysis model for costs,
quantity, and profits was developed through the use of a mobile application, as it was an easy-to-
access channel that farmers were familiar with and required no additional investment or
procurement. Additionally, farmers were satisfied with the application, finding it easy to use,
providing valuable data for making production management decisions, reducing production costs,

and being beneficial and well-suited to the context of the area.
Keywords: Sustainable Agriculture, Cost Volume Profit Analysis, Application, Ban Tung Ao
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