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Abstract

The objective of this research is to study the importance of competitive advantage and
Decision making and competitive advantages that affect the decision to choose the service of the
transportation business Logistics in Uttaradit Province The population is people who have used the
services of logistics transportation business in Uttaradit province. The sample consisted of 385 people
by simple random sampling. The research instrument was a questionnaire. The statistics used for data
analysis were frequency, percentage, mean, standard deviation and multiple regression analysis.

The results of the research revealed that it was at the highest level in all aspects. When
considering each aspect, it was found that the quick response It is at the highest level, followed by
differentiation. and cost leadership respectively. It was at the highest level, followed by the behavior
after purchase. and perception of needs, respectively.

The results of the research hypothesis testing revealed that all independent variables
influenced the decision to use the service. statistically significant at the 0.01 level, 2 variables were
focused on specific parts; Cost Leadership The part of making a difference and fast response There
was a statistical significance at the 0.05 level explaining the variability of competitive advantage that
influenced the decision to use the service by 55.50% (R? = 0.555).

Keywords: Competitive advantage, decision making, logistic business in Uttaradit province
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vsemvudaladafndludswingasing WU nguieE1e (AL)
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5. SCG Express 7 17
6. Nim Express 1
7. Best Express 1
8. Thailand Post 27 63
9. Inter Express 1 2
33 166 385
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° aada

* fentdedAyeadAnszau 0.05  *datudfgnsananszau 0.01

o

3NA157 6 HANTIATIZRNANBENTAMITIEAIY WUT1 FAILUTBATE 4 AuUsTTvEwa
frledgy

sanisinduladenlduinisvesgsivuddaiafindluimingnsing Usenouse daudsi

Journal of Management Science Pibulsongkram Rajabhat University




arulaiiounimsussiufiasasenisaaauladenlsuinisvegsisvuadadagndly
o % a -
Foingasaan

MaadRTIsEAU 0.01 S1uu 2 Fauvs Ae dumsaanzdiu Taedddulsyavimannnesannsgiu
0.295 waz sumsiiudiindusiuyu Tnefidddssaninisnnaesunsgu 0.25¢ @ 8n 2 fudsdl
Svnasionsindulaidenlivimsvessisvudddadaindluimingnsind egnsiifuddymeanan
sEU 0.05 Ae Aun1smevauetegnssIngy Taefiarduuszavs nsnnnosuiasgiu 0.155 uay
Frun1sadianuuandne lnedardutszdns nsnanosuinsgiu 0.116 a5 urea1AIULY
wsvesmulfiuFoumsmsudstuiidvinadensinduladenliuinsvesgsavuddladafndlu
Janingashng l@Sear 55.50 (R® = 0.555)

Tnemsnageuanuduniusveadauusiu 1A Tolerance vaani1sdndula Usznaudie
frunisadiaanuwansag dunsiudidudunu duniseevauetegesings wagdunsge
WandIu iy 0.414, 0.357, 0.291, 0.359 wawen VIF vesduds SAnviiu 2.415, 2.799, 3.437
Wa2.783 puddu Fediandesndn 10 wansinduUsdassusasdlifauduiusiu (Miles and
Shevlin, 2001)

ﬂ?’iamminlﬂUurﬁu‘wEmim“LugULmUﬂxLLuuaU
Y = a+bx
= 0.711+40.116X4+0.254X,+0.155 X3+0.295 Xa
ansadouduaunisnisanasy ﬂ:LLuummsgﬂﬂﬁﬁ'ﬂﬁ
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Abstract

This research aimed to analyze the story of Thao Saen Pom of Nakorn Tri Trung,
Kamphaeng Phet Province, to study the identity of Thao Saen Pom story of Nakorn Tri Trung,
and to study media use for public relations in Nakorn Tri Trung. The research used mixed
methods, qualitative research by document analysis and in-depth interviews, and quantitative
research by sample used are 3 people involved in public relations for Nakorn Tri Trung and
400 Thai Tourists using interviews form and surveys as tools. The statistics are frequency,
distribution, percentage, mean and standard deviation. The results found that the legend of
Thao Saen Pom has 2 characteristics. A story told by villagers with hidden miracles story along
with love between Thao Saen Pom and Nang Usa that ended happily, and a story based on
the historical founding of the Ayutthaya Kingdom by King U-Thong with an ideology of
patriotism and raised monarchy. Besides, the identity of the Thao Saen Pom story has 2 issues;
firstly, both story characteristics are Intangible Cultural Heritage 2019, in the genre of folk
literature and languages, and there are various places in Kamphaeng Phet Province based on
the legend. Secondly, the use of the story's identity for public relations for Nakorn Tri Trung is
publicity on historical legend, publicity for Nakorn Tri Trung's tourist attractions, and publicity
for educational institutions. Furthermore, various media used for public relations in Nakorn Tri

Trung include mass media, specialized media, personal media, event media, and online media.

Keywords: Folktale, Identity, Public Relations.
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Abstract

This study aimed to analyze and design corn seed reservation system for production
planning, develop reservation system via online system, and evaluate efficiency of the system.
The quality of the system was verified by 3 specialists and 31 respondents. The data were
collected by using a questionnaire of the participants’ satisfaction toward the use of the comn
seed reservation system for production plan. The data were analyzed by using mean and
standard deviation. The results showed that the system could be used for management and
plan for production. Users could rapidly search the information from the system and use the
information to plan production correctly by using Microsoft Power Platform. This includes

Microsoft SharePoint, Power Apps, and Power BI, in which users had opinions on the overall
use of the system at a high level (X=3.98, S.D.=0.69). This system helped the production staff

to know the reservation information and plan the activities of the production plot correctly. It
could reduce operating costs and help managers make decisions.
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Abstract

The purpose of this study was to determine the impact of factors facilitating
sustainable consumption behavior on consumers' sustainable consumption patterns in
Phitsanulok Municipality. The information was gathered through 384 sets of questionnaires
distributed to Phitsanulok Municipality residents. The inferential statistics were used to test
hypotheses using structural equation modeling (SEM). The findings revealed that the model
was consistent with the empirical data by considering the harmonious evaluation statistics,
and the consumer value (VP) was an important factor contributing to sustainable consumption
behavior affecting the purchasing decisions for environmentally friendly products and reducing
lavishness (GD), which was the key consumers' sustainable consumption pattern in Phitsanulok
Municipality. This research can be used as a guideline for the development of factors
contributing to changes in sustainable consumption patterns, which is consistent with the

development plan for Phitsanulok Province to be "Happiness City".

Keywords: consumption behavior, sustainable consumption, Phitsanulok Municipality,
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Fiafivalandsldimun “unuiaundmiafvalanszor 20 3 (na. 2563-2582)” Admun
Whnnemsiaundmiafivalan “Wosismnugy” funisdansmineinssssumni daandes
nsuimsdanisve/mdanu Falddmuadaauludsaiumsiaund ¢ Addhemsimuiuins
Fansminernssssund uazdwanden wasnw sgraduszuunazdadu Taefmununuau
AAsadostumsdaay advayy wazairedndilin lunissnvimineinssssumAuazdauinden
Tnensfdrusamvamnanngdu weliAanisuimsdanisver msimuinszuIunsinnis
ninensssuvAnazdunadonliiunnugauaiysel ajsnnuaugalissuuinn uaznsdaady
wawmelulagniseysnyndsnunauny (nguaugnsmansuazdoyaiianisiaudamin
dinaudaminfivaglan, 2563)

v olunuaud 1A sadeetunisdnaiy advayu wazadiedadidn Tun1ssnw
ninenssssumnAnarduindenlasnsiidusmvesnamed TAanaduauazussaimanens
fmndmdafivalantdiiu fo niaidsuwamainssumsuilanniiiueglugsuuuumatslna
fifadu FsnsdsunUamaAnssudenan aunsassunsldainuuiAsmamguinisiasusiues
Meleis, Sawyer, Im, Messias, and Schumacher (2000) fie5unefia Auduusszuiaioulvves
mMswWdsuriu daldun Feulvdyana yuvu uasdsnuiiduasudeguuuvesmsnovauss Ingas
WeulswFarindesduiusdeguuvunganssunsuilneidsundasluanidy uazuuudiaes
Motivation-Opportunity-Ability (MOA) 984 lander and Thggersen (1995) 5918 341U7 48084
Zhang and Wakkary (2011) W&z Naciti (2019) wu31 gULwaqﬁmsumiu%lnﬂﬁm?{ammaﬂﬂmn
Winggunuunisuilnadidsdulaty fuegifutiadedisedeninudsundameinssunmsusinagns
UilandigeBuld

wieluslnalunmauauasivalanivdsuulamginssumsuilaagguuuumsuilan
figadu liIdvavlafiasdnmfedadodidedenginssunisuslanegudsduiidmasioguuuy
msslaniididuresuslanlumnmmnauasitvalan sisdidielinmaduiifetoddlfhiduwuama
TunsianvdeativayuiladeiiderenmsudsuutasfielfAnguuuunisuslneiidsdu aonndesiv
uwwunsiannfmiadelidmiaivalandu “Wesismiugy”
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InguszaeAlun1sIde

1. iilennaoumuaenndesvasuuuitaesnsuilnafididuvesiuslaalummeauiauas
wwaylan

2. \ieAnwisilafefiBorenginssunisuslnaetissBuiitinanesunuunisuilaaiidedu
vesuslapluwnmauIauasivallan

wurRnuaznqufitieados

MNuAAUazNguiNsUALURILYE Meleis et al. (2000) Aifidnuazifunszuiunislag
Lﬂuﬂawuiﬁmmmimﬁ'auﬁ (Movement) n15#imun (Development) wagn 1561y (Flow) mﬂﬁ;ﬂuﬁa
visoanngnilslugnaanilmFeannvioesdin Inomgnsaiiitilugmsiasusiu duvu ns
Hflugjanin naFsuuvasmafevioaniunisal {udu wasuuudass Motivation-Opportunity-
Ability (MOA) w84 lander and Thagersen (1995) e unafis lona auauisn LLaxLLiagﬂaﬁ
yiliguilaniimnuddlalunsiasuwasguuuulunisuilan wiendnlddn Jaduiidosions
Wisuulamginssunisuilaaduiisninaseanudslaluniadsundasguuuulumsuilnages
i”ﬂﬂﬂ (Kong, Salzmann, Steger & lonescu-Somers, 2002) {Tﬁnﬂmwuwauaiimﬂim WU
ﬂaf{TsJﬁ'Lﬁwam'awqﬁniiumiuﬂmaa’w{fﬁu (Factors Facilitating in Sustainable Consumption
Behavior: FSCB) Usznausiay 1) a1ws/asaumeasiiuaudsdu (Sustainability Information: S
9191348989 Zhao and Huang (2020) wuin msmevenauiuasgnilidndiinfindedinden
WunsaaussgslalunsiFeus dhlugnsidsundaniiensimunegnsdsdu 2) msasewiinds
Faandon (Environmental Awareness: EA) 91n91u388904 Feijoo and Moreira (2020) wu31 170
Juslaainanunssmindamansenuiliind uivdwandeuuds wsiAanginssunisuslnadiddu
3) Qmﬂ'ﬂﬁllﬁ'i“u (Value Perception: VP) 310914338839 Maccioni, Borgianni and Basso (2019)
wuin fuilnemfeuiiasuuiudsunganssunisusTaamausdeaandifuslnasuilideguen
mnnsléruuazaanindedie 4) ussvingiunsdinuuazngumsdsns (Role of Social Norms: SN)
9naAfves Stender and Walter (2019) wuin avduiusuesmusuuaruilndidsduguuuy
yesmsvhaumiunedanaznssuIunsiidusmasilugenudsdumedsan uas 5) ulsune
984§5U18 (Government Policies: GP) 31091338499 Ganglmair-Wooliscroft and Wooliscroft
(2022) wui1 nguazdetifuresigurafiisitestuanusuinseuredsnuuarduandousanis
nsuftAIuiinsrodaunndomduiladoddyiatuayunainssumsuilanetiedadu

nsTINauNvesfiUsEmA 178 UseinasiuisUssindalnglunsdssyugaeenseduvlan
FfpA swIndeutaznsAILNYEI83AN15ENYsEY19A (UN Conference on Environment and
Development: UNCED) muunun1sudfinas 21 (Agenda 21) durdunupndidgues “n1suilan
fdadu” WWunsyadunsiauiasugion Suiaveusedsan Tuvasidsatudedinisdunses
niwensuazdanndon tienavsslevivesmiluiudely vedmslalomalingudng 4 lufeud
wildusmegunieweiign SsagviliAamafaunidadusmtudelUld @mifing adeviuiy,
2553) :1neiides Naciti (2019) wuin mawawegadsuilesduszneuiiugiudfy 3 sems
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Meulesduiusiufe Amnudiduiuasvgia amnudadusiudsng wasanudiduiuduinden uas

I~

1NNINUNMIUITTUNTTUNUI JULUUNSUSIaRTiS8uvesuilaa (Sustainable Consumption
Patterns of Consumers: SCPC) Usgnaudas 1) n1sdendndusifiufinssodundeuuaznisan
ANuuLilen (Green Purchase Decision: GD) 210411338984 Chayomchai (2019) wui1 Asdnue
vomAnfusiTulinsdedanadouruivinaiuazaumssuinvesuilnafifinnuiuiisveusde
Fruuavduandoutshlmidnnisindulaforansuriduinsiudundon 2) weinssumsilada
(Recycling Behavior: RB) 910911748983 Ganglmair-Wooliscroft and Wooliscroft (2022) wu11
wgfinssumsslada viomsufohierhanildudamariunduanldlvl iBudumilwossuuuums
uslnaetedadu 3) msdenidndanunyuisu/mdmauny (Renewable Energy Pattern: RE) 910
NATyves gin gl (2562) uay Vainio, Pulkka, Paloniemi, Varho and Tapio (2020) wu31 N3
vimsdamswdsnufuguuuuniseanisuilanegradaiiu Gafesendemsaiuayuainmiseanuy
Meuen ANUTLarNsHdINTINYRITEMIVL AABAIUNMTIMNUNEUlUBWIAR uag 4) N15IANS
YoaLd8 (Waste Management: WM) 210914398089 Rajmohan, Ramya, Viswanathan and Varjani
(2019) WU wansENUTETRNAADA IR euLazngseL TR uAIaRadsd T uNsians
yeadarfudsddysosuuuunisuilanedisdu

A aw
NIBULLUIANANITIY

PNUWIAA g wazndeiifedesfitvannsatmuadunseunuifeveinsidela
AN 1 el

AT
Fuamgaiu (S1)

sdonfndniaiiEn
fnsriafanedon (GD)

msesmindu

fawmdau (EA)
nnfinsuns lnAs
- RB
s ihsuRBasia _g?n:uumsyi_f%l: o
et ) (| o | et
2snadadu (FSCB) #iwndan (SCPC) aderidwdsu

wapiswmannu (RE)
usTimgTnsdaea
urendsinsdien (SN)

AmrmEuady (W)

wluinpuas
sguna (GP)

2 A 1 NSULIARIUANTIVY

a av
auuAgulunside

Uaduiidasenginssunisuslaneg1edsdu deldun 1) anud/asaumaduanudsby 2)
nsaszntinaudwanden 3) AnAlATy 4) ussingIunedruuwazngunediny waz 5) wleue
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S v

Y9335Una T8nEnantamsudauindesuuuunisuilaaiidsduvesiuilaaluwameauiaunsfivedan
ludnwaz 1) MsPendndnsiiiiulinsdedaunndon 2) nginssunisslewda 3) madenldndenu
s/ mauny uazd) nmsianisveady

Bantiun13ide

nsfinydde Fudaudifeunnsiau wa. 2565 fudoudonan wa. 2565 laviasns
Fndumsdsil

Uszynsuaznguiiegne Ustnnsie guilaafiendelu 4 lsusiu 64 guuvluaimauia
unsiwalan (ouil 1 $1uau 18 guvw, Touil 2 $1uou 16 quw, Touil 3 S 15 oy wasloud
a Sy 17 ) Saduiluiiddymaasvgimvesdmafiemaiauuimstanisiundeuuas
winuegrafuszuunasdadu uidesanlinsudnoulszvinsiuriade dwungudedisves
mu?ﬁ'ﬂﬁﬁqﬁwmﬁﬂ“ﬂmmmmgmsmaa Cochran (1977) ausfiFndndiuminty 0.50 Aszfuanudesty
Sowaz 95 AmnunanALAABY 0.05 ldngusog1ss1uiu 384 518 (64 quau 9 ag 6 51) Tagldns
duiegruuliiodeanuniazdudeituuulaai lnevhnmstudeyaludieunguanau w.e. 2565

w3aeiioddy Wunuuasuamuuuvaeln Feusznoudie

dauil 1 Feyaialuvesimeuuuuasunu léun e 01y sedun1sAnw 01w uazele
WwanseLfiou

dauil 2 Jaduildesenginssunisusinaegsdaiiu (FSCB) Usznausae (1) ANug/
ansaumasiun iy (S) fefniude 1) ssduszneusrUUATALMA 2) LAToYIsATAUINA 3)
anuswdelunsiauedeyauarinims (2) Aunisaseuninded wandey (EA) Yoraude 1)
anugEniitaunazeuis 2) ansdnndnasasile way 3) maufiRessasedduidednseyild
(3) ArAnilézu (vP) Fofaude 1) safvsnyautuiuslan uay 2) mwdudiiiatutugusion
waw 3) Ananduegifdu (8) vssiagrunedanuuazngunisdanu (SN) Forawde 1) nsld
ningnsegedluszAniain 2) anusuiiaveusiuiu 3) MmaufURnuaundnsssniuia uag (5)
ulsueuasigura (GP) Fadanude 1) nsuimsdnnsdewmaluladiviuatie 2) nnssaufiodu
sevisduazionyu 2) matlestufsranszvuaimii 3) avureiomweimsufoaluszesen

dwdudaud 3 sunuunmsulaaiidsuresiuslnn (SCPO) Ussnoudne (1) nistendnsast

Hufinssedanndonuarmsanmuiiiiios (GD) Jefaude 1) msufuldsunginssuniniden

e D

&

%9 2) Msanmuuiles 3) msidugnivesssiafiinnusuiiaveudedinu (2) waAnssunisiluida
(RB) Yoraufie 1) Msanuluayares 2) nMsAnuenuazlivssleminnyares uax 3) nisTiaug
anudila liumuazan waranaugiendenganssumssluda (3) madenlindanunyuiow
wmauny RE) Fofaude 1) nsanldndsulszand uudes 2) nganssunisldndanu
viudsu/mEnunauny 3) funundanuuiou/mdmeunuiiausoseniuld uay (@) nnsdanis
voudy (WM) dednufie 1) nisiidmsulunisaendes gua/fanu uaz 2) MIsased/dgnindiiin
Tumsiidausau wag 3) msdnnisveadouarlnssadianugudmsunis:usn Msuen nsvuds
st wagnsindaveadetugaineg
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nmageuA3aefioddy uuvasunEINT 2 uavdiuil 3 WuluvIeTALY ST
(Rating Scale) ﬁﬂ'wmwLﬁhqmm‘?qLﬁ'yammaﬁw%aﬁwmmas'swm‘w 0.67-1.00 (3ziiluain
ANsanandl 3 v nJumwafmmmumiammsaqanaau 2 ¥ wazAunIIRaIn 1 ) smum
137 0.50 uanedn wuudeunmiiauisssadailen Rovinelli & Hambleton, 1977) 910ty
dildnaasuiufuiTaai ordeluyuwuly 4 lsuvosnauiaunsivalandiuiu 30 518
nan1siiaseianulndefdovesnvuasvanuludud 2 uazdiudl 3 i 0.899 uar 0.903
Audu GaiAannndn 0.70 LLamiwLLwaaumuﬁﬁWﬂamﬁiaﬁaqﬂ (Cronbach, 1970)

msiasesideya msiduldadanssaunlunsinsziteyarlvvesneunuuasuay
frerAud (Frequency) A¥esay (Percentage) LLaxmﬁL@mzﬁ‘ﬁaqﬂamaaﬁaLLUiﬁﬁﬂwwﬁuamLaﬁa
wwandn (Mean) Tngldinasinnsuvamnumunede Anade 1.00 - 1.50 vanefisosiian Aade 1.51
- 2,50 yuedstfos Alade 251 - 3.50 uuisdeUiunats A1aAe 3.51 - 4.50 MBI LAY
Auade 4.51 - 5.00 wmaﬁdmnﬁqm (Ueyws ATALa1M, 2560) Lm:ﬁ'amﬁmmummyu (Standard
Deviation) dsuaiifigedelun1svadeuauufgiureinisive faen153asIeRuuTIaesaunis
1A598313 (Structural Equation Modeling) Tna#ia15au191n Chi-square/df @1 < 2, P-value A1
05 < p < 1.00, RMR HA1 RMR < .05, GFI {lf1 .95 < GFI < 1.00, RMSEA i1 < .05 wag CFl fian
95 < GF < 1.00 1l eUszLiuaunaunduveadianuuiuteyaidssedng (Schermelleh-Engel,
Moosbrugger & Muller, 2003) fiszfuanuidetusosay 95 vietuddynsadinfisesu 0.05

NaN15I38

nmsdneideyanaluvesgmeunuugdauany

Areuuuvaevanssnniigadumemds $1uu 210 5o Gevar 54.7) fleny 21-35 Y $1uu
171 578 Govay 44.5) fiszaumsanwluseauuSynng $1uau 212 519 ($evag 55.2) Usenausain
41519013/3538 N9 91U 86 518 (Sewaz 22.4) wazfiseldladuseLieu 20,000-30,000 U W
W 174 918 (Fesag 45.3)

nsieneideyaveiauusiidne

arwAniuresguilaalunmauiauasivalandifidetads fidedengfnssunizuslan
o813898u (FSCB) oglusedusnnnndy muddudsdl nmsnseminfedauindon (EA) (X=4.330
WaLS.D.=0.466) AnUAT LA 3U (VP) (X=4.293 uazS.D.=0.532) Ussiing umsdnuiazngumisdany
(SN) (X=4.246 ua#S.D.=0.542) uleu1898955U1a (GP) (X=4.245 UawS.D.=0.557) uAazAIIUF/
ansaumasnuANEBu (S) (R=4.231 wawS.D.=0.546)

muAndiuvesfuslaaluamanaunsiivalandisidesuuuunisuslanegiedsdiu (SCPO)
agfluszuannundu musdudal] mstendnsusidduinsroduwindeuuaznsanaumaiites
(GD) (X=4.329 4azS5.D.=0.561) NgAnTsuN173 bwbAa (RB) (X=4.284 waS.D.= 0.602) N154a onld
W unyudsu/mdmauny (RE) (X=4.274 uaxS.D.=0.556) Lazn153nn1svends (WM) (X=4.277
182S.D.=0.533)
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nManevisdulssAnsanduiusuuuiiefdu

{3devin1siinseviandulseans anduiusuuuiiosdu (Pearson Product-moment
Correlation) tensiaseudgmaniizsaundunsada (Multicollinearity) szmitafauysdaunals
vosdafuiiderengfinssunsuslnaetreddu wazmuUsdanaldvesguuuumsuilnaiidadu ves
fuslnalummautauasiivailan namsiasizinansmuamsed 1

a " = £ v ¢ ' v o v o oS & a a
M1319N 1 ﬂWa&lﬂi:aﬂﬁﬁﬁﬁuwuﬁi’]ﬂ@fﬂ@dﬁ]LLUiﬁQLﬂﬁlﬂﬂJadﬁﬂﬂﬂ1/1La@@]ﬁ]wq@miiﬂﬂ’ﬁ‘uiiﬂﬂ

o a v

9819898 wazgUwuunsuslnafidBuresiuslarluamauiaunsiivedlan

fiawls S| EA VP SN GP GD RB RE WM
sl 1
EA 5417 1
VP 448" 543" 1
SN 480" 5517 5177 1
GP 516" 506" 533" 506" 1
GD 469” 523" 541" 573" 623" 1
RB 373" 463" 410™ 470" 550" 569" 1
RE 380" 359™ .349” 437" 406" 378" 417" 1
WM 447" 457" 411" 418" 518" 452" 471" 352" 1

* JudAyveananszeu 0.01
a Y ° oA v o ' = = A
91N0151991 1 Wudn faudsduau 15 g Sarruduiiussening 0.349 §3 0.623 J il
&5

sl +/- 0.85 MunaiN1TATANYRS Kline (2005) detutayaihuiinsisinan1 i doassilaz
Lifidgmanmzsmdunsadany (Multicollinearity)

AVAHBUALNAFIUVDINTINY

nMeTsiuusassaunsiasiaiwesdedeidedenginssumauslanededduiitng
seguuuunsuslaaiidBuvesfuilaalummaunauasiivalan fimuaenndesiutoyaidassing
FOAAR DINUAILULUIUDY Schermelleh-Engel et al. (2003) InadlAn Chi-square =28.811, df=25,
Chi-square/df=1.152, P-value=0.269, RMR=0.026, GFI=0.929, RMSEA=0.022 Wag CFI=0.994 ugn3
auAmii 2
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Chi-square=28.811,Df=25 Chi-square/df=1.152 P-value=_269,RMR=_026,GF1=929
RMSEA=.022,CF1=.994

a o v o o4& a a [T~ T i '
A 2 wwuaesaunslasaiestivfidedenginssunisuslnnegndBundmanoguuuy
msuslnafidsuvesusinaluanmauiauasivalanndnisuuus

efinsanaudiniussywitesisynovressulsiidunaldvestadeiiodengfinssu
nsuslnaegsdsBu (FSCB) wui dhudsiifirtdntinesdusenaumuddunniianie aueiilésy
(VP) (0.91) sesa8nAe Msnszudindufisdainden (EA) (0.89) unummedenuuasngumadany
(SN) (0.85) Anu3/ansaumasuaudsiu (51) (0.83) uazulouivesizuia (GP) (0.69) mdy

dwsuanuduiussninesdussneuresiulsiidanaldvessunuunsuilnaididuves
Fuslan (SCPO) wud shulsiifidduinesdussneummudduniiafie nisdondnstousidiiu
finssiod wandouuaznisanmiusatilos (GD) (0.89) s8sasunde n1sdmnisveads (W) (0.77)
woRnssunsSlafia (RB) (0.75) wazmsdenldmdsnumyuiien/mdmaunu (RE) (0.71) auaeiu

TasHatefideronginssunsuilanegudibuiidvinanismsaudsundesuuvumauiinn
fisspuvesfusinaluamaaunsiivalandnduiosas 77 @uustavinisnnaesiniu 0.77) uas

anunsaedueguuuunsusinafididuvesiuslnaluwnmaunaunasiivalanlifaduiosas 68

2AUTIYHANTTIAY
mnmsdnniladeiidedenginssunsuilanegredibuiifuslnalunmauiaunsivalan
wuspitud sl auAiguilnaldsu (vP) Sdldud naussloviildsuiuaugydeviesunud
WintumnUssduudainenudue uazannsaaieulindaliiietulfdemduaduddope
gUqumsu%IﬂﬂﬁET'qﬁu @onnaaInUILITBVeY Roh, Seok and Kim (2022) wag Khare and Kautish
(2022) inui mssuinamaaumidulinsiuduindeudmamaninsesuuuunsuilaaiiddu
dmfumsaszwingudanadon (EA) vie anudilesgudesuiisnudwinden $nddagn ddedia
ddadddlaliid AdanoliifauseloviddaneliAnlny uazddanelinnafuaznaidesedaundon
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ANUSARATIaUlUANNNNYBI5TIUNR Sanduriaasinaidfiiinduiuiuindeu wagns
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UftReduatedetimensauasmedonluidofiyanausazauiiansyiild aonadeafunuifeves
Francis and Sarangi (2022) Wuan QU%Im’Lﬁmméhﬁzyﬁ’uwanswuﬁ%Lﬁm%uﬁwu?ﬁl,lnmé’ammﬂﬂ'jw
fudennuasiasugia dmiuduussiagiunadinuuazngumadsan (SN) fiduudsoguuuunis
U3laniidBu videReuuuuumginssuiimaviavesden unnsgiuiiaundnuesdsaugnenam sl
UftanuiiiedesiumnaauazmsufiRsunsliminensitiousslovinasdurnsnniign sauds
nsianuilasazadeusudiefifianuiuinveusodsnuuardwndon Tngogsamiuaels
wansITINAUIE VemNaInsaTiegTmiueasugy awiinaning wazsauiudunds iile
relmAnguuuumsuslaniidsiu aerdesiunuddsves Slocum, Drugova and Curtis (2022) fiwudn
Uss U IANTesLsLIMAUIAE I s ndNaS sl T ne e sulursnFrannduld dnsu
Ary/asaumadueudsdu o) Wunifiussauiuiaveutemiasnuiiivideduiiuiives
wrnaunsivalanludnuuzvesnislifoya 9mms saenumsaumadunusduresnuads
fiusing fianmgndesiusiemanisal Tnsnsiniausiisieldomasanan asesziiu uaziini
wanzan o1dsanusdolunseunsesisnids duiuiedetisiiausadeansidesnaiifiuad
Uszavnw eiuidugnsiBnsussnduiusiiogdesmasionissuivesifuslaelinssmindsdaundon
wazngAnssumsiletAa denndesiuamiddees Taufique (2022) ua Rasool (2022) fiwudn sl
Foyaduasaumadiunudafu uaznisieuns doyadunginssunisuilaaiiduiinsdy
dawanden danuduiusiunsivifangrauazianmginssunisuilanegadsduveauilan
uenanil wavnauasivalanuazmisnuiliedesdsodliaruddnlunisulouisvessy (GP)
shemsiufduius/msinusiuiy Sidmaneidaausuiu wunnusuilefumatenyu i
ulswesumstestuiiswansenudrmiiiienisuslnafidedu Tavedamaluladiiviuats aonndes
UUIT8UD9 Marcovecchio, Thinyane, Estevez and Janowski (2019) wag Huang, Long, Chen,
Sun and Li (2022) finudn msfiniafguimaluladddauusuldidedfindnoaimlunsinunae
faiinsdeulosnsiifedoyassninmmhsnuensuassevvu aunsaiausuInsfoUszvvy
TugUuuuiivssgndutanssuimaluladddva ilearmagaan s9n51 uasgniadiudy aunsonoy
Tavduazremdsuszvvuldinniian
dmsusuuuumsuslaaiidsiuvesiuilnalummaunaunsivalannuyssiduddey fai
nssndulatondnsurifiduiinsfudunnden ussnsanmuuites (GD) Feldun ngfinssumsde
wanAusiulinsrodwndon uazlinisaduayugsiviifianuiuinveudedinuuazdswnden
sudsmsteldivindisniu msanauuiles warnadugndvessiafifienmuiuinveusedsny
aonnnosiunUITeveInseaigIal Wuned, neeSydand Ivmaly uasnseagelanasssuiey (2563)
finui makssdiniendefamumoUszinu anufingua Snasssnduiiugiulunisdadulavhly
Usgwurilneannsanssdinegldegrmelfisauaziinnuarlunisdniuiidinaumansusagn
\swgRanelfivsvaamszumanianszinegiianmai 9 waranideves Witk (2008) wui fuilaa
ZEE Muﬂ?’lwqmﬂiimﬂ’ﬁﬂﬂﬂﬂﬂﬁuLUaENLLa”W?,JLWaEJLUUﬂ’liNﬂﬁaMaﬂﬂS‘aﬁﬁu‘Wﬁ wazazUuiasy
ngAnssunsteuuuiudunisidentondnsiuriiduiinsiudwandonlusiaieensuld (Shao, Li,
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Abstract

The objectives of this research were to study the cost and return of investment of the
textile of the “Phatho Thai Ruamjai or Heart Cooperating Thai Textile” at Ban Krang Tha Wua,
Ban Krang Sub-district, Muang District, Phitsanulok Province, examine the problem and difficulty
of the textile weaving group, and investigate the development of guidelines for the textile
weaving group. The data were collected by employing an in-depth interview, a group
discussion, and an observation. The main informants, selected by purposive sampling, were
six housewives from textile weaving group, four state officials, and two community leaders in
the villages of Ban Kran Sub-district. The dada were analyzed by content analysis, data
classification, research-based questions classification, field study interpretation analysis and
triangulation. The findings showed that the cost of Pha Khao Ma or Loin cloth was 140 baht
per piece. When calculating comparatively with the benefit per cost, we found that the benefit
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ratio was 44%. Also, it was found that the problems and obstacles were management,
procurement, production and marketing. The guidelines for development should include
developing members’ knowledge in terms of production, marketing, group management, and

use electronic media to manage weaving knowledge.
Keywords: Model, Development, Career group, Weave
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Abstract

This research aims to study factors of transformational leadership affecting the work
motivation of Generation Ys in Phitsanulok Province, Thailand. Data were collected by 350
working Generation Y employees (from year 1981 to 1995) at private companies in Phitsanulok
province, located in the lower northern part of Thailand, with a significance level of 0.05. The
data were analyzed by using descriptive statistics which are frequency and percentage, mean,
and standard deviation, and inferential statistics which are ANOVA, Correlation and regression
analysis were applied to analyze a relationship and influential affect among the variables. The
results found that transformational leadership positively influences work motivation of
Generation Y employees. Organization and top management are required to set the policy and
strategy to cope with Generation gap with attention for the organization reputation in the long

run which leads to the sustainability.
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Introduction

The world’s changing rapidly with technological advancement that stimulate both
public and private organizations stimules strategy in order to be survived in the era of social
movement, economic turbulence as well as the generation gaps are now concerned among
HR practitioners and top management. To adopt their own Generation Ys into the workforce
emerged in any organization. From the US. Generational proportion found that Generation Ys
are the highest by 35% of the total workforce (Pew Research Center Analysis, 2018). So, figure
1 shows the Generational proportion of the U.S.A.

70

Silent/ Greatest
20
10 o9
Post-Millennials
0 3

1994 1997 2000 2005 2008 2010 2015 2017

Figure 1 Generational proportion of the U.S.A

Source: Pew Research Center Analysis (2018)

This increasing trend of Generation Ys are unavoidable for organization to manage the
generational gaps in their organizations effectively. However, compared to other Generations
such as Silent’s Generation, Baby Boomers, Generation X, and Generation Z, Generation Ys are
one-third, then Generation X, Generation Baby Bloomer, Generation Z, and Generation Silent
respectively. This trend leads to how organizations could cope with Generation Ys’ work
motivation efficiently in order to utilize their potential to fully work actively.

The research found that leadership especially transformational leadership could
predict not only employee engagement, creativity and innovation, job design as well as
employee’s involvement (Otieno, Linge & Sikalieh, 2019) but also work motivation significantly
(Susilo, 2018) Furthermore, Cetin and Kinik (2015) claimed that transformational leadership is
the best leadership concept in explaining the leaders’ characteristics by driving employee to
be confident and engage with their performance work to achieve a given task.

Sooner or later, not more than a decade, Generation Ys will be claimed up the ladder
of advancement in organization to be top management replacing Generation Baby Bloomer,
and Generation Xs. So, enhancing transformational leadership in Generation Y would be

beneficial for the sage of preparing workforce, career succession planning, including talent
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management on order to handle with technological, economics, and the world that are

changing with a single moment.

Research Objectives

1. To study the level of transformational leadership and work motivation of Generation
Y: A case of Private Company in Phitsanulok

2. To study the significant level of demographic data and work motivation of
Generation Y: A Case of Private Company in Phitsanulok

3. To study the relationship between transformational leadership and work motivation
of Generation Y: A Case of Private Company in Phitsanulok

4. To study the transformational leadership affecting work motivation of Generation Y:

A Case of Private Company in Phitsanulok

Literature Reviews

Generation Theory

The general of Generation Theory by Kupperschmidt (2000) explained that generation
is “an identifiable group that shares birth years, age location, and significant life events at
critical developmental stages”. According to Strauss and Howe (1991) said that each generation
has a common and shared similar period around 20 to 25 years about the world and the
nation in terms of political, economic, social values, and culture which leads to their specific
characteristics of the generation as a whole. Wuttaphan (2018) consisted that each generations
embraced such experiences to their characteristics through an attitude, personal’s core values,
motivation, live capital including human capital into workplace.

At the presents, there five generations found in the literature which are 1) The silent
generation (born in pre-1945), 2) Baby Boomers generation (1945 to 1960), 3) Generation X
(1960 to 1981), 4) Generation Y, Generation Ys (1981 to 1995) and 5) Generation Z (1995 to
2010) (Seemiller & Grace, 2016). Thus, each generation had their own characteristic by
Generation Silents are conformity, insulted by continuous feedback, sacrificed life for company,
hardworking, while Generation Bloomer is having more informal, emotional security, open
more to communication, workaholic and fast learning. On the other hands, Generation Ys, are
called “Millennium” and “Y” came from “Why”. The reason why Generation Ys, are often ask
“Why Questions”. Generation Ys are technological savvy, team-oriented, multitasking skills,
tenacious, and goal-oriented. The last is Generation Z which are called “Net Generation”,
unlikely to other generations, Generation Zs are high entrepreneurial skill, responsible,
determined, concern to “Me” rather “you” (Tolbize, 2008; Twenge, Campbell, Hoffman,
& Lance., 2010; Srinivasan, 2012; Papas, 2016; Seemiller & Grace, 2016; Wuttaphan, 2018).
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Transformational Leadership

The concept of transformational leadership was developed by Bass and Avolio (1993)
during 1980s. Northouse (2016) defined that “transformational leadership is a process that
changes and transforms people”. According to Mushinsky (1997) determined that
transformational leadership is the process that influenced employee and team’s attitudes to
work including the process of motivating people to work for the goals and organization’s
strategies that suits the changing contexts. Four elements of transformational leadership are
idealized influence, inspirational motivation, intellectual stimulation, and individualized
consideration (Bass, 1990). Idealized Influence refers to challenging the status quo with
creativity among employees and learning new ways and opportunities. Inspirational motivation
means supporting and motivating employees, communicating, and opening for discussing their
ideas including instantaneous recognition. Intellectual stimulation is the clear visions, and
direction to achieve with passion, and individualized consideration refers to the admiration,
respect for each individual in the team, ideas that go beyond self-interest, and sacrifices for
the team.

Work Motivation

The concept of work motivation derived from many theories such as Expectancy
Theory (Vroom), Equity Theory of Adams, Goal Setting Theory, Stress Theory of Skinner,
McClelland Need’s Theory, and Maslow’s Hierarchy of Need Theory. However, it is clearly
defined by Herzberg, Mausner and Synderman (1959) crystalized that employee work
motivation variables divided into two factors which are Hygiene and Motivator Factors (Two
Factor Theory). Later, scholars have extended this theory into factors in detailed. For the
hygiene factors refer to a basic factor that led to a job satisfaction such as salary and benefit,
vacations, rules and regulations, job security, roles and responsibility, parks, etc. in addition,
the motivator factors refer to a stimulation factors contributed to engagement and led
employee perform the job effectively. In this study, work motivation factors are selected by
the frequently examined in the literatures as well as adopted from Leventhal (1980), Herzberg,
et al. (1959), and Charoenkul (2020) which measured by six observable variables consisted of
job achievement, responsibility, job security and advancement, interpersonal relationship,
compensation and benefit, work environment.

Transformational Leadership and Work Motivation of Generation Ys

Generation Ys’ characteristics are unified from previous generation with modern eras,
so research found that transformational leadership style is suitable for Generation Ys’ work
motivation, both hygiene and motivator factors i.e., job satisfaction, compensation, working
condition, opportunity to develop, company policy, work environment, relationship and work
performance (quantity and quality of work, job knowledge, creativity) significantly (Pancasila,
Haryono, & Sulistyo, 2020). Kian and Yusoff (2012) found that Generation Ys are motivated by
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both intrinsic factors (achievement, promotion, recognition, and work itself), and extrinsic
factors (pay and benefits, work condition, company policy and administration). This also
confirmed by a study of Setiono, Pangaribuan, and Meilani (2019) by found that all four of
transformational leadership influenced work engagement of Generation Ys. However, Mansor,
Mun, Farhana and Tarmizi (2017) revealed that transformation leadership style effect
Generation Ys work engagement and motivation comparing to other leadership style.

So, this study aims to study the transformational leadership affecting work motivation
of Generation Ys especially in Thai’s context. To understand the influenced and its relationship
that effect to Generation Ys. For the beneficial to the private organization to attract, develop
as well as retain their Generation Ys in the organization. Moreover, to prepare talent
management and career succession planning in the future.

Conceptual Framework

Work Motivation

Idealized Influence
- Job Achievement

Inspirational Motivation - Responsibility

Intellectual Stimulation - Job Security and Advancement

- Interpersonal Relationship

Individualized Consideration

- Compensation and Benefit

- Work Environment

Figure 1 Conceptual Framework

Research Methods

Data Collection

This cross-sectional quantitative research design was implemented by a single time
data collection with working Generation Y employees during September 2022 to November,
2022. The structured questionnaires were conducted rely on a paper-pencil preparation which

approximated 15 to 20 minutes to fill the questionnaire and handed out after the completion.
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Furthermore, no questionnaire questions were stated as ambiguous as well as the language
used in the questionnaire was easily understood and simple by the participants.

Samples

The samples of this research included 350 working Generation Y employees (the year
1981 to 1995) at private companies in Phitsanulok province, located in the lower northern part
of regions of Thailand, with a significant level of 95 percent confidence if the population size

is unknown but a lot, the population is known (Cochran, 2007).

P(1-P)Z?
n= ————
e
When n = Sample Size
P = The Population Proportion (p = 0.5)
Z = Z value at reliability level or significance level (1.96)
Reliability level 95% or significance level 0.05; Z = 1.96
e = Acceptable sampling error (e = 0.05)
0.5 (1-0.5)1.96)
So, n = -
0.05
0.5 (0.5)(3.84)
) 0.0025
0.96
) 0.0025
= 384

However, the retumned questionnaires were 350, so the returned rate was 91.14
percent. Besides, a convenience random sampling technique was implemented. The score was
analyzed as follows: scores measuring the level of transformational leadership and work
motivation are 1.00-1.80 means lowest, 1.81-2.60 means low, 2.61-3.40 means average, 3.41-
4.20 means high, and 4.20-5.00 means highest (Srisaard, 2002).

Measures

All scales were measured by using a five-point Likert Scale. Thus, the content validity
was implemented by three experts in order to seek the Index of ltem-Objective Congruence,
which was 0.80. Moreover, the Internal Consistency Reliability test by a tried-out for 30 non-
sample was 0.92 throughout the questionnaire.

The demographic data consisted of gender, age, work experience, educational level,
work position, status, religion, and salary with the nominal and ordinal scales.
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The dependent variables are transformational leadership which consisted of four
observable variables that are idealized influence, inspirational motivation, intellectual
stimulation, and individualized consideration adopted from Bass (1990).

The dependents variables of this study is work motivation which is measured by six
observable variables consisted of job achievement, responsibility, job security and
advancement, interpersonal relationship, compensation and benefit, work environment
adopted from Leventhal (1980), Herzberg et al, (1959), and Charoenkul (2020).

Data Analysis

The data of this research is divided into two parts, 1) demographic data consists of
age, work experience, educational level, work position, status, religion, and salary were
analyzed by using descriptive statistics which are frequency and percentage.

2) The level of work motivation, and significant testing were analyzed by using the
inferential statistics which are mean, standard deviation, and ANOVA. Besides, the Correlation
and regression analysis were applied to analyze a relationship and influential effect among the

variables by using a Statistical Software Package.

Results
The results of this study are categorized into five parts which are 1) the demographic
data, 2) level of transformational leadership and work motivation, 3) Significant testing, 4)
Correlation analysis, and 5) Regression Analysis.
1. The demographic data
The demographic data of this study from the sample of 350 (n = 350) as shown in

table 1 and as follows:

Table 1 The demographic data

Demographic data Frequency (n = 350) Percentage
1. Gender
Male 173 49.4
Female 176 50.3
others 1 0.3
2. Age
Less than 20 years 18 5.1
20 - 24 years 143 40.9
25 - 29 years 153 43.7
30 - 34 years 31 8.9
More than 35 years 5 1.4
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Table 1 The demographic data (Cont’)

Demographic data Frequency Percentage

3. Work Experiences

Less than 5 years 98 28.0
5 - 10 years 188 53.7
10 - 15 years 53 15.1
More than 15 years 11 3.1
4. Educational Level
High School/Vocational 104 29.7
Undergraduate 222 63.4
Graduate 24 6.9
5. Status
Single 303 86.6
Married 34 9.7
Others 13 3.7
6. Position
Officer 290 82.9
Supervisor 38 10.9
Others 22 6.3
7. Religion
Buddhism 334 95.4
Christian 9 2.6
ayalslam 5 14
Others 1 0.3
8. Salary
Less than 15,000 Baht 122 34.9
15,001 - 25,000 Baht 178 50.9
25,001 - 35,000 Baht 39 11.1
35,001 - 45,000 Baht 5 1.4
45,001 - 55,000 Baht a 1.1
More than 55,001 Baht 2 0.6

Table 1 indicated the demographic data of this study, which most of the samples
were female (n = 176, 50.3%), male (n = 173, 49.4%). Most of them had aged between
25 - 29 years old (n = 153, 43.7%), and 20 - 24 years old (n = 143, 40.9%). While they have
been working in the organization for 5 to 10 years the most (n = 188, 53.7%), and less than
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5 years (n = 98, 28%). Educational level was undergraduate degree (n = 222, 63.4%), single
(n = 303, 86.6%), the officer position (n = 290, 82.9%), as well as they are Buddhism (n = 334,
95.4%) the most. The salary range between 15,001 - 25,000 Baht the most with 50.9 percent.

2. Level of transformational leadership and work motivation

The data of transformational leadership and work motivation found in this study as

follows in table 2.

Table 2 Level of transformational leadership and work motivation

Variables X S.D. Level Rank
Transformational Leadership
® |dealized Influence 3.96 0.57 High 1
® |nspirational Motivation 3.89 0.56 High a
® Intellectual Stimulation 3.90 0.56 High 3
® |ndividualized Consideration 391 0.59 High 2
Total 3.92 0.57 High
Work Motivation
® Job Achievement 3.90 0.55 High 4
® Responsibility 3.96 0.52 High 1
® Job Security and Advancement 3.85 0.59 High 6
® Interpersonal Relationship 3.95 0.55 High 2
® Compensation and Benefit 3.89 0.59 High 5
® Work Environment 3.94 0.57 High 3
Total 3.92 0.56 High

Table 2 revealed the level of transformational leadership and work motivation. The

data show that the top three highest average of transformational leadership is idealized
influence (X=3.96, S.D.=0.57), then individualized consideration (X=3.91, 5.D.=0.59), and
intellectual stimulation X =3.90, S.D.=0.56) respectively. Moreover, the highest average of

work motivation top three is responsibility (X=3.96, 5.D.=0.52), interpersonal relationship
(X=3.95, 5.D.=0.55), and work environment (X=3.94, S.D.=0.57) respectively.

3. Significant Testing

The significant testing is divided into two parts 1) the demographic and independent

variable testing and 2) dependent and independent significant testing, the results have been

shown in table 3 as follows:
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3.1 Demographic and independent variable testing
According to table 3, the results found that there are differences in work experience,
educational level, status, religion, and salary, there are differences in work motivation at the
significant level at 0.05. On the other hand, there are differences in gender, age, and position, there
are indifferences in work motivation of Generation Ys in the organization.

Table 3 The demographic and independent variable significant testing

Demographic Data Sum of df Mean F Sig.
Squares Square
Gender 12.007 44 0.273 1.074 0.354
Age 33.324 a4 0.757 1.296 0.110
Work Experience 51.049 a4 1.160 1.792 0.003
Educational Level 20.144 44 0.458 1.559 0.017
Status 15.737 a4 0.358 1.819 0.002
Position 15.737 a4 0.358 1.198 0.193
Religion 8.800 44 0.200 2.108 0.000
Salary 50.919 44 1.157 1.857 0.001

3.2 Dependent (Transformation Leadership) and independent (Work
Motivation) significant testing

The results from the data revealed in table 4 indicated that all observable

dependent factors of transformational leadership significant to work motivation at 0.05. So,

there are differences in idealized influence, inspirational motivation, intellectual stimulation,

and individualized consideration, there are differences in work motivation of Generation Ys

significantly.

Table 4 The Dependent and independent (Work Motivation) significant testing

Transformational Sum of  df Mean F Sig.
Leadership Squares Square
Idealized Influence 71.592 aaq 1.627 12.038 0.000
Inspirational Motivation 74.526 a4 1.694 14.502 0.000
Intellectual Stimulation 75.347 aaq 1.712 14.695 0.000
Individualized Consideration  84.531 44 1.921 16.061 0.000
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4. Correlation Analysis

The correlation analysis testing in order to find a relationship between
transformation leadership which are idealized influence, inspirational motivation, intellectual
stimulation, and individualized consideration with work motivation which are job achievement,
responsibility, job security and advancement, interpersonal relationship, compensation and

benefit, work environment as table 5.

Table 5 Correlation analysis
Ideli  Insp Intell Indiv JobAc Resp JobSA InterP ComB WorkEn

Idel 1 765 739" 7527 674" 600" 673 645 670 609
Insp 765 1 750" 762" 709" 663 686 717 668 670
Intell 739" 750" 1 758" 742" 636 675 727 660  .664°
Indiv 752" 762" 758" 1 668" 664 7017 764 7127 687
JobAc 674" 709" 742" 668" 1 717" 667 677 697 650"
Resp  .600° 663 636 664 717 1 670 650  .665  .651

JobSA 673 686 .675 .701 667 670 1 121 139 .698

*x % *x *x *x % *x *x *x

InterP 645" 717 727" 764" 677 650 721 1 717 744
ComB 670" 668" .660° 712" 697 665 739" 717 1 738"
WorkEn .609" 670" 664 687 650  .651  .698  .744" 738" 1

** Correlation is significant at the 0.01 level (2-tailed)

The correlation results as indicated in table 5 revealed that the most three highest
correlation values are idealized influence and inspirational motivation (r = 0.765), individual
consideration and interpersonal relationship (r = 0.764), and individual consideration and
intellectual stimulation (r = 0.762), respectively at significant level 0.01.

5. Regression Analysis

The regression analysis in order to examine the factors of transformational
leadership which consisted of four observable variables that are idealized influence,
inspirational motivation, intellectual stimulation, and individualized consideration affecting

work motivation, the results are shown as follows:

Table 6 Collinearity statistics

Variables Tolerance VIF
® |dealized Influence 323 3.095
® |nspirational Motivation .308 3.249
® Intellectual Stimulation 332 3.016
® |ndividualized Consideration 312 3.203
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According to table 6, the collinearity statistics testing by using Tolerance and VIF value,
the data revealed the tolerance range between 0.308 to 0.332, and VIF range from 3.016 to
3.249, which mean that the variables have a multicollinearity free by tolerance must greater
than 0.10 and VIF must less than 10 (Vanichbumcha, 2007).

Table 7 Model summary of the regression
Model R R Square Adjusted R Square Std. Error of the Estimate
1 875° 765 763 .23646

a. Predictors: (Constant), Idealized Influence, Inspirational Motivation, Intellectual, Stimulation,

Individualized Consideration

The data revealed in table 7 that the transformational leadership as independent
variable effected work motivation 77%, correlation value at 0.875, and standard error of the
estimation is 0.236.

Table 8 The ANOVA testing

Sum of
Model df MS F p-value
Squares
Regression 4 62.923 15.731 281.333 .000°
Residual 345 19.291 .056
Total 349 82.214

a. Predictors: (Constant), Idealized Influence, Inspirational Motivation, Intellectual, Stimulation,
Individualized Consideration
b. Dependent Variable: Work Motivation

According to table 8 indicated that ANOVA testing by Mean Square for Regression is
281.333 and Residual is 0.056 significant level at 0.000. So independent variable could predict
dependent variable significantly.

Table 9 The coefficients

Unstandardized  Standardized

Model

Coefficients Coefficients t Sig.

B Std. Error Beta
(Constant) 723 .097 7.424 .000
, Idealized Influence .081 .039 .095 2.067 .039
Inspirational Motivation 229 .041 .265 5.627 .000
Intellectual Stimulation 236 .039 274 6.045 .000
Individualized Consideration 272 .038 .330 7.071 .000

a. Dependent Variable: Work Motivation
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The result in table 9 found that independent variables are significant, which means
that idealized influence, inspirational motivation, intellectual stimulation, and individualized
consideration could predict work motivation of Generation Ys. Moreover, the regression of
idealized influence is 0.081 indicated that if Generation Ys are urged by idealized influence by
1, the level of work motivation will be raised 0.081. Besides, of Generation Ys were inspirational
motivated, intellectual stimulated, and individualized considerate, Generation Ys’ work

motivation will increase by 0.229, 0.236, and 0.272 respectively. The regression model is below:

)7 0.723 + 0.081 (Idealized Influence) + 0.229 (Inspirational Motivation)
+ 0.236 (Intellectual Stimulation) + 0.272 (Individualized Consideration)

And  Z = 0.095 (Idealized Influence) + 0.265 (Inspirational Motivation) + 0.274 (Intellectual
Stimulation) + 0.330 (Individualized Consideration)

Discussion and Implications

The results of this study revealed the factors of transformational leadership which
consisted of idealized influence, inspirational motivation, intellectual stimulation, and
individualized consideration influenced Generation Ys’ work motivation in private organization.
The demographic data of work experience, educational level, status, religion, and salary found
to be significant to work motivation. Moreover, the high correlation between idealized
influence and inspirational motivation, individual consideration and interpersonal relationship,
and individual consideration and intellectual stimulation, it is indicated that embracing those
factors could be related to another, so the organization needs to initiate the leadership
program to stimulate each factor and apply to the real workplace. Moreover, the results of
regression found all of transformational leadership could predict work motivation, this can be
confirmed by Susilo (2018) who determined that transformational leadership play as enable
role to work environment as well as stimulated employee behavior to rapidly desire to work
optimally in order to be achieved in their duty and career advancement by demonstrating
their effort to work with success-oriented mindset, creativity and responsibility. Besides, these
results compatible with Otieno, Linge and Sikalieh (2019) that insisted that employee
motivation is moderated by transformational leadership especially intellectual stimulation
with P < 0.01 and positively create employee innovation, as well as engagement. This could
be claimed by Mansor et al, (2017) and Sundaray (2011) which revealed that all four
transformation leadership styles (idealized influence, inspirational motivation, intellectual
stimulation, and individualized consideration) effect Generation Ys work engagement and
motivation as well as drive organization performance which led to productivity, customer

satisfaction, and organization profitability comparing to other styles of leadership (Hayati,
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Chrkhabi and Naami, 2014). Moreover, Jangsiriwattana (2019) also confirmed that
transformational leadership has a strong influence on employee’s awareness of
organization effectiveness and employee engagement. As the aspect of Generation Ys’
characteristics that values work life balance, goal oriented, self-confident, work as
team, and clear direction of the policy, and work performance, Thus, Generation Ys
require top management with transformational leadership to work with care, positive
influence, inspire them, open for communication, individual caring as well as
supportive leader who admire, respect each individual, and sacrifices for the team,
which led to their work motivation and finally work performance and organization as

a whole.

Conclusion

Generation Ys are now hold the largest proportion in the organization both private and public
organization. Leadership and work motivation are the concemn issues of organization because it
contributes to the organization effectiveness. This research aims to discover the level of transformational
leadership and work motivation, the research found that both transformational leadership and work
motivation are at the high level. Moreover, the demographic data of work experience, educational level,
status, religion, and salary found to be significant to work motivation, and different in in idealized
influence, inspirational mMotivation, intellectual stimulation, and individualized consideration, there are
differences in work motivation of Generation Ys significantly. Besides the correlation found positive
relationship between  transformational leadership and work motivation. Furthermore, the
transformational leadership influences work motivation. The benefit of managing Generation Ys based
on the research evident are critical, organization and top management are required to set the policy
and strategy to cope with Generation gap with attention for the organization reputation in the long run
which leads to the sustainability.

Recommendation

General Recommendation

This study found that Generation Ys’ work motivation has been influenced by
transformational leadership, the organization should implement the clear vision, mission of
managing diversity especially the Generation gap. Moreover, a direct training course for
enhancing transformational leadership are essential to all management level (from supervisor,
middle management to top management) in order to encourage Generation Ys’ work
motivation, so of they are fully motivated to their work and organization, the effectiveness as
well as high performance organization will occurred.
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Theoretical Recommendation

The transformational leadership should be revised the four elements whether suitable
for a particular context across cultural setting. Moreover in term of generational changing, the
transformational leadership might not be kindly adapted to upcoming generation. This could
be a future study.

Future Research Recommendation

Like any other research that have recommendations, this research are required to be
extended and further study by 1) extent to other areas nationwide, 2) try to examine the other
leadership style such as transactional leadership, servant leadership, authentic leadership as
well as inclusive leadership with work motivation and then compare the results, and 3) to
examine to Generation Zs which soon came to workplace.
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Abstract

The research aimed at investigating the celebrity’s public relation’s marketing, attitude and
receiver’s behaviors of luxury brand-name products on Instragram in Thailand. The data of this
quantitative research were collected by using a questionnaire from 414 participants who owned luxury
brand-name products, and the data for content analysis were from 5 Thai celebrities who had the
most top 5 followers on Instagram. The results showed that celebrities’ pictures presented luxury
brand-name products or presents through the Instagram showing pictures in which the celebrities
used the luxury brand-name products or presents, the Hashtag related to luxury Brand-name
products, the check-in locations selling the products, and the posted captions. The results also
indicated that the audience had positive attitudes towards the public relations marketing, with the
highest mean on thought (X = 4.14), feelings (X = 3.88), and behavior (X = 3.76), respectively. In case
of a magazine’s Instagram, the mean of audiences’ perception was 1.37, and that of the interest level
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sngondaymaneauin auds wdaudavaniudieuaioududimennuin uidy uaz
Indadifaussniandusuiuuegiaue Jslivdanaeiiyanamilusinfiengdnssuideunuy
udsed nuludanslddudimumaiussmausavanidndae dongRnssumarisahlniae
nsnaauuUlmifiaulawasmsinwiitethinuiulitun Senseaauuuiifeninmseaauuy
\91aUSH n3e Celebrity Marketing sanunsaadisnssualhiniuludinldonesngs wavsad
Uszlewdlunisihgstavatausenas liun drelidudlndudain Yaiglidudfanain Yaensssu
ganv1y PiwduaSunmanvel uaztiedasumidui dusu (@nsde Jeyalsed, 2559)

wona Nt NMsranLuUIBaUsAo1avldlasnsliauds nemausn Susesdudiiu
Tnonsefld vidourususonaneneuhliguslnadeiimauiatauduseulusaud fanugei
IaldauAnty suludddauddunse 9 Tnewusuddnidvgiuiinisadrenndnualliiuaud uay
sinidsiusloadiududmowmurinumnauin TnslalldFesmslimauiflfdudvemuais 1 uiegns
1o (Marketing Schools, 2016) LLazLéuLﬁu‘%?ﬁvﬁaLi‘]wﬁﬂu;ﬁﬁé‘w%waﬁiammﬁmmaagﬁim GRIRED)
afrenmawmeunstoyatansidldluiniie saensuanunsailbifuslanddnindudfinuen seinae
wuslu wazuenme (Scott, 2010)

uwuaAnuazNqufiReatuTiAuaf

vimundidueuidnuazeuAniuiiyanadiriedsues yana an1unisel an1du uasdeiaue
1o 9 lumsflazensuvioufias SsmsvonsuvieufiesiaziinavhlvyanauaniufAssnovaues
éﬁ’wwqaﬂismmﬁmuwaﬁﬁs{aﬁa 9 tfu (Munn, 1965) TAunfisiedsng ﬁLﬁWﬁuﬁUUﬂﬂa il
yaratiufinmg anude awidn uaz{iaesinveunislivevds 9 ln uazinndeaiiiasle
mwmﬂmumuamﬁwamamimmaﬂﬂuﬂﬁﬂgum nsadngAnssusg 9 ﬁuqumﬁumwa way
wgAnssun1suilaa mmﬁaamimmmmmﬂummmﬂmLﬂuauﬂumu 9 fzadraiinunidise
fuslan uasdosaieduoies lelildindmaAngsunsteduduasaruinivosuslnaludige
Tmalumu’mau@mmumLLmﬂﬂLsaﬂw’mﬂmmLUuLmeﬂumiaiNLLwaaumm warlinsgideya
fldanuaside el fFumsivirundsenagniussvduiusmensaaadifdsasegig
Uitmdndaddieansazdeansieffuasetnils aenndemieliifuinguszasdvainsdeans ielild
Foyansudruseuduanndetu

wrRnnginssuguilnagasaulail (Online Consumer Behaviour) %38 AISAS Model

o o

sUuuulma “ADMA” anvagldlanaduuieniiduilaaunuazlidesdmgnaiiagdeins

Y
a q v a

Fayandndasinnlunindeyadfifioglulavan neufisvdaduladendndusitu sgralsinulugn
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Sumesdaiifusinaaunsairfeoyaldoganeme thnsaeldvsuisnnmsiiuegnsing
vaedsfitsFonin “nsideusedudoyast1993ads” (Active Contact with Information) a5Ude
wdannduilaadiududn uin1s wieRanssumanisaatn (awan) udarfuslanrssneeumdeya
fremues udutstudeyalituguslnaudu 4 dnfuuenandeyedifusznauns (dans) ddluds
Fuslan ({3uans) uda naAinssuaesesnsdiiuendnualveaifuslng Suldud 1) msm (nssausm)
uaz 2) mauusludeya ﬁama‘Lﬂuﬂﬂ%’ﬂéﬁﬁ'@g‘iuﬂﬁﬁmaﬂﬁaNﬁmﬁm%mﬂmmLﬂﬁauLLUaﬂuma:
wandosastoyatianawand inuigieiusnatvayulieanginssusloauuulmifidondn AISAS
gulsiun Attention (§in13503) Interest (Fauaula) Seach (Aumdeya) Action (asilonsgyin) Share
@nnsudatudoua) (Sugiyama, Andree & The Dentsu Cross Switch Team, 2012)
NIEUILNTINUYLlIag AISAS (Sugiyama, Andree & The Dentsu Cross Switch Team,
2012) fiswanduaswialuil Wefuslnefidaunmiundndast u3ns vielawan (Attention) uaziin
mmau%ﬁ%swiw%uva (Interest) Aeafunansasii q Q’U%Imm%uvaﬁLfJummﬁmﬁumaq
yanadumsdumesidn iulediusuiisundndust (Search) wagntiniuresesdnsdidumans
wiesenisaununivasndnlunseunsmeifiousilldinenaaedlindningt uieuimsdunnreou
Mndufuilanazuansanuifuresmuoddaslidoyaildainnssnun weeangusznaunis
Uizﬂaumiﬁmizmsf'mﬁuﬁﬁmimﬁuazmmﬁmﬁwamﬂﬂaﬁma%a warldndnSurivgeuinmaiu
11uds Sunousielufuslanasshnisdadulalunisdenansioe (Action) uasndanndenaninusiuds
fuslamasiuionnidugdans dedayafenisuentuuutindetin fnsyanefuaudy vior
Fnsaluararudseivlamadumesidn wiedessulat (Sharing) siely

VBULVAVBINISIY
ATIVOLTDY “NTUTETIEURUSNINITAAIANTUDLAUS AU LB UARIUNTUVBIFUAIANT DS
WUTUALLY” TU0UlUnn1TIte fadl

%
ada

L. 3LﬂiwﬁﬁammuﬁuamLmimanwjLammmﬁﬁwmusﬁmmu%uamLmiuqaqﬂ 5 Uy
vpsUszmAlne fe Wosnn lveide, 01581 18 aufn, avinn Tediu, taeanad uzyyﬁfﬂﬁr wagIsainn
fnavsvasd Taefinasilunisdadanam Ao Wunwsauss wasduddndasuususiuasuds
fsuansiitedundndaiuusudiunt 5 wusus ifdvsnauasilyaduususgagatie 5 uusud Ao

U3t viqed Innes (euaud) 91in faunusmnedua Louis Vuitton
Ut deeeuals (ngamm) 91rin funudmingdud Hermes
U3 nd (Insuaud) St funumiedu Gucc

U3 weein (Usznelne) $1in faunudmingdus Prada

U3t vuua (Uszmalng) $1in Faunudnninedus Chanel

2. d15viruni wasnginssuvedldBuaniunsuiniu

F/NTANLUNTITY
1. n15AT1gsililionn (Content Analysis) § 3381435 n15Ldennguiieg19uuUIIZs
(Purposive Sampling) Ineifiudayaiiusinguuniiduaniunsuveusiausi e ifdnaudfnnuxiu
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Buamunsuuniian 5 susululszinalng 99nn133aduduves thailandsuperstar.com Tl 2559
oA s lveide, 1581 1 auAn, aninn Tedi, laeNnad u@yaﬁﬂﬁ wazdsainn Anfuseasd
TnsfissasBonsudidonumoanin ldud ammausituauddndasuususiun 1 Ty 5 uusud
anAndaust nsnaudn Anssuiifedestuuusud wastonuivsnglinmitman saudemsudin
wazusruindae lnefidosuiudoya dusideunquairu-nangian 2560 Tunn q Tu 52
szuzan 3 ey Uuiinteyalngldinseiuiindeya (Coding Sheet)

2. M5d1973 (Survey Research) nMsanunludiuves5uans (Receiver) Ussanslun1sfin
ail de éﬁim“ﬁLﬂa%@%uﬁwé’ﬂ%ﬁmmLLUiuéLum%@ 5 wusus bawn Louis Vuitton, Hermes, Gucdi,
Prada Waw Chanel uazfinnuBuanmunsu (Instagram) veaiwiaush d93delinaudnnudszens
TneA1UINAINGRTVDe Cochran (aen Malvd Ty, 2549) Tnafvunnnud oy 95% AuAn
wdaulsiiiu 5% s waunduiegslumsfinuadedsiuiu 385 au uanitoiuauiifedoves
Foyafideiaindwounquitegiandy 400 au (Fuasls 414 aw) 1negl§35n15d1599 (Survey
Research) uuufanaifissndaifien (One-shot Case Study) Tneff3deifusiusiudoyaiuiadosiofld
Tun33ds Ae wuvasunmesulatiriu quia Wesu (Google Form) Tasdslingusoenaiudedsay
ooulay ldun wletn waglad venanidufumurudoyalaslinguietunsondinou (Self-
Administered) HunpuimasIuIALAn (Tablet Computer) gMusassnauafig 9 laun 1Gunsa
a1anin Wunaduuiad aswmnsineu aswaund Tnsuuuasuauudsesnidu 3 dau ldud
dauil 1 YoyaiiluiilolimsudnuagmeUszmnsmans dud 2 wuvasuanmAsafuviruad
{¥uans uarduil 3 wuuasuanieafunginssuvesdFuansranisussaduiusmanisnanesiny
wiauifvuBuanunsuasiianeideyalasldadflunisiinneidoya TasldadAdmesnun
(Descriptive Statistics) afififl ugnumA1§ouaz (Percentage) n3aAad s (Mean) lun1saduiy
FNYUrIUTEEINIAIEAS LaTILATIERAULUTUTIULUUNIGLAET (One-way Analysis ANOVA)
ilennaoumNuduUS sEIdnvaIEIIUsEvInsmanifuruaduasngAnssugfuas uasd
avnaeuanudeiovenasaslelagthlunaaeumanuiiismss (Validity) Imalﬁ@'v?fmmmﬁm
#1499 3 viu iuamsseuanuiissseniom audaiauresiinim Yssiumony uazmnu
wanzaveInwld wageudetieldveaniesie (Reliability) nsthuuuasuniusuau 30 yn
TunaasuiugFuansidanvarassiunguidinung ievidneudldumaianuundsie
(Reliability) Tngn1sviAduusz@ns san (Coefficient Alpha) n131gA5¥83 Cronbach (fasn
ilweTaywn, 2509) Ineranisduamanuidedoldvesuudeuny Feviruaisueuda fio
0.753 fnuAnu3an fie 0.774 fun1snseii fie 0.862 LuuasuauNgANTINLSUAISHONALNSHIY
BuanUNTILBAUIH Ao 0.845 wuvdeUNUWEANTIUY U SHaNagNsKIUBUARIUN T TREENT AD
0.877 fafunansnsrdeuiniasiieililunsifodnanmuireglunasifioousuldd de dsvi
mmmnindefiolsunnnd 0.700 Faamnseuuvasuanlliileiudoyals
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nsUssrduiusnaniseatar AU uududaunsuvasduadndasuusuaululsendlng
NAN13ITY

{Afoanunsnazunansideldibu 2 dow dell

1. wamﬁﬁ'ag‘uLummiﬁ'lLauau,azLﬁamaﬁﬂizﬁmﬁuﬁuﬁ’mammmmhuwmv‘%??uu
Suamunsuvesdudantasuusudiualulszndlne annnsiwsisiidomlagldansedudin
foya (Coding Sheet) nuih nmwasimaudin 4 viwfidregiuauduusudiuudu ifinsdiaue
MeAuAUUTUALLIRUAM uagderuiiunnguuduanunsy lufinisudesnan TsTudu anwuiisa
SFwhedudluduanunsy sudsdernalifaruiendestuauduusudiug Wy nwiesnd
Twendle azwiensziln Louis Vuitton uitermuiiusingldnmlilifaniidenlostuuusud vions
dudniae o mil A3dw Anfvszasd fenszil Chanel domnuiiusingnauifunisintede
(Tag) tovendsiudefiiissdnild llddinsnandnszdn vieuususvasnsudfidousodla
wianmiionseldyaueanusuddu uazfinisuna uazussunATsuUIUA wazdaunuminees
wusuAdy wilunmusngnszidiveauusus Hermes fifleanmuasniing Tosi Afinisuna uae
wgwuna Ao Uonud uwsvuna #louisVuitton #LVThailand #shanghaifitmfestival #suddenlytwenty
HoAuunA @nicolasghesquiere FuduBuaniunsuvas nicolas ghesquiere tneidudleviuasves
Louis Vuitton kagina @louisvuitton e?im‘]u%uamt,mm Official 989 Louis Vuitton %Gﬁaﬂﬂﬁmﬁu
Han153s7ia Lmau?c?iygmmwﬁa fio L%Lﬁu??ﬁyﬁlﬁi”uaﬁuauum?mLm'ama aefidTudyan
(Celebrity Commitment) AULUSUATIIZUNA HiouaTUNATIwUIUS Wiadomuilieatesiuwusud
wavIHEUNSRUBUAR LS edumsUssanduiugmensmanaliususudii o

ansndRuusuiiun

fFeenrdestumdruriesduuarivnd

| !

- luBamunmysneia R Usngf - inngussedlimaiReade:
wsmelimieatas s fwumd

B e BT - Uninglvi Lssuesun wsrdufn fuiun
TR UBvR LreusTEin sefonnsunduin Fanied)
Aeafuuusud

adl o

A7 1 SULUUNMIY AU USAR LB LA LN TUYR UL USH

v 4
aaa ' a

TnsnmiausiausruBuanunsuvesauiiiaziog 2 sUuuumeiu gUuuui 1 fe
nMmeaUshldaumandsuusuihunsiduTinUnd Genaiaanmsdumauiiveusus wie
AINNIsiuAnAIewusUA Anunagdlalududivesusuadaiiaueninild neazlad

Aussegldnmiliigadesiuwusudvieduiiae uazgUuuun 2 fie nmieau3aluu (Event) Tia
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Tukazsauszina Fainainnislifuatuayuind sausnionagindsauseduainuusud wiens
fmausiauayuuusudiu q Tneaseild Tavaedidusseelinm iy una vieuswune Jouusud
JuAudn foonuuvAud uarnuilsa udu uiis 2 Uuuvaglifimstuaue 11 Aanssu
duadunsne viederuiidunsdyriu viemedudias
2. HAN13AVBTLATIZUNAUAR LLazwqﬁniimm@"%’uﬁ'ﬁﬁﬁGiam‘sﬂizmé'uﬁuﬁ‘ma
nMamaaRueaUIAVLBuARUNINYasRuddn T suUsLdiualuUsEnAlne anmafusausay
toyalaglduvuaounu Hdil
2.1 meAnseiiauafvasFuasdanagnsussanduiusnienisnaariiueausa
vuBuanunsuvasduAdnTauusudiug wudn
dauil 1 deyadauyana (Fuasnguietisdnilug)lummds Anduiesas 82.1
anunnlan Sogaz 64.3 01858INe 31-40 U Fawar 52.2 n1s@nwseAul3ygn3 Soag 50 01Tn
33nvdud Seway 42.5 wasdiseldadsseiion 20,001-40,000 Um Seuay 39.9 Nndoyaeaia
yailaziouliiuinguieafinanenadundutmnendnveansusznduiusnienisnan

vl

maumau%?ﬂyﬂuauamLmiml,wawﬂuﬂzjuifﬁawwmauLm:ﬁmmmL%Lau‘%ﬁuuéuamuﬂ suiiaudn
&nda3

dauil 2 deyasuiinuaifuaudn AnuidnuaznisnszrindenisUsssnduiug
nensmaRsuleaUIAVLBuARUNTNYasduddn TS uUsuRualuUsEudlne naufIeE e
Tngfinadsvasszdunudaiugesinuaddiunuda anuidn waznisnszvivienag s
Ussmduiusmansaamiumausivesduddndasuusuiuuubuamunsuiniu 4.14, 3.88
uag 3.76 sudiy Femneeari nquiiegneddnd amdimauiadiunng swanslifudiuusud
waved aush amiivilfiAsausiulaluteyeuarldsudeyaiiunietie swhliAnnsdoas
aunundugBuls 1ululuiianisuan auanunsaiiavirusiiifredudidndaianamiiusnguu
BUAMUATUYDITLAUIA Fen9197 1

P

fuy

A13197 1 MIATIeivimuAfves TuatsienagnsUssnduiusnianisnaaiumaus
FuanunsuvasdumdndiTuusudiiug

NAuAR X S.D. nsuUanuvane(sEAUAMUAnLY)
FUAINAR 414 0.878 N
fuAuEn 3.88 0.979 taly
FuMInsEy 3.76 1.021 1A

2.2 MalnsesingAnssuvesdfumsiiinenagundnisussmdunusnsmsaaianiiu
\iausAvasiufdniaauususiuuuuduaniunsy Tasuvadu 2 dau Ao
1. nofinssuvesd Suansiifinenagnnisuszenduiusnamananasiusiauifves
dudrdndluvsudiunuubuanunsuvesmauifeglussaulieuauls Tnewudn {3uansngu
eddnlnyinginssudenagnivsssnduiusmansrainiusiausiveduddndaTuususiu
vuBuanuNIITENHAUTH SAads 1.59 Wefinsaudunedenuinagninisussmdiiusmig
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ATAAIANIULYLAUS AVDIRUAIANT IS WUTUA UL UUDUARWNTUYBLYLAUSA 3 BUAULSNATTYAU

1%

WoRnIIUYRIIFUATEEn Twn AnwuTUALLIVS e MIBAUSALTAUAWUSWALLL SAade 1.90

a

Awlaudalusmunuinusevlususiug 1 lu 5 LusuRdnTuvEenuduy o idlulazaslssina
Tneld/fodumuusuniun daads 1.97 waz# (Wavuna) 130@ (WnA) MAvIToIRUAUAILUTUALLL
JAady 1.57 MUaIAU AIRNTeN 2

Gl']i’N'VI 2 ﬂ’]i’.}Lﬂi’]”quﬁﬂiimﬂaﬁwiuaﬂiwmmaﬂaEJVlﬁﬂ'liUi“‘U'lﬁllWUﬁVl'Nﬂ'ﬁﬁla'mN']‘LlL‘ULa‘U 3f
YDIAUAANTITUUTUALULUUBUEN LA TUVRLTALAUSH

sudfuTuvamgRnssY n=414 - nMswla
Liwewiu  $ui  awle Aumdeua dadulede vende | L AN
& Apdy AU v b
JUsuURazLUBM 0) (1) 2 3) (4) (5) - 4 (3zAUIY
N o N N o N X SN
FMUU ATUIU TUIU 1UIU VMUY MUY UdY
v v v v v v 4N -
(3oeaz) (3oeae) (3owas) (Sawaz) (3owas) (3@8@%) WeANIIY)
BUANIUNTUYDATLAUSA
1. pwitausAldaunn 8 155 151 78 15 7 190  0.964 aula
wusUALLL (1.9 (374 (365)  (188) (3.6) (17
2. MwelausRlus 6 206 130 65 5 2 167 0.835 aula
TUSEMWUSUALUL (1.4)  (498) (31.4)  (157) (1.2) (0.5)
3. mwvesrinyiwauia 36 205 104 60 3 6 153 0966 Fu§
le5unuusua B87 (@95 (251)  (145) (0.7) (1.4)
4. #Huevuna) W3e@LNA) 23 206 115 66 2 5 1.57 0.874 aula
Anetoaiuuusud (5.6) (49.8) (27.8)  (15.9) (0.5) (0.5)
5. mavfindussyanuiidn 30 232 101 43 7 1 144 0855 $u§
FmniewusuRLuL (72)  (56.0) (24.4)  (10.4) (1.7) (0.2)
6. ussegldnmi 35 212 113 45 4 5 148 0917 Fu§
nanisdey (85  (51.2) (273 (109 (1.0) (1.2)
Aalesoy 1.59  0.902 dula

2. wRnssuesfSuansiifnenagnsnsUssmnduitusmenamaaiusauives
dufdndriuusudiunuuduanunsuvesineans eglussduius Tnenud g3uansngusiedsdu
TngfiwgAnssusenagnsussnduiusmamsnaariugiauiivesduddndiuusudiusuuduanm
unsuvesingans fiaade 137 WeRasansetenuin nagnsnsussnduiusyanmsnainsinui
Wauiesdudndaduusudunuuduamunsuosiingans 3 Suduusnitilsziunginssuvesfiuas
fifiAnadegega dsannsoduunldfidungueos 9 ldud ameausaldaudiuusudiug Wy
@voguethailand, @L’OfficielThailand, @praewmag, @bazaarThailand Wudu flﬂ'%aﬁ'ﬂ 1.43 A
wiau3lU B nuiussnuusudiusdatulagldauduusudiug 1 1u 5 wusud lusmaude
fideds 1.41 usvuna# visunne Mietesiududuusudiug wazdussensldnmiingints
anuiidndmine@eu) vesduuusudiuy lauadewindufio 1.36 fwnns1ed 3
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Be

M157197 3 MFIATIINGANTTIVeN SUashTisienagnsnsUsEnduTuSINSN SARREULAUT
YDIRUAANTITUUTUALLLUUB UARILATUYDINALENT

s:ﬁuﬁumaawqﬁnﬁu n=414 o nsuda
liwewiu  $ui  aula  Aumdeya dedulede vende | AUy
P N ° Apdy  d o &
AN 0) (1) ) 3) (4) (5) = o (szAUvY
. . . . . N X ey
W W DWW W T I YD
v, v v, v o ™ AU a
(Foeaz) (Seway) (Sowas) (Sewaz) (Sewaz) (Sawas) * WHANTIN)
uanunsvaslingans
1. maaudalddun 40 222 103 37 5 7 143 0.946 Ju§
LU (0.7  (536) (24.9) (8.9) (1.2) (1.7)
2. MWaUsHlUTINY 36 229 106 35 1 7 141 0897 Ju§
TUSEMLUSUALUL (87  (55.3)  (25.6) (8.5) (0.2) (1.7)
0ty
3. uBTUNA# Vounn@ 40 241 83 45 3 2 136 0.863 Ju§
dedeeiudum (9.7 (582  (20.0) (10.9) ©.7) (0.5)
LUSUALLL
4. MavdinBusyyanui 51 242 74 a5 2 0 129 0836 Ju§
dndmiedudin @oU)  (123)  (585)  (179)  (10.9) 0.5) ©)
5. fussegldnmi 41 241 80 g 5 0 136 0.854 Ju§
nan (o) (99 (582 (193  (11.49) (1.2) (0)
Aadusoy 137 0879  $uj

71919 4 Wisuillsuiruaddmuanufnvesiiuasdenagndnisussrduiusmniseanniiu
LBLAUSAVIAUAMANTITUUTUAUNUUBUANUN TN TIHUNANNDE

218 31U X S.D. F-test Sig.
fndn 21 ¥ 6 4.22 0.655
21-30 9 107 4.21 0.634
31-40 ¥ 216 4.10 0.801 1.318 0.262
41-50 9 82 4.19 0.610
50 YAy 3 344 0.192

21NM1519 4 WU Suansiidenguananeiu azliviruadduaudnve s uaisnenagnsnig
.

Ussduiusnieanseaarusausavesduadndisiusuniutvuduanwnsuliunnanedy egned
HedAgynsadiafiszau 0.05
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M3 5 WisuiflguiruafiduanuidnvesSuamsienagnsnisuseuduiusnanisnanndiu
LBLAUSAVRIAUAMSNTITHUTUALUNULBUANILNTU FIUUNALDTE

218 1U9Y X S.D. F-test Sig.
fndn 21 ¥ 6 4.27 0.443
2130 107 3.92 0.822
3140 ¥ 216 3.82 0.864 1698  0.149
4150 I 82 3.95 0.720
50 YAy 3 3,00 0.000

31NM1919 5 nugTuansidenguansnaiy azlivruadaiuanuidnves]uaise
nagnsn1sUsTIdNusIIMIaar U UsAvesduman kTN LB Uanun sl uANeng
iy otslidd Ay veadAvszau 0.05

M5 6 WisuiflsuriruafsunnInssviessuashenagnsnisUssnduiusnaniseanndiy
VLA UTATeENAMANTISLUTUALINULBUAA LN T SIMUNAINENY

a1y U X S.D. F-test Sig.
s 21 Y 6 4.12 0.467
21-30 107 3.90 0.817
31-40 U 216 3.78 0.911 1.201 0.310
41-50 82 3.82 0.601
50 YAy 3 3.08 0.144

N9 6 WUPETUasTeguansineiu aeiiviruafdunsnseYinveuasHenagns
nmsUsyarduiusnenseancuglauiAvesduaiandaiuususiuvuduanwnsuliuananeiy
otdidd Ay NadAnszau 0.05

P
1

A13NN 7 TvesTuasiungAnssudTuansiensusrnduiusnanisaiaiiumauiivy
FUAN N TUYBALAUTA

21N U X S.D. F-test Sig.
919519013 27 111 0.372
winnwigiavne 18 1.27 0.596
NUNUUITEN 143 1.49 0.552
I 7.689 0.000
PERRG M 176 1.77 0.742
Tdn/AdndAnw 32 1.45 0.788
Bu 9 18 1.59 0.733
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Abstract

The objectives of the research were 1) to study the importance of electronic service
quality perceived, electronic trust, and technology acceptance toward decision-making, and 2)
to study the effect of electronic service quality perceived, electronic trust, and technology
acceptance toward the decision making to donate money to the temple of the people through
the electronic donation system in Mueang Lampang District, Lampang Province. The sample
group was 384 people who have donated and lived in Lampang Province. The research
instrument used a questionnaire to analyze the data by descriptive statistics for percentage,
mean, and standard deviation. Inferential statistics were analyzed with correlation and multiple

regression by Enter Selection technique.
The results of the research showed that 1) all factors had the most importance.
The factors very important are technology acceptance, followed by the electronic service
quality perceived, electronic trust and decision making, and 2) Electronic trust had a direct
influence on most decision-making with a regression coefficient equal to 0.457, followed by
the electronic technology acceptance had a direct influence decision-making with a regression
coefficient equal to 0.426 and found a statistical significance at 0.05. As for the electronic
service quality perceived no direct influence on the decision to donate money to the temples

of the people through the electronic donation system.
Keywords: e-Service Quality, e-Trust, Technology Acceptance, Decision Making, e-Donation
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