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Abstract

This research aimed to examine the saving behavior and influencing factors among
undergraduate students at the Faculty of Management Science, Pibulsongkram Rajabhat
University based on the behavioral economics particularly the Life-Cycle Hypothesis, Nudge
Theory, and the Theory of Planned Behavior (TPB). The study also explored the effects of
income, financial attitude, personal motivation, and financial literacy on their saving behavior.
The participants were 237 students of the faculty. The data were collected by using a
questionnaire and analyzed using descriptive statistics and multiple regression. The results
showed that most students saved regularly, primarily through digital platforms. Income
significantly influenced their saving behavior, while the other variables: financial attitude,
personal motivation, and financial literacy tended to show positive effects but not significantly.
The R? value was 0.418, suggesting that these factors explained 41.8% of the variation in saving
behavior. The findings also suggested that behavioral interventions such as automated saving
systems, reminders, and peer comparisons may effectively promote students’ savings. Future
research could include variables like family influence, spending patterns, or financial well-being

for deeper insights.
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