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Abstract

The objective of this study was to examine Phitsanulok and Sukhothai customers’
behavioral characteristics and demand for community products under the Pibulsongkram
Rajabhat University Strategic Project. The data of this quantitative study were collected from
1,500 participants. The results showed that the majority of the customers were females aged
20 to 29. Most of them, 53.50%, bought food.; whereas 42.30% of them required high-quality
food. Furthermore, the product that the participants were most interested in purchasing was
crispy noodles. The physical appearance was the most important market component for
purchasing decisions, with a mean of 4.16, which was at a high level. The most essential
concern was the ability of staff to resolve problems swiftly, with a mean of 4.12. The second
critical issue was the availability of tools for locating relevant products, such as websites,
webpages, and Facebook. The third issue was personnel, with a high-level mean of 4.12. The
final critical issue was staff, who needed to comprehend the product's properties. According
to the survey, 97.70% of the respondents were interested in purchasing through the online
channel of the brand Pibul Market. The results of the study can guide to the development of

websites to sell community products in the future.
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Abstract

This research aimed to study the characteristics of entrepreneurs and the business
performance of Small and Medium Enterprises (SMEs), examine the external factors influencing
business performance of Small and Medium Enterprises (SMEs), develop business strategies for
small and medium enterprises (SMEs) entrepreneurs in Kamphaengphet, and assess the
developed strategies. The research methodology was research and development. The data
were collected from 400 entrepreneurs. The data were analyzed by using percentage and
mean. The findings revealed that the overall characteristics of entrepreneurs and the business
performance together with the external factors were at a high level. Also, it was found that
there were 7 business strategies and 4 objectives. The assessment results of business strategies
indicated that the vision, mission, goals, strategies, measures and indicators were consistent
from a high level to the highest level.
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$1u 22,110 T8 iindudnudosas 0.99 Fanegsiafiddyludminfunanysiigsisvunnans
wazuIaLEn Usenoude Aansnsndn n13f wagnsuims Smadulafistunn® duinduna
gsfafianudfydensianasvgiauardsnuvesdmiauarUssinaluszozenn Femnudise
piavuanasarvuadnioidudeddivhliussganuduta Tnenuiinaysslonivesdusu
W Uy Jdn wazUssmand Wusu wasihununsduasugsnadamiavunnatsuazvungey
(W.A1.2564-2566) fipuaenndosiugudnuauzvesfusznaumsimindunanes desznoudie
anufiuianssy anundides msuimsianis Wudu @ednauduaduiamisvuinnaluay
yngey, 2564) aghslsinulumsusznougsialidasdugsiavunden swmnarwiseunalvg/oz
Ussaumrudidaviedummi uegfulladonelu wu fuseneunts funu windst wasilafeniouen
33019 1 Usevns LAswgna demuuay Tansssu ngvaneuazn1siiies walulad uazanimnisudedu
Wiy usdadei Huileddglumsdisndndulissiaszavmmdniald dude {ussneuns
(Entrepreneurs) LWiWEaalﬁ’jﬁLﬂUMﬁIﬂUﬂﬁﬁﬁLﬁuﬁ"iﬁiﬂ (Boone, Kurtz, & Berston, 2002) Lﬂuqﬂﬂa
ddgitvhmilumsuinsruassdndugsialifanstanugasdidanuiinemialy suvtedd
wihitlunsnaunu fuusiemasazidivsnefiruanagnseng 9 (Coulter, 2012) Feilgsiavunn
dousruusndesdaians wesnuszaumnudumadlunmssiduny wazosas 88 Tasany
AUMAIUeITINIVWIANAAZIUIAL BNTAAINEUsENaUNsRTinwrlunsussnsluiuag
nnsueslonanegania (Kuratko & Hodgetts, 1989) daifu yarafisduusznounsiinsndused
Tinuziiriariiandnuugusegaiianyaraialy (Papanek, 1991) Wy fiusegdlalddugudgandi
yanarhluiinnudesiuaiuassadanuniouiiasid suuasasiinnud esfulupuanusaves
aueannnigililiuszneugsi
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ludaniadiuwawes

Mnan iy fussneumsiamiarnanaisuazrnagousaiadunamysis
{udn §lHu3nns fussneuiianisidaasduanldsunaiiAnananunisaifiing uruiuda
wansgnudsnaiinantiadunisuen Ae anmasugia Jymdoudsenuiudeidos nanseny
FarauTuanmsszuInves COVID-19 szaenlv dnvisaiisddsnsszsinss YaFosweanisiiuma
yitasinsy Tanslddedunntu dwalifussnounisuisdnsdesyfinsussnoufinnsly dafy
{Usgnaun1siamiavuianatsuazvuing eudass sad1se Taasind sunseudsud iy
anumsaifliintu Snilfesonfnudnvarvesusznaunsivsrauanuduia fesznaudae
anuudivesiaes anufiuinnssy anunddes nsuimsdanis anuininlunisutsdy
awashianeuaglilalumaFoud aruldlalunnudida (Frese, 2000) HeilfAsoiunudidny
vawinIfelunisiauinagninisaiiugsiadmsuduseneumalamisnunnauazvuingenly
FrfafunanssmunseunudnuazresfUssnounsiivszauaudnia Snidnidsdatusied
ddyesmsiuiugsiaietislifussneunisiamismuianaisuasvungeudminfunamys
wielHifuumdlunsduiussiavesmuedls

IgUsTaIAvRINIIITY

1. ileAnwanidnuaizvsffuszneunsuazranmsinidugsisiamiarnmnanauazaunng oly
Jmiafunanes

2. Witofnwiladenioueniiidnswarenisidugsiaiamiavuianarauazvunngeslu
Jamdafunanys

3. iilomunagnsmsiuiugsisdmiuiuszneunmsiamasvuiananiuazvunngeslu
Jamdafunanys

4. leuszilunagndnisidugsisdmiugussnsumsiamiavuanasuazvunagesilu
FJmdniunanys

Lﬂﬂﬁ']‘iLLagﬂquaﬁﬁlﬁLﬁlﬂ')‘ifﬁN
PAfeldFnuienansuazswideiliieadestunnanuasnauinudnvasvesfussnoumsii
Uszauamudida Yadeansueniiiidvsnatenisduiiugsia meimunagndnisdiiugsie il
1. uwAauaznquiandnuazvasUstnaunsiivszauaIdS
Frese, (2000) léasufisnnidnuazvesiusznaunmsituszauanudnislugsovunngosly

o

M

She

1) anmdudivesiaes (Autonomy) minedls mnuaansawavausslafiavinuesiug
Tona Wuauianunsavhnuldmenueiazannsadafulalalunneiduddu wSedanudidn
fieuulanues fanudiudadudi

o o

2) M luinngsy (INnovativeness) viuefis NMsiimuAnI IS ufiazind dua o wiemalulad
Waniieviluiedu wagn1suinishu o
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3) Arund e (Risk Taking) nuned danunddssaunsouvsladu 3 dnwae Toud
nsndideriedsiiliy mandlimsngauduunndmiunisedigatauaznisnddiududuy
1N

4) amn3nlunisiasdu (Competitive Aggressiveness) Mgy ANABINISLYsTuYi
Tgudsiandunlunaaifeauldsun ussnounistinusisiugslummsmensudndiuagsi
Mg qlimiendguidlunanviliguismedszansnmuagliannsoegldlunan

5) mmaﬁ%auaLLasmmsLt'fla‘Luﬂm%'auﬁ (Stability and Learning Orientation) el
msﬁ@ﬂi:namﬁﬁamaz%miﬂﬁﬁum fauminuiulumswdgdam liveuriuiodunteiu
anuRanaaustztidesunwesmaiudulsraunsaififlui Feuddely

6) analdlalunudnisa (Achievement Orientation) manefis AnajsmTsitagsianulsr
ussqulming fianunuzeanuaunseisdnie lidevedemmendunwensw fummumsiioy
Wludnsuszauniudisa

Hashim (2000) léijiaueunauiies A Proposed Strategic Framework for SMEs Success
Tagluuvenudangm IinaniaadefiinadeussavsnmuesiamAsuinnanuazvuingon (SMEs)
Fauszneusiedady 3 nqumdn ldun 1) Audnvazvea Ustnouns 2) uSUNTBIBA NS
3) Aunndenneuen ullneandeaagUldned

1. pudnvarvesUszneunisuuseandu 3 du loun yadnam Jadeneinudeay uaz
Hademenuuszeng Fsezdamasieduiugusznouns 1wy yaraszdadulesduisnisidele
winwilanulsseun wasudsenumnzauvieanudululdlunsduiuians wardadena
UszvnsazdanasoUTuianagaunnves SMEs 1wy nsidsundasesdnnudszansluioiu
wiovszansilssfunsAnuniifuiniy svdwalilanudesnsnmadudwewmioddnnisly SMEs
Wiusnduheiuiy TneUssifuiiinaneUszannimues SMEs muandnuuzrsUsenouns

2. USUNT0909ANT Usenausmie nagnsinuazianizvedadins lassainsesding walulad
TRIUTITUVRIDIANT UAYANYULVDIBIANT

3. dundoumeuen Wuilhivddglunsivueeudisasonudimaives SMEs §a
anansaRasantoidu 2 Yszian leud General Environment e fuusmayadnnm Jadeniesnu
Fanu Uadomsuszvins Usgnoudae fanudangu fanueanu fanudeduluaues anuf
Uszaumsal vinwglunsdans mnuiideideswesiusznaums anmwandendilsiianzianzasdida
son1siiufanssuvetesdng uay Task Envionment Ao fuusmsanwuindeniiianizianasiis
wasen I LiuRINITIYeIesdns deazdanuduiusiunszuaunisdndulavesusznounisds
Usznausag Jadednudsymnstadednuasugia Yadedudsnuuasinusssy Jadedunisides
wazngmung Jadesuwmalulad wastadesnunsugadu
2. anansaluntsaiugsia

audnSalunsidugsng Wuanuaunsalunsiidugsialiussaimnevieldnadu
fnfiawele mwdusalunisduiiugsia Taedesaunsalinineinsussquaduiamuntmngegid
UszAnsua Taefiiad ¥a 3 du (e n3ASTeA, 2564) Ao 1) anwarmdulumisdiuniaiu
2) msnsuauBImMEBINISTRIgNAN wax 3) msldFumnudatiugnifusnwiineu
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ludaniadiuwawes
3. nagnSn1sAiugsha

Lﬂumsﬁmumé’nﬂymzﬁwmLLazqm"wm&JmaaaaﬁﬂiLﬂw"h Anuafianidlagsiues
9AnsUATUNUIMYBIESAY lWunagifineuaussingUstasivdnlunmsuvesesdns viedunagns
Tussdulousiinovaussununuvesesdng Fasenounlunisfmuanagyssyduesdnatiu fuims
aglimudradunisaniduinu 4 aau (Kotler & Keller, 2014) An 1) AMnunidesieil Wusia
Wnunevesiianis 2) N33R gRanImLIndeun1Insnann 3) ﬁﬂsﬁgwmaﬁjﬁm%aﬂaqwﬁ‘uas
mydnassninensiiusazniiogsia was 4) nmsimueanagndndnvesianis

wtail Tumsideadedl 43duldhdadedta 3 dw ldun 1) adnvazvesusznaunsd
Uszaupnudidenn Fsusznousne mnudusiivesiiies mnuiuinnssy anunddes nisuims
Fans anufdnlunsursty anuadiausuagldlelunisisous uazanuldlaluaiudise
2) nan1sandunugsia Fsusznaudie anmanudululinianisiu msmevaussmudoins
vosgndn wazmsliFumnudaiugnifuanninny 3) Yademeueniiddvinasenisduiugsia
FamRaruianans wagruagen Gasznaudae Jadeduuszeing Jadeduasvgia Jadedu
FianuazTuusssy Jadudunisdlesaznguinatadadiumalulad wazdadadiunisud iy
ihinldlunsimnnnagndnmsaudugsivdmsudussneumlaviavnanasuazauinges (SMEs)
Tudwinmunanes
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ATBULUIAUAN

ANANYMNEYBIEUTENBUNIT Usenausiy

1) anundusvesdiles (Autonomy Orientation) 2) ANuELIANssa (Innovativeness Orientation)
3) mundndes (Risk taking Orientation) 4) n13U3MsdaNIs(Management) 5) Arwfna31aly
AM5UUsTU (Competitive Aggressiveness Orientation) 6) mmaﬁ%ﬁuaLLasicTLalunﬂiL?ﬂui
(Stability and Learning Orientation) 7) anuliflaluainudiga (Achievement Orientation) (Frese,

2000)
v
| !
mMTATIETEN nLIndaunely A15ILATIERANINLIAGDUNBUBN
1. AudnYrYesEUTENEUNITIAMAIUIA Usenaudig
nansiazuIngaulud i unangs A 1. Yadudnudsznng
Wushwesiies auiiuianssy mnundudes 2. Yadeiuasugia
AMSUINITINNTT ANASLUNTTUY AT 3. Yadudrudinunas Tausssy
mmasiianeuarliflalumsioud aaililely 4. Yadusnunisidiodnaznguuie
Al 5. Yadusunalulad
2. wamsiuiiunugsiia Fsusznoude anm 6. Jadudunisuaedu
anudululdniensdu nMsmevauesny (Hashim, 2000)
fipansvesgndn mslasumnudasiugnituain
Winau (Hashim, 2000)

N153AT1EH SWOT
1. R}G]LL‘?N (Strengths) 2. agﬂa'au (Weaknesses) 3. Tona (Opportunities) 4. gUassm (Threats)
(Kotler & Keller, 2014)

nagnsnsaiugsidmiuduszneunisiamviavuianaiwassuingen (SMEs) Tudamiafunames

[ v Jo

- Aevied - Wusha - Wwsgasd - nagnd - wwsns - e

(Kotler & Keller, 2014)
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ludaniadiuwawes
WAntunsITe
msiteides “nagnsnisdidugsiadmiviuszneumsiavisuanaiuazvuingen
(SMEs) Tudawdnmunanes” 1unsidauuurauna (Mixed Methods Research) lnauusisnns
Fuiumsideosnidu 3 Susou dil
Sumoudi 1 AnwaudnuugueaiUsznounisuasnanisaiugsindamiavuianaiuay
vungeslufminfunanys uasAnyefumeueniifidvinasonisduiugsiviamissuinnans
wazyungedludmdadunanys glideya Ao Juszneumsiamiavuanatawazvuinges Tu
FarTaiuwanys sy 393 918 Ieldvinsifudeya $1uam 400 $1e (Faen 1ivdUyw, 2560)
Taer3seimunvuangusiog1991ngns Taro Yamane tnsimuaseiuanuidesiy Sesas 95 uay
veusumuamaAdaulunsdendietng Sevas 5 uarliiEnisduiesauuuutsdy (Stratified
Random Sampling) muUszLanaain1susznaumsiamng SMEs 1435n1sd19alaglduvuaeuny
fiavan 4 pou aeudl 1 ?Ta:gaﬂ"ﬂﬂwadQ’mammuaaumm $1uau 9 To neuil 2 seuaruddyes
AudnvazvesUsEnoumMAamAtunanassundenluimiadunanes S 34 de neud
3 wamsaniliunuveslszneumsiamivuianatsuagvunadesludaminmunanys 31w 9 e
war noudl 4 YaduneueniidanswadenisiuidugsiaiamAsvuianatawazvuingexly
Fdariunames $1uau 22 9o Inseideyaseaindosas Aede uazAmdouuuasgiu
Tunoud 2 msfanagrsnisailugsiadmiuguszneunsiavianwianaiuag g
godludminfunanys Uszneudme
1. UsgaundauuRnisdmsnevdaduaninwindaunisandus siadmsu
Husznaunsiamiavuanansuazawndesludmianunanys lnadman1sfinvinudnuusves
KUsznaunisuazransaniiugsialavisnuianasazeuindenludminmunanyswazdade
meuenfiidvEnadensnisdiiugsiaiamisvunananiuazvungen ludmindunansunldly
mMslesanmuIndeunsaniugsiadmivdUszneunisiamnavunnnansazvuingeuly
FJaniamunanys Wideya Ao daunuainnsuiauigsianisd ven1sadanda an1dunisiiu
widlddmia fuszneunisiamisnnanaisazsuindeulufminfunamesuazsdedudian
JamArruienanaasngen sus1uu 21 au Fadudfidnlddudeiunisussneunsiauia
wanankarngedlumiafiunanys
2. Usegandieuiiin1sdnviisnenagndnisaliugsiadmiuguseneunisiania
wenanuazvwngaslumindunanys dlideya Ae dunudusznaunisgsialamiavuing
nesuazvagoNiivsraumudialunisuszneugsi Qﬂﬁﬁﬁ%@wﬁmﬁm%qsﬁﬁmuﬁwmmmaN
wazwungan lhvihilvesmessiitiduiedesiunisguagsiadamisvuanaruassungonsiu
1w 13 Aau
3. ATIVABUAIIILNUITANVRIRIAUTENDUNAY NG N1TANTUT SAIEIMTU
fuszneunmsiamasvuianatsuazvuiag enludanindunaneys Tasnsduuundafidernsg
$1uau 9 au Feilquandiduinivnnsidaanddumsuimsssia viesunmsiaunagns wie
Aiuszaunsallunisuimsdanisgsialamiavunnananiazunngey Ansigiteyalaensinei
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Funoudl 3 Usziumnudenad oa armnzay adululduesanund udsslonives
nagnsnisadugsiadmivfussneunsiamismanaraazvunngexludmiafunanysi
Wiy Inedvssaand $1uu 19 au Seilquantfduinisinsidaaaddunsuimsssia
emumsimwInagns vsegiuszaunsallunsuimsdanisgsidiamiarninnaisuazauingon
T¥38msdauuuissifiufivssgndlduunAnveanisuszifiunagns 4 f1u lfun duanugeandes
druarumzan suanudululs wazduanudulseleniliiuivssnand Jnszideyade
adfeiady warannudonuuinasgu

NaN1333Y
1. waAnwiAudnvugre I UsznaumMuarHanM IRl ug s vlamivuIANa 1 uasIUIng By

Tudarinfunanys

1.1 fuszneunslumsdiiugsiniamiagsiavuinnatsuazouingen dalvg)dume
i foway 65.80 Iasflengsnd1 30 T $euas 60.80 so9awm01y 30-40 U oway 17.00 dnilvigydl
syRUMIANYIUS 193 Sewaz 37.00 sova SseuAnwineunu Seuay 20.80 Uszaunisailu
msUseneuRamsanlug 1 - 5 9 Sevay 48.00 03a% sndn 1 T Sewag 29.50 dumisanlug)
1Wvesfianis Segaz 79.00 sewmnEInn1siiy Seway 9.80 JUwuugsAvdulvgidIvesAuLie)
Fowar 78.50 se3a9 neudmandiey/ viejudiudiin fevar 10.30 Ussiangsiatamiavuin
nankarIwIAdnveUsznaunsdlng nsAtuin-ds Sevay 33.50 5098901 NMSHARKAZUINS
Sowag 33.25 Srurundnaudlng Ty 20 au Souag 91.50 s99a3N1 21- 40 AU SP8AY 7.50
uazyuaanzieudluglaifiu 5,000,000 uv Foeaz 90.50 5848931 5,000,001-15,000,000 U™
Soway 6.75

1.2 nan1sfnwdeyanudnuurvos Uszneumslumsaniugsiadamisvuanaluay
wegeuludminmunanysauanufasiuvesiszneunts wuin laeamsamegluseduuin
(X=4.04, 5.0.=0.779) Wlofinrsanseiuannsauandldimsned 1

A13197 1 udnsrniadsnazannulssuuiasgIuvesnuAniuTeUsENaUNIRoRME Ny
vosiUsznoun1shy Mdliugsiviamiavuinnalikasningey

o v = SEAUAUAALITY

AdNuzYaguszNauNs X S.D. S
pdudivesiiies 4.13 0.732 10
AuiluIangsy 4.02 0.800 170
AUnades 3.97 0.777 110
AMTUSTIANIS 3.93 0.811 170
anuindlunisudsdu 3.97 0.811 11N
awaihiaseuagldflalunisFous 4.09 0.746 wn
ansliflaluanudisa a.15 0.773 110
99U 4.04 0.779 aén
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ludaniadiuwawes

91715197 1 wansrRdsuas L dsauuasguesLAniiuRsIfuANE YL TeS
fUsgnaunsilunisdiiiunugsiadamisvunnaniazvunngey (SMEs) Tudamiadumnanes
lefimsanaeduansoSasustuldssd

Suduil 1 Aadnvazvasfusznaunisillumsdiiunugsislamissuinnariuazua
gou mupulilaluanuduia danudndiueglussiuinn =415, S.D.=0.773)

Sudui 2 Aadnvazvesfuszneunisillumsiiiunugsisiamisuuinnaiiazun
gou sumnanduiaes fanuAndiueglussdiuinn (X=4.13, S.0.=0.732)

Suduil 3 AudnuvarvesfUsznounsilunsdiiiunugsiviamAsmnnauasaunges
ﬁﬁummaﬁwLﬁummﬂ&'ﬂﬂumsﬁaui feruAaiueglusziuinn (X=4.09, S.D.=0.746)

Suduil 4 audnuvarvesfUszneunsilunsdiiiunugsiviamAsmnanauasaungen
snufiuianssu fanuAeiueglussivinn (X=4.02, $.0.=0.800)

Susiuii 5 arudnvarvesiszneunsitlunisdiiusugsiviamissunnauassunges
fumundwdes (X=3.97, S.0.=0.777) uar Auanuiniilumsudeiy fanuAniveglussduinn
(X=3.97, S.0.=0.811)

Suduil 6 audnvazvesUsznaunmsitlumsdndunugsiaiamisvuinnaisuazauin
goumun1suImsdanis deufeiveglusyiuun (X=3.93, SD.=0.811)

1.3 namsAnumsaliuanugsidiamiavuananawazuung edludminmumamnss wud
Tunmsiueglussauinn (X=3.53, S.D.=0.806) annsasasusust

Sudufl 1 msléfunnudadiugnituainminny fanudsdivegluseiuun (X=3.49,
$D.= 0.783) Fefleadusznousiedonndefianudaiuoglussduun i wiinauluaaiu
Usgnaunisvesiuszneunsiianugnituivesdns fuadonislauanudasiugnituainminay
(X=4.00, S.D.=782) wﬂ'mmiuadﬁﬂﬂaaéﬂizﬂaumil,aﬂﬂa'LLa:'%’UEmau&iamuﬁlﬁ%’wawma by
nasiomslasunnudasiugniuainniney (X=3.98, S.0.= 0.754) wiinnulusdnsvasiusznauns
fiaudndmsihanuldunfsnisegaduifinadonislasuanudasiugniuanminmy (X=3.88,
S.D.=0.812)

Suiuil 2 MImeuausinLFeINITYRIgnAT danuAaiy egluszdiuuiunais
(%=3.49, SD.= 0.745) Fsilpadusznousede dail Qﬂﬁﬂmm@ﬂim@umiéuu‘lmﬁﬁmmwdmﬁ'mﬁu
duAviauinis dnasedumsneuausInudassvegnAi danuAniiu eglusedunin (X=3.68,
$0.20.743) luths 2-3 Ifruangnéninfindeiieafuiuduienisuinmavesfussnoumsiiiuiy
athasalios finasesunsnouaueInufeInNITvegnAn danudamiueylussiulunan X=3.45,
5.D.= 0.0.769) uaganuUsEnaUNsRIUsENEUMsAMN SaNARAUA a3 s US s Time v
muesnsvesgninldegisasiianeiinadesunisneuaussaudeIsuegndn dauAniiiuey
Tusgaulunans (X=3.36, S.D.=0.724)

Suduil 3 anmanuduldlinisnisiiu fanudaiu eglussduuiunans (X=3.15,
$D.= 0.783) AuflosdusznounedayntefiauAaiuagluszduiiunans &l Tt 23 Bikuangsha
woufUsnaunslirilsewiaiilos fanmaudulumensiiu ®=325, 5.0.-0822) Tuths 2-3 T iy
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wgsiavesusznaunslddnuutinsnandsiuegusoides fanmarumdulunisnisiu
(X=3.18, 5.0.=0.901) sJamammmi‘mmaﬂﬁ'mumqaﬂd%ﬁa 2-3 9 nou Janmanuduly
M9M5Y (X=3.02, 5.0.=0.945)
2. uamsfnwiafeneueniiiidvinadenmsridugsiaiamisuuianaruazvuiagesly
FmdamunamesuauAniiuresfuszneuns wui Jedumeveniifiavisnadonisiiiugsia
Tawfvwenarsazvuinderludminmdunanys lunmsweyluseduuin (X=3.88,

S.D.=0.825) WlafiansanseauanusauLandlananis1an 2

a' 9 Aaa a ' o A a_a a '
A9 2 ﬁaﬂaﬂwuaﬂwuamswamamsmmuqiﬂmmﬁﬂammmﬂmmawmmaam (SMEs) Tu

WRIAALNILNYS
Uadensueniifiavswasenisnisduiiugsia FTAUAIY
Fgmnvvuranansuazvuingan (SMEs) ludswin X S.D. Anuiuvas
AMNWILNYS dusznaunis

Jadeiruuszrins

1. Snulszansiinanenudansiinandu 3.74 0.876 110

2. mwdﬁEJuLLUmgULmeaUﬂ%u 3.63 0.887 1A

3. sEAUMSANBIURIUTEYING 3.59 0.898 1A

4. magwﬁagmﬁwawimﬂﬂs 3.85 0.954 170

5. s1elaveslsyans 3.97 0.738 110
39U 3.75 0.853 4N

Uadednuasegia

1. swgRadinasienaiiiu/annstendn st 4.16 0.819 N

2. AMEMIINNNUVBIUTEVING 4.05 0.897 un

3. AMBLATHIATIUNNTINTVDIUTENA a.12 0.921 110
3 4.11 0.875 4N

Jadeirudenunazinusssy

1. Aflevesdsnuiinasonisinduledendndas 3.96 0.904 110

2. anmanuviuasieresruludeny 3.92 0.901 N

3. @anmAnuEvaInauIgvesruludiny 3.84 0.893 1A

a. wqaﬂﬁiuﬁwuﬂwsﬁaaﬁswdwmﬂﬂa 23RN

mMsasuulategnssnga 3.81 0.858 un
99U 3.88 0.877 4N

Uadednunisidiasunazngmang

1. ngszfeulunisusenaugsiansin 3.42 0911 Uunane

2. ngmnefiieitostunisduasesiuslan 334 0.918 dunang

3. wa.uMvuenaduiuaslesiunisyneia 3.48 0.874 drunans
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(Vending Machine) 391 0.873 10
99U 4.07 .819 4N
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1. N3YYIYAIVDITLUUNSTIRANENIINSA
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Naa v U o
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3.2.2 samsdavhnagndmsmidugsiadwiuguszneunmsiamiavuianatuassuing oy
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Fdvimd JamAuinnataazauingexludminmunanes Aaiunisdeuudas

Tnglduszlovinnmaluladuazuinnssulunsduind oussie idulnegeadiafiosnm dedu
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Abstract

The purposes of this research were to study the problems and production potential of
pottery product in Thung Luang, Khiri Mat, Sukhothai Province; and examine the development
directions of the pottery product. The data were collected from 120 households by using an
interview, focus group, and scenario analysis techniques to establish the development directions
for Thung Luang pottery. The research results showed that, in terms of the production, the
products were too heavy, too cheap, fragile, and similar patterns; which resulted in low price
offers from intermediary and high cost in manufacturing (both in wage and raw material cost). As
for the production potential, most of pottery manufacturers were 1-2 elderly who used wheel
throwing and casting methods. Most of the products were cooking pots and plant pots with glaze
and decoration. The production capacity varied from 10 to 100 pieces a day with firing at 800-900
degree Celsius. The income of each household was between 10,000 and 15,000 baht per month.
It was found that there were four development directions: developing the products in more
reasonable price according to the modern marketing channels, promoting marketing by adopting
online market to enhance the sales, building strong networks by participating in governmental or
institutional projects to solve the product and economic problems, and enhancing community
services and activities by building understanding and positive attitudes among pottery

manufacturers and creating role models in the community.

Keywords: Development Direction, Pottery, Ban Thung Luang
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Abstract

The objectives of this research were to study six specific characteristics of creative
tourism and investigate the effects of characteristics of creative tourism on the satisfaction of
tourists towards agri-tourism attractions in Chiang Rai Province. The participants were 227
tourists who had experience traveling in agri-tourism attractions in Chiang Rai Province. The
data were collected by using a questionnaire. By G*Power 3.1 program, the data were analyzed
by percentage, mean, and standard deviation, Pearson's Correlation Coefficient and multiple
regression analysis. The results showed that the opinion of agricultural tourism sites
emphasizing local identity was at a high level X=4.40, S.D.=0.549), and tourists participating in
tourism activities was also high (X=4.38, S.D.=0.550). The mean of opinion of the main products
of agricultural tourist attractions was 4.38 (S.D.=0.550), and agricultural tourist attractions focus
on daily culture was 4.29 (5.D0.=0.641). In terms of agri-tourism attraction, the emphasis was
placed on intangible tourism resources at a high level (X=4.21, S.D.=0.701). However, in terms
of tourism activities within agricultural tourist attractions, the mean was a moderate level
(X=3.47, (5.D.=0.825) In addition, the independent variables affecting satisfaction in 4 aspects
were at a high level (X=4.27, S.D.=0.589) , namely, attraction products, intangible tourism
resources, daily culture, and unique local area at statistically significant level 0.05. Therefore,

agri-tourism attractions in Chiang Rai can be developed to meet tourists’ needs.

Keywords: Creative Tourism Characteristics, Satisfaction, Agri-Tourism Attractions
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fauwds (x_activity) | (x_product) | (x_intangible) | (x_culture) | (x_participate) | (x_unique) Y
(x_activity) 1.00 0.48** 0.12** 0.79** 0.72%* 0.79** -0.09
(x_product) 1.00 0.78** 0.78** 0.63** 0.72%* 0.76**
(x_intangible) 1.00 0.82** 0.79** 0.71% 0.76**
(x_culture) 1.00 0.74** 0.73** 0.79**
(x_participate) 1.00 0.85** 0.72**
(x_unique) 1.00 0.79**

Y 1.00
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(Variables) B) UINTFIU

(Beta)
(Constant) 0.38 0.20 1.86 0.63
(x_activity) -0.03 0.02 -0.05 1.10 -1.46 0.14
(x_product) 0.15 0.06 0.14 3.61 222 0.02*
(x_intangible) 0.18 0.06 0.22 4.87 297 0.00%*
(x_culture) 0.25 0.06 0.28 3.88 4.20 0.00%*
(x_participate) -0.13 0.07 -0.13 573 -1.67 0.09
(x_unique) 0.46 0.08 0.42 5.09 5.61 0.00%*

Adjusted R? 0.74 (AduUszansnsnnug)
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uwndsviondiendununaithuendnualianizivewiesdiu (x_unique) uundsviondiendunuasity
TausssuuszdTu (x_culture) ﬁﬂuLLmdmaqLﬁmL%qmwmLﬁw%wmnsm‘sw’auﬁmﬁaﬁ”uﬁaﬂﬂlﬁ
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Aanssun1sviendien (x_participate) dwasennufiawelavestinvioufisvesunawioniiondununs
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R’=0.74) mnfiansanArnnuaaniad ouusavAndudasyseiu (Durbin Watson) n1sideadsiilaid
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v
o
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s
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Abstract

The objectives of this research were to study the rental behaviors of users of Webtoon
in the Kakao Webtoon Application, investigate flow, perceived values and e-satisfaction
affecting willingness to pay for webtoons in the Kakao Webtoon Application, and examine a
causal relationship model of flow and perceived values affecting e-satisfaction and willingness
to pay rental fee in Kakao Webtoon Application. The data were collected from 326 Kakao
Webtoon Application users who read, rented, or bought webtoons by using a questionnaire.
Statistics used for data analysis were the percentage, mean, standard deviation, and structural
equation modeling analysis. The results showed that flow and perceived value had a significant
positive impact on users’ e-satisfaction. Also, e-satisfaction had a significant positive impact on
users’ willingness to pay. In addition, e-satisfaction was a moderator between flow and
willingness to pay and between perceived value and willingness to pay at a statistically
significant level of 0.01. Furthermore, e- satisfaction had a significant positive impact on
willingness to pay at a statistically significant level of 0.05.
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Abstract

The objectives of this research were to design and develop web service for a dormitory
repair notification system, evaluate the effectiveness of the dormitory repair notification
system, and assess the satisfaction towards the use of the system. As guidelines for the system
development, the HTML and Google Sheets were applied; and for user interface, HTML, CSS,
Bootstrap, and Google App Script languages were used to support web service. The data were
collected by using a performance assessment by three experts, and a residents’ satisfaction
questionnaire. The results showed that the developed system could reduce the coordination
process and the close contact of users and provide immediate alerts to the dormitory
technicians. Also, the overall system performance assessment in all aspects was very high
(X=4.88, 5.D.=0.214), and the overall user satisfaction in all aspects was very high (X=4.70,
S.D.=0.156). Therefore, the system is appropriate and beneficial to run modern business with

web service technology.
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Abstract

This research article aims to determine the importance of selecting international
transport services of an agricultural processed products during the COVID-19 pandemic in
Chiangmai Province. All relevant factors were selected by using related documentary research,
in-depth interview, and focus group. Then, the researchers interviewed entrepreneurs with a
purposive sampling model to lead results to Analytical Hierarchy Process (AHP) technique. The
findings indicated that during COVID-19 pandemic, the transportation users thought that
servicing was the most essential factor, and flexibility was also very important because users
required multiple transportation models that could be adjusted practicably. In addition, the
importance of service charge rate was at a medium level, and the least important factors were
location and credibility. This study highlights the need for guidelines for logistics service
providers.
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Abstract

This study aims to analyze the passenger needs and satisfaction towards Thailand's
high-speed rail service using Kano Model. The Kano Model is a methodology used to categorize
customer requirements into five categories: attraction, one-dimension, must-haves, no
differences, and reversal. The data were collected from high-speed rail passengers through a
survey using a Kano's two-directional questionnaire. Accidental sampling was used in this study.
The sample consisted of 374 responses gathered from an online questionnaire via Google
Forms. This study suggested that essential attributes related to logistics performance, such as
time, cost, and reliability should be prioritized in order to meet customer satisfaction. The
findings revealed that there was a difference between the age groups (41-60 years old and
younger) in terms of attributes, which is a much-have type in terms of reliability, including the
exact train schedule, safety officers, and train cleanliness. In addition, this study provides in-
depth information about the attributes affecting the passengers’ needs and satisfaction that
the high-speed train service providers can improve their services to meet the passengers’

needs effectively.
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Wunne anewmile nssnnumuas-dedlnid aenziuesniBeavile n3uvnumuas-MUeIAY @1y
pyfusen nyamaMIUAT-sE809 wazaeld numumuas-Uaues Tailfiesiueanuazan
srumsiiiumdliifunisvudsglasansuaznisvudanssalaidumsvudsansisae msfivinisma
salnfnntuesfunstasanaufudansesasmesasudliiosas AukesAveINIIITRIMS
punfiazandesadiuderilianudnnsevesiufitnuuuaznsgeuuduiluauufiezdesadlddae
mMsusmsvudaszuuTedesall Wunildunisuinsvudaiifsadestussuulaldafndiiionts
U uazmuLuIMINMITaussuuladafndvesdssindlve (@innuanimuinsiasegiauay
Finuusiend, 2562) Ssaenadostusurmsian (The World Bank) filadiiunsuseidiuusyansnm
asandunisauladafndalronisiiauenvidinaussausauladadnd (Logistics Performance
Index: LPI) aehslsfinnalafinsusulimalimnyanfivussmelnengldnssniiunisvesdnin
Todafindnsugramnssuifugunasniamiionus nssnmsgpamnssy ddldimsvszduly 3 87 ves
n3dansladaind dsgneuludae 1) 3A@1u19a1 (Time Dimension) 2) AR 1uA UMY (Cost
Dimension) k&g 3) ifguaurdede (Reliability Dimension) (nesladafind, 2562)

Tunavasnlu (Kano Model)

H19Ua1enAITsY 1970 A1aN319156 Noriaki Kano 21n11m13nende Tokyo Rika uagifieu
s'mmwmmumﬂﬂimﬂzﬁ"ﬂulﬁﬁ’wmﬁumumiu (Kano Model) (Kano, Seraku, Takahaski &
Tsuji, 1984) Lﬁaﬁ’wvmm@mﬂ7wmsu%mﬂuu%uwuadmmﬁmmwmqﬂﬁﬁ (Berger, Blauth & Boger,
1993) uenaniimudesmisuazmumenimasgnindudermuadowiluniadilamufioels
¥84gNA1 (Shen, Tan, & Xie, 2000) AMULANA9TENI 1A TuAUSL UL Y 9 ldiiednw
AMUTINE1IYBIPNAILYY AMAMAITUINTT 5 A1 (SERVQUAL) (Eboli & Mazzulla, 2015; lbrahim,
Borhan, & Ismail, 2020; Nui, Yao, Zhao, & Wang, 2019) 4azn15U3unini 183amnm (QFD)
(Ardakani, Ghannad, Sadrabadi, & Shakerian, 2018; Yang, Chan, Chin, & Li, 2021) lanaveenlu
wanzdmiudszgndldldiunsinuniignanlifiuszaunisaliney (FuwwiRnmseenuuuauduie
U3n19) visefiuszaunsalinudaile (wu mstannufisnelavesgne) Fauwvualudueiosdled
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nsleseanuesenIsuasatiswelaveslasasasnisliuinissaleausigees
Usandlngagluinavasaily
annsaduiiefnunanudesnisvesgniuaziddsumiudeanisgndliiduainudesnislu
N1980NWUY N1IMNUARNENBNENITAINTSUNS BMnuATI8asBunvosduAuasuInsle
(Chaudha, Jain, Singh, & Mishra, 2011)

nsfnwanuianelavesgndnlugsiuves mansarsdaluldinausuuidad udy
wFesflelumsuansmnuduiusseninessdunudnuusvesdudmisuimsiignAniusessiu
anufiswelavesgndn Tnsmstiaueguuuuanudeantsvesgnén dsguuuuusniduguuuuitugiufie
Fududoall (Must-Be) jUuvuiiasaduguuuuiianaierfuniendslii (One-Dimensional) uag
stnuuiiaudusuuuuialaniesgala (Attractive) sounldfimsiiausiiugunuuiiindnasa
sUuuuAegunuulifinuuaneing (indifference) Wag3UnuUAANI9ATIiUTIY (Reverse) (Berger
et al,, 1993; Rashid, 2010; Witell, Loferen, & Dahlgaard, 2013) & wiia 5 EULLUUﬁS’]EJﬁ%LﬁEJ@GT&ﬁ
(flan 1)

1. sUuuunusiosdl (Must-Be) ansaimuniunuin vz iugudmiuaainuuzges
duduazuinisiiiremnufionelavesgndn fufumnandnuaemarilidulunmuanudoans
andnvglinelagnann

2. iUwaﬂwmmmaumamam (One-Dimension) {un1sassanuiiawslaliiiugne
lefinndnvasvesduduaruinsiisudiuuay mmlmwa’laLualummaﬂwmumaaaumLLaummsuu
(Redfern & Davey, 2003) ﬂanlmwmamawmaumaummeimimungu AuTisnalaves
anégetunarlunanduity Bsnudnvuzuesdudiuazuinisiisuigeanas arwianslavesgnd
anad (Kano et al., 1984; Witell et al., 2013)

3. sUuvuihanlavedigela (Attractive) Auidnuaznisuinmsiinevaussgniilneiigndn
lildimanisalld (Berger et al,, 1993) gnénayliifiaruainnidla 1 dmudavent LLﬁLﬁaQﬂﬁ”ﬂﬁ%'u
nsdsupuAudwousnisesgnies gnéraziimuiemeladuegiann dafunadnuasresdudn
waruinsii Seiidvswareanufiemelavesgndnuiniiganmssduiuuinnsiidinun (Matzler,
Hinterhuber, Bailom, & Sauerwein, 1996) wastdunudnvuziraulavieufgalaauisaldidu
a3fUsEnauTaINIsIAIMBIINld nagnslunsigaanAvedguls

4. yuuuvliifimnuuanens (ndifference) Wunsfigninsuiinqadnvasvesduduay
Usnsaeiivseldd iﬂlﬁﬁmaﬁammﬁawﬂwamaﬁwﬁ‘mﬁuw%aamm (Berger et al., 1993) n3nlu
Snuunevilsfonudnvazvesduimieuiniseiivieliill seduaufianelafviloudis (Huang &
Guan, 2012)

5. gUuuUiinmassiuing (Reverse) arudnuairvasdudmiauinmsiiinntu svduanu
fiwelafiazanas lumssiuimdnuinuusvesdudmiouinisanas sziuamiionelafiasgelu
(Berger et al,, 1993)
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Satisfied

Attractive

.7 One-dimensional

/, Indifference Requirement

///’m fulfilled

Requirement
Not fulfilled

e
Reverse

Dissatisfied

it 1 fuvuanludmiviinsginnufianslavesgndn
(Berger et al., 1993; Kano et al., 1984; Madzik, Budaj, Mikulas, & Zimon, 2019; Rashid, 2010)

venaniaiiguuuuiigneuwuuasunuidnasdenietaudsludniu (Questionable) 910
137 nounvvugeuauluterma1udauan (Functional) fanudaudsfudediaiudsau
(Dysfunctional) luniAdeilidumsdimarnudiesnawaranufiswelavesdlasansmasalnianuida
q9a28n155°70UUA nlutnavedA1lu (Kano Model) wagaussousd1uladadnd (Logistics
Performance) LﬁamiﬁumgﬂLLuummﬁaqmSLLazmmmmﬁwaqqﬂﬁwﬁ%uag'ﬁm:ﬁuqmé’ﬂwm:
vesduvieuinisiteneuaussaufiawslavesilasansiazlasansesalianuiags

Wanliun1side
AsAnudidun1sITeidedsan (Survey Research) 1 unsd1sa9rudasn1suaz

anumaniweslasanslunisiiazlésunisuinissalianassgsvesnissaliuvsUssmelne
diosudunsrusdeyaiiduiugiussnoumsdaaulawas naunuyfuugslusuian

UsEnsuasnguiiegng

UssvnsnguimnefulssvvudiialslumsiiumsiesolwvesnissaliusisUssine
Insuasidudlovansiifuaulnefiondeegludsnalng msideiduiunadennduiegauuy
Taday (Accidental sampling) nausoesazidunisdnaglasansiiaulalunsifumasesalnves
nssalnluisUssmelngegnationduau 400 Ay Augasyes Yamane Uag Krejcie and Morgan &
WMNNZAUEINTUNITITELT 91929 (Survey Research) (Krejcie & Morgan, 1970; Yamane, 1973)
AanTRvesfiazgniunsdadeniirsiulunmsidel sxlidndumanouasmandssuauh 4 fu
Tasuvadu 4 92991y (McCrindle & Felll, 2021) iitorilannuunnsrsimuanudniiuniuases
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nsleseanuesenIsuasatiswelaveslasasasnisliuinissaleausigees
Usandlngagluinavasaily
fall 01 18 - 25 (Gen 2) 819383 26 - 41 T (Gen Y) 9133319 42 - 57 T (Gen X) uazeny 56-
76 U (Boomers) warilnnuidslaunsidnsaunside

wiaslaildlunisfinu

Tunsnwasiidumsdianudesnsvesdlasassonsusnssaluihmamiags
Tnsnsnuilfuvuasunweeulatidueiesdolunafunusmdeys ofnwaudomauay
anufianslavesglnsansienisliuinssaliianusigavesnssalwsisssialng uaziitel
wuuABUMMAaUAU TR Ustasdvasiuite Tnefldiutsznauesuuasuaiuiaun 2 dau fo
dwdt 1 WumanuAsdudeyamsuszanseansuagnginssuvenausiiogns Taeiiudeyalsun
A 91 M3Anw wazUszaunisallumslasanssalyl ilendoyauniinseiminsidiuosazves
aud wazdudl 2 Wudhawilideyaidsatuanudesnisuazanuiiselassliuinssalulin
ALSIgeBuwAnvauuIaeely (Kano Model) Manuazusenaulumsmanundeuinuasd
ausgeay 15 Audnuag (F3n15197 1) TaeA1nmidsuan (Functional Question) fie A1nufian
anufeansniaanudniiazldiuuins (Service) n3e Aanm (Quality) mufidesns uazas
\sau (Dysfunctional Question) fe Fnufiniuaudesnsnieauidniiazluildsuuinmie
AN (Quality) mufidoans Tassniutmuausznoulude 30 dawdutsesndu 3 dwu fe
1) fifif1uraan (Time Dimension) 2) §AsuFuNU (Cost Dimension) uay 3) FAduauLLTede
(Reliability Dimension) Fsaaudnuaiy 15 Aruudnuar 119nnsaeuauglasanssalisiuiu 16 au
a an1dsalwiidiing Senudnvugdrdgyresaiudenisuazainuianelaveslagaisnenis
Tusmssalnihanuigetonsouuudnaussauzdladafindita 3 fu Fmneed 1 waeiaegns
ANWAININ 2

A13797 1 uansnasdnuay 15 Andnuuzdmiuaisuuuasumumelinarasiy

AnsanwaL aussouzmeladannd  Aqdnual
1. Smuansiiusalifiuuen T1
2. MsUiMstedLAunsfiazmnsinga T2
3. BALAUIAATINGN 1an T3
4. Wunsdadwngasana Ta
5. msifeudefunisuudisunna Wy wieedu $o auu T5
6. A lagansso il auRUTEoEITiRuNIg C1
7. fismelaganssaliign . 2
8. fduanAlaganssalul i 3
9. ﬁmsﬁwuaswmmmﬁuu@aﬂmﬁmuau ca
10. Sidmihiiquaniuvasnseluruiusalu R1
11. winemvusalniidalalunisliuinng R2
12. fauagenauuruausalil pnidede R3
13, Sanmavausalwiiviuadts Ra
14. finsaesfitluuruiusaliiiuuou R5
15. fiipSesnuupanesaduveULYUILTa LY R6
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4o | @muBauan (Function) | 4o |  A1eueau (Dysfunction)

1 | augdnegaelsdinissaln | 2 | aaddnedrelsdinissaliainuia
AILE g drivuanisiiu G Ludfvuanisidusald
solwiluiueu wiuou
O $anvou/mela O FHnveu/mela
O sududedudu O sududedudu
O Fnagq O Fnagq
O anunsozeusuls O anunsozeusuls
O $anliveu/linela O FHnliveu/liinels

AWl 2 Fegnednna

mafiudeya

nsAnwiddndunsidennguiiogtsuuutiadey (Acddental Sampling) nguaog1evi
wuuaaun1neaulal HIun1 Google Forms tagiviuuunaaeuddaszuazfusenlunisvin
NGV msﬁwLﬁumslﬁwﬁagﬂmmﬁqLwi'?uﬁ 15 panau 2565 f 15 Sunau 2565 uazaziiu
Snwanudeyaluuvaaiuteyandviailifinsideusedudumesidn dmaudwmiunuuasuay

nmsangiidaya

fuparlunisiinzideya

1. dudumsihdeyanusesnisvesilasaslunsiiazldsunisuinissalslenuisgean
{nounuuasuninesulal uuvanateyadlenisldnissussifiuaiiudesnisaily (Kano
Evaluation Table) tilerhmunpaudnuazaudeyamiufeimsvesnounuvasunuuiazauLilonn
madnvazvessziuanufionela A O M I R uaz Q (Fanns1di 2)

15199 2 As1edseiliuaudeanisailu (Kano evaluation table)

ANDIULTIAY
ANNABINTVBILABET 5. $8n 4.y 2. YUy ,
K e 3. 12y N 1. ldwou
You Feandu e
5. $Anvay Q A A A 0
4. \Ju
2 e a R | | | M
. R daandu
A0 LTauan
3. 1289 R | | | M
2. wousula R | | | M
1. Lo R R R R Q

NUBUR: M=Must be, O=One-dimensional, A=Attractive, I=Indifference, R=Reverse, Q=Questionable
Wa981984: (Berger et al., 1993)
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nsleseanuesenIsuasatiswelaveslasasasnisliuinissaleausigees
Usandlngagluinavasaily

2. thifeyaiildanuuuasunudiuiu 30 Maw sdudununnuiidelvoglususosa
A thandesazvesusarseiuauionela A O M IR wag Q i 15 AMANYME UIAUINM
dndrunufianelauavanulifiansla (Customer satisfaction coefficient) Tuusiazaadnuazds
ﬁumim’alﬂf:lj(Sauerwein, Bailom, Matzler, & Hinterhuber, 1996)

(A+0)

(A+0+M+I)
(0+M)

(A+0+M+D)(-1)

Satisfaction =
Dissatisfaction =

3. wianatiauianela (Customer Satisfaction Index) Aaen15IUS sULBUNIE AU
ANLANA 1A UYeIA 1Ny salvesr 1A wlUWenala (Dissatisfaction)) AuA1AIuWInels

(Satisfaction) MegunsAanelUll

. ) |Dissatisfaction|
Customer Satisfaction Index (CSI) = ———————
Satisfaction

1. 17181 Dissatisfaction Wag Satisfaction YedusiazAudnuaLfliannsduIamaiians vl
Tagliunu Y 10y Satisfaction wazwnu X 1du Dissatisfaction 9giun15fia1sauIN1snszat8ves
ANENYALAN 9 HenT N

2. anflumsuusgnanufianelavesrnadnuazang 4 Tunsinlagis Analytical Kano (A-Kano)
Classification (Xu, Jiao, Yang, Helander, Khalid, & Opperud, 2007) Lﬁaﬁ’lmiﬁ’umﬂﬂmﬁﬂwmz%
15 ardnuag Wednnuautideglunguussian (Classify) A O M vie |

3. fuflumstanguuazdnidesduanuddyresnudnunrlunguussandy 4 mnuniiaely
fafeuiian lasfia1sana1nd1 Customer Satisfaction Index (CS)) iipfiansanaudesnsiviili
Alagansiinnnuiianelalunissuuinislasanssalweuidags

NANISINY
1. fUUTEYINIAEASUATNOANTIUVDINGUADENS

naeneiluduiangnounuvaouniudiuay 374 au unasefesas 22.7 wazine
wie¥oras 77.3 forgdindn 20 U fevaz 33.3 engeglutin 21-40 U Sevaz 60.4 o1geglutae 41-
60 V3owar 6.4 uilsififnounuuasuawiifiengiiu 60 ¥ uagludvasuszaumsallumsifuma
maesald eway 6.1 Luireiuszaunsallumsidunslaesali dwlvgSesas 58.6 nediusyaunisal
15 ads Sovaz 23.3 axiivszaunisal 6-10 ads wazdesay 12 fusvaunisalinnndn 10 afetuly
uaﬂmﬂf‘:ﬁﬂpgmauLLUUaaua734ﬁ1Ji:a‘umim‘“lumﬂ%u%ﬂﬁmdau WU Seway 37.3% dusvaunisel
Tute 1 Ifikuan fovae 613 agiuszaunanilutng 1-10 Iikuan uazdosas 1.4 fuszaunisal
Tugrannnin 10 Pieiwan
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2. fuanudaanisuazanaisneladelunavasaily
2.1 3UNBIAIUIAT
yunewIAaIENNsaTUnUIEANlE 2 Uszian fe nquusnifulssiaviianiadeai
(One-dimensional) §aUsznausne 4 aadnwazduisdestufmuansiAusalniiuiuou (T1) ns
Uimsdeaiunsiiaraanginiga (T2) soniusansenan (T3) uasndunsiadmsnensenan (T4)
dunguilaesnzognisqudnuuzionisdeuseiunmsvudasemeanndy (715) Mduuszianli
AUANG (indifference) (fansnadi 3)

A19°99 3 nansiaszviaanuianelasazanulifisnelasiuveamnngueny

FECILN . Percentage (%) %
Y ot e e e AMANYME Dissatisfaction Satisfaction csl Classify
suladadng A o | M 1 R Q ket
T1 18 [ 33| 19|26 | 4 0 100 -0.54 0.53 1.02 [¢)
T2 22 |35 | 6 |30 | 3 4 100 -0.44 0.61 0.73 [¢)
LI T3 20 |38 | 6 |32 2 2 100 -0.46 0.61 0.76 [¢)
T4 2 |3 | 7 [33]0 2 100 -0.43 0.59 0.73 [¢)
T5 21 | 13| 0 | 42| 1|16 100 0.16 0.49 0.34 |
c1 20 | 36 | 0 | 40 | 2 1 100 -0.38 0.58 0.65 |
. 2 18 (19| 7 |51 |5 0 100 -0.27 0.39 0.69 |
AUNUY
' c3 32 21| 6 | 29| 7 5 100 -0.30 0.60 0.51 A
c4 24 | 26 | 6 | 41| 3 0 100 -0.33 0.52 0.64 |
R1 22 |31 | 22|24 | 1 0 100 -0.54 0.53 1.02 [¢)
R2 163 | 0|39 |5 0 100 -0.42 0.59 0.71 o1
o R3 35 |20 [ 1324 | 1 8 100 0.36 0.60 0.60
PAERES R4 12 | 38 | 24 | 26 | 0 0 100 0.62 0.50 1.22 o
R5 31 |3 | 8 |2 |0 1 100 0.43 0.65 0.65 O-A
R6 17 |7 3 |25 |4 | 8 100 0.19 0.46 0.40 R

2.2 3 U3DIR AU
fruduyuansadisunUszanld 2 Ussan de nquusniduuszanliddanuuandia
(Indifference) SsUsznoudie 3 audnuarduierdestunmlneanssalimnzauiuszogmail
WWunns (C1) fnadlasanssaliign (C2) wazdinsfmuasiamensuugiadesiuivey (C4) g
nauitaosziiognisnudnuazefidiuandilnganssalu (C3) Faazogluusziamiagels (Attractive)
2.3 yunoaiumnudedie
sunnidefioausaduunuszanld 4 Ussian Sy 5 naulaonguusnidulssin
firn1aiieaiu (One-dimensional) §1Usznoudis 2 audnyuedseziiedesiuiidmiiqua
anuvaendsluvuiusalyl (R wa fanwwuiusalniviuate (Re) nquil 2 Huusziandsgale
(Attractive) fie qrudnwaznsEmNazerluvuIusall (R3) nguil 3 1ulssmafiemansaiudin
(Reverse) Aonmudnwaznisiiedosfiunoanesedinuneuuruiusoln (R6) naud 4 wags (Hun1siid
audnvasiituszavlndifesiuey 2 Uszian fe Ussianusn (-0) axdidnnngaegluuszianguuuy
Laifirnuunnsna (ndifference) wasgeandnaniilndidssfudulssamsUuuuiiemadiontu One-
dimensional) @u8nUszian (0-A) Ao A1u1ngney luusziangduuufianiuaeddu (One-
dimensional) wazfgsanimnilndidssiuduuszianguuuuiiagels (Attractive)
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. . . . .
MeAaswauRasiaraiaelaveslasasaenisluuinissalianuSagees
Usemdlnoansluaavagaily

A3UNaNI5AY
A19°99 4 HaNMTIATIEYTElImaTaIR Ul wUINNNGDE

yuuaENsTausAUlad . J2UNNNGY
! - AANWUL v 18- 20 21-40 41-60
annd ' a1y
T1 O (0] (0] M
T2 0 -0 0 [
L3981 T3 O Ol (0] |
T4 O I-O (0] |
T5 | | | |
C1 | | [-O |
. 2 [ [ [ [
Funu
' c3 A | A |
ca | | | |
R1 O (@] (@] M
R2 Ol | Ol |
VoA A R3 A A A M
AuULTeie
R4 O @] @] |
R5 O-A O-A O-A
R6 R R R R

HansAnwINMIaT 4 wandlsiiuindlefinnsmnngueny wui aadnuurdnlngjay
agluuszangluuufianafeliu (One-dimensional) AaudnwazduIusesRwzeglulssiny
sUnuuliifinuuaneng (ndifference) wagguuuufiagalaniuadiu efiasanmsiiaszisiumn
naueguUssuisuiuiunguenydu o ssnuiingueny 18-20 Juagngueny 21-40 U fiwanns
Asgiitlndidssiuluifeunnaudnuuzfunisitasgisumanguety wingueny 41-60 Jasd
anuuansslusugadnvamuamsiiusaluiiuviuey (1) nmsidmihiiguamiudasadely
wwusalnl (R1) wagnisiianuazenturuviusalil (R3) Wnailulszanguuuudndusiosd (Must-be)
uazandnvasimdedlngazeglulsznnguuuulsifimnuuansis (indifference)

* 1o mnefadnvasiidunngaegluusziamguuuuliifinnuuanss (indifference) uazAngeandnunladidssfuduussamsduuy
firnaiediu (One-dimensional)
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1.00
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DISSATISFACTION

i 3 MsTunUssaniiglung A-Kano dmsurnmudnumeng 15 Aadnume

NAN 3 MSLUNUSEIANAIERaNAITILAE A-Kano (Xu, Jiao, Yang, Helander, Khalid
& Opperud, 2009) axwiulsinlsifinudnuaioglulssamsuuuusnludosd (Must-be) Fsnguves
Andnvauzdlng I 12 audnvuzazeglussianiduuufiamaiiediy (One-dimensional)
dunudnvurnsidendeiunsuudwsaandu (T5) wagmsiinissfuneanssedunueuuruiu
salyl (R6) azoglutsziangUuuudsuanisgela (Attractive) uonaniaadnuagnisdsaid
Tavansiign (C2) axfinudnwasifeafiogluuszamsuuuuliifianuuansing (indifference)

2AUTEHNAN1IINY

wan1sAnwi azuandliiiufsauduiusssninnadnuueeng 1 fideadestua
Fosnauazanuiemelavesglnsanssonisliuinissalrianuiiigeessanalneissinduly
owan TasnsthnseuinAnduaussnugduladafndianuduumhmslinsginaudomnis
voslaganssnensUszgndlilimavesnilu Seuszneulse 15 aadnuuzay wuin 2187y 41-60
¥ aeflanunafiunnsnafungudiifionggounin fawuin dreuuuuasunuiifiiaseny 41-60 U il
AnudeInsuaraufisnelaed 1aunuselianudidyduiivuanisidusaladiudueu (1)
msiidmiiguaninuvasadelusuiusaln (R1) uaznisiianuazernluvuiusalul (R3) diu
aadnuuzdy q dwlvgazeglulszianguuuulifanuunneis (ndifference) G smanefaniels
AudnYazaeINITUsNsEiinselill seauaunelafzmilowdn sgralsimudildnisinsizi
A-Kano model Tagn15Masanni1sinssiidelsnnndisainuiisnelakazainnulinwels
swnuhaudnvardulngereglulssiamzuuuufimmaieniu (One-Dimensional) Fsagmanededs
AudnYuzrsUINsTTUSatu anufmelavesgnigeiy uarlumenduiuBenainunsrosuins
fifuigeanas mufianelavesgnénanas uenaindmsinundsssyaudnuusiansiidududmiu
anufianelavesilagans safefidsiasernuazazmnauis msuinsita amsrananfidediold
uazwiud warsaliiinaiduaznssional msAnwidmuimsivuausalwanuidigaimiuazenn
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nsleseanuesenIsuasatiswelaveslasasasnisliuinissaleausigees
Uszndlnaaglunavesaily

(R3) fardunaantfnnnnguinerglirnuddaduediann siunadnuasduniseeideuy
wuausaleuSigeiudueu (R5) Wudnandnvasnilsiinnnguynerglinnuddyuiu

daiauauuy

fawuauuzinly

nsfninuireunuuasunuasndudlasassalianumdgdluouen xliamuddaeo
yues iy deionniian sesunaziiuunauasiunu Sendunsounfnvesliasaslu
msddulafielivimslasanssalnanuiige msuimsisaliauirgeesliuinsaodlasansaises
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