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Abstract

This research aimed at studying the effects of online marketing, service quality, and ESG
practices on customer loyalty and examining the level of clients’ opinions on online marketing,
service quality, ESG practices of the hotel industry in Sukhothai Province. The subjects were 385
hotel users in Sukhothai Province selected by convenience sampling. The data were collected
by using a questionnaire and analyzed by using descriptive statistics and stepwise multiple
regression. The results revealed that the online marketing factors affecting customer loyalty of
the hotel Industry in Sukhothai Province were creating channels for information requests and
making consumers interested in products, which could predict loyalty by 5.60 per cent. The
service quality factors that influenced hotel user loyalty in Sukhothai Province were providing
confidence to users, and reliability and trust, which could predict loyalty by 13.39 %. In terms
of practices of ESG, it was found that the environmental variable can predict loyalty by 18.70%,
with statistical significance level of 0.01. Also, the clients’ opinions on online marketing, ESG

Practice, service quality, and loyalty were at the highest level.
Keywords: Online Marketing, Service Quality, ESG Practice Loyalty
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voujuilan sesasndusunsiiliduilanauleludud Tnefidasd 3.888 Tnsmsasadeanisli
aounudeyadsrarionnuininnndn fendussavisonnes 0299 Tuvagiinisvhliguslnnadlalu
dudn TandulszavSannes 0.186 Fefirfnaueaasvioufisnislinagnsiidosairajsauanuaile
vouliusnsuslsiaenadosiuanudesnisiiuriase

4. MInadoUANNAEIY A 2 AmATMUTNNS denanonudndvesfltuinislsausuly
Janingluviy Aawandlumsne 3

A15199 3 AFNYTEANS aNduNUTN150A0UNY AL UUTURBUVDIAUAINUINIT L NN ol

ANANG
fianus b SEb B t P Tolerance  VIF
(Constant) 2.277 0.271 8.417** 0.000
X 0.284 0.052 0.282 5.457** 0.000 0.360 2,777
X0 0.175 0.057 0.157 3.050** 0.002 0.472 2.119

R=0.372, R°=0.139, Adj.R’=0.134, S.E.q=0.54215 F =30.752

*p < 0.05, **p< 0.01

fausamnINUINTg avan 5§ nudn 2 fw e drunslieuduladerdlduins
(Xg3) uazsumnutndefiouarlinsda (xq2) dsmaseanudnfivesuslnagmaimnssulssusaly
Fimdagluie ogreiidoddynisadfnisedu 0.001 uarinnsandl R2 = 0.139 Feanunsnefunee
AuduLUsAuNNUINsTidessasemuinAvesglivinsgnavnssalsusuluimingluisld Soe
av 13.90 Tnsanunsadeudunensallugazuuuiu fod

aunswensainsuuuiu Y = 2.277 + 0.284 (Xga) + 0.175 (Xq2)

agulén mednsgiauuignu wuin sumstimnusiuladerlduinng deuasdedsuasion
fdvewfuslan sesasnidusummnindofiouaslinada Taefdasd 2227 srumslvieusilasie
Jliuins dduuszansanney 0.284 dwasioruindunnnirdiuauindefowarlindaiien
duusyAvdannoy 0.175

5. AINAADUALNAFIUA 3 WuINIUFUR ESG denasienmuindveslduinslsusaly
Fminglusiy fuandlumsied 4
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M19199 4 ArduUsAntanduiiusnisanneenyamLUUTUADUYRIMIIMMIUUR ESG Nldneinsal

ANANG
fianus b SEb B t P  Tolerance VIF
(Constant) 2.429 0.204 11.904** 0.000
Xeq 0.442 0.047 0.433 9.401** 0.000 0.651 1.535

R=0.433, R°=0.187 Adj. R’ =0.185 S.E.q=0.52588, F =88.381

*p < 0.05, *p< 0.01

FUUSLUIIUATR ESG savn 3 1w mudt § 1 du fe dudannden (Xe:) dwade
anuAnivesiuslnngravnssulsausuludminglusio egrefidedfynisadiafissdu 0.001 uaz
#9130761 R2 = 0.187 FaanunsnofurgaAranudunlsnsufianng ESG idsmasanudnives
dldusnisgeamnssulswsuludminglavivld Sesaz 18.70 Tnsaunsal@ewduneinsallugy
AzuLUAy fall

auniswensal Y = 2.429 + 0442 (Xer)

agulsin msleesiauufigiy nui sudanedondmaredmaierusnivesuilna laed

AR 2.429 mudawInasy dauUsyavoannse 0.442
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v &

AAARBINUNUIIBVDF YIS Yynisiesug (2568)
3. NANITNAFRUANNAFIUT 1 WUl n1snatnesulatddinadaninudnded1eddedfny
Tnglaniznsadieemnasuniudeya warnsvilvguslneauladud uduieiiuszidiannse
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