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Abstract

This study aims to synthesize the concepts of consumers’ utilitarian and hedonic
motivations for purchasing local fabrics by integrating motivation theories and purchasing
behaviors into the context of culturally valuable products. The analysis of motivations is divided
into two main dimensions: utilitarian motivations and hedonic motivations. Utilitarian
motivations consist of functional utility motivations and goal-oriented motivations with reasons
and confidence, which were the main factors influencing consumers’ decision to purchase local
fabrics. Hedonic motivations consist of inspiration from happiness factors expressed in the form
of being a conservationist, enjoyment from stories and cultural connections, and social identity
expression. From the synthesis of concepts, the author presents a conceptual model that
illustrates the interaction between utilitarian and hedonic motivations in the decision-making
process of purchasing local fabrics, which is a complex process influenced by several types of

motivations that work together systematically.
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