UR 4 a0UR 3 Augngu - SUoNAU 2565
Vol.4 No.3 September - December 2022

91Sd1S3NYINISINAISUKIINYIAYSIBARWUASVASIY

ISSN (Print): 2697-4010

JMS@PSRU

UNMOIUD9Y

Stakeholder Pressures, Internal Drivers and
Sustainable Logistics Practices on
Environmental and Financial Performance
in Thai food and beverage manufacturing
Small and Medium Enterprises (SMEs):

A Conceptual Framework

Siritida Songkhwan, Aannicha Thunyachairat,
Sopida Woranin

U999ninasionRvioBIWaRNSSY
tunsivaununu YavunansasuUeudnaIv
WEUgUAS AS:UDUAS, gueld GuwiTy, Snun ansaou

AWTIAWSEUNYASWUVIUNEYHA
sloNSANAUTEIKOWA WIVKINNSANA
awou lsousyde, MAS WnleSnU, 9s136W0 BUSAN

AsdAsRLaUsHUNanuNuUasnatglonanuel
wWannauA 9nlusteuaauusaAlantiavAUWVIWES
FIKSUNISIWUYAAT WANALUANIVICUUSSSU

sussal UVl

ISSN (Online): 2697-4738

ALUNIWANSUSANSIA:A0UT30T0uaVanAAG
sloMSANFUINBUSAISAUNWRIUDAREUIRE
anshinagiuiin

NOaUAYY OSWUSWIUA, 851360 BUs=A, BuBY SR

mssusnium waznWYwaloRdvNa
maﬂ1smmau?ouanaunsmwaulasouav

usen a.asmnaunsm N

AYS aUSIUUN, NAS WAUYSHU , 3136 BUS=AT

msommsmsmamua~aaavnuaau'(auuHav
navmﬂowvmmsaus OTOP U3n3a NGUIaHAY
UuuumsaqumUmeaauﬂmma rihuaduunou
3NDUASTYUAS JVRINUASUIU

UFIWBS OSWVAWES

Uodenadvwacionwivioldusnisnisivou
douynnanogLUWaLABUSUNANSTUIVKIN
UK1ESAY

EINFIWS AS:KVG



IMSJOURNAL

OF MANAGEMENT SCIENCE PIBULSONGKRAM RAJABHAT

MNITIANTT HNTANENA TN AYAAIATIN

Wwes  angdngnsdnns aminendeseigiyadiasia

faqUsvasd 1. iedesmsthiausunaamAnnisuasunenaiiiauam Alusslenifilulmgud (Theoretical
contribution) ftelsiniduansnsaianuaratieninug uasustlonfludsujoR (Managerial
contribution) Helsigfuszneumsluiesiuiluyszgndldlunisudmsgsia

2. dielsuimemadnmsundnilugiuuusineg suduguinandunisimeunsiFessiludeineinis
Famsluuaussing susfafudenansmsuaniudoummudss i aanansd drisims fuiws

ngsha Wnfinw uagUsernmuiiall
fvupeen  atufl 1 HeuunsIAL - LWy
atuf 2 Wounguniay - snay
atuil 3 Weoufugneu - suAl

WUNINIFIWANG  International Standard Serial Number — ISSN Print 2697-4010, Online 2697-4738

AUsnw

famansnsd av.gudld Wiy wiminendevigiiyaasasiu
femans9138 as.UsednEde usinsal wnImendeTvigiiyassasm
Htemans19nsd as.3smed uniisaed WM Imendusvdigfiyaansy

USTBNT  {Reansa1se assansel jdiesiadiesna WnInendusvdgiyaansu

NBIUTIUBNIS  MEART1NsE asiinge Frenge anfutndiniauuimsmans
WINERETUAUN

UMY

Mans19138 03 Dezdns 91355AuA
FOIMANTINGY AS.YYTITI 00U

FOIANTINTY AT.5INA WIVILE U ANAUAS winedeRauing
T8IANEANTINTE A5.82738 WATW sty
509MANT19158 A3 Ingse Budedu wminedesvigann
FOIFNARTINTG ATATINUS STANaUManS wnInerdedalng

FIANANTINTE AN FUFUn
fremansnsd a3 lnena $roed
femansansd assuugiiun Mignss
HUemmansnansd assiue gudSendivd
HUemans1an3d as.dunsdn ndadina

Y

Hemansnsd a3 331 Sraneugi

femansnsdles Audmes
919158 AR Tuee

hevssanuau . weasydl dungduns
WNAEEINS uivide
ety douwa

DONUUL/NTW :  WBIMETIA AT

wninendemaluladsivusnadiuun Saindudng

drswnsiiung

WTIneaevAiyaasnsy

3

WIMERETEAgiyaasnsy

T

WINEREEAg iyaasnsy

b

WINeREBAYiyaaensy

3

WINedETIAYAYaaATIL
drnstungy



UNUIIUISNS

N3ETINeIMsIANIg wninerdeswagiyaasasiy OMS Journal) fqasjsvanetite
WELNSNANUATY Naaw3rIns wazesrnusdudulszlovineasisamu Tnogadunanu
fuuimsgsia Tneriunssuaunsmumuauniduduangvsinandiveaudazaiuiivn
NIaFImeIMsiansnansanulnefddnunineids nszuiumsideiigndesuazasudou
atuTUsEnousisunAuise 8 1ee Idun 1) Stakeholder Pressures, Internal Drivers and
Sustainable Logistics Practices on Environmental and Financial Performance in Thai food
and beverage manufacturing Small and Medium Enterprises (SMEs): A Conceptual
Framework 2) Jaduiifaronuddadmgingsulumshauiitu vesyaansnsudiydnang
3) mlliiUSoumansudstuiidamasionisindulavedin Tufmingasand 4) sl
wazlszliunasuyuamnaglendnvaindniue nlunaaauusanlandissiiunanysdmiu
Msuiiuyar nandusineTaussse 5) auammsuinisuazaslindavesgnéniiddents
dnduladlduinsauurnueangifiougmsindgludin 6) mssuinurnazauiieneladi
dwmarenisinaulatoneuninnamaiaves USEh d.ogmaeunin S 7) msdanisnamann
wazdefnuooulatuvdsionilenfeniadeny OTOP uini naiamiagmuiaiesiufumn
wioufiaina suadutmu sunouasdees Ymiauasusu 8) Yadeiidwwadeanudslaly
U3n1snsiuduyananie weundndusuimsludminumansaiu nesussansnisuiadu
ogBsiunmmsasasuiiseuanu §iidulssleniuiannansd 1nidy dnivinisuay
daulannvin uagausailusesen Uszandld viieiamiluaieandvinig nuednldsyiv
wils fhonnusiuiiaiannisansineinisinns sninedesesgiyaasnsalidaunin
fa9 Tul nesussandnsiianuduifiesfeusumuunimiedaiauonusiiuusylowd
dorduumdunsimunsasgunsgulussduiigaudely

UISUITNIT



#1308y

UNANNAIY / UNAANNAVINIS

Siritida Songkhwan, Aannicha Thunyachairat, Sopida Woranin

1 Stakeholder Pressures, Internal Drivers and Sustainable Logistics
Practices on Environmental and Financial Performance in Thai food and
beverage manufacturing Small and Medium Enterprises (SMEs):

A Conceptual Framework

1 5 wauuns nsvunues, qudls 1dmat, Soun Andoa
Tadwifinanaanuddadawginssulunisiuiiuig veayaains
nsuUnyEnay

30 awanl Isausyds, nAs wadedeu, Hs1¥an Yusen
- C o : Y ' o v o a
ﬂ'l']&l‘lﬁ]u]i'ﬂ‘u‘ﬂ']\‘iﬂ'ﬁ'LL"U\‘I"Uu‘VIﬁ\‘INﬁﬁlﬂﬂ'ﬁ'ﬁlﬁ]a‘lﬂ?“ﬂﬂﬂ’dWﬂ 6[uwwmqmsmmn

4 4 SUSSTE WAl
a o a & s ’Q LY g
ﬂ']i":]lﬂi"]%“lLﬁgﬂiglﬁJuuﬁmuvﬁlua'Jﬂa']EllaﬂaﬂWNﬁmﬂmm ﬁ]qﬂi‘uﬁ"]fuﬁﬂ"lu
& o o o o e,
“5ﬂﬂiﬁﬂLua\iﬂqlLW\iL‘W’lﬁ'é"lﬂs‘uﬂqslwuﬂﬁﬂquﬁmﬂmmﬂq\iﬂﬁuuﬁsﬁﬂ

annuAng 5sWusiug, 351Tan wuseny, iy qada
63 ann1wn1susnisuazamlnlavasgnatiifinenisdadulanlyusnisauin
Wavsaugyniisngasaangluda

au5 anusuun, s wadesa , 3517an dusenn
FQ o e
i'l"I‘SS"UEﬁlmﬂ’ltlﬂyﬂl’lNW\‘WEﬂﬁ]Wﬂ\iNﬂﬁlﬁlﬂ"li’ﬁlﬁla‘lﬂﬂ DADUNIEANANLAIIVDN

USEN d.ayuAduNse 911
UgIYS ATWaARTS
o { 4 P! a o o v aa
89 nsdanisniseatanazdeduansaulauurasauiisnBenisisoug OTOP winid

nandduivguruaTasduduniiaiavAaina duaduuniu sunauasdads

FJanInuAsUgu

1 aingms ITney
4 Jadandg Namamwﬁ'\flﬁfbw%msmiﬁumuqﬂﬂam'awaﬂwﬁm"?uﬁmm{lu

IUIANRIFITATY



Research Article

Stakeholder Pressures, Internal Drivers and Sustainable Logistics

Practices on Environmental and Financial Performance in Thai
food and beverage manufacturing Small and Medium Enterprises

(SMEs): A Conceptual Framework

Received: July 18, 2022
Revised: September 18, 2022
Accepted: September 22, 2022

Siritida Songkhwan®
Lecturer of Logistics Management

Business School, University of the Thai Chamber of Commerce

Aannicha Thunyachairat?

Lecturer of Management Business School, University of the Thai Chamber of Commerce

Sopida Woranin®
Lecturer of Modern Retail Business Management

Business School, University of the Thai Chamber of Commerce

Abstract

The purpose of this article is (1) To integrate framework for stakeholder pressures on
sustainable logistics practices (2) To present conceptual framework stakeholder theory and internal
drivers on sustainable logistics practices and effect to financial and environmental performance in
Thai food and beverage manufacturing in Small and Medium-sized Enterprises (SMEs). For academics
and practitioners alike, understanding the driving forces behind the adoption of sustainable logistics
practices and their effect on firm performance has become essential. The motivation and impact of
stakeholder demands on the adoption of sustainable logistics practices and the performance of SMEs
in the context of developing nations particularly Thai SMEs, however, remains largely unexplored.
Leveraging the stakeholder theory, internal motivations and firm performances which is divided into

two parts, namely environmental performance and financial performance.
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Stakeholder Pressures, Internal Drivers and Sustainable Logistics Practices on Environmental
and Financial Performance in Thai food and beverage manufacturing Small and Medium
Enterprises (SMEs): A Conceptual Framework

Introduction

The globe has changed significantly since the past due to a variety of factors.
Businesses now pay attention to social and environmental issues in addition to profit.
Customers' demands, in particular, have been influenced by environmental concerns since
they need to protect the environment, which forces all businesses to change their operations
in order to survive and remain competitive.

The constant development in industrialization has justified the demand for sustainable
practices that ensure environmental preservation. (Gereffi, 2010) This industrialization has
increased a considerable amount in a variety of industries, motivating firms to consider their
firms activities, particularly logistics activities to avoid destroying the environment. (Darnall,
Henriques and Sadorsky, 2010) Since logistics activities are considered to be a vital part of
business which are able to identify cost and profit of company. Logistics activities, for instance,
transporting goods has resulted in air pollution, noise, and vibration, all of which have resulted
in accidents. Furthermore, production operations can result in a higher-than-necessary usage
of energy and resources.

The negative effects of sustainable practices concepts on the environment have
drawn significant attention from a variety of stakeholder groups, governments, and
international organizations. Therefore, adopting sustainable practices will improve business
performance, build a corporate image (Baah, Opoku-Agyeman, Acquah, Issau, and Abdoulaye
2020), provide competitive advantages in international trade (Wattanapinyo and Mol, 2013;
Ueasangkomsate, 2019), and enhance financial performance. (Centobelli, Cerchione, and Singh,
2019; Agyabeng-Mensah, Afum, and Ahenkorah, 2020)

This has attracted the interest of practitioners and academics who aim to explore
more about the effectiveness of environmental policies in protecting the environment and
ensuring the future of the company through increased profitability and shareholder wealth. As
a result, achieving environmental sustainability is no longer an option for businesses, but rather
a need. Many organizations have blended many eco-friendly techniques into their logistics
activities, resulting in the establishment of sustainable logistics practices, in order to meet the
environmental needs of stakeholders to reduce environmental pollution and maintain society

safety. (Wang, Wang, Zhang and Zhao, 2018)
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According to Govindan, Kaliyan, Kannan and Haq (2014) Sustainable practices are systems
that generate products and services with less energy while simultaneously ensuring the
preservation of natural resources, less pollution, and worker and community safety. Since the
introduction and implementation of 1ISO14000, Sustainable logistics practices particularly in
logistics activities in manufacturing process have gone from being optional to mandatory.
Moreover, the environmental standard has been established, this criterion, along with
stakeholder concems for environmental protection, has witnessed a tremendous increase.
Despite these occurrences occurred in large firm in developed countries (Darnall el., 2010),
developing countries particularly food and beverage manufacturing in small and medium
enterprises (SMEs) are catching up in terms of eliminating negative environmental repercussions
in manufacturing and logistics methods. Although analyzing of previous scholars such as Gligor,
Holcomb and Feizabadi (2016) has focused on evaluating the effects of environmental practices
on entire business performance from both internal and external standpoint, employing metrics
that indicate internal and external gains and sampled in developed countries, not very great
number of literatures examines sustainable logistics practices in SMEs. Some of literatures has
highlighted influences of sustainable practice, literature has only focused on SMEs
manufacturer. (Baah, Opoku-Agyeman, Acquah, Agyabeng-Mensah, Afum, Faibil and Abdoulaye,
2021)

However, it is important highlighting that, while some businesses are unwilling to bend
to environmental demands, others are attempting to integrate sustainable practices into their
operations with limited resources. As well as there is lack of expertise in environmental
management (Lewis, Cassells and Roxas, 2015) lack of knowledges in logistics activities or export
their goods to the countries that emphasizing on environmental regulatory, particularly SMEs
in Thailand as they perceive those businesses are not make any impact on the environment.

However, according to the Office of Small and Medium Enterprises Promotion
(OSMEP), GDP of Thai SMEs accounted for approximately 40% of the country's GDP (OSMEP,
2022) which means that Thai SMEs remain a vital factor that drive the national economy.
Moreover, Thai food and beverage manufacturing SMEs is the most essential production field
which significant to Thai economics and they are linked to many ongoing industries. As well as
they generate gross domestic product (GDP) ranked No.1 in Thai SMEs industrial sector which
accounted for approximately 33 percent of GDP of food and beverage industry (312,848 million
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baht) and Thai food and beverage manufacturing SMEs has accounted for 5 percent of Thai
SMEs in total (OSMEP, 2019 and Krungsri Research, 2022).

Therefore, bad practices in one country might have a detrimental impact on another
country or continent, major efforts should be made to preserve it on a worldwide scale. In
addition, Thailand Development Research Institute (TDRI) (2019) has stated that researches
which are related with optimization of logistics management and sustainable supply chain
need to be studied from 2021 onwards. Besides, this issue has mentioned in Thai 20-year
National Strategic Plan (2017-2036).

As mentioned above, sustainable practices have gained widespread acceptance and
implementation in developed nations and large firms, efforts should be made to bring SMEs
up to the desired level of environmental sustainability. This assumption prompted the study
since most studies on sustainable logistics practices and how they affect overall company
performance have been undertaken in developed nations and large firms, with an emphasis
on the role stakeholder pressure plays in the adoption and implementation of sustainable

methods.

Research Objectives
1. To integrate framework for stakeholder pressure on sustainable logistics practices.
2.To present conceptual framework stakeholder theory and internal drivers on
sustainable logistics practices and effect to financial and environmental performance in

context of food and beverage SMEs in industry sector in Thailand.

Scope of Study

The aim of this research is to study the evidence from the perspective of a developing
country, and, more crucially, from the perspective of Thai SMEs, in order to show how rapidly
these businesses are growing in Thailand. Including seeks to provide a detailed perspective in
order to bridge current gaps in the literature by revealing the impact of stakeholder pressures
on sustainable logistics practices adoption, financial, and environmental performance, while

also determining the impact of sustainable logistics practices on financial performance, and
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environmental performance and assessing how internal drivers affect sustainable logistics

practices especially in food and beverage manufacturing.

Literature Review
Stakeholder Theory

A number of studies aimed at better understanding the implementation of sustainable
logistics practices have relied heavily on stakeholder theory (Freeman, 1999; Baah et al., 2021;
Singh, Del Giudice, Chiappetta Jabbour, Latan and Sohal, 2022; Nguyen and Adomako, 2022)
since air pollution that destroys lung health leads to respiratory disease, forcing organizations
to be more environmentally conscious because of pressure from stakeholders.

Organizations’ operations in today's business environments are strongly intertwined
with their stakeholders and society, as stakeholders might force firms to adopt certain practices
that have a negative impact on their resource base. Although stakeholder demands and
pressures have a considerable impact on corporate decisions, a corporation's decision to reject
these demands in recent years has been termed suicidal, especially when those stakeholder
groups have the ability to harm the firm's survival as mentioned by Freeman (1999). Freeman
(1999) stated that stakeholders are able to be affected or affect and firm’s decision and
actions. This is similar to the institutional theory by Deephouse (1996), indicated that firm
practices adoption is primarily influenced by social pressure and industry conventions.
Deephouse (1996) further identifies that a company's alignment with currently accepted
sustainable practices gives it legitimacy with stakeholders and stakeholders also fosters an
organization’s willingness to follow established industry regulations and practices.

Business nowadays’ activities have an impact on the entire society, and as a result,
businesses owe societal duties such as environmental preservation for future generations,
among other concerns, especially given how stakeholder-interconnected societies operate
today. (Kassinis and Vefra, 2006) Moreover, stakeholder endorsement, which entails obtaining
stakeholder support, loyalty, trust, and satisfaction, can be used to explain this legitimacy. This
in turn leads to the development of social and moral capital.

Some of studies has divided stakeholders into groups, for example, Kassinis and Vefra
(2006) had divided stakeholders into three categories which are latent stakeholders, expectant
stakeholders and definite stakeholders. Expectant and definite stakeholders have the most
important impact to organization which means that organization must respond to the demands
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immediately. Besides, Gonzalez-Benito and Gonzalez-Benito (2006) has categorized stakeholders
into three groups, namely, organizational stakeholders which is not crucial but they could be
affected if organizations aim to have competitiveness, while the last two categories are
community and regulatory stakeholder which are critically impact a firm’s survival since
organizational and regulatory pressures have an impact on sustainable logistics practices and
business performance.

Eesley and Lenox (2006) stated that firms are under increasing pressure from organizational
stakeholders to adopt and implement sustainable production techniques and it's important
because it allows stakeholders to understand their abilities, goals and objectives of the
organization. In addition, stakeholders have a habit of pressuring companies to adopt sustainable
practices. While the study from Baah et al. (2020) confirmed this increase in environmental
management is driven by stakeholder pressure. Accordingly, it is important to note that firms
need to build a good relationship with stakeholders by impressing stakeholders in order to
acquire a competitive advantage while simultaneously boosting performance. Apart from
these, firms need to avoid bad publicity and other regulation burdens otherwise media could
report any firm dose negative deeds. Recent literatures have studied sustainable practices
used by managers or employees may result in enhanced performance and sustainability.
(Agyabeng-Mensah, Afum and Ahenkorah, 2020; Zaid, Jaaron and Bon, 2018)

Based on the previous explanation, firms are encouraged to adopt and implement
sustainable production processes in response to stakeholder requests. Furthermore, there is a
belief that establishing and adopting sustainable practices demonstrates conformity to
accepted company behavior. As a result, divergence from these principles results in low
stakeholder approval and perception, lowering organizational legitimacy.

Internal drivers

Apart from stakeholder theory, a study from Hargett and Williams (2009) showed that
sustainable practices emerge within organization is influenced by the strategic vision of top
managers who find opportunities to improve work and production processes to reduce
environmental impact. In addition, employee training is considered to be an internal driver as

it could support employees to be able to be aware of the use of resources.
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Financial support and technology support are considered to be one of the drivers that

motivate the adoption of sustainable practices. Saeed and Kersten (2019) and Haverkamp,
Bremmers and Omta (2010) found that if organization has resources to invest in technology or
have the right tools, it would support the organization implement sustainable practices and
improve its business performance. Moreover, the study from Bourlakis , Maglaras, Aktas, Gallear
and Fotopoulos (2014) showed that differences in firm size (micro, small and medium sizes)
effects both financial and environmental performance.

Sustainable logistics practices

Many organizations particularly in developed countries, have adopted sustainable practices in
their production and logistics activities due to customers and stakeholders’ pressure as well
as environmental regulation. The adoption of sustainable practices can mitigate the damages
of natural environment which are caused by logistics activities (Darnall et al., 2010). The
sustainable logistics practices usually come into routine procedure or technological innovation
forms which included five steps as stated by many literature (TUZUN RAD and GULMEZ, 2017;
Tiwari and Khan, 2019; Kazemi, Modak and Govindan, 2019) — green purchasing, production,
transportation, packaging and reverse logistics, for instance, green transportation refers to
responsibility of distribution of goods or material and reduce the use of resources and materials
caused by depending on fossil fuels particularly transporting and warehousing raw materials,
inventories and reducing carbon dioxide or greenhouse gas emission (GHG). Green production
means reducing energy consumption from production activities as well as risks mitigation which
related to human health and reducing waste. Green packaging refers to technique and material
of packaging which protects human and animal health and environment. Reverse logistics
includes returning goods, reuse, recycle and waste disposal.

Environmental and financial performance

According to Hart (1995), a company can gain a competitive edge and other rewards
by having a positive impact on the environment and enhancing resource by which continuous
product enhancements, integration of innovation and cleaner production practices (Hart and
Dowell, 2011). These lead to competitiveness such as cost leadership, firm’s reputation,
legitimacy, long-term growth and maintain competitive positions in the future. Besides,
competitive advantages as mentioned can caused a sharp increase in environmental practices
in developing countries and the preservation of the natural environment is inextricably linked
to a company's success as mentioned by Hart and Dowell (2011). Moreover, the studies from
Baah and Jin (2019) have indicated that environmental measures such as noise or air pollution
prevention and clean technology in order to have a strong competitive position and
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sustainable performance. These measures also help to create satisfaction for the stakeholders
by preserving the environment in parallel of having good relationship with stakeholders.

Firm responds to demands from stakeholders in terms of sustainable practice, showing
that the perception and trust of stakeholders is organizational legitimacy, which is based on
stakeholder pressures, is essential for companies to demonstrate sustainable competitive
advantage and superior performance. In order to gain superior performance by organization,
Stainer and Stainer (1998) stated that organization performance indicators must be measured
by financial and non-financial indicators.

Zeng, Meng, Yin, Tam and Sun, (2010) stated that measurement of firm performance
assists them in determining whether or not established objectives were met, as well as
developing plans to improve or maintain it in order to strengthen and sustain the company's
going concern position. Many researchers have investigated the impact of sustainable practices
on environmental performance and financial performance.

Environmental performance is defined as a company's ability to combine financial and
non-financial resources to reduce the negative impact of its operations on the environment
and ensure environmental sustainability by reducing air pollution, harmful material consumption,
environmental accidents, and energy and resource conservation. Furthermore, environmental
performance is typically measured in terms of reduced energy and material consumption,
reduced air and water pollution, waste minimization and reduced use of poisonous and harmful
materials, environmental misshape minimization, and rate of renewable energy consumption.
(Cankaya and Sezen, 2018)

While, financial performance refers to how well a company's tangible and intangible
financial and nonfinancial resources perform together to meet its aims. Financial performance
measurement is critical to an organization since it is the reason for its existence as a profit-
making entity. The study used return on equity (ROE), return on investment (ROI), gross profit
margin, net profit, return on assets (ROA), and other metrics based on data accessibility and
the primary reason for a company's existence.

However, there are literatures that have positive and negative correlation between
sustainable practices and performance both long-term and short term. For example, Agyabeng-

Mensah et al. (2020) showed that there is an insignificant positive influence of sustainable
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practice on financial performance but there is a positive significant between sustainable

practices and environmental performance as well as positive relationship between environment

and financial performance. Accordingly, there is connection between financial and environmental

performance since environmental initiatives contribute to the development of capabilities and

competitive advantages, resulting in enhanced financial and environmental performance. Using

the theoretical framework outlined above as a foundation, table 1 has summarized linked

theories and relevant literature.

Table 1 Summarized linked theories and relevant literature

Regulatory stakeholder

pressure

Theory Main aspect Key references
Stakeholder Organizational Freeman (1999), Deephouse (1996); Baah et
pressures stakeholder pressure; al. (2021); Singh et al. (2022), Nguyen and

Adomako (2022) and Gonzalez-Benito and
Gonzalez-Benito (2006)

Internal drivers

Top management action;

Organization resource;

Hargett and Williams (2009); Saeed and
Kersten (2019); Haverkamp et al. (2010) and

Firm size Bourlakis et al. (2014)
Sustainable Green purchasing, Green | TUZUN RAD and GULMEZ (2017); Tiwari and
logistics production, Green Khan (2019) and Kazemi et al. (2019)
practices transportation, Green

packaging and Reverse

logistics.
Firm Environmental Agyabeng-Mensah et al. (2020) and Cankaya
performances performance and Sezen (2018)

Financial performance

Agyabeng-Mensah et al. (2020)

As discussed above, this research aims to investigate stakeholder pressures, internal

drivers, sustainable logistics practices on environmental and financial performance, The

framework model and research hypothesis have showed in figure 1. Research hypothesis are

consisted of 4 hypotheses; H1 is external drivers such as regulation positively and significantly

relates with internal drivers such as top management vision (a) and sustainable logistics and
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production practices (b). H2 refers to internal drivers such as organization resources and firm
size positively and significantly relates with sustainable logistics and production practices. H3:
Sustainable logistics and production practices positively and significantly relates with
environmental performance (a) and financial performance (b). H4 is environmental

performance and significantly relates with financial performance.

Stakeholder .
Environmental
ressures
P H1b H3a performance
Sustainable
Hla Ha

Internal drivers

\ 4 /1 logistics practices \
H2 H3b

Financial performance

Figure 1 Conceptual framework

Conclusion and Discussion

Therefore, from the above literature review, there is the integration between
stakeholder theory, Internal driver, firm performance and sustainable logistics practices. This
study will focus on stakeholder pressures and internal drivers on the adoption of sustainable
logistics practices in the context of a Thai food and beverage manufacturing SMEs were
examined, as well as how this effects company performance given the extreme need for
sustainability amid the rapid growth of SMEs in Thailand. A further study will use mixed method
in order to provide a greater knowledge of complicated problems than either technique by
itself. This study will use quantitative method by conducting online survey. Questionnaire will
be sent to Thai food and beverage manufacturing SMEs through e-mail. The sampling list will
be obtained from Thai chamber of commerce and the Office of SMEs Promotion (OSMEP). The
sample size targeted will be 400 questionnaires. The intended sample size will be selected to
offer a representative of the population and to be depended on the sort of data analysis to
be conducted. While, qualitative approach will be applied which intends to use in-depth

interview with fives SMEs Entrepreneur, representatives from the Chamber of Commerce or
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from the Federation of Industries who own businesses in food and beverage industry and
sustainability experts. Data analysis will adopt AMOS to analyze data by using Structural
Equation Modeling (SEM).
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Abstract

The purposes of research were to study the working from home attitude that affect
the behavioral intention of working from home of the personnel, investigate the norm of the
reference group that affect their behavioral intention of working from home, and examine their
perceptions of behavior control that affect their behavioral intention of working from home.
The subjects were 311 officers of Comptroller General's Department in Bangkok who worked
from home. The statistics used for data analysis were frequency, percentage, mean, standard
deviation and multiple regression analysis. The results showed that the officers’ attitude
towards working from home affecting the behavioral intention in work from home included
the perceived factors on the benefits of use and compatibility. In addition, the norm of the
reference group affecting their behavioral intention consisted of the normative factors of
workplace and their home with statistical significance of the 0.05 level. Also, the perceptions
of behavior control that affected their behavioral intention were the factors of easy-to-use
technology and government policy. The common factors that can most predict the behavioral
intention of working from home of the personnel of Comptroller General's Department are

norm of the reference group, workplace, and home, respectively.

Keywords: Attitudes of Working from Home, Subjective Norm, Perceived Behavioral Control,
Behavioral Intention to Working from Home
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Abstract

The objectives of this research were to study the level of competitive advantage and the
decision to rent a dormitory of the people in Uttaradit Province and examine the competitive
advantages that affect the decision to rent a dormitory of the people in Uttaradit Province. The 385
subjects of this quantitative research were the people who had been provided residential rental
services or rented dormitories in Mueang District, Uttaradit Province selected by accidental sampling
method. The data were collected by using a questionnaire and analyzed by means of frequency,
percentage, mean, standard deviation, and multiple regression analysis. The results showed that the
every item of the competitive advantages in renting a dormitory was at a high level with the highest
mean on cost leadership, specific focus, and fast response, respectively. As for the overall level of
the people’s decision to rent a dormitory in Uttaradit Province, all items were at a high level with the
highest mean on seeking information, evaluating choices, recognizing problems, behaviors after
purchasing, and making decision, respectively. The hypothesis test results showed that the all
independent variables had a statistically significant effect on the decision to rent a dormitory in
Uttaradit at 0.01 level.
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Abstract

The objectives of this research were to analyse the cost of product identity patterns
of World Heritage Kamphaeng Phet archaeological sites for adding the value of cultural
products and assess the effect of adding value to cultural products from the application of
cultural product identity patterns derived from the sites. This qualitative research applied an
in-depth interview for collecting the data. The 6 key informants were the director of provincial
culture of Kamphaeng Phet Province, village sages and academics. The research tool was an
in-depth interview form. The data were analysed by using content analysis. The results showed
that the major costs of product identity patterns for adding cultural value were labor costs,
design costs and raw material costs, respectively. Also, the results of the assessment indicated
that the value-added cultural products of World Heritage Kamphaeng Phet archaeological sites
by applying the unique patterns can be beneficial to promote the identity of Kamphaeng Phet

Province in terms of cultural conservation and an increase of income.

Keywords: unique patterns, World Heritage site of Kamphaeng Phet, cultural products,

cost analysis.
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Abstract

This research aimed to study the customers’ levels of perception toward the quality of
service, customers’ trust, and customers’ decision to use Uttaradit United Artificial Grass Football
Field; and investigate the quality of service and customer trust in deciding to use Uttaradit United
Artificial Grass Football Field. The sample was the customers who used to use Uttaradit United
Artificial Grass Football Field for more than 2 times. The data were collected from 385 customers
selected by Non-Probability Sampling Techniques. A questionnaire was used to collect the data.
Descriptive statistics (frequency, percentage, mean, and standard deviation) and Multiple Regression
Analysis were used to analyze the data. The results revealed that customers perceived that the quality
of service of Uttaradit United Artificial Grass Football Fields was at the highest level in terms of
customer trust, customer confidentiality, and customer awareness. In terms of trust, they considered
communication to be at the highest level. Additionally, in terms of deciding to use the football field,
they thought after-sales service was the most important. The results of hypothesis testing, at a
significant level of 0.05, showed that the quality of service in the aspects of customer responsiveness,
customer confidentiality, and customer trust, influenced the customers’ decision to use Uttaradit
United Artificial Grass Football Field. Moreover, customers’ trust in terms of convenience, problem-

solving, and commitment influences their decision to use the football field.

Keywords: Quality of service, Customer trust, Deciding to use, Artificial grass football field.

Cite this article as:

Worapanpimon, T., Chomraka, I. & Sucharit, C. (2022). Quality of Service and Customer Trust in
Deciding to Use Uttaradit United Artificial Grass Football Field. Journal of Management
Science Pibulsongkram Rajabhat University, 4(3), 63-78.

“Corresponding Author: thrinnasith@gmail.com

HUNSSUSBAIMWINAUEEYTnISoBesatsing (TCI) aglunguil 2 AruyssAARSuAYANANANADS



Vol.4 No.3 (September- December 2022)

Waveaduimilasuanudennniu laewiuldandaurensadesiaueaiiuuniu

dedina Afimslivniinduinmavea nszuafiwmusaiuvdanlnendidesdnggnia 2009
uuuoaEI LTINS uIn Ty ﬁulﬁauﬁ’ﬂvﬂmuaaqd%u dnlverosg Wawnduszau (Aanns
qvil3, 2564) Mnnszuaruisufwivmueading viliussmwuiundouaufinsaueaiiamn
Fude Seiliauampveaisuliifivme fufunsaisaumnusandgifies (Atifical turf) S9l43y
awileluivszing Fsaunmgiileniuhnnleduaseiliidnvasedetunghase dodves
aunmgniiion (i AW aledn Aeuanindy, 2564) aunsnasuld 3 Usadu Ae 1. Tarumuny
2. MaldurueavUAIIME I sansaTsannsumiusErIaauld wes 3. IfuTeuiFes
anmundeuauuiinnuvasadsliifunquiiuve siligsivaunmauoangiiisuivlnegi
S uardimauteiugaty

dmsvauunnueang wisludwinansing G31uu 3 wis Usenaudie auuvlavea
nguiengasindgludin auinnaveanguiisulsuiounsounidug (lassnisaurun3ain
King Power) uagaunsmiauaangiifiesdusn (ludevmns Uiy 20) Fsaunuiduenwu uazegly
Fudlosgnsandilissaunuien shlinsudadudoutrsi aummusanguiisugasandgluidiaEy
Dadudumsiuil 29 dsnen 2559 Tutausnuszautymigléumstsnauliinn guimsauus
Feldnagnsmnansmanalaenisussmduiusdafvesnisiaunaueauuauunueavg Wien il
gnérldusmsfiaune sindu Ussneufunsauiu Smslinaouinyefwmausadmivienvy
Tuuu gasAndgluineaned mugiulude silstagiuiigndunliuinis weaunis egdlsfin
msc’f%ﬁuqiﬁaé’aﬂwauﬂmmﬁmmﬂuﬁm msliusnsdilaiiiduundianat iWesniiniineu
Usgdites 3 au Fafasquarignniiulivinsnauieduaues uargniridutniFoudian
Bourfnueauea sawiaunasesiiinseyasaussrinadeunaueadndas viliunanssenaiin
nsdifignAndanindslallésunsquadiduiniians (waBsel asviudfina, nmsdeansaruynna, 4 funau
2565)

sufudelinunmnistansaunduluegaiiusyavsnim nevaussaruiielavesgnén
TnglamzdmiudunaseseadniiinGeuinugnuea Ssanulindaduasddyiiosiilifunases
ansadinyasiaulunsfeuld §3dedsfne aunmmisuinisuaranulindavesgndniidse
nmsfnduladnlivinmsauusausandiiengnsandylude nsnaildannsotlulisslovide
Kusgnaumsauunveangiieslunisuiulsuasiannuinislinevauewoanudosnisuasli
Wnanuiianelagegaveslduinig
IngUszaedlun1side

1. ilednwiszdumnuAniiudununimnisuinig analinds uaznsdadulaidily

Uinsvesauuaveavgiingashndgludia

2. iefnwanmmsuinig wazanulindevesgniniiidensinduladléuinisaun
Waveangiilenansindgluda

Journal of Management Science Pibulsongkram Rajabhat University




v

Aunmn1suInsuaraUlindavegnanddensdnduladilduinsanumnueanaguilex
anshndgludia

auufgulunside

aunfgiuil 1 auamnisuing dnadensdaduladilduinsauuaueandg ey
anshndgludia

auufgiuil 2 mnalindavesgnd finadenisdadulaiinliuinmsaunmaueang e
gasnnggluin

NSBULUIANAR

AMANNITUING
- anandugusssuvesnsuinig
- mmnidede
- MIMBUAUDIGNAN H1
- mslenushilaudgnéh
- madilauasgingnn nsanauladilduinng
auNWnueanei ey
gnsAnsgluifia

anulindavesgnén
- msdess
- anuldla waznnsli
- mslideynida
- sl NEsNgEUTY

- aswilvaanunsaldauds

AT 1 LARINTEURLIAMIUNSITY

av o a v
LONF1TLLASITUIVYNINY VDY
AMATNNTUING
USNSNALEARSIIUANNABINTS vUn8de AeianArdaenisysertanialilasunisnavauad

]
v v

dwuinsfiiuanusieanisvesgnd vanefvdsiignidieanisusenanialildunisnevaueted

Y
Y

Wiud aufdndanisuimstuduuinisiidesann Useitule dudiunimsindule saufedueniu

(58355 S3vTaylaanl wazawail ngugnsns, 2563)
TaevhluuTsnindauazdmineduduazuinsinaeiidmnslumsusuussunimves

Auduaruims dsmsimuadmngludesaunindsnaniu fhazfudesdinssshaeluin

M5ATINYINITIONITUUINYIALT YA AYAFIATIN



Vol.4 No.3 (September- December 2022)

Tasfifuimssedvgeesismsinadulimuningunmituisndesnsmnefsesls danunimiign
ﬁmum%yuﬁﬂmmLﬁuiﬂﬁmaﬂ%wiaﬂmmwsuaqrmmumicﬂ'wﬂ ma’Luu%ﬁmiwﬁm usilupandu
93 AU TS mundufana1atuerariinssiuguamiignédesnis dadu “aaunin Sl
ATIEgNRMLAT USR5 BIUIEMUA AT AR MLAT uIINATIA I ST sgnAL T uMAn
FaiinmsmanauamsvarevinlEna L ‘aunmAfedsiiinanmsiigniniuy” (Esﬂm wi¥ou o
28581, 2563) NA1TI

NNTNUNILANUMNBYRIINTNINTTRY anunsaasulain annnnsusng naneds
msliusmsfianansaaussnudesnislinsnuaudesmsieiuaumaniesgndn uazsi
TigndAamnuiiansls nisdaevuinmsiifiaunm unumaisivihligshuszauammudise
vunannisudedu laenanmuinisdesisiannudeinisvesgnandundn

Zeithml and Bitner (2003) n&1331 Lﬁaqﬂﬁ”ﬂﬁ‘mNLﬁaﬂiuﬂﬂﬂﬁ?ﬂ%‘ﬂﬁﬁuaaﬁﬂi&mS] Tu
nan Fadeaiansmaaediuinisuarianauinms ileduminuinislasinauniwaean tnegnéndiu
IngyazUsetfiunnnImuInITaINeIrnTeine (Nuini AEUNIE, 2561) fail 1. uSnsTiaResiianu
Wndefle (Credibility) 2. U3nsTinazsasinusings (Speedy) 3. U%ﬂﬁﬁﬁaﬂﬁwﬁaﬁuﬁﬁlﬁﬁa
AUNIN (High Quality) 4. m5115ms‘mﬂmaalm*umwmmmmmw (Quiality Guarantee) ag13lsh
n1u ﬁinﬁmmaaiwmnawﬂmwwmaamammmwm‘iuaﬂmwmaanmnma Awdoutung
fuineadesarmindetio mwsndilunmsliuinsgndn sainisainennudseivla
fAauandeumienienin ﬁﬁﬂﬂ“ﬁyi}:ﬁaﬂﬂaﬁumiﬁmiqﬂﬂ”ﬂaéwﬁﬂﬁ]

nausilun1sUszidunmamyesu3nig M3endn “SERVQUAL” w3efaluy “RATER” (Rater
Model, 1988 819fidlu 357R washu a o858, 2563) Usznaudae 1. awlingde WoanuULiede
(Reliability) pmansnsalunislivinisluseduniefifesnisetnagnéios (Accurate Performance)
uarlindlals (Dependable) 2. Anusiula (Assurance) glvusmsiinuiuaiinuedisndulunns
U315 (Competence) fimuanmuaziduiinsiugnd (Courtesy) fanudodnduazarnsaaing
mma]"uiﬁﬂﬁlmqnﬁwlﬁ (Credibility) wazausunsaenie (Security) 3. Asfiamnsadudodls
(Tangibles) AsaEAuayaINAe danmuwindey waziedesile 4. aruldla (Empathy) ase
Whidldlasasnanuazanusafnselddne (Easy Access) Auaiunsalunisinsedoans (Good
Communication) LLaxL’?’J’ﬂﬁ]Qﬂﬁﬂ (Customer Understanding) 5. miauaﬁmamjjﬂﬁﬁ (Responsiveness)
anainlafiagliusnsrud (Promptness) uarliiaumiewidoituegnei (Helpful-ness)

dnsuanAdeliideAnuidudsiideadonmuninnsliuinms i anubugUssauves
u3ms mnudedie nsmeuaussgndn mslinrusiulaudgndt waznisilauazidngnin
fdsmasonsitldaunndnmvadifiousnsindgluidia

anulinslavesgnén

milinsla mnefs WuanudetuvesFuuinisidanuidnlindesdenislivinis
novaussmFeINsvasFuUImsmwigluInsladyanl viligTuuinsiianuidnlindsly
mslfEmsifamdsmyesyaanslaeiduneulumsliuimsiinaiuieninigunsallunis
Trusmsiimnuiuasiosudsnstanuiliuinmsifinnuazmnaueiliideidosvommninms
UsM15 (Park, Kim and Kwon, 2017)

Journal of Management Science Pibulsongkram Rajabhat University




m Aunmn1suInsuaraUlindavegnanddensdnduladilduinsanumnueanaguilex

a '3 <
gnsAndgluiin

aailiandla Ao fugruveseuduiudnanisindedomslumslsiuinisuignér esdns
Fndudenssuinguianuduiuslnddn anuduineiiionseslagndn Uszneusae 5C Tdun
1. msdeans (Communication) Aentinaunisdeasiugndludnuasivhliigndnguls asuans
Aaudawe A3dlanasnioulinnuriginiogni 2. ANuguawasni1sly (Caring and Giving)
Usenaudae enBeanins arwaugu uasarmidnundes fuilnalignénidnd 3. mslitoynia
(Commitment) fiAgiuAugndn ssdnsnrssamdenaUstloviifionslidenudiiudsuiiugni
4. mslimnuagainauie (Comfort) niaAuaenndss (Compatibility) Auerlaldandazyinlv
anéndantisrnuazainauie 5. nsuileaniunisalanudaued (Conflict) wagnisianaulinga
(Trust) dhesdnsanansavilignanidnauielald asdunsanitesdnsdesnssuidymanudauds
flugnen (Stem, 1997)

anulindadunsfnsdunssaianuduiusidulumunguiannulinddaves
Morgan and Hunt (1994) fina131397 eaibindaeragnrmualidy “eruiderulupnuiidede
uazA ednduigdn wazau L fvuel i idueasnsauvionuddaiias s
auduitusiifendeld lueuan analindaiaduanenuidetuszninegdn audenndas
$1una Aufissnss musuRaey AugAsssy Mslianutemds wasanumam analinds
fnamazdmanennuduiuslusvesemiignaiindu arufulavesgnérfidiusnnduasiduns
Usziluuagn1sdudfiasdefieduduazung anulindaduesduszneviidfylunisanany
dodunisindulafenazmmuyniuluszesem ssdusznauvesarulindadudi Usznaudae 4 i
wUs Toun 1. anudednd (ntegrity) 2. aussaus (Competency) 3. anuindefie (Reliability)
4. aNELTUS (Concern) nuned mmmﬂﬂlummLﬂuazjmaapﬁj?ﬁu‘] NIDNITHAAIAILUTITOUR
eiaﬁj?)'u fapuesala (Uiden alacdly waz AnwA L'S&Jm%’muga, 2561)

MnmsmumunwAnieafuanulindgds wuhanulindaieanaduiusilnddadu
lddnsandessninedliuinsduliuing Weidnmnuduiusiaiaulnddadnaziinaiy
Pndefedsmasioruianiulasodudmousmstiug dufulunsifodiisoasfnumudsiidems
sonalindla 1dun nisdeans anaildla waznsti nislidennsin mslieuazninauis uazms
wilvanunisaidauda

msangula

miﬁﬂaﬂﬁmad%U%Iﬂﬂiulma:ﬂ%&%ﬁmiLﬁUi’JUi’JwﬁE}yjaﬁiN‘] wieldlunsindula usnis
dadulsluusazaniunisalasiinisivsusudeyaunndosunnsnsiulusuaniunisal ainnns
pamasouussyAunsAndulalaidu 3 sedu e 1. nsdndulaleglddeyaseudu (Extensive
Problem Solving) 2. nsindulalnglddayadnia (Limited Problem Solving) 3. nsdindulauu
ﬁug’mmmm&l‘iu (Routinized Response Behavior) (Un15364 AMNYSNE, 2563)

mﬁﬁﬂﬁﬂﬁ]gﬁ]‘uad@ﬁlﬂﬂ (Consumer buying decision process) \Juddudunenlunis
dnduladevesfuslan 99nn1sd1sr9ssaruvesiuilnadruiunnlunszuaunisd ewudn
n1sinduladovesuslaasiunszuaunis 5 Fuseu Ao (1) Msfuifsmnudasnisnionts

M5ATINYINITIONITUUINYIALT YA AYAFIATIN



Vol.4 No.3 (September- December 2022) m

FuiUaym (Need Recognition/Problem recognition) (2) n1sAumdaya (Search for information)
(3) msUszdiunamadenieunisde (Pre-purchase evaluation of alternatives) (4) nsdindulade
(Purchase decision) (5) wAnssun1eudsnsde (Post-purchase behavior) ﬁqﬁﬁﬁimam%ﬁm
vaedeundulusudutunounouilfld FuandiiduinnszuiunsdnduladeSudumsnistonse
wazilnansenundsanmste (@rsaas a33mi, 2550)

nsindulatevasuilan A nssuaumsiiveneasluaesaniunisaidmiunistonsusn
wazmsdetn siinszuaumsiadulavesgnindunszuiunsiidiiullunaeduseu 1Wud dunou
nsfuitumeumeorsuniuasngingsy Tutaenissud nssvrumemedslavesgnéndildsunanseny
u,a:mi%’ug"madwﬁmﬁ’m%%Lﬁmijuimhdmsmiﬁ Huslaaddiusiuiunisnevaustonsualvse
auiAnvesny uaziannduiusnmuaziruafisne fedtu sdnius 'Iu%'umaquaﬂﬁmqﬂﬁwz
ﬁwiﬂqumsmzﬁﬂmLﬁWﬂ:@fJNﬁdmﬁﬁ'ﬂﬁu%%@ (Udlen Asazdly uag ANYIA Lé‘ﬂu%’muqa, 2561)
danndetiu Kotler and Keller (2012) na1331 wuudasd 5 %y'umauuﬂum'iuamﬂﬁﬁudﬁaﬂﬁwﬁad
runsvuaunnInsiuilgm msdumndeya mavssduwamaden nsindulato way wofngay
Mendsn1ste mneAuin nsEUIUMITe Asdutunounsdeuasaiiintusiduszeren fau
nszvrumsiadulataiiatunniulueuAnues fuilaa ailfuilnrenaldldiunndunoues
nssuunsinaulate Tuegiunavesmaniuingnuiouns

MnMsnuILLAnA BatunszuIunsia dulavesuilaadiadu wudinssuiunis
dnaulavesjuslnaainynuuiAndszneulueduds 5 # dnfufidedeliiuuwannszuaums
Fadulamuanldlunside Uszneudae nsfuitennudesnts nMsuarmdeya n1siasan
madon nssindulalduinis uasngAnssumnaenislduinis

Wanlluns3de

UszuIng uaznguiiagng

Uszannsiildluns3deldun gninileelivimsauurinuoavduiougasindgludn dud
2 adeduly AdliamnsossySuuiiuiueuvesUssensld Fuhnsimunruadegidaglignaves
Cochran mswansailinsudnuusssnsiuiueu (srduns Aadans, 2563) ldnquiaoeig
$1uau 385 AU wazshmsiiususmdeyalutiadou fquiesy 2565 Isluvasunuiiauysaindy
11 385 Au Aty 100%

w3esiiefldlun1side

i30aileflilun153de Ae wuuasuau useenilu 4 dau Ae il 1 Jeyariiluves
grounuuasual @il 2 wuuasuainIfusEAUAmMARIUSUAANINNSUMS Usznaude
sumudugussanvesnsuinis sumnuinidedie funsmevaussgnén funslinnusiulaun
901 uagdunisidlanaziingndn dawudl 3 wuvasuauivafuszRuANLlINslavesgndn
Usgnausny funisdeans suanaldlanaznslyt drunislidenniin srunisliarwazanauie
wazsnumsuilvanunisaidauds @il 4 wuvasvaniefusedumnuAniudensinaulald
U3N15 Usenaundg AUn15TuHenNdeInIs Aunskalmiteya A1un1siatsuIviaben

Journal of Management Science Pibulsongkram Rajabhat University



Aunmn1suInsuaraUlindavegnanddensdnduladilduinsanumnueanaguilex

a '3 <
gnsAndgluiin

srumsanaulalduinns waswgAnssumdansliuing Tneuvuasunwand 2 - 4 Wudemanuuuy
WTIALUVARDIW (Likert Scale) 5 Sz

nsAsIREBUAMATHYB AR

AdeldhuuuasunulUlifiFermgswou 3 iunsiaeunuiismsdudaidon lag
Anuuiardeazdesdian 10C wihduuioundn 0.67 Feasfiodtodnuduldld (i quadey,
2562) @ldnzuuuranuaenndos (100) ogszning 0.67 ~1.00 uazuuuasuawluneasdls
Aunauitlailsngusiegne $1uu 30 au ilemsresouRmAMLUUABUAL TasmsiiATIZiAIAIY
Wi (Reliability) Tnenismia1dudszans wean1weanseuuan (Cronbach’s Alpha Coefficient)
Tngasasdiandust 0.80 Fuly Sefodfermidetulumailuldifunuradeys (1iuns Aadans,

v oy
¥

2563) LagNUIMUUEDUANATIE SAnvindu 0.977

NANISINY

dauil 1 Jeyanluvesgneunuusaua

Hnauuuuasuaudiulng Wuwene (56.36%) 918 41 - 50 U (39.74%) nMsAnwUTaan
A3 (49.61%) elsiadeseiiounnnnin 40,000 U (24.68%) UszneuendwgsAvdIusy/Mune/
91wdasy (31.69%) dnilvgiynsvarundousaunil (27.45%) $3nauwn anifioutazai
(32.29%) sindulalduinissefiles (56.62%) stwzLaumqa:mﬂagf(,ul,’ummﬂmal,ﬁad (19.43%)
wldU3n139a9981 16.01 - 20.00 u. (78.96%) 1Hu3ns 1 - 2 Adey/dUani (51.95%) aday 1 - 2

la (53.77%) wazdrszidudutuan (71.43%)

dauil 2 AaunmnIsUInsvesEuNRURang Wisugnshndgludn
Il 1 Aadsuad s auunInggIu seRUANNARALALAMAINANTUINNG (AN5IX)

AMNTWNITUIMS Aady (X) d'suLﬁﬂqmumﬁigw (s.D)  wlawa
Frurdugussuresnsuins 4.45 0513 N
fummnindefie 4.53 0.509 wnfign
AUNTABUAUBIGNAT 4.48 0.521 N
shunslrimnusiulauignén 4.54 0.535 Wil
funsdilauaziingndn 4.57 0.527 wnnilan

52 4.51 0.480 wniign

1A 1 wud geeunuuasuamiimnudaiviiguamnsuinislunsidild
Vimsvesaunulmusavguiieugasandgludinlunmsmeglussduinniign wWefionsandunesu
Wuin quAmsUENsTifreuLuvaeuaiuineglusefusnniign Ao dumnnindede dums
Toenusiulaurignén uazsnunsidnlasasdingndn

M5ATINYINITIONITUUINYIALT YA AYAFIATIN



Vol.4 No.3 (September- December 2022)

] v v v o a ¢ <
daufl 3 anulinsavesgniauunaveangiiieugasindgluin
13197 2 Anadeuardiudonuuninsg seduaulindavesgnd (1msa)

anulindda Auady (X) drudauuninsg (D) ulawa

fumsdons 4.55 0.531 wnniign
suanuldlauagnisii 4.48 0.585 N
fun1shiteyniin 441 0.587 1N
funsinuEzAINEUY 4.49 0.550 1N
gnumsuilvanunisaidands 4.46 0.583 N
ERlY 4.48 0.527 1N

957 2 nudn gaeuuuuasuamsiaulindaseaumaveavaiiisugnsind
gludalunmswegluseiuunn iefinrsanidusedu wuin frevuuvasuamiiaauilinadade
aunmausanguiisugasandgluinszduunigalufiunsdens wagdneunuvasunuiay
Thdasedunnluiumslieuazainauis duanuldlauagnisTi

daufl 4 nszvrumsdndulaléuinisauunaveangiiengnsindgluin
M3197 3 AedsuazdulsauuNnIgIu seRunuRnLiusensinaulalduinig (Awsam)

nszuIUNsAndula Anade (X) daudeaiuunasgiu (5.0.) wlawna
fun1sfuiternudens 434 0.654 110
funsuwaandeya 4.36 0.624 10
FumMIRTIMaden 4.37 0.666 N
sunsamaulalduinig 4.49 0.542 110

fungAnssumanisliuinig 4.54 0.548 wniign
59 4.42 0.530 N

A 3 WU greuuuuasuniuinszuIumsiaduleliuinisauumnusavai
Wengasandgludalunmsuianudidyeglussduann wofinsandusiedunudi faou
wuugeunuiunszuIunsAndulaifinnuddyseduinniigade funginssumdansliving
uazdRouLUUaRUNLIiUIINsTUIUMsinAUlafiirwd Ay seduinAe dunsdndulalduins
fumsiasamaden

dauil 5 mnaseusaNNAgIY

MIATINAOUAIAARNDUNNTIATIEN Regression Wuin A1 Tolerance Vo4 UT0ETENIN
0.147-0.257 A1 VIF vesuUsynddidniesnit 10 uansiwudsdassudasdiinnuduiusiuuslsl
Aeliindamuusduduiusiu Mutticolinearity Wulunudennandesuremisidadninsei
nsaneiifinuad Tolerance fosdiAnuinnin 0.10 dwusn VIF foatfesninio (Vanichbuncha,

Journal of Management Science Pibulsongkram Rajabhat University



v

Aunmn1suInsuaraUlindavegnanddensdnduladilduinsanumnueanaguilex
anshndgludia

2007) f1 R didnannnds 0.7 wladdauusianuduiusiuannluiiamadioatu faudsnndadusa
wUsifiszaumsImdunuutng (Interval) waziinisuwanuasuuuni

M15199 4 HaMTIATEiannesNYnaeInMN N1 USNsRdnaden1sAndulal i lduSnsauy
Woveanguiluansindgluiin de33 Enter

a a . v a9y o v o
E]‘Vlﬁ‘w’s'iVI@ﬂ”IiL“U']‘LWJUiﬂ"Iiﬁu"ISJV!ﬂUE)a‘VIQJﬂL‘VIEISJ"I

fiuusdase
Y A p- Collinearity Statistics

(A wn1slFu3nTs) B SE Beta t

! value  Tolerance VIF
Al (Constant) 0435  0.151 2.880  0.004
eufugusssuvesnmsuinis(x) 0084 0061 0081 1388  0.166 0.257 3.894
Aigetio (Xp) 0197 0074 0.8 2659  0.008* 0.176 5678
MIRBUALBIGNAT (Xs) 0333 0066 0326 5068 0000 0213 4.695
mslimnudiulauigndn (X 0287 0075 0289 3857  0.000* 0.157 6.357
madlawazidngndn (Xs) -0.018 0061 -0.018 -0.300  0.764 0.245 4.078

SE = 0.30991, F = 151.331, Adj R? = 0.662, R? = 0.666

o o a

*lendudAgynadanszau 0.05

91n9N3797 4 wamsTieszianassngIBi Y 1UI Aun SIS 3 udina
sensidlduinmsauunaveangiiengasindgludn Ao dunsmevaussgnd dunislinu
fhilaurgn uaziuananindede uaslidwnslumsinensidilduinisaunmpueandiion
gashnsglufinsmiuiovas 66.2
M3 5 mamiensanaesnyanvesnslindevesgniriifinasenisdnauladnldusmsauny
Woveangiuiluansindgludin fe33 Enter

a_a . v ay o Y o
avnswamanmm’lwimiammﬂﬂuaawmﬂmam

Auusdase
o o Collinearity Statistics
(Anul529lavesandn) B SE Beta t p-value
* Tolerance VIF

fAsil (Constant) 0732  0.137 5332 0.000
nsEREs (X1) 0.032 0062 0031 0507 0.612 0.220 4.555
aalldlanaznisii (X) 0.026 0069 0028 0372 0.710 0.147 6.795
mislvidenndin (Xs) 0190 0052 0210  3.636  0.000 0.253 3.959
AsliauazmnauY (Xo) 0.321 0.069 0331 4639  0.000* 0.165 6.055
maudlvanunsaidauds (X)) 0257 0054 0281 4732  0.000* 0.238 4.198

SE = 0.30284, F = 162.053, Adj R2 = 0.677, R2 = 0.681

aad

*endudrAgynsadnnszau 0.05

M5ATINYINITIONITUUINYIALT YA AYAFIATIN



Vol.4 No.3 (September- December 2022)

NP5 5 HamsAAsIEvianneenmRMsy Wi analindevesgndn 3 fhu dna
sensilivimsauamaueangiiisnensindgluda fie sunislimuazainauie sunmsudly
anunsaldauds uazaunislideynda laedidnnslunmshuensdilduinmsanunueans
diengashndgludnsuiudesas 67.7

d3UNan15Y

2
av o

15398 duns3983edsa nqudiedefie gnanfimelduinisauuaueanauiew

% v
% @ ' 9

gnshndgludin foust 2 afetuly S 385 au T8 nsdunduitegumumuaznin adpslief
THlumsidefe wuuaounu Ainszideyalagld affnldlumsinszideya loud Amnud d1fes
av Aady dudsnuuinnsgu warmsieszinsannsswga nansIenuipeunuuasua
dwdlng) Wumavie 01y 41 - 50 U ns@nuugaynd seldadedeiiouninnit 40,000 un
uazUsEneUeINgsAvdILiY/Mve/eniwdasy dulngihynsaunGeusaiail f3nauus 91n
wWiouwazand dndulaunldusnsdedaes wnradidndulalivinisie umsazanegluen
wavnaiies wlduinslurasnan 16.01 - 20.00 u. wldusnig 1 - 2 afy/dani adees 1- 2
Hilus wazdrsziuduiuan freunuuasunuiiuitnuamnisu3nmsvesausmausanaiLfioy
gnsandgluinflegluseduanniign fe sumnmindede Munislinnuiuloauignén wasums
Whlawazddngndn dreuuuudeuaudanulinsdadeauurnveangwilenensandglufinsziv
wnfigelushunisdeans waggmeuuuuasunuiiuiinszuumsdndulalivinsauunueand
WisngnsAndgluiafifimuddgysduanniiande sunginssuvdsnisléuims waznamsnaaey
auAgIu Asedulioddy 0.05 wud1 aunmmsUIMsiunsaeuaussgndn sunistinnusivle
ugnd waziunuindede favswadensdnduladnlivimsauunueandguiivugnsind
gludin waranulindadunslinnuasainauie dunisudleaaiunisaidauda wazdunistv
doynddn fdvnasemsdaduladilivinmsauvamaueangiiienensindgludia

afus18Nan1sIe

v oy
dev"LYlQ

lunsfinwinsaliidelfeAusenanisfnwinuinguszasinuidedudseendu 2 4o fsil

o
a @

1. WlefnwssiueuAniiudunanmnisuins snalinda uegmsdinduladlduins
voswEuuaveang W ieueasindgludin

grounuvasuamiinnudaiiuin auamnsuinsiigneunuuasuamiiuiteglussiu
wniiga Ao Fumnuindede sumslimnusiulaungnd uazsumsitilauaziingndn dou
Aunmnsuinsieglussiuinnde suauduzusssuesnisuing uasfunsneuaLesgni
oalsimulunmsimaunimuiniseglussduinn Wefinsannuuunfnues nquiin Asaumaed
(2561) findnafsnisianunmlunisuinisliing 2 nsdfe 1) anuaianisliuandsein
Usvaunsaloi gnénavddniinisuinisturinuinasiinasgiu sevaussanudeanisld dedided
aunismetiazanliuinisellld uar 2) Ussaunsaladamionitanuaiente fodndunis
Tiuinsiifiquniwesneuiads nwanuiseiszdvvesauainuinmaduluaunsdd 1 fe

Journal of Management Science Pibulsongkram Rajabhat University




v '

AunmsUIMIswaraalindavesgnéiide
anshndgludia

amssindulainldusnmsauunnueana ey

aruatasisliiuanansnyUssaunisaiade safugldvinisfewonsuldindquan wiifons
Wannslivinsasdesinlugnsdd 2 Ae msadrsuszaumsaladsiimifoninauman ity
anflild

dwsuns@nmanulingda wui deevwvvasunuiinnulindaseauiuinueans)
wiengmsAndgluianmsnluseduinn Seaenndoatuanidoves Suugiiuun diawssa (2563) 7ild
FAnwides Svswadnumnuduiis mnalinda uasanumdnmduiunsdeasuuutinsetinms
Sidnnseiindvasgninlugsialsausy udmuinanulindeeglussiuanniign Sefneunuuasunud
milindasoauurmusavaifisuensandgluiinssiuanniigalufunisioas Tasamzlubes
auwiidoamslunisdoansidniou 1wu Line Message Facebook waglnsdwyi uazsiulaindeyadi
Igsuanidmiiiausadedeold wagdanulindassduinludunislinuazainauie
fuanuldlanaznisli Frunisudlvaniunisaidands uasdunslidennsin Fedaudsiiu
aulindlaits 5 MuvsauunAaues Stem (1997) finddn arwlinda fe Rugiuves
anuduiusnienisinsod eanslunisliuinisungndn Usznousae 5CIdun n1sdeans
(Communication) mmaLLaLLazm’i‘Lﬁ (Caring and Giving) mﬂﬁ%a@]ﬂﬁﬂ (Commitment) n1514A
AwazAINauNY (Comfort) wagnsudluaaunisalaudauds (Conflict) wleAnwiudamuiteglu
swduiniige wazann wanshnnuduiusduiiugussrignénfuaunurmueanduiisugasing
gludndululshed uazannsansedagnilalusydunis

frouuuvasuamiiuinnszuunsinduleiiianuddyseduinniigade dunginssu

]
a

wdansldusnis wardruiianuddyseduinnde aunisdadulalduinis dunisinnsan
maden sumsuaramdeya wagsunissuiianudenis mma‘hﬂ”mmaqﬂi“muﬂﬁﬁ@ﬁﬂﬂ
fnantuasnadosiunuideues gaian suzana (2561) Ald3Sei3es Msdeasniamanauay
ngAnssumslduinisvesnquandiiigrauunmuealuluan unumuA wasUuama wamui
msfumdeyaneunsliaunuaniteurionseuashs mssuiym msusuidiunmadendeulduins
aun nsdndulduinisauin wgAnssundenistdusnisauy dawaneanisldauiunavealiien
venniluamsifeiliwuitateifanuddaannilande noinssumdmsliving lasanizns
fnmuanufimelavdsnislivimsiinadenisiadulaliuimslundioly mawusihlFauiivoudy
fmnueaiinauuvausandifisngnsandgludin uasnsiivzdnviutasuendeliiiionionusin
wldins wadsnandudulumuuutnues Kotler (2003) findnifamgAnssundaniste (Post-
purchase Behavion) ¥ mdsandigfusinainuszaunisaimsléaududn fazanunsadadulalsi
asdudrfuneuausemufomsveaaldviel FaffuslnaanansadsadiuldanmsiuFeuiioy
aufianelafildfuiuanumaniweny (Individuals Expectations) Fasesuauitanelasanan
anunsathlguunldunsdaduladedudluadadaluldde Srusloadarumelalunsldaud
foauasfianudululdiduslaasdoduidindntan uaesduilnadannsayaqeifuaudus fiog
seuthafiaiuaud Ussaumsalanmsliuinsldsndoe

M5ATINYINITIONITUUINYIALT YA AYAFIATIN



Vol.4 No.3 (September- December 2022)

2. Wlefinwinanmmsuinis wagenalindavegniniifiiensinduladilduinsau
Weveangiisnanshndgluda

HANSYIR@RUALLAFILAMAIMUINT WUt SiFuUsBasy 3 f AiddvEnasonisitilduinig
aunmnuoang L ieugasandgludin egreliduddynsadarisedu 005 Ae Funisaeuaussgnin
sunslimnuiulauignd uazduanuindeiie defuusdnanamnsaesuieanisidle
usnisawunueang uisugnsindgludiin ldsesar 66.20 aenndeaiuiuideves Tafaazay
Wnszius (2561) Felé3dui309 AanmAsUIMsIAEMsUSMsAMdTLS U S uUS s Tidsnasio
anulindla anuitanels wagaudndvesgldusnmstsmeuiatensu ludwiaunusil udmui
Haduiidsmadeniufiamelovesfliuinseg e tudfyneada liun auaiwnisuinisdiy
msmevaues wazsuamiule Taseziuinunmiumsnevausaazsumusiule Wuiladed
ﬁﬂmuﬁwﬁ’zy&iammﬁdwﬂwaapﬁ%ﬁmiLﬁu'uLﬁmﬁwmaumvxlmuaamﬂ'nﬁamamﬁm‘eﬂ,mﬁm
venaniissaeandostuaidoves waywat wdaawae (2561) AldiTeides auamnisliuinsi
dwasornuianalavesdlavarssaluih BTS Tunguvmamiuas wdmudn Qmmwmimmiﬁﬁwa
seauianolaveslasanssaluiln BTS lungummamiuns ogrsiifoddymisadisedu 0.05
FamAfednandunsiienginunmnsuinrindnaderufisnelaluniwsin Tasmniiarsan
nnuideilunmsuauamuinsiddviwasemadlduinauieituiissiutddy 0.05
Famamsidemuauandififiuinuninuimsiavswaneanuiamelouazmsdaduladilduing
Tngaeandosiuuwnfnues 53553 Ssunlsarl uazguarl nquysns (2563) inamiuinmsiiniaanse
Aumnudeans mnefis deiigndndesnisniemanialildsunmsaeuauss dwuinsitAuaiu
Foansvesgnin mnefisdsiignddesnsvdemanialilisumsnovaussesnadui susdndinis
Uimstuduuinisiiiauann Ussivla dusunnisdindula sanfadunidu

dunsagevanuigiuisiunrailings wuii dfudsdase 3 fuds Adnswasie
msilduinsaunaaueavauiisngasindgludia ogrdvsddyneadafisedv 0.05 o
sunisianuazmnauis dunisudlvaniunsaidauds uasdunislideyniin daaniside
FanamaenadaatumAideves atuns Tuauves (2562) FaldiTeides auammsuInsuazAy
VhndlaiinadenanusindvesgnAilunisliuinislswudu suneddne Javdagnssans udamud
mmhwﬂ,wmamammmmanaﬂmlumwﬂwimﬂwuau Femafetsmesdomuiiany
Tinshaiiavsnadenisindulalduinns uariinadorudndlunislduinisudeniu vivlinsui
amulindladutiafoddglnsamsegnadadmiugiauins waenanisisuasimenndosiy
wAnYes Guiltinan (1989) filsirnumanavasenalindslih analindafnnnammdsluns
FouwAuddwossenoudaonudodnd funn quateilalduazdliuinisaunsaviungld
anudeasilugiimunfilavdmaronginssuanudilafoussarunsindnignéniitanuidesgdly
mséuam8aumu,auusmiﬁﬁauaawamwﬂixLﬁum'ﬁu’%ﬂwiﬁé‘]’uﬁaﬂﬂﬁvﬁlﬁqsﬁw%mi(ﬁada%ﬂa
amniidefiouarlindda (Trust) wenniifadulumamguiaulinaves Morgan and Hunt
(1994) fingnah awlindlavrdmareamduiusluszozemiignasisiu eushilavesgnéndiiiu
nnfuandumsussifiusaensbuifazieitoduduasuims

Journal of Management Science Pibulsongkram Rajabhat University




Aunmn1suInsuaraUlindavegnanddensdnduladilduinsanumnueanaguilex
anshndgludia

daiauauue

Hawuauuziily

1. uam53TeNU1 AuAmNsUInsTgReunuuasunuiiuiteglustdusniian fe
shummnindedio srunisinnusiulaudgnén uazshunmsiinlauazingni dauamuamnisuins
fmeunuvasuniiuineglusduinnde fumnudusUsssuesnisuinig uazsunsneUaLes
gni uaznsvaseUANAg LU Auamuinslufuniseuaussgndn shunstianusiule
uigné wagdumshdefio fiuademsanduladinléusnainge fufufussnounmsgsioaus
Wnueang/ e JemsidunsinuanasguaannuinislusunisneuauegnAl mun1shiniyg
flaurgndn wazsummindefiolusgnis Taslamziumsnevaussgnénfisiaadstesnin
dhudu wu st wifi lunsliuimsTifimnuitis uasiiussavsnimuntu msdanedoduaue
gunsaimsUsumeuaiugulignéueadiuldessdaeu ieaduanudosiuimniothingaed
gunsaiuguneuiaidasiu dwduludruarnindefio wasdunislianusulauigndn asdl
nsiuluFesssuunsessaulifimnudaiy wasdunsgunntu tnswanadumsenisees
aunlumaviemada elsignéfunsiusasanunsaidanisisnourhnsaesld

2. dwsuanulinsdadeauiunaveangiisugasandgluiia nan1s3dewudn
grovnvuasunuiinnlindasziunniigalufunisdoas uazslenulindeseduinlusiou
nslinnuazanauie duanaldlasaznisl dunisudlaaaiunisaldauda wazdunisli
Foynifn waznisnaasuaNNAgIudanudn danusiidmanenisdnduladlduinisauus fe
sunstirnuazanaue dunsuilvaniunisaidaugs wazdunisliteynida ﬁdﬁ?uﬁﬂixﬂ@mﬁ
giteaunmpueangufisnTimsinvunasguresaalindsly 3 Ussifuvdniiiinasenisiadule
wWildusmsauun sadaotaunldianulindefizndude Wy s nmsawudyaitao
sywisiniSounuiiivinuglumsidurimueasglussdufide nsdsinauluausumstiomdouas
Ugimead wiugiRimgsieg flonmanAntuiteliianuduazansoudlvanunisaiamzuiily
oghatturedt luduienvernusufetulsmeualuiiuilunisvelfeususinugnistiomdouas
Ugimenuiafigndes dmsudumnuaznnausmsiinsiefivanuiiivisanlin e udie
Saq%'uﬁuaﬁ’wmuqﬂﬁﬂﬁﬁumﬁu wislvignéndiiitiase videtuinseninssenssiifisane

3. msfnwinszuiunisdndlanudn fmeunuvasuauiiudinszurunisdnauledil
anuddnysERuInTigae ﬁwwqﬁﬂiiwé’amﬂ%ﬁmi Tngiuinnsanauanuiiselandsnis
Wusnsiiuasiensiadulalivsnstunfuisly Fafugusznaunis aunsmueanguienadsd
nsasvauaufiswelavesgliuinisesuatniane ansaounina uienisdisamuiia
welavesglivimslnglduuuasuaudug vidolndesnditudliuinsliansofounisliims
lelngasa titethdeyauminunuiulssnslivinssely Tuvaeifeafugnivesaumaueand
Wieniiteindudiitanldamdemsiinslidoyaiiuriods eflazannsailuuiudsuasiannns
vImsdnnsuarnslivinisliedansinuninasionisvesgnel

M5ATINYINITIONITUUINYIALT YA AYAFIATIN



Vol.4 No.3 (September- December 2022)

Forauauurlumsifeafuialy

1. meifeadsiififanUsrasdifiofnmamamnisuints uazaulindavesgnéniiiivle
naaduladlduimsauumaveandgiiengasiadylufialuamen lunsideadsdelienn
Yins@nwilemsianznivdnvenisaeuinuginuea (eanad) 1wy malindulanisiyns
vans3eurinuenuoaiuaumusavg I ieugasandyludin Sevilildanudaauvesdoya
LLaxQ’Uswnaurmmmmsaﬁmﬂ‘ﬁumiﬁuﬂsaﬂawﬁ‘mamimm@‘uaaamLmﬁlﬁamqﬁﬂiuﬁmﬁmw

2. m5iduadalifunsfnuiamesiaizassivauiuraveaveuiisugasandyluifa
LummnsumwmmmﬂwﬂuwmmoﬂmaL;Jaqam@mauamuwgmaawmmamwsmmammmmu
mhmsmEJﬂsqmalﬂmavnﬂﬁﬂﬂwﬂumwsamaamﬂﬁummsaummuaa vioaunmagea il
dnwairlndiAssiuiievinnsiuSeuiivumanuusnsddunsliuinig uiednwinagnnisadraau
If3svesgshvaununueangiisuiiotniauiuivusgsialisiussans nmlunsliuing
dieneuauasgnélinniy

1aNH1581484

NOUANT AsENNeY. (2561). MIRAIMUTNISIUNYIasssy @y 1. ngamne: lssiniwisginasnsal
UMINESTY.

AuNS quils. (2564). Wavealne 2564, dudu 18 Wiwneu 2564, 910 http:/pirun.ku.ac.th

53553 SavTalsanl uavanatl nqugIen3. (2563). MsMaIMUInIT (Raninded 12). ngamme. idn-
giat.

s1iiuns Aallang. (2563). MI53deuasTnsividoyanadane SPSS uay AMOS (fuiadedl 18).
NFUIN: 193,875 W3URs unelUsdnd.

397 wasiu o agsen. (2563). MIMAIAUSNTT (Raindadl 6). ngawme: Pansaiimine ds.

U ALY, (2563). wodnssuguslon. ngswe: nfuweUanswilewauRs.

Sunzdiuun alamssas. (2563). Bvdmadumnuduiis anulings wagemnumdamduiunsdeans
wuudinaeuinnsdidnnseindvesgndilugsialsusu. 299875798907590075
UMINeNALTINARYaaIATIN, 2(1), 66-T8.

wann wdinvane. (2561). gaunmmshiivinisiidmasioniuiisneloveslnearssoluih BTS
Tungummumuns. (MsAnwAuATIBaTE). NFUNN: WInendungunn. dufu 20
WYIEY 2564, 37N
http://dspace.bu.ac.th/bitstream/123456789/2844/3/benchapa_chan.pdf

Ui ASaede uavAntm Beuduga. (2561). Svswaveselindaiifdenisiaaulate
wAnFuTTh A NATe AR d s TIINR HuufUan. 215asanIne s
398, 7(2), 69-78.

Qi wuzana. (2561). msdearsnisaatnuazmginTsunTlTUsNIsveIngugnAI il T IauIY
Wavealuyangunnumiuas uasUsuama. (MsnwiAuadass, damansumduin).
NFUNNL: WIMENFenFunn. FUAY 18 w1 2564, 3N
http://dspace.bu.ac.th/jspui/handle/123456789/3067

Journal of Management Science Pibulsongkram Rajabhat University




v o

Aunmn1suInsuaraUlindavegnanddensdnduladilduinsanumnueanaguilex
anshndgludia

3900 1e3sml. (2550). wgAnsauguslan. nyamna: Sseildn uazluin,

giuns daumes. (2562). AunmnsuIMskazadlindalinarenuinfvesgndilunisld
uinslsvudu sunerude Swinanssas. 21597153075 uns.gassaugl A
UYYEAIANTUATIIPUAIANT, 4(2), 173 - 185.

Ta$a9ssy W05eius. (2561). AaunMMIsUINISUALNISUIITAI NSNS UUSn s mase
Anulinalenauitanely uazariuindvesylouinislswerviaienyu ludsminuyusid.
(neniinusuSygramdndin). NJanne: aningdensann. Fudu 25 gy 2564,
970 http://dspace.bu.ac.th/bitstream/123456789/3655/5/soratjarat.thar.pdf

i 1 adedn Aeuandaty. (2564). doRdeiduvesauumgifioy. Fudy 18 wwiey 2564, AN
https://www.teamturfsport.com

Guiltinan, J. (1989). A classification of switching costs with implications for relationship
marketing. Chicago: American Marketing Association

Kotler, P. (2003). Marketing Management. (11th ed.). New Jersey: Prentice Hall Inc.

Kotler, P. and Keller, K.L. (2012). Marketing Management. (14th ed.). Upper Saddle River, N.J.:
Pearson Education.

Morgan, R. M., & Hunt, S.D. (1994). The Commitment-Trust Theory of Relationship Marketing.
The Journal of Marketing, 58(3), 20-38.

Park, E., Kim, K. J., & Kwon, S. J. (2017). Corporate social responsibility as a determinant of
consumer loyalty: An examination of ethical standard, satisfaction, and trust.
Journal of Business Research, 76(Supplement C), 8-13.

Stern, N. (1997). Promoting an effective market economy in a changing world. Retrieved April
10, 2021, from http://eprints.lse.ac.uk/3740/.

Vanichbuncha, K. (2007). Statistical analysis: Statistics for management and research (10th
ed). Bangkok: Chulalongkorn University Press.

Zeithaml, V.A. and Bitner, M.J. (2003). Services Marketing: Integrating Customer Focus across
the Firm (3rd ed.). New York: Irwin McGraw-Hill

M5ATINYINITIONITUUINYIALT YA AYAFIATIN



UNAMNIY

v ¥ : = ., . v o & o <
nssuiaman wazanunanelfidwadanisanduladenaunianauiaia
Y99 UIHN 6.9504ABUNTA 1A

Suiildsuduatiuunany : 16 w2565 e
v o . a i 7 7_/1
TusuiladFuugaunan : 23 wealnieu 2565 R
uitneuSuRfiuiunaL : 26 WoAINEY 2565 UNFNYIANVNIYIUIMIFININMNUUTA

ANEINGINITIANTT UM INEIFEI1UA QR SANG

285 eTesmF 857wy susen?’
8A1EN 158U TEIIE1UITIUEMSEIAA AMYININ1SIANT W Ine1deeigensing

i

unAnge

nefeiiitagussasd Wiefnwseduauddyvemnisiuiame anufianelawaznng
dndulatonauninnauiaiaves U3t a.egurounin $1n Huauidedauinm nauiegns Ae
anénfliasdonouninnanaioves Uy a.eguaeunda St waud 2 adeduly $1uau 90 e
w3eaflefililunisfinun Ae wuvasuaw addiild Ao ArAdwd Arfesar Aede drudeauy
UINTFIU UAZNITAATIEANITOANDENIAD

HaMTITe N seauamddynnsiuinnAegseAuluna1e X= 3.30, SD. = 0.68) lag
sugainmeysziuiniign sesawndusia anufiansleegseAuuiunans (X= 3.15, SD. = 0.73)
Tagshunslivinmsegraauemasgseiuunniian sesasndunisliuinisesnaderdos uaznns
éfﬂﬁuh%aagixﬁuﬂmﬂmq (X= 3.16, SD. = 0.72) LagHan1sNAARUANLAZIL WU M3Tuiamen
funmnndsuarenisfndulatesdailtuddymisaiifisedu 0.05 eduieAAuAuLTIasNIS
dnaulade 1#5ouay 3620 Anwiemeladunisliuinisesiaauonia uagdumsliuinisesig
fmiidwmasenisinauladeneuninnauiaioves U3 a.oguaunin 9170 agnalitfedrdyma
afiRfised 0.05 eBIBAIARLLTTasNTTUSANAwazAuwelafidmarantsFadulate
ABUNIANALASIVEY USHY dojaumeaunin d1iin liSeraz 61.80 (R7=0.618)

%

Ardfey: MssudpuA anwfawely msdinduladereunianauase

ad v a
Bsdede:
N85 AT, AT waleal wagdsrimd wusent. (2565). msduiaman wavauianelan

o W

dwasonsindulatonsuninnauaiaves USEn d.o3uaeunin 31100, 295975389175

AN ING1AETIVAYWYaEIATIY, 4(3), 79-100.

*ﬁjﬂssmuwwﬁﬂ: plasoraroon@gmail.com

HUNSSUSEIAIMWINAUEEYiinsoBensatsing (TCI) eglunguil 2 AuyssrAnsuALdNANANARS



Research Article

Perceived Value and Customers’ Satisfaction Affecting the

Purchase Decision on Sor Aroon’s Ready Mixed Concrete

Pasorn_Chanaranon®”
Received: August 16, 2022

Revised: November 23, 2022
Accepted: Noverber 26, 2022 Faculty of Management Science, Uttaradit Rajabhat University

Student of Business Administration,

Pasiri_Ketpiyarat?, lrawat Chomraka®

Assistant Professor of Business Administration, Program
Faculty of Management Science, Uttaradit Rajabhat University

Abstract

The purposes of this research were to study the importance of the perceived value,
customer satisfaction and purchase decision on the ready-mixed concrete from Sor Aroon Concrete
Co.,Ltd. . The sample of this quantitative research was the 90 customers of Sor Aroon’s ready mixed
concrete who had bought the products from the company for at least 2 times. The data were
collected by using a questionnaire and analyzed by using frequency, percentage, mean, standard
deviation and multiple regression analysis. The results showed that the level of importance of
perceived value was at a medium level (X = 3.30, S.D.= 0.68), with the highest mean on quality,
price, and satisfaction, respectively. The customer satisfaction was at a medium level (X = 3.15,
S.D.= 0.73). The highest level was on equitable service and continuous service, respectively. The
purchase decision was at a medium level (X = 3.16, S.D. = 0.72). The results of hypothesis test
revealed that perceived quality had statistical significant effect on the purchase decision of Sor
Aroon Concrete Co.,Ltd. at the level of 0.05, explaining the variation at 36.20% . Customer
satisfaction toward equitable service and progressive service had statistical significant effect on the
purchase decision of Sor Aroon Concrete Co.,Ltd. at the level of 0.05. These factors explained the
influence of the perceived value and customer satisfaction on enhancing purchase decision at 61.80
(R* = 0.618).

Keywords: Perceived Value, Satisfaction, Purchase decision on ready mix concrete.
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Abstract

This study aimed at studying the digital marketing strategy, the development of public
relations media and the enhancement of the potential in applying digital technology to tourist
attractions and products for the celadon pottery community enterprise group, and developing
public relations media via social media of the celadon pottery community enterprise group.
For the qualitative data analysis of this mixed method research, the market situation (SWOT
Analysis) and the marketing mix (Marketing mix) or 4P's were applied. In addition, the process
was analyzed by a statistical package including frequency and percentage. The results showed
that the Facebook application in the content type had the highest level of opinions on
Chatbot, as it was easy and quick to communicate between users and Pages; QR Code, as it
was more convenient for users; and preparing and developing a Facebook Page to create more

awareness, respectively.
Keywords: Marketing Management, Digital Marketing, Learning Tourist Attract
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Abstract

The objective of this research was to study the factors affecting the use financial
services via mobile banking application in Mahasarakham province.The subjects were 385
financial service users in Mahasarakham province. This research was conducted by using a
questionnaire as a research tool. The statistics used to analyze the data consisted of frequency,
percentage, and multiple regression. The results revealed that the factors in terms of attitudes
and perceived usefulness significantly affected the intention to use financial service through
banking application with the statistical level of .05.
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mmmmﬂmam (Content Validity) taza1unsatdalaseasng (Construct Validity) L‘WEJ‘L‘MU? sLfuy
Aomudazdolunuuasunniiniuasnadesiuinguszasd wasiomamnisfnsnded uas
psrdeulngldinusinsmeadeiinudenadss (Index of Item — objective Congruence: 10C) oy
Pitensnaeurdvimuaenndestnglinasiidevesiderny T 3 viwu Adudauaenndos
(I00) 058319 0.67 - 1.00 nde uazlsvinnisnsvasuanudosuveanissdelnefiansanain
AduUszavsueanveansouuin dedladusuiiruaiiadulszaviueanivesnsouunaidnyinfy
0.73 Yadufnunisiuimnuieiienduussavsusarvenseuuiaindu 0.85 Jadunisiuiuselevid
ArduUszAvsusanivesnseuLIainiy 0.83 Jadesuatuayumnulaendefirndudssaniuoar
Y0IATOULIAIAY 0.86 uazanuidlaliuinsnsduiiedussAvsuoarvesnseuuiaiiuviniy
0.82 Fawnndn 0.70 uansliiuderuidedievenndesiieldlunside (Nunnally and Bernstein,
1994) uagdnvhuuvaeunaduauysaldmsuliitununudeyasdely

msangiideya

nsisssideyaniluvesneunuvasualdadfidmssaun ldun amnuduazievas
munslengitdeidmwadeaudalalivimansiuduyaeadsueundindusuens Tagld
afmBeoyuy lsun mduuszaviavduiuduuuiiesdu uaznsieseviannoswmga

WNaN15398

A19190 1 wansinudeyaniluvesdineunuuasuniy

fudeyaaluvesgneunuugaunny I (AY) Souay
LA U8 157 40.78
VOIS 228 59.22
218 91gliin 30 U 68 17.66
81g 31-40 U 126 32.73
919 41-50 U 146 37.92
07 51 Yauly a5 11.69
SEAUNIANY U, Ua. v3e ayuSayan 97 25.19
USeyeym3 211 54.81
EATATRIRY 69 17.92
USgygyen 8 2.08
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fudeyandluvesmeunuugauany U (AY) Sovay
selfladedeien w1 10,000 UM 34 8.83
10,000 - 20,000 U 66 17.14
20,001 - 30,000 um 138 35.84
30,001 - 40,000 um 124 32.21
40,001 - 50,000 um 12 3.12
1NN 50,000 UULY 1 2.86

NAT 1 k15388 wud pauuuUaauaIIUIM 385 518 Fmvindunemdgannni
e TaeAndusosas 5022 Snfaneunuuasudulvgiivasengd 41- 50 U Anduosas 37.92
wagfsziumsAnuviganaiidudiulng ufesay 54.81 seldadsdeidoustluraa 20,0001 -
30,000 U Anudesay 35.84

151991 2 AMFIATIEANdIUSYAVTanduRuSLUUTBSFu

fuus X1 Xa X Xa Y
Yaduvimuni (X)) 1
Yadeiunssuianude (X)) 0.324* 1
Yadeiumssuiusslevd (Xs) 0.038 0.371% 1
Yaduiuaivayuanudasady (Xo) 0.118* 0.001 0.145* 1

anuislalfusnismsiudiuyanade
uaUnaAgusUIATS (Y) 0.225%  0.176™  0.189**  0.052 1

v o W a

* {idydAneatanszau .01 uay * Slpdrdgnsadansyau .05

a £ o o oA < S o

10915197 2 WU Anduuszandanduiusiandudssandedlugae 0.118 - 0.145 Aiseavu

v

o o s £ )

HedAny .01 uazAduUsyAnsanduiusiiindudszansegluyig 0.189 - 0.371 AiszdudedAny .05

& o o o P SV o = oM a = IR
mﬂuummﬁﬁmﬂwamsmmauamwuﬁmmmLLiJsaasmqﬂmlmmu 0.8 ﬁ]leWUﬁjiy)W’]ﬂ’J’mﬂM‘Wuﬁ

TeMINeAIUsDase (Multicollinearity) (Hair, Black, Babin, Anderson and Tatham, 2010)
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A1TNN 3 WAAINANTUATIZINITARDBENYAM

anuaslalduinismstudiuynnadieuaundindusunans (Y)

FaulsBeise B SE. Beta t p-value VIF
Al (Constant) 0.737  0.336 2.193 0.029*
Yaduiuviauag () 0465 0064 0357  7.269 0.000% 1.12
Tadedunisfuianudie (X)) 0.063  0.070  0.050 0.893 0.372 1.17
Uadosumsiuidselend (X)) 0217 0042 0244 5104 0.000% 1.20
Yadesuatvayuany 0076 0.047 0.084 1.641 0.102 1.25

Uaonsy (Xq)

F=29.475%, Adj. R =0.244, R’=0.253

NS 3 Ui faulsBasziivszneude Jadesuiiauad Yadedunsiuianudne
Hafosunssuidsslen uastadeduaiuayunnudasade wuiilifies 2 defewinduiidmaste
arwddlalduinisnmsiuduyaradioueundintusinas sgsideddynisaianiszdu 005 Ae
Uadeiuiimauardaderunissuiussleond Tagihs 2 Yadesafumensalamnusslalduinisnisiiu
duyaradsueundindusnasliiesas 25.30 (R°=0.253)

\oiasanruInvesdvinainardulseani nnnesUsuunnigiu (Beta) wuintadeiidl
awﬁwamammmﬂﬂ%smsmiLaumuuﬂﬂamHLLanaLﬂﬁJuﬁmmimmam Ao mummumm (Beta =
0.357) wazladudunissuivselen (Beta = 0.244) mudAu athafltfuddyneadfisyiu .05
ansadeuduaunsonnesdudunseneasuuuiu (B) vesrdudsyandanaey il

Y = 0.737 + 0.465 (X1) + 0.217 (X3)

naunsieesuisldan etladeduiauafiintu 1 mine dwadonudslalduinng
nsiiuduypeafsueUnAiadusumsindy Wiy 0.465 e weiiletladedumstuidsslen
Wit 1 mise dewadernuidlalivinsmatiudiuyaradeueundindusunaaiiutu wiiu 0.217
wihe vagiitadedudy 4 e

asUnamsiteseitoyanummigiuaniadeiidinuel iadu wud Jaduduiiaund uas
Hadedunisiuiuslovddmaronudslalduinisnisiudiuyanadioueundiadusuaslu
Arvsuan mﬂwamimaauﬁﬁaLﬂulﬂmmmagmmﬁ%’aﬁ 1 uagannRgiunsided 3

aAUTIIHANTIIAY
AnnsAnwdadefidananeainudlalduinisnisiudiuyananiowaUndindusuians
dwiugldusnmsswnsluisassnauduimils fmdnumansaiu wud
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Hadeduiruefdsmaroaualaliuinisnmsiuduyaradieundindusuiasludie
mennegnafidudAgneada Ssaenadosiunsfnwves Uins aeud (2560) wui wlegléiinng
FUSA Tirundiia azinliiinnsuAsuwasnisliviensidensuddim q Wanludinuszdiiu en
Wumsggliannsaiud waslimmuidnindnvesrueaiieussiliuismausslovilufinnsuinuazay
silsfliAnusegelanasaudalanisrigsnssumiamsiiudauyanadionuiedld (Flshbein and
Ajzen, 2010) nanlagagueiienldlssunissuilunisuinismsiivlugduuulve azviliiAnnis
LTJmSLﬁJLﬁaGaugu n3UsUA nienaaesly SﬂVfamﬂﬁmaﬂqummﬁﬁﬁﬁyﬁuﬁﬂuﬂﬁﬁumpﬂ%’amﬁﬂﬁ
waanudilalungAnssufiinnsgdusionismeusuriliiAnauddafiagldueundindunisuing
mMsdueteeiiies Sazanunsatisdaaiumsiaunvesdliuinsle

hfesunssuiusslonidmadenuilaliuinisnisiuduyanadsuoundindusunans
Tuiirmsuanegsiifoddymeada Seaenndosiunisfinues digwa anddniedu (2563) wuinile
Fléusnswiuiasslovinsldaulu@inussdriufiazain desenisididdeyauazvigsnssuma
n3du seanuaunsolumsideslosdoyamnsunasuanimsiadsulmiydduyanaldogig
5057 FuAnannsuanidsuansaumannansiussninsuduazsuias suidewnainnis
vharuves ueUndiaduiifiuszavsnw nisliusmsiviuar nasnaueuausalunisideslosnisvi
ganssumansiiulivannuane weflazliglfiAarudeilumsidenlduinismansiulugusu 4
oty nsved nsawu ludu ievisanszerauazaldingvosliuinisannsviganssy
yensRuiuseundiady anasssudeniiintuariinisBenifuiidvdesniursssudon foudu
AsinsgdulfiAnniadentduinsléinndu (endneel tusshviuersuin audwidedng, 2563) 3a
nanldglivinslidaiufassloviilduanmsuins silimsigsnssumamsiiuiifany
viannvianeuagiiusEavsnm uivusideriuussleviilduinliRnduuainnisingsnsalussdus
vlivsslemifldsunanedunnusndufiondenldmsuimsiuneundiady Snigliuinsaslds
Ustlovdsnudnldirsanasiioioudiouiunmsliuimsmenstusuudy devilsigliuinnstam
wiluladldedvanysal innsidoslodeyatuuisngsing 4 Aifuiusinsnsgsia ileain
Wsluduiisdaaiunslivinmsuasainsnnulfiuiounisnisudaduge

daiauauue

Howuauuziily

MnkaMTITE nud1 Jadefidmansznumavindeanusslalduinisnisiudiuyeaade
weUndiadusuiang Ae Jadedurimuad uastadedunistuiusslend dudu gliuinsganssu
mensRuMekeUNandusIIAsAITTRILIkAzUSUUTEWaUsT AU ugld (User Interface) Tifin
anaing agenn demsiFeuilunislion WeliflivsnsnAnnisuinmdnuaidia Ussaumsainsly
swiialiannsaldvinsmenisiudiuyanaldogsdeiies Sirufsnansemindussloviiias
Watuannisliuinskmuueundiaduuazaseungquanudissnsnslénu ilensvaussnisihgsnasy
a5 3uveafliuinig uasshliiAnnsfamn Uudgaduilaiduvesssuvauliannsavianuld
pghaliusyAvsamanniy
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